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THERE'S A NEW SOUND 
FOR THE SEASON... 

"Strikingly original." 

-VcopU 

"...Itie best selling album ol Hie season." 

--\T Tinttf 

"Amazing... powerful. .." 

Hnon/WPLJ 




CHRISTMAS EVE AND OTHER STORIES 

CERTIFIED GOLD! 

the symphonic rock holiday classic teabiriRg 
"Chrislmas Eve/Sarajevo" 



'Unlgram' Takes Shape, But Details Unresolved 



.1 HillbiiunI aliilT n'liui-t. 

NEW YORK— While the proposed 
master plan to consolidate PolyGram 
and the Universal Music Group 
(UMG) into one company has been 
revealefl \na pr(?.'is i*e|x>rts in advance 
of" official word, the thousands of 
details needed to make the scheme 
HDrk are still teing sorted out, accord- 
ing to e\eculires at l»)th companies. 




HMV's Expansion 
Continues With 
Huge Scottish Site 

Thii< :^tonj ivtii< prvjiun'd by 
Totn Fffynaoti, niattatjhifj edi- 
Inr ofMiixic &• Media. 

EDINBUKGH. .Scotland — 

HMVs $4 

million 
investment in 
a new .stoi-c 
1) e re — its 
lIMh. o]x>nefl 
Nov;? — is the 
latest step in 
an ongoing e.\pansi(m program 
in the I '.K., the chain's flagship 
market. The IT.OOO-square-foot 
outlet is the largest record store 
(Continued on page Ui) 



HMV 



The Iji'oiui strokes ma.v have been 
painted, but none of the lines has 
lieen filled in yet. says one e.xecutive 
inTOh-ed in the con-solidation proce.ss. 
In fact, some of the senior label e.vec- 
utiws who are upset by how 
their new roles are being 
definetl in the con.<olidated 
com|)any are said to be loli- 
bying to overturn some of 
the decisions — w"hich 
reportedly are not yet writ- 
ten in stone. 

Similarly, 
m^jor artists may 
also be unhappy 

with the fallout of the pencling 
changes. For instance, industry 
sources .say I. '2 is planning to leave 
Island Records for the Inter.scope 
Music Gi-oup, once the new coi-p<irate 
alignments are settled. 




NEWS ANALYSIS 



The .switch lias not Ix'en finalized, 
says a senior PolyGram executive, 
but "it has e.s,senlially been agii'ed." 
Paul McGuinness of Dublin-based 
Principle Management .says, "We do 
not know as of now where 
certain players are going to 
end up. This is by no means 
(lone and dusted." 

The relationship between 
U2 and Interscope's .limmy 
lovine dates back to 1983, 
when he pro- 
duced their 
album "I'nder A 
Blood Red Sky" 
1 le al.sn profiucefl l!»8«'s "Rattle And 
Hum." 

Edgar Bronfman .Ir., president/ 
CEO of Universal ))arcnt Seagi"am, 
told BilllK)ard he "won't comment on 
PolyGram until our deal goes 



DVD Malting Dig Strides 



BY SETH GOLDSTEIN 

NEW YORK— DVD kxiks Uke it's rid- 
ing the civst of a fourth-<]uaiterwa\'e 
that should bring home moi-e 
than 1 million pla.vers by the 
end of the holiday season. 

.Software sales, too, are 
buoyant, with iftailers .scram- 
bling tn clear shelf space for the 
new' formal. A furthcoming promotion 
tying in retailers and hardware and 



sotltw are comjianies should add fuel. 

Meanwhile, the limited-play aller- 
natire known a-s Divx. short on play- 
ers and storefronts, treads 
water. 

The DVD Video Group 
(DVG) now crows about the 
delivery of the 1 millionth 
unit this .war to retail, which 
has sold through an estimated 



INSIDE THIS WEEK'S BILLBOARD 



Jive Expanding ^ 

Into Eiectronica f ^ 
With 'Electro' 
label... PS 




EMI Publishing 
Taps Lamberg 
EorNewNat'l 
Post ...mo 



through" in December (Billboard, 
Nov. 14). 

"No final decisions have been 
made," says Universal Music 
spokesman Boh Bernstein, who 
declines further comment. 

Rank and file employees, who have 
lieen anxious since the deal was first 
announced in mid-May to see h(W the 
two companies will he fitted togeth- 
(Continued on page K7) 



Manson, 'N Sync 
Lead Sillboard 
Music Vid Awards 

BY CARLA HAY 

I,()S ANGE1,ES— In astudy of 
contnust.s. shix'k rock Ixmd Mar- 
ilyn Manson and pop vocal 
group 'N .Sync i-ecei\wl the most 
awards (two each) at the 1998 
Millboard Music Video Awards, 
held Nov () at the Sheraton Uni- 
versiil in Unirersal City, Calif. 

Kothing/InterscoiK''s Marilyn 
Man.son was honored for its clip 
"The l>ipe Show." The video, in 
which lead singer Marilyn Man- 
son appeal's as an androgj'nous 
alien, won the Maximum Vision 
Award (given to the video that 
lie.st advances an artist's career) 
and the award for best hard 
rock/metal clip. 

RCA's 'N Sync swept the 
(Caiitiiiiiril itii fKU/r .v.v) 

SOUND OF THE CITIES 

MINKlllPOllS 

A milROABn SPOTIIOHT- PAOt 19 



lis: 





i-^iteCUTIVEPBODUCeB: PRINbE 



IN STORES NOW 



AOVERTISCMENT 



THE MOVIE EVENT OF THE SEASON 
THE MUSIC EVENT OF THE YEAR 




ALBUMS IN STORES NOVEMBER 77th 
FILM OPENS DECEMBER /Sth 



ONE HOUR NBC SPECIAL FEATURING MUSIC &f PERFORMANCES BY ARTISTS 
FROM ALL THREE SOUNDTRACK ALBUMS AIRS ON DECEMBER /3TH 



twww oreemwof KSf ec com vww pn nce-oi-egypi.com 
Soundlrach E»eculivo ProtJucors UichHl Oalifi, L«nny Wafonker and Jheryt Busby 
Nashville Executive Producer: James Stroud 
Inspirational Exoculivo Producers: Bustar and Shawonl 
' Moltor> Picture Artwork, Pholos: "•DreamWorks L.L.C-. O 1998 DreamWorks L L C C 19M SKG Music L LC. 




WHITNEY HOUSTON and MARIAH CAREY 
BOYZ II MEN 
K-CI &f JOJO 
AMY GRANT 
OFRA HAZA 

OFRA HAZA and EDEN RIEGEL 

AMICK BYRAM AND LINDA DEE SHAYNE 

BRIAN STOKES MITCHELL 

STEVE MARTIN AND MARTIN SHORT 

RALPH FIENNES AND AMICK BYRAM 

MICHELLE PFEIFFER and SALLY DWORSKY 



ORIGINAL SONGS BY STEPHEN SCHWARTZ 
SCORE COMPOSED BY HANS ZIMMER 

SCORE PRODUCED BY HANS ZIMMER AND ADAM SMALLEY 




fi^N^UKiKQ V^w So MS froh^: 

ALABAMA 

JESSICA ANDREWS 

CLINT BLACK 

BETH NIELSEN CHAPMAN 

GARY CHAPMAN 

STEVEN CURTIS CHAPMAN 

CHARLIE DANIELS 

VINCE GILL 

FAITH HILL 

TOBY KEITH 

ALISON KRAUSS 

MAC McANALLY 

MINDY McCREADY 

REBA 

PAM TILLIS 

RANDY TRAVIS AND LINDA DAVIS 
WYNONNA 



WJYZ. II MEN 
KIRK FRANKLIN 
BEBE WINANS 
CECE WINANS 
JARS OF CLAY 
TAKE 6 

FRED HAMMOND &- RADICAL FOR CHRIST 
DC TALK 

DONNIE McCLURKIN 
SHIRLEY CAESAR 
CARMAN 
TRIN-I-TEE 5:7 

TYRONE TRIBBETT AND GREATER ANOINTING 
FEATURING DAVE HOLLISTER AND MARY MARY 

BRIAN Mcknight 

INTRODUCING, CHRISTIAN 






++NOVEMBER 15-20, 1998 




SPANKIN' NEW 
MUSIC WEEK 



IT'S A BAD WEEK TO 



START A NEW BOOK 





Mon. 4:30 et pt Tue. 4:30 et/pt i Wed. 4:30 tupi Thurs. 4:30 u p. Fri. 4:30 tr pr 

SPANKIN' NEW * 

MUSIC WEEK MARIAHTV JEWEL TV METALLICA TV WHITNEY TV PUFF DADD' 

KICK-OFF SPECIAL . 

I i I I I ' ' ' ■ ■ 




Still not enough? 
Every day during 
Total Request Live 
at 3:30 pm ET, we're 
delivering WORLD 
PREMIERE VIDEOS. 
Here's just a few of 
the artists you'll see: 




++ALL THE HOTTEST NEW RELEASES. AL 
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Jive Imprint Slides Into Electronica 



BY CARRIE BELL 

LOS ANGELES— With the creation of its 
new imprint Jive Electro, the parent label 
hopes; to make a splash in the electronica 
genre. 

"Many people view us as an urban label, 
but we do other things and have proven suc- 
e&siiful at them," says .Jive president Barry 
Weiss, noting the label's past successes with 
A Flock Of Seagulls and Samantha Fox and 
currently with the Backstreet Boys. "We 
look to release viable music forms that haw 
international appeal. Electronica is one of 
those genres." 

The new label, which will be headed by 
former ffrr/London Records A&R execu- 
tive Neil Harris and former Concrete Mar- 
keting executive Jennifer Ryan, has been 
setting up and .scouting arti.sts quietly .since 
March. But Jive has had the moniker since 
the mid-'80s. "The name was u.sed on a few 
early techno albums like one by Willesden 




DUBTHIBE SOUND SYSTEM 

Dodgers," says Weiss. "We thought it was 
the perfect name for the new venture, so we 
reincarnated it and added an outlook for the 
millennium. We are hoping to find the ne.xt 
Prodigy or Chemical Brothers." 

Harris agrees that the label hopes to be 
successful on a mainstream level. "Jive 
knows how to sell records, and they put 
muscle behind their artists. That's one of 
the qualities that sold me on this endeavor," 
he says. "But they'i-e also willing t« let Jen 




Forc«s Of Hope. Hanging out backstage during the One Night of Wonders City of Hope con- 
cert Nov. 4 at Santa Monica. Calif.'s Barker Hangar are many of the artists whose renditions of 
"one-hit wonders" from the Hot 1 00 capped the Spirit of Life Award dinner honoring Billboard 
president and publisher Howard Lander and editor in chief Timothy White. Gathered outside the 
green room, from left, are John Mellencamp, Anita Cochran, Oeana Carter, Anoushka Shankar, 
James Taylor, Ang6lique Kidjo. Tracy Bo.iham. Shawn Colvin. Sheryl Crow, and host Bill Murray. 
Also performing at the gala were Don Henley, Stevie Nicks, BR5.49, and an all-star band led by 
musical directors Steve Jordan (on drums) and Danny Kortchmar (on guitar), the lineup of which 
included Clifford Carter (keyttoards). Luis Conte (percussion). Steve "Boltz" Bolton (guitar), Pino 
Palladino (bass), Johnny Britt and Arnold McCuller (vocals), and the Memphis Horns featuring 
Jim Horn. Jack Hale, Jim Spake, and Scott Tomson. A photo spread and t)ackstage report on 
the entire event, which raised more than $2.5 million for the City of Hope hospital and research 
center, will appear in the next issue of Billtx)ard. (Photo; Chuck Pulin) 



'MERGER OF EQUALS' 

I must call attention to several factual 
inaccuracies regarding the announced 
merger between N2K and CDnow, as 
reported in your recent article "What's 
Next For Web Retail?" (Billboard, Not. 7). 

The article states, for instance, that the 
transaction "calls for CDnow to purcha.se 
N2K." In reality, the transaction is a "merg- 
er of equals" in which a new entity, initially 
to be called CDnow/N2K Inc., will exchange 
shares of common stock for the .stock of 
both companies. 

The most serious error occurred in a 
quote from an unnamed "traditional retail- 
er," who implied that N2K's management 
"pocketed some money from [previous] stock 
sales" and further that "CDnow is going to 
give them $111 million worth of stock that 
they can sell." A review of available public 
doctmients would clearly show that no mem- 



ber of N2K's senior management sold any 
holdings of the company's common stock, 
either in the October 1 997 initial public offer- 
ing or in our follow-up offering in April 1998. 
Additionally, the shares of CDnoft/N2K Inc. 
to be issued in connection with the merger 
will be distributed to all shareholders of 
record, whereas the implication of the quote 
is that the new shares are going to company 
insiders for resale. I am disturbed that the 
officers of N2K did not hare the opportimi- 
ty to re.spond to this comment, which repre- 
sents serious charges about the integrity of 
management 

I haw the greatest respect for Billboard 
magazine and its editorial staff, and I 
appreciate the opportunity to clarify- these 
issues. 

Jon Diamond 
\Aice Chairman, N2K Inc. 

New York 



and I do our thing and take time to .sign the 
right artists and spread the word. We want 
artists that people copy, not ones who fol- 
low trends. Ones with a distinct sound and 
a desire to make numerous records." 

Harris heliews they're found two groups 
that fit the bill already in San Francisco's 
Dubtribe Sound System and the U.K.'s 
Hardknox. Dubtribe's "Bryant Street," 
which hits racks Feb. 23, 1999, is the label's 
first release. An as-yet-untitled album by 
Hardknox is scheduJed for .spring. "We are 
looking into a few other acts right now. In 
fact, we are always looking, but we are 
picky bastards," Harris says. "But both 
signed bands hare been around, playing at 
raves and making records in their houses. 
In the naxt year, we hope to turn the large 
live fan ba.se into a record-buying group." 

Ryan and Harris acknowledge the olwta- 
cles that lie ahead when dealing with the 
(Coyitiiiucti (III iMifff Hft) 



Ijettcni affieu-iriK on thlR pme senv is a tarma for the expression of views of general interest. The opioiods otrered here are 
not news-wily Uww or Billlward or Hs management I^ettcn shoutd I* sulimilled to the l.ettem Eriilor liiUhoard. I.'iir, Broaii- 
wa>; New Yorji. N.Y. 10036. 
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BMEReailf 
Talauneh 
Bttline Stare 

BY DON JEFFREY 

NEW YORK— Before the end of the 
month. BMG expects to launch an 
Internet music store linked to its 
online genre sites. The store will sell 
music from other labels as well as its 
own (BillboardAi/fe/in, Nov. 11). 

Executives .say that (JetMusic.com, 
the new service, is an extension of 
BMG's genre-based World Wide Web 
sites, which now number three but ai-e 
expected to increase to sLx by j'ear's end. 
"It will seamlessly allow consumers 
to move from the 
genre .sites to pur- 
chase music," says 
Elizabeth Schimel, 
who will be oversee- 
ing GetMusic as 
VP/GM of BMG Online. 

BMG has been the most aggressive 
of all the msyor record companies in the 
use of the Internet to both promote and 
sell music. It was the first to roU out 
genre Web sites and advertise them 
heavily. In September it announced the 
formation of BMG Online, a division 
supervised by Kevin Conroy, .senior VP 
of worldwide marketing for BMG 
Entertainment and Schimel. 

Last month, BMG's parent, Bertels- 
mann AG, acquired oO"^ of barnes- 
andnoble.com, the Internet arm of 
bookseller Barnes & Noble, for $600 
million. A few vi-eeks later, barnesand- 
noble.com announced that it was going 
to start selling music online in the fin^t 
quarter of next j-ear. But BMG execu- 
tives say GetMusic will have nothing to 
do with Barnes & Noble. 

GetMusic will be the music store for 
the BMG Web sites Bug Juice, for 
alternatire rock; Peeps Republic, for 
R&B and hip-hop; and Twang This, for 
country. The genre sites that will soon 
be launched \»'ill be for Latin music; 
adult contemporary and classical; and 
classic and hard rock. 

Visitors to a genre site will be direct- 
ed to specific areas of GetMusic. For 
(ContiuHed o}i paQe 95) 
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THIS WEEK THIS WEEK THIS WEEK 



Up Or T« Huh 

8 The U K 's Bril Awards should 
see a higher internolional profile 
In 1999, Including o late-night 
slot on ABC in the U S 

Ahti8» e Mmic 

10 Executive Turntable: RCA 

Records promotes David Bendeth 
to senior VP ot A&R, 
1 4 lim Finn takes time out 
from solo career to score "Steel 
City' stage show 
14 TlieBeot: Madonna joins 
Louryn Hill, Bette Midler, and oth- 
ers on the list ot pertomiers tor 
the 1998 Billtxxird Music Awords. 

16 Boxscore: Billy Joel gross- 
es neorly $650,000 at ttie Marine 
Midland Arena in Buttolo, N,Y. 

1 7 Soundtracks and Fllni 
Score News: Mayo Angelou 



TH( lEtl 



MADDNNI: P. 14 



rounds up an "A" list ot artists to 
create music to accompany her 
upcoming tilm, "Down In The 
Delto,' 

18 Popular Uprisings: R&B 

labels look tor baby bonds to 
copture the youth marl<et. 
26 Reviews ft Previews: 

John Lennon, Garth Brooks, R. 
Kelty, and "The Prince Ot Egypr 
soundtracks shore the spotlight. 
30 RftB: Youthful artists face a 
rocky rood to success. 




33 The Rhyttim Section: Deb- 
orah Cox holds down the No. 1 
spot in a crowded lop live 
37 Dance Ihix: TheU.K.'s 
Faithless bhngs transcendent 
power to its live show. 
39 Country: After a lengthy 
hiatus, Ray Stevens returns to the 
stage and stadk). 
43 In The Spirit: 'Touched By 
An Anger features gospel. Christ- 
ian, and country singers. 

43 Jazz/Blue Nates: Four leg- 
ends join their friend Gory Burton 
on his new disc, "Like Minds.' 

44 Higher Ground: Comedkin 
Mart* Lowry trades punch lines 
for lyncs on his new album, "But 
Seriously.' 

45 Classlcal/ltoeping Score: 

Qossical music on video still has 
potential, and it could soon reoch 
more fans thanks to DVD. 

46 Songwriters ft Publishers; 

At the onnual BMI Awords, eight 
Beatles songs lead the list ot 
most-ployed compositions. 

47 ProAudk): Rob Stevens 
proves his studio prowess with 
the new John Lennon anthology. 

48 Latin Notes: Celebrated 
Argentinian producer Gustavo 
Sanfoolalia focuses on his Uni- 
versai-offiliafed label, Surco. 



of their music 

62 Hits Of The World: Elton 
John's "Candle In The Wind 

1 997' bounces bock to No. i in 
Canada 

63 Global Music Pulse: Sev- 
eral young Portuguese bonds ore 
featured on the new compllaiion 
"Tejo Beat.' 

64 Canodo: Richard Poquet 
applies the lessons learned in 
retail to his Coeur de Lion 
l?ecotds. 

MiicMiiTi a Mmkiiiib 

65 Concrete Marketing lakes 
alternative routes to breok new 
ads. 

68 Retail TtocK: Trans Vl/orld 
and Musk;tand enjoy continuing 
good financial news. 

69 Declanitions of Indepen- 
dents: Indie labels are port of 
push to launch on association for 
blues musicians. 

70 Child's Play: Disney re- 
leases tie-in chiMren's audio titles 
for the upcoming film "A Bug's 
Lite.' 

71 Home Video: The success 
of DVD likely signols the end of 
the loserdisc format. 

72 Shelf Toik: Reel com 
mokes video gift-giving o breeze 
for the holidays. 



CLASSICAl/K(EPINC SCOR! 



flMMimilM 

79 Political scondol spells 
increosed rotlngs for news/talk 
ouiiets. 

81 The Modem Age: Rob 

Zombie reveols his inspirations 
(or "Drogulo.' 




83 AlrWaves: An annual 
report on the state ot the radto 
industry predicts o sunny luture. 

84 Music Video: Lively 
debates marked the Billboard 
Music Video Conierence. 

78 Update/Ufellnes: Blow Out 
IX, 0 fund-raiser for AIDS 
reseorch, will be held at Los 
Angeles' House of Blues. 
91 Hoti 00 Singles Spoiiight: 
With its upcoming focelift, the Hot 
100 will also get o new name. 

94 Between the Bullets: Alonis 
Morissette breoks SoundScon-ero 
record for opening-week soles 
total tor a female sok) artist. 

96 Chart Beat: Pauki Cole's 
long "War poys off with a Hot 
100 record. 

95 This Week's BlllboanI 
Online 

75 Classified 



96 
96 



Market Wotch 
Hometront: Musician pub- 



59 Portuguese lobels aim to 
increase the internationol prollle 



SVIAIOSIAV 8ICHIEI: P. « 



lishes 1 1 th edilion of "The Musi- 
cian's Guide To Tounng St Promo- 
lion.' 



Changes Follow Kingfisher's VGI Pnrchase In II.K. 



BY SAM ANDREWS 

LONDON— British retail group King- 
fisher — owner of the IJ.K.'s largest 
music and video retailer, Woolworths — 
has announced that following its 46.8 
million pound ($78.2 million) acquisition 
of U.K. independent video and music 
distributor VCI, the company will 
become a division of Kingfisher's spe- 
cialist entertainment arm, Entertain- 
ment U.K. (EUK). 

As a result, VCI, which comprises 
VCI Video PublLshing, MCI Music Pui>- 
lishing, book publisher Andre Deutsch, 
and Disc Distribution, now has a new 
managing director in Richard Green, 
until recently commercial director of 
EUK, which acts as a distributor to 
Kingfisher's 800 Woolworths outlets. 

The move comes in the wake of an 
announcement of the government's 
Department of Trade and Industry giv- 
ing the green liglit to the acquisition, 
which was achieved following a bidding 



war with media company Scottish 
Media Group. Kingfisher achieved vic- 
tory with a share offer of 120 pence 
($2.02). 

VCI chairman Michael Grade, for- 
merly chief executive of terrestrial TV 
station Channel 4, has resigned in the 
wake of the Kingfisher buyout, to be 
replaced by EUK chairman Roger 
Jones. 

As yet, the roles of chief executive 
Stew Ayres and managing director Ivan 
Dunleavy within the company are still 
uncertain. Green reveals that while nei- 
ther now has any executive control, they 
both remain on the Imard. "We are still 
assessing what role they might have in 
the future," says Green. 

However, Peter Stack, managing 
director of the MCI music division, will 
continue in his post, says Green, who 
adds that he does not foresee many 
management changes for the immediate 
future. "One of the reasons for the pur- 



chase was that EUK didn't have all the 
skills sets available within VCI," he 
says. 

"It really is business as usual for the 
moment in the run-up to Christmas," he 
adds. He confirms that VCI is set to 
release a wide-ranging selection of 
product in the coming months, including 
videos from popular TV soaps "Corona- 
tion Street" and "Emmerdale," result- 
ing from its output deal with Granada 
Media Group. MCI will concentrate on 
promotional activity for its budget music 
range, and Andre Deutsch is to release 
biographies of actor .John Thaw and 
U.K. music legend Sir Cliff Richard. 

Green also discounts rumors that dis- 
tribution operation Disc will be shut 
down. "Disc remains as it is," he says. 
"It very much complements rather than 
clashes with EUK. EUK is a secondary 
distributor, while Disc, as a primary dis^ 
tributor into the marketplace, performs 
a function EUK does not." 
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U.K. Indie Group Formed 

Assn. Has Diwrse Goals, Will Work With BPI 



BY JEFF CLARK-MEADS 

LONDON— The U.K.'s major and 
indie labels are working out to what 
extent they are dancing to the same 
tune. 

The indie sector is setting up its 
first viable representative body in a 
decade, the Assn. of Independent 
Music (AIM). Unlike its '80s prede- 
cessor, Umbrella, AIM is planning to 
do business with the msgor-dorainat- 
ed body, the British Phonographic 
Industry (BPI). 

Indeed, new AIM chief executive 



Thw story wa-s prepared by Em- 
manuel Legnxnd, editor in chief of 
Mmic & Media. 

LONDON — ^Warner Music Interna- 
tional (WMI) is refining its man- 
agement structure in Europe and 
elevating two of its senior executives 
to newly created regional positions. 

Warner Music Italy/Greece pres- 
ident Gerolamo Caccia is appointed 
president, southern Europe; he will 
be responsible for France, Spain, 
and Portugal in addition to the two 
countries he already oversees. 
Simultaneously, central European 
(Ctnitrnued on page 95} 

Industry Decries 
Philips CD-RW Ads 

BY JEFF CLARK-MEADS 
and ROBBERT TILLI 

LONDON— Advertising for the first 
generation of rewritable CDs (CD- 
RW) has infuriated labels and pub- 
lishers. Organizations representing 
both sides of the music industry say 
they are considering legal action over 
what they see as an incitement to 
infringe copyright At the core of the 
issue is electronics company Philips, 
which is in the process of leaving the 
music industry through the sale of its 
record arm, PolyGram. Philips' 
advertising for its CD-RW machines 
touts the fact that the system can dig- 
tContinued on page 86) 

Venture Cnnnects 
Radin, Net Retail 

BY DON JEFFREY 

NEW YORK— A film entrepreneur 
and a radio promoter have devised a 
way to link radio, retail, and the 
Internet in a new venture. 
Music Magic, a limited partner- 



ship based in Los Angeles, is setting 
up a chain of branded online music 
stores linked to individual radio sta- 
tions nationwide (BillboardAtOeftn, 
Nov. 12). 

(Continved on page 86) 



Alison Wenham says that her orga- 
nization and the BPI will focus to- 
gether on issues of mutual concern, 
such as piracy and political lobbying. 
But all other aspects of the relation- 
ship between AIM and the BPI 
remain to be resolved. 

Leaders of the indie sector have 
been discussing the concept of hav- 
ing their own body for 18 months. 
The existence of those negotiations 
was first revealed by Billboard in the 
summer (Billboard, July 18). 

Now it has been announced that 
AIM will be operational by Jan. 1, 
according to Wenham. She is recruits 
ing the four staff members the orga- 
nization requires and is seeking 
offices in west London. 

Wenham, as founder and longtime 
managing director of the classical 
label Conifer Records, is regarded as 
an ideal candidate for the position of 
chief executive. With her history in 
the classical sector, she is seen as 
politically neutral by the pop and 
rock labels, and her standing in the 
record business makes her accept- 
able to the corporations. She also has 
(Continued mi page 86) 



Drits Slinw Raising Its Profile 



BY DOMINIC PRIDE 
and MICHAEL PAOLETTA 

LONDON— The Brit Awards 1999 
will receive a late-night slot on ABC- 
TV in the U.S. next year, as the show 
starts to build an international pres- 
ence. It is hoped that this will pave 
the way for a prime-time slot in the 
U.S. in 2000, a long-sought-after goal 
of the British music industry. 

According to David Saltz, execu- 
tive producer for music for ABC-tele- 
vision (and the executive producer of 
the U.S. program), final details are 
still being finalized. 

"We expect the show to pre-empt 
what [local affiliates] run in their 
markets," Saltz says of the scheduled 
11:30 p.m. airing on March 6. "With 
our 225 affiliates, there will be high 
clearance for this program, some- 
where in the range of 90%-95%. And 
it won't be a case of whether or not 
an affiliate will program it but at 
what time of the day." 

Calling it "one of the best live 
music specials," Saltz says he appre- 
ciates the award show's deft inter- 
twining of concert, party, event, and 
celebration. "It's a very special 
evening, with music at its core. It's 



like a very private affair that we've 
all been invited to." 

The show will also be promoted in 
the U.S. by the Brit organizers. The 
nominations for the awards, due in 
January, will also be officially 
announced in the U.S. Eagle Rock 
Entertainment which is selling the 
TV rights 
for the third 
year, says it 
has got the 
show back on 
German TV 
after a three-year gap, striking a deal 
with cable pay-TV station Premiere. 

Rights have also been sold to 
broadcasters in other key territories, 
including cable station M6 in France, 
Fuji-TV in Japan, Stream/RAI3 in 
Italy, and MuehMusic in Canada. So 
far, the show has been sold to more 
than 100 territories, says Eagle 




Rock, mostly to key terrestrial net- 
works or pay-TV channels. 

Alex Fraser, television sales man- 
ager for Eagle Rock, says there is 
heightened demand for the show be- 
cause of renewed interest in British 
music and because of the production 
standards of the show. "The Ameri- 
cans saw the show, and everyone was 
very interested," he says. 

ABC took the 1998 awards show, 
but it was not shown simultaneously 
across the whole country. 

Fbr 2000, ABC has every intentkm 
of taking the program into prime 
time. "But it's just a little too early to 
confirm anything," says Saltz. 

MasterCard, which struck a three- 
year sponsorship deal with the Brit 
Awards worth close to 2 million 
pounds ($3.4 million) (Billboard, Nov. 
7), may also be looking to gain more 
(Continued on page 88) 



Argentine Biz Worries That 
'08 Gains Will Deflate In '99 




Medal Of Honor. HighTone artist Ramblin' Jack Elliott was one of 12 recipients 
of the National Medal of Arts in a ceremony held Nov. 5 on the South Lawn of 
the White House sponsored by the National Endowment for the Arts. Elliott is 
flanked by President Clinton and first lady Hillary Rodham Clinton. 



BY MARCELO FERNANDEZ BITAR 

BUENOS AIRES- Despite indica- 
tions that Argentina's record indus- 
try could register record-setting 
sales in 1998, several executives here 
are fearful that a nascent recession 
will deflate the market in 1999. 

"The first months of the year were 
calm, and April showed a growth 
that brought enthusiasm to us all," 
says Roberto Piay, president of Ar- 
gentine recording trade association 
CAPIF "But a major slump in Sep- 
tember showed that the country's 
economic deceleration may hit the 
record industry." 

Piay is quick to add that the coun- 
try is not in a recession, but he notes 
that the Southeast Asia-induced eco- 
nomic downturn in Brazil could 
adversely exports to that country — 
Argentina's main export market 

In addition, Piay suggests that the 
presidential election in 1999 may 
thwart economic growth as the coun- 
try's business leaders await the out- 



come of the election. 

Piay points out hou ever, that 'it is 
difficult to quantify" what effect the 
economy and the presidential elec- 
tion will have on the Argentine 
record industry. 

Pbr the moment Piay says, in spite 
of the dropofi in sales in September 
and a potential slowdown in the econ- 
omy, sales for CAPIF's member 
labels, which account for some 90% 
of the Argentine record industry, are 
on target to enter record territory. 

The domestic record business gen- 
(Continued on page 85) 



After Streamlinm IVW Smith Sees Receril Protits 



This story was prepared by Tom 
Fergtison, managing editor of Mtisic 
& Media. 

LONDON— RetaU chain WH Smith 
increased its pretax profit to a rec- 
ord 142 million pounds ($227 million) 
on overall sales of 2.1 billion pounds 
($3.3 billion) in the 12 months ending 
Aug. 31, according to preliminary 
results published Nov. 11. 

Smith has changed the end of its 
fiscal year from May 31 to Aug. 31. 
This means that Nov. 11 saw two sets 
of preliminary results published; one 
covers the 15-month period ending 
Aug. 31 to comply with legal require- 
ments under the Companies Act. 
Both results cover a period that saw 
Smith dispose of the music and video 
chains the Wall in the U.S. and Vir- 
gin Our Price in the U.K., along with 
the book-selling chain Watcrstone's. 



It also acquired the retail opera- 
tions in the U.K. of its former direct 
competitor John Menzies. Pro forma 
figures for the 12 months ending Aug. 
31 include an exceptional operating 
cost of 10 million pounds ($16 million) 
relating to the reorganization of John 
Menzies Retail, some 4 million pounds 
($6.4 million) of which is accounted for 
by "staff rationalization costs." The 
Menzies stores were fully integrated 
into Smith's retail operations Sept 1. 

Smith has secured annual admin- 
istration savings of 7 million pounds 
($11.2 million) as a result 

"Following the successful sale of 
non-core operations," said chief exec- 
utive Richard Handover in a state- 
ment "we have reorganized our activ- 
ities and are focusing on building the 
WH Smith businesses and brand." 

In the U.K., Smith operates 558 
High Street stores, 158 under the 



John Menzies banner. It also has 409 
outlets in the U.S. Its WH Smith 
brand in the U.K. has more than 4(X) 
music and video departments. In the 
12-month period. Smith's overall 
profit before tax and exceptional 
items rose 10% to 142 million pounds 
($227.2 million), compared with the 
12 months ended Aug. 31, 1997. 

Sales from Smith's retailing oper- 
ations rose S% to 1.16 billion pounds 
($1.86 billion), generating an opierat- 
ing profit of 66 million pounds ($105.6 
million), up 14% compared with the 
previous 12 months. 

"In the High Street business," 
said Handover, "we continue to re- 
build the product offerings and the 
key disciplines critical to the busi- 
ness in the future." 

The 15-month results show total 
sales across the group of 2.6 billion 
(Continued on page 9i) 



iBCoatraistSun 

BY BILL HOLLAND 

WASHINGTON, D.C.— The '608 
rock band the Kingsmen won a 
five-year court battle Nov. 9 
when the Supreme Court 
declined to hear an appeal of a 
decision that grants the group 
30 years of back royalties for its 
hit version of the Ricliard Berry 
song "Louie Louie" (Bill- 
bosadBuOetin, Nov. 10). 

The song, which remains pop- 
ular to this day, reached No. 2 in 
the Hot 100 in 1963. The appeal 
of the Kingsmen case would have 
been on a narrow jurisdictional 
issue about whether the case 
should be dismissed because the 
lawsuit was heard in California. 

The suit was based on exist- 
ing California and New York law 
that states that a party may uni- 
laterally rescind a contract if 
there have been "breaches of the 
contract so material and sub- 
stantial a nature that they affect 
the very essence of the contract 
and serve to defeat the object of 
the parties." 

(Continued on page 87) 
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Watch Andrea Bocelli perform on feline Dion's Chdl^^as Special on CBS, 



EMI Taps Lamberg 

Pub. Picks 1st National Creative Exec 



BY MEUNDA NEWMAN 

Marking the first time EMI 
Music PubUshing has designated a 
nationwide creative post, Evan 
Lamberg has been promoted to 
executive VP of creative, North 
America. Previously, Lamberg was 
senior VP of creative, B^t Coast 



Martin Sandier, chairman/CEO of 
EMI Music Publishing, left, congrat- 
ulates Evan Lamberg on his new 
role as executive VP of creative, 
North America. 



While EMI Music Publishing 
chairman/CEO Martin Bandier 
says that the promotion "codifies 
the way I've operated in the past 



number of years in terms of rely- 
ing on Evan for guidance and 
advice on the signings we make," 
Lamberg's new position portends a 
mightier role for him in the future. 

"This is a huge baby step toward 
a bigger picture that's coming," 
says Lamberg. "Marty said to me, 
'I'm grooming you for further 
things. I want to make a statement 
to the people out there that you're 
going to be that close to me in 
making the upper-level decisions 
at the company." 

Lamberg, who is widely consid- 
ered one of the most artist-friendly 
publishing execs in the country, has 
signed a number of t(^ artists to the 
publishing company, including 
Hootie & the Blowfish, matchbox 20, 
Sean "Puffy" Combs, Edwin 
McCain, and Shawn Mullins. 

"I always look at Evan as the 'go 
to' guy," says Bandier. "I ask him, 
'Is this a deal you think makes 
.sense. Is this a deal you believe in?' 
This move doesn't change in a dra- 
matic way his day-to-day duties; 

(Continued on page 85) 



Universal Expands Hnme Vid Structure 



BY SETH GOLDSTEIN 
and EILEEN FITZPATRICK 

NEW YORK— Universal Studios 
Home Video has put the finishing 
touches on a newer, bigger structure 
designed to navigate wndors through 
tougher marketing waters. The 
revamped unit, however, appears to 
be marching to the beat of a different 
drummer, as other studios are peel- 
ing off management layers or retain- 
ing the status quo. 

"I think we're responding" to the 
fact that "there is more product than 
distribution channels can handle," 
says executive VP Bruce Pfander. 
Adding manpower, he says, is a "way 
of differentiating ourselves. The 
whole purpose of this is to ferret out 
every comer of distribution potential 
and give each the attention it needs." 

Pfander now has staff in place 
under senior VP of strategic market- 
ing Charlie Katz to address areas like 
brand management and retail mer- 
chandising aimed at more narrowly 
targeted audiences. Mass consiumer 
campaigns, he says, will count for less. 

"■The trick is how you manage a 
more fragmented audience," Pfan- 
der says. 

Many vendors aren't paying atten- 
tion, in his view. Studios, he says. 




keep "piling on" pnxluct even while 
retailers have begun to "very tight- 
ly" manage their inventories. Thus, 
the catalog branding programs that 
have been Hollywood's meat and 
potatoes for years no longer "get you 
the leverage they used to." 

His unit — in particular Jane 
Miller, the new senior VP of retail 
marketing — is 
working hand in 
glove with Uni- 
versal Music and 
Video Distribu- 
tion (UMVD). The distributor itself 
has just put the finishing touches to 
its management expansion plan, says 
executive VP/GM Craig Kornblau. 

He joined Universal from DLsney's 
Buena Vista Home Entertainment. 
So have several of Kornblau's latest 
hires, including Dick Longwell, the 
new senior VP of sales and distribu- 
tion, and Brad Reinke, VP of sales 
overseeing distributor relations. 

Longwell, who had spent the last 
three years with MGM Home Enter- 
tainment is "the pre-eminent sales 
person in the video industry," Korn- 
blau maintains. He adds that, along 
with Ann Daly, who left Disney for 
DreamWorks, "we were the ones who 
started the whole business." 



UMVD's goals are at least as 
ambitious. 

"We're a little different from our 
friends," Kornblau says. "It's the only 
company set up to leverage music 
and video. Retailers want us to max- 
imize both businesses. It's what 
they've been asking for." Kmart for 
example, has reorganized its stores 
so that music and video are adjacent 
and even intermixed, departments, 
although each has a separate buyer. 

"We're poised to take advantage of 
the 1999 slate," Kornblau says. 

But if Universal Studios and 
UMVD are bulking up, several key 
suppliers are cutting back. Chief 
among them is Buena Vista, which 
has taken advantage of departures to 
UMVD and elsewhere to eliminate 
an entire level of VPs. Their duties 
have been rea.ssigned, and the holes 
left by execuOves Kelley Avery, Den- 
nis Rice, Pam Kunick-Cohen, and 
Kornblau have not been filled, 
according to a source. 

Warner Home Video reportedly 
has decided not to replace marketer 
Brian Moreno, now Playboy's execu- 
tive VP of worldwide home video. 
Meanwhile, Columbia TriStar Home 
Video, 20th Century Fox Home 
(Continued on yaoe 85) 



Ardent Takes Back Snme Functinns 
Frnm ForeFrnnt In Shift To Autonnmy 



BY DEBORAH EVANS PRICE 

NASHVILLE— In a step toward 
becoming a full-service label. 
Ardent has entered into a new 
agreement with FbreFront Records 
that shifts the marketing and pro- 
motion functions of select acts back 
to the Memphis-based indie label. 

ForeFront will continue to pro- 
vide sales and distribution functions 
for Ardent through Chordant Dis- 
tribution. (ForeFront is distributed 
to the Christian retail market via 
EMI Christian Music Group's Chor- 
dant Distribution and to the gener- 
al market through EMI Music Di.s- 
tribution.) ForeFront will continue 
to work upcoming releases from 
Smalltown Poets, Skillet and Satel- 
lite Soul under the original 1995 
agreement with Ardent, which 



included marketing and promotion, 
as well as sales and distribution. 

Ardent began handUng market- 
ing and promotion functions with 
Clear's self-titled debut, issued Nov. 
3. Ardent will also handle Big Tent 
Revival's 
spring 1999 re- 
lease, as well 
as two new 
acts slated for 
release next 
year — ^All Together Separate and 
Brother's Keeper. 

ForeFront president/CEO Dan 
Brock says this is an amicable tran- 
sition. "We have an agreement that 
is ongoing," he says. "We won't 
bring new artists into that agree- 
ment but there are [Ardent] artists 
we'll continue to work with, like 




Smalltown Poets, Skillet and Satel- 
lite Soul. Big Tent had committed to 
do three records under that agree- 
ment, so they'll be moving to Ar- 
dent with the next album. Now 
Ardent will not only produce the 
music, they'll also market and pro- 
mote it." 

Brock says the label entered into 
the agreement in 1995 when Fore- 
Front was looking for additional 
A&R sources. Working with the 
Memphis-based company to take 
the music Ardent was producing to 
the marketplace worked well for 
both companies. 

Ardent president PSt Scholes says 
his label has been thrilled with its in- 
volvement with ForeFront and is 
glad to "still be tied to them." He 
(Continued on page 17} 



Tim life Sees Ketail Success 
Willi 'Sengs 4 lite' Series 



BY GORDON ELY 

Time Life Music — long acknowl- 
edged as the industry's king of 
direct-response compilation albums 
— is making retail strides with its 
latest series, which focuses on the 
Christian mar- 
ketplace. 

"Songs 4 
Life," a collec- 
tion of tlie best 
of 25 years of 
contemporary 
Christian music 
(CCM), is 

planned as an ongoing multi-volume 
set with titles released sequential- 
ly at five-week intervals. Now in its 
fifth volume, the series already 
ranks among the label's most 
notable direct-response sellers. 
Individual titles in the "Songs 4 



TIME 



LIFE 



Muac 



Life" series are also being carried 
at key retail outlets, including Wal- 
Mart, Kmart, and Target .stores. 
This marks a shift for Time Life, 
which hasn't made significant 
retail outreach before, although 
some of its projects have been sold 
in stores. 

For an avenue into the main- 
stream. Time Life turned to Mada- 
cy Entertainment Group for dis- 
tribution, hoping to couple its own 
brand-name recognition and repu- 
tation with Madacy's expertise and 
knowledge of the retail nwket 

"The strength and theme of 
'Songs 4 Life' and the Time Life 
name have really been drawing 
people to this series," says Harris 
Sterling, Madacy's VP of strategic 
marketing. "Sales have been 
(Coniinu£d on page 85) 



EXECUTIVE TURNTABLE 



RECORD COMPANIES. RCA Records in 
New York promotes David Bendeth 
to senior VP of A&R. He was VP of 
A&R. 

Tom "Grover" Biery is promoted 
to senior VP of promotion at Warner 
Bros. Records in Los Angeles. He 
was VP of alternative promotion. 

John Bouloe is named senior VP of 
promotion. East Coast at Warner Bros. 
Records in New York. He was senior 
VP of promotion at Epic Records. 

Rhino Records in Los Angeles 
promotes Quincy Newell to director 
of product management and Eric 
Kayser to director of promotion. 
They were, respccth«ly, senior prod- 
uct manager and associate director 
of promotun. 




BENDETH BIEHY 



Aaron Foreman is promoted to 
director of new media at Epic Rec- 
ords Group in Santa Monica, Calif. 
He was manager of new media. 

MCA Nashville promotes Pat 
Payne to promotion manager and 
Tatum Hauck to promotion coordi- 
nator. They were, respectively, pro- 
motion coordinator and promotion 




BOULOS NEWELL 



assistant. 

DMG Records in Los Angeles 
names Ann-Riley Caldwell VP She 
was an associate at the law firm of 
Parker, Milliken, Clark, O'Hara & 
Samuelian. 

Kim Kaiman is appointed direc- 
tor of marketing at Jive Records in 
New York. She was director of mar- 




FOnEMAN PAYNE 



keting at Columbia Records. 

PUBLISHERS. Michael Knox is pro- 
moted to VP of productions and art- 
istA*'riter development at Warner/ 
Chappell Music Inc. in Nashville. He 
was VP of artisfwriter development 
Lori Adier is promoted to VP of 
contract administration at EMI Mu- 




KNOX 



sic Publishing in New York. She was 
senior director of contract adminis- 
tration. 

RELATED FIELDS. Freedman & Smith 
Entertainment in New York, for- 
merly Peter Freedman Entertain- 
ment, promotes Steve Smith to part- 
ner. He was managing director. 
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TJ. MARTELL FOUNDATION 



Leukemia, Cancer & Aids Research 
M"" Annual Music Industry 
Tennis Party 



Honoring 

MICHAEL DORNEMANN 

Chairman, BMG Entertainment 



NY Health & Racquet Club, 

South Street Seaport, NY 
Saturday, November 21 1998 
7pm-12am 



For more information contact: 
Muriel Max 
(212)245-1818 



Event Sponsors: 



Corporate Sponsors: 
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DEUTSCHE GRAMMOPHON 



riic oldest record inaniilacl iircr and classical iiiiisic lalu'l in the world celebrates 
its lOOth anniversary this year. Join Billboard in conj^ratiilating Deutsche 
(irauunophon on its century of achievements! i ' I I I I 

Contact: _ 
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Anglo Breakout Seen 
For Polydor's Zucchero 



BY MARK DEZZANI 

MILAN — A duet with Sinead 
O'Connor and live U.K. and U.S. 
dates next year are among the 
tools Polydor i.s u.sing to reintro- 
duce Zucchero 
"Sugar" Fornaeiari 
to Anglo audience.s. 

Zucchero's new 
album, "Blue.sugar" 
(Polydor), released 
here Nov. 5, marks a 
new direction in the 
Italian .singer/song- 
writer's music. It's zuo 
his ninth album in a 
1.1-year recording career, with 
more than 10 million albums sold 
worldwide. Zucchero says "Blue- 
sugar" has a more international 
.■ound, with British rock influences!. 

However, in the U.K., Polydor 
U.K. will concentrate first on 
releasing a customized version of 
"The Best Of Zucchero" in March 
1999, tying in with several live 
U.K. dates. A new recording of 




Zucchero's 1997 Continental hit, a 
version of Giuseppe Verdi's oper- 
atic aria "Va Pensiero," will be 
released in the U.K. in February 
a,s a duet with O'Connor 

"England is a 
very specific mar- 
ket, which makes it 
difficult for Conti- 
nental artists to 
break there. It's dif- 
ficult even for 
American artists," 
acknowledges Zuc- 
ERO chero, adding that 

he has experienced 
success there. "Senza Una Donna" 
(Without A Woman) with Paul 
Young went to No. 2 on the U.K. 
singles chart in 1991, while "Mis- 
erere," with operatic tenor 
Luciano Pavarotti and U2's Bono, 
charted in the U.K. two years 
afterward. 

George McManus, marketing 
executive at Polydor U.K., says he 
IContiniif'd on fHif/e 77) 



II.K.-Asian Acts Aim For Indian Appeal 



BY NYAY BHUSHAN 

NEW DELHI, India— After seduc- 
ing the British public with their 
uni<|ue cultural blends, many British- 
Asian artists are trying their hands 
at selling their music in the vast and 
complex Indian market. 

After the initial breakthrough of 
artists like Apache Indian and Bally 
Sagoo in the early '90s, the new 
breed of British-Asian acts such as 
Talvin Singh and Cornershop Ls still 
on the fringes of music in India, 
despite mainstiieam U.K. acceptance. 
On the other hand, /j/wHf/ntVreggae 
outfit Stereo Nation has extended its 
presence hei'e (see .stor^-. page 91 ). 

"Artists have to come to India reg- 
ularly," says Vijay Lazarus, manag- 
ing director of PolyGram India, 
which saw the first British-Asian 
cros.sover success with Apache Indi- 
an. "And these days, if international 
talent like Ricky Martin and Peter 
Andre are willing to t;ike this market 
.seriously, why not the British Asians? 
Of course, there is great potential 
here, as our axperience with Aixiche's 
'No Re.servations' proved — (it) went 
on to .sell half a million units." 

Apache Indian's success reinforce<i 
the imjxirtance of an arti.st's jierson- 
al effort to promote a product. The 



Birmingham, England-based "bhan- 
gramuffin" artist capitalized on the 
album's Indian launch with a major 
tour at the time — guaranteeing 
heavy airplay and media e.\|X)8ure. 

PolyGram now faces a challenge 
with 'nUvin Singh's recently released 
debut album, "OK" (Island). 

"We are in touch with Island," sa.vs 
Lazai'us, "but at this time we have no 
concrete promo 
plans, though he 
may perform at 
the Channel V 
Awai"ds in Delhi in 
late November" 

Singh's "OK" 
bowed in India on 
BALLY SAGOO No\'. 7 with a ship- 
ment of 10,000 
imits, a modest figure compared with 
domestic products but respectable 
enough for an international artist. 
I'OlyGram's first Singh release was 
the single "Jaan" (My Love) off the 
compilation album "Anokha: f>oundz 
Of 'The Asian Underground." Its 
sales, according to Lazarus, were 
"just OK — and though the video was 
on rotation for a while, there was lit- 
tle el.se we could do." 

Sony Music India has been instru- 
mental in introducing British-Asian 



Lazai-us, "but at t 

1 



talent thanks to Bally Sagoo's break- 
through, "Bollywood Flashback," 
and his "Rising From The East," 
which initially came out on the 
major's then licensee, Pan Music. 

Sagoo parted ways with Columbia 
U.K. last year; his first album since 
then has Ijeen "A^a Nach Le" (Come 
Dance With Me) on Oriental Star 
Agencies, which has been licen.sed to 
Sony Music India. Since its Septem- 
ber launch, the bhangra album fea- 
turing some of India's leading Pun- 
jabi singers has sold 200,000 units, 
says Sony India. 

Sagoo says that beyond commercial 
coasiderations. the chemistry between 
the U.K. scene and the subcontinent 
also needs a creativ^e spinoff. 

"My focus is to promote new tal- 
ent, since there Ls massive potential 
in India, where I hare recorded some 
vwal tracks on past albunns," he says. 
"As a result, I am launching my ow n 
label, Ishq Records, which w ill break 
new artists. It's sort of an Asian 
answer to the likes of LaFace 
Records." 

Sagoo .says m^ors are intere.sted 
in Ishq (Urdu for "love") — given his 
short-lived two-album association 
with Columbia U.K. — but a concrete 
{Continued on page 91) 



Sacrei Steel M Mere Mora lirlieelie's tGleetie '99 Slate 



BY CHRIS MORRIS 

LOS ANGELES— El Cerrito, Calif- 
based Arhoolie Records will continue 
its eclectic documentation of a wide 
range of American and world folk 
traditions in a slate of fresh releases 
through the spring of 1999. 

On Tuesday (17), Arhoolie will 
issue "May I Ki.ss Your Hand," the 
debut album by Csokolom, a group of 
Dutch, Belgian, and German mu- 
sicians who perform Hungarian and 
Gjpsy fiddle songs. 

Next spring, the label will release 
"Sacred Steel Vol. 5: Live At The 
House Of (Jod Church, Rush, N.Y.," the 
newiest volume in its important series 
devoted to the lap .steel and pedal steel 
guitar music plaj'cd in African-Amer- 
ican I I(»liiie.ss chujx'hes. Ai-h(K>lie Ls aLso 
completing a vi(ko documentary about 
sacred .steel masic. 

Feb. Ifi will see the relea.se of label 
owner Chris Straehwitz's long-planned 
compilation of Cuban daiizoii (dance) 
band masic; reissue compilations (fevut- 
ed to Louisiana Creole accordioni.st 
LawTence "Black" Ardoin and Mexi- 
can mniefio accordion maestro Flaco 
.Jimenez; and a new compilation of liOs 
recoixlings by a longtime Strachwitz 
favorite, "Queen of Tejano music" 
Lyidia Mendoza. 

Arhoolie. which is distributed by 



Port Washington, N.Y.-based Koch 
International, was founded in 1960, 
when Polish-born folklorist Strach- 
witz Lssueri the first album by Texas 
songster Mance Lipscomb. Since 
then, the company has dLstinguLshed 
itself by introducing such master 
musicians as bluesman Mississippi 
Fred McDowell and Louisiana zj^de- 
co great Clifton Chenicr to a wider 
audience and by documenting a 
breadth of folk 
music traditions, 
including Cajun, 
klezmer, 'Tex-Mex, 
and calypso. The 
locales explored 
by Arhoolie range 
from the Carib- 
b e a n to the campbelu 
Ukraine. 

Strachwitz says, "I just fall in love 
with these regional traditions, and I 
find them so vibrant and so powerful, 
and I really get into them — not schol- 
arly studies [of] them, but I guess 
what I really enjoy in hfe Ls to learn 
about them and to dig into their 
backgroimds." 

Most recently, Strachwitz un- 
earthed Csokolom at the Folk Al- 
liance conference held this past Feb- 
ruary in MemphLs. Strachwitz, who 
attended the group's show because 



an Arhoolie act, sacred steel band the 
Campbell Brothers, was on the bill, 
says he was skeptical at first. 

"1 .said, 'Oh, shit, here comes some 
pseudo-European group trying to 
copy Gypsy music,' " he recalls. 
"[But] 1 was captivated by it. I felt 
this energy and this totally unique 
sound. Pre lahvays] been looking for 
Balkan sounds, in a wa.v." 

The trio — which is fronted by vio- 




linist/vocalist Ami von Klewilz, a 
classically trained performer who 
has also studied jazz styles w ith John 
Coltrane ba.s.si.st Reggie Workman — 
was quickly w^hisked into Memphis' 
Sun Studios, where Sam Phillips re- 
corded Elvis Presley and other rock- 
abilly greats in the '50s. 

"I dragged these three character 
from Europe who were totally ex- 
hausted [to the studio), and I cracked 
the whip," Strachwitz says, "I said, 
'That's the way to record! I don't care 
if you're tired! It's got to come from 
the soul!' They said, 'That's a very 
cruel way to record!' But we drank a 



bottle of wine, and they went to it." 

Arhoolie's biggest release of next 
year will undoubtedly be the fifth 
"Sacred Steel" set. The series was 
kicked off in April 1997, when "SacTed 
Steel," a collection of lire and studio 
i*ecoixlings proclucetl by folklorist Bob 
Stone for the Florida Department of 
State, which is,sued it on cassette, was 
released on CD by the label (Bill- 
board, May 3, 1997). Individual titles 
by the Campbell 
Brothers, Sonny 
Treadway, and 
Aubrey Ghent fol- 
lowed (Billboard, 
Nm-. 1, 1997). 

The albums 
trace the develop- 
ment of st^'el gui- 
tar work in the 
services of the Keith and .Jewell 
Dominions, sects of a long-estab- 
lished African-American Holiness- 
Pentecostal church. "It comes from 
the Hawaiian tradition, which came 
to this country^ in the 1910.S," Strach- 
witz explains. "Elmore James had it 
in the blues field, and these guys car- 
ried it into the churches." 

Pedal steel player Chuck Campbell 
of the Campbell Brothers says, "Our 
churches w'ere poor churches, so 
rather than buying a piano or some- 




strachwitz 



thing of that nature, the lap steel was 
an instrument that didn't cost that 
much. You could use it in praLse ser- 
vice, and all you needed w-as a steel and 
an amplifier, and you could go to tm™." 

To make his steel ".sing," the \ir- 
tuosic Campbell has adopted a bat- 
tery of modern technologj' — includ- 
ing an E-bow and wah-w'ah and fuzz 
pedals — for use w ith his instrument. 

Campbell says, "I saw [the E-bow) 
in a store one time. It made a guitar 
sound like a violin. I said, 'Man, that 
oughta make a steel sing,* because 
the only limiter for me was always 
sustain. Our whole thing is to get that 
one note sounding just like a voice . . . 
Using distortion for me was to try to 
get more sustain so that I could make 
it .sound more like a voice. Using a 
wah-wah pedal for me was to change 
the tone, not for a wah-wah sound, 
becau.se the pedal steel didn't have a 
tone control on it." 

"Sacred Steel Live" will feature 
the Campbells; Chuck Campbell's 
mentors Calvin Cooke and Maurice 
"Ted" Beard; and the younger. New 
Jersey-based steel player Brother 
Robert Randolph. 

Campbell says of the latter, "He's 
in his 20s, and there's some other 
younger guys that are lightning-fast. 

(Continued on page 95) 
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Finn Fnrges A Hard-Edged 'Steer 

New Zealander's Stage Score Employs Guitar Rock Sound 




BY JIM BESSMAN 

NEW YORK— Tim Finn's solo ca- 
reer has been sidetracited by col- 
laborations, including his 1995 re- 
grouping with his brother and 
Crowded House 
mate Neil Finn 
as the Finn 
Brothers. Now 
it's composing 
the music for 
"Steel City," 
Dein Perry's 
new tap dance 
extravaganza 
that's kept him 
away from his own projects — 
though not for long. 

The celebrated New Zealander, 
who originally came to interna- 
tional fame in the early '80s in the 
band Split Enz, is finally prepar- 
ing to follow up his fifth solo 
album, "Before & After," which 
Capitol released in 1993. Mean- 
while, "Steel City," Australian 
director/choreographer Perry's 
industrial-strength follow-up to 
his globe-trotting dance spectac- 
ular "Tap Dogs," is set to play 
Jan. 26-30 at New York's Radio 



City Music Hall in the first stop 
on a 40-city U.S. tour. 

"It kind of whetted my appetite 
again for the musical theater," 
says Finn of the "Steel City" 
experience. "When Split Enz first 
started [in 1972], we played in old 
proscenium-arched theaters, and 
since the music was full of sur- 
prises and twists and turns, it 
lent itself to more of a theatrical 
presentation. And I always had 
this romantic notion of the Holly- 
wood musical, where the director 
and the producer and composer 
would be sitting in the dark, 
smoking cigarettes, while every- 
body else in the production got 
ready to perform. So, Dein's show 
placed me in the humble role of 
composer, and I enjoyed for once 
being behind the scenes and let- 
ting him take the responsibility." 

But writing the music for "Steel 
City," which like "Tap Dogs" 
bears a heavy industrial imprint 
recalling Perry's Newcastle home- 
town (nicknamed "Steel City," 
where he worked as a fitter and 
turner at a steel plant), proved a 
challenge in its own right. 



ASCAP Highlights An 'Ear' Fuil Of 
New Songwriters With Sampler 



BY LARRY FLICK 

NEW YORK— With the industry- 
wide circulation of "The ASCAP 
Ear, Volume One," the performing 
rights organization is issuing a 
firm reminder of the fact that it 
does far more than collect royal- 
ties. 

Assembled by ASCAP mem- 
bership VP John Alexander, the 
22-cut project is a sampling of the 
artists and songwriters who have 
been featured in ASCAP work- 
shops and showcases around the 
U.S. over the past year. The mate- 
rial covers a broad stylistic range, 
including acoustic pop, R&B, 
electronica, and modern rock. 
The disc is being sent to A&R 
executives and entertainment 
attorneys throughout the indus- 
try 

"We've been making a concert- 
ed effort to draw and develop 
young talent for many years now," 
Alexander says. "This disc is 
intended to reflect our ongoing 
efforts — and ma.ybe help some tal- 
ented artists make progress in 
their careers." 

The artists featured on the 
promo-only disc are in various 
stages of development. Many have 
already gone on to major-label 
deals, including Citizen King 
(Warner Bros.), Toni Estes (MCA), 
Ozomatli (Almo Sounds), Martin 
Sexton (Atlantic), and Jude (Mav- 
erick). A number of the artists have 
gotten their deals as a result of 
ASCAP's assistance. 




"It's a convoluted piece of music 
because there's a lot of time 
changes and weird time signa- 
tures," says Finn. "We wanted a 
conservative sound — guitar rock, 
with riffs and things — that was 
danceable but with a lot of twists 
and turns. But it's also tradition- 
al in that there's no tapes or 
sequencing: It's all done live and 
very raw, with a lot of rock'n'roll 
jamming by a real rock'n'roll 
band — the opposite of Andrew 
Lloyd Webber." 

(Cont inued on page 16) 



"We don't offer a formal shop- 
ping service, but we will help 
artists bring their music in front 
of the right people if we feel 
strongly about what they're 
doing," Alexander says. 

Among the disc's key unsigned 
acts are Washington, D.C.-based 
R&B belter Terrence Mac and New 
York-rooted jangle-pop act Cardi- 
nal Woosley. 
"The ASCAP 
Ear" also show- 
cases the music 
of budding film 
composers Jon 
Kull, Keith 
Arem, and Mike 
Shapiro. 
ALEXANDER In Seeking 

young artists 
to develop, ASCAP has a large 
A&R team sprinkled throughout 
the U.S. The organization has 
offices in New York, Los Ange- 
les, Chicago, Miami, and Atlanta. 
Alexander also works with six 
college reps based in San Fran- 
cisco; Seattle; Boston; Gaines- 
ville, Fla.; Athens, Ga.; and 
Austin, Texas. 

Within the new crop of talent 
ASCAP is nurturing, Jude is prov- 
ing to be a particular point of 
pride for Alexander. The artist 
spent much of 1997 performing in 
various ASCAP showcases. In 
fact, the organization's film and 
TV department took Jude under 
its wing to perform at its Sun- 
(Cnntinufid nn page W) 



A Day With Bryan. Bryan Adams, left, chills with producer/director Eric Kline 
after a taping of "Boxtalk." which will air on the Box from late November through 
the middle of December. Adams is trekking across the U.S. in promotion of his 
latest A&f^ opus, "On A Day Like Today." He'll do a short series of gigs in 
December before embarking on a full tour in early 1999. 



Gersh, Silva To Form Entertainment Firm; 
Madonna Jnins Billboard Mosic Awards Bill 



Wi 



I INNING TWOSOME: Look for former Capitol 
Records head Gary Gersh and Gold Mountain Man- 
agement exec John Silva to form their own entertain- 
ment entity at the start of the year. The venture will 
include a management company, record label, publish- 
ing arm, and Internet component. The pair is lining up 
financial backing for the new concern, with a number 
of labels, multimedia companies, and Wall Street in- 
vestors all looking to lend their .support. Both Silva and 
Gersh declined comment 



Bl 



>LOND AMBITION: Madonna has been added to 
the lb;t of performers appearing at 
the 1998 Billboard Music Awards, 
which will air live Dec. 7 from Las 
Vegas' MGM Grand Hotel. Madon- 
na will sing "The Power Of Good- 
bye" from her triple-platinum 
album "Ray Of Light." "I'm very 
excited to he a part of this fantas- 
tic erening. Viva Las Vegas!" says 
Madonna. Other performers in- 
clude Hole, Bette Midler with the 
Royal Crown Revue, Natalie Imbruglia, Lauryn 
Hill, Shania Twain, and the Backstreet Boys. 

Another day in paradise: Phil Collins is 

being saluted by a number of R&B artists on a tribute 
record slated for relea.se by Atlantic Records in the 
first half of lJ)9i). Among the arti.sts contributing tracks 
are Wyclef Jean, Montell Jordan. SWV's Coko. War- 
ren G, Eternal, Joe, Kelly Price, Jermaine Dupri, 
and Briti.sh singer Shola Ama. 

Jordan, who cut "Against All Odds" for the set, and 
also produced a sassy reworking of "Easy Lover" for 
Coko, says that Collins' music "represents a time when 
music cros.sed color lines. Not because there weren't 
urban stations, but for me, I was colorblind. Duran 
Duran w"as one of my favurite gi'oups because I'd hear 
them on the radio beside Michael Jackson." 

Collins, while flattered by the project, is taking a 
hands-off approach, says Jordan, who talked to the 
singer about the tribute at a Los Angeles Lakers game. 
"He was happy about it but he told me he wanted to 
stay away from it He wanted Ut hear how others inter- 
preted his masic. I as-surefi him he'd he plea.sed because 
there were a lot of urban artists out there with a lot of 
respect for his music." 

The project is being helmed by Hit & Run Music, 
Collins' publishing comiiany. "It was Michelle DeVrics' 
idea from Hit & Run Publishing in London. I thought it 
was a great idea, and I hated her for having it before 
me," quips Suzan Koj of Hit & Run's L.A. office. Kof 
is coordinating many of the U.S. performances. 




by Melinda Newman 
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ONKY-TONK MAN: Dwight Yoakam is set to di- 



rect his first feature, "South Of Hearen, West Of Hell," 
as soon as he finishes lining up financing. In addition to 
the singer, the film, described as a "gothic western," 
will star Vince Vaughn, Billy Bob 'Thornton, Peter 
Fonda, and Vincent Gallo. 

Yoakam, who has appeared in a number of films, in- 
cluding "Slingblade," saj's his experiences working on 
his music videos prepared him for this next step, 
"fft^arner Bros, senior VP of film and video production 
and marketing] John Beug is who handed the keys to 
the e<liting room over to me in 1990 and let me begin to 
edit." he siiys. "That did more in teaching me to tell a 
story through imagery than any- 
thing .. . Thi-eo or four years ago, 
I realized I was de facto directing 
my own clips [by editing them], 
and that became \^ry fulfilling. 

"[ Directing videos j has .sen"ed 
as an invaluable education for 
me," he continues. "If I'm able to 
do this film, it will be due in great 
part to the work I've done as a 
video editor and director, which I 
would say possibly eclipses, if not parallels, the expe- 
rience I've gotten as an actor." 

Ross DEPARTS: Tom Ross, head of Creati\T; Artists 
Agency's music department and agent extraordinaire, 
shocked the industry when he re-signed suddenly Nov. 
fi. Howerer, he saj's, the move had been coming. "The 
truth is that No\'. 4 was my 30th anniversary in the busi- 
ness, and really for the last year and a half I haven't 
been having much fun," he .says. "I was starting to get 
jaded, and I swore that I would never look at the busi- 
ness that I loved in that kind of eye." While he says 
SFX's takeover of the concert indu.stry — a development 
Ross has taken great issue with — was not the reason 
for his departure, he admits that "I really got a little 
frustrated that an agent isn't necessary anymore." He 
adds that he plans to take some time off before re-enter- 
ing the music business in some capacity other than as 
a booking agent noting, "I hope there will be an alter- 
native to [SFX]. Maybe IH be one." 

StUFF: Rick James is recovering from a stroke he 
.suffered Nov. 9. As of press time, the singer was unable 
to walk, although his recognition and comprehension 
skills were fine . . . Metallica guitarist Kirk Hammett 
had an emergency appendectomy Nov. (i in London 
while on a press tour for the band's new album, "Ga- 
rage Inc." ... On Nov. 24, TVT Soundtrax will release 
"I'm Still Here . . . Damn It!," a recording of Sandra 
Bemhard's one-woman show that opened on Broadvv^iy 
Noi'. n... Fred Lawrence, senior VP and head of Inter- 
nationa] Creative Management's AC music department 
has re.signed his post to pursue other activities. 
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CURRENT RECORDS 

The only Current lifestyle music label HmgH 

THAT takes you WHERE YOU WANT TO GO. ^^^1 




Florida Lakefront House of Dreams 




Winter Park (Orlando) Florida. Modern High-Tech lakefront estate for 
sale with full recording studio (sold separately). Contemporary 
masterpiece in land of Disney and Universal has full featured 
recording/mixing studio wiOi Neve. Studer, Pro-Tools/Apogee, Lexicon 
and Neumann components. Laser lighting, spectacular lakefront pool and 
spa, extra buildable lakefront lot included. Dazzling lakefront views night 
and day out on peninsula in Winter Park's 6-lake chain, all connected by 
canals. $ 1 ,795,000. For full details and color brochure, call: 



Coldwell Banker Residential Real Estate, lac. 

170 W, Fairbanks Ave. Suite 102 
WitilcT Park. FL 32789 

(407) 256-6677 Previews Property Specialists (888) 629-4446 
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Mark Squires 

Brokcr/Rcallor 



MickWemight 
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The Definitive Source for Industry Information 

INTERNATIONAL BUYER'S GUIDE: Jam-packed with critical 
personnel and other information about every major record company, 
video company, music publisher, and seller of products and services for 
the entertainment industry. A powerful tool. $139 

INTERNATIONAL TALENT & TOURING DIRECTORT: 

The leading source for those who promote or manage talent. Lists U.S. 
and Intl. talent, booking agencies, facilities, services and products. % 1 09 

RECORD RETAILING DIRECTORY: The essential tool for 
those who service or sell products to the retail music community. 
Detailed information on thousands of independent and chainstore 
operations across the USA. $165 

INTERNATIONAL TAPE/DISC DIRECTORY: The exclusive 
source for information in the nnanufacturing area of the music and video 
business. Lists over 4000 professional services and suppliers. $65 

THE RADIO POWER BOOK: The ultimate guide to radio and 
record promotion. Detailed information about every major radio station, 
record label, and radio syndicator. Includes Arbitron information of top 
100 markets. $95 

INTERNATIONAL LATIN MUSIC BUYER'S GUIDE: 

The most accurate reference source available on the Latin music 
marketplace. Business-to-business contacts in 1 9 countries. $75 

To order: call 800-344-7 II 9 (International 732-363-4156), 
fax 732-363-0338, or mail this ad and payment to: 
SB Directories, PO Box 20 1 6, Lakewood, NJ 0870 1 . 

Add S6 per directory for siiipping ($14 for international orders). 
Add sales ox in NY, NJ, CATN. I^A IL, PA & DC. 
Orders payable in U.S. funds only. All sales are final. 
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FINN FORGES A HARD-EDGED 'STEEL 

(Continued fmin page li) 



Finn notes that his composing 
followed such instructions from 
Perry as "We need a piece for a 
forklift." Hence the song "Fork- 
lifts." and sure enough, the stage 
production involves the use of 
forklifts, as well as jackhammers 
and other heavy machinery. 

"It really brought me back in 
touch with the physicality of 
music — which can be cerebral," 
continues Finn. 

"["Steel City"! is very physical, 
which was good for me because it 
got me pumping. I'd never written 
guitar riffs except in Split Enz, 
and even they were buried. Dein 
and I both admired Australian 
bands like Midnight Oil, though 
Split Enz wasn't as rock, and he 
wondered if I could write a raw- 
enough score — even though 
there's still a lot of melody there." 

Luckily, Finn had former You 
Am I guitarist Greg Hitchcock to 
build his four-piece stage band 
around. "He's the embodiment of 
rock'n'roll," says Finn of Hitch- 
cock, who has played guitar ever 
since pulling in a Fender Tele- 
caster while lobster fishing in 
western Australia. "He's pale, 
emaciated, and was living in a ga- 
rage. Everybody was scared of 
him!" 

Finn, who has contributed mu- 



ASCAP 

(Continued from page U) 

dance Festival breakfast, which 
was a catalyst to the placement of 
the track "I Know" on the sound- 
track to "City Of Angels." 

Jude issued his full-length debut, 
"No One Is Really Beautiful," in 
early October. 

"ASCAP was really supportive of 
Jude early on," says Scott Welch, 
the artist's manager. "He played 
several ASCAP events around the 
country, and those appearances 
gave him key exposure to the 
industry." 

Another example of ASCAP's 
ability to nurture talent is song- 
writer Gordon Chambers. At the 
age of 17, he sent a demo of his 
material to the East Coast Black 
Workshop, which ASCAP spon- 
sors. That tape caught the ear of 
several label executives, leading 
to several high-profile album 
placements — most notably "If 
You Love Me" with Brownstone 
and "I Apologize" with Anita 
Baker. 

"ASCAP changed my life in that 
early stage," Chambers says. "It 
was my first affirmation that I was 
actually onto something as a song- 
writer." 

Chambers has been working to 
return the favor of support and 
inspiration to other young writers 
and artists by participating in sev- 
eral ASCAP-sponsored R&B 
writer-development programs and 
successfully enlisting the organi- 
zation to run a song clinic at the 
Boys & Girls Harbor in the Harlem 
section of New York. 



sic to various film and TV produc- 
tions, thinks that the musical 
genre can attract younger audi- 
ences because "in the age of the 
Internet, there could be an appeal 
in seeing real people singing 

7 was writing a lot, 
listening to artists 
like Wilco, Son Volt, 
and Ben Harper' 



songs." But with his first musical 
production now complete, he's 
shifted his focus to his next solo 
album. 

"I've been writing a lot, listen- 
ing to artists like Wilco, Son Volt, 
and Ben Harper," notes Finn, 
who's also done a few live gigs 
since his son. Harper, was born 



eight months ago. "And I became 
a demographic overnight." Now 
living in Sydney, Finn has also 
spent some time of late in New 
York and Los Angeles, as well as 
in Nashville, where he is collabo- 
rating with Iodine's Jay Joyce. He 
says that forthcoming material 
won't be Uke "Before & After" but 
that it won't be "a million miles 
away" from that album's triple-A- 
oriented track "Persuasion" 
either. 

"I'm going toward a "classicist" 
position, where I can repeat 
myself until I die," he says, citing 
Bob Dylan and Van Morrison as 
role models. "You can get too rest- 
less in pop music, where there's 
this neurotic quest for what is 
new. Let's take a rest and reflect 
on what we do lovingly and cre- 
atively rather than looking for 
what's new. That's what I say. Not 
stop — but have a rest." 
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Profile Rises For Projelrt's Blacic Tape 



BY DAVID RICHARDS 

SILVER SPRING, Md.— With the 
Dec. 21 release of "As One Aflame 
Laid Bare By Desire," venerable 
Projekt Records act Black T^pe For 
A Blue Girl is poised to benefit from 
the pop mainstream's growing inter- 
est in the goth-pop movement. 

The Chicago-based band started 
as a result of Projekt founder Sam 
Rosenthal's interest in English elec- 
tronic pop pioneers like Orchestral 
Manoeuvres In The Dark and Brian 
Eno. The group's sound, however, is 
more closely associated with the 
style of such '80s-era acts as Dead 
Can Dance and This Mortal Coil. 
Projekt Ls dLstributed in the U.S. by 
the Alternative Distribution Alliance 
(ADA). 

"My interest in that music stems 
back to when I started a fanzine 
about OMD and Tangerine Dream a 
long time ago," Rosenthal recalls. 
'After forming Black Tape, we start- 
ed to gravitate toward darker and 
more ambient sounds." 

The act also shares a kinship with 
This Mortal Coil in that Rosenthal 
has incorporated a wide variety of 
musicians and vocalists over the 
band's seven albums. Only he and 
vocalist Oscar Herrcra have ap- 
peared on each album. "As One 
Aflame" finds sometime members 
Lisa Feuer (flute), Juliana Towns 
(vocals and guitar), and Vicki Rich- 
ards (violin) contributing as well. 
Rosenthal writes most of the songs 
himself, and the other musicians help 
flesh out his songs once they are in 
the studio. Seireenien Music (BMI) 
is his in-house publisher. 

"As One Aflame" is classic Black 
Tape, with lush instrumentation 
comprising synthesizers, live sym- 
phonic strings, and acoustic guitars, 
coupled with ethereal vocals. The 



band's sound is almost new age but 
much darker and edgier. 

"The new age element comes from 
the fact that we connect with the 
deep spiritual nature of the goth 
movement," says Rosenthal. 

He issued the group's first album, 
"The Rope," in 1986. Projekt, which 
started as a cassette-only label, be- 
gan as a means for Rosenthal to re- 

BLACK TAPE FOR A B(.UE GIRI. 



lease Black Tape albums. It was only 
later that he began to issue albums 
by other artists (Love Spirals Down- 
ward, Lycia, and Steve Roach are 
some of the more successful). All of 
the band's albums are now in print, 
although there are plans to reissue 
"The Rope" and the group's .second 
album, "Mesmerized By Sirens," 
possibly as enhanced CDs, early 
ne.Kt year. 

Over the years. Black Tape For A 
Blue Girl has become Projekt's best- 
selling artist. Erie Musial of the Ex- 
clusive Co., a 10-store chain in Wis- 
consin, says that local goth fans are 
avidly looking forward to the band's 
new album. He notes that Exclusive 
usually sells out its initial order in 
the first week. "We don't have a lot 
of 'dark children' [goth fans) up here, 
but the stuff still sells well," he says. 

Although the label plans to reach 
the group's core following, it is also 



trying to reach a broader audience. 
Projekt is positioning the band at 
m^or accounts, such as Borders, and 
in national consumer magazines, 
such as Details and Spin. 

The label does not have worldwide 
distribution, except for Poland, 
where Black Flame releases cassette 
rersions of FYojekt records. "Poland 
has a big goth scene," notes Rosen- 
thal. In the past, Projekt has mainly 
gone through independent distribu- 
tors in Europe, where there is a 
healthy goth scene as well. The label 
is looking for distribution in the 
U.K., Germany, and Italy. 

The band did not tour for its first 
1 1 years, existing solely as a studio 
project. However, in 1996 Rosenthal 
organized the Projekt Festival in 
Chicago. This two-day event fea- 
tured Black Tape and similar artists 
(including many acts from the Pro- 
jekt label). The festival was a huge 
success, leading to another festival 
in 1997 and, in '98, a three-city festi- 
val in Chicago, New York, and Phila- 
delphia. Since its first show in '96, 
Black Tape has played about 70 live 
dates. It plans to tour the West Coast 
in .January and the South in Febru- 
ary. It is booked by Chapin Hemphill 
at ACA/Bunnyloon Inc. 

"In the beginning," Rosenthal 
comments, "the core of Black Tape's 
support came from the underground 
goth .scene. Fans knew of Black 
Tape, but they had a hard time find- 
ing our releases, becau.se of the lack 
of availability in the stores." 

Now that the label is handled by 
the ADA, Rosenthal sees a broader 
audience discoviering the band. "The 
last album, 'Remnants Of A Deeper 
Purity,' is .still selling respectably 214 
years after its release. I don't think 
it is just the goth community who are 
buying it these days." 



ARDENT TAKES BACK SOME FUNCTIONS FROM FOREFRONT 

(Continued /mm page 17) 



adds, however, that the plan "from day 
one" was for Ardent to evolve into a 
full-fledged label. 

"We needed help getting started," 
he says. "We didn't know anything 
about the Christian marketplace. It 
was a great match with ForeFront. 
We got to use their expertise, and we 
knew we needed to walk before we 
could run. It was a matter of growing. 
This is a good time to take on those 
additional responsibilities." 



Scholes says that eventually all 
Ardent/ForeFront acts will revert 
back to Ardent for marketing and pro- 
motion. "This is a passing of the baton 
so we don't get ovierloaded," he says. 
"We want it to be a smooth ti-ansitbn." 

Ardent Studios has been a part of 
the Memphis music scene since 19(56. 
Sam & Dave, Booker T & the MG's, Al 
Green, the Staple Singers, ZZ Top, 
R.E.M., B.B. King, Stevie Ray Vaugh- 
an, and numerous others have recorded 



at the famed facilities. Over the years, 
the company expanded to include music 
publishing, producer management, and 
interactive media production. 

Ardent Records started in 1995. 
Ardent founder/CEO John Fry is the 
majority owner of the label, along 
with co-owTiers Scholes, John Hamp- 
ton, and Dana Key (of the legendary 
Christian rock band DeGarmo & Key; 
his partner Eddie DeGarmo is Fore- 
Front's VP of A&R). The label began 
with a production deal with Steve 
Wiggins, who recorded an album for 
Sparrow before becoming lead vocal- 
ist for Big Tent Revival, the first act 
that Ardent took to ForeFront 

Ardent's staff includes Scholes: 
Key, VP of A&R; and Christine 
Mundi, director of promotion and pro- 
duction. The label currently employe 
independent promoters Donna Del 
Sesto and Scott Mills and publicity 
firm McCain & Co. 

According to Scholes, Ardent is 
looking for an in-house marketing 
person in Memphis. There are also 
plans to open an office in Nashville in 
the coming year. 





EDITED BY CATHERINE APPLEFELD OLSON 

Deltas DAWN; Maya Angelou's film directorial debut, "Down In 
The Delta," is the story of a woman who rediscovers her roots and steps 
off a path of self-destruction. Its soundtrack reveals the power of a 
woman who inspired an 'A" Ust of R&B artists to write new music to 
complement her movie. 

Virgin Records' soundtrack, due Dec. 8, is a gorgeous homage to the 
poet/novelist featuring arti.sts ranging from Janet Jackson, DAngelo, 
and Stevie Wonder to Luther Vandross, Sounds Of Blackness, and 
Sunday, the choral group being shepherded by Whitney Houston. 

Some of the acts — Ashford & Simpson and Sweet Honey In The 
Rock among them — are present because Angelou specifically request- 
ed them. She also pegged Stanley Clarke to do the score early on. "She 
heard all the music, and she ble.ssed all the artists that are on the sound- 
track, and was involved in all the broad strokes." .says Gemma Corfield, 
director of A&R at Virgin. 

Orfield adds that when Angelou — ^who sang her spirituals and hymns 
over the phone during their initial conrersations — talked about getting 
selected artists for the album, Corfield was nervous about being able to 
deliver. "We thought it would be difficult to get them, but ironically it 
was the opposite. The mention of her name made people want to be 
invoh«l." Jackson, whose relationship with Angelou dates back to their 
work on 1993's "Poetic Justice," was the first 
one on board, and the others quickly followed 
suit. 

The fir.st single is the Leverts' "Where 
Would I Be," a poignant melody that shipped 
Oct. 27 to adult R&B and R&B outlets and 
has a video in rotation on BET. Chaka Khan's 
"Don't Talk 2 Strangers," the second single, 
will not be released to radio until Januarj' but 
will have a video ready for BET by mid- 
November to help keep the album's profile 
high throughout the holiday sea-son, according to Brenda Walker, senior 
director of marketing and artist development at Virgin. 

Although the album is packed with new material from head-turning 
acts, the big challenge facing Virgin is getting it! target audience of 35- 
plus adults out of the office and into the record store. "We recognize this 
soundtrack is geared toward adults, and it is not often you get them 
actively in record stores," Walker says. 

The label is setting up ticket giveaways at such nontraditional venues 
as upscale restaurants and beauty salons in African-American commu- 
nities across the country, and the marketing team will have a presence 
outside theaters showing such films as "Beloved," as well as family-ori- 
ented fare, in key markets. "We see this movie as having an African- 
American core audience, but it is al.so a great family picture," .she says. 

Advertising will appear in such targeted magazines as Essence, EUe, 
Ebony, and Jet An "Oprah" special to feature Angelou and several of 
the soundtrack's artists is slated for late November, and a book about the 
movie featuring a foreword by Angelou will also keep the movie name 
in front of consumers' eyes. 

First 'FROST': Mercury Records is taking an all-in-the-family ap- 
proach with the soundtrack to Warner Bros.' "Jack Frost" due Nov. 28, 
by targeting preteens and teens, as well as their parents. 

The album contains songs by Hanson, Lisa Loeb, Lucinda Williams, 
Jars Of Clay, and Steve Poltz, and a score by former Yes man Trevor 
Rabin. "This is really a picture about family and bridging the gap 
between parents and their kids, and we are trying to reach both audi- 
ences," says Marty Maidenberg. senior VP of marketing at the label. 

The younger demo will more than likely be hooked by Hanson's cover 
of "Gimme Some Lovin'," which not so coincidentally is the first single 
from the group's new live album, "Live From Albertane." Mercury is 
shipping the single to top 40 radio first with plans to segue to modem 
AC, hot AC, and AC. Hanson will perform the single on "Late Show With 
David Letterman," "The Rosie O'Donnell Show," "The Tonight Show 
With Jay Leno," and at the Billboard MiLsic Awards in coiyunction with 
the release of its own album. "We want to man-y the two projects when- 
ever possible so that the aw-areness of Hanson translates to awareness 
of the soundtrack," Maidenberg says. 

Mercury's attempt to draw two audiences is reflected in its TV adver- 
tising campaign, which begins in earnest Thanksgiving and runs through 
Christmas. The label is targeting cable outlets ranging from Nick at Nile 
and MTV to the Fox Family Channel and network .shows as diverse as 
"Caroline In The City" and "Sabrina The Teenage Witch." 
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D Aibunts with the BreatesI sales gams. C 1998, BiiiboarrVBPI Communicalons. 
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ELVIS CRESPO • St3NY OlStXS 8263a (8.98 Ei:V14.98) 


SUAVEMENTE 
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KEB' MO' OKEH/550 MUSIC 6937&tPiC (10.98 Ea't6.98) 


SLOW DOWN 
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PLACEBO HUT 46531AriHGIN (11.98/16.981 


WITHOUT YOU I'M NOTHING 
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TRICK DADDY slip n.sude 2802warl(x:k (lo.ga'ie 98) 


WWW.THUG.COM 
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BURLAP TO CASHMERE squint Mioia/A&M (8.98 Ea'l2.98l 


ANYBODY OUT THERE? 
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RICH MULLINS AND A RAGAMUFFIN BAND uremwoiio mmnK il] 91 Eiyi99ei THE JESUS RECORD 


32 


26 


4 


KATHY TROCCOLI reunion 10007;jive (10.9eyl6 98) 


CORNER OF EDEN 
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BLACK EYED PEAS INTERSCOPE 90152* (10.98/16.981 


BEHIND THE FRONT 
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RAY BOLTZ word 695,«arEPtC (1098 60(16.98) 


HONOR AND GLORY 
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SEVENDUST rvr 5730 (10 98/15 98) 
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TRAPP DEfF tl!APP5671/K-TEL (11.98/16.981 


YOU NEVER HEARD 
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CHRIS RICE R0CK£T0WNW>R0 69613,tPIC(lO98E(l'16-98) 


PAST THE EDGES 
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GODSMACK REPUBLIC 5319&tJNiVERSAL (8 98(12 98) 


GODSMACK 
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THE JON SPENCER BLUES EXPLOSION MATADOR 9S56&CAPiTOL (16 98 CO) ACME 
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SUSAN TEDESCHI TONE-COOLROUNDER 471 164/MERCURY (10 98 Eai6 98) JUST WON'T BURN 
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NEW^ 


CHAYANNE SONV DISCOS 82869 {898 E(V13.98) 


ATADO A TU AMOR 
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Bia GAITHER I WE UnxER VOCAL BAND nK Hia 2MU ilD %I5 « 


STILL THE GREATEST STORY EVER TOLD 


43 
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UNKLE MO WAX10«DON 540970*i'(SLAND (10.98 ECH6.98I 


PSYENCE nCTION 


44 


37 
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EELS DREAMWORKS SOOSaHEFFEN (16.98 CD) 


ELECTRO.SHOCK BLUES 


45 


46 
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SARA EV>\NS RCA (NASHVILLE) 67653,HLG (10 "i&lS 98) 


NO PLACE THAT FAR 


41 


47 
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THE W'S FIVE li^lNUTE WAU 25204/8ARABELUJM (10.98(16.98) 


FOURTH FROM THE LAST 
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ORGY ELEMENTREE/REPRISE 46923WARNER BROS. (7.9a'11.98) 


CANDYASS 
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YOLANDA ADAMS verity 43123 (10,98'15 98) 


SONGS FROM THE HEART 
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AVALON SPARROW 51639 (10.98(15 98) 


A MAZE OF GRACE 
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DJ DMD AND THE INNER SOUL CUQUE .iner soui 662M 1 38:<3e: 


TWENTY TWO: PA. WORLD WIDE 
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BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART ♦ BY DOUG REECE 



T OUNG MCS: Borrowing a 
page from the pop world, 
R&B labels are looking to 
mine the youth market with 
baby bands — emphasis on 




Air Raid. Top 40 radio dar- 
ling Britney Spears is off 
and running with 
", , . Baby One More 
Time," the debut single 
from her self-titled album, 
which is due Jan, 12, 
1 999, on Jive (Billboard, 
Oct, 24), The song, which 
picked up 2,789 spins at 
mainstream top 40 radio 
for the weel< ending Nov. 
B, according to Broadcast 
Data Systems, was pro- 
duced by Max Martin of 
Backstreet Boys and 
Robyn fame. Spears plays 
Thursday (19) at the Sun- 
dome in Tampa, Ra. 



the word "baby." 

In addition to new sign- 
ings already covered in this 
column — such as 12-year-old 



Bad Boy Entertainment 
singer Jerome Childers and 

Biv 10 Records' assembly of 
youthful talent (the Pee- Wee 
All-Stars), Yab Yum/Elektra 
is entering the field with 3rd 
Storee, a new quartet whose 
debut album bows next 
March (see story, page 30). 

"Now is the perfet^t time 
for this, with the Spice Girls 
and Backstreet Boys, of 
course, and the various other 
groups that are just coming 
out in the R&B 
genre, such as as 
Imagin, Jerome, 
and the Biv 10 
kids," says Elektra 
director of market- 
ing Lydia An- 
drews. "We're 
jumping on the 
bandwagon with 3rd 
Storee, and they're 
the perfect group 
for us to go out 
with." 

Andrews says 
that while the chal- 
lenge of marketing 
a new act remains, 
the youth angle 
opens up a wide area of 
opportunity not available for 
more mature acts. 

The label is discussing 
plans to launch a tour of high 
schools and Ls producing pro- 
motional items aimed at .stu- 
dents. In the meantime, 
Elektra and Yab Yum are 
hosting showcases the next 




Roundup. Decca recording 
artist Danni Leigh will perform 
Dec. 4-5 at rodeo finals in Las 
Vegas. Leigh's first single. "If 
The Jukebox Took Teardrops," 
is in rotation on CMT. Mean- 
while, she recently shot a 
video for her second single, 
"29 Nights." which will t>e ser- 
viced to country radio stations 
in January, 



REGIONAL HEATSEEKERS NO. Is 
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THE REGIONAL ROUNDUP 



Rotating top 10 lists of best-sedlng tttl€s by new and developing artists. 


MOUNTAIN 

1. itnniter Palii Jenni<«( Piiga 

2. The Flm Holiilay Man 

3. ClMpstrs Comin' AEclu! 

4. F«ttwy Slim rou've Come A Long Way. Batiy 

5. OMn« Fjiry Tales 

6. Lm Ann WdtmcIi Some TMes I Know 

7. Th* Willanuni Nottimg But Lovt 
«. FJw Fi'rt 

9. Iteb' Md' Slow Dcwn 

10, New fUdtcah U*yt)e Tou'm Seen Srn'MtirKi] T<x 


NORTHEAST 

1. GodwnKh Goi»xTi«ck 

2. BtKinty KJIIef Neii MiltenniLim 

3. Suun Ttdexhl Just Won't Bum 
*. AlCltyMetrwo'is GoM 

S. Fh*e Five 
S. Olwini Fury Tal« 
7. iennilw Paifi J«nnifsr Paige 
B. Trapp You Ncwr Htuni 
9. The f>rt Ho.>d*r M*" 
10. Audta McDonaU Audra McDsnild 



few weeks in mjyor markets 
such as New York, Chicago, 
and Atlanta. 3rd Storee plays 
the Conga Room in Los 
Angeles Thursday (19). 

They're an Ameri- 
can BAND; In the words of 
Citizens' Utilities bassist 
Bill Herzog, "We're a really 
American-sounding band, 
and we're proud of that. 
That's the one thing we real- 
ly wanted to do with this 

record, not be 

afraid to show our 
childhood influ- 
ences." 

In the case of the 
Seattle-based act, 
that meant going 
back to old Night 
Ranger and Bad 
Company albums. 
They even perform 
a cover of Ameri- 
ca's "Sandman" 
single. 

What has result- 
ed is "Sunbreak," 
the act's excellent 
third albtmi and My 
Own Planet debut. 
Though "Sunbreak" bows 
nationally on Tuesday (17), 
an indie distributor, the 
Northwest Alliance of Inde- 
pendent Labels, has been 
seeding the market with 
early placement in select 
mom-and-pop stores. 

"The last album was more 
individual stylistically, while 



this one gels more but also 
nods its head more [to our 
influences]," says Herzog, 
comparing the latest work to 
the band's last effort on 
Mute. "We're a guitar band, 
for God's sake." 




Payof!. Kinetic Records' 
Paul Oakenfold has 
remixed acts like the 
Rolling Stones and toured 
with U2, but the British artist 
is just beginning to make 
inroads in the U.S, with his 
debut effort "Tranceport," 
released Nov 3. The 
album, which sold more 
than 1 ,200 units its first 
week of release, according 
to SoundScan, was fueled 
Ijy major-market appear- 
ances In the U.S. and 
strong word-of-mouth. 
Back home, Oakenfokj was 
voted the No. 1 artist in a 
readers' poll by the U.K. 
publication DJ Magazine. 



The act, which is booked 
by CIA in Philadelphia, plays 
Seattle's Sit & Spin Dec. 17. 
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BY JON BREAM 




The Twin Cities are. of course, a tale of two cities. 
Minneapolis and St. Paul. The Twin (Cities music 
scene is also the tale of two scenes, the music- 
making and the music business. 
For nearly 40 years, the hits have kept on coming 
from tlic twin (owns, from the Trashmcn's "Surfm" 
Bird" (a No. 4 hit in 1963) and Llpps Inc.'s 
"Funkyiown" (No. I in 1980) lo Prince's piles of 
smashes and Jimmy Jam 8c Terry Lewis' tons oi tri- 
umphs to Semisonic's "Closing Time" and Nexl's " Too 
(Hose" in 1998. For more than 40 years, the area has been 
a music-business center, from a record-distribution hub 
with the now-defunct Heilicher Bros, and Lieberman 
Enterprises lo the current retail capital and the headquar- 
ters for such giants as Best Buy, Musicland/Sam Goody 
and Target, as well as Navarre and K-Tel. 

"It's the old rivertown theory," says Owen Husney. who 
was Prince's first manager and, in the '90s, has served as a 
consultant to K-Tel, Musicland and Best Buy and knows 
the p<iwer of the mighiy Mississippi River that literally 
separates Minneapolis and St. Paul. "Plus, Minneapolis is 
initlway l>etween ihe coasts. "Now we're the Island of the 



North, not affected by either coast and not even Nashville. 
We just draw on elements of all of them." 

TRASHMEN VS. FENDERMEN 

Some Minnesotans. including B()b Dylan. Broadway star 
Linda F.der and New .Ager \'anni, had lo head (o one coast 
or the other because they couldn't pursue their dreams in 
this Land of 10,000 Grooves. But, before them, hits were 
being recorded in Minneapolis, including Bobby Vee's 
"Suzie Baby," the Fendermen's "Mule Skinner Blues" (No. 
5/1960) and Dave Dudley's "Six Days On The Road." (No. 
32/1963) and lx;ing marketed via Heilicher Bros. Amos 
Heilicher started his own indie label. Soma (Amos back- 
wards), pulling out such top- 10 triumphs as the 
Trashmen's "Surfin' Bird" and the Castaways' "Liar Liar" 
and such regional winners as "Turn On Vour Love Light" 
by the High Spirits, Husney's group. (A compilation of 
Minnesota '60s garage bands called "Big Hits Of Mid- 
America: The Soma Records Story 1963-67" was released 
in OctolK*r by Simitar F.ntcrtainment.) 

,-Vlong the way. the 'Iwin C^ities developed a music-biz 

C.Dnlinueii on {tag^t 2ff 
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MINNEAPOLIS 

Five New Twin-City Acts 

BY VICIUE GILMER 



WDiiy McBrlie 

Woody MtBride. internaiional 
DJ, recording artist, label owner 
and promoter, cites an unlikely 
band as an inspiration. "I saw Sonic 
Youth on iny 21 si birthday, and 
soon after I started using my stu- 
dent-loan money to buy records," 
he says. Tlic Minneapolis dance 
scene was in its infancy, but McBride 
took a "leap of faith" and dropped 
out of art school, working with 
Kevin Cole in the early '90s. "I 
bought some cck)1 analog gear. Pink 
Floyd synthesizers, and started 
making really ballistic techno 
music," McBricic says. "I was one of 
the first [DJs] on the international 
circuit, mainly because I was record- 
ing. Once I established myself, I 
started a record label." McBride's 
Conununi(|ue Records, laiuiclied in 
'94, is an lunbrella company for 
three imprints: Communique (tech- 
no); Sounds (house) and Hc;hI in 



helplessness. A lot [of "Turnstiles"] is 
modeled on the soimd of a natural 
voice," he says. Bellwether's spare 
studio effort differs from its stiige 
show, which has an ever-growing 
following of tans. The band's infec- 
tious sound has landed "Turnstiles" 
on such Minneapolis radio-station 
playlisLs as Radio K, Cities 97, KFAl 
and Zone 105, and the group has 
Ixfen prominently featured in Iwal 
mainstream and alternative mags. 
Having sold more than half of its 
fii^t pressing, l.ouina siiys that ihe 
band is ready to record again. "We 
have the songs, definitely, he says. 
"We're Hying to record and remedy 
things ourselves." 



Atmosphere 



Minneapolis is known for its soul 
but not It's hip-hop — until now. 
.-^niosphere, and the lai^er Rhyme 
Savers conglomerate, have worked 
long and hard lo engender a ihriv- 



nings. "It's just kind of weird; I'm 
just one guy putting out this 
record." The response to his work 
exceeds phone cidls and letters: At a 
recent show, he was surprised to 
l(K>k down and .sec young women in 
the front row weeping as he played. 
The 23-yeiir-old Pittsburgh trans- 
plant was drawn to ilie Land Of 
L-akes because of its musical histoiy. 
Jennings hits made his way into the 
public's music consciousness, with 
notices in the local press and airplay 
on radio stations Radio K. Cities 9^ 
and Zone 105. His ept>nymous CD 
swings gently with a loping folk/pop 
delicacy while he lyrically strolls 
through fear ("Honey, I'm afraid to 
sleep at night"), living out a 
pipedream in "California (Part II)" 
and lamenting his lot ("Baby. I still 
don't know about you"), never 
sounding less than honest. "I have 
enough material for another rec- 
ord," lie says. "I'm l(K>king for an old 





From left: Woody McBrlde, Bellwether, Mason Jennings and Lunar 9 



the tilouds (experimental). The 
label has released more than 100 
records by McBride, Fnxldy Fresh. 
DJ Apollo, {ienc Farris, Derrick 
Oirter and others; McBride has also 
collaborated with Josh Wink, and in 
'97, he sold 13,000 copies of his 
"Biiskellxill HenKrs." His upcoming 
"(iood (ireat Wonderful" will be out 
before year's end. McBride contin- 
ues to crisscross the world as an in- 
demand DJ. "Dance music is a very 
complicated thing. A lot of it is Just a 
matter of taste and raw skill." he 
says. "But I've iilways been very 
alistract-minded, reworking current 
(hemes and taking them in a new 
direction." 

lellwetler 

The No Depression phenomena 
has helped the bui^jeoning rtxiLs- 
rock movement, but few bands pos- 
sess the same kind of shared vision 
and tommitmeiU that Bellwether 
does. "We're into the romantic ide;i 
of being a band," vtKalLsi/singer/ 
songwriter Eric Loutna says. "Bands 
that we l<M)k up lo and respect are 
Neil Young and Crazy Horse and 
The Band, bands that stayed 
together for years." Bellwether, 
which includes I.ouina. guitarist 
Jimmy Peterson, bassist Phil Tippin 
(Sw ingsel) and drummer John Ci ist 
(Dashboard Saviors), released 
"Turnstiles," which I.ouma dubs a 
"Sunday aftern(H)n record — for an 
aftermxin filled with pining heart- 
ache and wistful hopefulness and 



ing, rhyming scene. Tlie gnmp, 
which includes voailist/lyricists Slug, 
Beyond and Spawn, and produc- 
er/DJ Ant. has built a national base 
with its Internet la(K'-lrading, foul's 
((Chicago, Dallas, St. Louis) and a 
following that turns out for shows at 
First .Avenue and IcKal coliee hous- 
es. "I've had opportimity to travel 
and realize that kids from other 
places can't do what we do here." 
Slug says in regard to Atmosphere's 
improv rhyming laciics. The 
gioup's debut, "Overcast." has sold 
3,000 CD copies, is into its scxond 
vinyl pressing and continues to sell 
aljoni a do/en (opies a week more 
than a year after its release. The 
record also made its way onto 
playli.sts at Radio K. KMOJ and 
KF.AI; Atmosphere is routinely 
applauded in the lf)cal press, includ- 
ing Thf Source. As a side project, the 
group recently released "Dyno- 
spectrum" and will record another 
Atmosphere release, due this 
spring. Tlie busiest crew in town. 
Slug says that Atmosphere's ap- 
pmach is to keep it interesting. "It 
gives us the freedom to move in dif- 
ferent directions so that it never gets 
tiring for us," he s;iys. 

Mesin Jenninis 

There's something irresistible 
atjout Mason Jennings — (juite sim- 
ply, it's bis songs. "I've had people 
write me letters that said, '\ou can't 
slop writing nuisic, it means so much 
to me,*" s;iys singer/songwriter Jen- 



Jazz sound or something like an old 
Johnny Cash record. But I have to 
keep writing songs — I guess it's a 
process for living." 

Linar B 

Ilie long, bitter winters of Minne- 
.sota are enough to make an\'one 
want to see a few bright rays of sun- 
light. Since no one can control the 
climate, bands like Lunar 9 create a 
wash of color with a multi-hued mass 
of liizzy pop/itKk. Songwriter/ vocal- 
ist Jon Hunt joined forces with gui- 
tiirist Rob R()i>ello, daunmer Tern' 
Hiianan Jr., keyboardist/vocalist Ren- 
alta lUnil (Jon's wili*), l>;i.s.si.st (ihris 
Hill and programmer Jason Duck- 
linsky — like-minded peers who had 
all done stints in Itjciuly biised bands. 
"In Shatterj)r(M>f [singed to Fort 
Apache], I wasjust tlie side guy," Jon 
Hunt s;iys. "I had a pile of 15 songs 
Just collecting dust on my lajH" 
machine. We like noise, things that 
are psychedelic, dance grooves and 
mehxitc pop music." Working in the 
studio with Pdlara's Ed Ackerson 
(who's reviving his Sus.stones label), 
the group is preparing a series of sin- 
gles s<x)n to be rele;isetl; in the inter- 
im, they've Ixxome darlings of the 
collegiate and hipster rock set with 
kinetic [K-rftirf nances. Helj>ed by 
radio n>tation on Ritdio K. Lunar 9 
h;is hatched something of a scene. 
Jon says. "I think we had a hand in 
bringing people togeUier. I think we 
may Ix* the most accessible iisiH"Ct oi 
that scene — oiu' songs are catchy." ■ 



10,000 GROOVES 

infrastructure, from entertain- 
ment lawyers to world-cla.ss stu- 
dios (including Pachyderm in 
bucolic Cannon Falls) to a CD 
manufacturer (Zomax), so homies 
could make hits in their own stale. 

Nowadays, the Twin Cities are 
home to more than two-dozen 
diverse acts with major-label con- 
tracts, including blues wunderkind 
Jonny Lang, acoustic guitar god 
Leo Kottke, St. Paul Chamber 
Orchestra creative chair Bobby 
McFerrin. radio raconteur Gar- 
rison Keillor, R&B purists Mint 
(Condition, slow-jam hitmakers 
Next, popsters Semisonic, 24-7 
WVb cam star/singer Ana Voog and 
veteran rockers Soul Asylum, the 
Jayhawks, Piml W'e.sterberg and 
Golden Smog (plus half of Son 
Volt). Minneapolis-Sl. Paul is the 
only metro area with two fulltime 
orchestras, the Minnesota Or- 
chestra under Fiji Oue and the St. 
Paul Chamber Orchestra under 
Hugh Wolff. Musicapolis also 
claims New Age piano princess/biz 



who, for the past two years, has 
reported on I() to 15 bands a week 
on the much-watched, nighdy 
"Buzz" segments on the 9PM and 
10 PM news on UPN's KMSR 

• Choirs. No matter what de- 
nomination, Minnesota kids grow 
up singing in church and/or 
schcxil, and many graduate into 
the music business. Look at the 
Grammy-winning Sounds Of Black- 
ness, which started 27 years ago at 
Macalester C^ollege in St. Paul. 
With more than 30 vocalists, the 
Sounds have turned to church 
choirs to stock their ever-changing 
roster. 

• Thriving arts scene. "There is 
.so much live theater (about 30 
companies) and so many art gal- 
leries," says Steve McClellan, long- 
time manager of First Avenue, the 
towns' most famous club. "There's 
enough culture for youth so 
you're exposed lo it, and it's acces- 
sible, safe and afLordable," says 
pop-instrumental pianist Steven 
Anderson, a former booker for the 
Fine Line Music Cafe who went on 
to sell more than 1 million nature- 
soiuid discs (as Steven C) before 




Semisonic 



wiz Lorie Line (the ^\ni Di Franco 
of New .\ge, who does $4.5 million 
annually in C^D and concert sales 
on her own), as well as such 
respected indie labels as acoustic- 
flavored Red House, the hot-wired 
AmRep. alt-oriented No Alter- 
native, bluesy Mouthpiece, the 
Scando-centric North Side and 
acid-ja/j- upstarts Groove (iarden. 
And then, of course, there's the 
Artist Formerly Known As Prince 
and his recent venture into inde- 
pendent distribution. 

Whatever one thinks of Prince's 
eccentricities, his stay-at-home 
success and the long, consistent 
track record of superprodiicer- 
wrilers Jimmy Jam &r Terry Lewis 
have been shining examples for 
locals. 

"This is a fertile area, regardless 
what you want to do — classical, 
jazz, hip-hop, R&B, r(K:k," says 
NARAS activist Ron McCurdy, a 
jazz trumpeter and head of jazz 
studies and /\fro-/\merican Studies 
at the Universliy of Minnesota. 
"There's enough people here to 
serve as tremendous role models." 

EVEN THE NEWS ANCHOR 
IS MUSICAL 

Per capita, the "Iwin Cities, pop- 
ulation 2.5 million, may boast 
more musicians and live venues 
than any other area except Austin, 
Fexas. Why? I'here are several 
factfjrs: 

• I he weather "Like something 
i>ut of an F.than Fromme novel, 
you have piles of snow and don't 
see other people for tlays. So you 
did sometning lo entertain your- 
self — you played your instru- 
ment," says Chicago-bred Robvne 
Robinson, a Twin (Cities T\' anchor 



Robyne Robinson 



signing with .Vmerican Gramo- 
phone. 

• Institutional support of the 
arts. Walker Art Outer, a presti- 
gious modern-art museum, regu- 
larly presents l(x:al bands of all 
stripes, from the well-established, 
pop-leaning Americana of the 
Jayhawks lo the jazzy Motion 
Poets. 

AND NOW A WORD FROM 
OUR SPONSORS 

Several of the towns" top nuilli- 
national companies plug into the 
music community. Northwest 
Airlines sponsors local music festi- 
vals, a summer concert series at 
the Minnesota Z<m) and the blues 
program on a community-radio 
station, as well as tours by the St. 
Paul Chamber Orchestra, B.B. 
King and others. General Mills 
has lent its cereal support to a cur- 
rent tour by Earth, Wind & Fire, 
the Isleys Brothers and O'Jays. 
This year. Best Buy has sponsored 
six concert tours, including 
Ozzfest and Page & Plant, and 
Farget has done campaigns with 
many artists, including Amy C^rant 
and LeAnn Rimes. Most impor- 
tantly, the Dayton Hudson Artists 
Fimd (Dayton's, 'laivet, Mervyn's, 
Hudson's) offers loans up to 
$5,000 so local musicians can 
record (^Ds or buy equipment. 

• Numerous venues for live 
music and musical diversity. City 
Pages, the area's leading alterna- 
tive weekly, lists 70 venues that 
feature live music. 

"It's a smoi-gasbord." says club- 
hopper Robinson. "You can hear 
whatever you want on any given 

C.imlinufd on fntfr 24 
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Big Enough To Deliver, Small 



Enough To Care! 




We've been a part of the Minneapolis skyline for 15 years. 



Billy S^ire - Happy Slue 

Ihe poweilul "' Happy Blue" is Billy S<iiiiBr's 
rirst Solo. Acoustic reled» dtid his first 
release in 5 years, 



l.l.F. > SnoMDumMd: 

Iliis Phillj Crtw His some senots skills 

apinclml 'Wu 'andalwavydiiseofPliilly 
Plwiik. 




La'DieDatknii- Heist of the Cntufy 

Ilie newest oftsprini] [fom Itte iu-lang Killa 
tos lanily Li the Dailnaii, Heist >l lite 
Cenluty 



Steven Ajidersoit * CItasinq Grace 
Iwn Cities native Steven Anceison s Ceasing 
Grace" MS uroiliiceil t) Mxhael WMeo and 
talms iisiiM original plamrb. 



Kenn) Rogers • Hallmaili [ntettainment 

Presents Ctiristmas from tfie Heart 
An IS sonq collection leatuiinq II brand nen 
songs Iron tlie >e* miiday ceteMwi at tlie 
Beacon Ttieatre in tie* Vorh City. 



CeiliHain • CeiiiHain 

"These guys deserve to he heard by the entire 
•orld. Iheii polenlial is limitless tecanse Oiey 
liate an appeal lhal tnofs no boundaries." 
-Binboard4m 



Dejab * Dejah 

Un D Hyable's young diva lakes you betond tiK 
valley ol the "lune carriets" into ber own (resli 
neir realm. 



Hannbeim Steamroller The Cliristtnas 
Anqel - A Family Story 

A Cfiristmas story as told by Olu'ig Nenton- 
John and Chip Oaris over music by Hannhein 
SteamroHer. 



Entouraqe - Tlie Fall Backs of a Playa 

An Un-D-Hrable eicitinq musital lourner 
IhfDUQl) a nn chapter in the hislory of Rhythm 
and fihies singing groups. 



1» ^. 



HafeOogg • G Funli Classics Vof. 1 1 2 

The long awaited gnid dehut album from Nate 
Dogg. featuring the nen double "A" side single 
-| Don't »anna Hurt Ko More" and "Just 
Anottiertay." 



NAVARRE 

CORPORATION 

7400 49IH Avenue North. New Hope. Minnesota 55428 * 800.728.4000 - WWW.NAVARfiE.COM 



VENUES 



~fv1 Arenas 

Jf Target Center. GOOl 
|iv Ave-. N,. Mpis,. cap. 20.000. 

Iliis lat>;c duwiilown arena 
has a handle on acousiirs 
when putting on concerts by 
Rage Against The Machine or Ciarlii 
Brooks. 

Metrodome, 501 Chimgo Ave. S.. 
Mpls.. i,ip. ():t.(K>0. Rig-name acts (112, 
Stones) plav this cavernous downtown 
dome. 

Roy Wilkins Arena. \ VS \V. Ith 

St.. St. Paul. cap. r).IOO. Wilkins puts on 
a number i»r noisy shows by Alice 
(■.(K>per and Creen Day. 

TTieaters 

Ordway Music Theater. M'h 

Washington St.. St. Paul. rap. I.HOO; 
adjoining McKnighi Ihealre. cap. 
320. SeaM>nal series of opera and clas- 
sical ensemble.s in a rich, beautiful set- 
ling. 

Historic State and Orpheum 

Theatres. 805 Hennepin Ave. S., 
Mpls. (State) cap. 2.1.50 and 910 
Hennepin .Ave. S., Mpls. (Orpheum) 
cap, 2.650. Innnaculaicly restored Ujc- 
aires thai open their do<irs lo 
Radiohead. Neil \oung, i.ylc Lovett 
atid 1 itia lurner, 

Northrup Auditorium, University 
ut Minnesota. E^ist Bank. Mpls., cup. 
4,800. Has hosted performances by 
John Fogerty and Tori -\nios. 



Cedar Cultural Centre. 4lf) 

(^edar .Ave. S.. Mpls., cap. 450. 
Culturally diverse bookings (Clillian 
Welch. Robyn Hilcbcock) in a venue 
marked h\ a sultdued elegance. 

Fitzgerald Theater, lu E. 
E-Kcbange Si.. St. Paul. c-ap. 1,000. 
Hosts shows by Kmmylou Harris. 
Mike Scon, 

O'Shaugnessy Auditorium, 
College of Si, Clalherine. 2004 
Randolph .\\e., St. Paul. ca|). 1,742. 
Loads ol tolkie -oriented series svith 
performances bv l)ar Williams, 
Shawn <!<ilvin and Carrie \t'\v( onu-i. 

Medina Entertainment Center 
and Rascals Bar & Restaurant. 

500 Hwv 55, Medina, cap. l.fiOO; 150 
(Rascals). Medina's large ballroom 
b(K)ks veieran arts, including Waylon 
Jennings. Johnny Winter and .38 
Special. Rascals opens its stage lo ItKal 
bands. 

CXuhs 

First Avenue/7th Street Entry. 

701 Isc Ave. N.. Mpls., cap. 1.400 
(mainroom); cap. 250 (7th St. Entr\>. 
Minneapolis club where "Purple Rain" 
was filmed. BrK>ks a variety of music, 
including the Chemical Brothers, 
Massive .Attack and the Jaybawks. 

400 Bar, 400 Cedar Ave. S., Mpls. 
Shows by Elliot Smith. Brian Jonestown 
Massacre and Mark F.iizel. 

Turf Club, 1601 Univcrsitv.Ave. W.. 



MINNEAPOLIS 




CALL OR FAX: 



UNSURPASSED 
PERSONALIZED 
SERVICE FROM OUR 
KNOWLEDGEABLE 
ONE-STOP STAFF! 

FOR MORE INFO... 

(800) 328-5034 



.St. Paul, cap. .130. Hole-in-the-wall 
hangout that lMM>ks a variety of local 
and national bands. including 
Slobherlwirie and Cuiiar Wolf. 

Bunkers Music Bar ft Grill. 751 
W.ishingion Ave. \-. Mpls. cap. .'iOO. ,A 
blues lo\ers' paradise. Bunkers was the 
breeding giounci loi juniiv l.ang. 

Fine Une Music Cafe. lUK 1st 

A\e. \., Mpls., CA\>. 850. Books a niini- 
Ix-'r ol .A.A.A and local acts. 

Dakota Bar & Qrlll. 1021 K 
Bandana Blvd.. St. huil. cap. 140. Twin 
(alies" busiest jazz club. 

Artist's Quarter. :l6(i Jackson St.. 
.St. PiHil. cap. 1.50. HoEs|M>( for jaz? 
lovers. 

Ground Zero. 15 Nt:4ib St.. Mpls.. 
cap. 1,100. U])-an<t-coniing venue that 
IxHiks a number of alternative acts like 
Trick). The adjoining Front (cap. 200) 
is lor local DJs and bands. 

The Whole. L niversiiy of Minne- 
sota, Fast Bank, Mpls.. cap. 300. .An all- 
ages club that books local acts like 
.Arcwelder and natiomU indie-rock oul- 
fil-s like MtKlesi Mouse. Housed in the 
same building is the Great Hall {cap. 
1 .300), hosting concerts bv liiinds like 
.Siereolab. 

Bryant-Lake Theater, 810 \V. 
Lake St.. Mpls.. t^p. 92. The theater 
has great sound and holds sliows by a 
nimiber ot local and national bands. 

0*Qara Bar and Grill. 164 
Snelling .Ave. \.. .St. Paul. cap. bOO. 
Books popular loc^al and national acts 
such as Martin Zellar. 

The Quest Club. 110 N. 5th St.. 
Mpls.. cap. I ,fiOO. Created by Piince. 



the Quest is under new ownership 
and hosts a variety of Itxral bands and 
national acts like lisbbone. DJ 
SptHiky and KMI-DM. 

Lee's Liquor Lounge. 101 
Glenwood Ave. N., Mpls.. cap. 300. 
Lee's routinely books a variety of 
.Americana and roots acts, including 
Kelly Willis. Dale Watson and Amy 
Rigb\. 



The FM dial in the Twin 
(aties area has unclergtme a 
umber of changes in the 
last few )ears — changes thai 
jl^ADIO ^"^^ musicallv eclee- 

populacc frustrated, 
such as the buyout of ciU- 
ting-edge REV 105. Taking its three 
slots on the dial (105.1. 105.3. 105.7) is 
Zone 105. a more mainstream version 
of RKV. .Aduli-aliernative r<Kk reigns at 
the newly reformatted KMJZ (104.1), 
and Cities 97 (K I C:/ 97.1) which fea- 
tures an arrav of .Americana, rock and 
local nnisic, 1 he most free-form playlist 
on die I'M dial can he found at coni- 
munity-nin KFAI (90.3, and 106.7). 
where everything from cajun and coun- 
ti-) lo metal and trip-bop gets its due. 
The AM dial boasts the widest variety 
with Radio K (770 AM) taking top 
honors. Hie college station dishes out a 
diverge playlist, with an emphasis on 
local music and independent artists. 
KLBB (1440/1470 AM) woos its listen- 
ers widi lounge, swing and jazz oldies 
while Solid Gold Soul (950 AM) 
spins soul hits from the '60s. "TOs and 
'80s. I hose needing Pink Kloyd or new- 
comers like JonuN Lang can get help 
from Hot Rock 100.1 (KBOB) rM 
KQ92 (KQRS 92.5). KDWB 001.3) 
doesn't stick to the top-40 pop charts: 
nor does K102 (KF.F.V 102.1) adhere 
to the country- charts. 



Just about an\ indepen- 
dendy owned shop in town 
will lei \ou set up and plug in 
(or not). Downtown boasts 
tastefullv eclectic L«t It 



musk; 

I *^**^ Be Records (1001 Nicollet 
Mall. .Mpls.). (Catering 




music lovers. Let II Be has a dance 
roitm for Djs seeking the latest vinyl 
leleases. Electric Fetus (2010 4ih 
-Ave. S.. Mpls.) has a basement distribu- 
tion center and supplies the area with a 
majorily of local releases. 

bar Folkjokeopus (2557 Lyndale 
Ave. S.. Mpls.) keeps its focuses on 
indie-rock, punk and Minneapolis 
bands, otleiing (IDs, vinyl and singles. 
Garage D'Or (3015 Lyndale Ave. S., 
Mpls.) is anoihei music lover's haven. 
Roadrunner Records (4304 Nicollet 
.Ave., Mpls.) likes to ofler diversity on its 
shelves. Bassment Records (3017 

Lyndale Ave. S.. Mpls.) has a selection 
of techno, house, ambient and dance 



There's always enough 
music going on in town to 
(Over, whether it's natioiuU 
louring acts or a favored 
local ouifii. Hie Minrwapolii/ 
Si. Paul Star Trihunf is the 
largest daily circulation (425 
Portland Ave.. Mpls.! 554«H. On the 
other side of the river is competitor 
Sahil Piiiil Pioneer Press {345 Cedar Ave., 
St. Paul, 55104). which also spills a fair 
amount of ink on music. /\liernative 
weeklies Cily Paf^es (401 N. 3rd St., 
Mpls., 55401) and /'t(/,v (3200 Chicago 
Ave., Mpls., 55407) both cover the 
fringe — with attitude, The University of 
Minnesota's college paper. Thf 
Mmnesota Daily, also has its own weekly 
enieriainment section and distributes 
otf-campus to the metro area (2301 
University Ave., SE. .Mpls. 5.5414). 

Barking Dog Records, 

1726 lOih St. S.. Fargo. ND. 
Located in neighboring 
Noith Dakota, its roster in- 
cludes popular Minneapolis 
ska band 3 .Minute Hero and 
si ngei-'songwriter Brenda 

Weilei. 

Bert Records. 6580 FalsufT 
Terrace. WoodbuiT. For '98. this indie 
upstart has released a CU-EF every 
month. 

Conlinued on page 24 






22 



BILLBOARD SPOTLIGHT 



BILLBOARD NOVEMBER 21 , 1998 



LORIE LiniE 

Made in Minneapolis. Embraced iUationwide. 

Ske was first cliscovereJ Ly fans in tlie Twin Cities. Now tke wliole countiy 
knows atout ker. Witk a catalog of 15 alkums and a concert scketkile of over 
70 appearances a year, Lorie Line kas kecome America's favorite female pianist. 

USA Holiday Tour 

witk ker Pop Ckamker Orckestra^™ 




12/6 



Ten 

Shows- 12/8 
12A) 
12/10 
12/11 
12/12 
12/15 
12/14 
12/15 
12/16 
12/17 



12/18 
12/19 



SPONSORED BY: Time Line Productions, Inc. 

222 Minnetonka Avenue South 
Wayzata, IVIN 55391 
(612) 474-1000 



Mason City 
Lincoln 
St. Louis 

Indianapolis 

Columbus 

Toledo 

Kalamazoo 

Chicago 

(Aurora) 

Milwaukee 

St. Cloud 

St. Cloud 

Madison 

Reno 

Reno 

Portland 

Seattle 

Salt Lake City 

Denver 

San Fransisco 

San Diego 

(t^vcondiiio) 

Phoenix 

Minneapolis 

Minneapolis 

Minneapolis 

Minneapolis 

Minneapolis 

Minneapolis 

Minneapolis 

Mankato 

Des Moines 

Ames 

Omaha 

Sioux Falls 

Fargo 

(Moorhead) 

Grand Forks 

Eau Claire 

Green Bay 

Rochester 



3 & 8 p.m. 
":.«) p.m. 
p.m. 



7:30 p.m. 

414- 

":iO p.m. 
'.M) p.m. 
':M) p.m. 
S:(M) p.m. 
.3 & 8 p.m. 
":.«) p.m. 
":.«) p.m. 
-.M) p.m. 



8:00 p.m. 

i & 7:30 p.m. 
7:.30 p.m. 
":,30 p.m. 
":.3(l p.m. 
":.<() p.m. 
8:1)0 p.m. 
II. 3. & 8 p.m. 
5 & 7:.30 p.m. 
":.3« p.m. 
";.3() p.m. 
-;.3() p.m. 
";.3() p.m. 
8:00 p.m. 
3 & 8 p.m. 



M.\(:C 

Lied Cenler 

PowcU Svmphony Mall 

(Muroiix) 
llilben Circle Thi-atn- 
Soutlicin Thcilri' 
Perislyk' Thi-alrc 

(BoxOfnci-) 
The .Siaie Theatre 

(ll<)\ Office) 
Haramoum .\rts a'nire 

(Boxomcc) 
l ihiein Hall 
r6-4S 15 or (Box Office) 
BeiiedicU .\as Onler 
llenedicla Art.s Ceiiler 
Oscar Mayer Theatre 
Pioneer Center 
Pioneer toiler 
.Schnit/er Concert Hall 
Benaroya Hall 
Abra\anel Hall 

(ArtTix) 
lioeltelier Oincert Hall 
llerbsl Theatre 

(1!A.SS) 
OA Center for the Arts 

. The Or|)heum Theatre 
Historic State Theatre 
Historic Stale Theatre 
Historic Stale Theatri' 
Historic State Theatre 
Historic State Iheatrc 
Historic State Theatre 
. Historic State Thratre 
Mankato Ci»ic Onter 
Civic Center 
Stephens Auditorium 
Civic Auditorium 
Sioux Falls .\rena 
Concordia College 



515-422-4214 
402-472-4-'47 
3l4-5.34-nK) 
3H-5.34-I1I1 
3r-6.39-4.300 
61•^-^31-.36<)0 
^ll)■2^.3-'(HK) 
88«--63-"l86 
616-3"3-"'flfl<) 
616-3^5■65(K) 
312-55')-1212 
6.3()-8%-W)(i6 
^14-2-3-■'2(Kl 
KO0--l72-»458 
320-.36.3-5777 
320.363-5777 
6()8-26(>-<K)55 
"()2-68(vh<.(H) 
702-(*()-()6(H) 
S03-22-1-HOO 
206-(i28-«888 
KOI -.355-2-87 
88K-^5I•2787 
.303-8,30-8197 
415-.392-l4(K) 
515-762-2277 
619-220-8497 
8(M)-988-i253 
()02-262-72"2 
612-989-5151 
612-989-5151 
612-984-5151 
612-989-5151 
612-989-5151 
612-989-5151 
612-989-5151 
50--625-7919 
515-24.3-1888 
515-2.3.3-1888 
402-422-1212 
605-.3.34-8I81 
218-2W-42-i(l 



3 & ":.30 p.m. CJiester Fritz Auditorium 701 -777-'H88 
7:.30p.m. W.L Zom .\rena 71 5-8.36.3727 

(Box Office) 8(K)-949-8932 

4 & 8 p.m. Weidner Center 920-465-22 1 7 
(Box Office) 8(K)-328-858- 

7:30 p.ni. Mayo Civic toiler 8(K)-422-2 1 W 
(licketmiLsler) 5()"-252-10|() 




For more information: mniww. iorieiine.com 



.aerial 



MINNEAPOLIS 

10,000 GROOVES 

Continued fhtm pa^e 20 

night, whatever your palette 
needs. It's very intoxicating to go 
out every single nighi, because you 



have so many options." 

• Cross-pollination of artists. 
Musicians are willing to collabo- 
rate and often play in several dii- 
fcrcnl bands. "You can be success- 
ful here," says pianist Anderson, " 
and still be Minnesota Nice. You 
don't have to have a major edge or 
attitude." 



Frequent visitor Bonnie Raitt. 
who recorded her 1971 debut in 
the Twin Cities (where her pro- 
ducer brother Steve Raitt lives), 
praises the blending of the black 
and white music scenes. " The only 
other places where I've seen that 
are in the other river cities — New 
Orleans and Memphis." she says. 



MAKE MOISE 




IN THE SIX YEARS SINCE ITS GRAND OPCNfNO, MALL OF AMERICA HAS BECOME KNOWN AS 
TO REACH THE FANS AND ACHIEVE BREAKTHROUGH MEDIA COVERAGE. 
MALL OF AMERICA HAS HOSTED MANY OF TODAY'S HOTTEST MUSICAL ACTS WITH LIVE 
PERFORMANCES, VIDEO RELEASES AND AUTOGRAPH SIQNINGS. IF YOU'RE LOOKING TO 
WITH YOUR NEXT RELEASE, CONTACT SCOTT BEHMER, EVENTS SUPERVISOR, 
AT (612) 883-8661. 




Enteflalnlng 42 milhofi vlattore per yosrt 



®1996 Hall of Ameflcs 



At First Avenue. McCIcIlan and 
his stafT receive 10 to 20 demos 
weekly from new bands. He's 
more hyped, though, about 
groups that don't even have 
demos. " The excitement is how 
diverse things are getting." he 
says- He cites bubbling-under 
scenes in the /Vsian and Latin com- 
munities in neighorh(x>d halls that 
aren't exposed to the mainstream 
media or masses. 

" Open-minded audiences. I.ois 
of venues and lots of bands don't 
necessarily mean that anyone is 
going to show up lo see these 
groups. But Twin (jties music 
lovers are willing to take chances, 
and fans are faithful to their 
favorite acts (such heavy-gigging 
mainstream rockers as G.B. 
I.eighton and T\m Mahoney & the 
Meenies routinely sell If), 000 
copies of their local indie C^Ds and 
pack clubs). 

• Supportive stores. It doesn't 
hurt that Best Buy, Musicland/ 
Sam Goody and Target are head- 
quartered in the Twin Cities and 
often are willing to stock Icxal 
product. But it's the long-standing 
indie stores — FJectric Fetus, 
Oarfolkjokeopus, Garage D'or, 
Roadrunner and Down in The 
Valley, among others — that make a 
difference. "The mom-and-pop 
stores are totally dedicated," 
Mc(Uellan says. 

Over lime, the creative commu- 
nity has figured oul how to plug 
into the music businesses based in 
the Iwin Cities. Says Husney. "A 
strange confluence of events 
brought this town together musi- 
cally." And the synergy- between 
the business sector, the strong 
retail comniunily both locally and 
nationally, and the creative 
world — with more than 200 gig- 
ging acts to Grammy-winning pro- 
ducer-writers to such godheads as 
Prince, Paul VVesterberg and Leo 
Kottke — has enabled the Iwin 
Critics to thrive as a music ccnier. 

Jon Bream has been music critic at the 
Minneapolis Star Tribune since 
1975, 



AbdoAbdo 

ATTORNEYS AT LAW 



Congratulates 

The Minneapolis 

MUSIC Community We Serve 

INCLUDING... 



JONNY l-ANG • THE Bi-ENOERS • Bll-UY MCI-AUGHI.IN • SOUU ASYUUM • SEMISONIC • 
BOBBY VEE - STEVEN C ANDERSON - L.ANCE AI-EXANOER (NEXT) • LEVI SEACER. JR. • 
l_ANCE STEVENS • TONY MOSLEY • T.J. CHRISTOFORE (TAKE S) • BRUCE MCCABE - THE 
ESTATE OF TINY TIM • MANGO JAM • MUSIC MATTERS. INC. - THE TEDDY BEAR BAND 

• BOIL.ED IN LEAD • COMPASS PRODUCTIONS. INC. • DAVID AYERS • RED HOUSE RECORDS 

• DIANA PIERCE • THE VEES • HOFFMAN TALENT AGENCY • NO ALTERNATIVE RECORDS 
- JAQI Q • JEANNE COTTER • JEFF ARUNDEL • JONNY CLUELESS • LANCE STEVENS ■ MICK 
STERLING • MUSIC TECH • THE BROTHERS FRANTZICH • PACHYDERM STUDIO • PAT HAYES 

• RUTH Mackenzie • shannon curfman • Minnesota chorale • sherwin liimton • 

TH E Bl LLYS - THE HI LLC ATS • THE HORNHEADS • MASTER MIX STUDIOS - THE MONKS 

710 NORTHSTAR WEST, 625 MARQUETTE AVENUE, MINNEAPOLIS, MN 55402 
PHONE: (612)333-1526 • FAX: (612)342-2608 
E-MAiL-ABDOABDO@AOL.COM 



VITAL STATISTICS 

I '.onlinued pimi fxi^t J'J 

Cannonball Rocords, 1660 Lake 
Drive West, (Ihanhiisscn. Ron Levy 
(formerly of Rounder Records) is a 
partner who produces a number of 
national acts and signs blues, jazz and 
lunk to the IAkI. 

Groove Gardon Roconls. RO. 
Box 2992. MpLs. Young label with a 
fresh altitude, including psychedelic 
jazz (Casino Royale) and rock 'n' bines 
{Sensational Joint Chiefs Of Staff). 

Oarlln Records. 216 3id Ave. N.. 
\!pls. .\ mtilti-lareied operation with 
recording studios, promotion and pub- 
licity arms and an imprint, Oarfin is a 
clearing- house for an array of yet-to-be- 
known acts. 

Peppermint Records. HO. Box 
! 30:^7. Mpls. I luiving folk-orienlcd 
label that has had success bringing acts 
like Peter Maver, Billy McLaughlin and 
Johnny Ht-rinansoii to the rest of the 
nation. 

Rhyme Sayers Entertainment. 

P.O. Box 8007.5. Mpls. Siirving all odds 
of running a hip-hop-oricnted business 
out of (he Twin Cities. Rhyme Sayers 
docs it all: promotion, booking, tour 
suppon and an imprint. Artists include 
Dynospectrum, .Atmosphere and 
Beyond. 

Twin Tone Records, 2217 Nicol- 
let Ave, S.. Mpls. Internationally ac- 
claimed label that launched the careers 
of Hiisker Du, the Replacemenl-s, Soiil 
Asylum and Jayhawks. the business has 
Ijecome a home for numerous imprints 
(No Alternative. Ulcramodern) thai 
focus on signing local acts. 

A440 Recording Stu- 
dios. Housed in the old 
(irain Belt Brewery building, 
this studio's motto is "Great 
»co«»« sound. ..less shilling." 

Brewhaus. Mpls. The 
small stafF'al this studio records every- 
thing from solo locals to full-sized 
bands and ofiers digital or analog 
recording. 

BurrHoliand, Inc.. Owned and 
operated "by musicians Ihr musicians," 
BurrHoliand Ixwsts a -IH-track studio 
and "c(M>l vilx-.'" 

CD Underbeily. Hot new studio 
that ably handles high-priority acts like 
.Sf inlNoiiic . 

Dungeon. Run by a Icxial sound- 
man, this studio specializes in solo acts 
and oilers some in-house instrumenia- 
tion. 

Qark Recording Studio, Fully 
equippetl studio that ran do everything 
from 24-track digital and Trident to 
tulx- recordings. 

Metro-Appie Digital Recor- 
ding, otic-ring analog, some digit;il 
equipment and ( J) tnasiering in an 1 1- 
room studio. 

Noiseland Industries. ClD-man- 
ufacturing services (or independent 
nmsicians and retailers. Has handled 
projects lor Prince, Best Buy, Music- 
land. Mark Olson &- the Harmony 
Creek Dippers. Mall Wilson and G.B. 
Leighron. 

Oarfin Records. Not only will 
Oarfin record votu" rcxord. they'll help 
you promote il and disii ibute it. 

Pachyderm Studios. Pachyderm 
has laid down tracks by Nirvana and 
Live, as well as Uxal and national indie 
acts. 

Paisley Park. Chanhassen. 
Prince's own pla\thing. Paisley Park 
has top-of-the-linc techonologj' and 
instruments for those recording with a 
big budget. 

Third Ear Recording, Tliird Ear 
has made a name lor it.sell recording 
and mixing numerous national and 
local acts. H 
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Consequently, 
Everything Keeps Well 



We're K-telCI' 
A Minnesota Company. 

Preserving the "Best Of" In Music 
For More Than 35 years. 

Check out these cool releases: 




6348-1 • 6348-2 



CLUB MIX: THE '90s 

2-CD Set (or CS) 
24 dance/pop tracks seamlessly 

linking this decade's best, 
including LaBouche's "Be My 

Lover," Gina G's "Ooh, 
Aah...iust A Little Bit" Mark 
Morrison's "Return Of 
The Mack. " 



ZZZZZZ7 




DIGITAL EMPIRE II: 
THE AFTERMATH 

2-CD Set (or CS) 
plus bonus sampler CD 
24 dance-ready tracks of pure 
electronics, including ttie most 
celeb of the genre's celebs, 
from RUN-DMC/lason Nevins 
and Crystal Method to 
Comershop and Propellerlieads. 



WWW.KTEL.CC3M 



636e-4 . 636e-2 



CLUB MIX '99 

2-CD Set (or CS) plus bonus 
Euro Club '99 CD 
25 extra hot nonstop dance/pop 
tracks, including Smash Mouth's 
"Walking On The Sun" and 
Backstreet Boys' "Everybody 
(Backstreefs Back)." 



ATOMIC BABIES 
BREUKLEN HEIGHU 

K-tel's very own electronica 
prodigy - 14 rave-rooted tracks 
and quite the debut for Atomic 

Babies, loey Jupiter and 
P-Smooth, positioning them as 
the act to watch. Includes the 
already-pronounced-hot single 
"Get Up." 



6336- 4 • S336-2 Club Cosmo 

6337- 4 • 6337-2 Club Cosmo - 
Through Tho Decades 

CLUB COSMO 

18-track CD (or 16 on CS) 

CLUB COSMO- 
THROUGH THE DECADES 
14-track CD (or CS) 
We Collaborated with 
Cosmopolitan to come up 
with two of the sexiest, 
danciest albums. 



KTEL' 
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(DOMINION« 



Reviews & Previews 



ARTISTS 



ALBU 


MS 


POP 
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^ JEWEL 

Spirit 

PROOOCER Pairicli LeoturO 
AtUntic 82950 

Jewel, who had one of the top debuts or the 
decade in early 191*fi with her eight-times 
platinum "Meces Of You," returns with an 
album that should sLren^hen her standing 
as the folk darling of the MTV generation. 
Like ilii predeoesHor, "Spirit" contains h 
nice sampling of acoustic-oriente<l tunes 
{"Vat Boy," "Kiss The Flame," "Innocence 
Maintained," and "Jupiter") and fleshed- 
out pop hits ("Do You." "Down So Long," 
and "Hands." which is rising on the Adult 
Tbp 40 chart and has the potential to cross 
over to the AC and Hot 100 lists). Another 
highlight is the uplifting "Life Uncom- 
mon," which renects Jewel's ability to 
craft simple, compelling anthems. 

^ AFGHAN WHIGS 
1965 

PRODUCER: Greg Dulli 
Columbta 694S0 

Afghan Whigs leader Greg Dulli is in touch 
with his feminine side, or rather it seems 
that he is in touch with a lot of feminine 
sides. Sex is at the heart of the randy 
"1965." the Afghan Whigs' sixth album and 
first for Columbia. Of coun>e, nocturnal 
adventures and their aftermath are far- 
from-novel settings for Dulli, yet he and 
his cohorts continue to up the ante with 
the gorgeous sound of a full-on rock'n'roll 
band. The Whigs made the album during 
an extended stay in New Orleans, and the 
Crescent City spirit of soulful abandon 
imbues every note. The sultry oj)ening 
number and first single, "Somethin' Hot." 
sets the tone perfectly, and tracks like 
"UptowTi A^n" and "Citi Soleil" exude a 
poetic flair for language and an almost 
film-like sense of mitte en sc^ne. In a line 
with peak Stones and clas^c StaxVolt 
sides, the dranaatic grooves of "1966" res- 
onate with a sophistication and vitality that 
outstrip anjlhing on rock radio today. 

-k VARIOUS ARTISTS 

Deepak li Friends Present Music Inspired Ely The 
Love Poems Of Rum! 

PRODUCERS; Warn Piac*. Yamr. Fuchi 
Rau/Upayi 307S2 

Over an entrancing background score, pop 
culture icons ranging lW>m Madonna and 
Demi Moore to Itosa Parks and album 
spearhead Deepak Chopra intone the love 
poems of ancient Persian poet Rumi. 
Never Iwfore translated into English, the 
poems speak elotjuently of beauty, simplic- 
ity, and love both physical and di\ine. Set 
to music by co-producers Adam Flack and 
Yaron Fbchs and brought to life by voice-i 
as diverse as those of the participants. 
Rumi's words are esjiecially compelling. 
Other readers include Martin Sheen. 
Blythe Danner, Roherl John Burke, Jared 
Harris, Guatama Chtipru. Laura r)ay, 
Sar\ja Sohn. Noah Hutton, Debra Winger. 
Goldie Hawn, Coleman Barks, Chris Bar- 
ron, Robert A-F. Thurman, and Sussan 
Deyhim, who also vocalizes to the bed 
tr^:k. Available through Tbmmy Boy. 



DANCE 



ENGaBERT HUMPERDINCK 
The Dance Album 

PRODUCERS. Crins Cox. Bany Harrii, 
Inteftwt 51094 

Kngelbert Humperdinck's global career 
as a romantic singer ha.s spanned more 
than years and 180 million albums. 
What it hasn't spanned is genres — until 



X>HN LENNON 

The John Lerwon Anthotogy 

PROOUCiRS Yoho Ono, Rot) Steveni 
Capflol 30614 

Four years in the making. "The John 
Lemion Anthology" is a .-^tunning col- 
lection of previously unreleaiied mate- 
rial from the late artist's solo period, 
spanning the years li»70-80. The set is 
divided into four discs, each covering a 
different locus of the Lennon canon: 
"Ascot," "New York City." "The Lost 
Weekend," and "Dakota." Loaded with 
studio outtakes, cassette demos, live 
tracks, and sound bit^s fi-om home 
tapes and TV api^earances, "Antholo- 
gy" is a I.-ennon fan's dream, reflect- 
ing the former Beatlc's total invest- 
ment in his craft and the evolution of 
his performances and arrangements 
during the life of each composition. 
For instance, a bli.stering version of 
"I'm Losing You," fe-aturing Rick 
Nielsen and Bun E. Carlos from 
Cheap TVIck and session bassist Tony 
Le\in, was omitted from "Double Fan- 
tasy," not because it was inferior to the 
album version but because it was styl- 
istically inconsistent with that audio- 
phile production. {Lenn was mistaken- 
ly not credited on the first pressing of 
the box). Its inclusion here e.\emplifies 
the enlightened approach of Lennon 
widow Yoko Ono and coproducer Rob 
Stevens, wh<i chose material that 
.shines a light on Lennon's genius with- 
out being redundant to fans. An unre- 
touched portrait of a brilliant and rest- 
less artLst. 



now. On this, his smartly styled dance/pop 
album, Humpcrdinck flawlessly makes the 
transition from "king of romance" to "king 
of rhjlhm." The l-vsong set combines ae\'- 
cral originals with such Humperdinck sig- 
nature cuts as "Quando, Quando, Quan- 
do," "The Ivast Waltz," "After The Lo\in'." 
"Spanish Eyes," and "Release Me." Of the 
new tracks, "This Night." "WTien Love 
Finds Your Heart" and "Mano A Mano" 
sound as if Humpcrdinck has been singing 
them for years. And that should please 
longtime fans, who will embrace this 
album like an old friend. Let's hope, 
though, that "The Dance Album" won't be 
lost on younger ears. That said, the first 
single. "Release Me," is gaining momen- 
tum on dancefloors in New York. Miami, 
and Los Angeles. A good sign, indeed. 



^ TOTAL 

Kima, Keisha & Psm 

PRODUCERS. loUi, alhtn 
B>dBoy/ArlstB7B612 

Female R&B trio Total's sophomore 
album showcases the clarity and maturity 
of the women's voices as they blond 
together in a sound that is pleasing to the 
ear— as opposed to the anno\ing mono- 
tone that tends to plague female groups. 
So far, the group seems to have secured a 
hit with "Trippin.' " the first single. What 
will remain to l* seen is whether these 




R. KEUY 
R. 

PRODUCER: R. Kelly 
Jivt 41625 

R&B superstai- R. Kelly's third album. 
"R."— a 21(-song. double-CD set— will 
appeal to the Gr-animy winner's die- 
hard fans and make new ones. "I'm 
Your Angel," Kelly's duet with Celine 
Dion, and "Home Alone." with rapper 
Keith Murray, are clear-cut examples 
of his versatility, a quality that should 
keep him in heavj- rotation for years. 
This time around, Kelly shows a 
stronger hip-hop edge than in the past 
with such songs as "I>oIlarBill," with 
Foxy BrowTi, and "Ghetto Queen," 
with Crucial Conflict. Other tracks 
range from his trademark style of 
wooing women in "Half On A Baby" to 
the soon-to-be-classic anthem "One 
Man." An album that showcases all of 
Kelly's considerable talents. 



girls will have staying power after this 
album, which features guest rapper/pro- 
ducer Missy "Misdemeanor" Elliott. 



^ ICE CUBE 

War & Peace— Vol. 1 (War) 

PRODUCER: IM Cutw 
Priorfty 50700 

Actor, screenwriter, director, and hip-hop 
seer Ice Cube somehow found time for 
two -self-produced, full-length discs, with 
"Vol. 2 (Peace)," set If) drop in early '!*9, 
promising a hithorto-unrevealed side to 
that iconic scowl. In the meantime, "War" 
Ls no rush job. Packing five years' worth of 
righteous rage and experience into 18 
tracks, the Top Gun delivers another 
gloom and doom 'hood report but one that 
is couched in his mast incisi\-e and mature 
social commentary to date. Digging into 
his actt»r's arsenal, he infuses dee|)er. 
more sensitively limned emotion into that 
spitfire flow. Cube's orchestral production 
is equally awesome, rooting movie-sound 
sa\'\'y in savage beats to build a luridly 
cinematic, back-a-yo-neck, hair-raising lis- 
tening experience. 



LATIN 



•k VARIOUS ARTISTS 
MTV Lingo 

PRODUCERS: vsnous 

M«nlcomki/Mercury/PetyGnm Latino 565128 

Edg>' both tjTically and musically, the bur- 
geoning strain of bilingtial rap from Latin 
America — loosely dubbed "Latin hip- 
hop" — makes its bow on this fine eclectic 
multi-artist collection whose sample- 
drenched numbers clo.sely follow .sonic 
blueprints drawn up by U.S. hip-hop 
stars. Molotov, Illya Kuryaki & the 
Valderramas, and Tiro De Grada, whose 
"El .luego Vordadero" is the most \iable 
radio pick, are among a who's who of 
Latin American rap stars spotlighted on 
this fast-moving set, a co-production of 
MT\' Latin America and PolyGram. 
I''kmiliar cuts from stateside hip-hop nota- 



r 



SPOTLIGHT 



VARIOUS ARTISTS 

Music From The Original Motion Picture 
Sountttrack The Prince Of Egypt; The Prince 
Of Egypt— Inspirational; The Prince Of 
Egypt— Nashville 

PRODUCERS: vanoift 

DrMfflWorki 50041: 50050; 50045 

A project of mammoth proportions, 
the animated epic "The Prince Of 
Egypt" is thought to be the first major 
movie to yield three simultaneous 
soundtracks, each catering to a differ- 
ent market. The main piece is a Hans 
Zimmer score peppered with high- 
powered pop songs written by 
Stephen Schwartz and performed by 
Mariah Carey and Whitney Houston. 
Amy Grant, and K-Ci & JoJo. The lead 
single, the Carey/Houston duet "The 
Prince Of Egj-pt (When You Believe)." 
is destined to be a pop hit and a holi- 
day perennial. The other two albums 
are a gospel collection titled "Inspira- ' 
tion" and the country-themed 
"Nashville." Highlights of "Inspira- 
tional" include Boyz II Men's "I W\\\ 
Get There" (the first gosi>el single) 
and entries by Fred Hammond & Rad- 
ical For Christ, Kirk I-Yanklin, Shirley 
Caesar, BeBe Winans, CeCe Winans. 
and Take 6. On "Nashville," key 
moments include lead single "I Give 
You To His Heart" by Alison Krauss. 
"Freedom" by Wynonna. and cuts by 
Vince Gill. F^ith Hill, and Clint Black. 
A powerful trilogy. 



bles CjTireis Hill ("Latin Lingo") and 
Delinquent Habits ("TVes Delinquentes") 
might attract non-Latino rap aficionados 
to this \1brant compendium. 



CLASSICAL 



•k USZT: SIX HUNGARIAN RHAPSODIES 
Budapest Festival Orchestra, Ivan Fischer 

PHODljCER Hen De^ke- 
Philips 456 570 

Bravo to Hungarian conductor Ivan Fis- 
cher for taking what could be a hackneyed 
repertoire and investing it with bold new- 
life. Fischer and his Budapest group have 
gone back to the source for Liszt's "Hun- 
garian Rhapsodies." employing the haunt- 
ing tones of the cimbalom and the fiery 
G.i.'psy fiddle — which were w-hat fired the 
composer's imagination in the first place. 
This album is exciting enough in its way to 
be on par with Fischer's visceral recortl- 
ings of Bartdk's "Wooden Prince" and 
"Miraculous Mandarin," as well as with 
his persuasive account of Liszt's "Faust" 
symphony, also just out on Philips. 



GOSPEL 



^ T.D. JAKES 

Live From The Potter's House 

PRODUCER- Steven Twd 
Irrtecrlty 13192 

T.I). Jakes' early-1997 debut. "Woman. 
Thou Art Loosed!," Uwk a 20-month chart 
ride, peaking at No. li on Top Gospel 
Albums. Jakes' choir has since burgeoned 
in numbers, finesse, and intensity. Jakes is 




GARTH BROOKS 
Double Live 

PRODUCER: Allen ReynoWs 
C«plM 97424 

"Double Live" perfectly captures the 
bright, booming feel of a Garth Brooks 
live show — despite some admitted 
sweetening in the studio. For just a 
tad more than 10 bucks, buyers get 
two CDs containing 25 songs, gar- 
nered from live shows dating back to 
Brooks' 1991 Reunion Arena concert 
in Dallas, and totaling some 100 min- 
utes. (Note: There is no No. 13 track 
in the sequencing.) There are three 
new songs; the current single, "It's 
Your Song"; the Brooks co-wTitten 
"Tearin" It Up (And Burnin' It 
DowTi)"; and "Wild As The Wmd," on 
which Brooks duets with TVisha Year- 
wood. Audiences sing along on such 
songs as "Unanswered Prayers," 
reminding the listener that it's some- 
times; an unsettling feeling at a Brooks 
live show to be the only person among 
the many feverish thousands there 
who has not memorized his catalog. 
The only thing missing here is the con- 
siderable visual intensity that goes 
with a Brooks bacchanal 



not a singer, songwriter, or conductor, but 
rather a dynamic pastor and worship 
leader, and he intersperses words of 
exhortation, scripture, prayer, and praise 
between songs and in call-and-response 
with the choir. On five of the album's 10 
songs, Jakes turns lead vocals over to sev- 
eral members of his chin-deep-in-talent, 
200-voice choir with frequently stunning 
results, [{adio should have no trouble 
culling a number of strong singles from a 
stellar sophomore effort that heralds even 
greater things. 



CHRISTMAS 



PAHI LABELLE ft THE BLUE BELLES 
Christmas CtMsks 

PRODUCER. Bobby Msflin 
COMPILATION PRODUCER D»fi» Sm«fl 
Hlp-0 40123 

VARIOUS ARTISTS 
Ultimjte Christmas 

PRODUCtRS various 
Arista 19019 

PLACIDO DOMINGO, SARAH BRIGHTMAN. HEL- 
MUT LOm. RICCARDO COCCIANTE 
A Gala Christmas In Vienna; Gumpokbkirchner 
Spatzen; Wiener Symphonlker; Steven Mercurio 

PRODUCER: Fianl. Peleison 
Sony aassical 60396 
SQUIRREL NUT ZIPPERS 
Christmas Caravan 
PRODUCER: Mihfi Napolitara 
Mammoth 3S4 9S0 192 

DONNY OSMOND 
Christmas At Home 

PRODUCEft: DarTell Bfwtin 
Epic/Lsgacy 69015 

■N SYNC 

Home For Christmas 

PRODUCERS various 
RCA 67726 



ALBUMS: 



SPOTLIGHT: Releases deemed by the rewew editors to iJeserve special attentwn on the basis of musical merit and'or Billboard chart potential. VITAL REISSUES: Rereleasedalburrrs of special artistic, archival, and commercial interesl. and outstanding collec- 
tions o* works by one or more artists, PICKS (►): New releases prediclecJ to hit the top rialtol (he chart in ttiecotresponding lormal CRITICS CHOICES {*): New releases, regEanJIessot chart potential, htghly recommen(Jed t»causeo' their musical mefit. 
MUSIC TO MY EARS(J3): New releases deemed Picks which were leatured in the "Music To My Ears' column as being amor^ the nwstsigniticani records oJ the year AJI albums commefaally availatrte in the U.S- are eligible. Serxl review copies to Paul Vtema, Billboanj, 1515 
Broadway. New York. N Y 10036, Send coonlry albums to Chet FIlppo, Billboard. 49 Music Square W,. Nashville, TN 37203, Send Latin altnjms to John Lannert. 1814 Fern Valley Road, Louisville, KY 40219- Other contributors; Ifv LiditrTwn [Bro«Jway.'cabaret/N,Yt; 
Brad Bambarger (classical/N Y); Steve Grayttow (jazz/N.Y); Detxir^ Evans Prke (contemporary Chnstian/Nashvilie), Gordon Oy (gospel); Jolin Diiberto (r>ew age). 
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^ TIMBALAND FEATURING MISSY 'MISDE- 
MEANOR" EaiOTT & MAGOO Here We Come 



(4 J6l 

PRODUCER: Timbaland 

WRITERS: T, Mosley. M. Barclfl, M. ElloCI. P Webilef. R. 

PUBLISHERS: Webster MunoHiUctest Music 
BlMttfround/EEG 8709 (CD cncmo) 

Timbiiland and friends return with a track 
that's clever and fresh riRht from the first 
thump. Stripped down to the bare mini- 
mum instrumenLally, it's driven only by a 
testy bass beat and a captivating "do-do- 
do" line sung in the background. That 
leaves plenty of room for the able rap 
vocals of Timbaland, who serves up a 
platefUl of defensive posluring, followed by 
a typically creative dose of sparring from 
the ever-in\igorating Miasy "Misde- 
meanor" Elliott. Even so, the two stars are 
nearly overshadowed by an amusing open- 
ing rap from Magoo — ^whose vocaJese is 
hilariously affected — making him a pres- 
ence to keep an eye on. There's no denjing 
this track as a suitable driving thumper, 
perfect to splash out the windows as the 
young at heart whirl around the block. It's 
also a promising setup from Timbaland's 
upcoming solo debut, "Tim's Bio: Life 
FVom Da Bassment," due Nov. 24. 

★ JENNIFER LOVE HEWIH How Do I Deal 

(3:23) 

PRODUCERS: Bruce Fairt>aim, Otmti Foster 
WRITERS: D O'Bnan, P Roy. B, Thiete Jr 
PUBLISHERS: Wamer-Tamerla(ie<Paradi$e Avenue, BMI: 
PhiJ Roy MusioO*efi(»p, ASCAP 
143/WarrMf Bnu. 9566 (CD pntrm) 
Years before she broke through as a formi- 
dable TV-cum-rao\ie star, tlus engaging 
young actress was working hard to snag a 
career in the music biz. That experience 
shines through on thLs confident, easy-on- 
the-ears debut from the soundtrack to her 
new- flick. "I Still Know What You Did Last 
Summer." (The mo\ie also stars 
musician/actress Brandy; is there a duet in 
the house?) The hook is a gem on this 
delightfully memoral^le guitar-Heasoned 
pop track; it's complemented with multiple 
layers of Hewitt's pleasing voice, which is 
just tough enough to sustain the rock- 
infused sentiment the song's going for. Is it 
a hit? Remembering past efforts from the 
likes of Rick Springfield, Jack Wagner, 
Crystal Bernard — even Kj'lie Minogue — 
it's certainly possible and absolutely 
deserved, though placement in the movie 
and the movie's own success may also be 
factors. In any case, it's a plenty-catchy 
song, adding another matchstick to 
Hewitt's cache of red-hot achievements. 



R & B 



^MONTEU JORDAN When You Gel Home m 

timing IrStid.l 

PRODUCER Senappcii Crawfofd 

WRtTERS: M Jofidan, A Oanvlon), L, Ware. A. Rom 

PUBLISHER- not lislM 

Def Jam 294-2 ICD promoi 

Jordan continues his mission to prove that 
there's vocal prowess behind his well- 
established rapping with this sensual, 
strings-saturated slow jam about all the 
things he's got planned for his special lady. 
This track will gain attention, partly due 
to iLs integrated use of the line "And I 
want you to want me" from Marvin Gaye's 
classic "I Want You" — perhaps just the 
comparison Jordan is hoping for hero. The 
song's overall style is reminiscent of 
Gaye's more sexually charged moments, 
and there's no doubt that the artist is 
working to steam up some windows with 
this, one of his best efforts to date. Jordan 
is working his way into competing with 
the likes of R. Kelly, Luther Vandross, and 



Usher as offering the best music in the 
world to get a massage to. Taken from the 
gold album "Let's Ride." 

^ ARETHA FRANKUN How Many Times ii lei 

PRODUCER: Narnja MiOiMl Wsrren 
WRITER: not liUBd 
PUBLISHER: no( listed 
Ariiti 3582 <C0 [HDnioi 

Miss Aretha shows off her too-seldom- 
seen softer side on this sorrowful ballad, 
drenched with aching and girl-he-did-me- 
wrong sentiment. FVanklin wisely re- 
strains those often-raucous vocal chords, 
letting the beautiful, sad lyric tell the 
story deftly, as she eftectively expresses 
its brokenhearted emotion with a feeling 
of utter despam But the best part Is the 
song's ending, where FVanklin reminds us 
that she's not about to let some man get 
the best of her. She simply states, "You're 
wrong. You know it." You've just got to 
love that added little vamp, which only 
helps to fortify this track as a real stand- 
out on her satisfying, hit-filled current 
album, "A Rose Is A Rose." By the way, if 
this song sounds familiar, you might be 
remembering it from David Foster-nur- 
tured artist Jordan Hill's 1995 debut 

■k ROBIN S FEATURING MARY MARY Dance 

(3:42) 

PRODUCER: Warrym Campliell 

WRITERS: W. Campoell. I Attuns. fi- Nowood J(.. M. 

Wmans, H. Smith 

PUBLISHERS: H/naw Miaic/Tm Tima^ John/EMt 
Cl>t«l«n, ASCAP; Stog Tryin' 2 Copy Me. BMI 
AOintk 8746 ICO divik,] 
Dance diva Robin S takes a decidedly 
R& B turn in this appealing hip-hop-fla- 
vored track from the soundtrack to "Dr. 
DolitUe." It starts off with a street-cred 
rap, but from there it becomes a straight- 
ahead mid-tempo jam with a great layered 
chorus, inviting thumper beat, and excep- 
tional vocals from Robin S. She's show- 
cased extraordinarily well in this setting 
(which is not altogether a stretch from her 
R&B-based dance staples). Savvy listen- 
ers may note a familiar edge to the 
rh>thm track, which is lifted from the 
Winans' "If Ever I Fall." There's already a 
radio version with no rap on the CD 
promo, making it a shoe-in for acrass-the- 
board airplay at all brands of R&B sta- 
tions, as well as at top 40. Some spirited 
remixes could easily deliver this right to 
the hands of clubs, too; after all, shouldn't 
one be able to dance to "Dance"? The pos- 
sibilities and the potential are strong for 
this cut one of the best yet from this fruit- 
ful soundtrack collection. 



COUNTRY 



^ LEANN RIMES These Anns Of Mine <2M) 

PRODUCER: Wilbur C. Rimes 

WRITERS. J- Tweel. G. TtuiTHison 

PUeuSHEftS Curb Song&^KInelic Diamond ll, ASCAP 

Curb 1483 <C0 [tnmol 

Not since the utter magic of her introduc- 
tory "Blue" has Rimes put forth some- 
thing as passionately delivered and alto- 
gether satisfying as this beautifully 
written, tradition-drenched song. Each 
word and every note oozes with w hat 
country music delivers like no other 
genre: sad, sad longing and an ache that 
burdens the soul. Rimes is in peak form 
here: clear, soaring, and sounding as if 
she's lived for that unattainable embrace a 
thousand times in her short life. Accompa- 
nied by a plump acoustic guitar, a weeping 
sleel guitar, and retro-sounding piano tin- 
kling, this could be one of the great ones 
in a career that continues to amaze, satis- 
fy, and ignite the airwaves with every new 
step along her musical journey. Where's 
that applause sign? 

^ ALABAMA Keepin' Up rS W) 

PRODUCERS: Don Cook, Alabama 
WRITERS. R. Owen, T. Genlry. G. Fowler. R. Rogen 
PUBLISHERS. Maypop Music/Route SU Music. BMI 
RCA RDJe510-2 (CO proiTwl 

Alabama has had a great year — getting a 
star on the Hollj-wood Walk of Fame, air- 
ing a successful pay-per-\iew special, and 
releasing the multi-platinum "For The 



Record" album, which features its 41 No. 
1 singles along with three great new- 
tunes. The first new single from the pro- 
ject, "How Do You Fall In Love," peaked 
at No. 2 on Hot Counti-y Singles & Tracks, 
and this bouncy uptempo track is a strong 
follow-up that has the potential to reach 
the summit The .song boasts an infectious 
melody buoyed by Jeff Cook's guitar 
prowess, and of cour.se it just doesn't get 
any better than Randy Owen's lead vocal. 
When he sings about the challenges of 
trjing to survive in a hectic world, every 
harried country music fan will feel he's 
singing their song. That unique ability to 
be the voice of the working people has 
always been one of the strongest suits of 
Owen and Alabama. 

^ MARK CHESNUTT I Don't Want lb Miss A 
Thing 13 531 

PRODUCER: Mark Wri^ 
WRITER; D. Warren 
PUBLISHER: Real&ongs, ASCAP 
Decca DRNSP-72078 (CO pnpmoi 

Can the same song be a hit for both Aero- 
smith and Mark Chesnutt? Steven Trier's 
distinctive vocal performance (and Aero- 
smith's vndeochp featuring his daughter, 
Liv Tyler, in the film "Armageddon") have 
permeated pop culture in recent months. 
Can Chesnutt's version ignite a fire at 
country radio? It will be interesting to see. 
Chesnutt had the Decca folks yank his 
current single. "WTierever You Are," and 
release this song because he felt so 
strongly about its potential. There's no 
denying that Diane Warren has written a 
killer ballad, and Chesnutt turns in a 
great performance here. He particularly 
nails the lyric in the first verse with con- 
viction and phrasing that immediately 
makes the song totally his. The only hitch 
is that Chesnutt's most successful singles 
at radio have been hL': most traditional 
country cuts. The production on this is 
pretty pop-oriented — wouldn't it have 
been great for the production to have been 
totally reinvented as a traditional country 
song? Despite that Chesnutt makes this a 
strong release, and country radio will like- 
ly welcome the opportunity to give this 
monster ballad plenty of spins. 

BILLY DEAN Innocent Bystander i? 57) 

PRODUCERS David Gales, Bil^r Dean 

WRITERS' 0 Gattn. B. Dean 

PUBLISHERS Haneli Mus<C, BM\. Kiiuhulu Mu&lc. 

ASCAP 

Capitol 12371 ICOp^any)) 

Dean hasn't had a hit at country radio in 
quite a while. The first single from hLs cur- 
rent album — the title cut, "Real Man" — 
was an affecting ballad that sadly stalled 
at No. 33 on Hot Country Singles & 



EMILIA Bis Big WorM 13:22) 

PRODUCERS: Mctb. Yogi 
WRITERS. Emilia, fag) 
PU5LIS>iERS: Ary1e(«»VSweden Muwc 
Unlverul 1421 icODromo} 
You can almost itear the burgeoning 
buzz behind (his yinmg artist's first 
effort w hich has already found its way 
lo the top of the chaii.s in Sweden, 
Finland. Denmark, Norway, and the 
U.K. Now- it's our turn in the U.S.. 
with momentum already building with 
pn>grammers in New York, San Diego, 
Minneapolis, and Hartford. Conn. The 
track's magic touch is manifested via 

shfcr Htniitjhtfofwiird simplicity — in 
performance, production, and mes- 
sage. Emilia's delicate voice. rii>e with 
vulnerability and hurt tells of being a 
big girl in a big world who shouldn't 
see it as a big deal if her partner 
leaves her . . . but she will miss him 
much. Allusions to rain and autumn 
leaves help set up a perfect visual of 
stark sailness afid loneliness, giving 
the song a strong seasonal punch. "Big 
Big World" has the same potential as a 
track like All Saints' "Never Ever," in 



Tracks. In an attempt to rebound, Capitol 
is issuing this uptem[)o cut almut a man 
proclaiming his feelings at a precarious 
juncture in a burgeoning relationship. The 
production — done in tandem with David 
Gates, Dean's co-writer of the tune — is 
slick and pop-oriented, even with the pres- 
ence of a steel guitar. And unfortunately 
the performance is vanilla, and the lyric is 
banal. "Innocent Bystander" just doesn't 
measure up to Dean's breakthrough hits 
like "Somewhere In My Broken Heart" 
and "Only Here For A Little While." Hon- 
estiy, he's far too talented to have this mis- 
step represent him in 1998. 



DANCE 



^ ENGaBERT HUMPERDINCK Release Me/ 
Gotta Get Release ino limine inM) 

PRODUCERS Chrrs Co>, Barry Hams 
WRITERS' William McCali, Eddie Miller. James PeCworlh, 
Robert YounC/Barry Hams, Chns Dm 
PUBLISHERS: Acuff-Rose Music Inc. ew. RoKtidle Pub- 
lishing Co.. BMI/Beun Music Publrstnng, SOCAN; Sonfp o' 
Irterhtt, ASCAP; powmusic; Engelbe'1 HumpenJinck Pub- 
lishing 

REMIXERS: Joey Moskowitz. Thundefpuss 20O0. Paul 
Grace 

IntertiK 54029 (CD s-igie) 

Who woulda thunk that Engelbert 
Humperdinck had it in him to cut loose on 
the dancefloor? But one listen to this effer- 
vescent pop/dance nugget, which Is culled 
from the singer's "The Dance Album," and 
you won't stop smiling — nor be able to 
stop your toes from tapping. longtime 
Himiperdinck fans (and there are many!) 
will absolutely adore hearing their favorite 
romantic crooner re-creating a signature 
song that he originally recorded 3(3 years 
ago. Under the guidance of producers Cox 
and Harris — collectively known as remix- 
ers Thunderpuss 2000 — Humperdinck 
effortlessly slides into the role of '90s 
dancemeister with amazing charm. And he 
sounds like he's having a good time in the 
process. Dance purists will no doubt scoff 
at the idea of Humperdinck making dance 
music, but it's their loss. Quite frankly, it's 
time to have some fun again. 



PETER GABRIEL FEATURING PADDY MALONEY 
AND THE BLACK DYKE MILLS BAND That'll Do 

\7 411 

PRODUCER: Boo Ezrin 

WRITER Handy Mewman 

PUBLISHERS R»ntfy Newman Musti'MCA. ASCAP 

Geften 1239 ICD promo} 

Admittedly, it seems a litUe weird at first 
to place Gabriel in the context of singing a 
sweet and inspirational song about a pig, 
but this track from "Babe — Pig In The 



that it stands out clearly from every- 
thing else on the air. And it clearly 
sounds like a top 40 smash and an ace 
for Universal Records. 

PHANTOM PUNET So I Fall Again 12 531 

PRODUCER Mdfti Enaef! 

WRITERS- Phaniom Ptarw! 

PUBIISHERS: 0«* IncTHyiT^ Saucer FuelJohnny 

Rebei'l Like Musfc-Shagstar. ASCAP 

Gcttm UlSiCOoiowl 

If Uie fates are kind, well get to know 
this new band well in the coming 
months. Debut album "Phantom Plan- 
el Is Missing" is ruck soUd, and this 
first release from it absolutely shim- 
mer.s with |)OtentiaI. Hooks are every- 
where, from the vocalized opening 
note to the crafty use of an antique 
chamberlin keyboard and afl'ected per- 
cussion to the cold-crashing finale. The 
five guys in this ensemble are young 
but practiceti, offering excellence with 
each instrumental detail and every 
.sound they utter. A must for arlult top 
■iO. triple- A, and any mainstream top 
40 that toes the line for the likes of 
matchbox 20 or Third F-ye Blind, 



City" is actually a pretty credible little 
number about holding onto faith in the 
face of hardship. Orchestration and eclec- 
tic instrumentation, replete with soft 
strings and a yearning bagpipe, are just 
lovely in this Randy Newman-scribed 
song, particularly on the LP version, 
which clocks in at a still-airworthy 3:53. 
(iabriel's voice is instanUy recognizable, 
though subdued and tender, as if he's 
reading a story to a child. This is a sweet 
diversion for the rocker and a track that 
could find a ready place on AC radio. 



ROCK TRACKS 



^EVE6 Leech 13 sai 

PRODUCER: Don Gilmore 
WRITER: Eve b 

PUBL ISHERS Lew Than Zero Music/Fate & Jaded 
Music/Swjthrwld Road Music. BUI 
RCA 65S2I (CDpromol 

Eve 6 works this track's unlikely magic on 
an impressive number of levels. Funda- 
mentally, it's a mass-appeal modem rock 
song, but Ijing just beneath the usual 
power chords is a palpable sense of play- 
fulness often lamentably missing from 
poker-faced altema-trios. The varying 
dynamics and quick-changing ,'itructure of 
"Leech" shows Eve B's surprising range, 
and its fun "hey, hey" and harmonic 
"oooh" sections show that the band can 
rock without being pretentious. While the 
melody is t>'pical, the lyrics are complicat- 
ed enough to w"arrant another Usten — and 
that's just one of many reasons to give it 
that second spin. If there's any justice, 
modern rock radio will eat this up. 

^K'S CHOICE Believe (3 301 

PROOUCER- Gil Norton 
WRITER: T HamOridB* 
PUBLISHER TH Tones. ASCAP 
Tone-Cool 1116(cd piomoi 
This crafty cut from the band's "Cocoon 
Crash" should continue lo raise the profile 
of this talente<l Belgian modem rock quin- 
tet Guided by an insistent backdrop of 
organic guitiirs and percussion, lead vocal- 
ist .Sarah Bettens is searching for confi- 
dence in an uncertain world in "Believe," 
which gains a particularly creative edge 
midway through as the .song breaks down 
to feature just her vocal and a dreamlike 
instrumental cascade. It's the moment that 
sets this track apart from countiess others 
in the format; it should be rewarded with 
instant airplay at radio. 

FUEL Bmefsweeti3U> 

PRODUCER: Steven Haigler 
WRITER. Can Beil 
PUBLISHER, not Itsied 
550 Music 41330 ico pronv} 

"Bittersweet" is an unflagging hard rock 
track, born of Metallica via apathetic 
grunge. The song is full of surging, blunt- 
edged guitars and woven with an occasion- 
al mournful guitar melody line that estab- 
lishes a minor key. While the lyric isn't 
immediately discernible, eventually a non- 
committal angst theme comes into reUef 
("Swaliow the pill/And drink to the fill") 
through vocalist Brett Scallions' gruff 
tenor, which is matched so accurately with 
the guitar sound in tone and balance that 
it's almost redundant. 



RAP 



^REDMAN I'll Be That (fYiti<~r.gi««]) 

PRODUCER: RocfewrildB 
WRITERS R. Noble, A SUnton 
PUBLISHER: not Irsled 
CM Jam 292 (CO pronmi 

RtHlmam must have just found his first 
sound-effects disc, given the boatload of 
bells and whisties . . . and dialing phones, 
breaking glass, clearing throats, and ice in 
a glass that guide thLs bghthearted hip-hop 
number. The track is ripe to prompt the 
catch phrase of the season in "I'll be dat," 
and pundita of the red-hot Redman are 
sure to embrace most every element of 
this highly clever party-time number. It 
bodes well for the release of his "Doc's The 
Name," due from Def Jam later this 
month. 



NEW & NOTEWORTHY 



MlUni CB. PICKS ( New releases with Ihe greatesl chart prtential. CRITICS CHOICE (* ): New releases, regardless of potential chart actior, which the reviewer highly recommends because of their mus»cal mGnl. NEW AND NOTEWORTHY: Highllgtits new and 
OlnBLEO* developmg acts worthy of attention. Cassette, vinyl or CD singles equally appropriate for more than one format are reviewed in the category with the tKoadest audience. All releases available to radio and/or retail in the U.S. are eligible for review. Send 
copies to Chuck Taylor, Billboard, 1515BnDadway, NewYock, N Y 10036 Country singles should t)e sent to Deborah Evans Price, Billboard, Music Square W.. Nashville. Tenn. 37203. ContnbutOfS: Dylan Siegler(N.Y) 



BIOBOARO (NOVEMBER 21 , 1 996 



27 



Reviews & Previews 



GENERM 
MEDIA 

EDITED BY EILEEN I ll/TPAIRICK 



HOME VIDEO 

BY CATHERINE APPLEFELD OLSON 



ERGERCISE 

EfgAefobics Itc, 

25 minutes. $14.95 

T^lk about a workout you can do without 
leaving your chair! This clever and time- 
ly \ideo was created to help millions of 
office workers reduce their risk of get- 
ting a repetitive stress injury, such as 
carpal tunnel syndrome or tennis elbow. 
Forty-two short exercises, ranging from 
back stretches to thumb strengtheners 
to methods of increasing circulation in 
the upper legs, are demonstrated by a 
young man and woman appropriately 
sporting khakis and blue shirts and seat- 
ed behind a computer desk. WTiile this is 
one exercise tape that won't help \'iewcrs 
lose weight, it just might have a more 
lasting effect. Contact: 800-G89-9199. 

MARIAN ANDERSON: THE STORY OF THE 
VOICE THAT BROKE BARRIERS 

Kjjllut Home Video 
60 minutes. $19.95 

The accomplishments of the African- 
American opera singer who helped chis- 
el away at the race barrier in the U.S. 
are beautifully told in this program cre- 
ated by dai^sical radio station WETA 
Washington, D.C. Anderson moved to 
Europe at a young age after her parents 
decided she would be better able to cul- 
tivate her talent away from the preju- 
dices of home. When she returned to 
America to perform at New York's Town 
Hall in 1935, there was no stopping her. 
Anderson became the first African- 
American to perform at the Metropoli- 
tan Opera and many other venues. 
Later when Washington, D.C.'s Consti- 
tution Hall refused to allow her to per- 
form, the decision led to an outcry from 
first lady Eleanor Roosevelt and result- 
ed in her infamous performance on the 
steps of the Lincoln Memorial. Ander- 
son's quiet dignity and overwhelming 
talent are lauded by a host of contempo- 
raries and fans, including Jessye Nor- 
man and Isaac Stern. Their comments 
arc spliced with footage of a recent 
Anderson interview and concert clips. 
Contact: 800-458-5887. 

UNTOLD STORIES OF WORLD WAR II 

Watnet Honn? ViOeo 

50 nrinutes, $19.98 

National Geographic's take on the 
World War II video phenomenon 
reveals a host of harrowing "secrets" 
about the conflict supported by a bevy 
of rare footage. The program homes in 
on several "what ifs," as well as actual 
events, including the Norwegian-led 
movement to keep the atomic bomb out 
of Hitler's hands. Other tidbits are 
some less reported factors that con- 
tributed to the success of the Japanese 
attack on Pearl Harbor and the fasci- 
nating emotional drive that guided the 
Japanese kamikaze fighters. Interviews 
with WW II survivors shed personal 
light on some historical film clips and 
documents. 

HEMINGWAY: WINNER TAKE NOTHING 

MPI HdfT* Video 

86 minutes, S 14.98 

After the death of her grandfather and IS 
years before her own suicide. Margaux 
Hemingway and then husband Bernard 
Foucher embarked on an incredible jour- 
ney through the life of Ernest Heming- 
way. The mission took them to Paris, 
Venice, and Pamplona, Spain, which 
Hemingway occasionally called home. 
There, the couple met with people who 
knew the author and share personal 



remembrances. Included in this distin- 
guished group are two World War II cor- 
respondents, former FVench Prime Min- 
ister Jacques Chirac, and actress Jane 
Sej-mour, shown preparing for her role in 
"The Sun Also Rises." This tape plays 
like a very big-budget home movie, 
which, in a sense, is exactly what it is. 
The principals are shown visiting places 
of interest that are intercut with footage 
of the family patriarch in the same 
places, Readings of some of his poignant 
works are also included, In interviews 
taped after the journey, Foucher talks 
about how the trip ultimately ripped 
apart their marriage and brought Mar- 
gaux in touch with her own self-destruc- 
tive side. 

THE SECRET OF NIMH II: TIMMY TO THE 
RESCUE 

MGM Home Diterlainment 
70 minutes, $14.95 

Tiny hero Timmy finds his way back to 
the fictional National In.<;titute of Mental 
Health (NIMH) and into another grand 
adventure in this animated .sequel. The 
niLs of Thorn Valley are thrown for a loop 
when a lost one of their own arrives home 
with news of terrible experiments still 
going on at NIMH and a plea for help in 
rescuing her parents, who are trapi)ed 
there. When "rimmy discovers that his 
long-lost brother has also been captured 
and is being held at NIMH, the two go 



against the wishes of the community — 
who behe\'e the mission too dangerous — 
and set off to save their loved ones. The 
original gang of voices — Dom DeLuise, 
Ralph Macchio, Harvey Korman, William 
H. Macy — is all here, as is another com- 
pelling storj' line and a crop of terrific 
original songs. 

THE WOMAN'S WARRIOR WORKOUT 

Sourxh Tfue 

38 minutK. S19.9S 

Don't judge this tape by the cover. 
Although its name implies an ultra-physi- 
cal workout, its focus Is actually on build- 
ing strength from the inside ouL The 
National Karate Assn.'s four-time 
teacher of the year created this tape to 
empower women not only to get their 
bodies and minds into Up- top shape, but 
ultimately to protect them against 
assault As such, her focus is on form, not 
fashion. The small group of women who 
participate in the cla.ss are clad in T- 
shirts and use plain blue mats as their 
only prop. The tape provides a com- 
peUing. effective marriage of mind, body, 
and spirit that sends a different message 
than other spiritual workout tapes. Con- 
tact: 800-333-9185. 

SISTER V^DY'S PAINS OF GLASS 

CBS/Fo« Victao 

56 minutes. $19.98 

The cult celeb status of Britain's most 



improbable art critic. Sister Wendy 
Beckett, continues with this presenta- 
tion of the good sister leading view ers 
on a physical and spiritual tour of the 
famed Passion Windows at King's Col- 
lege Chapel in Cambridge, England. 
The stained-glass windows, created in 
the I6th century to tell various stories 
from the Bible, are considered one of 
the great works of Western art, and 
they get a royal treatment at the 
hands of Sister Wendy. She waxes 
philosophical on a host of topics rang- 
ing from the biblical events portrayed 
on the windows to the importance of 
viewing the windows from a variety of 
angles to the meaning of passion. Also 
available is "Sister Wendy's Grand 
Tour," in which she explores her 
favorite museums and masterpieces In 
10 European cities. 



ENTER*ACTIVE 

BY BREn ATWOOD 



BARBIE PHOTO DESIGNER CD-ROM & DIGITAL 
CAMERA 

Matlpi Mt-dia 
PC CD-ROM 

Barbie continues to reinvent herself for 
the digital era with this creative new PC 
peripheral digital camera. The actual 
camera, which is a slickly designed 
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HARD COAE LOGO 

Rofling ThundenMiramax 
Defected Dy Bruce McOotuld 
In limited release Nov. 13 

"Hard Core Logo" is a mocku- 
mentary that will be so familiar to 
audiences that it may seem like the 
real thing. In fact, the story Ls such 
a typical crash-and-burn music 
indu.stry tale that you'll rack your 
brain trying to figure out which 
punk band most closely resembles 
the one chronicled in the film. 

Directed by Bruce McDonald 
("Dance Me Outside," "Highway 
61"), "Hard Core Logo" depict.s an 
'80s Vancouver punk band of the 
same name. The group had limited 
success before inner bickering, 
giant egos, and mismanagement 
broke it up. Fifteen years later, 
front man Joe Dick (Hugh Dillon) 
convinces the band to reunite for 
an anti-handgun benefit and 
memorial for the punk legend 
Bucky Haight, who was shot to 
death. 

One by one, the members re- 
assemble for the show. John Oxen- 
berger (John Pyper-Ferguaon) is 
the bass player who's slightly off 
his rocker but incredibly intro- 
spective. Pipefitter (Bernie Coul- 
son) is the beefy, loud, and angry 
drummer. Billy Tallent (Callum 
Keith Rennie) is the guitarist and 
the only real talent; with his good 
looks and rebellious loner attitude, 
he has moved on to play with big- 
ger and better bands. 

Once the band members are on- 
stage and reliving the glory days, 
they forget the bad times and 
agree to do a five-city reunion tour. 
With the hope of a comeback, they 
hit the back roads of Canada in a 



deteriorating van. 

Unfortunately, it isn't long 
before the past catches up to them 
and old wounds reopen. But this 
time around, the crowds are weak, 
the money nonexistent, and the lies 
much more serious. 

Dillon, Py per- Ferguson, Coul- 
son, and Rennie — who have each 
made a career as bit players in TV 
shows like "The X-Files" and "The 
Highlander" and indie films like 
"Excess Baggage" — help make 
this faux reality believable with 
stellar turns as leading men. Per- 
haps Dillon, who's also the lead 
singer and songwriter of the Cana- 
dian band the Headstones, called 
on personal experience to play the 
role. The film is most effective 
when the group disses reporters, 
picks up groupies, meets illegiti- 
mate children, drinks a lot, drops 
acid, and wreaks havoc on hotel 
rooms, backstage areas, and each 
other. 

Rounding out the interesting 
east is Julian Richings, who por- 
trays Haight, a strange, reclusive 
aging idol visited by the band at his 




Pictured, from left, are Billy Tallent 
(Callum Keith Rennie), Pipefitter 
(Bernie Coulson), John Oxenberger 
(John Pyper-Fergjson), and Joe Dick 
(Hugh Dillon), who make up the fic- 
tional punk band in "Hard Core Logo." 



hidden farm. Richings' stoic quali- 
ty and penetrating eyes do the 
character justice. 

Adding to the true-to-life feel is 
the name-dropping of celebrities 
and music industry players like 
Seymour Stein, Courtney Love, 
Kurt Cobain, and the Rolling 
Stones, as well as the Sub Pop 
label. Joey Ramone even delivers a 
testimonial cameo telling viewers 
how influential Hard Core Logo 
was on the Ramones. 

But a rock'n'roll movie wouldn't 
he complete mthout the music, and 
here there's plenty of vintage punk 
to go around. 

Music producer Peter J. 
Moore — who has produced more 
than 50 albimis, including turns by 
Holly Cole, the Cowboy Junkies, 
and Wild Strawberries — has a pas- 
sion for punk rock and has assem- 
bled some great anthems by 
D.O.A., Dillon, Flash Bastard. 
Swamp Baby, Chris Spedding, the 
Ramones, and Teenage Head for 
the film and the soundtrack, due in 
.stores Nov. 24 from Velwl Records. 

In the midst of a holiday movie 
sea.son filled with dramatic turns, 
feel-good features, and holiday ha- 
has, "Hard Core Logo" offers a 
refreshingly different and fun 
romp through the lower tiers of the 
mu.sie industry and the sell-out 
mentality of many early punk 
superstars (read: the Sex Pistols). 
It could use some editing, but it 
ultimately offers enough laughs to 
keep viewers interested — espe- 
cially those who have watched 
enough VHl "Behind The Music" 
specials to see that the pseudo- 
truth is often stranger than fiction. 

CARRIE BELL 



silver, yellow, and pink gadget with a 
flower motif, takes grainy, mediocre pho- 
tos, and it can only take si.\ pictures 
when it's not connected to your PC. The 
charm of the package, however, is the 
ability to transfer the photos from the 
camera into an easy-to-use photo-graphics 
program. Users can then place the 
images in various backdrops or manipu- 
late them with "fijn effects." For exam- 
ple, a user can place a picture of herself 
or himself next to Barbie as they tool 
down the freeway in her pink convert- 
ible. Software clearly wina over hard- 
ware this time around. 

WIPEOUT 64 

MKjway 
Nintendo 64 

" Wipeout" Isn't the tiest -looking game by 
any standard. The hovercraft vehicles that 
players use to race and fire upon their 
opponents are little more than animated 
triangles. The courses, while challenging, 
don't incorporate the jaw-dropping 
scenery found in many racing games. But 
then, beauty isn't what has allowed the 
"Wipeout" fi-anchise to thrive. Rather, it's 
the t)ea.st. More than its glossier competi- 
tors, "Wipeout" lets players eryoy the 
unique feeling of hover-racing. It's a lick- 
ety-.split and challenging title with grace- 
ful vehicle control and plenty of obstacles. 
New additions include a four-player split 
screen, and the Propellerheads and Fluke 
provide a hard-dri\ing soundtrack to 
match the action. 



AUDIO BOOKS 

BY TRUDI MILLER ROSENBLUM 



EVERYTHING AND A KITE 
Ray Romano 
Read by the author 

Simon £ SchuMer Audto 
4 hDun (unabrldaed). $23 
ISBN 0-671 04376 5 

In thi.s hilanuut> audiobook, comedian 
Ray Komanu delivers the kind of univer- 
sal humor that has listeners not only 
laughing out loud but nodding thetr 
heads in agreement. Some routines 
include old-fashioned moms who can't 
stop serving food no matter how full you 
say you are, trouble with the opposite 
sex. marriage, kids, Jobs, and aging. All 
these topics have been thoroughly mined 
by comics, but Romano puts his own 
unique stamp on them with his appeal- 
ing "lovable loser" mentality. Timing 
and delivery are key to making a joke 
work, and they're also key to making 
audiobooks work. In fact, Romano's 
audio is much more enjoyable than the 
printed version. His take on macho con- 
versations, gift suggestions for single 
friends who want to buy something for 
his kids, and the joy of hotel rooms 
sound much funnier coming from the 
source. Through it all, he has a natural, 
average- Joe-next-door quality that 
makes the listener want to invite him 
over for a beer. 

THE SIGN OF THE BEAVER 
By Elizabeth George Speare 
Read by Greg Schaffert 

Lisleninii Library 

3 hourt (unabridcMl). $15.95 
IS8N 0-8072-7975-7 

In this Newbery Award-winning story, a 
pioneer boy, Matt, is left alone at the 
family's new cabin in the wilderness 
while his father goes off to bring hack 
the rest of the family. The young hoy 
tries to survive on his owti, but when he 
meeUs a local Indian and his grandson, 
he is more afraid of them than of being 
alone. The initial fear and suspicion on 
both sides, however, is gradually over- 
come, and a friendship and mutual 
respect lake root. As months go by and 
the father does not return. Matt is faced 
with a choice; to continue waiting or to 
join the nomadic Indians when they 
move north. Narrator Greg Schaffert 
has an appropriately youthful, innocent 
quality that matches Matt's personality. 
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New Young Acts Face Fierce Odds 

Trying To Sell Youthful Artists To Radio Is Very Difficult 



BY TRACY E. HOPKINS 

NEW YORK— With the success of 
such artists as Brandy, Usher, Moni- 
ca, and 'N Sync, record labels hare a 
new crop of potential teen idols ready 
to appease young consumers' hunger 
for more. Howerer, the road to fame, 
as some teen acts have already dis- 
covered, can be a rocky one. 

Some of this year's newest names 
include Jerome, Divine, Im^in, Baby 
Dc, Five Young Men, 3rd Storec, and 
the Pee-Wee All-Stars, all of whom 
range in age from 11 to 18 (see Popu- 
lar Uprisings, page 18). 

At the forefront of these acts is the 
11 -year-old Jerome, whose single 
"Too Old For Me" is featured on the 
recently released "Bad Boy Greatest 




FIVE YOUNG MEN 



Hits Volume 1." His as-yet-untitled 
debut album is expected to be re- 
leased on Bad Boy Entertainment in 
mid-1999. 

The Akron, Ohio, natire caught the 
eye of label founder/CEO Sean 
"Puffy" Combs after the exec saw a 
videotaped performance in 1996. The 
then 9-year-old auditioned for Combs, 
who signed him on the spot 

"At first I didn't know that much 
about Puffy. [After being signed] I 
got excited and realized what a big 
label I'm on," says .Jerome. 

His father, Stanley Childers, who 
is also his son's manager, says he is 
very realistic about Jerome's chances 
of longevity in a business that doesn't 
spare children from its fickle envi- 
ronment. 

Kimberly Scott, for example, a 13- 
year-old vocalist on Columbia Rec- 
ords, hasn't been heard from much 
since the Feb. 13, 1997, release of her 
self-titled debut. Scott was a priority 
for the label earher this year, along 
with labelmate Destiny's Child. 

David Miller, another promising 
young vocalist who was initially a pro- 
t^g^ of producer/BLACKstreet mem- 
ber Teddy Riley, was, according to 
sources at the label, recently dropped 
from Riley's Interscope-distributed 
Lil' Man Records before his first 
album was released. 

"It seems harder to market a 
young artist, because the bulk of 
people who buy records aren't his 
age," the elder Childers says. "So 
we want to get him into acting, like 
Brandy. We [also] want him to go to 
college regardless [of what hap- 
pens with his career]. That's No. 1 



on his list." 

TIMING IS EVERYTHING 

Cheryl Marks, director of market- 
ing for Ji\"e Records, is hoping to cap- 
italize on the label's teen group Ima- 
jin, as well as 16-year-old Britney 
Spears and 12-year-old Baby Dc. 

"For a few years, the [R&B] pre- 
teen audience has been ignored. This 
was the music the kids were waiting 
for," says Marks. 

She believes that the musicianship 
of Im^in's members sets the group 
apart from other male teen groups. 
Imajin features 14-year-old lead 
singer/guitarist Olamide FViison; key- 
boardist John Fitch, 15; drummer 
Jamal Hampton, 16; and singer/key- 
boardist Talib Kareem, 15. "We 
didn't just want Imajin to be the next 
New Edition. They are not just 
singers, but a real band," adds Marks. 

Although the singles "Shorty (You 
Keep Playin' With My Mind)," fea- 
turing Keith Murray, and "No 
Doubt," from Imajin's self-titled 
debut album due in early 1999, 
reached the top 20 of Hot R&B Sin- 
gles, the label has made sure that 
Imajin's musical career doesn't 
eclipse the band members' education. 

"When we saw that setting up the 
project inTOlved a promotional tour 
and the group would be on the road 
for two weeks, we had to find a tutor. 
It's different working with four kids 
under 18, because they legally have 
to go to school," says Marks. 

Beyond making sure that these 
artists stay on top of their school- 
work, some parents, such as Bobbie 
Brown, mother of Baby Dc, whose 
real name is Derrick, are concerned 
that their children are being taken 
advantage of Her son's as-yet-unti- 
tled set is .slated for release in March. 




DIVINE 



"It's hard for him to know who's a 
friend and who's not," Brown says. 
"[Financially] there are days when I 
feel like Derrick hasn't been ripped 
off, and there are days when I do. I 
think that he's doing a lot better than 
a lot of kids with his contract, but I'm 
hard on the label about what money 
is being spent from his budget." 

Nikki Bratcher, 18, of Pendulum 
Records/Red Ant Entertainment 
trio Divine — ^which includes 17-year- 
old Kia Thornton and 18-year-old 
Tonia Dash — is also getting a taste 
of the business but without sacrific- 
ing schooling. 



The group's debut album, "Fairy 
Tales," was released Oct. 3 and 
spawned the gold single "Lately." 

"Divine definitely wants to be a role 
model for the youth," says Bratcher, 
who graduated from high school with 
honors and was awarded a full schol- 
arship to Rutgers Uni\<ersity. 

Although radio may appear to be a 
friendly climate for young artists, 
Michael Bivins, CEO of the Motown 
Records-distributed Biv 10 Records, 
says he is having a hard time getting 
(Continued on page 33) 




Biv 10's Pee-Wee All-Stars "ride" into the industry via pint-sized rap skills. In 
front, from left, are DJ Jus, Lil' Nique, Kenny "Starsky," Ouan "Hutch," Tay, P- 
Nutt, Shortee Red, and MC Glen. In the back row, from left, are Ray Ray and 
Antuan. 



BoDtsy Collins Stretches A Little For Radio; 
'Soul Train Starfest' Gets In Holiday Spirit 



oml the 



It'S BOOTSY, BABY! Bootsy Collins says his new 
album, "Fresh Outta 'P' University," due Nov. 20 on 
Private I Records, is probably one of the most "radio- 
friendly" albums he's ever made. "It's more of a com- 
bination of old school and new school. We also did 
some remixes that would be radio-friendly. It's the 
first time I've done this — I attribute that to chang- 
ing times. It will also help with the band so that we 
can [eTCntuallyl play bigger venues. We've been tour- 
ing, but I wanted to do a record that would increase 
the amount of people who would come to theaters. 
We'd like to do concert halls, which would allow me 
to pay the band members more money." 

■The album was released 
in Switzerland, Austria, 
France, Sweden, the Neth- 
erlands, and other Euro- 
pean territories last Nov. 17 
via WEA Germany (Bill- 
board, Dec. 6, 1997). 

The 24-track U.S. album, 
says Collins, will have three 
new songs: "Do The Freak," 
remixed by Boogie Man 
Productions; "Shiggy Wig- 
gy," which was remixed by 

ColHns; and first single "I'm Leaving You (Gotta Go, 
Gotta Go)," remixed by C&J Productions. The album 
features two versions of the .single; the version that 
was released internationally features rapper MC 
Lyte. 

In addition to Collins, "Fresh Outta 'P' Universi- 
ty" was produced by Norman Cook. 

Collins says even though there have been major 
changes in music over the years since being a mem- 
ber of Parliament, Funkadelic, and Bootsy's Rub- 
ber Band, he's glad that he still fits in. "Kids still 
like my music — it's like a second coming, it's a good 
feeling. I work with a lot of rap artists, and it's a 
good feeling to have them speak highly of you and 
use your material. There are a lot of artists from my 
day that fell by the wayside, but we got a second 
chance," says Collins. A tour in support of the album, 
he says, will happen next year. 

As for a Parliament/Funkadelic/Bootsy's Rubber 
Band reunion, Collins says that he and George Clin- 
ton, who just did a Nike commercial project togeth- 
er, discuss the issue often. 

But putting together such a reunion would be 
problematic, Collins says. "There are so many of us 
[between the two groups] that it would take about 
four buses and three or four trailer trucks — it's a 
traveling circus," says the 46-year-old CoUins. "We'd 
need a hit record to pull that off We always had to 



by Anita M. Samuels 



pay for something like that ourselves back in the day. 
Record companies thought we were crazy; the props 
for the stage, costumes, we paid for all of that. We 
would need a hit record in order to pay for it our- 
selves." 

Give love for CHRISTMAS: "The 1998 Soul 
Train Christmas Starfest" will pull together some 
of the greatest names in the indu.stry in one room 
for what will be a great Christmas concert. 

The show, which will be taped Nov. 24 at the Santa 
Monica (Calif) Civic Auditorium will feature Patti 
LaBelle, Natalie Cole, Brian McKnight, Kenneth 
"Babyface" Edmonds, 
Chaka Khan, Kenny Log- 
gins, Dru Hill, and Kirk 
Franklin & the Family, 
all of whom have at some 
point recorded Christmas 
albums. 

The Tribune Entertain- 
ment .syndicated program 
will air in December. It is 
being produced by Don 
Cornelius, with supervi- 
sion producer Katie Jones. 
Cornelius also produces the Soul Train Music 
Awards and the Lady of Soul Awards specials, as 
well as the legendary weekly dance show "Soul 
Train." "The Soul Train Christmas Starfest" will be 
directed by Ron DeMoraes, with George Duke 
serving as the show's music director. 

Vintage 'GEMS': Columbla/Sony Legacy's 
Rhythm & Soul Series has released "Midnight Love 
& The Sexual Healing Sessions" by Marvin Gaye. 
The two-CD set, released Nov. 10, contains 12 pre- 
viously unreleased tracks, as well as extensive liner 
notes by biographer/collaborator David Ritz. On 
Tuesday (17), the label will release "Earth, Wind & 
Fire's Greatest Hits," which features 13 of the 
group's top 10 hits, from "Shining Star" to "Ser- 
pentine Fire." 

On the same date, the label will issue "Gladys 
Knight & The Pips Live At The Roxy," culled from a 
five-night concert stint at the Roxy in Los Angeles. 
The album features such classics as "Midnight Train 
To (Jeorgia" and "Landlord." 

OuE IN '99: Shae Jones on Montell Jordan's new 
label, M3; Melky Sedeck's extremely dope "Da 
Joint" on MCA Records; an album by newcomer Jack 
Knight on Universal Records; and the Roots' 
"Things Fall Apart," also on MCA. 
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BILLBOARO NOVEMBER 21, 1996 



WITH A PLATINUM DEBUT ALBUM, 
SINGLE SALES NEAR 2 MILLION, 
AND GUEST APPEARANCES ON RECORDS 
TOTALING OVER 8 MILLION UNITS... 

ONE NUMBER SPEAKS FOR ITSELF 




THEIR NEW ALBUM IN STORES NOW 

FEATURING SPECIAL GUEST STARS: 
PUFF DADDY, LIL' KIM, FAITH EVANS AND MJG. 

INCLUDING THEIR BANGIN' NEW JOINT "LOVE ME" [FEATURING MA$E] 
PLUS "STAY WITH ME" [FEATURING SEAN "PUFFY" COMBS & MARIO WINANS] 
"ANYWHERE" & MUCH MORE. 

ALBUM EXECUTIVE PRODUCER: SEAN "PUFFY • COMBS FOR BAD BOY ENTERTAINMENT INC. 
ASSOCIATE EXECUTIVE PRODUCERS: KEVIN WALES FOR K. WALES MUSIC. INC. & HARVE PIERRE FOR CRAZY JOINT INC. 

A & R DIRECTION: HARVE PIERRE 

e 1998 ARISTA RECORDS. INC.. A UNIT OF BMG ENTERTAINMENT. 

www.badboy-ent.com 

LIL' KIM APPEARS COURTESY OF UNDEAS/BIG BEAT/ATLANTIC RECORDS/MJG APPEARS COURTESY OF SUAVE HOUSEAINIVERSAL RECORDS. 
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^)Alt)ums with the greatest sales gains this week. •Recording Industry Assn. Of America 1RIAA) certification for shipment c4 500.000 album units. ARIAA certificatwn for shipment ol 1 million units, with multiplalinum tittes indicated by a numeral following the symtml. For txned sets, and 
double albums with a running lime thai exceeds two hours. Itte RIAA multiplies shipments by Itw number of discs and/or tapes. 'Asterisk indicates LP is available. Most Upc prices, and CO prices for BMG and WEA labels. »re stfggested lists. Tape prices marked EQ. and all other CD prices, are 
equivalent prices, wtiich are projected from wholesale prices. Greater Gainer shows charf s largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact sttows albums removed from Heatseekers ttirs week. ■ indtcates past or present Heatseeker title. 0 1998, 
BilltXMrd/BPI Communications, and SoundScan. Inc. 




"Maya Angalou't dlrwtorial dabut \% a triumph!" 
— Tim* Qui N«w Torlt 



INCLUDES MUSIC BY JANIT, D'ANGELO, STEVIE WONDER, 
THE LEVERTS (EDDIE, GERALD AND SEAN), LUTHER VANDROSS 
AND CHAKA KHAN. 



_ i'T"98 tAiiomo* Mm Corp 

Olf98 Viigia Iccoiiit AmtrtuL in. ood IHronin Fin Cory. 



MUSIC FROM AND INSPIRED BY 

DOWN DELTA 



THE SOUNDTRACK ALBUM IN 
STORES DECEMBER 8 
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OHE'S STILL HERE: In a crowded and competitK« top fire, Deborah 
Cox's "Nobody's Supposed To Be Here" (Arista) logs its third week at 
No. 1 on Hot R&B Singles. The next heir to the top spot will hav'e to see 
some pretty strong increases to catch up, with the No. 2 contender, Lau- 
ryn Hill's "Doo Wop (That Thing)" (Ruffhouse/Columbia), holding a small 
airplay lead. With that gap about closed, R&B core stores would be the 
only way for Hill to hit No. 1, and she lags behind by more than 4,000 
units at the stores governing our R&B charts. 

Two other titles .showing strong growth are "Lately" by Divine, which 
is No. 3 and picks up 10% in sales and 7% in audience, and Faith Evans' 
"Love Like This" (Bad Boy/Arista), which skates 5-4 on Hot R&B Sin- 
gles. E\'ans' single posts a 22% sales increase and jumps 8-4 on the Hot 
R&B Singles Sales list, primarily because the single and album hit retail 
simultaneously the previous week, forcing many fans to choose. 

No HYPE: "Belly," the first theatrical work produced and directed by 
video director Hype Williams, took in more than %i.S million in its first 
seven days at the box office, ranking No. 9 nationally. As a result, the 
accompanying soundtrack rides that mighty wave to earn the Hot Shot 
Debut on Top R&B Albums, at No. 2. The album scanned more than 
1 17,500 units in its first week at retail, ranking No. 5 on The Billboard 200. 

Tempting: TWs issue reflects the SoundScan sales week following 
the Temptations' made-for-TV movie, which aired Nov. 1-2 and was 
among the week's 10 highest-rated shows. If that weren't enough pro- 
motion, "Stay," the first single from their latest set "Phoenix Rising," 
ranks at No. 3 on sister publication R&B Airplay Monitor's adult chart 
after an Il-week run at No. 1. The new single, "This Is My Promi.se," 
moves .35-29 on that same list The result was the Greatest Gainer cup 
on Top R&B Albums, despite the album's moving backward 9-11 due to 
.several high debuts. The .set's increase was 2071: at R&B core stores. The 
Billboard 200 felt a stronger impact; there, the album saw an overall 
increase of 32% and sprang 59-44 (see Between the Bullets, page 94). 

Double impact: WhUe labels may dictate which songs they choose 
to promote at radio, ultimately it is radio stations' music and program 
directors who decide what may or may not work on their stations. With 
more established hit-driven artists, this may often result in a track other 
than the one a label is promoting getting played on a station. This may also 
force a label's hand on a song if enough stations catch onto it If it's a core 
artist, a station may play sewral songs from an album in active rotation 
at the same time. One such example is Brandy, whose label, Atlantic, Ls 
actively working "Have You Ever," a pop-flavored ballad, to R&B sta- 
tions. "Have You Ever" carries an audience of 18.1 million listeners and 
mov^ 27-18 on Hot R&B Airplay. Although it's not being actirely worked, 
"Angel In Disguise," which is more soiJful and upbeat jumps 20-11 on the 
Hot R&B Airplay list and has 22.1 million in audience. From the double 
exposure. Brandy's album "Never S-A-Y Nerer" earns the Pacesetter at 
No. 17 for its 17% core-stores sales lift 
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TRAVEUIN' MAN 
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A CHANGE IS GONNA COME 
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I'M THE ONLY PLAYER 

MELICCK BRin (HlQTrNT^PPIl 
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UFE AINT EASY 

CLEOPATRA IMAVER1CK.'WARNEH BROS.) 
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BEAT OF THE DAT miROW V* HANDS UPI 

DJ SAS (lETHAt.HlACRH£ARr.'MFRCURri 
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YEAN YEAN YEAH 

DOWN SOUTH PLAYERS IRESILESS) 
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20 
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GIVE A LITTLE 

imnDMimmmwtumiaif^iuKm 
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BUCKTOWN REMIX 

oxu BROW FEAi. M ap touot oompncnrT) 


10 


10 
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TELL ME 

BCEN1E MAN FEAT AHGIE MARTINEi (VP) 


11 


9 
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G-SPOT 

KOWPO!UR (ALE NET^LAf INLJM1NTERS0UN0J 


12 


18 
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FC4JLCATS 

KOOL G RAP (ILLSTRIETTOWN LOW/K TELl 


13 


11 
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WORLD WAR III 

LOP AUTHORirr (TOP FIJGHT.W«P(1CHIBANI 
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YES N DEED 

SCClETY |IUK£,'LIL KJEI 
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PUYAZ NEED NO LOVE 

H-BOMB (HIQTENT'PPII 


11 
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MOKV SEDECX IMCAt 


17 


22 


10 


DOUBLE DUTCH DANCE 

KINS; J AriMl',rMEk^:JUN01 


11 


14 
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JUMP AROUND (2000 MIX) 

HOUSE OF RAIN (TOMMY BOYI 
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16 
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HEAT 

usu^rf w ila' «e «c w w iffto' wwiMiP' 


20 




15 


MONEY MAKIN' ANTHEM 

W)j «»n fsmr. "JM sfc mywp. 


21 
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NITTY GRITTY 

JAYO FELOHY IDfF JAAl,«EHCUfiT> 


22 
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NASTY GIRL 

KASINO [DCF JAAtWERCURT/JIVLI 


23 


4 
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BULLSM*"" (B.S. 'Nl 

N'DFA DAVENPORT FEAT MOS DCF (V2) 


24 


21 
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CURSE ON YOU 

SIEEPY^ IKME FEAT REISHA iACXSON IBANG III 


25 


17 


9 


IMPACT "FEEL ME" 

SCORPIO JACKSON ITLEI 



Bubbling Undti lists (tie top 25 singles under No. 100 
wtiicti have not yet chatted. 
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Billboard, 



NEW YOUNG ACTS 

(Cont inued from page JO) 

major-market stations to play "The 
Street Mix" by adolescent rap group 
Mag 7, which features two members 
of the Pee-Wee All-Stars. The Mag 7 
album, "Old Enough To Rule," fea- 
turing the other members of the Pee- 
Wee All-Stars, is due Feb. 22. 

"Trying to sell kids to radio is the 
worst" says Bivins, a member of for- 
mer teen group New Edition and Bell 
Biv Devoe. "It's sad that a program 
director can't find the time in his day 
to cater to young acts. The kids are 
the ones who ar« buying the songs. If 
the PD can't play the records in the 
afternoon when they're coming home, 
then when is the right time'?" 

Sean Taylor, PD of R&B outlet 
WHTA Atlanta, says he can under- 
stand Bivins' frustration — up to a 
point "If I have a station that caters 
to the 25-54 market, I'm not going to 
play the Pee-Wee AU-Stars. If I have 
a younger-end station, I'm not going 
to play an older record," says Taylor, 
whose station's target demo is 18-34. 

"Radio changes all the time. Peo- 
ple's tastes change. It's always 
tougher for a younger artist to sus- 
tain a careen" 

CROSSOVER IS THE KEY 

For some young acts, such as the 
Backstreet Boys and 'N Sync, gain- 
ing radio airplay on R&B and cross- 
over stations isn't an issue. As a re- 
sult, there is a demand for more 
"blue-eyed soul" pop groups — which 
is good news for Full Force producer 
Bowlegged Lou, who has written 
songs for both groups. 

"Artists like Usher, Brandy, and 
Dru Hill haw helped to pave the way 
for young black arti.sts to crass mer" 
says Lou. "But there's also an influx 
of young white pop acts that have 
been mLs.sing since New Kids On The 
Block. All of these white groups love 
black music." 

'N Sync's J.C. Chasez says that his 
group was not an c^iernight success. 
Chasez and fellow group member 
Justin Timbcrlake actually got their 
start as musical performers on the 
Disney Channel's "Mickey Mouse 
Club." They later formed" N Sync 
with Joey Fatone and LaiKe Bass and 
decided it was best to break the group 
overseas first. 

"When we first got together, the 
pop .sound was not as populai* in the 
States. The U.K. was making us bet- 
ter offers, and we didn't care where 
we had to work," says Bass. " 'N 
Syne" was released March 24. 

Maurice Starr, who in the late '80s 
and early '90s di.sco\^red and trans- 
formed New Edition and New Kids 
On The Block into superstars, hopes 
to strike gold — if not platinum — again 
with gospel/R&B act Five Young Men, 
whose members are Carroll "C.B." 
Braddy, 17; Gregory Kirkland, 17; 
Bradford MeWhorter, 16; Roman 
Tarplin, 15; and Bruce Mayhew, 12. 
Their debut "Five For One," will hit 
stores Feb. 9 on Soulltree/Loud Rec- 
ords. A video for "Give Love On 
Christmas Day" will be serviced to 
BET over Thanksgiving weekend. 
Starr says the act's music "reaches 
out to pop and R&B audiences" with- 
out sacrificing its Christian message. 
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DOO WOP (THAT THING) ♦ LAURYN HILL 
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f*CT AT UC A kl/^KIIC CCATI IDIUP l/AMC B ADCI 

utI Al Mb w MUlNit rLAIUKiriu iNAINt 8i ADtL 

i:. ";i>:fi,lNTERSC-JNDg545i'PLATI'i..!M 


27 


20 


18 


14 
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WHAT 1 DO SLIM 
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NINETY NINE [FLASH THE MESSAGE] ^ JOHN FORTE 
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TEU ME BEENIE MAN FEATURING ANGIE MARTINEZ 
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O Recorts with (hegfeatesi sales gains this week ♦VKjeodip availability. •FteconJing industry Association 
of America (RIAA) certification tor sales of 500,000 units. A RIAA certification for sales of 1 million units. Catalog 
no. is for CD single. 'Astertsh indicates catalog numtier is for cassette single; CO single unavailable. (C) Cassene sin - 
gle avallatHllty. (0) CD single availatM'lty. (Ml Cassene ntaxl-singM avaltaoilily (T) vinyl maxi-s>nele availat)illTv. (V) 
Vinyl single availability. (X) CD maxi-single availability. '& 1998. BilltioanVBPl Communtcatioos, 
and SoundScan. Inc. 
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44 


37 


16 


STAY 

THE TEMPTATIOMS (MOTCWN) 


D 


1 


12 


UTELV 

: 'VINE IPtNDULUM.'REDANT) 


3D 


69 


3 


NOTHING EVEN MATTERS 

LALF.N«1 EOT CrlHXLOIRLVTMXJStOXLNeUI 


D 


S 


20 


THE FIRST NIGHT 

MCMCA (ARISTA) 




41 


40 


9 


MATRIMONY: MAYBE YOU 

MAXWELL IC0LUM8LA1 


X) 


10 


11 


LEAN ON ME 

KIRK '-^^'iU N f/.^K) Cf "JIRCINTEfiSCOftl 


3D 


50 


11 


WE CAN FREAK IT 

KURUPT lANTRJVAW) 


3© 


18 


6 


THESE ARE THE TIMES 

DRU - — \Lb'iD\ 


W 


48 


34 


Sna NOT A PLAYER 

BIG PUNISHER f EAI uPlNo JOE (LOUD! 


3D 


20 


8 


ANGEL IN DISGUISE 

BRANDY iT.f.- z 


« 


46 


7 


WESTSIDE 

TQif.ir."<.vrsK..FPic,' 


W 


17 


25 


CANT TAKE MY EYES OFF OF YOU 


so 


41 


28 


MAKE IT HOT 


13 


11 


2E 


FRIEND OF MINE 

KELLf PRICE rr-NECX/ISLAND) 


3) 


51 


6 


CHA CHA CHA 

FVIPWOOE SQUAD If L'PM0Oi'tLE«TRAtEG> 


14 


IS 


12 


HALF ON A BABY 

= "t.L¥ ■jive; 


S) 


54 


29 


TME BOY IS MINE 

BRANDY L MONICA (ATLANTIC) 


IS 


13 


14 


BEAUTIFUL 

MtR' J Fil r,E ir^m TVMtVCAj 


S) 




I CHANGES 

t 2PAC CAMARUKATH RCW/lNTERSCOPEl 


U 


12 


18 


MOVIN' ON 


S4 


53 


9 


ONE DAY YOU'LL BE MINE 

USWER ILAF ACE/ARISTA} 


i; 


14 


25 


ARE YOU THAT SOMEBODY? 

AALIYAH E.ACGROUN&ArLANTlCl 


S5 


45 


27 


MONEY AIN'T A THANG 

FEAT. .AY i ;SD 50 DEF colLMBIA,. 


38) 


27 


5 


HAVE YOU EVER? 

BRANDY 'AT^ATIC! 


w 


56 


6 


HOLD ME 

BRIAN MCKNIGHT (MDTOWNl 


li 


9 


20 


I STILL LOVE YOU 

■.EXT AH S-a; 


3D 


59 


71 


YOU MAKE ME WANNA... 

USHER IlAFACE'ARISTA 


20 


IE 


18 


MY LITTLE SECRET 


!l 


55 


10 


SWEETHEART 

JO & MARIAN CARrr (SO SO KF/COUJMDIA) 


3D 


30 


5 


HOME ALONE 

P KflL'FF*! -lElTM MURRAY OIVEI 


15) 


62 


55 


1 GET LONaV 

JANET (FEAT BlACJ(STREET) (VIRGIN) 


3D 


25 


37 


GOTTA BE 

JAGGED • SO DCF.'COIUMBIA] 


M 


52 


16 


SPLACKAVELUE 

PRESSHA (TCrtY MERCEDESIWFACE/AHISTA) 


23) 


28 


5 


ROSA PARKS 

DUT-lAST 'LAfACLARISTii 


U 


61 


49 


ALL MY LIFE 

K^:i*JOJOlMCA 


24 


19 


17 


HOW*S IT GOIN- DOWN 

CMFUT FKThEWGIRJFPnxnSCEFMMiOaFn 


ID 


71 


4 


TALK SHOW SHHHI 

i»t£ JONES iM^'UNIVERSAl) 


B 


21 


20 


THINKIN' BOUT IT 

GFPAID LrvfT :£AST'ftt&T.-EfG 


S) 


68 


3 


GET ON THE BUS 

■ .- ■> Mi^L-C AlWJ«r(«^SS 


X 


22 


12 


1 DO (WHATCHA SAY BOO) 

JON B. IY*B rUfA'SSO MUSICEPICj 


04 


58 


25 


HORSE & CARRIAGE 

rjK\m'!N FFAT (.-ASE ;UNTERTArt)/£NTEP)Cl 


a) 


42 


4 


HERE WE COME 

rMMCF(R a^cn i waxiiixx/ojKit'jr'c 


35) 


— 


1 


TAKE ME THERE 

Bwasndii^rAFBTiAsiarti' BJA -yipsm-' 


21 


2S 


37 


THEY DONT KNOW 

JON B. ivAB rUMSSO MUSICvtPlC) 


3S) 




1 


BOY YOU KNOCK HE OUT 

■atyanaal il-' v.v.^^.'.rHii,uiw3^t(,tPO 


29 


24 


8 


LOVE ME 

1 12 FtATURiMG MASE IBAD BOY'ARiSTA,. 


07 


60 


2 


DANGEROUS GROUNDS 

WETHXL'A.'.iri-l ;IilL"T.FL ^t^ jWA«RDJRY. 


X 


23 


31 


THE ONLY ONE FOR ME 

BRIAN MCKNQHTlMOrO^i 


00 


67 


5 


1 KNOW 

LvJTHER VANCftOSS I'YIRGINI 


31 


29 


44 


TOO CLOSE 

NEXT ;*fi STA: 


li) 


— 


1 


TAKING EVERYTHING 

GffiAlDlEVERT If ASTWESTiFEG 


12 


31 


13 


COME AND GET WITH ME 

KHTV- SWEAT rEAT SNXP DOQG lElfXTHMEGj 


31D 


74 


3 


DEVIL'S PIE 

O'AHCELO (VIRGIN) 


35) 


35 


19 


50 INTO YOU 

TAMiA IQWEST.'WARNER BRCS.! 


3D 


73 


4 


VIRGIN 

CNICO DEBARG£ (KEDAIVUNIVERSAL) 


34 


32 


6 


THIPPIN' 

TCTAl. 1 FIAT. MBSY ELUJTTl IBW BOy.ARSTAj 


72 


65 


6 


DONT LET IT GO TO YOUR HEAD 

BRAND NUBIAN [ARiSTAl 


39 


36 


9 


AU THE PLACES (1 WIU KISS YOU) 

AARON HAIL (MCA) 


73 


64 


8 


1 CANT SEE 


3) 


»7 


4 


FADED PICTURES 

CASE FEATURING X)E IDCF .AM. MERC'JR*) 


74 


70 


18 


DOIN' JUST FINE 

BOrZ II MEN (MOTOWN) 


3D 


44 


3 


WHEN YOU BELIEVE 


3D 




IE 


RUFF RYDERS' ANTHEM 

'MV :RLFF RvDERSDEF .AM.'MERCURY 
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HOT RaB RECURRENT AIRPLAY 





1 


9 


ANYTIME 

BRIAN MCKNIGHT [MOTCyiVNI 






1 


TOP OF THE WORLD 

BfiANOY IFEATURING MASP (ATLANTKl 






1 


IT AINT MY FAULT 

StW T>« SKIXtB (EAT MYSIUAL » UUnWKMTY) 




2 


10 


IT'S ALL ABOUT ME 

MYA i StSQO (UNIVERSJTY/INTERSCOPFI 




8 


13 


NO. NO, NO 

DCSTINrS CMtlC (COLUMBIA) 




5 


12 


A ROSE IS STILL A ROSE 

ARETHA FRANKUN (AR STAI 




10 


6 


NO GUARANTEE 

CMICC DEBARGE (REDAIf UNfVERSAU 




9 


6 


LOST ONES 

LAURVN MILL IRUFFHOUSElCOlUMBIA) 






1 


IT'S ABOUT TIME 

P(.'BLIC ANNOUNCEMENT (AW) 




3 


11 


NICE t SLOW 

USHER (LAFAC£.'ARISTA) 




12 


2 


MY WAY 

USHER (LJLFACCJARISTA) 




4 


30 


EVERYTHING 

MARY J, BLIGE (MCA) 




13 


29 


WHAT ABOUT US 

TOTAL ILAAACE-'ARlSTA) 



14 


7 


11 


BE CAREFUL 

SPARKLE (ROCK LANG'INTERSCOPE] 


15 


11 


40 


MO MONEY MO PROBLEMS 

nCCTfKUSill FLF' PiF'XD<tW£C«DaOWEni 


10 


15 


23 


MY BODY 

LSG lEASTWESTjtEG) 


17 


E 


33 


nn raUR HNOS WA0E MY EIES CtXU SEE 

BUSTA RHYMFS [FLEKTRIVEEG) 


18 




30 


HOLD ON (CHANGE IS COMIN'I 

SOUNDS OF BLACKNESS [PERSPECT(Yt(A4A() 


19 


16 


14 


WHAT YOU WANT 

MASEIFEAT TOUUlBADBOY)ARISTAJ 


20 




2< 


IWTRE NOT MAKING LOVE NO MORE 

OflJ H LL (LAfAOLAfiLSTAl 


21 


25 


19 


SEVEN DAYS 

MARY J BLGE IMCAI 


22 


17 


2 


GHETTO SUPASTAR (THAT E WH4T nu U8 

H(A3MCK.fIAT lA CIFfTY9*!T»(SDilMlNTFflKXPQ 


23 


18 


10 


LETS RIDE 

(OTE. IK* Fill WoHS P 1 ajB DC SO>EI le J«ilOUM 


24 


19 


40 


STOMP 

GOO'S PR«>f RTY (B-HITE/INTEBSCOPEI 


25 


24 


2 


PARTY AINT A PARTY 

QUEEN PEN (UL- MANANTERSCOPE) 



TITLE [Publisher - UcMisingOrg.) SltMt Music Dtst 

'MTMIGPlUUUSECMkhari MoodfsUMm, 

BMI/kiirnw Bht. BWlorftude. MO WBM 

AU MY LnmMl RUSH ONS LOffi SLOHin (EM 

tart, ASCAPA:anl Kjjti. ASC«P/Hm Bm Dooint. ASC«P/2 

BaPiwI.. ASCAPm ASCAP) HL/WM 

AUTICPUCESaikLnSSnM) atrmrBMbrWi 

ixNti. eMWCA. ASCAP/;*nmn. ASOV/MG. 

ASCVM AO. ASCAP) HL 

AS UM6U I UVE (Mtas Rao, BMD 

lenER OAR (B*» Pipt, ASCAP/Mooptmwo. 

fSWKmtiM CcnnVfantarntnL BMI) 

THE BOrS MME (EMI BlackMtnd. BMI/Bran-Bran, 

m/m Apil, ASCAP/Frad Mrtans III. BMKnivi. 

BMl}4OTch.eM[)HL 

IREMFASI IN BED (FfwsnvfM BMnwod) 
CM I GHA- CU Ijj Lu. BMIAU liv. BMl/ta. BMl^ 
Bladmood. BMD HL 

CUrr OCT EIKMMW iUaxHBi ASUP/rini Echo. 
ASCAPAouretfi, BMlEcho Finit BMD 
CHEJIP»I11I(T0U AINT QETTIN- HUA) [QvysAi, 



ASCAP/Wi:8M[)HL 
CROSSTOWN BEEF (Medina Sound. mViut\tf». BMD 
DMCE WIT HE (Mwtt. ASCAP/Skm ENKiwmt. 
ASCAP/Takn' Cart 01 Buslnns. BWl 



H OAlDREAMirCF 



r (Rodnn JwtiK. BMim eWMOOd. 
BMbbi$B>. BML/Bow Dowa BMlCunz. tmsiSham 
Danels JCCAP/EMI Aixil. ASCAP/MCA ASCAP) W. 



DON CUrTABCM UomSi Cartigen*. ASCAP/Ws iamt, 
tSCfP/H Fnef«*i, BM^anice Combs BMl^M BKkmod. 
BMtl 

DOHT L£TIT GO TO TOUR HEAD (RusmoMn, 
ASCAP/Ionrn^ASCAP/Wamof Tanwltnt. BMDWBM 
DOO WOPTnut THH6) (Sonr/ATV Tunes. ASCAPA>bwss 
Cmrtion, ASCAP) HL 

DR. QREEHTHIHI (Soul Asussira. ASCAP/Hits From Db 

Bow, ASCAP/BMG. ASCAP) HL 

EHXrrVOURSELF (Vslwitra AS(JJ'/Mgganlmsey. 

ASCAP) 

RND A WAV Oomha, ASCAP/lac Mefchart. ASCAP/Eptay, 
ASCAPyP(*Gr«ii ln!efTiaBor.i, ASCJiP^MCA, 
ASCAPAJnrversal. ASCAP/Fma Tei. ASCAP/BaM Obtlki. 
ASCAP) HUVlBM 

fHE RRST mam (So So M AS(>P/EMI Apnl, 
ASCAP/Mnlw. ASCAP/lobele. ASCAP) HL 
nHBIO OF HME mw Pnce Is fi^ BMlUusic Cor^i 01 
Anwrica, BfWStoven A Ionian. ASCAP/Soiv/ATV Tins. 
ASCAP/Dub's World. ASCAP/WL ASCAP/For Chase. 
ASCAP/Hit Co. South. ASCAF^ % 
flET AT ME (Ninth SM Tunnd, BMi^AIV Sorv, 
BMINTI. ASCAP/H's A 01, Not A Boy. ASCAP/Ahnia?s 
WtfUASCAP/lOMC. ASCAP) 
CHEnOCOmOV (Mo TlM«t. ASCAP/SmL ASCAPA^ 



Bar« ASCAP) 

COOMYE TO MY HOHCS (Bs P, BMI/Burf 
— ^iOSCAP)Hl 



. . _ . .. ,F',BMI/BuntnA«., 

BMlOobMa. ASCAP/DM tori. Xs6aP) HL 
OlTrA BE (So So Oil , ASwAm A(ri. ASCAP/Ihtrn Damn 
TwiTH. ASCAP/Slacil AD.. ASCAP/BMG. ASCAP] HL 
THE 6RW0 FMIU (Boonw )(. ASCAP/DoBd Gam. 
ASCAP/III Ml. ASCAP/RutNeu AtHdi. ASCAP/Caren- 
BMG,BMmi-TM« eiMj m, BMO 
HIM NMOCK LK(aCrTO ANTHEM) CU Lii Lu. BMimi 
etactmood. BMI/4S, ASCAP/lnstxitly. ASCAP/Wvnar 
Otwpall. ASCAP/IWm Bhit. ASCAP/MPl 
Comiruncatwns. ASCAP) HMffiM 
HERE WE 00 CSony/ATV Tunas, ASCIIPAIit»-2Miril. 
ASCAP) HL 

HORSE 1 QWRIME (Mkr Cm. ASCAPAJnlKtHnw*. 
ASCAP/WamarCh^ipal. ASCAP/12 And Under. BHI^Iwn U 
WeA ASCAP/Mf's Jams. ASCAP/lmiing Bean. BMI) WBM 
HOW DEEP IS nUR LOK tSony/ATVW). BMIMusic 
Everwni Crm, BMbtiorti Aimw, ASCV/EM Apii. 
t^APfltfnm. isCJPflM tsh. ASCAP/Tunky rtable. 
ASCAP/Fwinus. ASCAP) HL 
HOW^ rr QOW DOWN (Boomv )L ASCtf/Pent- 1, 
ASCAP/Daad(;Bme. ASCAP) 
IMNTHMnrTHATtDiu 

ASCAP/nieBwT«,ASCA_. _ 

MantanL AS(»P/7Drrtn, ASCtfyTwnous, ASCAP) HLfVfflM 
41 ICMDOTMT(HudiaiiantM.ASCAP/Wnn. 

ASCAP^anoo, ASCAP/MoodSwm, BMD HI 
23 IDO(HWIiattSATBOa}(SanK«TVSows.BMVYabriOT. 

BMlViluBlad. BMO 
99 IFICANTHWEYDUUNSBMQ 
39 IQETUIKLY(Btackln,BMlIMIApnl,ASCAP/n)l(Tyma. 

ASCAP) WyWBM 
83 IHCREOI9U(Zorf)be,ASCAP/&K:kSenT)on.ASCAP«1UkitK, 

ASCAP/M iwn^ASC^/U. Cool I. ASCAPAAvhwpall. 

U IIIWmOFnCFUTBOOTrS"»*n(ZorTto. 

BMl/Srand. BMI/Ertk Sonnon. ASCAP/Zorrlia, 
ASCAP/ftautm (kn, Blifi/On^ JB, BMI] WBM 

99 I SHOULD CHEAT M YOU (EM Blad»Mad.BM(fiDdney 
toi1m.BMl&QiBiBM0HL 

14 IITULOff1Ma)h.Oli.ASCAPAiTwHt.ASCAP/Honev 
Jvs And DMpcn, ASCAPAah Yift, ASCAP/Do WM I (Ma, 
ASCAP/Wvnar-Tanwrtarw. BHlVMr, BM^orq/ATV Sv«i. 
SMI) HUWBM 

89 I TIRED amy Okw,ASCAP/Milliancolsa Factory. 

ASCAP/TUowTT^. ASCAP) 
82 rTS«UnQm{UlluLii,BWBooeiiDash.ASCAP/GRE. 

ASCAP/WB, ASCAP/BIM nsqu^fiCAP/lndK. ASCAP/CMG, 

ASCAP/EM Bladnwxid. BMO HLWM 
79 IWASinwnHIT(BimntDmSaifilBMlWYu^^ 

BMI/Sorq/ATV Sons. BMlChM, BWMarAiea BMblranL 

BMI/I Just Wania Music. eMbf>al^^ 
59 JUST THE TWO or MS (Anfeiia.ASI»P/Bluar>g ASCAP) 
82 THE Uin, HER LOVER MDU)RD{T.D.jBtos. 

ASCV/Maadowpasn. ASCAP/D. ASCAP/EM Chnsti8^ 

ASCAP) 

3 UTayaomHw.BMl^TuTuFm.BMVHcwaitt. 
BMI/lrww. BMI/HHeo, BM|Mt Sfrmt BMI/Windswspt 
PadficWDWBM 

85 l£T IT RAM [Rodmood, BMli^nsors. BMVDrem Fadory, 
BMO 

95 LIT ME eO^RELIASE HE ISfwnsh Ghetto Diamond. 

BMI/Jumpinj Bean. BMI^Stone Jwn. BMl^amarChappeH. 

BMI^ Up. BUWaa. BMI/Jely's Jams. BMO 
3C IfTWREttim THE FAVOR (God's Cryff'.ASCAP^^ 

Fabuloui. ASCAP) 
H U)0nN-ATHE(MBethaLASCAPA3u»ChMl,ASCAP/nw 

Watin a NazeraDi. BWJmen Conitn. ASCAP/EMI Apnt. 

ASCAP) HL 

ST LOST IN LOVE (Marco A Cvdanss^ASCAPAJpstars. 

4 LOVE LME THIS (Ctiyna Baby. BMlOance Combs. BM/EMI 
Bladmoxl. BMl/Brothet-d- Brother. ASCAP/Snuhin' 4 Lile. 
BMt^mard's Ottier, BMlrVtarTwr-Tsmertane. BHI/Iomny 
Jymi. BM] HL/WBM 

10 LOVE ME (Rertee. ASCAP/Kalinmu. ASCAP/Justin Combs, 
ASCAPyEMI Acnl, ASCAPyW BelT«. ASCAP) HL 

n LOVERS AGAlH(On«WoiW 

37 MME IT HOT (Mass Contotfi. ASCAP) 

« HONEVMI'TATHIMG(SoSo[)et.ASCAP/EMIApnl, 
ASCAPAi Ui Lu. BI«iEMI Blackwood. BMI/Clobe Aft 
BWAinanne Um. SML'Deep^ Sliced. BMt/Boyi Oub, BM) 
HL 

31 MONETS JUST A TOUCH AWAY (WS. ASCAPmaal N' Ruff, 

ASCAP/DrwJed, A5CflP,7omba, ASCAPrt Drawn Of Ceals, 

ASCAP/Hard To Opcosa. ASCAP/Bush Bi^'. ASCAPAKA 

ASCAP) HL>Y(BM 
19 MOVUrONCWB.ASCAP/CXkaordinary.ASCAP/Oalsti, 

ASCAP/Noflh Star. ASCAPAMwi Wartara. ASCAP/WVZ Gill. 

ASCAP) tWW 
13 MY LJTTlfSCCRCT [So So Ool. ASCAP/EM April, 

ASCAP/JoK) rime, ASCAP/Aii C-sMrel, ASCAPSi* AD., 

ASCAPflMt ASCAP) W. 
94 HCBI TO KNOW (IZOu; It. ASCAPiWwIhnii Praise. 

BMI^sip, BMilMebnty Sta&s, BM) 
K W>B0fffEliE(Harnndur,6Mt']otPublcBMl/&MMNin, 

ASCAP/BMG. ASCAP) II 
1 MOBOOrS SUPPOSED TO BE HERE Wewi, 
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TITLE 

ARTIST (IMPRINTPROMCTION LABEL) 




i 




z 

o 
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TITLE 

ARTIST (IMPRINT.PRCAIOTION LABEL) 








★ ★ NO. 1 * * 




M> 


a 


12 


STILL A G THANG 

SNCrP Dt-SC ;N0 L'Mn.PRK)«lTYl 


Xi 


I 


S 


NOeOOY-S SUPPOSED TO BE HERE 

OE0WWH COA (ARISTA) 3 wM « No. 1 




S) 


46 


2 


ENJOY YOURSELF 

A. IKFLIAH LN YtRSAL.' 


Xi 


2 


11 


UTELY 

DIY PENDJLJM.HEO ANT 




40 


3? 


; 


JUST THE TWO OF US 


3) 


3 


3 


DOO WOP (THAT THING) 

LAL.RY*( l-(LL iRUFFHOUSEjCOLUMBIA) 




41 


43 


11 


TOUCH ME 

SOLO iPERSPECTlWAAM) 


3) 


8 


2 


LOVE LIKE THIS 

FAIT). TYA'.S 'BAD aOY.ARISTAI 




42 


44 


18 


LOOKIN' AT ME 

(.'.ASEFEAT PUFF DADDY (BAD BOY'ARISTA) 


3D 


9 


3 


TRIPPIN' 

I:;IALI.EAT r.'5SY ELUOTT; IBADBOY.'ARISTAI 




43 


12 


- 


BREAKFAST IN BED 

ISR HARVEY k:hiBANI 


6 


' 


5 


COME AND GET WITH ME 

FFT). r:'WAT FFAT SXJOF D0(K'F: FK^RAtEG 




44 


41 


8 


DEADLY ZONE 

' :i:fL=i-AA^c.>?*(ia«n)»AT)n 


7 


5 


e 


ALL THE PLACES (1 WILL KISS YOU) 

AARCN l-All '.(FA 




45 


4D 


3S 


THROW VO HOOD UP 

','?; (.'.-■.L-L-cri.'.Y .)aD.tT>*uLw;u)OJHP) 


S 


6 


e 


HOW DEEP IS YOUR LOVE 

:RjH'_FIP1 FEI,JA'.(ISJ.fOCEFJWAVtPajPY; 




S) 


64 


2 


THE REAL ONE 

THE 2 LIVI CREW FEAT K:E-T (UL JOC) 


9 


7 


8 


WESTSIDE 

TQ iCLOLKkVCiPKEPICl 




3D 


6B 


8 


STRAWBERRY 

NICOLE RENEE ATLANTIC) 


35) 


11 


5 


LOVE ME 

1 FEATURING )/ASE (BAD KYi'ARISTAl 




S) 




1 


PUSHER MAN 

.Ai LfjiEi- IFF w»txn(CMijM«ftia^ 


3D 


13 


3 


CANT GET ENOUGH 

W.IIFL'AJ -TJT ^A1~.AF. SAAZI^ '^CKEWCyY'J 




49 


38 


2 


DANCE WIT ME 

■ " " -: ?i ; : (EI « iLEri« » :aiCT»N 


12 


10 


6 


MY LimE SECRET 

Y5CAPE I50S= DEFCOLUMBIAI 




SO 


5! 


26 


THE BOY IS MINE 

e-AN^. "J-JNICA (ATLANTICi 


33) 


12 


4 


PUSHIN' WEIGHT 

rFCl 'RF-'FAI \(R SHORT KKIPIPRICRlTV) 




51 


18 


II 


-98 THUG PARADISE 

TRAGEDY, CAPDNE, iNFiNl'F IM 0 L A 1 


14 


14 


u 


SUPERTHUG (WHAT WHAT) 

NOREAGA. IPE'.AL-Y.IGMMY BOYl 




S) 


57 


t 


TALK SHOW SHHH! 

t^C! ,iONF^:|,'j,LN:YERSAL) 


IS 


15 


16 


1 STILL LOVE YOU 

NEAT lARlSTA 




Hi 




1 


CROSSTOWN BEEF 

MFD NA r.RFf N (RAWKUS) 


It 


18 


6 


WHEREVER YOU GO 

■'•Z CES OF THEORY (H 0 L A RED ANT; 




54 


53 


23 


MY WAY 

USHER ILAFACEJAHISTA) 


17 


19 


4 


WHATCHA WANNA DO? 

t/IAYFLAT OLftRJE .VLiCY.iNDL'.TT^tsCRT'' 




55 


34 


7 


1 TRIED 

AKASI IRCA! 


18 


16 


15 


THE FIRST NIGHT 

(AC-'IICA lARISTA 




56 


50 


U 


TIME AFTER TIME 

iNOJ 'SO SO DEF,GOLUMBIA) 


3D 


23 


5 


OONT LET rr GO TO YOUR HEAD 

BRAND NUSl.AN lARISTAi 




3D 


59 


23 


HOW DO 1 SAY I'M SORRY 

(AM, DAVIS IRED ANT 


3i& 




1 


GHETTOCOWBOY 




58 


56 


34 


SAY IT 

VO CES OF THEORY (H 0 L A ,T)£0 ANT) 


21 


21 


3 


MONEY'S JUST A TOUCH AWAY 

wwiDF-;: :tyi;LF.SPTH;o&)'ONF«a=r.i 




59 


49 


2 


THE GRAND FINALE 

DVX Vr^ZC tWi ).»£, it ajL£ lEtF JUAtCRDAT) 


22 


i; 


16 


TOUCH IT 

NICNIFAH rLPTOrtWNIVERSAL) 




60 


54 


3 


THE UDV, HER LOVER AND LORD 

BISHOP T D JAKES, Sfi ilSLAND; 


23 


20 


20 


SO INTO YOU 

TAMiA (GAEST.'WARNER BROS ) 




3D 


67 


8 


LOST IN LOVE 

NAsr-BCY KtiCK :nasty&dy,upstairsi 


24 


24 


S 


BETTER DAYS 

ay; FFA" JON a (PAYDAY,LONOON)SLAND) 




62 


60 


15 


1 WASNT WITH II 

JESSE PCWE.L iSrLASJACAl 


25 


25 


6 


LET ME RETURN THE FAVOR 

ANDREA IMRTlN (ARISTA! 




3D 


65 


29 


MY ALL'BREAKDOWN 

MAR A.. ;-,--Rr,|, roLDIJBlAi 


26 


21 


11 


1 CAN DO THAT 

MONTELL JORDAN IDEE JAM'MERCURY;- 




84 


62 


20 


WOOF WOOF 

"HE F)^ aC'J XA3WCLPOaG 3CAT ATLANDC' 


27 


29 


13 


THINKIN' BOUT IT 

GERALD LEVERT I'EASTWEST.EEG 




65 


58 


18 


WHAT U SEE IS WHAT U GET 

^ZiBiT 'LOlD 


28 


26 


20 


FRIEND OF MINE 

KELLY PRICE n-NECN'lSLANDl 




s> 


— 


1 


GET AT ME 

UONK FF*T .A« t J£a TGEftY.TF¥ajWeL*rj«e 


21) 


36 


4 


AS LONG AS 1 UVE 




67 


S5 


14 


DEFINITION 

'.'CS DEF .t KWFl 1 ARE blAD. STAR i RAWKUS) 


30 


22 


11 


YESTERDAY 

DEBELAH MCRGAN (VAi'MOTOWN) 




S8 


61 


3 


HARD KNOCK UFE (GHEnO ANTHEM) 

)AY r Ro: A rFL.;.DLF jAi." ...r-i.iRY) 


31 


32 


9 


INVASK* Of THE FLAT BOOTY B-™S 

TCO SHORT iSRGRY.jivf; 




3D 


75 


7 


NO FOOL NO MORE 

EN YCGLJE FrtARNER SUNSfT.tASTWESTEEG) 


32 


30 


10 


SOMEBODY TO LOVE 

LEVI LIHLE l.'.HrE LABLE 




2D 


74 


20 


DESTINY 

MYRON lISLANDI 


33 


33 


12 


SPtACKAVELLIE 

PRESSHA ITONV UERCEEJES'LAFACC'ARlSTAl 




71 


47 


8 


LET ME GO. .RELEASE ME 

VERONICA .H 0 L A,) 


34 


35 


5 


THE STREET MIX 

...AG 7 ;aM0TOA)N! 




72 


63 


12 


1 SHOULD CHEAT ON YOU 

J SON IHDLLY.VCOD 


35 


31 


li 


NOBODY ELSE 

T'PE^E iHCA 




3D 


— 


3 


IF 1 CANT HAVE YOU 

JERRY BRAATCN :JNS INTERNAT)ONAL) 


36 


28 


; 


TOPS DROP 

FAT PAT IWRECKSHOP; 




33) 


— 


14 


GOODBYE TO MY HOMIES 
■L---.'.">H yej.JAMtltlCOICJDWf 


37 


39 


16 


DAYDREAMIN' 

TATYANA AL. iMJIWQfl.LEP'G: 




3S 




I 


ONLY YOU 

(AMI DAVIS 'RED ANT) 



CD Records with the greatest sales gains. & 1998 Billboerd/BPI Communicstiors and SoundScan. Inc. 



ASCAP/Fanwus, ASCAP) HL 
HO FOOL NO MORE (Ftsalnnp. ASCAP^by Be 
ASCAP/BoodaMn. ASCtf] 



iO PUSWRHMKPraisa Him. ASCAP) 
28 PUSHnrWEHHT{Ganat8Bo(«e,ASCAP/WB. 

ASCAP/Trebaa. ASCI>P,(&oralate Tn^gvStt. ASCAP) WBM 

77 THE REAL ONE (Li' loe W«n. BMI/Rrrynw Syndicate. 
ASCAP) 

IS SO INTO TOU [Plus l.ASCV/Mxte.ASCAP^mbna. 

ASCAP/bttran. ASCJV/Bnnda RKtiia. ASCAP) OWHl 
SI $0HE80OVTDL0VE(Acabe.ASCAP/MiciiaelUaxly'3 

Unrmrsa. ASCAP/EM Apri. ASCAP/]ustin Corrte. 

ASCAR/Dotiodi House. ASCAP) 
33 SPLAC«VmiE(Ptpi»nlnn.BMI) 
43 STtLAeTHHie(%OwnCMLBMI/Ctna.ASCAP) 
38 STU.HOTAPUlia(letMeShowVau.ASCAP/]oa 

Cartaama. ASCAP/JaSy Jams, ASCAP^oundi Of Da Red 

Drum, ASCAP/AJim. ASCAP/ftitlarv] Road. ASCAP/Foray. 

aSAC/]972,SESADWBM 
U STRAWBERRY (MeWeus Fool. ASCAP/nB.ASCAPAM Jr. 

ASCAP/lodomilh ASCAPl 
S7 THE STROT MK (HsmU P«npeclM«, SMI/ELO. 

BWtobele. BMI/Skn Diamond. BMO HL 

20 $upanM»G0«MrwiuT)[Suaii;o2.6Mi/toMLi»s 

C^otdtt, BMtTThe W«n 0( NamBi. BMI/Chase Oiad. 
ASCAPjChiysais, ASCAP/Monslar. ASCAP) WBM 
TALI SHOW SMWt [Famous. ASCAP/Hudson Jordan. 
ASCAP) 

THEY DONT HWW/ARE U STIU DOWN (Sony/ATV Songi, 
BMlYaO Yum. BMl/VbiBlecl, BMl/Ty-rre fv Flyta, 
BMt/Miaic Corp Of Anwica, BU/Joshui's Drawn. 
BMIBMG. ASCAP/BlBck Hipenc ASCAP] HI 
THMON' BOUT IT (2000 Watts. ASCAP/WB, ASCAP/TonI 
Robk ASCAP/Dvided. BMl/Zornba, BM] WW 

78 TIME AFTER UK (RelaLBMI/Son)[/ATVSorv,BMliTlub 



NolBS. ASCAP/Vffi. ASCAP) W/WBM 
28 TDOCUtSE0tai#W.ASCAP/DoWMIGatl8,ASCAP/ljh. 
Oh. ASCAP/Nwbai Grw,ASCAP/Pu(t low, ASCAP/WB, 
ASCAP/EMI Atfil, ASCAP) HUWBM 
83 TOPSDM)Patkln-CmOI6usir<ass,BW] 
24 TOUCH IT UuUinCombi. ASCAP/EM A(vtl,ASCAP/CNll 
loseph. ASCAP/Sm A Son£ ASCAP/WB, AKAP/Moda 
Houw. ASCAP) HlAiw 
« TOUCH HE CPo|yGramtntwnattonal,ASCAP/TDnyToniT««. 
ASCAP/Timt BatL ASCAP/IKIiavit. ASCAP/MWubity. 
ASCAP/Haa-SM. ASCAP) HL 
9 TRtPPIH* (Matt CmfiBion. ASCAP/WB. ASCAP/D 

niaordinan. ASCAPjVrania BmcK ASCAP) 
■a TIM MUTER (PMRodLASCAP/RanMCCB. 

ASOW^iws-fiMG?n«^^ BMIM-Husic BMI) 



18 



WESTSIDE <San/m TurwlSCtf /Sbtiih TO. 
ASCAP/EM BladwoodL BM^^ 



BMliFtnM. 



Gray. A 



17 



32 WHATCHA WMNA DOT (Tikin'Cara or Buims, 

BMLVinder, ASCAP) 
92 WHAT USEE IS WHAT UfiET(MmetwF«EMr>m. 
BMlVocs BUUAion BMtltos Wortd. ASCAPAjrn. 
ASCAP) 
78 WHEN (Thrm Frve, BM) 
99 WHERE OEM DOLUS AT a<*non«.SM(> 
30 WHatEVaT0UfiO(Surall«.ASCAP/WamarC>aniaB. 
ASCAP/Biach Panther, ASCAP/Fsmoui. ASCAP/EfOBi. 
ASCAP/MriMous Fool. ASCAP) HUVlBM 
91 WOOF WOOF (QuadrsSound,BML«ramirO<appilL 

BMlTcnrilm.BMDW6M 
52 YEST£fKMY(Gradington.ASCAP/MCAASCAP/Zamar. 
ASCAP) HI 

98 10UCMllEUP(UMeStawrou.ASCAP/)oaC»taaKiai 
ASCAP/Je^'s Jatm, ASCAP4)a)na'i Day. BMO 

44 VOUIilWMEWNINA-.(EMA|)rtASCIP/SeSoDef, 
ASCAP/Slack AD . ASCAP/U JL N. ASCAP/WG. ASCAP) HL 



36 
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Faithless Converts The Masses At Transcendent Live Show 



I HE FAITHFUL: We thought we 
had prepared ourseK'es. We thought 
that by memorizing every tweaked 
beat of Faithless' debut album, 
"Reverence," and its follow-up, the 



FAITHLESS 



very essential "Sunday 8 RM.," we 
were ready. But we disem'ered that 
nothing could have prepared us for 
the cathartic experience that w-ould 



unfold when the British band walked 
onto the stage of New York's Irving 
Plaza. To say that Faithless' live 
show was transcendent would be an 
understatement. 

In the course of one hour, the 
Cheeky/Arista act deftly defied cat- 
egorization as it wickedly traversed 
from stadium trance-rock and 
pumping houise jams to melancholic 
folk and sinister hip-hop. Hypnotic 
dance anthems Uke "Insomnia" and 
"God Is A D.J" were as equally 
embraced by the sold-out crowd as 
such spiritually inclined songs as 
"Don't Leave" and "She's My Baby." 
And this is something that the core 
band members — keyboardist Sister 
Bliss, rapper Maxi Jazz, and vocal- 
ist Jamie Catto — took much delight 
in. (Glaringly missing from the Une- 
up was group founder/programmer 
Rollo, who prefers to remain out of 




by Michael Paoletta 

the spotlight.) 

Six hours before going onstage. 
Bliss and Jazz talked enthusiastical- 
ly about the group's six-city U.S. 
tour, which extended from Nov. 2-7. 

"What's been most amazing is 
how each city responds to different 
elements of our music," said Jazz. 
"In Washington, D.C., the crowd 
was more into our hip-hop stuff, 
whereas in Chicago the people went 
absolutely mad o\'er the clubbier and 
housier material." 

"But that makes total sense, 
doesn't it?" interjected Bliss. 



Newcomers Nikolas Aod Sibley Spio Foil Plates 



BY CHARLES R. BOULEY II 

LOS ANfiELKS— In the ever-lldw- 
ing sea of songwriters, producers, 
and remi.xers that dominate dance- 
fliiors, Los Angeles-based Steven 
Nikolas and Brendon Sibley are 
quickly rising to the top. And 
they're doing it by churning out 
solid production work at an aston- 
ishing pace. 

After coming together to collabo- 
rate on songwriting 10 years ago, 
the duo has eV4)lve(i into one of the 
busiest teams in the business. 
Throughout, the two have main- 
t.ained a high leviel of quality and li.s- 
lener satisfaction — thanks to their 
combined musical nwts ami dedica- 
tion to Iwth artiste and music. 

Natives of Buffalo, N.Y., Nikolas 
and Sibley met in the 'SOs while 
members of "ill-fated" Ijands. 

"Brendon 's group di.slianded, and 
worti quickly got around that he was 
available," offei's Nikolas. "I asked 
him to join the liand I wa-s in, and he 
did. The two of us immediately 
began writing. And while the gi-oup 
never got a record deal, Brendon 
and I emerged with a publishing 
deal through Virgin Music." 

Desiring a fresh start, the cre- 
ative team took the publishing 
advance and migrated westward. 

"It was toward the end of '93 
when we moved. We wanted to rein- 
vent ourselves, and coming here 
gave us a chance to do that," says 
Nikolas. "With a demo reel to shop, 
we gave ourselves six months to 
make it happen." 

Within four months, the two 
found themseK'es writing and pro- 
ducing four songs for CeCe Pen- 
iston's second album, "Thought Ya' 
Knew," for A&M Records. 

Next came their intro<luction into 
the world of remixing. Geffen Rec- 



ords approached the pair to do 
three remixes for its "Global 
Grtioves" remix project. 

"We did 'Stay (I MLss You)' [Lisa 
Loebl. 'Crazy For You' [Madonnal, 
and 'It's In HLs Kiss' fCher) for that 
album," recalls Sibley. "Although 
the remixes didn't make a lot of 
noise in the clubs, they were a great 
start. The mix that diil catapidt us 
as remixers, though, happened last 
year, when we worked on Olivia 
Newton-.Iohn's 'Ho|)ele.ssly Demted 
to You.' " 




SIBLEY, LEFT, AND NIKOLAS 



"We approached the Olivia ivcoixl 
wry carefully," Nikolas interjects. 
"Since it's a classic, we knew it had 
to bo treated with a lot of intejrrit.v. 
We had to stay true to what the song 
was aliout, and tiiat meant keeping 
it musical. Most iniport;intly, it had 
to remain something iieople could 
relate to." In other words, they 
knew not to make it too under- 
groimd. 

Although not released commer- 
cially, much to the duo's disappoint- 
ment, "Hopelessly Devoted" was a 
hit in clul)s. With that remi.x. it was 
very clear that Nikolas and Sibley 
were establishing a work ethic and 



a remix credo: the artist first. 

"When you hand a song orer to 
remi.\ers, it shouldn't come back so 
completely reworked that it has 
completely nothing to do with the 
original version," notes Nikolas. 
"Stajing true to the song's original 
mood is very important. The same 
when you write with an artist; you 
have to let their message, their 
e.ssence, shine through." 

Such an artist-friendly attitude 
has brought the two much work. 
Their di.scography is a virtual who's 
who of contemporary club culture, 
from Ultra Nate ("Found A Cure") 
and Erin Hamilton ("Dream 
Weaver") to .Janet .Jackson ("Twen- 
ty Foreplay") and Gloria Estefan 
("Don't Let This Moment End"). 

They're now working on a variety 
of projects, including Nadine liene's 
MCA delnit and Kri.stine W.'s sopho- 
more project for KCA. 

With increased success, it seems 
natural for the two to move to the 
forefront like many other dance 
pnxiucei's, a la Todd Terry. But that 
is the furthest thing from their 
minds. 

"Being at the forefront of a pro- 
ducer-driven act is not st)mething 
we're into at this point," Nikolas 
says. "What we woukl like to do is 
produce an entire album for an 
artist." 

While they wait for that to hap- 
pen, Nikolas and Sibley ponder the 
prx'senl, as well as the future. 

"Your music has to stay consis- 
tent. You always have to gi\e U(K{ 
to each artist and song," says Sibley. 

"Yeah," adds Nikolas. "You can't 
look at something as just a project, 
a way to meet the mortgage. Each 
project has to be a 'make or break' 
situation. If you keep that edge, 
.you'll keep w orking." 



"Washington is known for its rap 
scene, while Chicago is the birth- 
place of house music. More impor- 
tant, though, this tour is proving to 
us that music really is the universal 
language — that it does have the 
power to bring people together." 

Staying with Faithless for one 
more minute, we've been unable to 
get its latest single, "Take The Long 
Way Home," out of our head. Cur- 
rently available only as a promo- 
tional triple-pack via England's 
Cheeky label, "Long Way Home" 
finds the band flexing its contem|>o- 
rary musical muscle while simulta- 
neously honoring such iconic elec- 
tronic and disco pioneers as Giorgio 
Moroder, Cerrone, and Boris Mid- 
ney. 

In the remix department. Bliss 
and Kollo provide treadmill-ready 
landscapes. On the flipside, remix- 
ers Sharam Jey and Grant Nelson 
offer two radically different ap- 
proaches to house music; Jey's is 
dark and haunting; Nelson's is jazzy 
and soulful. At press time. Arista 
was still deciding on a stateside 
release date — and whether new 
mixes were needed. We tend to 
think not. Of course, if new mixes 
are commissioned, we wouldn't mind 
hearing what guys like DJ Tonka, 
Jimmy Gomez, and Paul Andrews 
would do to this mind-expanding 
track. 

The U.K. SINGLES FILE: In 
desperate need of some good ol' 
deep house? Searching for some- 
thing new that is as potent as the 
early work of Larry Heard? Sorely 
mi.ssing the voice of Shara Nelson? 
If so, immediately run to the near- 
est import shop and pick up a copy 
of "Sense Of Danger" by Presence 
featuring Nelson. 

Masterminded by producer 
Charles Webster and released Nov. 
2 on the U.K.'s much-revered Pagan 
Records, "Danger" is easily the 
year's most classic house track. 

On the original (and best) version. 
Nelson's yearning vocals effortless- 
ly float atop celestial strings and a 
sparse 4/4 foundation that recalls 
Pleasure Pump's 11-year-old un- 
derground gem "Fantasize Me." If 
this mix is too organic for ya, w-ell. 
there's always the funky sensations 
and disco breaks offered by, respec- 
tively. Attaboy and Mandrax. 

"Sense Of Danger" is taken from 
the act's debut album, "All Ry.stems 
Gone," due for release in January 
1999. We can hardly wait to snag a 
copyl 

And then there is Fresh Records, 
the label responsible for the otiier 
import single we can't .stop playing 
this week. Issued as a promo-only 
single, "Teardrops" by Lovestation 
has all the necessary ingredients for 
clubland success. 

A remake of one of our fave Wom- 
ack & Womack songs, "Teardrops" 
is primed for peak-hour play with 
orchestral swells and finger-snap- 




PRESENCE 



pin' beats pro\iding the rhjthm-per- 
fect foundation. It has the added 
bonus of featuring club diva 
Fayleine Brown, who has been 
MIA for way too long. Welcome 
back, girl. 

GoRGEOUS: Ever since producer 
Cevin Fisher and singer Kenard 
collaborated on the now-classic 
"Rain" nearly two years ago, we've 
been patiently waiting for its follow- 
up. Well, it's here. 

Issued Nov. 10 on Twisted, "Sun- 
rise" by Wet Dreams with Kenard 
is a beautiful house song that, if it 
had been released in the mid-'80s, 
w'ould've been a staple at New York's 
legendary Paradise Garage. 

Musically and lyrically uphfting, 
"Sunri.se" finds Kedar's .soulful bari- 
tone weaving in and out of Fisher's 
sensual groove. For a jazzier feel, 
investigate newcomer Kick Phifer's 
Soopa Vocal Mix. It rarely gets this 
s\veet. 

Ray of LIGHT: It would behoove 
labels in search of that great un- 
signed act to seek out the demo cur- 
rently making the rounds from 
(Continued mi next page) 
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CLUB PLAY 



1. SUNSHINE DAY MATT BIANCO JEU18»N 

2. RELEASE ME 

ENGELBERT HUMPERDINCK ikierhii 

3. DEEP LOVE ISLAND GROOVE ic u 

4. UNE VERY STYLISH FILLE 
DIMITRI FROM PARIS (ILANiic 

5. CUT CHEMIST SUITE OZOMATLI 



MAXi-SINGLES SALES 

1. BELIEVE CHER WARNER BSCS 

2. THE COMMANDMENTS AFTERLIFE 

3. ...BABY ONE MORE TIME 

BRITNEY SPEARS jivE 

4. TRAVELLER TALVIN SINGH isi«nd 

5. I DON'T WANT TO MISS A THING 

CLUELESS m 

Breakouts: Titles with future cturl potential, 
based ori c\ub play or sales reported tliis week. 
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^bocd HOT DANCE MUSIC 



THIS 
WEEK 


LAST 
WEEK 
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z 

0 h- 

01 ^ 
g5 
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CLUB PLAY 

COMPILED FROM A NATIONAL SAMPLE 
OF DANCE CLUB PLAYLISTS. 
TITLE ARTIST 

III Lb Mn 1 Itf 1 

IMPRINT t NUMBLRj'PROMOnON LABLL 




2 


4 


8 


•k -k -k No. 1 * * * 

LOVE HIM *11>JITIC PSOMO l «ii.alNti DONNA LEWIS 




3 


7 


8 


CHANGES CUTTING 137 SO PURE! FEATURING SHELEEN THOMAS 


3 


1 


2 


7 


THE FUTURE OF THE FUTURE (STAV GOLD) WISTA ;3566 DEEP DISH WITH EVERYTHING BUT THE GIRL 


(4) 


10 


16 


7 


THE FIRST NIGHT ARISTA PRMID ♦ MONICA 




9 


12 


6 


CUBIK:98 m PROMa\JMV£RSAL 808 STATE 




13 


20 


6 


YOU BETTER MCA ibbV MOUNT RUSHMORE 


W 


11 


15 


7 


1 WANT YOUR LOVE '11- i ' i,iHni,i., ROGER SANCHEZ PRESENTS TWILIGHT 


1 


4 


1 


9 


THE FREAKS COME OUT " jr, !.' - : L. LABEL J27.TC*IMr BW ♦ CEVIN FISHER'S BIG FREAK 


9 


5 


6 


10 


TONIGHT...I'M DREAMING > Puw 1011 FIFTY FIFTY 


10 


6 


3 


11 


CANT GET HIGH WITHOUT U SUBUUINAL OOJ.STRICTIY RHYTHM JOEY NEGRO FEAT TAKA BOOM 


HTT 


15 


26 


6 


FIND ANOTHER WOMAN Gf?0OVlLlCiOUS OSaSTRICTLY RHYTHM REINA 


12 


7 


5 


10 


RAIN 'jROG'.'lLICIOLS Ot2,'STR!aLY RHYTHM BRAINBUG 


13 


U 


IS 


8 FEEL IT r.F»vril'5 ?riir? TIKO PRESENTS THE GROOVE FEAT DAWN TALLMAN 


14 


8 


8 


10 


NOBODY'S SUPPOSED TO BE HERE ARISTA 13551 « DEBORAH COX 


15 


12 


9 


9 


JET SET JELlYeM 2539 DAT OVEN 




24 


29 


5 


GIVE AWAY MY FEAR LIGHIBAIL 129 AETHER 


(n) 


26 


32 


4 


STRONG IN LOVE EDEl AMERICA 3990 ♦ CHICANE FEATURING MASON 


(18) 


29 


34 


4 


I'M GONNA GET YA BABY EDEL AMERICA 1375 BLACK CONNECTION 


19 


16 


22 


8 


SUPERSTAR LOGIC 30M SlOeSLOGIC ♦ NOVY VS- ENIAC 




25 


30 


4 


TO THE RHYTHM PAGDOA 153Q40RiV£ PEPSTAR 




31 


38 


3 


THIS JOY WELCOME WAX 001 VERNESSA MITCHELL 


© 


40 




,„;., 


★ ★ ★ Power Pick* * * 

BELIEVE .'.AH'.^^ t:L'.- ^1576 CHER 


23 


22 


25 


8 


PORNSTAR SKft-I -'C,2,MAXI BIG MUFF 


(24) 


28 


26 


5 


WHEN CAN OUR LOVE BEGIN KIWi STRCH 1067 KIMARA LOVELACE 


25 


13 


ID 


12 


GREATER ^AD 0 u'l v[A-3£ PROMO'UNIVERSAL DUKE 


(26) 


34 


47 


3 


DON'T LET THIS MOMENT END EPIC 79059 * GLORIA ESTEFAN 


27 


23 


23 


8 


THE DOOR SFP 9626 CIRCUIT BOY 


28 


21 


11 


a 


MOVIN' ON UKIVbBSIIY f«:MCrlNI(ir.C0P! ♦ MYA FEATURING SILKK THE SHOCKER 


(29) 


33 


37 


5 


BRING BACK THE LOVE :i'Pi.:-iv -Hri . '^^.A 95 NlIRTH PRESENTS LAURA HARRIS 


3D 


19 


17 


10 


MUSIC IS THE ANSWER (DANCIN' i PRANCIN') TvtiTEC :SA43,MCA DANNY TENAGLIA t CELEDA 


(31) 


37 




2 


HIKE THE WAY 1 PLAY 1018 DENI HINES 


32 


20 


19 


12 


LET'S GO ALL THE WAY COLUMeiA 7S95B * REACT 


(33) 


44 




2 


JOIN IN THE CHANT WAVE S0033 KEVIN AVIANCE 


(34) 


35 


39 


5 


LOVE IS ALL AROUND PRELUDE 0001 BRENDA DURMANN 


3S 


17 


14 


15 


MUSIC SOUNDS BETTER WITH YOU ROUIE 38»WIRGIN ♦ STARDUST 


(36) 


43 




2 


YOU DON'T KNOW srsicvLY RHTTHM 12516 MASS SYNDICATE FEATURING SUSU BOBtEN 


37 


36 


36 


5 


YOU USED TO HOLD ME '98 UNDERGROUND CONSTRUCTION 325 RAZOR N' GUlOO 


(38) 


48 




2 


SNOW ON THE SAHARA EPK PROMO * ANGGUN 


(39) 


NEW^ 




* •* -frHoT Shot Debut-* * ★ 

THESE ARE THE TIMES GEFTEN PR.3M0 AQIJA D'XlGiE PURE SUGAR 


40 


42 


44 


3 


KEEP LOOKIN' PLAYuAfiO !;JJ2GPRI0RITY DELOUR DIMENSION FEATURING QUEEN MARY 


(TT) 


45 




2 


DAYS LIKE THIS "aiulAHifl PHOMO ♦ KFNNV LATTIMORE 


42 


27 


13 


14 


LET ME GO...RELEASE ME H G L A. 311070 VERONICA 


43 


30 


24 


13 


DONT WANT YOU VlNYt SOUL lOC'MUSIC PLANT GEORGIE PORGIE 


(44) 


NEW^ 


1 


WREK THA DI5C0TEK Tvr SOUNOTRAX PROMOTVT ROGER S. FEATURING SOULSON 


(45) 


NEW^ 


1 


HOLLYWOOD RAD GACTIVE 5S1B6 ANA VOOG 


(46) 


NEW^ 


I 


COLD WORLD TANTRUM 1511 EDDIE BAEZ FEATURING SYREN 


® 


NEW^ 


1 


WOMAN 2000 A'78 059 KANO & IZE- 1 


48 


47 


41 


5 


SKY FITS HEAVEN MAVERICK IMPORT.WARNER BROS MADONNA 


49 


32 


21 


13 


WHAT THE CHILD NEEDS ARIOLA DANCE 6013L^MG LATIN HANNAH JONES 


SO 


39 


35 


9 


I'LL GIVE YOU LOVE SOULSHINE 005 ANDRICKA HALL 
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COMRLEP FTKJM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS 
COLLECTED, COMPILED AND PROVIDED BY SOUOdScan* 

TITLE lllllll ARTIST 

IMPRINT & NUMBEIl'DISTRIBUTING LABEL 


1 


1 


1 


26 


★ •* ★ No. 1 ★ ★ •* 

THE BOY IS MINE (T) ;X1 ATLANTIC 811 l&AG weeks st No : ♦ BRA'JDY & l/ONICA 


^ 1 / 


2 


3 


7 


NOBODY'S SUPPOSED TO BE HERE ITI IX) ARISTA 13551 ♦ DEBORAH COX 


3 


3 


2 


8 ONLY WHEN 1 LOSE MYSELF IX) MUTL'REPRISE H56ZWARNER BROS. ♦ DEPECHE MODE 




NEW^ 




★ ★ ♦ Hot Shot Debut* * ★ 

DONT LET THIS MOMENT END OYE iT E"iC 7»5:. ♦ GLORIA ESTEFAN 


5 


4 


5 


16 THE ROCKAFELLER SKANK ITi (>l s< M ASISAIWISKS 6212CAB0UNE ♦ FATBOY SLIM 


6 


5 


4 


7 MUSIC SOUNDS BETTER WITH YOU •: Pni.ir .78551/vlflGIN ♦STARDUST 


7 


6 


6 


29 MY ALUFLY AWAY (BUTTERFLY REPRISE) iMi ITi [XI COLUMBIA 7B822 ♦ MARIAH CAREY 


21 


15 


41 


* ■* ★ Greatest Gainer * * * 

3 , WHAT DO YOU REMEMBER? »i c«iilnlD 02i5 MiG 


9 


9 


7 


32 




10 


8 


8 


21 


RAY OF LIGHT iTi ixi MAvE.RlC^ <l-tG23i'WAftNEft BAOS ^ MADONNA 


11 


10 


9 


24 


PUSSY ixi ANTLER SUBWA'C ;03;,'NEVER LORDS OF ACID 


12 


7 


50 


3 


MUSCLES iji if.: TwiiliD ■j'j>i8&'WCA CLUB 69 FEATURING SUZANNE PALMER 


(13) 


12 


10 


10 


THINK IN" BOUT IT iVi EiVSTWEST639Cf9rtEG ♦ GERALD LEVERT 


14 


11 


15 


3 


JUMP AROUND (2000 MIX) (Tl IX) TOMMY BOY 463 HOUSE OF PAIN 


^ 


18 


13 


23 


STOP V p.r, k ♦ SPtCE GIRLS 


(16) 


20 


11 


13 


IF 1 HAD THE CHANCE (Tl (X> TIMBER' 74&fTOMMr BOY CYNTHIA 


17 


14 


14 


25 


Int LUr Or Llrt lint WrlLAL WNb Or Trlt WOULD CUr, rRAIftb ^H) ITI IXI (SUIMBW 76*32 ▼ niLKT MAnllN 


11 


16 


18 


35 


FROZEN |Ti 1 Ki MAVERICK 43593.'Vji\fl.NER BROS. ♦ MADONNA 


(19) 


27 






DA^l/ lU VmiD ADiLiC AHAIU /TkJVi tuiBr\ till 1 CbikiilMl ICAJ II irw Tr\DDCC 

DALn In TUUK AKM3 AUAIN ill tX) InInU MILLtnnlulll 1304 JUUT 1 UKKtS 


(20) 


22 


22 


41 


nUW UU 1 LlVt ,r , IKI LUHH / jUa/ W Ltnnr* nlML9 


21 


24 


21 


11 


SUAVEMENTE (T! m SON/ DISCOS 82795 ♦ ELVIS CRESPO 


(22) 


NEW^ 


1 


IF 1 CANT HAVE YOU TTi (X; LCGIC 6Z020 ♦ L.F.O. (LYTE f UNKY ONES) (FEATURING KAYO) 


(23) 


30 




3 


JUMP J IVE AND WAIL (X) UNDCR THE COVER 9607 SIG DADDY ORCHESTRA 


24 


21 


12 


4 


WHENEVER YOU'RE NEAR ME IT) CX) ARISTA 13554 ♦ ACE OF BASE 


25 


23 


19 


18 


HERE WE GO AGAIN J) iX) ARISTA 13503 ♦ARETHA FRANKLIN 


26 


28 


32 


3 


LOVE OF A LIFETIME iTi (XI UETROPOUTAN 4530 COLLAGE 


27 


13 


20 


15 


^1 ncih^ TIUP IV) 1 iMisro Tur ^viupd <ui^^ cnif aAti^ 

ULVdinu IllnC lAJ UlNL't.K InL^AJVLK wUJ !>U^nUilv 


(28) 


37 


27 


28 


IGETLONELYrrilX) VIRGIN 38832 ♦MNET 




29 


29 


44 


PLASTIC DREAMS (REVISITED) m (X) EPIDROUE 7875&tPIC ♦ JAYDEE 




NEW^ 


1 


YESTERDAY iiKi .a; BfiOBoauoTOwN ♦ DEBELAH MORGAN 


Hi 


19 


23 


11 


MUSIC IS THE ANSWER (DANCIN' t PRANCIN') IT) (XI TWISTED 55U3VCA DANNY TENAGLIA 4- CEIEOA 


32 


33 


28 


15 


TAKE ME AWAY :;; IX PHAI CD orjX'l MIX FACTORY 


33 


26 


24 


28 


FRIGHT TRAIN iTi !X; roRO C OES '.PSA ROBBIE TRONCO 


34 


31 


16 


17 


CRUEL SUMMER :T) i<i ARISTA ;350(, ♦ ACE OF BASE 


35 


25 


33 


31 


SMACK MY BITCH UP IT) IXI XL MUTEMAirtRICK 43546.'.VAPNER 8R0S. ♦ PRODIGY 


36 


32 


17 


16 


DO IT AGAWMEN BEAT THEIR MEN (Ti IX) OROOVILICIOUS OOl/SrRICTLY RHYTHM RAZOR N' GUIDO 


37 


34 


26 


23 


YOU'RE STILL THE ONE (X) MEROIRY INASHYILLB 546015 ♦ SHANIA TWAIN 


(38) 


NEW^ 


1 


LOOKING FOR THE PERFECT BEAT (D 0(1 TOMMY 80r 330 AFRIKA BAMBAATAA t SOUL SONIC FORCE 


(39) 


NEW^ 


1 


1 STILL LOVE YOU (T: IX) METR0«1LITAI^ 4529 UL SUZY 


40 


17 j 25 


17 


IF n)U COULD READ MY MIND -li !« TCMUr 9311)7 ♦ STARS ON 54 ULTRA NATE. AM8EB. JOCELYN ENRIQUEZ 


(4T) 


RE-ENTIiy 


4 


GET UP IX) COID FRQNr Aia&x TEl ATOMIC BABIES 


42 


40 


30 


10 


WHATEVER YOU WANT (D (XI NEnUNE 163025ffllVEH NORTH TAYLOR DAYNE 


43 


46 


34 


20 


CANT WE TRY (Tl IX! ROBKHS 72025 ROCKELL [DUET WITH COLLAGE] 


J44) 


REENTRT 


6 


LET'S GO ALL THE WAY iTI :x: COLUMBiA 78958 ♦ REACT 


® 


RE-ENTRY 


10 


OejCCI UNKNOWN T, K, K'»3:E,)jjTOT ijllSIIflEX OJ SPOOW THAI SUSUMINAL KID FEAT KOOl HITH t SIR MENEIIK 


46 


44 


39 


35 


MY HEART WILL GO ON (T) IX) INTERHIT S4(>2(M>RI0RirY DEJA VU 


47 


35 


35 


43 


HONEY IMI (Tl IX) COLUMBIA 78665 ♦ MARIAH CAREY 


48 


42 




2 


BAD ENOUGH :Ti DiiiiLlMiNAL OOftSTRICTLY RHYTHM CZR FEATURING DARRYL PANOY 


49 


48 


44 


10 


RAIN iTi ix; :,h-aOV:LIC:'3US 052)5TR)(m.Y RHYTHM BRAINBUG 


50 


36 


36 


11 


SUMMER OF LOVE '98yROAM (X) R£Pfl)S£ 445]ft'WARNER BRLiS. THE B-52'S 



Titles with the greatest sales at club play increases this week. Power Pick on Club Play 
anywhere in the top 50. ♦Videoclip availability. Catalog number is for vinyt maxi-slngle, or 
Billboard/BPI Cofnmunicatlons. 



is awarded for the largest point increase 
CD maxi-stngle 11 vlr^yl Is unavailable. Oi 



among singles below the top 20, 
Sates chart: (M) Cassette maxi-si 



Greatest Gamer on Maxi-Singles Sales is awarded for the largest sales increase among singles 
ingle availability. (T) Vinyl maxi-single availability, (X) CD maxi-single availability. 1998, 



DANCE TRAX 

(Continued fn)HL preceding page) 

songstress Gaelle (pronounced guy- 
el). Pat yourself on the back if her 
name sounds familiar: She was a 
featured vocalist on Wamdue Pro- 
ject's album "Program Yourself," 
released earlier this year. 

On her genre-stretching five- 
song demo, which she co-produced 
with Wamdue mastermind Chris 
Brann, Gaelle erases all the bor- 
ders that continue to exist between 
urban, dance, and pop. By fusing 
drum'n'bass, hip-hop, and jazz, 



Gaelle has created a most beautiful 
mosaic. 

Tracks like "Ghost In The Ma- 
chine" and "Understand" bristle 
with an understated elegance and 
grace. Ditto for "Natural Mystic" 
and "Sandman." 

Quite honestly, it wouldn't sur- 
prise us to learn that Gaelle keeps 
recordings by Seal, Sadc, and Por- 
tishead close by her side. Her 
mu.sic is thai sublime. Interested 
A&R execs should contact Cynthia 



Cherry at 212-245-3010. 

Obsession: Released Nov. 10 on 
the Bewrly Hills, Calif-based 4 Play 
Records, "4 Play In Publick" follows 
in the successful footsteps of the 
label's first multi-artist album, 
"When Was The Last Time You Had 
4 Play." It even features similarly 
eye-grabbing artwork. 

The 10 featured selections on "In 
Publick" run the gamut from vocal 
house to trippy trance and spotlight 



such notable talent as Grant Nel- 
son, Steve "Silk" Hurley, Red 
Jerry, Mousse T., and Nalin & 
Kane. Tracks ya might like include 
Voices Of Life's "The Word Is 
Lome," Miro's "Paradise," and Ener- 
gy 52's near-classic "Cafe Del Mar 
'98." 

N EVER TOO EARLY: We've been 
receiving numerous phone calls 
regarding Billboard's sixth Dance 
Music Summit. We're happy to 



report that the event will be held 
July 14-16, 1999, at the Sheraton 
Colony Square in Atlanta. So start 
making those arrangements now. 
For more information, contact 
Mlchele Jacangelo Quigley at 212- 

r>;36-r)002. 

OoPS! Due to a production error, 
last issue's column had an incorrect 
byline. Those words were most def- 
initely mine. Sorry for any confusion 
this may have caused. 
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Jokester Ray Stevens Returns Tn The Stage, Plans MCA Disc 



BY CHET FLIPPO 

NASHVILLE— For someone who, 
early in his career, turned down the 
chance to record "Raindrops Keep 
Fallin' On My Head" — which obvi- 
ously became a mjyor hit for some- 
one else — Ray Stevens has done all 
right for himself. 

"I should have my head examined 
for that one," says Stevens of the 
song that became a B..I. Thomas hit. 

Stewns has now come off a lengthy 
performing hiatus to stage "The Ray 
Stevens Show" at Opryland's Aeuff 
Theatre; the show plays Tuesdays 
through Saturdays until Dec. 23. 



"What happened with 'Rain- 
dro|)s,' " Stevens sa.ys, "was that Hal 
David called me and said, 'You're got 
to fly here and lis- 
ten to this Burt 
Bacharach song. 
It'd be perfect for 
you.' So I flew to 
L.A., and Burt 
played it for me. I 
said, 'Well, you've 
got a beautiful 
song there, but stevens 
I'm cutting a song 

by this new kid [Kris] Kristofferson, 
and I can't do anything else right 




now.' So I went hack to Nashville and 
cut the first version of 'Sunday 
Mornin' Comin' Down,' and B.J. did 
'Raindrops.' " 

In 1969, "Sunday Mornin' " 
reached only No. 5.5 on the Hot 
Country Singles chart and No. 81 on 
the Hot 100. However, Stevens has 
since had a remarkable career in pop 
and country music — winning two 
Grammys — and phenomenal success 
with comedy. He also pioneered 
videomaking in Nashville and, 
importantly, blazed the way in 
direct-marketing videos with great 
success. 



Cowboy Wylie Gustafsoo Nets Sales From Home; 
Acoff-Rose Makes An Old Name For Itself 



Nashville 



by Chet Flippo 



l/HECKING IN WITH: Wylie Gustafson of Wylie 
& the Wild West Show is putting his wagons in the 
barn on his farm in Dusty, Wash., 
^^^^^ for the long, cold winter ahead, 
flj^^^^^ "Time to feed the animals." he 

l^j^^H tells Nashville Scene. He's also 
\ jK^^^H honing his home marketing skills 
^^B^^^ and using the World Wide Web, 
^■^^^ helpful for any country recording 
^^^^1 artist who's not likely to enjoy 
f^^B '7 ^1 mainstream country radio expo- 

GUSTAFSON SUl-C. 

"We've had a Web page for a 
couple of years, and it's amazing what it does for a 
band like us on an inde- 
pendent label," he says. 
"People are shopping 
Kmart or Wal-Mart and 
only seeing the top 25 
albums. So they have to 
find us in another 
source. A lot of people 
are going to the Inter- 
net in search of hard-to- 
find artists or hard-to- 
find anything. But it's 
growing — I can get 10 
orders a day some- 
times." 

His label, he says, is cooperati™. "Rounder is real 
good about selling us CDs at a good price," he says. 
"I've heard horror stories about a western label that 
was selling CDs to its artists for .$I0..50. If you're .sell- 
ing at the venue and pay the hall 20% or S0%, you've 
got nothing left. 

"But there are other ways. When we're on 'Prime 
Time Country' or 'Opry Live,' they'll show our CD and 
say it's available on country.com. We did a live Web 
show at Elko, Nev. More and more of that will hap- 
pen. One great thing about this part of my career is 
that 1 can answer all the E-niaii that conies in ft-oni 
fans. It makes a big difference. 

"I'm in a part of the busine.ss that is easy to ignore, 
like bluegrass. Bluegrass is eastern; what we do is 
western. Part of the problem is being so geographi- 
cally disconnected from Nashville. You really have to 
push to get noticed. There's always that gap. That's 
why we've started to do a lot more cowboy music fes- 
tivals. The cowboy thing has really taken on a life of 
its own, especially in the last five or 10 years. Every 
state has them now. It's been good for us." 

He did about 1.50 shows this year, the furthest ea.st 
of which was Minneapolis. The problem, he says, is 
that out West, the gigs are 500 miles apart. 




"So this is a good time of the year for me to be off," 
he sa.vs. "Time to feed the cattle and horses, puttin' 
down feed for them every day. Usually I'm off from 
mid-October and save the winter for w riting songs 
and being with the family." 

On the ROW: Acuff-Rose Music, Nashville's first 
publishing company, Ls back. Formed by Roy Acuff and 
.songwriter Fred Rose in 1942, the company changed 
its name to Opryland Music Group in 1985, when it was 
sold to what was then Opryland USA (now Gaylord 
Entertainment). Finally admitting that the name Opry- 
land Music Group didn't (juite have the same cachet as 
Acuff-Rose, the company has changed the name back. 

Acuff- Rose has some 
44,000 copyrights, 19 
staff country songwrit- 
ers, and eight contem- 
porary Christian song- 
writers. 

People: Michael 
Knox is promoted to 
VP of productions/ 
artist development at 
War ner/C happen 
Music Inc. He is the 
son, incidentally, of 
Buddy Knox, a '50s rockabilly artist who started in 
the group the Rhjthm Orchids with Jimmy Bowen. 

Noah Dewey joins On the Mantel Mu.sic as ereatire 
director. 

Signings: Jennifer Hanson and Casey Beathard 
to Acuff-Rose Music Publishing . . . Gene Cook and 
Jon McElroy to Hamstein Publishing. 

Companies: Pete Fisher and Dan Raines form 
Fisher Raines Entertainment LLC. The company is 
a personal management firm representing Paul 
Brandt, Carolyn Arends, and Tracy Lyda. 

Lisa Gludfeltcr Boll forms LGB Media with 
clients Lyric Street Recoi-ds, Lari White, Aaron Tip- 
pin, Shedaisy, and Kortney Kayle. 

Envoy Communications Corp. of Bowling Green, 
Ky., a broadcast property management company, 
opens three divisions in Nashville. Envoy Manage- 
ment, Envoy Records, and Vette City Music will be 
headed by director of operations Ben Ewing. 

SunTrust Bank's music industry di\ision is expand- 
ing its Music Row facility with a new' 11,800-square- 
foot building now under construction. When finished 
in late 1999, it will be the largest of SunTrust's 42 
branch offices in Tennessee. The current Music Row 
office has 26 staffers. 



Stevens put together his first 
video in 1992. "Ray Sterens' Come- 
dy Video Classics" was priced at 
$19.9,5 and featured eight mu.sic 
videos, including "The Streak." It 
was originally sold via direct TV 
marketing and has mowd more than 
2 million units, says Steviins; he adds 
that a second lire video has .sold more 
than a million copies and the 1995 
release "Get Serious! The Movie" 
has moved 2,50,000. Stevens initially 
self-released the videos; Curb has 
since picked up the first, while MCA 
now has the second. 

"No one had done that before," he 
says. "We figured that going direct- 
ly to the people would work, and it 
did." He says that when he w^ent on 



the QVC home-shopping network, 
sales took off. 

"People underestimated comedy," 
Stevens .says. "They thought come- 
dy records would lie a fa.st burn — in 
one era and out another. But they 
were wrong. Those songs have a 
great shelf life. People love comedy. 
"They love the.se charactei-s, and they 
want to see them. They want to see 
them on video, and they want to see 
them on.stage." 

His new live show, says Stevens, 
incorporates those characters — such 
as Ethel from "The Streak," the title 
character from "Ahab The Arab," 
and many others. The show, he says, 
has "a lot of video enhancement. I 
(Continued oil pageil) 



Western Music Acts Perform And 
Receive Awards At Music Festival 



BY DEBORAH EVANS PRICE 

NASHVILLE— Riders In The Sky, 
Sons Of The San Joaquin, and 150 
other acts represented the best in 
western music at the 10th annual 
International Western Music Festi- 
val, held Nov. 4-8 in Tucson, Ariz., at 
Old Tucson Movie Studios. 

Among the event's highlights 
were the annual Western Music 
Assn.'s (WMA) Performer Awards 
and the Hall of 
Fame inductions. 
Don Edwards 
won the male per- 
former award. 
Liz Masterson 
took home top 
honors in the 
female performer 
category. 

Sons Of The 
San Joaquin were named top 
duo/group. "From Whence Came 
The Cowboy" by the Sons' .Jack 
Hannah won song of the year, and 
Hannah was named songwriter of 
the year. Rich O'Brien won instru- 
mentalist of the year. 

Sponsored by the WMA, the fes- 
tivities included a variety of show- 
cases and workshops, including a 
children's concert, a raffle and 
memorabilia auction, a yodeling con- 
test, Cowboy Church, and open mike 




EDWARDS 



sessions. Western artists from all 
over the country performed on five 
covered stages and two open stages 
during the festival. Rex Allen, Rex 
Allen Jr., Sons Of The San Joaquin, 
Riders In The Sky, and .lohnny 
Western were among the headliners. 

Numerous other artists also per- 
formed, including R.W. Hampton, 
Brenn Hill, Belinda Gail & Wild- 
wind, .lean & Gary Prescott, and Jon 
Messenger & La Roca. Post-concert 
jam sessions took place at Tucson's 
Holiday Inn City Center, the festi- 
val's hast hotel. 

The inductees into the Hall of 
Fame were songwriter Smiley Bur- 
nette; the Reinsmen, v\ ho have been 
performing western music for ,36 
years; and fiddle player Billy Bee- 
man of the Wagonmasters. Beeman 
performed a well-received set dur- 
ing the awards ceremony, backed by 
Riders In The Sky 

Winners were voted on by the 
membership of the WMA, a non- 
profit organization devoted to pre- 
serving cowlxiy music and the songs 
of the West, as well as encouraging 
new western singers and songwrit- 
ers. Michelle Sundin serves as exec- 
utive director of the WMA, and Jon 
Messenger is president. The organi- 
zation is currently establishing 
regional chapters. 
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YOU MOVE ME 
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2 


23 


9 


10 


23 


1 WANNA FEEL THAT WAY AGAIN 

T BR|"|/'', "■ ■ '■..■■"^r.i.Lj LEIGH: 


♦ TRACY BYRD 

(VlMCANASKVlur 7.^n5R 


9 


(24) 


23 


31 


13 


THERE YOU HAVE IT 

1.' "^-ir...- - ■ i ■ -..-n.R 3rLE5i 


♦ 8LACKHAWK 

iCj iDI (V:i AH STA NASHVILLE ;3;34 


23 






33 


7 


SPIRIT OF A BOY, WISDOM OF A MAN 

; .-M :. -l-A'.!'-, l Ij'JE.G.BURTTK: 


♦ RANDY TRAVIS 

DREAMWORKS ALBJM CUT 


25 






30 


11 


GETCHASOME 


♦ TOBY KEITH 

V iMERCUR- 566432 


25 


If 


28 




27 


I'M ALRIGHT 

H .,Al , .IHr I t/CGRAW IP VASSARI 


♦ JO DEE MESSINA 

CnH :Vi .:..JK3 '3034 




£0 


21 


29 


15 


1 WILL STAND 

1! >^'rr.: r. .vii ;,rj\ ai r.tHMi\o.c beathahd; 


KENNY CHESNEY 

ICKDIIVI SNA 66570 


27 


1. 23 J 


31 


35 


7 


HOLD ON TO ME 

: Ii i: ." J 1.' Mil'iriOMIRY .8 DALY. W RAMbEAUX) 


♦ JOHN MICHAEL MONTGOMERY 

(CKDI ;ViATIANTCH4197 


29 


30 




26 


21 


HOW LONG GONE 

1. iVif.- liH:>;>, , 1.' ;ii.',M3CAMP,J,5SHEHRILL) 


♦ BROOKS & DUNN 

(V) AR :(-A rJAIi'f.nil iolAj 






a 


39 


7 


STAND BESIDE ME 

B jAL- l.'iF.- I t,'.,j|'A/, :;aOAVIS| 


♦ JO nu. MESSINA 
CURB ALBUM CUT 


31 


QD 


32 


34 


13 


IF 1 LOST YOU 

BjkVAi.-L- I '-'1 " -Pin.SHARRiSi 


♦ TRAVIS TRITT 

ICI (DKVi WARNER BROS 17152 


32 


33 


24 


18 


10 


VI/HERE YOUR ROAD LEADS ♦ TRISHA YEARWOOD (DUET VflTH GWTH BROOKS) 

:■-[•'.- 1". , :..„Ai\'.3,;,1iLDI (V! fACA NASHVILLE 7?D70 


18 


CM) 


39 


42 


4 


UNBELIEVABLE 

I,- - 1 1 ri [- ai,t:ndrw.:aanderson.j.steele;' 


♦ DIAMOND RIO 

(V) ARISTA NASHVILLE ;315B 


34 


® 


46 


74 


3 


FOR A LITTLE WHILE TIM MCGRAW 

B jAL. '.'.HL ; L'RLUn • MCGRAW (P VASSAR.S.MANOIEfJ VAWDIVER) CURB ALBUM CUT 


35 


36 


34 


32 


17 


I'LL GO ON LOVING YOU 


♦ ALAN JACKSON 

,VI ARISTA NASHVILLE ;J1J5 


3 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS ON 
CHART 


TITLE 


ARTIST 

IMPRIST & NLJMBERj'PROMOTtON LABEL 


si 

a £ 


kMJ 


35 


37 


7 


KINDLY KEEP IT COUNTRY 


VINCE GILL 

IVI MCA NASHt'iLL- ".'20J? 


35 


\MJ 


38 


3c 


13 


GUILTY 

C ^AR-'£\ !3-.VJ,fiR:N,3 WA,RHEN,D.SERGi 


♦ THE WARREN BROTHERS 


36 


1 39 J 


40 


40 


9 


BY THE BOOK 


MICHAEL PETERSON 

REPRISE ALBUM CUT 


39 




42 


43 


8 


NO PLACE THAT FAR 

N.VIl..-:-. - ■. ■ ,.i,',S,t,SHAPIRO,T,yARTlNi 


♦ SARA EVANS 

^OIDI'VS RCA 66584 


40 


QD 


4] 


41 


11 


A BITTER END 

■.■HiM. i ■ 1 . II : ■ iiMi h, Eii ;.h:ii 


♦ DERYL DODD 

,ri iD; .-niur.iRiA ■iW13 


41 


® 


44 


50 


5 


FLY (THE ANGEL SONG) 


♦ THE WILKINSONS 

(C)(DMViGIANT I .'1 ;( l.'!;tP«t&t 


42 


43 


36 


16 


17 


NOTHIN' NEW UNDER THE MOON 


LEANN RIMES 

CUHBAiBLM CLT'WCG 


10 




59 




2 


WRONG NIGHT 

J MAL.J' H i/„EMiREtJ.LI0,H.aOWUS; 


REBA 

IV) MCA NASHVlUE 7207!j 


44 




53 


55 


4 


BUSY MAN 

J v. t.iciiAa 19 regan,g,terew 


♦ BILLY RAY CYRUS 
MERCL;Rr ALBUM CUT 


43 




45 


48 


8 


TAKE ME 


♦ LARI WHITE 

LVRIC STREET ALBUM CUT 


45 




50 


53 


6 


EVERY LITTLE WHISPER 

0 .VAR.'.-J- ■: -, :■ -/.ssiNERj 


STEVE WARINER 

C/PITOL ALBUM CUTi'CAPlTOt NASHVILLE 


47 




52 


58 




SOMEBODY'S OUT THERE WATCHING 

- -.Af.L ; ■ ■, - l-:'^ne:r,f qolpe s booker:' 


THE KINLEYS 

EPIC ALBUM CUT 


48 


49 


47 


47 


12 


STRAIGHT TEQUlU 

r I- y/. :. ■.■r-- ■ "Arr-.ROJ MAftGflOVEl 


♦ TRINI TRIGGS 

(C)ID) (V',CURB 73066- VCG 


47 




48 


46 


9 


SOMETHING TO THINK ABOUT 

^ \r.y:- ■. :. - -.iir-ixs] 


DAVID KERSH 

CURB ALBUM CUT 


46 


GD 


43 


49 


7 


ONE DAY LEFT TO LIVE 

■ ■: !t ,j.--... 1:. ; LLON.R BOUDRWUX.J NORTHHUP; 


^ SAMMY KERSHAW 

CmD: IV 1 MfcRCURv !ib60'j2 


49 


(52) 


56 


62 


4 


I'M YOURS 

. . r '. , . .i|M,M,s CD JOHNSON) 


^ LINDA DAVIS 

(CMDl DREAMWORKS ^iTOl!] 


52 


(53) 


51 


52 


10 


WINE INTO WATER 

'. " 1 ■■ ■-■ -n'CWN iTGfiROWN.e.B'JRCH.T HEWIH 


♦ T. GRAHAM BROWN 

INTERSOUND ALBUM CUT 


51 


CD 


54 


57 


5 


TICKET OUT OF KANSAS 

GrUT'-. '.■ -1 . ■■ ,fS^l 


♦ JENNY SIMPSON 

!C){01 IViMERCURV 566476 


54 




55 


54 


6 


WHEN 1 GROW UP 

- I'lKj' ' i i-l "i K ■,T.MAHriN,C-SWEAT) 


♦ CLINT DANIELS 

i.V.iAR 5IANASH'VILl£ ni.-!7 


54 




57 


% 


8 


SLOW DOWN 

-1. h LlHNINGlM.NESLER.T.MARriN! 


♦ MARK NESLER 

■V.:rilV ALMjf.1 LlJI 


55 




60 


63 


3 


ORDINARY LIFE 

■> .■. ■_- .--.r.JNie.BAKER.CHARR-.SGTONi 


♦ CHAD BROCK 

;Ci 'D, iVi WARNER SRDS, i:'li6 


5/ 




43 


38 


11 


EVERY TIME 

• I LL i ,' . .AMES.J ■^ UfiALLi 


PAW TILLIS 

iv: ARISTA NASHVILLE 13129 


38 




71 




2 


LEAVE MY MAMA OUT OF THIS 


MONTY HOLMES 

BANS II ALBL'M CUT 


59 




63 


5! 


15 


LOOSEN UP MY STRINGS 


CLINT BLACK 


12 










★ * ★ Hot Shot Debut ★ ★ ★ 






NEW^ 


1 


SHORTENIN" BREAD THE TRACTORS 

3 ^IPL-/ /. \< :HM0#«(W.RICHttOHD,S,RiPLEY.C,VANB£EK,D KEESf.[i ARISTA NASHVILLE ALBUM CUT 


61 


® 


68 


73 


3 


1 WONT LIE 

■■■ ■ ■Ji-i:RSirr{B,B01/T0N,H,(.lN[JSEfi 


♦ SHANNON BROWN 

,-,[: -,r>i '.AviviAt ALE jr.1 CUT 


62 


® 


64 


60 


6 


I M A COWBOY 


♦ BILL ENGVALL 

■.ViVHNLf) SRC'S ALBUM CUT 


60 


64 


58 


45 


9 


WHEREVER YOU ARE 


♦ MARK CHESNUn 

IVI DECCA ;7D6fe 


45 




66 




2 


WHEN YOU GET TO BE YOU 

- .'.■liKl: ■■■ J "L^L-ilNS.M D EHMIG' 


LISA BROKOP 

iCiiDlCCtUMBW 79012 


65 




RE-ENTRY 


2 


I'LL TAKE TODAY 


♦ GARY ALLAN 

IVI DECCA 72079 


66 




NEW^ 


1 


CAN T STOP THINKIN' 'BOUT THAT 

' ■■. '■ ■ ■. i ■■ '.'.jaiNS; 


RICOCHET 

CaiJMB;AAL&JM CUT 


67 




NEW^ 


1 


INNOCENT BYSTANDER 


BILLY DEAN 

CAPIIOLWBUU CUliCAPiIOl NASHVUlt 


68 


69 


62 


65 


3 


1 WALK THE LINE (REVISITED) RODNEY CROWELL WITH JOHNNY CASH 

■ '..:■.! . ..!'-=r^ iC; iDi rv> REPRISf '.7149 


62 


70 


67 


/I 


17 


COMING BACK FOR YOU 

H L <(■-•■<. I SHA.-'iRGi 


♦ KEITH HARLING 


39 


® 


NEW^ 


I 


THE BIG ONE 

5 5;i>[T*,P iH-[rit ;j, WS.P MATTHEWS; 


CONFEDERATE RAILROAD 
fi''LANTlC ALBUM CUT 


71 


72 


7? 


72 


11 


THE MAN SONG 

• rM\--.yi \\V'\!.\ (f n inHf-SON IS WriREV) 


SEAN MOREY 

SAN 10 ALBUM CUT 


70 


73 


65 




2 


DRIVE ME WILD 

M A Ml. If ■■ ■■ '.' -■. W AHlLLER,GHUB8AflD.M.LAWL£Rt 


SAWYER BROWN 

CURB ALBUM CUT 


65 


® 


RE-ENTRY 


2 


YOU HAVEN'T LEFT ME YET 

1 BRC.VIv 1, ■■-;-ia 1 1 •( iiiliBY.'i ROBBINS) 


GEORGE STRAIT 

MCA NASHVILLE ALBUM CUT 


74 


® 


NEW^ 


1 


1 DON'T WANT TO MISS A THING 

M T,VfT'l[.-IT iD W/lKt^bM 


MARK CHESNUTT 

DEO:^ ALBUM CUT 


75 



CD Reaxas showing an mciease inoetecliorrscr«ettheprevi<x,'S week. regafOtess of ctidn movement Airpcvi«f awardedto those nxords whicn attain 
3000 detections lor the tirsl time. Titles txstow tfw top 30 arc removetJ from the citart after 20 weeks, ♦VKleoclip aMailabiitty Catalog numtier ts Iw 
CD single, w vinyl single rf CD Single is unavailatile, {C) Cassette Single availabtlity, (D) CD stnRie awailabilily, (MJCassene nwi'iingteavailatnlity. 
(TIVinytmaKi'Single availability. (V) Vinyl single availability, (X)CD mju sir-gie availability, c 1998, Billboartl'BPl Communcations. 
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TITLE IMPRINT & NUMBCRDISTRIBUTIMG LABEL 



•* * * No. 1 * ■* * 



THIS KISS • WARNER BROS. 1 72i7 



26 CENTS li.ANT !7197,,WARNERBROS. 



THE WILKINSONS 



FOR YOU I WtU. LVRIC STREET 1&4023|1IOLLTWOOO 



AARON TIPPIN 



I'M ALRKSHT/BVE BYE • curb imt 



JO DEE MESSINA 



IF I LOST YOU WARNER BROS 17152 



COMMITMENT • CURB 73055 



WIDE OPEN SPACES monument 7M03,^ny 



A LITTLE PAST LITTLE ROCK decca 7206aMCA naswille 



LEE ANN WOMACK 



SOMEONE YOU USED TO KNOW Ertc 790IUSONV 



I WILL STAND 8'l» 6557aRL(! 



KENNY CHESNEY 



HOW DO I LIVE A' CURB 73022 



HOLD ON TO ME Atlantic 8A197/AG 



JOHN MICHAEL MONTGOMERY 



THERE YOU HAVE IT arista HASHVIUi 13134 



BLACKHAWK 



THIS 
WEEK 




2 WKS 
AGO 


WKS. ON 
CHART 


TITLE IMPRINT & NUMBER^ISTRIBUTTNG LABEL 


ARTIST 


14 


12 


14 


26 


ONE HEART AT A TIME Atlantic B4U7MG 


VARIOUS ARTISTS 




19 


17 


17 


THE HOLE [>REAMW0flKS5901Q'GEFFEN 


RANDY TRAVIS 


le 


15 


15 


11 


WRONG AGAIN;HAPPY girl -.>6545<v1ilc 


MARTINA MCBRIDE 




18 


18 


5 


ONE DAY LEFT TO LIVEmMKY TONK AMERICA mercurt 5M052 


SAMMY KERSHAW 




17 


25 


3 


STRAIGHT TEQUILA curb 73M6 


TRINI TRIGGS 


19 


16 


13 


17 


COVER YOU IN KISSES atlantk b«157/ag JOHN MlCHAtL MONTGOMERY 


120) 


NEW^ 


1 


FLY (THE ANGEL SONG) GIANT I7l31iV>ARNER BROS 


THE WILKINSONS 


21 


22 




2 


GUILTY BNA 655527RLG 


THE WARREN BROTHERS 


22 


20 


21 


31 


1 JUST WANT TO DANCE WITH YOU mca nashviue 72046 


GEORGE STRArr 


(23) 


NEW^ 


1 


NO PLACE THAT FAR RCA e5584iRLG 


SARA EVANS 


24 


2" 


20 


20 


1 SAID A PRAYER ARISTA NASHVILLE 13125 


PAM TILLIS 


(25) 


RE-EKTRT 


6 


YOU'RE BEGINNING TO GET TO ME GIANT ulsewARNER BROS 


CLAY WALKER 



O Ftecords with the greatest sales gams this week. •Recording Industiy Assn. ot America certification tor sales ol 500,000 units. A RIAA 
certification for sales of 1 million units, witfi muKimillion titles irxjicated by a numeral following the symbol, ci 1996, Billboard/BPI 
Communicatons and SoundScan, Inc. 
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JOKESTER RAY STEVENS RETURNS TO THE STAGE, PLANS MCA DISC 

(Cmititined from page ^iOJ 



COUNTRY 

★★★★★★★★★★★★ 




by Wade Jessen 

Big SKY COUNTRY: During a vigorous week for country airplay, 54 
of the 75 titles on Hot Country Singles & Tracks show airplay gains, 
and each title in the top 10 increases by at least 100 spins. The most 
dramatic jumps belong to "It's Your Song," the lead single from Garth 
Brooks' "Double Live," which gains 1,939 plays with Airpower stripes 
to blast 33-10. and Tim McGraw's "For A Little While" (Curb), which 
rises 46-35, up 1.209 spins. Capitol Nashville promotion VP Terry 
Stevens says the label originally planned lo service country stations 
with the Brooks set Nov. 13. However, due to airplay from sets that were 
leaked in advance of the label's target date, the Brooks title hit pro- 
grammers' desks nearly two weeks early, Nov. 3. 

Since all but three tracks on "Double Live" are treated as alternate 
versions of .studio takes that have previously spent the maximum num- 
ber of weeks allowed on Hot Country Singles & Tracks, only two other 
previously unreleased tracks are eligible to chart. Watch for airplay 
activity on "Wild As The Wmd" (with Trisha Yearwood) and "Tearin' 
It Up (And Burnin' It Down)." 

Dixie Chicks continue to dominate the radio chart, as "Wide Open 
Spaces" (Monument) ropes a third straight week at the top, up 146 plays. 
Collin Raye's "Someone You Used To Know" (Epic) rises 15-6 to score 
the second-largest hike in the top 10, up 546. Ty Hcrndon's "It Must 
Be Love" (Epic) moves 6-3, up 455, while Brooks & Dunn's "Husbands 
And Wives" (Arista/Nashville) gains 423 plays to ri.se 11-5. 

Elsewhere on our airplay chart, Reba McEntire's "Wrong Night" 
(MCA Nashville), which has a decidedly more traditional country sound 
than most of her recent singles, gains 756 plays to shoot .59-44. Airplay 
is detected at 111 monitored signals, with new airplay at 60 of those sta- 
tions, including KVOO Tulsa, Okla.; WLWI Montgomery, Ala.; and 
WMIL Milw aukee. Heavy airplay (more than 35 plaj's per week) is reg- 
istered at KPLX Dallas. " 

Living in the promised land: since scoring an off-the-wall 
hit with "Baby Likes To Rock It" in '94, the Tractors have shown only 
moderate success on our airplay and retail charts. This issue, the Tulsa- 
based group returns to break two career records, as "Farmers In A 
Changing World" bows on Top Country Albums at No. 55 with appro.\- 
imately 2,500 scans, and "Shortenin' Bread," the album's lead single, 
pops on Hot Country Singles & Tracks at No. 61 with Hot Shot Debut 
honors. Both titles enter their respective charts higher than any of the 
band's previous titles. "The Tractors" opened on Top CJountry Albums 
at No. 60 in the Sept. 3, 1994, issue and peaked at No. 2 in the Nov. 19, 
1994, Billboard. On Hot Country Singles & Tracks, the group's prior 
high debut was "Baby Likes To Rock It," which opened at No. 63 in the 
Aug. 27, 1994, issue. That title peaked at No. 11 in the Dee. 10 issue of 
that year. 

With this renewed attention on the act, watch Top Country Catalog 
Albums in the coming weeks for "Have Yourself A Tractors Christmas," 
a 1995 release that may re-enter our list of older titles. 




Stars A Plenty. Randy Scnjggs assembled a pretty Impressive pickup band for 
his appearance on the "CMA 40th Anniversary Celebration: Country Music's 
Biggest Homecoming" show, which airs Nov. 28 on CBS. Shown in the back 
row. from left, are Steve Wariner. Scruggs, Duane Eddy, Don Was, Leon Russell, 
Vince Gill, and Chad Cromwell. In the front row, from left, are Earl Scruggs, Chet 
Atkins, and Anita Cochran. The group performed "Lonesome Ruben" from 
Randy Scruggs' current Reprise album, "Crown Of Jewels," 




Smooth Sailing. George Jones, who recently signed with Asylum Records, 
poses with his boat, which he christened in honor of Asylum president Evelyn 
Shriver. His first album on the label is scheduled for an early 1 999 release. 



COUNTRY SINGLES A-Z 
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC 



a l'MACOWBOr{TMWiS(n^BtWMuyBi«ra.BMVBbid 



land. BMl/ScMiy/ATV 1[M. SMLAWcouilfy. BMI/Mihu 
Cult. BMlVfanw-TaflKflaiie. BMl/>lellmayTiien. BMI) 

Mi AWRU 



liTU (Pijbiu^tiei I ic«is.nE Org ) Sheel Uusjc Dist 

2g USENCtOFTHEHEWTirMiPnmonStraa. 

ASOAf'/lMI A(Kil ASCWjTuil Heel. ASCAPAl The Fatfway 
ASCIV/HamsteHI Ojmlwrisnd. SMMIanllall HNS. BMI) 
HUVffiM 

71 THEgK0(C<llilesafR3ssa«.BMD 

41 AMTTEREWtBM&ASCAP/KHtio.ASCIV'yMlafN. 
ASCAPAlffir Bayou. ASCAPI HiyWBM 

« BVSyHW (BMC. *SCAP/S«n Home. ASC«>(7aiiba. 

BM^toefiKUceMDHIMBM 
39 nTHEaomcWiniK.Iameilaiie.BMimiKllsil. 

ASCAP/IKjds, ASCAP) Hl;WBM 
ST CANT STOP THUUaN* -BOUT THAT CSony/ATV Cross 

Keys, ASCAP,'«im Willams ASCAP,1<illefl-\ifnef, 

BM^We ru B»cwn llrts BHD 
70 COMING BACK FOR rOUCSony/ATV Tree. BHI/Ctms 

Nate<s. BML'Hamstan Ci/nnefland. BMI) m/MBM 
14 OOHTUUGHATMe(BuittOnHDCh.ASCAP/I>avlIlAaion. 

ASCAP/'Sony/ATV Cross toys. ASCAPI HLWBM 
73 WmEMEWUinniniii'Zoo.ASCIIP/MyittCliixlis 

Bo). ASCAP,<Cal «. ASCAP/Coon Mae. ASCAP) 
47 EVERY UTTUVMtSPEIttHanisteinCuniberiaoil. 

BMiWjdAilie. BMVSteve Watiiei. BHD MM 
22 E«EllimilllC'SCIWKai(riveCo<«llO)3.BWSoni/ATV 

Tree. BMl^erilee, BWSony/ATVODSs Kays. ASCAP) VL 
91 EVERVIlME(SUIWiciui«rocTheMan.BMI/CMSIacli- 

mod. BMlGanlen Aneel BMI) HL 

42 FIT OHEAHCa SONG) (GaUenPtXKinn.SOCAf«/Kiaya. 
soras. SOCAN/nofy Boijrhe. BMI) WBM 



35 FMAUTTlEWHLE(Ma«natijno,SLSA(VTainilyStyte. 
SESAO^aoer ParV SESAOMofane. SESAOUalaco. 
BMMMI Am, HSCWmUl \ttss«. ASCAP) HI 

11 FOREIItRLOVt(SBntucl>im>lsG«xi|> ASCAP.'Cien 
mk. ASCAP/Santnidi Anm, BMI/Missoula. BMI) HL 

21 F(MV0UIW1U.(Hanut>mCunil»1aM).llMt/QabyMiw 
BlAGMlBAsh. BH1;Buia Boy, BMI] WBM 

2G GEn»IISOME<Soi«sOIFUyGnilIlUT.GHVU«x 
Tunes. BMIMadssa River. BMWIIBI. BMn HL 

3« GUII.TT (Sony/ATV tee 8 WSLamck kvt. BMI) HL 

29 HOUDONTOMEIIIIiynsixllLBMl^ayollSoy.BMDHI 

12 HONEXI'MHOMEISonesOtPDiyCoinlnd.BMlluun 
Ecfo, BMlTamlM. «CAP) WBM 

11 HOWDO)rOUFAaiNU)VE{May|K(i.BML/WiUcauntry 
BMI) WBM 

19 HOW DO you SLEEP AT NIGHT (Sony.'ATV Cross Kays. 
ASCAP/TAll Vrtoge, ASCAP^WB M , SESAC'EjOra Inrwtgs, 
StSAOHI/VlSM 

30 HOWLniGGONEISIiavitiCarao.BMLIinsliam, 
BMl«MI,BMI/Sony/AT»Iree BMltlDOiine B«l TTie W* 
BMI) CIM'HL 

5 HUSBANDS AMD WIVES ISurrr.' ATV Tree. BIAIHL 
75 lOONTWAmTOMISSAraillOIIlBsSialss.ASCAP) 
32 IFIlOSTtOUiftiOOok.BMl/tdisIO.ASCAnHL 
3C I'LL GO ON LOVING VDO(S|ior 66. SfSAOMorain 

SESACUHeOuck.SESAD 
a ru TAKE TOOIW (Seven Summrls.eMiMillUrvoncs. 

BMbT[ving.BMI)HUWBM 



was one of the first acts to do that, 
at the Desert Inn in Vegas. The audi- 
ence was really taken with it, and I 
said, 'We're onto something here.' " 
To test the vraters for such extend- 



52 I'M VQURSIGravltion.SESA&Blatanitfe Avenue. 
ASCAP/rollKed, ASCAP) WBM 

61 IHinCENTnSTIIIIDER (Hand. BMVKcahilu. ASCAP) 
3 ITMUSTBELOVE(Alnio.ASCAP/CraiiBlcliliaidt 

ASCAP/lrlaiiiiasooil BMI/Tled Quill. BMI) WBM 
10 ITS YOUR SONG IGoaby.BMirT>yi TcrGiAj.BMl/Capy- 

n^l MaoaeEmenl. BMI) 
69 IWALKTKEUNE(RE«SnED)(Sm,'A1VTuiie 

rVSCAC-House 01 Cash BIAVBub. BMII Ml 
23 I WANNA FEa THAT WIT AGAH (Jen SUvens. 

BMLflVamer Tamerlane RMVIlawtxi Beliu, BMtWB, 

ASCAP) WBM 

29 I WILL STAND IScarletl Sister ASCAPI mim I or 
The W^man. ASCAP.^weel Two 0 FrM, BMLTranWy Scai- 
letl. BMlTirsI And (^^1. BMI) 

62 IW0N7UE([MIAgril ASCAP/Pedalhead. 
ASCAP.Tariious, KOH') HL 

37 NNDlVKEEPITCOUrnimVlllvMaeBMIWeM 
59 liAVEMYMAMAOUTOFnilS(BlueLalie.BMVIaTace. 
BMl'Seit & Sl>or;oi:e. BAlUn Hie Ajr. BWA Hard Day s 
(TAite. BMl'Careers.BMG. BM(/Maina's t»tsv^ ASCAP) 
HL 

7 LnMELnGO(DiainoilllMine.ASCAPAllIleSII0p0l 

Morgansongs, BMlMDrgan. BMI) HLyWBM 
2 A UHLE PAST LinU BOCK (Aln«,ASaP,.Twin Creeks 

ASCATvjKSi Hrovrr ASCAIVTarTHMrs. ASCAP) HUWBM 
GO LOOSEN UP MY STRINGS (Blackened BMD ViBM 
72 THE MAN SONG rnFBMII 
« NO PUKE THAT FAR (Sony. «TV Tree, eMI,«eiioi«a. 

BWITtamslEtn CumtHiland BMI) HLWBM 
43 H0T1TIN' HEW UNDER THE MOON (HamslemCrrmber- 



ed stage shows, Opryland has reno- 
vated the Acuff Theatre, which 
opened in 1979. Seating in the the- 
ater has been expanded from 1,400 
to 1,800. Two corporate suites have 



51 ONEDATLEHTOUVEIAeull-nose.BMI/IMsA 
Smasn, BMLWike Curb BMICPN, ASCAP) WBM 

57 ORDINARY UFE(Mr:Soaddon-Sniim.BMKMa{r[lolia Hill. 
ASCAPI 

9 RIGin ON THE MONEY lEMI Blackwood. BMLTTylindiie. 

BMUMI AiKil, ASCAJ'/Ptiil Vaisar ASCAP) HI 
61 SHORTEHIN BREAD Ivramer-lanieTlaFie.BMI/BdyRKk 
in^ BMli:ii>nQuapr BMICVB, BMtAttantic Menjtan 

BMI) 

56 SLOW DOWK(GI«eiftsli.BMI/Buna Boy, BMULairlsted 

Cunrberland BML/Babr Mae, BMI) WM 
49 SDHEBOOrS OUT THERE wnCHRIGIWama-Tanief. 

hne BMLTAickalesia. BMKTtornad-Noman BMirFranne 

Golde. BMlWeidswept Pacific, BMI) WBM 
6 SOMEONE TOU USED TO UHWIMelaneHowan], 

ASCAP,rBig Grant ASCAP) 
90 SOMETHING TO THINK ABOUT (EMI BlackMal,BMirTy 

Und BMtXanistrv) Cumbenand. BMLrBatry Mae. BMI) 

HLVrBM 

25 SP1RnOFABOYW1SOOMOFAMAM(WB.ASCAP/Bje 

Traoor. ASCAP/War Bnje, ASCAPI WBM 
31 STAND BESIDE ME (Hartdein Cumberland. BMII WBM 
49 SnHKNTIEniLA (loo Brass, ASCAP/IyinyAnnc 

BMI/House Of Penny, BMlConwrfield. BMI) 
46 TAKE ME (EXIl Blackwood BWrSii^ Only 

BWL'3ony,.'ATV Tree, BMI) HL 
24 THERE YOU HAVE rr (Warner lanietlane.BMIrRanclH) 

Bdita, BMlCan»5.BMa BMlSdntailna, BMI) HUWBM 
54 TICKn OUT OF KMSASLbn Coins, BMI) WBM 
34 UNBEUEVABU(M«lllyNkx,BMI/AIAMe>sonils. 

BMlliH^de BMllMy Ue's Work. BMI) HLV^BM 



been added for private parties and 
for corporations to entertain clients. 
The show is booked to resiume its run 
in the Acuff Theatre from May-De- 
cember 1999. It costs $27.95 plus tax 
for adults and $15 for children. 

In the early '90s, Stevens built his 
own venue in Branson, Mo. — the 
Ray Stevens Theatre. He per- 
formed there from 1991-1993. For 
many artists, Branson's original 
lure was that they could settle down 
in one place to perform and thus 
quit touring; the audiences would 
come to them. Stevens, however, 
says the concept backfired for him. 
He finally left Branson out of utter 
exhaustion. 

"I was doing two shows a day," he 
notes. "Six days a week, for six 
months at a crack. That's a killer. I 
was just worn out. Then you've got 
months in front [of a show] and 
months at the end of gearing up and 
gearing down. That took up the 
whole year. That was nice, but I'm 
glad to be home." 

He has just finished building his 
own video studio on Music Row here 
and is writing songs and working on 
new videos, as well as rehearsing the 
new show. 

In typical Stevens fashion, he 
appeared on the Grand Ole Opry 
(next door to the Acuff Theatre) on 
Halloween and performed two dia- 
metrically opposed songs: his just- 
wrritten "The Booger Man" in honor 
of the hoHday and his Grammy-win- 
ning version of the jazz classic 
"Misty." 

After recording some 80-plus 
albums ("I've lost count," he says), 
Stevens is now cutting a new album 
for MCA Nashville. The as-yet- 
unscheduled album will, he says, 
incorporate straight songs, social 
commentary, and comedy. 

Stevens says that, although he's 
nominally a country artist on a coun- 
try label in an era in which veteran 
country artists get no radio play, he 
expects his new album to do well and 
that sales will be boosted by his 
videos and by his live show. 

"I've always found a way around 
roadblocks," he says. "They can't put 
me out to pasture yet — I don't like 
gra.ss very much." 



4 WERtAUVSHOUlDN-TBEDOIHGTHISLMeilyMce. 

BML'Uudersongs. BML^ Water, BMI) HL 
55 WHEN I GROW UP (Hanrstean Cumberland. BMVBaby 

Mac. BMUOo Heail. BMI) Vim 
65 WHEN VOU GET TO BE YOU IHamsteei Cumberland. 

ASCAP/Corts WrWit ASCAP/WB, ASCAP«iiey Ro*. 

ASCAPDochy Dan BMIHM The Vwt. BMI) 

15 WHERE THE GREEN GRASS GROWS (Song Matlen. 
ASCAP/Yamous ASCAP/Amw ASCAPyDaddy Babbit. 
ASCAP] HDWBM 

64 WHEREVER YOI ARE (EMI ApoLASCAF/HamstenCun. 
tiefland. tSUIMal)^ Mac BML^rvn Knesr A Ounce. BMI) 
HLv-WSM 

33 WHEREYOURROAOLEADSIEMIAtiie ASCAP/Desroo- 
bik!. ASCAP,'ManQr House. ASCAP/BMG. ASCAP) HL 
1 WIDE OPEN SPACES [Pie Eyed Groobee BWGroctee. 
BMIl 

53 WINE INTO WATER (LMIBlackwn<).BMV1tr,«r 01 Tone. 

BMLflurch Brottrars, BMlded He»«lt, ASCAP) HI 
19 WRONG AGAIN (Still WorirfV For The Man. BMLTDyad, 

BMI) 

44 WRONG NIGHT (VtoTW-1anwtm,Bl«1lenmaymen 
BMl^tarstruck Angei. EMbDead Sold Pertect BMI) HL 

74 YOUHHCN1tOTIIEYr(llvtnKBW.Collere9r. 
BMI/Neoe Sty. ASCAP) WBM 

16 YtlUNOKNC<Plll|Oan>kitemalionaTASCAP/Pier- 
cepettHCklgs. ASCAP) HL 

13 YOU1TEBEGMNINGTOGETTOME(HanrsleinCun«or- 
land, BMlSiirry. ATV Tnre BMlBlind Siianow BMLtT-fei, 
BMI) HL'VrBM 

9 YOU'RE EASY ON THE EYES (HamskmCuntohand, 
BMI/Sony/ATV Tme, BWOns Waters BML^TUyGram 
Inttmabonal ASCAP/Iem 000, ASCAP) WMBU 
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THIS WEEK 


LAST WEEK 


2 WKS AGO 


M CHART 


ARTIST TITLE 

IMPRINT & NUMBER'OISTRIBUTING LABa (SUGGfSTtO UST PRICE OR EOJIVALEKT FW CASSCTTtO)) 


PEAK POSITION 


1 


1 


1 


52 


* * * No. 1 * * * 

SHANIATWAINA MtftfJjRy i30O[t5 1 iP ^ta EQ It. %i wwksatNe ■. COME ON OVER 


1 


CD 


2 


2 


★ ★ * Greatest Gainer ★ * * 

11 ; DIXIECHICKSA i.'jiui.iwic<i)9iscf«(io9sici:69siBB wide open spaces 


2 


3 


3 


3 


25 ' S0UNDTRACKA'CAPIT0L934(»ll09a'1798) HOPEFLOATS 


1 


CD 


4 


4 


29 


FAITH HILL A WARNER BROS. 46790 [10.96/16.98) FAITH 


2 


CD 


8 


7 


11 


Rcj^-*"*^ ' } sa 8 la . RECORD: 41 NUMBER ONE HITS 


2 


< 


5 


5 


10 


ALAN JACKSON A ARtSTA NASHVILLC ISgeAllO W16.9BI HIGH MILEAGE 


1 


7 


7 


8 


3 


TOBY KEITH MERCURf SSe9t2 110.9S EI>I6.9BI GREATEST HITS VOLUME ONE 


7 


1 


6 


6 


3 


^SmiuS^a NASHvMt mmtm evervthing's gonna be alright 


6 


g 


9 


11 


23 


BROOKS & DUNN A arista HASHVILIE 1BB65 (10.9&16 9SI IF YOU SEE HER 


4 


10 


10 


9 


75 


TIM MCGRAWA'cuftB 77ae6ii0 9a'!6 98i everywhere 


1 


11 


n 


10 


27 


MARK WILLS • MiBajm 536317 110.98 Eai6.9SlH WISH YOU WERE HERE 


8 


12 


12 


12 


23 


REBA MCENTIRE A MCA NASmiUE 70019 110.9V16.96I IF YOU SEE HIM 


2 


13 


13 


13 


SO 


GARTH BROOKSA' CAPIT0l56599'CAPIT0LNASHVIUE110.9V16.981 SEVENS 


1 


CD 


23 


27 


6 


VWtaaWTHIOTllCKWIiiAMSWDHBOBJIESIltt ai,™™:»™ jn««™.tfnitnY« 

MCA NASHVILLE 70038 ilO 9*17 98) BBE»TH(ri««II-ACH«lSB«Cai£niON 


14 


IS 


14 


14 


13 


VINCE GILL • MCA NAStlVlLLE 700171109^16.98) THE KEY 


1 


It 


16 


17 


29 


GEORGE STRAIT A MCA NASHVILU 70020 <10-9&'16.9e) ONE STEP AT A TIME 


1 


i; 


17 


20 


34 


JO DEE MESSINA • CURB 77904 110.96/16.981 I'M ALRIGHT 


6 


11 


18 


22 


27 


GARTH BROOKS Capitol 94572/cAPiroL nashviue 144 98 co> THE limited series 


1 


19 


15 


15 


17 


TRISHAYEARWOOO*MCAI<ASHVILLE70023 U0.9en69ei WHERE YOUR ROAD LEADS 


3 


20 


21 


21 


27 


LEANN RIMES A CURB 77901 (10.9617,98) SITTIN' ON TOP OF THE WORLD 


2 


21 


19 


16 


.■1 


BILL ENGVALL WARNER BR05 4709O(lD9a'16 98l DORKFISH 


16 


22 


24 


23 


15 


DIAMOND RIO arista fiASHVILiE 18866 110.9a'16 981 UNBELIEVABLE 


9 


23 


22 


18 


4 


«097 (10 96-16.981 "O^^ LOOKING OVER MY SHOULDER 


15 


24 


20 


19 


7 


LYLE LOVETTCURB 11S31/UCAI16.9SC4.961 STEP INSIDE THIS HOUSE 


9 


25 


26 


24 


60 


?rSa! *L?ET5*io 98,16.98) ™^ GREATEST HITS COLLECTION 


2 


2C 


27 


26 


63 


MARTINA MCBRIDE A RCA 6751&RLG (10.9»16 961 EVOLUTION 


4 


27 


25 ' 25 


7 


LEE ANN WOMACK DECCA i.-:;.. ■.^■.f.i.n do 98-16 9a)8E SOt,IE THINGS 1 KNOW 


20 


CD 


40 1 42 


5 


* * * Pacesetter * * * 

MARTINA MCBRIDE =CA6?65(fL(.:lij9S.69S) WHITE CHRISTMAS 


28 


29 


28 


28 


22 


CLAY WALKER giant 2470a'WARNER BROS (109&16 9B) GREATEST HITS 


9 


(TT) 


36 


39 


13 


THE WILKINSONS uISNT 2mmMtM!< BROS. (10 9*16 98) SB NOTHING BUT LOVE 


20 


31 


29 1 29 


Ui. 


VARIOUS ARTISTS iVRlslA H. 1 ■ i- i- UL^ MAT! CCUNTPY PARTY 


12 


dD 


NEW^ 


1 


* * * Hot Shot Debut * * ★ 

BILLY RAY CYRUS Mi k.im- , -.luu la;.. -ai SHOT FULL OF LOVE 


32 


33 


30 


33 


63 


M?,'?,Vru "i^*"'?!?'"' * (SONGBOOK) A COLLECTION OF HITS 

F.ICA '(iS)*u ((; ' 


1 


34 


34 


34 


61 


n M'^'th'?'*!fS*' -.5 'OU LIGHT UP MY LIFE — INSPIRATIONAL SONGS 


1 


35 


32 


32 


25 


TERRI CLARK mercury 558211 11098/16.98) HOW 1 FEEL 


10 


36 


33 


31 


10 


TRACY LAWRENCE Atlantic 83137/A0 110.98/16.981 THE BEST OF TRACT UWRENCE 


13 



THIS WEEK 


u 

5 


2 WKS AGO 


WKS. ON CHAR' 


ARTIST TITLE 

IMPRINT A MmABERCISTRIBUTING WBa (SUGGESTED UST PRICE OR EQUIVALENT FOR CASETTEKDl 


PEAK POSmON 


37 


37 


37 


69 


KENNY CHESNEY • BNA 674W!IG II0.9B'16 96) 1 WILL STAND 


10 


31 


35 


36 


17 


COLLIN RAYE EPIC 666767S0«Y (10.98 E(V16.98) THE WALLS CAME DOWN 


8 


CD 


41 


40 


5 


AARON TIPP1NL«IICSIBEEI1650O3MXLY»O0C(109eE»169e» WHAT THIS COUMIHY NEEDS 


33 


40 


31 


3D 


9 


VARKXJS ARTISTS ASvmUCLEKIRA 62277^ (10.9ai69S) TAMMY WYNETTE REMEMBERED 


18 


41 


39 


38 


6 


.Wa™"™^ :.i87: it, ;8 9B: BLACKHAWK 4 - THE SKY'S THE UMIT 


25 


AL 


44 


43 


27 


JOHN MICHAEL MONTGOMERY ATLAXIIC 63104/AG (10 96/16 96) LEAVE A MARK 


15 


43 


38 


35 


ID 


WILLIE NELSON (STAND 524546(10 96 Ettl6.98) TEATRO 


17 


44 


42 


41 


29 


STB/EW*HNEHCAPna94462)CAPira.N«S«U£(ia9»169ei BURNWTWROAOHOUSEDOVVN 


6 


CD 


51 


48 


6 


LORRIE MORGAN BNA 67627/RLG (10.9*16.981 SECRET LOVE 


36 


46 


43 


44 


26 


TRACY BYRD MCA NASKVILLE 70016 110 98-16.98) I'M FROM THE COUNTRY 


8 


47 


48 




2 


SARA EVANS RCA67653/RLG(10.9*16.9fi}B NO PLACE THAT FAR 


47 


41 


47 


47 


63 


Ep" "b"i""'»" 98 EO 1-. 98 ''"E BEST OF COLLIN RAYE - DIRECT HITS 


4 


49 


45 


45 


25 


JEFF FOXWORTHY WARNER BROS 46861 110 98 16.98) TOTALLY COMMIHED 


8 


50 


46 


« 


53 


SAMMY KERSHAW • MERCuR v 3363;a 10 'v)8 ta 16 981 LABOR OF LOVE 


5 


51 


49 


49 


29 


"Pr "'.i'''^.'^''^''; - m HOW BIG A BOY ARE YA? VOLUME 4 


19 


52 


50 


51 


56 


JOHN MK:HAEL MONTGOMERY*ATUV<TICB306aAG(10.9»169ei GREATESTHITS 


5 


53 


52 


53 


24 


TY HERNDON epic66167/sonyi]0 98E(^16 96^ big hopes 


22 


54 


54 


55 


29 


nMnu 1 1 UWLAMmJKRo 0\A/J4AjtrP Lrt \ JUrToriO.^BJ TULJ «I'IL' T^/U «LUWt 


7 


C55) 


NEW^ 


1 


THE TRACTORS MtKTAKASHVILLE 18B78([0.9C116.98) FARMERS IN A CHANGING WORLD 


55 




69 




^ 


HiP^'f^^^ ^I'^l^Ti^ - 1-,^ ^ COUNTRY SUPERSTAR CHRISTMAS 11 


56 


C5D 


63 


72 


3 


CONFEDERATE RAILROAD atlantk B302iiK [10.98/16.961 KEEP ON ROCKIN' 


57 


56 


56 


57 


79 


Wrfo?NAS™L"547Bl (7 9» 1 1 9Sl ■ "0* ^ ^ ^ 


39 


59 


57 


56 


55 


f^.^^-^; f^^.^^r^" 11 1 BH how bkj'a boy are ya? volume 3 


31 


60 


53 


50 


22 


DWIGHT YOAKAM reprise 46916'WARNER BROS. 11098 16 98) A LONG WAY HOME 


U 


OD 


NEW^ 


1 


LINDA DAVIS Dreamworks soiohgeffen (1098-16.98) I'M yours 


61 


62 


62 


62 


81 


GEORGE STRAIT A' MCA NASWIELE 1 1584 (10 9»l&9ei CARRYING YOUR LOVE WITH ME 


1 


63 


59 


63 


75 


^^nSl^^s. ,7,a.n ssiIB HOW BlG'A BOY ARE YA? VOLUME 2 


43 


64 


55 


54 


20 


JOHN DENVER MAOACY 4750 (5.9«n.9e) THE BEST OF JOHN DENVER 


49 


65 


60 


59 


33 


h«o?J'?£'^a.8H°K -:.a .i, «i M DID 1 SHAVE MY BACK FOR THIS? 


16 


66 


58 


52 


7 


VARIOUS ARTISTS Columbia 66073fiONY 110 96 £0/17 961 TRIBUTE TO TRADFTION 


36 


67 


61 


58 


22 


JOE OIFFIE EPtC69137)S0NV (10.98 E(116.98l GREATEST HITS 


21 


68 


68 




2 


T. GRAHAM BROWN INTERSOUNO 934&PLATINUM (10 9*16 96) WINE INTO WATER 


68 




NEW^ 


1 


DON WILLIAMS giant 247091WARNER BROS. (10.9*16 961 1 TURN THE PAGE 


69 


70 


73 


67 


11 


DOLLY PARTON DECCA 70041.-MCA NASHVILLE (10.9*16 961 HUNGRY AGAIN 


23 


QD 


NEW^ 


1 


)f^'?'iii)^?A;I^ll^-^li-17 'Hi the civil WAR: THE NASHVILLE SESSIONS 


71 


72 


64 


60 


1; 


CHRIS LEDOUX capitol NASHVILLE 21942 (10.9«16 96) OHL ROAD MAN 


24 


OD 


NEW^ 


1 


SiA^,7**RL(1^0 ^a"'?™^"^ BEAUTIFUL DAY IN THE COLD CRUEL WORLD 


73 


CID 


RE-EKTRT 


90 


™m "¥a.*'9S! UNCHAINED MELODY/THE EARLY YEARS 


1 


75 


65 


66 


56 


LONESTAR BNA 67422!RIG 110.9*16.98) CRAZY NIGHTS 


16 



C3 Albums with the greatest sales gains this weeh •Recording Industry Assn. Of AiT>erica (RIAA) certification tor sales of 500,000 units. ARIAA certification lor sates of I millun units, with multimillion sellers indicated by a numeral Mkwing the symbol. For boxed sets, and double albums 
with a running time that exceeds two Iwurs. the RIAA muitiplws shipments by the number ot dtscs and/or taipes. 'Asterisk indicates LP Is available. Most tape pnces. and CD prices iv BMG and WEA labels, are suggested lists. Tape prtcos marked EQ. and all other CO prices, are equrvalent 
prices, whicb an projected from wtwiesale prices. Greatest Gainer shows ch.aiTs largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeiter Impact shows albun^s removed Irom Heatseekers this week, ■ indtcales past or present Heatseeker Ube. C 1998. B<llboard/BPI 

Communicatiorvs. and SoundScan. Inc. 
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LAST 
WEEK 


ARTIST TITLE 

IMPRINT & NUMBER/DISTRIBUTING UWEL (SUGGESTED LIST PRKE OR EQUIVALENT FOR CASSETTEAIO) 


1 

ei 




THIS 
WEEK 


LAST 
WEEK 


ARTIST TITLE 

IMPRINT & NUMBERDISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE^O) 


i „ 

ii 


1 


1 


GARTH BROOKS A-" CAPnoi Nashville 79689 (10-9EV15.96) 27 


w««fc$tfNo-l THE HITS 


168 




14 




JOHN DENVER t THE MUPPETS A uscrught 12761 13 9*5 98 


A CHRISTMAS TOGETHER 


19 


2 


2 


SHANIA TY/AINA^ MEPCUPY 622866(10.98 EQ716.9e)HI 


THE WOMAN IN ME 


196 




IS 




GARTH BROOKS A' capttol Nashville 98742 (7 9*1 1 981 


BEYOND THE SEASON 


84 


3 


3 


ALAN JACKSON A* arista r4ASHV(UE 18801 (10.9*16.981 


THE GREATEST HITS COLLECTION 


159 




16 


13 


ROY 0RBI50N Columbia 67?97.?onv (5 98 E(W.98) 


SUPER HITS 


62 
























4 


4 


LEANN RIMESA^CURB 77821 1109*15.96) 


BLUE 


122 




17 


18 


THE CHARLIE DANIELS BAND A* EPIC 38795'SONv |7 98 EUU 98 


A DECADE OF HITS 


465 






CHARLIE DANIELS* EPIC 64182)^V(S-96 £0(9.96) 




203 




5 


6 


SUPER HITS 




18 


16 


JOHNNY CASH COLUMBIA 66773^Y (5.96 EQ79.981 


SUPER HITS 


85 




5 


HANK WILLIAMS, JR. A CURB 77638 (6 9*9 96) 


GREATEST HITS. VOL 1 


232 




1 




19 


15 


VINCE GILL A' MCANASHVILLE 11047 110.9*15.981 


WHEN LOVE FINDS YOU 


227 


7 


8 


PATSY CLINE A' mca Nashville 12 (7 9*12.981 


12 GREATEST HITS 


607 








20 


19 


GEORGE STRAfT A* mca Nashville loesi 110.9*15.96] 


PURE COUNTRY (SOUNDTRACK) 


320 


8 


7 


WILLIE NELSON • COLUMBIA 64184)S0NY (5.96 £09.961 


SUPER HITS 


222 










n 


17 


GEORGE JONES A EPK 4a776S0NV 15.96 EIV9.96I 


SUPER HITS 




9 


9 


DEANA CARTER A' CAPnOL Nashville 37514 (109*15.96)B 


DID 1 SHAVE MY LEGS FOR THIS? 


114 




388 








22 










U 


11 


HANK WILLIAMS mercury 536029 (7.96 E011.96) 


20 Of HANK WILLIAMS GREATEST HITS 


S« 






BURL IVES MCA NASHVILLE 221 77 (6 98 CS) 


RUDOLPH THE RED-NOSED REINDEER 


3 


11 


10 


Tl M MCGRAW A'' CURB 77659 (9.96-1 5.98) 


NOT A MOMENT TOO SOON 


242 




23 


25 


GEORGE STRAIT A^ MCA NASHVILLE 112631399*49.96) 


STRAIT OUT OF THE BOX 


144 


12 


12 


TRAVIS TRITT A WARNER BROS. 46001 (10.9*16.981 


GREATEST HTTS — FROM THE BEGINNING 


160 




24 


20 


VINCE GILL A- MCA NASHVILLE 11394 (10.9*16.961 


SOUVENIRS 


142 


13 


14 


SHANIA TWAIN • mercury 514422 (7 96 E(V1 1 .981 


SHANIA TWAIN 


106 




2S 


21 


CUNT BLACK A RCA 66671. RLG 


THE GREATEST HITS 


111 



CaUtat albums m Z^er^ tit<H lh« laiten Mkw No 100 on Ilie BHlboard 200 or re 
kn units, wiin mulliinillkw »euen inOcaled bf a nuflwai lolkMMV<l*c sfmA 'MtrHh micatts LI 
c 199B. Biiiboaro^Pl CtfrtmurKabcm and SoundScan. ire. 
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Artists & Music 




by Lisa Collins 



I OUCHED: Fred Hammond, Daryl Coley, Harvey 
Watkins, and Hezekiah Walker join an all-star line- 
up of artists that includes Amy Grant, Bob Dylan, 
Celine Dion, Wynonna, and Delia Reese for 
"Touched By An Angel: The Album," which was 
released Nov. 3 on 550 Music/Sony Music Soundtrax. 
Highlights of the 16-track release include Reese 
singing a revamped version of the TV show's theme 
song, "Walk With You." produced by Hammond and 
featuring the Verity All-Stars (Helen Baylor, 
Watkin.s, Hezekiah Walker & the Love Fellowship 
Tabernacle Choir, Coley, and Hammond's Radical 
For Christ). God's Property teams with Dion for 
another key cut, "Love Can Move Mountains." 

Meanwhile, Bobby Jones, whose book "Touched By 
God" was recently released by Simon & Schuster's 
Pocket Books, is readying his annual Gospel Artists 
Retreat, to be held Dec. 6-8 at the Rio Hotel in Las 
Vegas. 

God SENT; WWIN (Spii-it 1400) Baltimore PD Jeff 
Majors, a gifted harpist, hopes to stretch the bound- 
aries of gospel even further with the Tuesday (17) 
release of "Sacred," a collection of gospel favorites — 
"Amazing Grace," "Blessed Assurance," and "Pre- 
cious Lord," among them. Majors, who studied with 
Alice Coltrane, has been honing his harp skills for 
more than 20 years w hile nurturing his production 



company, New Age Soul. But new age gospel is what 
Majors is out to prove his music is. Backed by Balti- 
more-based Music One, the company behind Cathy 
Hughes' growing radio empire, and with national dis- 
tribution from Uniwrsal, he is starting to create quite 
a buzz. 

Forging legacies: Saturday (14) marks the 
date of the second Gospel Music Hall of Fame induc- 
tion dinner, an annual event fast becoming one of the 
more prestigious on the gospel industry calendar. To 
understand why, look no further than this year's list 
of inductees: the Ranee Allen Group, the Rev. Mil- 
ton Brunson (posthumously) & His Thompson 
Community Singers, the Canton Spirituals, 
Andra£ Crouch, the Dixie Hummingbirds, Edwin 
Hawkins, Bobby Jones, the Mighty Clouds Of Joy, 
James Moore, and Richard Smallwood. The event, 
held in Detroit, is the brainchild of David Gough, 
owner of Do Rohn Records. 

Briefly: Kirk Franklin, God's Property, CeCe 
Winans, M.C. Hammer, the Canton Spirituals, and 
Shirley Caesar got together at the House of Blues in 
Los Angeles to tape a series of "Gospel Brunch" .spe- 
cials that are tentatively scheduled to begin airing on 
VHl Dec. 20 . . . Adding a new twist to the daa.sic hol- 
iday favorite "The Christmas Song" are the Williams 
Brothers, who-se latest release, "A Candlelit Christ- 
mas" (Blackberry Records), is a celebration of the hol- 
iday sea.son. Also newly released from Blackberry is 
the Bolton Brothers' "Live In Mobile 2." 

Bishop T.D. Jakes isn't the only evangelist who's 
turned to mu.sic to broaden his ministry. New York- 
based evangelist Juanita Bynum has followed suit 
and is scoring impressive airplay in the Midwest. 
Southern, and East Coast regions with her Aug. 14 
release, "Morning Glory Peace," from Shekinah 
International. 





by Steve Graybow 



I HE FINE ART OF FRIENDSHIP: In many ways, 
Gary Burton's "Like Minds" (Concord, Nov. 3) is 
nothing more than a gathering of longtime friends, 
getting together to do what they love mosit. Of course, 
when those friends are Pat Metheny, Chick Corea, 
Roy Haynes, and Dave Holland, the situation moves 
from the ordinary to the realm of the extraordinary. 
It's jazz history, all over again. 

"Pat contacted me, wondering if Chick and I would 
be interested in recording with him," says Burton 
about the quintet's convergence. "I was surprised to 
find out that Pat and Chick had never played togeth- 
er. Intere.stingly, Pat attended the very first duet gig 
Chick and I ever did. He w^as around 20 years old at 
the time, playing in my band. He thought it would he 
his only chance to sec Chick and I play together." 

Burton laughs heartily at the irony of this recol- 
lection; his vibes and piano duets with Corea have 
been a recurring motif in both their careers for the 
past 26 years. "What's interesting about this project 
is that nearly everyone has a history playing with 
everyone else," Burton explains, tracing the project's 
extensive lineage. "I first played with Roy [drummer 
Haynes) in 1964, in Stan Getz's band. Chick first 
played with Roy in the 1960s as well; Dave (bassist 
Holland) and Pat played with Roy in the 1970s. Roy 
is the linchpin of this project, and collectively he's our 
favorit« drummer." 

The 72-year-old Haynes played with Charlie Park- 



er and Lester Young in the late 1940s and early 
19o0s; his most recent album, "Praise" (Dreyfus, 
Sept. 15), features relative youngsters Kenny Gar- 
rett and David Sanchez. According to Burton, 
Haynes "has an amazing ability to span the genera- 
tions, to subtly change the music to suit the miLsicians 
he plays with. Roy would play a certain way when I 
was soloing and then shift gears to accommodate 
either Pat or Chick. Playing with Roy brings out the 
best in a musician, beeau.se he makes the music feel 
comfortable for you." 

Recorded over the course of two days in December 
1997, "Like Minds" was "one of the easiest projects" 
of his career, says Burton. "Almost everything was a 
first take, much like the 'Crystal Silence' album I did 
with Chick [ECM, 1972), which was recorded in one 
afternoon," he says. "The first takes are usually the 
most spontaneous and inspired. We didn't rehearse 
ahead of time, so the five of us discovered the mu.sic 
together, and that's what we caught on tape. 

"Pat wanted this to be a playing record, as opposed 
to one that focused on writing and production," Bur- 
ton continues. "It was my idea to include both old and 
new compositions from both Pat and Chick." Featured 
are the title track from Methcny's 1990 Geffen date 
"Question And Answer" and Corea's "Windows" 
(which Burton describes as being "well on its way to 
becoming a standard"), in addition to new composi- 
tions by both musicians. Burton contributes the 
album's stirring title track, along with his classic com- 
position "Country Roads," the 1969 version of which 
features Haynes on drums. 

"I usually write a tune once every five years, and 
that's fine with me," the vibraphonist says resolutely, 
"but Pat and Chick like my writing and pushed me to 
wTite for the project. 

"With most records I make, I stop listening to them 
well before they are released," Burton says. "Between 
the preparation, recording, and production work, I 
(Co)U hmed on next page) 
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At last the new Jackson 
Southentaires alhtim, 
"Warrior", i;nice.s the smre 
shelves. It includes a tribute to 
late great Frank Williams with 
a mar\'elous medley of Jackson 
Southernaires favorites 
includini; "Remember Me" 
and "Near The Cro.s.s". 
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by Deborah Evans Price 

But SERIOUSLY: Mark Lowry has made a living 
making people laugh. Well-known for his comedy 
albums and solo concerts as well as his amusing per- 
formances with the Gaither Vocal Band, Lowry is the 
Christian music community's premier 
comedian. However, with his new album, 
"But Seriously," Lowry fans are seeing 
a different side of the talented enter- 
tainer. In fact, the album carries a 
Jr J warning sticker that says, "This album 
contains no parodies. This recording is 
for everyone who ever wished I'd just 
LOWRY shut up and sing!" 

There have been previous glimpses of 
Lowry's deep, serious side. After all, he co-wrote "Mary 
Did You Knon;" a poignant Christmas ballad that's been 
recorded by numerous artists, including Kenny 
Rogers, Wynonna, and Michael English. And, in fact, 
the Houston native started his career as a vocalist, 
recording his first album for Benson Records with the 
London Symphony Orchestra when he was only 11. 
He recorded and toured three years before giving up 
the business long enough to attend high school and col- 
lege, then was recruited by Bill Gaither for the Gaither 
Vocal Band. 

On "But Seriously," Lowry serves up a collection of 
strong songs and gets help fh)m his pals in the Gaither 
Vocal Band on "Bein' Happy," Howard and Vestal 
Goodman on "I Can't Even Walk," and the Martins 
on "Farther On Down the Road." Michael English 
lends his pipes to -several cuts, and Lowry's mother, 
Beverly Lowiy, does a fine job in a duet with her son 
on "Look For Me." Ralph Lofton and the Mount Zion 
Baptist Church Choir join him on "Goin' Up Yonder." 

It has been 12 years since Lowry recorded an album 
that was strictly singing. He credits his mother and a 
great song with providing the incentive for "But Seri- 
ously." "My mother has been after me to do it for a long 
time," he sal's. "I said, 'Mama, you better be ready to 
buy a whole bunch of them.' " 

What reallv got the ball rolling for Lowry was when 
Spring Hill Records A&R VP Phil Johnson caUed to 
read him the lyric to the song "We Fall Down." "He 
knows I love great lyrics," says Lowry, "and he gave me 
the number for the songwriter, Kyle Matthews. 
[Matthews] came over to the house and played me his 
custom CD. Every song on there is as good as that one. 
He's an amazing writer" 

When Lowry asked about "We Fall Down," 
Matthews said it had been passed on by Point Of 
Grace, 4HIM, and other Christian acts. "ITiey all have 
good reasons for passing on that song, but I would have 
started from scratch and said, 'Let's build a whole 
album around that song,' which was what I did," Lowry 
says. "That song is all about grace, and what grace real- 
ly is. It's a gift You can't be good enough to get it, and 
you can't be good enough to keep it It is a gift." 

Lowry says after he heard "We Fall Down," he began 
looking for nine other songs to complete the album. 
Among those he chose are the Hank Williams chest- 
nut "A House Of Gold," the Russ and Tori Taff-penned 
"Bein' Happy" (which was a Reprise single for Russ), 
Rusty Goodman's "Look For Me," and "Things To Do," 
written by Joel Lindsey and Jeff Silvey. Lowry co- 
wrote one tune, "Farther On Down The Road," with 
Joyce Martin McCollough and Harrie McCollough. 

After completing the album, he found out Bob 
Carlisle had also cut "We Fall Down." "I was going to 
release it as a single, but when I found out he was going 
to release it as a single, I pulled mine," Lowry says. "I 
knew everybody wanted to hear the follow-up to 'But- 
terfly Kisses,' and I thought more people will hear this 



song if I get out of the way and let him do it ... I want- 
ed people to hear that song. The only reason I made the 
record was because I thought 'If I don't with every- 
body passing on that song, maybe no one will record.' " 

He says another song on the set that has special sig- 
nificance is "Look Fbr Me." "One of the exciting things 
for me was singing with my mother on 'Look For Me.' 
To me, that's one of the highlights of the record. The 
response I'm getting back fi^m my Internet newsletter 
is that people love that song with me and my mom." 

Produced by Lynn Keesecker and Michael Sykes, 
the album covers a variety of territory stylistically, 
including contemporary Christian, Southern gospel, 
blues, and country. "It's for the attention-deficit-disor- 
dered listener," Lowry says. "I haw attention deficit 
disorder, and it's a wonderfiil thing to have because I 
know I'm going to get bored first and the audience will 
be following behind me. So as long as I'm not bored, I 
know the audience probably isn't going to be bored. 
With an album, I can't sit through whole album where 
it's all the same style. I get bored ... I picked these 
songs not for the style, but for the lyric. Music is just a 
vehicle for the message, and I wanted blatant lyrics 
about grace and forgiveness and failure. It's not an us 
and them mentality. It's us and him." 

Lowry admits people often make faith seem restrict- 
ing and Christianity like an exclusive club. "Basically, 
there are so many sacred cows around the cross that 
we can't see the cross," he says. "[Some people think] 
you've got to be part of the Republican Party. You've got 
to be pro-life. You've got to be this oe that Just get to the 
cross, and it will take care of all that stuff." 

In addition to "But Seriously," Lowry fans can also 
check out several new books. "Mary Did You Know?" is 
the basis for two new books, a gift book published by J. 
Countryman and a coffee-table book published by 
Waterbrook Press. There's also a new installment in 
Lowrj-'s children's book/audiotape series, "Piper The 
Hyper Mouse: The Night Before Christmas," issued by 
Howard Publishing. There are two more Hyper books 
already written and slated for release next j-ear. 

Lowry also has 18,000 subscribers to his Internet 
newsletter, reMarks. His World Wide Web site is www. 
marklowry.com. He has a digital camera and entertains 
fans with photos of his excursions, including a recent 
trip to the Tennessee State FWr His album is also avail- 
able for sale through his Web site. LowTy says after 
leaving his 10-year association with Word Records, he 
considered just marketing his albums through the 
Internet but then opted to lease "But Seriously" to 
Spring House. 

Lowry will tour to support "But Seriously," per- 
forming both solo dates and shows with the Gaither 
Vocal Band. He also has scheduled upcoming appear- 
ances on TNl^s "Prime Time Country" Dec. 21 and will 
ring in the New Year with the 12th annual Jubilate 
Music Spectacular, a huge Southern gospel extrava- 
ganza from Charlotte, N.C., on New Year's Eve, hosted 
by Bill and Gloria Gaither. 

News NOTES: Myrrh is taking "Touched By An 
Angel," an album based on themes from the CBS TV 
show, to the Christian retail market The 550/Myrrh 
project features songs by Amy Grant, Celine Dion, 
the Kinleys, Martina McBride, Delia Reese, and 
Wynonna, among others. Music from the soundtrack 
will be featured in the upcoming season . . . Chris 
Rice's song "Halleliyas" was recently used to wake up 
the passengers on the space shuttle Discovery. Seems 
the song, which was included on Rice's debut album, is 
a favorite of shuttle pilot Steve Lindsey and his family 
. . . "One Silent Night . . . God So Loved," the new 
Christmas single from Jaci Velasquez, will be avail- 
able in Christian Booksellers Assn. stores free with the 
purchase of Velasquez's current album during the hol- 
iday season. The single features special guests Steven 
Delopoulos and Johnny Philippidis from Burlap To 
Cashmere and the new vocal group Phase 2. which 
includes Carvin, Marvin, Juan, and Michael Winans, 
who are the sons of Carvin, Marvin, and Michael 
Winans Sr. The single, packaged in a Christmas card, 
shipped to radio and media Monday (16) and hits retail 
at Thanksgiving. 
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JAZZ BLUE NOTES 

(Continued from preceding page) 

end up burned out." The vibraphon- 
ist's voice brightens with enthusi- 
asm. "I'm still listening to this 
record several times a week, and so 
is Pat. I think that's a very good 
sign." 

A 



NEW DISGUISE: Incognito 
mastermind Jean Paul "Bluey" 
Maunick returns with a new pro- 
ject, Inner Shade, whose "4 Cor- 
ners" will be released Nov. 24 on 
N2K Encoded Music. Featured 
musicians include guitarist Mark 
Whitfield and Incognito vocalist 



Maysa. The album is the first to be 
released on Maunick's Rice Records 
imprint. 

Giving back: The Jazz Founda- 
tion of America (JFA) presents an 
all-star tribute to trumpeter Clark 
Terry Monday (16) at the Blue Note 
in New York. The Jazz Foundation is 
a nonprofit organization dedicated 
to providing medical care and finan- 
cial assistance to jazz musicians in 
need. Proceeds from the show go 
directly to the JFA's Emergency 
Medical Fund. 
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In Flux, Classical Music Viden Still Has Pntential 

s 



UGHTS and SOUNDS: Conven- 
tional wisdom has it that classical 
music on video is moribund. With a 
few exceptions, the sales of classical 
titles have dipped precipitou-sly in the 
pa.st few j'ears, and m^or labels have 
stopped inwsting in new productions 
beyond the occasional star vehicle. 
DVD presents great potential — par- 
ticularly with the golden catalogs of 
PolyGram and Sony — yet entry into 
that market is fraught with expense, 
and the going is slow. Still, classical 
video can make an impact. 

Fueled by critical acclaim, an NVC 
Arts/Warner documentary on the 
late Russian piano icon Sviatoslav 
Richt4;r — "Richter: The Enigma" by 
Bruno Monsaingeon — ha.s shipped 
6,000 copies in two months, excluding 
such key territories as Germany, 
.Japan, and the U.S. Encouraged by 
the initial response, Atlantic Classics 
will release the title stateside in Feb- 
ruary, with companion films on vio- 
linist David Oistrakh and baritone 
Dietrich Fischer-Diskau following 
in March and April, respectiwly. The 
Richter title will al.so be one of N VC's 
first DVDs next year. 

Other succes.sful Atlantic-aswxriat- 
ed video titles include the wonderful 
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Teldec documentary "The Art Of 
Conducting," which has sold some 
37,000 copies worldwide in four years, 
according to Atlantic. And a film of 
Puccini's "Tosca" with I'lacido 
Domingo and Catlierine MaUitano 
and shot on location in Rome has sold 
42,000 uriils since im 

According to Paul Porto, a man- 
ager/buyer at the Tower Records in 
New York's Greenwich Village, "The 
Art Of Conducting " and its sequels, 
"The Art Of Singing" and a second 
"Art Of Conducting," are among the 
few bright spots in an otherwise 
dreary area. He says even the latest 
Three Tenors video was a relative 
disappointment. Ron Pollard, Tow- 
er's opera buyer and a big proponent 
of opera on video, says Philips' Kirov 
Opera series with Valery Gergiev 
has done as well a-s could be a\pected, 
yet underdogs like Sofia Entei'tain- 
ment's "Great Moments In Opera" 
(documenting the likes of Maria 
Callas .singing on "The Ed Sullivan 
Show") and Video Artists Interna- 
tional's "Voices Of Firestone" series 
ha\e pro\'ed surprisingly popular. 

While new opera \ideos used tn do 
well. Pollard says only classic artists 
have any drawing power these days. 
Still, he Itioks fonvard ta the release 
of such unique items as Andre 
Pre\in*s "A StiT?etcar Named Desire," 
from PolyGram. And Pollard expects 
the new RCA video of Puccini's 
"Turandot" to have a chance, since it 
was filmed during the lavish Septem- 
ber production mounted in the oper-a's 



hLstorical setting, Bering's Forbidden 
City. "Although the CD itself is noth- 
ing spectacular," he saw, "I think peo- 
ple might go for the video just for the 
sheer visual spectacle of the thing." 

One of the very few theatiical pro- 
ductions ever held in the Forbidden 



KEEPING 
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by Bradley Bam barger 

City, the $15 millitm Beying "Turan- 
dot" repre.sents the first co-produc- 
tion by BMG Classics and sister Ber- 
telsmann company CLT-UFA. The 
proverbial cast of thousands was 
directed by Zhang Yimou, while the 
musical forces featured soprano Gio- 
vanna Casolla as the Prince.ss Tur- 
andot, tenor Sergej Larin as the 
Unknown Prince, and the orche.stra 
and chorus of Maggio Musicale 
Fiorentino led by that master of the 
grandiose, Zubin Mehta. RCA rush- 
relea.se<l a CD of the extravag-anza in 
early November, with VHS following 
Nov. 29. A "Turandot" DVD is due 
Jan. 12, with the laserdisc being re- 
leased in Asia only. 

Laserdisc sales in the U.S. flat- 
lined long ago, .yet the format "still 
represents a healthy business for us 
in Asia, and our orders on 'Turandot' 
there are very, very good," says Cor 
Dubois, president of BMG Classics. 
He adds that the bold production 
made "Turandot" ideal for BMG's 
entry into the DVD market, which 
ako has its greatest current potential 
in Asia. With TV broadcasts planned 
internationally over the next year, 
BMG has ambitious projections of 
250,000 sales worldwide for "Turan- 
dot" in all formats. A d(x:imientar.y on 
the mounting of the opera is in the 
works, and BMG plans to renew its 
U.S. marketing campaign next sum- 
mer when "Turandot" airs on PBS. 

In general, Dubois says, BMG is 
wary of classical video, with its 
investment limited to "unique and 
exclusive" productions. According to 



Sony Classical president Peter 
Gelb — a renowned veteran of classi- 
cal video, with "Horowitz: The Last 
Romantic" among his credits — the 
.same "event-only" attitude goes for 
his company. "The problem with 
longform mu.sic video — pop as well 
as classical — is that with the rare 
exception, it has never really cap- 
tured the public's imagination," he 
.says. "Mu.sic videos have yet to dem- 
onstrate that they can be a complete 
artistic experience. Maybe that will 
change with DVD and the integration 
of computers into the home theater 
system. But the days of filming some- 
one performing all the Mahler sym- 
phonies are over — I don't even think 
if Bernstein was around today that 
he could do it." 

To Gelb, the recent set of six 
"Inspired By Bach" films revolving 
around Yo-Yo Ma and collaborators 
from such fields as dance and botany 
is an exception that proves Sony's 
rule. "Obviously, Yo-Yo is a special 
case," he says, "and when we have a 
chance to do something that stretch- 
es the boundaries, then it is more 
than worth the investment The Bach 
films actually came first, then the 
CD. And the films were very valuable 
promotionally. In fact there's no way 
the CI) would be so successful with- 
out the films' airing on PBS." Ma's 
two-dLsc .set of the Bach cello suites 
(his second recording of the works) 
has sold 48,000 copies since February, 
according to SoundScan, while the six 
videos have sold about 2,200 copies. 

Sony Classical's video back catalog 
boasts a few real gems. The "MiLsie 
For The Movies" series covering such 
composers as Bernard Herrmann 
and Torn Takemitsu is music docu- 
mentary at its finest There are some 
enlightening entries in the label's 
"Glenn Gould Collection," and Sony 
has great children's programs in 
"Marsalis On Music" and '"The Com- 
posers' Specials." 

Sony also has a vast .stock of high- 
ly polished performance videos from 
super-conductor Herbert von Kara- 
jan, and a quartet of Karajan will 
constitute the label's first classical 
catalog DVDs. Beethoven's Ninth 
(Cmitinued on page 7i) 
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Beatles Songs Top BMI Awards 

Compositions Are Honored For li/lost Airplay In The U.S. 



BY JEFF CLARK-MEADS 

LONDON— The Beatles' pre-emi- 
nent position in the pantheon of 
British musical exports was under- 
scored again at the annual BMI 
Awards, held Nov. 3 here. The 
awards honor those songs signed to 
BMI's U.K. sister body, the Per- 
forming Right Society (PRS), that 
have received the most airplav in the 
U.S. 

Eight Lennon/McCartney songs 
took prizes this year. Notching 2 mil- 
lion radio plays were "Can't Buy Me 
Love," "Eight Days A Week," 
"Help," "Ob-La-Di, Ob-La-Da," and 




LENNON & McCartney 

"With A Little Help From My 
Friends." 

Reaching the 3 million mark 
were "Penny Lane" and "Eleanor 
Rigby," but the jewel in the crown 
was "Yesterday," which has totaled 
7 million plays. BMI president/ 
CEO Frances Preston told the 
audience at London's Dorchester 
Hotel that the song was now the 
most popular PRS-signed work in 
the BMI repertoire (Billboard- 
Buttetin, Nov. 4). 

Another msgor winner of the night 
was Sting, with three honors. The 
song of the year — that is, the PRS 
title that received the most plays in 
the U.S. last year — was "I'll Be 
Missing You," Puff Daddy's rework- 
ing of the PdUcc's "Every Breath You 
Take." 

"Every Breath You TIake" notched 
5 milUon plays, and Sting's "Fields 
Of Gold" hit 2 million plays. 

Other winners of the night were 
for 3 million plays: "What's Love Got 
To Do With It" (Graham Lyle), 
"Time Of The Season" (Rod Argent), 
"Higher Love" (Steve Wmwood/Will 
Jennings), and "Smooth Operator" 
(Ray St. John); 4 million plays: "How 
Deep Is Your Love" (Bee Gees), 
"Born Free" (Don Black/John 
Barry), and "Brown Eyed Girl" (Van 
Morrison); and 5 million plays: "Your 
Song" (Sir Elton John/Bernie 
Taupin). 

A complete list of winning songs 
and their writers follows. Publish- 
ers are listed only if they are PRS 
members. 

"Alone" — Barry Gibb/Maurice Gibb/ 
Robin Gibb (Gibb Brothers Music/ 
BMG). 

"A» Tears Go By" — Mick Jagger/ 
Keith Richards/Andrew Oldham. 

"Bennie And The Jets"— Elton 
John/Bernie Taupin (PolyGram Mu.sic 
Publishing Ltd.). 

"Bom Free" — Don Black/John Barry 



(EMI Mu.sic Publishing). 

"Brown Eyed Girl" — Van Morrison 
(PolyGram International Mutiic PublL'iii- 
ing). 

"Build Me Up Buttercup"— Michael 
DAbo/Anthony Instone (EMI United 
Partnership). 

"Can't Buy Me Love" — John Len- 
non/Paul McCartney (Northern Songs). 

"D'You Know What I Mean"— Cre- 
ation Songs (Sony/ATV Music Publish- 
ing). 

"Don't Let The Sun Go Down On 

Me" — Elton John/Bernie Taupin. 

"Eight Days A Week" — .John Len- 
non/Paul McCartney (Northern Songs). 

"Eleanor Rigby" — John Lennon/ 
Paul McCartney (Northern Songs). 

"Every Breath You Take"— Sting 
(EMI Music Publishing LtdyMagnetic 
Music). 

Yk\As Of Gold"— Sting (EMI Music 
Publishing Ltd/Magnetic Music). 

"Gimme Some Loving" — Spencer 
Davis/Muff Winwood/Steve Winwood 
(ES. Ltdyisland Music Ltd.). 

"Good As I Was To You"— Billy Li 
FTOCy/John Schiltz. 

"Help!" — John Lennon/Paul McCart- 
ney (Northern Songs). 




BEE GEES 



"Higher Love" — Steve Winwood (ES. 
LtdyRondor Music Ltd.). 

"How Deep Is Your Love," Barry 
Gibb/Maurice Gibb/Robin Gibb (Gibb 
Brothers Music/BMG). 

"I'll Be Missing You"— Sting (EMI 
Music Publishing Ltd/Magnetic Music). 

"I'm So Happy I Can't Stop Cry- 
ing" — Sting (EMI Music Publishing 
LtdyMagnetic Music). 

"Imagine" — John Lennon. 

"In Another's Eyes" — John Pep- 
pard/Bobby Wood (Cafs Eye Music Ltd.). 

"It's No Good"— Martin Gore (EMI 
Music Publishing Ltd.). 

"King Of The Hill"— John O'Con- 
nor/Roger Ne Nil/Lance Rubin. 

"Kiss From A Rose" — Seal (Perfect 
Songs Ltd.). 

"Listen To Your Heart"— Per 
(xessle/Mats Persson (Jimmy Flm Music 
(STIM). 

"Loved Too Much" — ^Billy Livsey/ 
Don Schlitz (Rondor Music [London] 
Ltd.). 

"Lovefool" — Nina Persson/ Peter 
Svenson, Stockholm Songs (STIM)kBwe- 
den Music (STIM). 

"Memory" — T.S. Eliot/Andrew Lloyd 
Webber/Trevor Nunn. 

"Missing"— Tracey Thorn/Ben Watt 
(Sony/ATV Masic Publishing). 

"More Than This" — Bryan Ferry 
(EMI Virgin Music Ltd.). 

"Ob-La-Di, Ob-La-Da"— John Lennon/ 



Paul McCartney (Northern Songs Ltd.). 

"One Night At A Time"— Roger 
Cook/Eddie Kilpillon/Bud Lee. 

"Ooh Aah . . . Just A Little Bit"— 
Sim Lon Tauber/Stephen Roadway 
(peermusic [U.K.] Ltd.). 

"Penny Lane" — John Lennon/Paul 
McCartney (Northern Songs Ltd.). 

"Return Of The Mack"— Mark Mor- 
rison (Perfect Songs Ltd.). 

"Say You'll Be There"— Eliot 
Kennedy/Victoria Adams/Melanie 
Brown/Emma Bunton/Melanie Chis- 
holm/Geri Halliwell. 

"Silent Running" — BA. RoberU^on/ 




PUFF DADDY & STING 

Mike Rutherford (BAR Music LtdTHit & 
Rim Music [Publishing] Ltd.). 

"Smooth Operator" — Ray St John/ 
Sade (peermusic [U.K.] Ltd.). 

"Solo En Ti"— Vince Clarke/Enrique 
Inglesias (Sony/ATV Music Publishing). 

"Something About The Way You 
Look Tonight" — Elton John/Bernie 
Taupin. 

"Something About You" — Roland 
Gould/Mark King (Island Music Ltd.). 

"Song 2" — Damon Albarn/Graham 
Coxon/Steven James/David Rouwntree 
(EMI Music PubUshing Ltd.). 

"Stuck In The Middle With You "— 
Gerry Rafferty/Joe Egan (PolyGram 
International Music Publishing). 

"Summertime" — David Gavurin/ 
Harriet Wheeler (Island Music Ltd.). 

"Swallowed" — Gavin Rossdale. 

"Sweet Dreams" — Mehmet Soen- 
me^Gerd Saraf (Wamer/Chappel! Music 
GmbH Germany). 

"This Is Your Night"-^Anibcr/Chris- 
tian Berman/Frank Berman/Gilbert 
Montague (Warner/Chappell Music 
GmbH Germany). 

"Time Of The Season" — Rod Argent 
(Verulam Music (Ho. Ltd.). 

"Tomorrow Never Dies" — David 
Arnold. 

"Tubthumping" — Jude Abbott/Dun- 
stan Bruce/Chumbawamba/Paul J. 
Greco/Harry Hamer/Alice Nutter/Dan- 
bert Nobocan/Lou Watts/Boff Whalley 

"What's Love Got To Do With It"— 
Graham Lyle/Terry Britten (Ciood Single 
LtdyHornall Brothers Music Ltd.). 

"With A Little Help From My 
Friends" — John Letuwn/PaiU McCart- 
ney (Northern Songs Ltd.). 

"Woman" — John Lennon. 

"Yesterday" — John Lennon/Paul 
McCartney (Northern Songs Ltd.). 

"You Gotta Be" — Des'ree/Ashley 
Ingram (BMG Music Publishing Ltd.; 
Sony/ATV Mu-sic Publishing), 

"Your Song" — Elton John/Bernie 
Taupin (PolyGram Music Publishing). 
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THt HOT 100 

DOO WOP (THAT THING) • Uuryn Hill • Sony/ATV lUlws/ASCAP, Obvaraa 
Cr»atlon/ASCAP 

HOT COUNTRY SINOLE8 « TRACKS 

WIDE OPEN SPACES • Susan Gibson • Pie-Eyed Groobee/BMI, Groobee/BMI 

HOT R&B SINGLES 

NOBODYS SUPPOSED TO BE HERE • S. Crawford, Monlell Jordan • Wlxen/ASCAP, 
Famous/ ASCAP 

HOT RAP SINGLES 
JUST THE TWO OF US • Will SmIUi, Bill Withers, W. Salter, R. MaeOonaM • 
Antlsla/ASCAP, Bluanlg/ASCAP 

HOT LATIN TRACKS 
CIEGA, SOROOMUDA • Shakira Mebarak, Estetano Salgado • CapyrtsM Coniral 



Fujisankei May Sell Part Of Windswept; 
MM! Makes Acquisition, Co-Pub Deals 



Wi 



INDSWEPT PARTIAL 
SALE? Words & Music hears that 
the parent company of Windswept 
Pacific, a msgor music publisher, is 
weighing several "strategic" 
options that include the sale of half 
of the publishing operation for 
about $100 million (BillboardA<{- 
letin, Nov. 9). The Los Angeles- 
based publishing company, which is 
celebrating its 10th anniversary, is 
owned by the giant Japanese mul- 
timedia conglomerate Fiyisankei. 
When contacted by Bulletin, Wind- 
swept Pacific president Evan 
Medow had no comment. 

In another development. Wind- 
swept Pacific has made a deal to 
adniinistrate the catalog of Gregg 
Allman. 

Mmi deals , 

finalized: 

Acquisition and 
co-publishing 
agreements 
have been final- 
ized by Los 
Angeles-based 
Music & Media 
International, 

according to president Billy 
Meshel and VP Jim Massa. 

Through its affiliate Lehsem 
Music LLC, MMI has purchased 
copyrights owned and written 
by Robert Hartman and pub- 
lished by Petsong Publishing 
(SESAC). The catalog includes 
90 songs recorded by Petra, a 
successful contemporary Chris- 
tian act. No purchase price was 
disclosed. 

The subpublishing agreements 
were reached with: 

• Oakland, Calif.-based Lev 
Berlak, also via Lehsem Music 
(ASCAP). The company, owned by 
producer Lev Berlak, has materi- 
al recorded by Def Jam artist 
Richie Rich. 

• Nashville-based production 
company Soul 20/20 Entertainment 
and principals Alvin Williams and 
Harold "Mafisto" Durrett. The 
deal includes songs recorded by 
Relativity artist Bizzy Bone and is 
through MMI's Lehsem Songs 
(BMI). 

• Los Angeles-based Big Kid 
Productions, featuring the writer/ 



Words & Music 



by Irv Lichtman 



producer team of Morgan Carey, 
Josh "JD" Debear, and Gregg 
Pagani, with material cut by Pri- 
ority artist BadAzz. 

Tribute for education: 

Bill Lowery, Atlanta's legendary 
gift to the world of music publish- 
ing for almost 50 years, will be hon- 
ored at a tribute luncheon Thurs- 
day (19) at Atlanta's Four Seasons 
Hotel to help raise funds for the 
Bill Lowery Scholarship Endow- 
ment Fund at the Georgia State 
University School of Music. Tick- 
ets are $50 each or $750 for a taHe 
of 10 with VTP seating. Tickets can 
be purchased through the Atlanta 
chapter of the National Academy of 
Recording Arts and Sciences by 
calUng 404-249-8881. 

The THREE 
DONS: The 
California 
Copyright 
Conference 
hosts "An Eve- 
ning With The 
Three Dons" 
Tuesday (17) 
at the Sportsmen's Lodge in Los 
Angeles. The three lawyer 
"dons" who will discuss major 
developments in copyright law this 
year are Don Biederman, execu- 
tive VP of legal and business 
affairs and general counsel at 
Warner/Chappell; Don Engel, a 
partner at Engel & Engel; and 
Don Passman, a partner at Gang, 
Trye, Ramer & Brown. Moderators 
are Michael R. Morris of Valensi, 
Rose & Magaram and Ilene M. 
Goldberg, VP of legal and business 
affairs at Warner/Chappell. Call 
818-848-678;^ for reservations to 
the dinner event 

Print on print: The foUow- 
ing are the best-selling folios from 
Music Sales: 

1. Tori Amos, "Anthology" 

2. Tori Amos, "from the choirgirl 
hotel" 

3. Pink Floyd, "The WaU" (guitar 
tablature). 

4. Tom Waits, "Beautiful 
Maladies." 

5. Bob Pylan, '"Hme Out Of 
Mind." 
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Laboring On Lennon's 'Anthology' Lends Lift To Stevens 



When he didnt produce 

his own recordings, John Lennon 
surrounded himself with studio pro- 
fessionals who met the highest of 
standards — George Martin, Phil 
Spector, Jack Douglas. What these 
men brought to the Lennon oeuvre, 
and what Lennon did for their ca- 
reers, cannot be described in words 
or measured in sales. There was an 
alchemy that took place between 
them and Lennon that was unique 
to the moment but yielded timeless 
results. 

Compared with those legends of 
recording, producer/engineer Rob 
Stevens' name is low on the recog- 
nition scale. Nevertheless, Stevens' 
contribution to the just-released 
"The John Lennon Anthology" will 
earn him a prominent place among 
the select group of studio pros who 
captured the Lennon legacy on 
tape. 

Stevens — who has collaborated 
on various projects with Lennon 
widow Yoko Ono, starting with her 
Bill Laswell-produced 1985 
release, "Starpeace" — went deep 
for the "Anthology" project, devot- 
ing four years of his life to review- 
ing the 2,000 hours of tape from 
which he culled four CDs. The pro- 
ject tested all of Stevens' skills, 
from mixing, tape restoration, and 
editing to musicology, diplomacy, 
and typing. 

The material from which "Anthol- 
ogy" was culled spanned various 
configurations, reflecting the indus- 
try's evolution from 4 to 24 tracks 
during the time span covered by the 
retrospective — roughly 1970 
through 1980. In addition to hun- 
dreds of reels of studio tapes, much 
of the "Anthology" material con- 
sisted of rough song sketches 
recorded on cassettes. 

Fortunately, master reels and 
studio outtakes from most of 
Lennon's albums — including 
"Imagine," "Mind Games," "Walls 
And Bridges," "Uock'N'Roll," and 
"Shaved Fish" — had been trans- 
ferred to digital 48-track by 
Stevens in 1988, after the tapes 
were discovered in storage in the 
basement of the former Record 
Plant studio in New York. The 10- 
year-old digital copies were still in 
good shape, so Stewns wwked from 
those. 

Other studio tapes, notably the 





John Lennon in action during an early- 
'70s studio session. (Photo: David 
Spindel) 



"John Lennon/Plastic Ono Band" 
and "Double Fantasy" albums, w^re 
newly transferred, the latter having 
to be baked in the process. The rest 
of the "Anthology" material was 
provided to Stevens by Ono in the 
form of homemade cassettes and 
other, miscellaneous formats. 

"The material came in all shapes 
and sizes," observes Stevens. 
"There was a fairly large cassette 
collection, the quality of which var- 
ied from tune to tune and from sit- 
uation to situation. It was clear that 
when John set up the cassette deck, 
it wasn't to capture in full fidelity, it 
was to capture for himself, for 
ideas, for song development." 

In order to 
clean up the 
tapes, Stevens 
relied heavily on 
the Cedar sys- 
tem, which con- 
sists of three 
algorithms: de- 
clicking, de- 
STEVENS crackling, and 
de-hissing. 
"The Cedar boxes' ability to dis- 
cern what Ls noise and what is music 
is uncanny," he says. "These boxes 
also made it possible to remix three 
additional tracks from the Madison 
Square Garden concert that John 
and Yoko did in 1972, which — when 
we originally mixed it in 1986 — 
these boxes weren't available or I 
wasn't aware of them, and because 
of the hiss and hum that was pri- 
marily on the vocal track, these 
three cuts, "Woman Is The Nigger 
Of The World," "Come Together," 
and "It's So Hard," were arguably 
better performances than the ones 
that ended up going out but could- 
n't be used because they were just 
too damn noisy." 

On the 4-track "Give Peace A 
Chance" and the 8-track "Plastic 
Ono Band" and "Imagine" masters, 
Stevens endeavored to keep the 
sound "as unadulterated as possi- 
ble," he says. Similarly, the "Mind 
Games" and "Walls And Bridges" 
albums needed very little sonic 
treatment, since they were origi- 
nally cut on the rugged l(>-track, 2- 
inch format. 

Stevens did not remix material 
that Lennon and his producers had 
originally mixed. How'ever, Stevens 
did mix nearly 50 songs that existed 
only in multilrack form. 

For those, he worked on the Solid 
State Logic- SL 9000J console at 
Quad Recording Studios in New 
York, which he says lent the tapes 
"a richness and clarity" that other 
consoles could not deliver. 

"The very first song that I 
brought up on the 9000J turned out 
to be one of the first two singles, 
which is a version of the 'Double 
Fantasy' track 'I'm Losing You' 
with (drummerl Bun E. Carlos and 
[guitarist] Rick Nielsen from 
Cheap Trick and Tony Levin on 
ba,ss," says Stevens. (Editor's note: 
The liner notes on the first pressing 
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by Paul Vema 

of "Anthology" mistakenly credited 
Cheap Trick bassist Tom Peters- 
son as having played on the session, 
but it was since discovered that 
Levin was the bassist.) 

"It took me 20 minutes to mix 
'I'm Losing You,' " says Stevens. "I 
did it as a pre.sentation mix for Yoko 
before I knew how to use the 
automation on the 9(X)0 J, and I did it 
by hand. Later I did a nine-hour mix 
with automation, but Yoko pre- 
ferred the presentation mix." 

Stevens, who co-produced "The 
John Lennon Anthology" with Ono, 
was assisted by Mike Rew, Chris 
Habeck, and Mike Anzelowitz. Ex- 
tensive digital editing on the box 
was done by Paul Goodrich at Mer- 
lin Studios in New York. The mas- 
tering was done by longtime 
Lennon and Ono engineer George 
Marino at Sterling Sound. 

A Lennon fan who wore out the 



grooves on his copies of the "Plastic 
Ono Band" and the Beatles' "White 
Album" LPs while cutting classes at 
Columbia University in the early 
'70s, Stevens never dreamed he 
would play such an important role 
in Lennon's career. 

"I would cut Contemporary Civi- 
lization or Humanities and sit there 
in my dorm room with my head- 
phones on, listening to the 'White 
Album,' discovering new sounds all 
the time," recalls Stevens. "So 
working on John was beyond my 
wildest dreams. Beyond." 

Besides his collaborations with 
the Lennon family, Stevens has 
worked with Laswell, Herbie Han- 
cock, Gil Scott-Heron, the Last 
Poets, Afrika Bambaataa, John 
Lydon, and the Red Hot Chili Pep- 
pers. He is finishing an album by 
local act Belizbeha for Rambunc- 
tious Records. 

The same adjective— 

warm — is often used to describe the 
rich, pleasant sound our ears want 
to hear and the sensation caused by 
a shot of whisky traveling down 
one's esophagus. A new product 
from the ever-resourceful folks at 
Pioneer suggests that this is more 
than a mere coincidence. The 
Japanese electronics manufacturer 



has teamed with brewer/distiller 
Suntory Lt<i. and handmade furni- 
ture company Oak Village Corp. to 
introduce the S-PMIOOO-LR "pure- 
malt" speakers, manufactured from 
100-year-old whisky barrels. 

Suntory used to throw away the 
barrels after .50 years until Oak Vil- 
lage began to develop ways of using 
the wood. As it turns out, aged oak 
is an extraordinarily hard wood that 
makes a perfect speaker enclosure. 
Unfortunately, oak is also expensive, 
so the idea of recycling it was espe- 
cially appealing to Pioneer. 

The bookshelf-sized S-PMIOOO- 
LRs — which feature a 14-centime- 
ter cone woofer and a 2.5-centime- 
ter soft dome-type tweeter — retail 
for 120,000 yen ($1 ,000) a pair in the 
.lapanese market, where they were 
introduced this month. (A barrel 
yields one pair) 

"The wood itself is still 'alive' and 
will change to a splendid deep color 
as time goes by," according to a Pio- 
neer statement, which says that the 
company will manufacture 1,000 
pairs of S-PMlOOO-LRs and donate 
some of the revenue to reforestation 
projects. 

Assistance inpreparmg this column 
ivas provided by Steve McClure in 
Tokyo and Doininic Pride in London. 
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BILLBOARD'S NO. 1 SINGLES (NOVEMBER 14, 199S) 


CATEGORY 


HOT 100 


R&B 


COUNTRY 


MAINSTREAM ROCK 


ADULT TOP 40 


TITtE 

Artist 

Producer 

(Ubel) 


DOC WOP (THAT 
THING) 
Lauren Hill 
Lauren Hill 
(Ruffhouse'Columbia} 


NOBODY'S SUPPOSED 

TO BE HERE 

Deborah Cox.' 

A. Crawford, M. Jordan 

(Arista) 


WIDE OPEN SPACES 
Dixie Chicki' 
P. Woil«y. B. Chancey 
(Monument) 


FLY AWAY 
Lenny Kraviti' 
Lenny Kravitz 
(Virgin) 


IRIS 

Goo Goo Dolls' 

Rob Cavallo, Goo Goo 

Dolls 

(Warner Sunset'Reprise) 


RECORDING 

STUDIWS) 

Engineer(s] 


CMJNGKIMiMARlEY MUSIC 
(Ne* York. NV.Xingston. 
Jamaica) 

Warren Riker, Coins. 
siofler Gordon 


PARAMOUNT STUDIOS 
(Hollywood, CA) 
Anne Mae Catalino 


WESTWOOD SOUND 
(Nashville, TN) 
Eric Legg 


COMPASS POINT 
(Nassau, Bahamas) 
Terry Manning 


OCEANWAY RECORD 
ONEB 

(Los Angeles, CA) 
Allen Sides 


RECORDING 
CONSOLE(S) 


NeveVRP72 


SSL60S6G 


NeveV3 


Protools 


SSL 9000) wAJItimation 


RECORDER(S) 


StuilerD827/AB27 


Studet 800 


Sony 3348 


Lucas/Neve V3 


Studer A800 


MASTER TAPE 


Quantegy 467/499 


Quantegy 499 


Sony 1460 


APS Hard Drive 


BASF 900 


MIX DOWN 
STUDKXS) 
Engineer(s] 


CHUNG KING 
(New York, NY) 
Warren Riker, Comis- 
sioner Gordon 


PARAMOUNT STUDIOS 
(Hollywood, CA) 
Anne Mae Catalino 


THE WORK STATION 
(Nashville, TN) 
John Guess 


COMPASS POINT 
Terry Manning 


OCEANWAY A 
(Los Angeles, CA) 
Jack Jos«ph Puig 


CONSOLE(S) 


Neve VHP 72 


SSL6056G 


Harnson Series 12 


Protools 


Custom Oceanway 
Focusrite w/GML 
JUitomation 


RECORDER(SI 


Studcf D827/Ag27 


Studer 800 


Sony3M8/Amp<!iATR 
100 


Lucas/Neve V3 


AmpexATRlOZ 


MASTER TAPE 


Quantegy 467/499 


Quanlegy 499 


Quantegy 499 


APS Hard Drive 


BASF 911 


MASTERING 
Engineer 


SONY MUSIC 
Vic Anesini 


MASTERDISK 
Tony Dawsey 


GEORGETOWN 
MASTERS 
Denny Pureed 


STERLING SOUND 
Ted Jensen 


FUTURE DISC 
SYSTEMS 
Steve Hall 


CDfCASSEHE 
MANUFACTURER 


Sony 


UNI 


PDO-HTM 


WEA 


WEA 



ti 1996, Billboard/bPl Communications, Hot 100, R&B & Country appear in this feature each time; Mainstream Rock, Modern Rock, Rap, Adult 
Contemporary. CluD Play, and Dance Sales rotate weekly. Please submit material for Production Credits to Steve Graybow, Telephone 212-636-5361. 
Fax 212-382-6094, 5grayb0w@billb0afd.com 
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bELEBRATING SANTAOLALLA: Noted Argen- 
tinian producer Gustavo Santaolalla i.s one of those 
rare studio wizards whose productions not only are 
hailed by music critics but also actually mo\ii units. 

Santaolalla ha'* helmed commei-cially viable albums 
by Mexican rockers CaK Tacuba and rap/rock gi-oup 
Molotov; the discs were nominated for Gramrays. 

Santaolallas considerable talent has not gone unno- 
ticed by recoi-d labels. La.st year, Universal and San- 
taolalla teamed to form a S5 million joint-venture 
imprint called Surco. The label's actA include Molotov; 
Ai^entine rock act Bersuit Vcrgarabat, whose label 
debut, "Libertina.je," went gold (30,000 units sold) in 
Argentina, according to Surco; Uruguay rap outfit 
Peyote Asesino, whose label bow, "Terraja," is enjoy- 
ing heavy radio attention in Argentina; and Argen- 
tinian alternative rock band Arbol, now set to go into 
the studio. 

The Surco .signees played Oct. 2 at Buenos Aires' 
Parque Sarmiento arena before an enthusiastic crowd 
of 3,000 concertgoers who were on hand to help raLse 
a collective toast to the Surco imprint . . . and to its 
amiable and knowledgeable leader 

"This w'as more than a mck fe.stival," says Santao- 
lalla. "It was a statement. We aim to showcase alter- 



native Hispanic music as a new worldwide force, and 
these four bands combine IjTics and music with explo- 
sive results." 

A proven, wrsatile producer with a formidable track 
record, Santaolalla has paved the way for rock cii 
esjximl credibility in the '90s with groundbreaking 
discs by Warner's Cafe Tacuba ("Re") and PolyGram's 
Divididos ("La Era De La Boludez"). 

In addition, Santaolalla has i-ecorded BMG Mexico's 
Fobia and Lsland's avant-gai"de theater group De La 
Guarda. Before concentrating on rock groups in the 
'90s, Santaolalla worked with Argentina's noted folk- 
loric artist Le^n Gieco and with the Argentinian pop 
act Git. Santaolalla has own rcleasetl a couple of eclec- 
tic discs on his own in the pa.st few years. 

Nowadays, however, his activities w ith Surco take 
top priority. 

"Outside of Surco," .says Santaolalla, "I am only pro- 
ducing Cafe Tacuba for personal reasons. But I am 
100% committed to this new label, and I am sure it can 
become even more powerful, becau.se it reflects a new 
brand of alternatire music that will refresh the Amer- 
ican alternatire scene." 

Upcoming recordings for Surco include label pre- 
mieres from the Puerto Rican act Puya, the Uru- 
guayan gi-oup La Vela Puerca, and the (Colombian act 
Uraba. 

A Santaolalla trademark is to work closely with 
artists, but his rapidly expanding label has compelled 
him to form a production team to keep up with the 
scheduled release dates. 

Along with longtime partner Anibal Kerpel, San- 
taolalla has enlisted the services of other studio spe- 
ciali.sts, including Alfredo Toth and Pablo Guyot, who 
(Coiitiiiiied oil iiexl page) 
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9 LA MAFIA .t.v DISCOS 
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10 ALDANDRO FERNANDEZ :^i:r.- 
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12 SHANIA TWAI^ " 

13 JUAN GABRIEL 
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(Continued from precediiuj page) 

worked with Santaolalla on the 
Bersuit Vergarabat disc, and Tito 
Ocampo, former musical director of 
Carlos Vives, who will team with 
Santaolalla on the Uraba project. 

Getting caught up in 

CHILE: Dallas-based Iberoameri- 
can Media Partners is clasing nego- 
tiations on purchasing a classical 
radio station in Santiago, Chile. In 
August, Iboroamerican, a consor- 
tium that includes Venezuelan entre- 
preneur Carlos Cisneros, acquired 
.six Santiago radio stations, including 
the highly rated Rock & Pop, and the 
popular music magazine Rock & 
Pop. 

Paula Narea has been named GM 
of BMG Chile. She formerly was 
regional marketing manager of BMG 
Latin America in Madrid. 

The U.S. label RAS is expected to 
ship Gondawana's eponymous 
debut in December. The group's 
debut for BMG has sold 10,000 unit-s 
in Chile, according to the label. 

EMI Chile's hit rock act Lucybell 
has just dropped its third disc, an 
eponymous album. Mastered at 
Abbey Road by Chris Blair, the 
album follows up the band's 1996 
release "Viajar," which went plat- 
inum (25,000 units sold), according 
to the label. 




Anthony Salsatles Casa Blanca. 

President Clinton and RMM recording 
artist Marc Anthony stril<e a pose dur- 
ing a recent state dinner party at the 
White House at which Anthony per- 
formed material from his three hit 
salsa discs. Anthony's performance at 
the state dinner, held in honor of 
Colombian President Andres Pas- 
trana, boasted a jam session featuring 
guests Emilio Estefan Jr., Edward 
James Olmos, and Jimmy Smits. 

EMI Chile has just dropped 
"Polvo De Estrellas," the latest 
album by revered singer/songwriter 
Alberto Plaza. Recorded at West- 
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lake Audio in Los Angeles, it made 
its debut at an album presentation 
Nov. 6 at Teatro Teleton in Santiago. 
Plaza's pre\'ious disc, 199(j'a "Bandi- 
do," sold more than 85,000 pieces in 
Chile, according to the label. 

After a successful three-album 
career with EMI, pop/ballad duo La 
Sociedad has just put out its label 
debut for BMG titled "Corazon Lati- 
no." The album was certified gold 
(15,000 units sold) less than two 
weeks after its release in October. 

Sony has released "Rindanse Ter- 
ricolas," the label bow by fa.st-rising 
funk group Chancho En Piedra. 
The band's previous pair of discs on 
Alerce sold a cumulative 20,000 
units, according to Alerce. 

Another band that left Alerce, 
punk crew Los Miserables, has 
dropped its label bow on Warner 
titled "Miserables." Produced by 
Marino Goni (Negu Gorriak), the 
album contains a cover of "El Pueblo 
Unido," a famous protest song 
against Chilean strongman Augus- 
to Pinochet that was originally 
recorded by Chile's famed folkloric 
group Quilapayun. 

Chart notes, retail: oiga 

Taiion barely hangs on at the top of 
The Billboard Latin 50 for the sec- 
ond week as her hit album "Te Acor- 
(Conthiued on next page) 
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36 AMOR MALDITO ;Sei Ca. BMII 

26 C&SAS DE CARTON lUmmusica. ASCAP) 

1 CIEGA. SORDOMUM (COpyrigTil Control) 

13 COMO TE RECUERDO (Mainno f^iue MusK^dilora 
Aneei Musical, SESAC) 

7 CONTRA LA CORRIEHTE <New Fditiw EUOA, SCSAC) 
25 DAME. DAME. DAME [GIMME. &IMME.CIMMEI 

lCap-,ngh1 Control) 

31 DECIRADIO$(npP,BMI) 

3 D£JARIAT0D0(l<>9SDeepMiiMc) 

35 DESDE QUE TEAMO {Mas Flamingo, BMI) 

19 OIRECTOAL CORAZON (Edimu&a. ASCAP) 

23 DOS HOJAS SIN RUMBO [PMimus>c. BMI> 

38 EL CHIVO '.CapriM Control) 

9 EL PRtVILEGIO DE AMM (Bwchivow). SMI) 

34 EMERGEHCIA DE AMOR (W8 Music Corp . ASCAP) 

2 ESPERANZA m\ Apnl, ASCAP/Unimusica, ASCAP) 

27 CRACIAS POfl TANTO AMOR fVander. ASCAP) 

16 HOTEL CORAZON (Mas fl^mineo.BMI) 

18 U OTRA PARTE DEL AMOR (Wamet Cliappell, 
ASCAP! 

32 ME EQUIVOQUE CONTIGO (Peur mi l . BMI) 
40 ME RACES FALTATU(E(l>fnons3, ASCAP) 

17 ME HAS ECHADO AL OLVIDO (JKMC, ASCAP/MCA 
ASCAP/Liw, ASCAP) 

8 ME VOV A QUITAR DE EN MEDIO ICDprnsht Conbol) 

39 MICHATITA(Ei;a7.BMl> 

21 NINA BELLA {EMOA. ASCAP) 

14 PARA DARTE Ml VIDA (W6 Music Corp. 
ASCAP/riainlxiyan) 

11 PiOO ll^ntijinco ASCAP) 

12 PGR MUIERES COMO TU(VdiKlef, ASCAP) 

21 QUE BONITO !PacF5c. BMI] 

fi OUEHABRIASIDODEMIINewEiMionEMOA. 
SESAC) 

15 OUERIDA (BMG. ASCAP) 

24 QUIEROSER(Copyti£hlCDntiol) 

29 SIN TMEdimonsa. ASCAP) 
i TU AMOR (FIPP, BMI) 

30 TU NUEVA VIDA <De Una. BMI) 

22 TU SONRISA (Soiv//AIV SoiiKS. BMI) 

20 TUSOJOSSON IFMD ASCAP) 

33 VUELVO A NACER (UntmusKa, ASCAP) 

19 YONACI PARA AMARTE (FIPP. BMI] 

37 YOU'RE STILL THE ONE (Songs CM PMyGrani Inl'l, 
BMI/loon EcbD. BMWomba. ASCAP) 
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: TE ACOROARAS DE Ml 


(JJ 






★ ★ ★ Greatest Gainer ★ * * 


3 




SHAKIRA i jr:. ■■ ..i.js ai---ie 00 DONDE ESTAN LOS LADRONES? 


3 


2 


' 


ENRIQUE IGLESIAS fONOViS* O800O2 


COSAS DEL AMOR 


CD 


6 
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JULIO IGLESIAS Columbia 69677 MY LIFE: THE GREATEST HITS 


CD 


7 


30 


ELVIS CRESPO • SONY DrSCOS 82634 ■ 


SUAVEMENTE 
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4 


13 


SOUNDTRACK mc 6S905.'5Ony otscos 


DANCE WITH ME 


7 


5 


39 


RICKY MARTIN • sont discos 82653 


VUELVE 


(D 


15 


5 


CHAYANNE sonv discos B2S69 ■ 


ATADO A TU AMOR 


9 


8 
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GRUPO LMTE i^Cvtr. 5a9«6aTOLYGRAM LATINO IB 


DEOORAZONAL CORAZON 


10 
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57 


MANA • WtA lATINA ;0430 


SUENOS UQUIDOS 


11 


10 


49 


ALEJANDRO SANZ wea utina 202BI Bg 


MAS 


OD 


19 
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MICHAEL SALGAOO jocy 8292&scny discos 


PURO PUEBLO 


13 


11 


22 


CHARLIE ZAA sdnojjx 8270«rtO«Y DISCOS |B 


UN SEGUNDO SENTIMIENTO 


14 


13 


59 


BUEHA VISTA SOCIAL CUflMnDOKxn'saGiJO^ -i'-.^.Q 


euowvrosocw.cuJB 


15 


12 
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Dl BLASIO .'--i; la h..u';,ieMG latin 


OESDE MEXICO 


IS 


14 


59 


ALEJANDRO FERNANDEZ • ^ DG0as8?44eB 


MEESIOTENAMORANOO 


17 


16 


13 


GIPSY KINGS NoNriUCK ATLANTIC 7951CUAG 


CANTOS DE AMOR 


18 


18 


53 


MARC ANTHONY • rmm S2i56 


CONTRA LA CORRIENTE 
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NEW^ 


LOS TEMERARIOS FawjViSA w/s 


15EXIT0SPARASIEMPRE 


(D 


22 


19 


LOS TUCANES DE TIJUANA iu> latin gseieB 


AMOR PLATONICO 


21 


20 


8 


LOS SUPER SEVEN rca inaskville) 6768gi'BMG latin LjOS SUPER SEVEN 


22 


23 


19 


VICENTE FERNANDEZ sc^v discos 82713 B 


ENIREaAMORYTD 


(D 


29 


2 


LAURA PAUSINI AFAtATm2«720 


Ml RESPUESTA 




RE-ENTIIV 


MILLY QUEZADA SONV discos S2593 


VIVE 


29 


27 
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RAMON AYALAYSUSBRAVOS Da NORIEFflEDOC 1775 CASAS DE MADERA 


2S 


25 


11 


FTUNKJE RUIZ ^>tXNOi XTm/POmm lAHNOB 


NAOMIENTO V RECUERDOS 


27 


21 


73 


CHARLIE ZAA • SONiXUX 8? t3£i'S0NV DISCOS B 


SENT.MIFNTOS 


2S 


17 


20 


JARABE DE PALO FM( i at \ 4 ; 7f,; 


LAFLACA 


29 


24 
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LUIS MIGUEL WtA LATINA ^36-1^ 


TODOS LOS ROMANCES 


30 


28 
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FRANKiE NEGRON wtAWHKjt 24n. latina 


NO ME COMPARES 


31 


26 


26 


VICTOR MANUELLE &3Nt discos a27i7B 


IRONIAS 


(12) 


40 
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ALABINA Asrc» cifiCi 4014 


THE ALBUM II 




RE-ENTRV 


CONJUNTO PRIMAVERA roNDViSAg663 


NECESITO DECIRTE 
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RE-EKTRV 


BANDA ARKANGEL R15 luna a502/F0N0ViSA 


AMOR DEL BUENO 


(D 


39 
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JULIO IGLESIAS sont nscos B2B71 


Ml VIDA:GRANDES EXITOS 


38 


33 


31 


SELENA EMI LATIN 94110 


ANTHOLOGY 
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FEY SONY WSCOS827S5 


EL COLOR DE LOS SUENOS 


38 


31 
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LOS MISMOS EMI LATIN 96S02 


VEN A Ml MUNDO 


39 


32 


21 


OZOMATLI AIMO SOUNDS a002Q.'INTERSCOPE B 


OZOMATLI 


40 


36 


11 


GRUPO BRYNDIS d\<a qsa.t7<EMi iatih 


UN JUEGO DE AMOR 


41 


3» 


23 


RICARDO ARJONA SONY DtSCOS 62680 B 


SIN DANOS A TERCEROS 


42 


30 


30 


PEPE AGUILAR MUSAfiT laiaHAlBOA 


CON MARIACHI 


43 


35 


40 


LOS TEMERARIOS • fonovisa osis B 


COMO TE RECUERDO 


44 


37 


23 


CARLOS PONCE tMi LAriN B 


CARLOS PONCE 


45 


44 


4 


JOSE FELICtANO RODVFn 5!i9X2.'P0LYGRAM lATiNO 


SENOR BOLERO 


46 


41 


6 


JUJOPfECIADOYSUBANMPERU0an»FKSRCA6:9»fiuGucn TUYAUDCONOCES 


47 


45 


10 


LA MAFIA SONY DISCOS 82S26 


EUFORIA 


48 


34 


10 


TONO ItOSARK) weacaribe 24304mea latika b 


EXCLUSIVO 


49 


4« 


21 


VARIOUS artists COtUMBiA 69«3«0NY DISCOS 


LATIN MIX USA 


50 


42 


28 


GRUPO BRYNDIS OiSA 9424aTMi latin 
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POP 


TROPICAL/SAISA 


REGIONAL MEXICAN 



1 OLGA TANON wealatina 
TE ACORDARAS DE Ml 

2 SHAKIRA 5CINY discos 
DONDE ESTAN LOS LA0R0NES7 

3 ENRIQUE IGLESIAS foncvisa 
COSAS DEL AMOR 

4 JULIO IGLESIAS COLUMBIA 
MY LIFE 

5 RICKY MARTIN SONV DISCOS 
VUELVE 

6 CHAYANNE SONY discos 
ATADO A TU AMOR 

7 MANA WTA latina 
SUENOS LIQUIDOS 

8 ALEJANDRO SANZ WEA ladna 
MAS 

9 Dl BLASIO AfiiOLA'HMC latin 
DESDF MEXICO 

1 0 lOJANCflO FERtttNOEZ SCNY DfiCQS 
ME ESTOY ENAMORANDO 

1 1 GIPSY KINGS V^C^XHATLilNnCNUS 
CANTOS DE AMOR 

12 UURA PAUSINI WEALATINA 
Ml RESPUESTA 

13 JARABE DE PALO EMi LATiN 
LA f LACA 

14 LUIS MIGUEL wealatina 
TODOS LOS ROMANCES 

15 ALABINA astor place 
THE ALBUM 1 1 



1 ELVIS CRESPO SONY Discm 
SUAVEMENTE 

2 SOUNDTRACK EPCSOfrr nscce 
DANCE WITH ME 

3 CHUtUEZAASONOiA^OKYDSCOS 
UN SEGUNDO SENTIMIENTO 

4 BUENA VISTA SOCIAL CLUB 
VTORLD CIROJIT/nONESUCH'AG 
BUENA VISTA SOCIAL CLUB 

5 MARC ANTHONY RMM 
CONTRA LA CORRIENTE 

6 MIUYQUEZMMSCNrCiSOOSVIVE 

7 FRNME RUZ raXMNrailcnui lATC 
NACIMIENTO Y RECUERDOS 

8 OWtUEZAASONCUftSOWDfiCOS 
SENTIMIENTOS 

9 flWiaENGjRONAiA:A=KtwAL;nu 
NO ME COMPARES 

10 VKrrOR MANUELU SOr«y CGCXA 
IRONIAS 

11 TOHOKJSMOWiMWMtAMw. 
EXCLUSIVO 

12 VARIOUS ARTISTS JirvSONYOtSCCG 
MERENHITS ■9D 

13 CUBANtSMO! ••■■■(.■. -.■. ^^.vn .- 

14 RueEhGoeALi: 

iNIhiJ[;o;-.M.. ■ ;.: . ■ ■ 
ISKARIS EWLV5WG It. 
YO VOV POR Tl 



1 GRUPO LMTE Knmm.'^aMiurKi 

DE CORAZON AL CORAZON 

2 MCHAa SALGAX .on Wr DCOE 
PURO PUEBLO 

3 LOS TEMERARIOS FOMOVISA 
16 EXITOS PA«A SIEMPRE 

4 LOSTUCAMESDETUUAMEMutm 
AMOR PLATONICO 

5 LOSSJRRSVQI'i/ iS'^MXSiiGuQR 
LOS SUPER SEVEN 

6 VCENTI FERHANDEZ 'JOhi OtSCXK 
ENTRF El AMOR r YQ 

7 WMONAYUATSUSBMMSOELNCMTE 
Pta« CASAS DE MADERA 

8 CONJUNTO PRIMIWDUFONCMSA 
NECESITO DECIRTE 

9 BW0AARKWGELR-15F0N0VTSA 
AMOR DEL BUENO 

10 SELENA TMi iaTin ANTHOLOGY 

11 LOS MISMOS EMI LATIN 
VEN A Ml MUNDO 

12 GRUPO BRVNDS DG«n« LATIN 
UN JUEGO DE AMOR 

13 PEPE AGUILAR musarTAAibCA 
CON MARIACHI 

14 LOS TEMERARIOS fOWVlSA 
CCMO TL HLCUtRDO 

15 JUUOPRECIADOYSU BANDA 
PERU Oa RACIFKO KMMG 
TU YA LO CONOCES 
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NOTAS 

(Continued from prveeding page) 

daris De MS" outsells Shakira's sec- 
ond-place album, "Donde Estan Los 
Ladrones?" (Sony Discos) by 12,000 
units to 11,500 units. 

Tanon's disc, which retains the 
No. 1 rung on the pop genre chart, 
swoons 111-141 on The Billboaiti 200 
as sales of her disc drop 1 .500 units. 

"IWnde Estan Los Ladrones?," 
whose sales l<ite 3,000 pieces this 
issue, soared 175-143 with a bullet on 
The Billboard 200. 

The third Latino title on The Bill- 
board 200, Enrique Iglesias' "Cosas 
Del Amor" (Konovisa), tanked ln2- 
186. 

Grupo Lfmite's "De Corazon Al 
Coraz6n" (Rodven/PolyGram Lati- 
no) holds fort at No. 1 on the region- 
al Mexican genre chart for the third 
week running. 

Elvis Crespo's "Suavemente" 
(Sony Dlscos) returns to No, 1 on the 
tropical/salsa chart, thus ending the 
12-week run atop the chart by the 
Epic/Sony Discos soundtrack to the 
film "Dance With Me." 

Rising prominently this issue is 
Chayanne's hit album "Atada A Tu 
Amor" (Sony Discos), which leaps 
15-8 to become his first top 10 entry 
on The Billboard Latin 50. 

Also jumping is Michael Salga- 
do's splendid "F'uro Pueblo," up 19- 
12. The Tejano roots disc is the fii-st 
Joey relea.se to be distributed by 
Sony Discos. 

Chart notes, radio: Shaklra 
scales Hot Latin Tracks for the first 
time this issue with "Ciega, Sordo- 




Tucanes' Chilean Gold. EMI Latin recording act Los Tucanes De Tijuana 
recently received a gold disc in Chile for its eponymous greatest-hits collection, 
which sold more than 15.000 units. Shown, from left, are Tucanes band mem- 
bers Clemente Flores and David Servin; Alejandro Sanfuentes, managing direc- 
tor of EMI Odeon Chilena; and Tucanes band members Mario Quintero Lara and 
Joel Higuera. 



muda," which scored 17.4 million 
audience impressions. 

Moreover, Sony Discos' budding 
superstar is the first Colombian 
artist to hit No. 1 on the chart. 
"Ciega, Sordomuda," which reaches 
the high chair of the pop genre chart 
this is.sue, notched 12.8 million audi- 
ence impressions on that chart. 

For the sixth week in a row, Los 
Temerarios stay atop the regional 
Mexican genre chart with "Como Te 
Recuerdo" (Fonovisa). That smash 
ballad recorded 7.9 million audience 



H. L DISTRIBUTORS 



^» Dejenos ser su distribuidor y quedara complacido 




Alendido por un experto personal con mas 
. de veinte anos en el giro de la musica. 



Procesamos sus ordenes con 
eficiencia y rapidez. 



■ Contamos con el catalogo mas complete 
90 musica I41ina e inlemacional. 



■ -K rnos el mas variado surtido 
rn DVD'S, Laser Videos y VHS 



6940 S,W. 12th St. Miami. Fl. 33144 
Tel; (305) 262-7711 Fax (305) 261-6143 
Visitenos en nuestra pagina Web: 
www.@hldisl.com 



e-mail: music@hldist.com' 




impressions. 

Frankie Negron's "Agua Pasada" 
(WEA Latina) remains at No. 1 on 
the tropical/salsa genre chart with 
12.4 million audience impressions. 

Elsewhere on Hot Latin Tracks, 
Ariola/BMG's noted pianist Di Bla- 
sio lands his first top 10 hit, "Queri- 
da." with his mega-star labelmatc 
Juan Gabriel chipping in \'ocals on 
his classic. 

Also, thanks to heavy airplay bv 
WCOM-FM and WKAQ-FM in San 
Juan, Puerto Rico, Shania Twain 
becomes the finst country artist to 
enter Hot Latin Tracks with her 
now-classic smash "You're Still The 
One" (Mcrcury/PolyGram Latino). 

One final note: Contrary to what 
was reported in the Latin Notas of 
Oct. 24, Enrique Iglesia.s' former 
chart-top|»r "Esix'i-dnz;i" (Fonovisa) 
earned the Spanish singing star his 
ninth No. 1 single. In terms of No. 1 
.singles, this moves him into sole pos- 
session of second place behind WEA 
Latina idol Luis Miguel, who has 12 
chart-toppers. Iglesias has iipent .t4 
weeks atop Hot Latin Tracks, two 
weeks shy of the 56 chart-topping 
weeks recoi-ded by Miguel. In third 
place, with eight No. 1 hits, is 
Epic'Sony luminary Gloria Este- 
fan, who has logged 27 weeks atop 
Hot Latin Tracks. 

Sales STATFILE: The Billboard 
Latin 50: this issue: 118,500 units; 
la.st issue: 1 1.5,000 units; similar i.s.sue 
last year: 110,000 units. 

Pt)p genre chart: thb; Ls.sue: 62,.500 
units; last issue: 61,000 units; simi- 
lar issue last year: 45,000 units. 

Tropical/salsa genre chart: this 
Lssue: 'ihJM) units; last issue: 27,000 
units; similar i.ssue last year: .38,,50O 
units. 

Regional Mexican genre chart: 
this issue: 23,000 units; last issue: 
22,000 units; similar issue last year: 
22,000 units. 

AssiMame hi prepuriiig tliwcolimiii 
nvs pmvkled by Marcelo Fe nidiidez 
Hitay ill Hiwiioi< AircH and Pablo 
Mdrqiwi hi Santiago, Chile. 



^ When the show hits the road, the^ 
music industry turns to the premier 
reference quide...The International 
Talent & Touring Directory. 
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BY HOWELL LLEWELLYN 

MADRID — Spain's musk industry 
was one ol the fasIesl-p"owin}^ lasi 
VL-ar, with a huge leap in sales ot 
domestic. Laiiu and .Viiglo European 
prmluti. which s;iw Spain chmb inio 
lOth plate in world-niarkei rankings, 
according lo the IFI'I. 

.Aithougij nol spetlatular, increased 
iratlic across ihe Spain-Lalin Ameri- 
can musical l)ridge — a bridge Iniill 
upon 500 yeai-s ol'linguisUc. historical 
and cultural links — has played its pan 
in this boom. .-\iid fueling the growth is 
the initiative of Spain's IKI'I atliliate, 
AK^'VK. to highlight Latino music as a 
thiid and separate category, alongside 
Spanish and intemaiional music, in its 
Prcmitjs Auiigt) award ceremony. Tlie 
second annua) I'remios Amigo event 
will he staged Nov. 2G. in Madrid. 

" Ilie results of the rii-st ceremony 
last November have been highly posi- 
tive." insists (Haudiu (xmde. wlui is 
president of the Premios Amigo orga- 
nizing committee, as well as president 
of Sony Music Kntertiiintneni Spain. 




"Ii played a role in the increase ol 
sales in Spanish and Latino nuisic. 
and the Amigo awards are seen 
beyond Spain as the ofbcial recogtii- 
lion of the Spanish music industry." 

Hie facts, to some extent. Justily his 
optimism. ITie numlxrr of Latino artists 
who have appeared in die Spanish 
charts this year is higher than ever: 
(•lona Kslefan. Ricky Martin. Krantisto 
Clespedes. Moloiov. I.uis Miguel. So fYa 
(xMitrariar. Andres C^lamant, /Mejau- 
dro Kemande/, Jose Luis Rodriguez. 
"Kl Punia." Maixela .VIorekt. (U>nipay 
Segundo. Silvio Rodriguez and both 
Julio and Knrique Iglesias. 

The outgoing route from Spain to 
the AuK'ricas was a litde quieter, with 
the trallic limited to perhaps .\le- 
jandro Sanz, .Monica Nai-anjo. JaralK- 
lie Palo. Klla Haila Sola and Joan 
Matuiel Serrai. Biu that's no surprise. 



PREMIOS AMIGO: 

A SPANISH CELEBRATION 

Building A Bridge To Latin America 





Conde, who was Premios Amigo pres- 
ident for its inaugural event, said 
then. "We exjK-cl Latin America to 
benefit (most] from greater sales here 
lin Spain] for reasons ol size and vari- 
ety. .Vfier all, it's an entire continent." 

Itideed, there is a growing reali/ii- 
lion among insiders and critics on the 
Spanish scene that, while mainstream 
pop/rock in Spain may be more 
evolved than in the New World, when 
it comes to quality material and a rich 
source of varied roots music. Spain 
needs Latin American an<l Latino 
nuisic more than vice versa. 

Conde is himself Brazilian, and, 
ironically, his prediction was well 
borne out last moiiih. when Spain 
became the first territory outside I^tin 
America where Brazilian samba/'rock 
act -So Pni (ionlrariar won a gold disc 
(50.(KM> sales) with ifie Spanish vei^sittn 
i>f its eponymous RC«\ album, which 
has sold 3 million units in Brazil. 

COMMON LANGUAGE 

.\ glance at the official AH A'F. sales 
chart anv wcx-k during 1998 reveals a 




Si> f'tii (AinltiiTM} 

glaring lact diat is unprecedented in 
.S|Kiin's nuisic industry (which aqriiably 
did nol exist as a serious business until 
the 1 9H()s, as Sjiain emerged from the 
isolationism of the Pranco era), llie vast 
numl>er orentries on the Spanish charts 
were, in fact, by Spanish-language 
artisl-s limn fxidi sides of die Atlantic. 
The list published (Xi. 14. !(«■ example, 
shows that just three of the ttip 15 
,ill)ums were non-Spanish or non- 
1 atino— Phil C^illins. Mike Oldfietd and 
l>epetiie Mode — although diere was 
also the mostly Knglish- language allmm 
■gloria!" b\ Latino siardUtria Lstef'au. 

"()\er die past year, we have often 
H'cn near h all the top 20 oi' so albums 
bring Spanish or Latino, and the 
I hanges since last years Premios .\migo 
have In-en amazing," says I-aly (''afYia. 
inlet iiaii<»nal-exploitaiion director at 
ContttiUfft nti fktfjf 56 
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PREmios^ 
AmiGO AwARp 
lIominEES 

Herr arr ifir ntwutuittom for If) pnzti to be prneidfd at Spam's I*rfmios Amigo 
Autirdi, to he held Stiv. 26 m Madnd. Tlie awards are di'JrihuUd u-iltitn three 
fiitegories: Spaimh, intfrnatwnat and Ijitim nrtvis. Aihums rrledtfil in Sftain 
hetvem Jan. I. !997. and Sept. 30, {99H. ufrr rligihle for nominatmru. 

sPAniSH 

Beit Male Artitt 
Andres Calunaro "Mia Suciedad" (DRO tasi West) 
Maiiolo Garcia "Arena \Ln Los Bolsillos" (BMG Ariola) 
Joan Manuel Serrat "Sorobras En La China" (BMG Ariola) 

Best Female Artitt ' ' ' ~~ 

Malii ■■Apiriidiz" (IVp's Records) 
Monica Naranjo "Hnlabra De Miijcr" (Epic) 
Nina Paslori "tres Luz" (BMG .\riola) 

Hnt Croup 
Jarabc De Palo "Depende" (Virgin) 
La Orcja De V^n Gogh "Dlle M Sol" (Sony) 
Presuntos Implicados "Sicte" (Warner) 

Best Album 

Manolo Garcia "Arena En L^)s Holsillos" (BMG .Ariola) 
Jarabe De Palo "Dcprndc" (Virgin) 

Joan Manuel Serral "Sombras En La China" (BMG Ariola) 

Best Flamenco Album 
EI Lebrijano "tlasablanca" (EMI) 
Niiia Paslori "b.ivs Liu" (BM(> .\riola) 
Navajiu PlateA "IVsde Mi Azoiea" (Chrysalis) 

Best SniT^riutMevelaitom 
Malu "Aprcndiz" (Pep's Records) 
Alba Molina "[)espasiu>" (Virgin) 
La Orqa De Van Gogh "Dile Al Sol" (S(jny) 



intERjiAtionAL 

Best Male Artist 
Eric Clapton "Pilgrim" (Warner) 
Lenny Kravilz "5" (Virgin) 
Mike Oldfield "Tiibiitar Bells III" (Warner) 

Best Female Artist 
Celine Dion "I.ft's Talk Alioui l.o\f" iKpitl 
Gloria E^lefan "gloria!" (Ki)i<) 
NataJie Imbruglia "Leil Of l he Miildle" (RC;\) 

BisTCroup ~ ' " 

Aqua "Aqunritim" (Universal) 
The Corrs " lalk On Corners" { HS/Lava'AtLintic) 
Lighthouse Family "Postcards From Heaven" (Polydor) 

Best A^tim 

The Con» "Talk On Corners" (l4.VUva//\ilanik:) 
Celine Dion "Lei's Talk About l.ove" (Epic) 
Lighthouse Family "Postcards From Heaven" (Polydor) 

Best New Artist/Revelation 
Aqua "Ai)u.iiiiim" (Universal) 
Natalie Imbruglia "l eft Of I he Middle" (RCA) 
Lighthouse Family "I^osiciirds From Heaven" (Polydor) 



LAtino 



BeitMale Artist 
Francisco Cespedes "\'ida Loca" (Warner) 
Ricky Martin "Vuelve" (Coltimbia) 
Luis Miguel "Romances" (Warner) 



Best Female Artist 
Gloria Estefan "gloria!" (Epic) 
MarceU Morelo "Manantial" (BMG-RCA) 
Thalia "Amor A La Mcxicana" (EMI Odeon) 

Best Group " 
Molotov "Dondc Jiiganin Las NinasP" (L'niversal) 
So Pra ConlrariBr "So Pra Contrariar" (BMG-RCA) 
Vieja IVova Santiaguera "La Manigua" (Virgin-La Raiz) 

Best AB)um 
Francisco C^pedes ''\'ida Loca" (Warner) 
Gloria Eslefan "gUiria!" (Epic) 
Mololov "Doiide Jitgan^n Las NlAas?" (Universal) 

ffcii NeuTAriuVRevelai^ 
Francisco C^spedes "Vida Loca" (Warner) 
Manu Chao "t;landesuno" ( Virgin-Che waka) 
Molotov "Dt'tnde |iigiirdn Ijis Nii^as?" (Universal) ■ 



critic's choices 

Billboard correspondent Howell Lewellyn offers his selection of some of the most notable new 
albums of the past year by artists active on the Spanish music scene. 



/i^^u^-RaloFimra i/Z'^a/f. "MemortaDalPorvMb''' imM: 
D MC/Jhii U i nistnbutnr:W^^Mat Ftibiisher: laMHUda 

Marutgfvwnl: MVlHZ HUtrtKL, RBL 8. Hot>ktng Agent: MVlUZ 

Annnn^ pmn. 

Simply put. Radio Futura changed ilie face of" Spanish 
p(»p/r(K k in the 1980s, the decade of great Spanish pop/rock. At 
first, the major labels didn't want to know about three kids whose 
desire was to invigorate and update the stale teenage-pop sound 
favored by the niainstream music business. Within no time, the 
labels were licking the boots of Radio Futura and their classy imi- 
tators, who did as much Ibr the '80s Madrid 
"Movida," or "hap|>ening," as cult filmmaker 
Ptdro Almod6var. The three members of 
Radio Futura twik separate paths in 1992. 
But, when BMd askcxl ihem lo release an 
anthology, they went further, bringing in 
younger musicians to help them re-record 
old hits and remix others. .\liou( half of the 
15 songs on "Memoria Del I'orvenir (Memory 
Of 'l"he Future)" are untouched, and the 
result is delightful. When the group disband- 
ed years ago. Radio Futura singer and com- 
poser Santiago Auseron transformed himself 
into s*)mething of a roving musical mongrel 
under the guise of Juan Perro (John Dog). Riidw Futura 
Vet he also was responsible for introducing 
Spaniards to traditional Cuban sou music in the 
late '80s, which led the way for Ry Cooder's 
Grammy-winning "Buena Vista Social Club" 
project. 

Arti^f: Corapay Seando Aifmm. "Lo Meior De La 

VM" ImM: DRO East West D,stnhnt.m: DRO EaSt 
West DRO East West Mnimi>t'nicui:\3il 

Unra M^n^^ .i^rr^v; Lds Uofo ta Spifet Cb^ 
Henadt/Ptanete Jlum hi Brape 

One pct?iun central to the worldwide awakening 
to traditional Ckiban music, as well as the phenom- 
enal sua:e.ss of Ry CxKuler's aforementioned "Buena 
Vista S(x.Hal Club," is 9 1 -year-old Compay Segundo, jarubr De Ptdo 
who has been playing for 77 years. Segundo 
was a major figure in Cuba and Europe in 
the I9-10s and 1950s, was "for^jolten" after 
the I9.'j9 triumph of Fidel C^astro, then redis- 
covered in Spain in 1994. The version of 
"Chan Chan" that opens "Buena Vista Social 
Club" was written by Compay — whose real 
name Is Francisco Repilado — as were many 
songs on "Lo Mejor De La Vida (The Best In 
Life)." This album was heading for gold sta- 
tus (.50,000 uniLs) in Spain this fall and had 
moved more than 1 15.000 imiis worldwide, 
mainly in the L'.S. and France. Every song is 
a treasure, dominated by (ximpay's unique 
seven-string guitar, a cross between the MOa Faston 
(luban trex and the Spanish guitar called the 
annouico. Compay is aided by the queen of Cuban 
"filin" (from the word "feeling"), Oniara Poriu- 
ondo, and Spain's sublime singer Martirio, plus 
flamenco guitarist Raimundo j'Vmador. The album 
Is worth any price just for the song 'Juliancito (Tu 
Novia Te Boto)." 



Benavent, Ketama's Antonio and Josemi Carniona. percussionist 
Tmo Di (ieraldo, singer Dtiquende and dancer Joaqufn Grilo. 




Artist: Jmla DS Pab Alimm: "DUNOdB" ImM: 

DistribiiUn: Ifrgfel ROCanIS EspSftB PtiNhfio : I^OHCO 

dnas del Mnia, Warner Quppel suouigemrni: 

BrItOS Booking Agent: MiP|H BPRtS 
It may not be the "Latin rock" described by critics and 
observers when they talk atKiut the growth of music in Spain, 
largely imported from Ladn /Vnierica, but Jarabe De Palo's some- 
what languid style certainly has boosted sales and 
interest in the Latin-rock genre. The success of this 
Barcelona act, the biggest of any new Spanish band 
for several years, is dtie to (me song, "La Flaca," 
from the debut album, and one person, singer Fau 
Dones, who composes all the songs and is, in ellect, 
the hand. Ihe Jarabe phenomenon led to the 
immediate success this fall of second album 
"Depende (It Depends)." which will have an addi- 
tional track featuring New V'ork-ba.sed Cuban salsa 
queen Celia Cruz on iLs L'.S. edition, due for 
February release. Members of Spain's top gypsy 
pop group, Ketama. guest on "Depende," which 
was produced in London byjoe Dworniak — factors 
that give the album an international credibility it 
might otherwise lack. 



i 



I'^^/Ska-P -XUmm: " Clf S ail " lMM:flCA 

lh^!nh<inr BM CVM a Publiiher: 
MUSiateS BMG ArWa Management: 
liiHtking Agt nt: AnOBl ROIBarO 

rolite violence, politit.il corruption, libera- 
linii siniggU-s and paramilitary killings in 
L.iiin AincMia, a Christmas carol based on 
t hildrrri d\ ing of hunger in the iliird World, 
animal ligliis (especially that most Spanish 
phenomenon of bullflghdng), ecology, land- 
less pea-iimts. even King Juan Carlos as an 
idk-i... I Ik-si- are the topics tackled by the 
lyrics of the rather musically limited Ska-I^ 
and no doubt the surprise success of this act is 
essentially a social phenomenon. The songs are rous- 
ing hymns lo teenage rebellion and social concerns, 
with much humor that connects well with a wide- 
spread hostility among Spanish youth to the looming 
F.uropean single market and its currency the euro 
(hence the album title). Ska-P, which is pronounced 
as "escape." enjoys little radio airplay, as you might 
expect. But the band's first album, "El Vals Del 
Obrero (The Worker's Waltz)." sold 165,000 units, 
and "Eurosis" is on course for sales of 200,000, or 
double-platinum status. 



Artist: n 
Pi'itributor: 



Arlis(:PKOdt\Mtii Album: "VaSaT LaM: 

Mer cu ry [hsinhn tur Mercary/Po^fGrm 

Publisher: MSnbTII Wtinnnfmi'Hl: 




Booking Agents: Conc8PtartB SJl. In Spafei and 
jjOiAiir^^ 

MamatiBMd HMc Nalworli to the U.S. 

Spain is top-heavy with excellent flantenct) gui- Miiniea Saranju 
tarists of all ages, and they easily outnumber wor- 
thy rock axemen. But Uiere is one light shining bright in the 
uniquely Spanish firmament of flamenco-guitar wizardry, that of 
non-gypsy Haco De Luci'a, who has captivated hardened practi- 
tioners for more than 25 years. "Luzia" is named for the artist's 
Portuguese mother, hence the spelling difference. .Although ai 
times jaunty, "Luzia" is also a deeper rendering of the human 
condition and is both expressive and serene. Below all the hap- 
piness, evidenced in spiraling guitar nourishes, is an inevitable 
sadness, displayed in meandering, low-keyed saunters. The real 
joy of Paco De Lucia is that his playing is both ancestral and mod- 
ern. He still plays purist flamenco, as well as with such pop stars 
as Alejandro Saiu, and has ventured into jazz and Eastern mysti- 
cism. An abundance of guests on "Lu/ia" includes Ixissist Carles 



■Wmm: "Er«S Ug"_ /^j/W ; 
Pubhslu't: OmU^WH/ 

IMIIfeBdo/Pacaco/PQiyMn HkBfc 

Pl^JIprt Music Munu^, ■ifwrii: 
liffoking Agent: FSillMdO RBKBI 

Flamenco, as undei'^nHKl today, is not that 
much older than its mirror-image genre across 
the .\dantic, the blues. But whereas the <lebate 
between purists and innovators seems to have 
been overcome in the blues field, it is still a 
source of much excited, diT-sherry-inspircd 
discussion in Spain. This means that, from time 
to lime, the imminent demise of "real flamen- 
co" is announced — until somebody like Nina 
Paslori comes along. Pastori sold 150.000 
copies of her debut album at age 17, and now, 
three years later, she has surpassed that with 
"Eres Luz (You Shine)," an accomplished mix 
of tlie traditional and the modern. She would be splendid even 
without the distinct advantage of having been a neighbor and 
friend of the late flamenco legend (^amaron De La Isia and hav- 
ing been discovered by two famous artists — flamencologist Paco 
Ortega and singer .-Vlejandro .Sanz. who wrote one of the num- 
bers on the album. "Que Pena (W'hat A Shame)." 



AHLst: Mdnica Naranio Aihim: "Priaira De M4er" lm: Epic 
ihstnhutof: Sony Music Publisher: SJW SOUND Eiclonas 

RAuriCaleS SUtnagetnent: Gi Br0S B(M)king Agent: Gi Rrat 

"Exulx-ranl" is (he word thai Mashes across your mind as you 
watch and listen to Monica Naranjo. a powerful figure in all 

(Umtinned on fxigr 54 
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• Debut album "La Flaca" sold more than 600.000 copies 
worldwide, spending 64 consecutive weeks in the charts 

• In 1997 jarabe de Palo received Spain's most prestigious 
music awards: Premio Amigo, Premios Ondas 

and Premios de la Musica. 

• "La Flaca" tour involved more than 200 shows. 

• New album "Depende" 

went straight to 1 in Spain and has 
sold in excess of 200.000 units 
(2 X platinum) in 4 weeks. 

• Lead single "Depende" has held Top 5 
airplay positions in Spain since August. 




Now touring in Latin America. 



VIEJA TROVA SANTIAGUERA 



WBUM 




These five talented musicians used to play in 
legendary Cuban bands, such as Cuarteto Patria 
and Estudiantina Invasora. When it came time 
to retire in 1993 they decided instead to form 
Vieja Trova Santiaguera and conquer Europe. 

Five years later they have released their 
fourth album (their first with Virgin Records) 
and they can boast of doing sell-out tours 
every year. 

La Manigua was 

recorded in Madrid in 
June '98 and mixed by 
Joe Dworniak in 
London. The album 
contains a fine collection 
of traditional Cuban 
songs plus covers of "La vida sigue igual" 
(Julio Iglesias) and "Todos los ojos te miran" 
(Pablo Milanes). r 
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KJnerido Alejandro 

I 

We congratulate you for s//rpjssing 
' \ 

all previous records ^ales, 
tour attendance and !msovers. 

By the end of 1 998 m^A^ " 
goals will still be mm evei 
wfare proud to 
from the beginni 
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senses bii( relatively unknown, despite selling 700,000 albums in 
Mexico in 1997 and 800,000 in Spain this year with the album 
"Palabra De Mujer (A Woman's Word)." The title itself is inter- 
esting, as 23-year-old Naranjo, tnarried for five years to her pro- 
ducer, tlrisiobal Sansano, has become an icon of the Spanish gay 
(ommuniiy. This was after she was Itfalured on the cover of 
Spiiin's main gay magazine, Sftangay. Naranjo's initial success in 
Mt xiiij had some Spanish magazines reporting the release of 
"Palabra De Mujer" as "another hit from Mexican artist 
Naranjo." so little was she known in Spain. I'his singer, whose 
charadfrisiic visual image comes from dividing her hair in black 
and white halves, has explosive potential. 

Artist: Mnolto Y 8u IMko Alhuw. iHapcMito La MmtitT 
I .M- Eurolropical ihstnhuior: Maoan UstpflwdonBS 
DiscQgpMcas rubUsiu-r.- Blcjanes Wiiilcalfli Maaza wi 

Mand'^t-metd: FfflnCtKO Cm TtoPPy Booking AgeiU: MSIZm 

ppoducciones Kscogptfcss 

(luba's Maiiolito \ Su Trabuco is the only representative of the 
island's new aggressive and \-ibrani .salsa known as tiinha among 
the Cuban acts signed by Kurotropital, an imprint of Canary 
Islands-based Manzana Discos. More than two years ago, 
Man/ana Discos l>ecame the first foreign label (o set up shop on 
Cuba. The music of Manolito Y Su Trabuco. more percussive and 
hard-driven than that of its Caribbean neighbors, also displays a 
s<K:ial realism in its lyrics, which reflet i, in part, itie reality of posl- 
So\iel bloc Cuban life. Bandleader Manolito Simonet, 37, is hke 
many post-Revolution musicians, highly trained and versatile. 
And, although he is now based in Havana, he comes from tfie 
more provincial and calmer waters of the city of Camagiiey, which 
gives his band a smoother skin than some of its Havana rivals. As 
does the fact that this album was recorded in .Manzana Discos' 
studios on the Canai^ island of Tenerife — a long way from the 
hardships and frenzy of end-of-century life in Cuba. 

Artvil: }htfm Alburn: TBWftlCir /^//v/; DRO E>lt WCSt 
Distrihitlw: WamBf MnlC blternflttBRll l*ubU.\her: DRO ESSt MfBft 
Momgt'itwnt: KM PTOriUCGIOnSS lUtokmg AgnU: KH 

PraiBcctams 

Javier \ argas, with his Vargas Blues Band, emcq^d in the early 
'9Us as ttne of Spain's lx*sc blues guitiirisLs. But it seems he could 
never decide if his spiritual home 
was with the blues of Memphis — he 
had live<l in the U.S. for three 
years, where he played with 
Canned Heal and became a good 
friend of Carlos Santana — or in the 
"Latin rock" backyard of Spain. 
This partly explains why his 
release this fall, "Feedback," sees 
Vargas dropping "Blues Band" 
from his group's name, .Vnothcr 
clue: The songs on this album are divided about in Knglish- 
Spanish, depending on whctlier tlie vocalist is African-American 
Bobby .'Mexander or Cuban David Monies, who both have excel- 
lent but contrasting styles. /\nd there are times when Vai^gas 
strays from Memphis into Hendrixlandia. Vargits joined Sanlima 
onstage in Madrid and I*aris this fall, and the buzz is that, once 
Vargas perf ects his blend of blues, soul, Latin ntcV. and Caribbean 
rhythm, he will conjure up a magic potion. 

ArlLsl: RUPOT Ol'dOrlU Album: "DJUMI HVrbT tuM: NHVDS 
MmIBS OLi/n/^ff^/rv NMVOS MBIIOS PiibhJu-t: XWk^Wl HWP 

Mamgement: UMi Hooking Agftil: UlBj RJUftAtiUA TOHT 

S<imething is hap|M:ning up north in Sp.iin s fa-s<inaling and 
hermetic Basque country Europe's last guerrilla movement, the 
Basque separatists ETA, called a truce (his fall in the land of 
Europe's oldest language, Euskera. Tlie whirlwind that was 
Basque radical rock still exists but has dispersed. The pro- 
independence region's most revered troubadour. Rupcr 
Ordorika — who is also distinguished as the musician with the most 
convincing "70s-siyle sideburns — this fall released an album that 
blends traditional Basque music with that of avant-garde New 
Nbrk jazz trio Ben Mondcr (guitar), Skuli Sverrison (bass) and 
Kenny \V<i|lesen (drums). "Dabilen Harria" (which translates as 
the rolling stone thai g-aihers no moss) consists of 1 1 new songs 
sung l>y Ordorika entirely in Euskera and sounding completely 
ancestral. The album is particularly inieresiing since a resurgence 
of traditional Basque music is slowly seeping into the rest of Spain, 
played on instruments such as the txahiparta (thick sticks pounded 
rh\lhmically into a slice of tree inmk) and the IrtkUixa (Basque 
accordion), which fascinated Flaco Jimenez on a receiu visit. H 
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EMI Music Publishing welcomes 




Alejandro Sanz 




A member of T)S EMI (jmp 
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BRIDGE TO LATIN AMERICA 

Contmiu'd from Italic .5/ 

BM(i .'\i'iola. Tlie inosl significant iniliativc by any major label in 
Spain to boost Spain-I^tin .\merica musical links was taken by 
Ariola last nionlli, wlicn it bnmght four BMCi .-Vriola acts to Spain 
iiom three countries and released a CD of quality Latin .American 
music. 'I*fie initiative is called Clalaveras y Diablitos (Skulls and I ittle 
Devils), named for a song by .Ai^cntina's Fabulusos Cadillacs, one 
ol tbe lour bands that performed an initial six-city tour of Spain. 
Ariola dircrior tiarlos I/jpe/, the person behind the initiative, says 
there will Ijc more Calaveras y Diabliios C;Ds and tours. 

What .\riola is doing Is not insignilicanl. /\iier all. since the 
first early-'9(ls forays into the Spanish charts by such Latino 



artists as merengue star Juan Luis Cuerra. Spain's multination- 
als have talked a lot alHuil the need lo attract more interaction 
across the Spain-Laiin ,\inenta musical bridge. Until the Ariola 
initiative, which on its first outing included Colombia's class act 
.\ten:iopeladi>s, and Maldita Vecindad and Julicia Vargas from 
Mexico, the majors had promoted only sale and assured artists 
such as Kstefan, Miguel and Martin. 

This point is stressed by Teddy Baulista, executive president 
of the Spanish authors' and publishers' society SOAK, which has 
several hundred Laun Americans among its 41,000 members. 
"If (hey really mean business, why don't [the labels] promote 
quality acts like La Ley from Chile?" he asks. 

Hie SCAE anti the AlK arlisLs* ass*Kiatit)n have a rival music- 
awards ceremony, called Premios De La Musica. which was also 
inaugurated last year, but Bautista says he fully supports the 
Premios Amigo "as a contribution to the growth of the Spanish 
market and as an element to bring further musical diversifica- 
tion — especially Latino product — into the market." Bautista has 
been actively promoting Spanish and Latino (ntainly Cuban) 
music around the world during the '90s and was named 
MIDEM Latino's first Man Of The Year in Miami in .August. 

Aiiola's Lopez says, "This is an idea I've l>een working on for 
some time. We thought it only fair that the efibrts of Latin 



American territories in developing a more advanced musical 
level than the charts suggested should he recognized. But there 
is still a complex in nmch of the Spanish industr) about 'Latin 
riKk." We had 10,000 people at the Calaveras y Diablitos concert 
in Madrid in <)( ioIkt — and no radio coverage. The aim is to get 
these groups and many other class acts in the Latino world 
better-known here." 

Most observers agree thai complicated historical reasons 
between the so-called 'Mother Country' and its erstwhile 
colonies — mainly involving Spain's own explosive histor\- over the 
past l.^0 )ears — are f>ehind this complex, which is onlv now 
beginning to resolve itself . Wfiich is ironic, if you consider that 
Spain has had one of the most inlercultural blends ofany country. 

SPANISH FUSION 

In du- 1 -K. this Sej)tember, the BBC's cultural network Radio 
3 began a series called "Songs Erom A C^nmlry^ Called Spain," 
which delved into Spanish roots music. Director Jan Earley was 
clear at>(>ui the significance of the project: 'V\ll this {lalkl about 
fusion music was a reality in Spain 1 .000 years iK-fore the record 
companies invented the phrase." 

A part of Spain where cultural blending has long been a real- 
ity is the Canary Islands off the coasi of West Africa, further from 
Madrid than London and once an important slop on ilie 
Spain-Latin .American shipping lanes, especially lor ships 
bound lo the C-arilibcan and lo its largest port, Havana. It's no 
sinprise that much of the current invasion of Cuban music in 
Spain is due lo the (Canary Island indie label Man/^uia Discos. 

Three years ago, Manzana president .Alberto .Segura set up a 
Manzana imprint dedicated solely to Cuban nmsic. Euro- 
tropical, which was the first foreign lat>el based on the island. 
Everir spring, the Spanish label stages a concert in the island's 
5,000-capacily Karl Marx Tlieater, which includes several Iwal 
stars and at least two major Spanish atttaciions. "Hiis year's were 
Kelania and Pedro Cliierra. 

This year. Segura decided to turn the event around by orga- 
nizing an annual tout of Spain and eventually other parts of 
Europe with "Cuba Es Musica," which combined traditional 
artists, suth as El (iuayalnrro and Lailo Sureda. with the new 
generation of Cuban tnusic represented l>y Mayelin Naranjo 
and salsa group Manolito Y Su Erabuco. Eurotropical acts arc 
sponsored by the SGAE (and it is worth noting that Bautista 
hiniscU is from the Canary Islands). 

Another label that has taken up the Caiban musical cause is 
Virgin Records Espana, whose director general. Lydia 
Eernande/, is Caiban-born. As part of a label expansion this fall, 
she signed two major (iuban act.s — Vieja IVova Santiaguera. a 
group of aging soneros from Santiago de Cuba, and Eli'ades 
Ochoa. who sang three songs on Ry Cooder's C^uban Grammy 
winner. "Bucna Vista Social Club." 

"It is im[}onant that the lSpani.sh] industry takes an active part 
in developing a mutual interest between Hi.spanic music on both 
sides of the AUanlic." Eernandez says. "I fully Ijack die Premios 
.Amigo. which was an overdue Initiative, and already we can see 
thai Latino artists liave a growing presence in the Spanish charts." 

Another milestone this year was marked by controversial 
Mexican rockyrap group Moloiov, which became the first Latin 
American rock band in Spain to win a gold disc, then platinum 
(100.000 units), and. by October, triple-gold (165.000 sales). 
-Although the Universal Mexico act should be seen as a social 
rather than musical phenomenon, its success with almost no air- 
play highlights the growing Latin .American influence. 

Carlos Iluiiio. president of Universal .Music Hispania in Spain, 
siiys Molotov's success was due to the coii\ iction <)f a handful of 
people in his office who have been promoting the outfit since 
February. "It tiM>k time to take otT, with a lot of work in alterna- 
tive bars, the underground scene and alternative, indie radit) net- 
work Radio 3," he says. "The Premios .Amigo must be seen in 
light of the growing popularity of Spanish-language music, as the 
Latino population broadens and becomes more integrated in the 
U.S. and other cultures, while retaining its Latino nwts." 

"I he Premios Amigo is again being organized by Lisa 
Anderson, who lias been highly successful for the past nine years 
as the executive producer of the Brit Awards. " Ehe structure is 
basically the same this year, with perhaps more live music. Last 
year was a thoroughly enjoyable learning pUKcss. and the dif- 
ference between the Brii and -Amigo events is mainly musical — 
it's a different rhythm." says Anderson. "I listened to .Alejandro 
Sanz's album 'Mas' yesterday to get back into my stride, and it 
all sounds so difTerenl when you're locked into the Brit .scene." 

There are two more awards this year, Elanienco -Album and 
Latin<» New .Artist, making 16 altogether: six Spanish, five 
Latino and five international. But for the ceremony, the nomi- 
nations for each award will be reduced from five to three, allow - 
ing more time for live acts. At press time, none <)f these had been 
finalized, but Conde says major artists would be appearing, rep- 
resenting all three categories. The voting is carried out by a 
nearly 2,000-strong jury (tf industry and media representatives. 

" There has been a change of emphasis since tlic first Premios 
.Amigo." says Conde. " Iwo years ago, it would have been impossi- 
ble to hear So Pra Contrariar on connnertial radio. Ilie two 
Madrid girls in Ella Baila Sola showcasing their new album, ebs." 
Oct. I in Buenos .Aires insteathtf in Spain, is significant. .A Spanish 
arii.st such as .Alejandro Saiu staiting his L .S.'Laiin .American tour 
in Chicago [which he dirl Oct. 21] is almost unptecedeniefl." ■ 
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the hottest Spanish act on earth 

mas • over 3.5 mlLLLon aLbums sold uorLduLde 

mas • 21 ueeks In a rou at number one In the Spanish album charts 

mas • 16 X platinum In spaln, 3 k platinum In argentlna, chile, usa & Venezuela 

2 X platinum In mexlco, Colombia, perii, centroanerlca, ecuador, boLlvla, paraguay & Uruguay, 
platinum In portugal & thalland. 

1997 amlgo auard to best Spanish solo artist • 1997 onda auard to best Spanish artist • 1998 
onda auard to best song "corazon partlo" • 1998 premlos de la miislca to best Spanish artist, 
best album "mas", best single "corazon partlo", best composer, best video clip "corazon partlo" 

mas • nou across the globe O O il 
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For his three time nomination to 
PREMIOSAMIGO 

• Best New Latin Artist 

• Best Male Latin Artist 

• Best Latin Album 



International 



THE LATEST NEWS AND VIEWS FROM AROUND THE WORLD 



Portuguese Acts Make Int'l Strides Hong Koog's KPS Cliaio 

Non-Fado Acts Build Presence In Latin America, Europe FOrCGll IfltO RBCGjVBrSlliP 

BV MiiMi-i RAI ODiu France priority with a self-titled I'urtufruese pop rei-cird in a for- 



BY NUNO GALOPIM 

LISBON, HortuKal — Portufjuese 
labels are seeing renewed hope 
for exporting their music. The 
creation of internationally accept- 
able product on the domestic mar- 
ket and the global success of 
repertoire from other European 
countries are among the factors 
giving artists and the local indus- 
try confidence. Several labels are 
putting out international albums 
by nationally successful artists. 
Polydor's Silence 4 (Global Music 
Pulse, Billboard, Sept. 19), 
Delfins, and Pedro Abrunhosa 
are among the acts that majors 
are preparing to market in 
Europe and Latin America. 

Outside the traditional world 
music market for/orfo, labels have 
struggled to build an internation- 
al profile for Portuguese acts. 
Amalia Rodrigues, on EMI-Valen- 
tim de Carvalho (EMI-VC), is still 
the country's best-selling artist 
worldwide, and Madredeus, a 
modern ensemble with obvious 
fado influences, is already an 
international act, with releases in 
most countries by EMI, and in 
the U.S., by Metro Blue. 

Nonetheless, some Portugue.se 
record companies are e.icploring 
new export opportunities, often 
by assembling a separate album 
for export. The debut album from 
Silence 4, "Silence Becomes It," 
sung mostly in English, has .sold 
120,000 copies in Portugal, 
according to the label, and will he 
released in its original form. 
According to local PolyGram 
A&R executive Nuno Karia, 
Colombia, Mexico, Brazil, Ger- 
many, Italy, Sw itzerland, Austria, 
and Finland will issue "Silence 
Becomes It" in 1999. With a good 
chance of securing releases in the 
Netherlands, Belgium, and the 
U.S. also next year, "the 
prospects are quite positive," says 
Faria. 

A breakthrough for the act 
would mean that, internationally, 
PolyGram labels would regard 
Portugal as a source for English- 
language pop, just as Sweden has 
done with the Cardigans and Ace 
Of Base, says Faria. 

Rudi Steenhuisen, managing 
director of PolyGram Portugal, 
says that since presenting Silence 
4 at meetings, his PolyGram col- 
leagues have been paying more 
attention to Portuguese acts. "We 
need a success story so they can 
listen to other artists," he says. 

Abrunhosa (Billboard, April 12, 
1997), Portugal's leading pop 
artist, is currently a Polydor 



French release. This album is 
quite different from product 
available in his home country, fea- 
turing new sleeve artwork and 




THE DELFiNS 

songs from "Viagens" (.lourney) 
and "Tempo" (Time), his 1994 and 
'96 Portuguese albums, respec- 
tively. 

"I think it's already an achieve- 
ment to secure the release of a 



eign market," sa.vs Abrunhosa, 
who argues that Portuguese 
musicians have a disadvantage 
compared with other acts. 

"This record took me to 'level 
zero' in the European market, 
and for the next one I'll be able to 
conquer a wider audience. Both 
press and musicians have heard 
about me. I'm not a stranger in a 
strange land anymore." 

In Brazil, a different version of 
"Tempo" was released. A cover of 
his song "Lua" by Brazilian 
singer Sandra de Sa established 
him as a songwriter. Some con- 
certs that were well-received by 
the press led to the local release 
(ContiHHfd OH jKtgc G!i) 



Thin sfari/ ira.s prepared bij Attn 
Tsaug in Hong Kong and Victor 
Wong in Taipei TaiimiL 

HONG KONG— Debt-ridden Hong 
Kong-ba-sed video, mu.sic, and com- 
puter software chain KPS has gone 
into receivership following rapid 
expansion and legal action over a 
failed prepaid coupon scheme. 

With 38 stores in Hong Kong and 
230,000 membei^i, the chain previous- 
ly commandetl about half of the home 
video rental market here. Although 
the company holds a.s.sets of .$1 76 mil- 
lion Hong Kong ($22.7 million), its lia- 
bilities are said to have come from 
bank loans, rentals on its 38 pro|)er- 
Ues, debts to suppliers, and loans from 



Jafsnese S'igtts Boij/ finds Hew Presiient 



BY STEVE McCLURE 

TOKYO— The .lapanese perfor- 
mance/mechanical rights .stK'iety has 
chosen former gymnast Kiyoko Ono 
as its new president 

Ono, 62, is the first woman to be 
pi-e.sident of the Jajjanese Society for 
Rights of Authors, Composers, and 
Publishers (JASRAC). She was elect- 
ed to the |)i¥sidency at a Not. 4 meet- 
ing of the society's general assembly. 

The election was originally .sched- 
uled for Oct. 8 but was postponed 
after finding candidates for the pi-es- 
ident's jMist pnn^d difficult (Billboaixl, 
Oct. 17). Ono was the .sole candidate 
in the election. 

She .succeeds Moriyuki Kato, a for- 
mer Cultural Affairs Agency official 



who played a major role in dral'ting 
.Japan's current Copyright Law. 
Media reports here say Kato intends 
to run for the governorship of west- 
ern .Japan's Ehime Prefecture with 



the backing of the ruling Liberal 
Democratic Party and other political 
jjarties. 

Ono won a bronze medal in gym- 
nastics at the 19(j4 Tokyo (Olympics 
and later became active in politics, 
sening as a Liberal Democratic Party 
member of .lapan's Upper House, 
where she played an active role in a 



group of parliamentarians represent- 
ing the interests of the music indu.sti'y. 

.lASRAC insidei-s say that becau.se 
of her political connections, Ono is 
expected to work for reforms of the 
Copyright I^w in two key areas: in- 
creasing bi'oadcast jwrformance roy- 
alties, which are substantially lower 
than those in other countries, and 
eliminating a clause in the law that 
e.xempts restaurants and retailers 
from paying performance fees for 
prerecorded music played on their 
premises. 

Ono also faces a challenge in over- 
.seeing .JASRAC's ongoing efforts to 
develop a regulatory framework for 
the Internet and other multimedia 



Parallels Raise Stakes For Ausmusic Week 



BY CHRISTIE ELIEZER 

MELBOURNE, Australia— The re- 
I)eal in .luly of parallel import restric- 
tions is shaping this year's Ausmusic 
Week, being held Nik. 23-29. As in the 
past eight j'ears, radio and TV ai*e en- 
coui-aged to celebrate local music with 
increased airplay anti coverage. A 
variety of concerts is being held 
throughout the country under the 
event's banner 

The biggest of the.se » ill be a free 
beach concert at Surfers Paradise in 
Queensland w ith (K) acts; the three- 
day Queenscliff Festival near Mel- 
bourne with l.'iO performances by 45 
acts, including Renee Gej'er, Tiddas, 
and .loe Camilleri; 12-act concerts in 
Darwin and South Au.stralia; and the 
eighth annual Dolphin Music Awards 
in regional New South Wales, w ith 
.sets fiDm .six young acts and "encour- 



agement" aw"ards to jiiung and Abo- 
rigine talent 

But this year sees a focu.s on .song- 
writing and originality, says Sue 
Gillard, GM of organizer Ausmusic. 
Ausmusic is the Melbourne-based 
national gra.ss-i-oots association that 
teaches technical and business acu- 
men to a.spiring mu.sicians and tries to 
foster a market for those skills. 

"With parallel importing o|)ening 
up a level playing field, it's obvious 
there's a need to encourage artists to 
develop international markets 
through original repertoire," says 
Gillai'd. "The impact of the law is ter- 
rible for new artists. The msyor record 
companies will have le.ss money to in- 
vest in local acts, and independents 
like Shock have already cut back on 
their roster because they're compet- 
ing for retail space with cheaper im- 



ports." 

The point was emphasized at the 
Nov. 9 launch of Ausmu.sic Week by 
singer and patron Tina Arena and Jeff 
Kennett premier of the .state of Vic- 
toria. Three projects were launched 
simultaneously. One was Ausmusic's 
"Our Music Our Say" album, which 
features the winners of a songwriters 
competition held in conjunction with 
the Australian Songwriters Assn. and 
the Australian Performance Rights 
Assn. The second was "Rocking In 
The Real World," a guide to the music 
industry written by Gillard and 
Andrew' Masterson. The third was the 
inaugural Ausmusic Awards, which 
recognize contributions in developing 
new talent Handed out by Mushroom 
Records founder Michael Gudinski, 
the awartLs honored the Triple .1 net- 
(Continned on page 78) 



its parent company, CV Consumer 
Service. 

However, receiver Ernst & Young 
reports that eight potential buyers 
have emerged. TTie rising seven-store 
Movieland chain has already con- 
firmed its interest in taking over the 
beleagueied company, and .supermar- 
ket chain Park 'N Shop is also 
nimored to be intere.sted. Movieland 
owner Colin Grant sa.vs that any fur- 
ther action will depend on KPS' finan- 
ci;il details and the discussions that his 
company is having with outside 
investors. 

Levin Lo, GM of Universal Music 
Hong K<mg, says KPS' demise is 
detrimental to the music industry, 
because distributors now have 38 
fewer megastore outlets through 
which to sell their products. HoimCT, 
he says, Univiersal and the other miyor 
labels had been preparing for the 
W'orst. 

"There had been signs for the past 
-six months that this vi-as going to hap- 
pen, .so we were well-prepared for it," 
he .says. 

Lo adds that KPS has not been an 
active account for Universal since 
rumoi's began to .surface of its immi- 
nent demise. 

Prescott Price, chief financial direc- 
tor for EM I Southea-sl A.sia, acknowl- 
edges that KPS had incurred debts 
w ith his company, but he .said he 
couldn't comment on figures. 

"There was money involved, but 
(Continued on next page) 
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Cheng Renews Cnntract With Warner 



BY ANN TSANG 

HONG KONG— Warner Music has 
renewed its contractual relation- 
ship with the Hong Kong star 
whose former manager used to be 
one of the company's top execu- 
tives in Asia. 

The artist, Sammi Cheng, has 
been a top-selling performer with 
Cantonese and Mandarin reper- 
toire since 1995 for Warner, w hich 
she joined from independent Capital 
Artists. Her strongest markets 
have been Hong Kong and Taiwan, 
but her albums have also sold in 
Chinese communities further 
afield, such as Canada. According 
to Warner, her cumulative album 
sales over the past three years are 
1.5 million (Cantonese) and 1..3 
million (Mandarin), excluding 
sales under license in mainland 
China. 

Earlier this year, Cheng won a 
Viewer's Choice prize during the 
Channel V Chinese music awards 
(Billboard, Feb. 7). Terms of the 
re-signing have not been disclosed. 



Cheng's first Cantonese album 
under the new deal is expected to 
be released within the next three 
months, with a Mandarin project 
scheduled for release in the New 
Year 



'We are extremely 
optimistic 
about Sammi' s 

continued 
impact on the 
market' 



The economic problems of Hong 
Kong and other Asian music mar- 
kets have reduced the prospect of 
guaranteed sales for even the most 
established regional artists, but 
Cheng's continuity with Warner is 
important for both sides. "Even in 
difficult economic times such as 
these, artists with the quality and 



talent of Sammi come through," 
says Warner Music South East 
Asia senior VP Lachlan Ruther- 
ford. "We are extremely optimistic 
about her continued impact on the 
market." 

The label has also made efforts 
to broaden Cheng's appeal through 
liaisons with international artists. 
Last year, American pop/R&B act 
All-4-One, which is affiliated with 
Atlantic Records U.S., recorded a 
duet with her for inclusion on the 
Asian version of one of the group's 
albums. 

Cheng was formerly managed 
by Frankie Lee, who resigned as 
managing director of Warner 
Music Hong Kong this past June 
after three years in the post (Bill- 
board, .June 13). Lee had super- 
vised Cheng's career while run- 
ning the label — with the 
knowledge of Warner regional 
executives — but the arrangement 
ended when Rutherford came on 
board in April this year. At the 
(Coutinufd on page tij) 



HONG KONG'S KPS CHAIN FORCED INTO RECEIVERSHIP 



(Continued from preceding page) 
this isn't the first time something like 
thi.s has hapjiened to as in the region," 
he says. Price adds that he's not yet 
.sure how much effect the closure will 
have on EM I's sales. 

KPS was established in 1981 by 
founders Carrie and Kitty Roman as 
a small mom-and-pop video rental 
store. In 1987, the company opened its 
first megastore, which sold and rent- 
ed videos, CDs, and laserdiscs. The 
chain rapidly ascended to take the top 
position in the marketplace, with a 
share clase to fiO%. It was renamed 
KPS Retail Stores Ltd. in 1987 while 
simultaneouslv expantling to Ttuwan. 

By 1996, reCenue had reached $100 
million. However, the company began 
to face the problems presented by 
mov-ie parallel imports, the massive 
ri.se in CD piracy and the introduction 
of 1997s Copyright Ordinance, which 
cut product availability by 309c. 

By 1997's end, as the Asian eco- 
nomic crisis started to dramatically 
affect consumers, KPS had lost more 
than $12 million Hong Kong ($1.5 mil- 
lion). The Romans resigne^l, followed 
shortly thereafter by chief executive 
Rodney Miles, who had been brought 
in to spearhead KPS' expansion. 

Earlier this year, rumors began to 
surface that KPS might fold, pro- 
voking panic rentals and a severe 
lack of interest in coupon purchas- 
ing. KPS' coupons were prepaid 
vouchers that consumers could buy 
and later redeem for video rentals. 
The .system was intended to repre- 
sent a bank of credit into which cus- 
tomers could make deposits and 
withdraw'als. 

With bu.siness declining, the com- 
pany launched its now-infamous 
Couixm Bum cam|)aign in a last-ditch 
attempt to sah'age its business. Dur- 
ing the Coupon Burn campaign, 
clients had a limite<l time to use their 
existing coupons, which were often 



purchased in bulk quantities (repre- 
senting up to .WO rentals). 

The chain announce<l that after the 
Coupon Bum campaign, the megas- 
tores would resume a cash-only rental 
operation, rendering any unused 
coupons worthless. Millions of 
coupons were apparently used, but 
some disgruntled customers also took 
legal action in an attempt to get their 
money back. 

On" Oct 23, the Small Claims Tri- 
bunal ruled that KPS should compen- 
sate the four customers who had sued 
for a total of $3,040 Hong Kong ($390), 
thus paving the w-ay for thousands of 
possible further claims. 

The company has blamed this rul- 
ing for its demise, because talks with 
a miyor corporation about a takem'er 
broke down amidst the problems. 



Fbrced closure had earlier been avert- 
ed after KPS sold off its Taiw-an sub- 
sidiary to raise additional funds to 
keep it afloat 

KPS's philosophy was to offer both 
video and audio products under the 
same roof; due to its community-based 
retailing approach, it placed an empha- 
sis on pricing. Its awrage prices often 
rivaled those offered eLsewhere. 

KPS executives in Hong Kong 
couldn't be reached for comment by 
press time. But John Parker, manag- 
ing director of KPS Taiwan, com- 
ments, "I think it's only fair to hang a 
lot of the blame in Hong Kong on the 
piracy issue. Piracy is getting 
worse — it's not getting better." 

KPS stores in Taiwan remain 
under separate ownership and are 
unaffected by the Hong Kong collapse. 



KPS Closing To Benefit Piracy 



HONG KONG— Industi-y figures aif 
pixxlicting that video. CD. and coni- 
puU-T tfoftwaix' pii-ites will "nuike nul- 
lion.s" as a ivsult of llie demise of KI*S. 

A total of 40,000 illegal DVDs 
worth $6 million Hong Kong 
($775,000) were part of a haul of 
270,000 optical discs seized Nov. 5 in 
raids on 15 factories here. The pirat- 
e<l items were reportedly imported 
fmm Indonesia and Taiwan. 

Meanwhile, Macau police seized 
274,000 pirated laserdiscs from a 
truck attempting to cross into the 
Portuguese colony from the main- 
land border. On Nm'. 7 and 8, pirates 
were cashing in on the closure of 
KPS by .setting up illegal .stalls close 
to subway .stations, taking advantage 
of con.suniers not being able to stock 
up on protluct for the weekend from 



their normal supplier. 

La.sertli.scs sales were reported to 
be bri.sk in locations notorious for the 
distribution of pirated product, 
where items were being sold at an 
average of $40 Hong Kong ($5) per 
disc. Castoms officers haw vowe<l to 
maintain their fight against the pi- 
rates with all resources available. 

Between .January and October 
1998, 35 million pirated discs worth 
$900 million Hong Kong ($116 mil- 
lion) were .seized by the authorities, 
compared with the 4.4 million worth 
$140 million Honk Kong ($18 million) 
in 1997. 

KPS parent company CV Con- 
sumer Service has estimated that 
retailers lost more than $1 billion 
Hong Kong to pirates last yeai-. 

ANNTSA.N<; 



newsline... 

"PAY-FOR-PLAY" HAS APPEARED in the U.K. radio market, with the indie 
reissue label Westside Records buying airtime on two radio stations in 
Kent in eastern England. Westside, a division of U.K. midprice specialist 
VCI, has bought a two-hour Friday night slot on the restricted-license 
commercial .station Maidstone FM until the end of November The paid-for 
program will feature tracks from Westside's classic catalog, which includes 
artists siKh as Procol Harum, the Move, and the 0'.lays. The show Is pre- 
sented by Bob Fisher and Ibny Rounce, Westside's managing director and 
GM, respectively. The label has also bought airtime during AC/gold station 
Medway FM/Rochester's drive-time shov** until the end of January 1999. 
"Whether we .sell one or a thousand records by doing this, it will be worth- 
while," .says Rounce. He believes that commereial radio largely ignoi'es 
this type of music and that buying airtime is the only way to gain exposure. 
"We hope we will stir up a few of our contemporaries into following our 
lead," he .says. mikemcGEEVEB 

SWEDEN Wia HOST the opening night at MIDEM in Cannes in January. The 
Swedish government has contributed .500,000 krona ($65,500) for the event 
A miLsic industry committee was just formed; it coasists of Stuart Ward 
and Roland Sandberg (both of Export Masic Sweden), Ola Hakan.s.son (man- 
aging director of Stockholm Records), Dag HiiggqvLst (chairman of the 
Swedish national group of the I ntemational Federation of the Phonographic 
Industry), and Thomas Johans,son (president of booking agent EMA Tfel- 
star). Helene Adams.son of the Polar Music Prize is a project coasultant 
The committee has yet to decide which acts may be invx)lved. 

A.\UKRSLIINI)QUIST 

SHIPMENTS BY POLYGRAM ITALY were at record leveLs last month, accord- 
ing to the company. Notable October releases included U2's "The Best Of 
1980-1990" (;J00,000 units shipped). Dire Straits' "Sul- 
Ums Of Sw ing— The Very Best Or' (50,000 units), and 
nev\r albums from local artists Franco Battiato ("Gom- 
malacca," 200,000 copies); Gianna Nannini; Biagio 
Antonacei; and Carmen Consoli. Total trade value was 26 billion lire ($16.25 
million), with an additional 12 bilUon lire ($7.5 milUon) worth of orders col- 
lected during the same month. Jazz repertoire also registered an excep- 
tional month, with shipments worth more than 1 billion lire (.$62i),000), the 
company sa.vs. mark dezz,\ni 

NORWAY'S COMPETITION AUTHORITY, Konkurransetilsynet is expected to 
is.sue a ruling on whether the mechanical rights society TONO should con- 
tinue to be exempt from anti-cartel price legislation. Warner/Chappell 
Norway had charged that the exemption leads to discrimination against 
certain types of music through TONO's system of royalty rates based on 
five genre-based categories. Wamer/Chappell profes.sional manager Jon 
.Johannessen saj's, "We have had to complain many times over their defi- 
nitions. Pop and rock writers are placed ait the lowest end [and get paid less 
than cla.ssical composers, for example], and local rights owners are also 
favored over international rights owners." TONO managing director Cato 
Stram was unavailable for comment km r. lofthus 

KIM VECERA, CEO OF MTV AUSTRALIA, resigned effective Nov. 6. She cites 
"creative differences regarding the future development of the 24-hour 
music channel on Optus Vi.sion." During her two years as head, Vecera 
built MTV into pay TV's biggest channel in Australia through innovative 
on-air sponsorships. CHRisnt! ELIEZBR 

IRISH ACTS including U2, Van Morrison, Boyzone, Sinead O'Connor, Enya, 
and the Corrs are among artists contributing songs to a fund-raising album 
for the victims of the bomb attack in Omagh that rocked Northern Ire- 
land's fragile peace process in August. The album, "Acrass The Bridge Of 
Hope," is due for relea.se in the U.K. and Ireland Nov. 30 through 3MV on 
the newly formed White Label. It takes its title from a poem written by 
12-jear-old Sean McLaughlin shortly before he lost his lite in the tragedy; 
the poem is read on the album by actor Liam Neeson. Enya has recorded 
a new version of "Silent Night" and Morrison offers a fresh acoustic ver- 
sion of "The Healing Game." O'Ojnnor has recorded "Chiquitita," a song 
once donated by Abba to UNICEF. All rqj-alties will go to the Omagh Fund. 

NIGEL WILLUMSiON 

ZIC ZAC, THE POLISH label bought by BMG Entertainment International 

two years ago, is being relaunched as a stand-alone label under the BMG 
umbrella. "By reinvigorating the Zic Zac brand name as a separate label, 
we will effectively create another home for outstanding new tdent." says 
Thomas Stein, BMG pre.sident in the German-speaking territories and 
Eastern EuroiH". Zic Zac's relaunch is being over.seen by its founder, 
Marek Koscikievvicz, who moves from a position as GM of BMG Poland 
to head Zic Zac. BMG Poland's new GM is Biljana Bakic, previously the 
company's director of legal and basiness affaii-s. jkfk clark-.vieabs 
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Five days of deal-making, 
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Want more? 

We've got it! Last Midem, 
9519 participants, 
3900 companies, 
90 countries, 
195 bands & Djs and 
860 artists joined forces 
to network, create buzz. 

Do business. 



Midem! Just go for it! 
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9 


8 


4 


DIRE STRAITS SULTANS OF SWING— THE VERY 

BEST OF viRIK/IPO(-C,RAV! 






FRANKLIN. SHANIA TWAIN ft MARIAH CAREY 

VHl DIVAS LIVE 

OASIS THE MASTERPLAN CfttAiKjfvtcic 


7 


4 


LAURYN HIU THE MISEDUCATION OF LAURYN 


10 


6 


BLOF HELDER emi 


9 


6 


SHANIA TWAIN COME ON OVER mercury 


7 


NEW 






HILL RIIFFI-r^TSFSON' 


11 


5 


ACOA L DE MUNNIK NAAR HUlS smart 


10 


14 


B-WITCHED B'WITCHED epic 


8 


3 


PHIL COLLINS HITS aia 


8 


5 


VARIOUS ARTISTS PURE DANCE NO. 3 roltcram 


12 


11 


ILSE DELAHGE WORLD OF HURT warnek 


11 


7 


COLD CHISEL THE LAST WAVE OF SUMMER mush 


9 


2 


LAURA PAUSINI LA MIA RISPOSTA cgd 


9 


3 


BRYAN ADAMS ON A DAY LIKE TODAY aam 


13 


NEW 


R. KELLY R, .-cmfj* 








10 


9 


VASCO ROSSI CANZONI PER ME EM< 


10 


6 


SOUNDTRACK ARMAGEDDON cotUMaiA^NV 


14 


10 


BZN A SYMPHONIC NIGHT II mercury 


12 


9 


REGURGITATOR UNIT RE-BOOTED LAsrwEST 


11 


a 


AEROSMITH A LITTLE SOUTH OF SANITY cirfiH- 


11 


NEW 


OASIS THE MASTERPLAN EPicSiyvv 


15 


13 


MARCO BORSATO DE BESTEMMING polycor 


13 


13 


FIVE FIVE 








12 


2 


R.E.M. UP V.A=iNfR 


16 


17 


R.E.M. UP MmiH 


14 


11 


MATCHBOX 20 YOURSELF OR SOMEONE LIKE YOU 


12 


12 


RENATOZERO AMORE DOPO AMORE rofOMutfx: 


13 


7 


ROe ZOMBIE HELLBILLY DELUXE r.FFFENiiNtvERSAL 


17 


NEW 


THE KELLY FAMILY FROM THEIR HEARTS emi 






LA-i'/VL^,- 


13 


6 


EROS RAMAZZOTTI EROS 11 LIVE oocbmg 


14 


8 


VARIOUS ARTISTS M C. MARIO DANCE 2001 so«> 




IS 


12 


CELINE DION. GLORIA ESTEFAN, ARETHA 


14 


4 


MIMACELENTANO MINA CELENTANO 


15 
16 


12 
10 


GOO GOO DOLLS DIZZY UP THE GIRL -rtAHNER 
SHANIA TWAIN COME ON OVER MEHLuRt 


la 


NEW 


GEORGE MICHAEL LADIES & GENTLEMEN THE 






FRANKLIN. SHANIA TWAIN L MARIAH CAREY 

VHl DIVAS LIVE iRic 


15 
16 


■3 
5 


FRANCO BATTIATO GOWMALACCA mihlxk* 
LUCIO BATTISTI PENSIERI EMOZIONI RiowDiBur, 


17 


9 


VARIOUS ARTISTS ALL STARS 1999 PCf',WARivER 


19 


14 


BEST OF Lrt 


16 


16 


AOUA AQUARIUM uravERSAL 


17 


15 


883 GLIANNI mm\ 


18 


13 


MY-Z VOL 2 - , HARD KNOCK LIFE ROC A feuaetef 


CELtNE DION. GLORIA ESTEFAN. ARETHA 


17 


17 


STEPS STEP ONE MuSHROOMSONV 


18 


10 


DEPECHE MODE THE SINGLES '86 '98 mlite.bug 






JAM.WFRCIIRT 






FRANKUN. SHANIA TWAIN ft MARIAH CAREY 


18 


15 


GREEN DAY NIMROD WEA 


19 


NEW 


ROBBIE WILLIAMS I'VE BEEN EXPECTING YOU Eui 


19 


14 


SHERYL CROW THE GLOBE SESSIONS ajlm 






VH] DIVAS LIVE ti'.c 


19 


NEW 


SPKE GIRLS SPICCWORLD virgin 


20 


NEW 


MARILYN MANSON MECHANICAL ANIMALS WIU 


20 


RE 


SPICE GIRLS SPICCWORLD viroihemi 


20 


15 


DE DIJK VOOR D£ TOVER ILIVE) mercuSy 


20 


5 


R.E.M. UP rtYA 
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EUROCHART luum immA 


SPAIN 


(AFYVE/ALEF MBl 10/31/98 


IMS 


LAST 






LAST 




1 


3 


■ (■Will 1 ^1 

believe: CHER 


vex 

1 


tKEX 

1 


SMGLES 

OUTSIDE GEORGE MICHAEL epic 


2 


2 


NO MATTER WHAT BOYZONE (^irDQfl 






SWEETEST THING U2 umcuiri 






1 DONT WANT TO MISS A THING AEROSMITH 


3 


2 


CONTIGO ROSANA unwebw 








4 


5 


OLE REMIXES /i^UCAR MORENO tpic 






SWEETEST THING U2 siano 


5 


NEW 


LAS CAMPANAS DEL AMOR MONICA NARANJO 
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6 


FLUGZEUGE IM BAUCH OU P xahu 






EPir 






niiTcinr rmorr hAiPLjarj c-Hm 
UUl9lUt utUv^^t ^^IL'^1nLL t^w. 


6 


6 


LIFE DES'REE tpc 






CRUSH JENNIFER PAIGE edel 


7 


10 


CRUSH JENNIFER PAIGE EDtt 


8 


7 


BELLE DANIEL LAVOlE pomm&wm*.'Umveh5Al 


S 


NEW 


MIUENNIUM ROBBIE WILLIAMS chrvsa^is 


9 


NEW 


IF YOU BUY THIS RECORD THE TAMPERER FEA- 


9 


4 


ONLY WHEN 1 LOSE MYSELF DEPECHE MODE 






TURING MAYA Kvf'Mt 


10 




MUTE'WO 


10 


NEW 


EACH TIME E-17 polvghamsirongsoncs 


8 


PUTO MOLOTOV junuiti 






ALBUMS 


1 
2 


NEW 
1 


AlBUMS 

ROSANA LUNA NUEVA ur«vERSAE 

JULIO IGLESIAS Ml VIDA- -GRANDES EXITOS 

CnUIMBlP 


1 


NEW 


ALANIS MORISSETTE SUPPOSED FORMER INFAT- 
UATION JUNKIE MAVEHICIWMNER BROS 


2 


NEW 


U2 THE BEST OF 1980-1990 island 


3 


2 


JOAN MANUEL SERRAT SOMBRAS DE LA CHINA 


3 


1 


R.E.M. UP W*RNEB 






ARIOL* 


4 


2 


PHIL COLLINS HITS wi«Qf*wtA 


4 


NEW 


SERGIO DALMA HISTORIAS NORMALES UERn.Av 


5 


3 


DIRE STRAITS SULTANS OF SWING— THE VERY 

BEST OF vtciiM 


5 


6 


DIRE STRAITS SULTANS OF SWING— THE VERY 
BEST OF MEscuPv 


6 


NEW 


OASIS THE MASTERPLAN CWtAT.w. 


6 


3 


PHIL COLLINS HITS AuthEK 


7 


1 


ROBBIE WiaiAMS I'VE BEEN EXPECTING YOU 

'JHH'y.l IS 


7 


NEW 


ANA BELEN LORQUIANA-POEMAS DE F. GARCIA 
LORCA ARiOk* 


8 


NEW 


CHER BELIEVE 


8 


4 


JARABE DE PALO OEPENDE v.flEiiN 


9 


NEW 


THE ROLLING STONES SECURITY— LIVE vimgin 


9 


8 


LAURA PAUSINI Ml RESPUESTA DRO 


10 


NEW 


CEUNEDION THESE ARE SPECIAL TIMES virgin 


10 


5 


MIKE OLDFIELD TUBULAR BELLS III vuimn 


MALAYSIA (RiMi 11/10/9S 


HONG KONG (IFPIHonsKonsGiajp) 10/11/98 


IMS 


LAST 




IMS 


LAST 




MIK 

1 


MfEEX 

1 


ALBUMS 

VARIOUS ARTISTS MAX 4 Buc 


WQX 

1 




ALBUMS 

WIUIAMSO SOLITUDE DO ease 


2 


3 


THECORRS TALK ON CORNERS i-iWARNEB 


2 


3 


FAYE WONG CHONG YOU EMi 


3 


2 


VARIOUS ARTISTS LOVE HITS sONr 


3 


1 


JACKY CHEUNG NO REGRET foltgiuai 


4 


b 


Sm NURHALIZA ADtWARNA suwah 


4 


6 


DICKY & COW BOY PAD XIAO WHArs Music 


5 


4 


SEARCH BIKIN WILAYAH BW 


: 


NEW 


A'MEI CHANG HOLDING HANDS EEi 


6 


9 


FAYE WONG CHANG YOU emi 


6 


4 


ANDY HUl ANDY HUl 98 CONCERT ALBUM GOEAiE 


7 


RE 


911 MOVING ON EM' 


7 


8 


REN XIAN QY THE SAD PACIFIC ROCK 


8 


NEW 


GIL HERE AM 1 anu 


8 


NEW 


STEVEN MA DAY N NIGHT KINSION 


9 


NEW 


SHERRY CHANG HUl MEI HOLDING HANDS f-^ 


9 
10 


7 

5 


EKIN CHENG MY PAPER RING bug 

EDMOND LEUNG EDMOND LEUNG'S GREATEST 


10 


RE 


SPICE GIRLS SPICEWORLD em. 






LOVE SONGS E-APTAE AEfTISES 


IRELAND (IRMA/Cnafl'T(a»l IMSm 


BELGIUM IPromuvil 11/13(98 


Mm 


SMGLfS 


IMS 
NSK 


LAST 
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SMGLES 
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2 


IRREPLACEABLE KERRI ANN raclajsroad 


1 


1 


NO MATTER WHAT BOYZONE POEVEKJRraEMAU 


2 


I 

NEW 


SWEETEST THING U2 iSiano 


2 
3 


3 
4 


SIMARIK TARKAN PODtii^.yGftWJ 

1 DON'T WANT TO MISS A THING AEROSMITH 


3 


BELIEVE CHER coujme'a 








4 


3 


1 DON'T WANT TO MISS A THING AEROSMITH 


4 


2 


HOW MUCH IS THE FISH? SCOOTER ceajb Toots 

ROAr.fiij'iNER^ntf 


5 


4 


STAND BY ME 4 THE CAUSE ftCA 


5 


5 


U TRIBU DE DANA MANAU POEVDOftmniRAM 


6 


10 


PERFECT 10 THE BEAUTIFUL SOUTH GOIIXSCS 


6 


9 


DOODAH CARTOONS eeai 


7 




OUTSIDE GEORGE MICHAEL W\C 


7 


6 


GOD IS A DJ FAITHLESS c»EEKr,/E)MaA,wcxxlM traue 


S 


5 


MILLENNIUM ROBBIE WILLIAMS Cma^is 


8 
9 


10 
NEW 


PULVEHTURM NIELS VAN GOGH kd5moeei-.e.hug 
BOOH, BOOM. BOOM, BOOM! VENGABOYS 
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NEW 


WOULD YOU TOUCH & GO «■ 






J'VL ^'UMB^WLiUGl' IWAUE 


10 
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b 
NEW 


FINALLY FOUND H0NEY2 isi AvtNULWERCu«» 

ALBUMS 

U2 THE BEST OF 1980 1990 island 


10 


8 


STRAIGHT TILL THE ENOCELEBRATE FIOCCO oui 

u^£'A^TEEH suErftAv emi 

ALBUMS 
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NEW 


ALANIS MORISSETTE SUPPOSED FORMER INFAT- 


1 


NEW 


U2 THE BEST OF 1980-1990 istAmpavcRAu 






UATION JUNKIE MActftlU^tlEPRISE 


2 


1 


HELMUT LOm GOES CLASSIC (FINAL) 4 CLASSIC 

CHRISTMAS KIM R:;HiN.K-,rr.(fAM 

DIRE STRAfTS SULTANS OF SWING— THE VERY 


3 


NEW 


OASIS THE MASTERPLAN creation 


3 


2 


4 


1 


ROBBIE WILLIAMS IVE BEEN EXPECTING YOU 






BEST OF Mtw.u«>,.«uL»GH»v 








4 


4 


KABOUTER PLOP KABOUTER PLOP sruM i»l««LWfiAM 


5 


2 


R.E.M. UP WARNtRHROS 


S 


3 


PHIL COLLINS HITS warner 


6 


NEW 


VARIOUS ARTISTS HUGE HITS 1998 SONvrvwARN 
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NEW 


ALANIS MORISSETTE SUPPOSED FORMER INFAT- 
UATION JUNKIE MAVERT,KWABiN[R 


7 


NEW 


M PEOPLE THE BEST OF M PEOPLE mpeopvE 


7 
S 


8 
5 


R.E.M. UP WAINER 

HELMUT LOTTI ROMANTIC wabmg 


B 


4 


THE BEAUTIFUL SOUTH QUENCH GO- Discs 
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6 


CELINE DION S'lL SUFF1SAIT D'AIMER COUjiuba 


9 


a 


TOMMY FLEMING RESTLESS SPIRIT oar* 


10 
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SOUNDTRACK NOTRE DAME DE PARIS pommlvni 


10 




PHIL COLLINS HITS vipgik 
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AUSTRIA (Austrian IFPi/Austria Top 40) 11/09/98 


SWITZERLAND (MeOuConMSwCerlaiKll 11/15/98 
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LAST 
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LAST 
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SMGL£5 

FLUGZEUGE IM BAUCH OLI P bug 
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SMGU5 

FLUGZEUGE IM BAUCH OLI R bug 
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BELIEVE CHER wmner 
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NO MATTER WHAT BOYZONE pwydohiWilygraw 
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IMMORTALITY CELINE DION FEATURING THE BEE 


3 


10 


BELIEVE CHER wkrner 






GEES soNV 
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3 


1 DON'T WANT TO MISS A THING AEROSMITH 
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3 


NO MATTER WHAT BOYZONE pclvoc«.toi.ygram 








5 


5 


Tl AM0 98 RAPUBLIC emi 


i 
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GOD ISA DJ FAITHLESS ewi 


6 


6 


t DON'T WANT TO MISS A THING AEROSMITH 

CGLJMeiAi^ONv 
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THAT'S HY WAY TO SAY GOODBYE CHRISTIAN 
WUNDERLICH BMi; 


7 


8 


SWEETEST THING U? raiKiviniwoAM 


7 


8 


KEINI TRANE MEN GOLA <'«u'w». 


8 


7 


WISH (KOMM ZU MIR) FRANKA POTENTE FEAT 


8 


NEW 


CELEBRATE DJ BOBO 






THOMAS D StJ^^ 


9 


6 


COME WITH ME PUFF DADDY FEAT. JIMMY PAGE 


9 


RE 


EGOIST FALCO emi 






sow 


10 
1 


NEW 
NEW 


GOD IS A OJ FAITHLESS emi 

AlBUIWS 

U2 THE BEST OF 1980-1990 isiandpoiygram 


10 


NEW 


DOO WOP (THAT THING) LAURYN HILL 
ALBUMS 


2 


5 


CHER BELIEVE wahnib 


1 


NEW 


ALANIS MORISSETTE SUPPOSED FORMER INFAT- 


3 


NEW 


ALANIS MORISSETTE SUPPOSED FORMER INFAT 
UATION JUNKIE ma^imtlxwarneh 


2 


1 


UATION JUNKIE WBRNFRiWr* 
GOLA Uf U DERVO pi.onag 


4 


2 


EAV HIMBEERLAND emi 
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NEW 


CELINE DION THESE ARE SPECIAL TIMES sont 


5 


1 


R.E.M. UP WAfintu 


4 


NEW 


U2 THE BEST OF 1980 1990 poiygham 
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3 


PHIL COLLINS HITS warner 
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DIRE STRAITS SULTANS OF SWING— THE VERY 


7 
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DIRE STRAITS SULTANS OF SWING— THE VERY 






BEST OF p(xv&RAM 






BEST OF vFRTiGQ'PCiiyMAM 


6 


2 


BRYAN ADAMS ON A DAY LIKE TODAY POLYGnw 


8 


NEW 


AL BANOCARRISI <l NUOVO CONCERTO warner 


7 


4 


LAURA PAUSINI LA MIA RISPOSTA wahndi 


9 


6 


THE BEE GEES ONE NIGHT ONLY raivGRAW 


■ 


7 


R.E.M. UP WARNER 


10 


NEW 


HELMUT LOTTI HELMUT LOHI GOES CLASSIC II 
EMI 


9 
10 


5 
6 


PHIL COLLINS HITS warmer 
EROS RAMAZZOTTI EROS LIVE BMG 





MUSIO PULSE 

THE LATEST MUSIC NEWS FROM AROUND THE PLANET 

EDITED BY DOMINIC PRIDE 

PORTUGAL: Ornatos Violeta, Ithaka, Da Weasel, Blind Zero, and Cool Hipnoise are 

among the young Portuguese bands featured on "Tejo Beat," a compilation encapsulating 
the new Portuguese |)0|)/rock and hip-hop scene. "Tejo Beat" grew from a workshop, spon- 
sored by the international exhibition Exixi 98 in Lisbon, with prcxiucers Mario Caldato Jr. 
(of Beastic Boys fame) and Mario Barreiros, but the project grew into a music festival 
and a record release. The record was released in October by NorteSul, an indie with links 
to EMI, and sales are close to 4,000 as of eai'ly November, says the label. Rui Miguel Abreu, 
the label's A&R manager, sara plans for an international release depend on the response 
from indie labels such as Matador or the Beastie EJoys* Grand Royal imprint, which ha\'e 
been talking to NorteSul. nuno G.\i/)i'iM 

ITALY: Italian singer/songwriter Paolo Conte's mix of trad jazz, Latin 
American, and direi-se world music influences is spreading beyond con- 
tinental Europe, w'here a new live album, "Tournfie 2" (CGD/Ea.stWest), 
was released in late October "The Best Of Paolo Conte" (CGD/East- 
West), released in 1996, sold more than 500,000 copies, according to his 
label. A showcase concert in New York last -June resulted in 1.5,000 
copies of a repackaged "Best Of" being sold. Conte is known as the 
.Jazz Poet in his homeland of Italy, and his live performances mesmer- conte 
ize his audiences. He is hoping a stint that started Nov. 9 at London's 
mythical Ronnie Scott's .Jazz Club will break the ice with British aficionados of jazz and 
everything esoteric. .mark dezza.m 

SINGAPORE/MALAYSIA: Chinese pop/rock band Equal's third album, "Stand Beside Me," out 
this month, sets the stage for a wave of Malaysian Chinese rock. Three years ago. Equal 
was one of four Chine.se rock aeU signed by PolyGram Records, along w ith Aliennoid, 
Baby Amps, and Barbastelles. Composing its own material. Equal gained a following with 
its Cantonese songs. Says Eric Yeo, managing director of PolyGram Singapore and 
Malaysia. "In a way, they are the logical follow-up to the home-gr(j\vn Malay rock band scene 
that began with Search and Wings." The band performed in Singapore this month to pro- 
mote the album. Meanwhile, Singapore indie label Mouse Records continues to promote the 
five Chinese rock bands — Lighthouse, Zexus, Luan Dang, Tie Ding, and Mushroom — 
featured on the compilation "When Rock Breaks." A recent concert has been reeoi-ded, and 
Moui!e Records' Roy Ong Ls looking for a distributor. PHILIP cheah 

FRANC&TURKEY: Turkish star Tarkan would not be riding high at No. 4 on the French 
chart this issue "had it not been for a tourist friend returning home 
with his CD as a vacation souvenir," says Alain Veille, GM of Poly- 
Gram label Podis, who offered the 26-year-old artist an international 
licensing deal. Released in August, T^arkan's debut single in France, 
"Simarik" — nicknamed "The Kissing Song" — was given an enthu- 
siastic reception by both radio and TV stations. With 240,fl(K) copies 
sold, according to Podis, Tarkan is enjoying his new fame. "French 
audiences are open to exotic-sounding music," he says. Although a 
T/WKAN star in Turkey, Tarkan was raised in Germany, the next target ter- 

ritory for Podis. Living in New York for the past four years, he now 
aims for a worldwide career "I want to bring my culture to the world, but singing in 
English is my ultimate dream," he says. A performance is planned for the legendary 
Paris Olympia next February. ctciLK tessevke 

DENMARK: EMI-Medley has decided to show Denmark's bigge.st rock band where it's at its 
best — onstage. In mid-November, the label released "Psycopatico," a double-live set fea- 
turing 16 tracks from D:A:D's tour of Denmark and Greenland. ".lacketless In December," 
a new studio track, went to radio stations in Denmark a week before the album's release. 
The single will be out in other Nordic territories later in the month. "There was so much good 
material from performances and it's been a year since their most recent album ["Simpati- 
co"] was released, so it was about time they did a liw set," says Mette Fjcldsted, a\|)ort man- 
ager for the label. "Simpatico" earned double-platinum status for 1(X),()00 units sold and a 
Dansk Grammy for rock album of the year "Psycopatico" will be released in the other Nordic 
countries and Germany in .Januai-y and probably later in Switzerland, Italy, and Portug-al, 
where D:A:D has a big fan ba.sc from past performances. chakles kekku 

U.K.: Underground garage — a fusion of disco and other underground 
dance rhythms — has produced hit singles for the likes of the Dreem 
Teem and 187 Lockdown, who have both released mix albums. Pro- 
ducer/artist Donna Dee is the first act from this scene to release an 
original album. "Spellbound" (Mecca/Castle Communications) engag- 
ingly mixes funky rhjthms, deep basslines, and dark ambient sound- 
scapes with some live musicianship, which made for a lively set at 
London's Leisure Lounge club two days prior to the album's Nov. 2 
release. "She's made an effort bringing in live music. It's good for the 
scene," reflects noted garage producer Gavin "DJ Face" Mills. Dee 
will release a single, "Here We Go, Blah!"/"Missin' U," in late November. 
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PORTUGUESE ACTS MAKE INT'L STRIDES 

(Continued from imge 5!l) 
of "Tempo." "Por Amor,' 



a soap 

opera soundtrack featuring his 
song "Se Eu Fosse Urn Dia 0 Teu 
Olhar" (If One Day I Was Your 
Eyes), has sold more than half a 
million copies in Brazil (according 
to PolyGram). where Abrunhosa 
will focus his international career. 
"It's the most important market 
for me," he claims. 

Delfins, another ma.jor Por 
tugue.se pop act, are 
developing an inter- 
national career in 
Latin American 
countries. BMG Por- 
tugal has issued an 
album featuring 
Spanish-language 
versions of some of 
the band's most pop- 
ular songs. Titled 
"Azur" (Blue), the abri 
album was released 
this summer and is one of the few 
exports available in Portuguese 
record stores. "Spanish is a more 
colorful language than Por- 
tuguese," said Delfins singer Mi- 
guel Angelo after the Madrid se.s- 
sions where the vocals for "Azur" 
were cut. 

"Azur" will also be released 
in Mexico, Colombia, Venezuela, 
and Argentina next year. "It's like 
a welcome card," says Angelo of 
"Azur." "Our next record will 
have simultaneous release in all 
Latin American countries, and 
that will be the one to make it 
big." 

Luis Represas, formerly of the 
act Trovante, will soon have an 
international release of his BMG 



CHENG 

(Continued from }xiqf lid) 

time, industry insiders .said that 
Lee's association with Cheng had 
complicated matters when Warner 
Music Hong Kong sought to sign 
other Chinese recording stars. 

Cheng and Lee subsequently 
parted comjiany. and she now man- 
ages herself. .Mark Lankester suc- 
ceeded Lee as managing director of 
Warner Music Hong Kong. The 
label is reported to have formed a 
much closer relationship with the 
artist than previously. 

Cheng's most recent Warner 
album, "Feel So Good," has report- 
edly sold more than 100,000 copies 
in Hong Kong alone — where the 
overall market has dropped by 30% 
this year — making it the top-sell- 
ing Cantonese title in the territory 
this year to date. The album has 
al.so spawned two No. 1 singles, 
"Crying Game" and "Ideal Lover." 



FOR THE RECORD 

Demos for EMI act Risquee 
were produced in Los Angeles by 
Zig Zag Productions, not just in 
Cologne, Germany, and London, 
as stated in an Oct. 17 story. 



debut and latest solo album. "La 
Hora Del Lobo" (The Wolf's 
Hour), entirely sung in Spanish, 
will be available in Spanish- 
speaking territories. "Translat- 
ing songs into other languages is 
like translating a hook, thus let- 
ting a wider audience be aw'are of 
its meaning," Represas says. 

Meanwhile, the Japanese mar- 
ket had two exclusive Portuguese 
releases this sum- 
mer. The first was a 
compilation album 
by Ala Dos Namora- 
dos, "Ao Sul" 
(Southward) on To- 
shiba-EMI. A live 
album is slated for 
release in Portugal 
in December, when 
the band plans to 
HOSA tour Japan. "There 

was no promotion 
effort around this compilation, 
and it already sold over 10,000 
units," says Joao Gil, the band's 
lead singer, who's counting on the 
.lapanese concerts and promotion 
to establish Ala Dos Namorados 
as a leading Portuguese presence 
in the Asian country. 

The other .lapanese-only Por- 
tuguese release, also from Toshi- 
ba-EMI. is a Nuno Guerreiro solo 
album. The lead vocalist from Ala 
Dos Namorados recorded an 
album featuring classic, interna- 
tionally known songs and per- 
formed a number of them in Lis- 
bon during Expo '98. His solo 
album is not scheduled for Por- 
tuguese release yet. "It's made up 
of a kind of music foreign to the 
Portuguese standard taste," ex- 
plains Guerreiro. The record, 
which he describes as a "very 
Japanese thing," features "When 
The Saints Go Marching In," the 
theme song of a Japanese soap 
opera. 

David Ferreira, EMI-VC's 
managing director, concludes that 
this year's Portuguese interna- 
tional successes are the result of 
a long campaign. "We started 
some years ago, and we have a 
story of solid success built up 
over Madredeus, with global sales 
now well over 2.h million." 

EMI-VC was among the first to 
employ a full-time manager for 
international export and licens- 
ing. "Things don't fall out of the 
sky, and to have attention one has 
to show a success story. Our work 
with Madredeus in Belgium, 
Greece, Spain, Italy, and Japan 
gave us credibility," he says. 

Ferreira, who this year secured 
international releases for rap 
artist General D, reggae act Kus- 
sondulola, pop singer Maozinha, 
and .voung fado crooner Camane, 
believes that the growth of Por- 
tuguese artists' global sales is 
also due to a cultural change in 
the market. "People don't believe 
anymore that all things come out 
of the U.K. and U.S. "The process 
started with the world music phe- 
nomenon and took its own path 
afterward." 



Canada 



Coeur Oe Lion Taps Global Sounds 



BY LARRY LeBLANC 

TORONTO— Richard Paquet, presi- 
dent/owner of Montreal-based label 
Coeur de Lion Records, credits his 
music-retaihng experience with giv- 
ing him the insight into consumer 
habit* that he nee<ls to select and mar- 
ket his arti.st roster. 

"It's not complicated the way I 
work," saj's Paquet, owner of the 20- 
store, Quebec-based Pbly-sons chain. 
"I know what people buy and what 
they are looking for. Music is not only 
for voung people. It is al.so for people 
after 25." 

That knowledge helped Paquet spot 
early on the Canadian market [wten- 
tial for French soprano Emma Shap|> 
lin and Belgian light-opera singer 
Helmut Ijitti. 

Five years ago, Paquet founded 
Coeur de Lion, which is distributed 
nationally by Musicor, to tap into pop- 
ular product amiable in France that 
was not being released in Canada. The 
label's first release was the TV-adver- 
tised compilation "Vingts Chan.sons 
Inoubliables" by French singer 
Michele Torr, which was liceased from 
Musidisc SA in France. 

Coeur de Lion's catalog now con- 
sists of 130 albums primarily licensed 
from Euro|)ean sources and includes 
artists such as Italy's Richard Coc- 
ciante. About half of the catalog, 60 
titles, are easy-listening budget col- 
lection-s. There are 20 world heat titles 
by acts such as Bevinda (Portugal); 
Yuri Buenaventura (Colombia); Juan 
Carlos Caceres (Argentina); Ce.saria 
Evora, Tito Paris, and Maria Alice 
(Cape Vertle Islands); and Sally Nj-olo 
and Henri Dikongue (Cameroon). 

Since its March 27 release here, 
Shapplin's remarkable debut album, 
"Carmine Meo," recorded in Latin 
and Italian for EM 1 France-distrib- 
uted Pendragon Records, has sold 
92,000 unit-s in Canada, primarily in 
mostly French-speaking Quetec, .saj's 
Paquet. The album has .sold 800,000 
units worldwide, he says. 

"What convinced me about Emma 
was her extraordinary voice," says 
Paquet. 'Also, the mood of the al- 
bum — I don't think there's anything 
similar in the market. It's not classi- 
cal music." 

Sa.vs Shapplin about her new 
age/classical-.styled approach. "I'm an 
opera student. This album, compared 
to opera, is wry free." 

Three releases from Lotti, who 
records for the Belgian independent 
label Piet Roelen Productions, have 
also sold well in Canada, mostly in 
Quebec. Paquet .says "Helmut Lotti 
Goes Cla.ssic I," released in 1997, has 
sold 2()2.0(H) copies; "Helmut Lotti 
Goes Classic II," also released in 1997, 
has sold 87,000; and "Helmut Lotti 
Goes Classic III," relea.sed Nov. 3, has 
moved 47,000. 

With limited radio e-xposure, retail- 
ers haw been selling the Sha|)plin title 
based primarily on in-store play. 
" 'Carmine Meo' is an in-store hit," 
says Stewart Duncan, director of 
music for three-store Indigo Books 
Musiic & Cafe chain here. "You put it 
on, .vou sell it." 

"People are ram' coming in and ask- 



ing about Emma Shapplin, but [the 
album) first sold because we played 
it," says Bob Sagman, owner of Sound 
& Script, a Tbronto music store spe- 
cializing in adult-styled mu-sic. 

While Coeur de Lion has previous- 
ly produced medley-styled albums 
under such names as the Crooners, 
the Country Road Band, and the Rock 
'N' Rollers, Paquet now wants the 
label to be more aggressive in devel- 
oping Quebec artists. 

In September, Coeur de Lion 
relea-sed "Pour \je Meillieur Et Pbur 
Lc Pire" by Montreal's Rudeluck, fea- 
turing singer Luck Mervil, who is 
appearing in Luc Plamondon's rock 
opera "Notre Dame De Paris" in 
Pdiis. Rudeluck's album has .sold 9,000 
units to date, says Pacquet. I'oljf Inmi 
France will relea.se it in France Mon- 
day (16). Coeur de Lion's most ambi- 
tious album, "Chants Gregorian Con- 
temporaire" by the Monks of Abbaj'e 
St. Benoit Leba Ben Sum, was re- 
leased here Nov. 10. 

Within Quebec's music industry, 
Paquet has a reputation for hard- 
nosed fi.scal toughness and for being 
musically astute. His Polysons .stores 
(with 120 employees) and Coeur de 
Lion (.sL\ emploj'ees) are seen as tight- 
ly administered, cost-conscious, and 



profitable. He plans to open nine 
Polysons .stores in the next year and 
to step up production of domestic 
product at Coeur de Lion. 

"Richard is extremely sharp," says 
Shelly Stein-5iacks, director of special 
products at the nine-store Archam- 
bault Mu.sic chain in Quebec. "Ba-si- 
cally, he decided to stjike out a terri- 
tory, and he's exploiting it very well. 
He works with an I-ilon't-care-if-j'ou- 
get-it-or-not attitude." 

Without commercial radio support 
Pa(iuet says, his label must aggres- 
sively market its artists via TV adver- 
tising and e.x-posure on TV variety and 
talk show's and on the 2-j'ear-old video 
channel MusiMax. Paquet credits 
MusiMax for providing Canadian 
break-throughs for l^tti and Shapplin 
and exposing hLs world beat roster. 

"What's cool about Coeur de Lion 
Ls that they haw an eye for business 
and a good ear for music," says Benoit 
Varnnasse, director of music pro- 
gramming for MusiMax. "Their [suc- 
ces.ses] with Helmut Lotti and Emma 
Shapplin are incredible, because that 
kind of music doesn't get pro- 
grammed on radio. They are also very 
much involved with the world beat 
scene and bring us videos by such 
interesting artists as Cesaria Evora." 



ADISQ To Boost Caoadiao Acts 

Kevin Parent, Bruno Pelletier Lead Quebec Awards 



BY LARRY LeBLANC 

TORONTO— Quebec industry fig- 
ures expect to see a significant sales 
bounce at retail from the 20th annual 
ADISQ Awards, held Nov. 1 in Mon- 
treal (BinboardBuUetin, Nov, 2). 

"The ADISQ Awards ahvays haw a 
big impact jon sales]," says Benoit 
Varnnasse, director of music pro- 
gramming for the Montreal-based 
MusiquePlus and MusiMax video 
channels. "On many occasions it gi\'es 
a second wind to an album." 

"There's a pasitiw sales influence 
that builds before the awards, and it 
continues after the awards," adds 
Shelly Stein-Sacks, director of spe- 
cial products for the nine-store 
Archambault Music in Quebec. "We 
sell a lot of (domestic 1 product follow- 
ing the show. Anyone who had any 
exposure [from the ADISQ Awards] 
at all benefits with increased sales." 

The awards show, the regional 
equivalent of the Juno Awards for 
Quebec's primarily French-speaking 
music industry, ttwk phice at the Mol- 
son Centre and was broadcast live on 
Quebec's Radio-Canada TV network. 

Most likely to benefit are the two 
top winners: charismatic folk-styled 
singer/songwriter Kevin Parent and 
Bruno Pelletier, currently scoring 
with Paris audiences \ia his starring 
role in Luc Plamondon's rock oijera 
"Notre Dame De Paris." 

Pelletier took home three major 
awards. His Di.sques Artiste record- 
ing, "Miserere," was voted both pop/ 
rock album and best-selling album of 
the .yean He also won top honors for 
best concert of the year by a .singer 
Additionall,y, the Chandelle Musique 



soundtrack to "Notre Dame De 
Paris," in which he appears, won for 
the most popular album of the year. 

TScca Musique's Parent was voted 
top male artist, and his Quebec hit 
"FVequcnter L'Oubli" from his album 
"Grand Parleu, Petit Faiseur" was 
named top song and top videoclip. 

The ADISQ show was hosted by 
impressionist Andre-Philippe Gag- 
non, singers Rene Simard and Jean- 
Pierre Ferland, and Quebec's own 
Celine Dion, who sang several songs, 
including duets with Simard and Fer- 
land. The thre'c-hour show also fea- 
tured performances by Dion, Pelleti- 
er, Okoume, Les Colocs, and Isabelle 
Boulay. 

As modern rock ensemble Lili 
Fatale accepted its trophy for discov- 
ery of the year, singer Nathalie 
Courchesne told the audience that the 
prmince's AC-dominatefl music scene 
was significantly shifting toward a 
more mu.sically diwrse direction. 

"The world is evolving, with all 
kinds of new musical styles, and it's 
normal that these new styles of mu- 
sic would begin to have an impact 
here," said Courchesne. "There are a 
lot of young groups out there, and my 
message is that you shouldn't give 
up." 

Later on, when Dubmatique won 
for top group, its front man, D.J. 
Choice, predicted further changes in 
Quebec music. "Rap is definitely what 
the kids in Quebec are into." he said. 

In other categories, Belgian-born 
singer Lara Fabian was voted the 
Quebec arti-st with the most success 
outside Quebec, and Mario Chenart 
was named top singer/songv^'riter. 
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Concrete Takes New Routes To Breaking Acts 

Ufestyle-Marketing Firm Buoys Artists Bypassed By Broadcasters 



BY ED CHRISTIAN 

NEW YORK —Although Concrete 
Marketing began life 15 years ago as 
a firm that targeted the marketplace 
for metal music, owner Bob Chiap- 
pardi saj's it has now diversified into 
a lifestyle-marketing company. 

"People look at us and see metal," 
says Chiappardi. 
"But we worked 
the first Melissa 
Etheridge and 
Tracy Chapman 
albums, and we 
have worked 
Jimmy Buffett 
albums." The com- 
pany has also 
worked releases by Fatboy Slim, 
Leah Andreone, Kate Bush, and Bob 
Dylan. 

While Concrete initially increased 
its business by working metal music, 
Chiappardi says the company now 
operates on two premises. 

"We find alternative ways of 
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exposing music that is not radio or 
MTV he says. "And if there is an act 
that talks to a certain lifestyle, we 
will figure a way to get to that audi- 
ence." 

Although the company has worked 
hard to expand beyond metal and 
hard rock, Chiappardi acknowledges 
that the core of its business comes 
from that genre. Among the acts that 
the company has worked with are 
White Zombie, Marilyn Manson, 
Kom, Limp Bizkit, Aerosmith, Mon- 
ster Magnet, Metallica, Ozzy 
Osbourne, Nine Inch Nails, 
Soundgarden, Alice In Chains, 
Megadeth, Pantera, and Van Halen. 

And although Concrete offers 
many services to labels, "the bulk of 
what we do is geared toward retail," 
says Chiappardi. The company has a 
working database of more than 3,500 
stores nationwide — divided by 
genre — that it can target to work 
acts. At the center of its retail ser- 
vices are retail telemarketing, the 
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Concrete Corner, and RetaiMsion. 

The Concrete Corner service is 7 
years old; it lets labels get price-and- 
position preference and in-store play 
in 300 stores, mainly independents. 
Each store dedicates space to the pro- 
gram and features 10 records on a 
monthly basis. 
Labels pay about 
$6,000 to partici- 
pate; Concrete 
then sets up 
price-and-position 
programs and 
advertises in regional publications 
across the country. Moreover, labels 
can buy additional services, such as 
listening parties at the Concrete Cor- 
ner stores. 

"We can do 300 listening parties all 
in the same weekend," says Chiap- 
pardi. 

RetailVision lets labels feature 
bands on genre video reels that are 
played in 1,200 stores nationwide. The 
fContinued on page 67) 



Let It Be Awes Collectors In 
Mloneapolls And Cyberspace 



BY CHRIS MORRIS 

MINNEAPOLIS— Shopping at Let 
It Be Records is an amazing experi- 
ence even for everyday record buj'ers. 
But guests who are invited into the 
store's basement are bedazzled by 
what they find there. 

Owner Ryan 
Cameron recalls, 
"I took Adam 
[Yauch] from the 
Beastie Boys down 
there, and he said, 
'I don't want to 
leave! I don't even want to do the show 
tonight!' It was pretty funny. And he 
freaked out. He said, "There's three 
records I'm looking for, and there's no 
way in hell you'll have 'em!' So he 
named the first one, and sure enough, 
we had it — I had a sealed one for him. 
Then he said, 'OK, what about this 
one?' And I had that He named the 
third one — I had all three of 'em sit- 
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Jarg^Aim High Witli HoliiaySfAs from [Ml, Unimsal 



BY EILEEN FITZPATRICK 

LOS ANGELES— Target Stores 
expects to sell more than 1.5 million 
combined units of two exclusive holi- 
day CDs featuring pop and country 
artists, sources say. 

EMI Music 
Special Markets 
has put together 
the 11 -track pop 
collection "Sounds 
Of The Season," which will be priced 
at $5.99 for the CD and $3.99 for the 
cassette. 

"A Country Christmas '98" was 
compiled by Universal Music Special 
Markets. It is priced like EMI's set 
Both albums have been in stores since 
Oct 6. 

The Universal release features pre- 



viously released songs from Reba 
McEntire ("This Christmas"), Vince 
Gill ("It Came Upon A Midnight 
Clear"), Steve Wariner ("Let It 
Snow"), Randy Travis ("Where The 
Heart Lives"), Mark Chesnutt C'Light 
Of The World"), Gary Allan ("It Must 
Have Been Old Santa Claus"), Tracy 
Byrd ("No Room"), Lee Ann Womack 
("His Will Was Done"), Collin Raye 
("111 Be Home For Christmas"), and 
Trisha Yearwood ("Have Yourself A 
Merry Little Christmas"). 

The two CDs will be a focal point of 
the mass merchant's holiday market- 
ing program, which kicked off Satur- 
day (14) and has previously featured 
exclusive CD compilations from Sony 
Music and Warner Bros. 

Although Target declined to com- 
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ment about the program, label exeeu- 
tires provided details. 

The 850-store chain will give the 
titles upfront positioning in its music 
departments. Displays will be set up 
at checkout lanes, and listening posi- 
tions will be in the 
stores' "trim a 
tree" departments. 

Target will also 
prominently dis- 
play and offer at 
sale prices new albums from each of 
the artists featured on the compila- 
tions. 

"That's all part of the package," 
says EMI Music Special Markets VP 
of marketing Roy Gattinella. 

In addition, Target will advertise 
"Sounds Of The Season" and "A Ckjun- 



try Christmas '98" in its circulars 
throughout the holiday season. The 
circulars are distributed to more than 
50 million households each week. 

Executives could not say how well 
the albums were selling. SoundScan 
said at press time that it had no rec- 
ord of sales for them because the titles 
hadn't been filed in its system. But 
sources have indicated that Target 
has committed to buy 1 million units 
of the pop compilation and 500,000 
units of the country title. 

Three songs on the EMI CD— 
"Christmastime In Tinseltown" by 
Big Bad Voodoo Daddy, "Carol Of The 
Bells" by Deana Carter, and Mered- 
ith Brooks' rendition of "Rudolph The 
Red-Nosed Reindeer" — were record- 
(Cordimted on next page) 



ting down there. He couldn't believe 
it Then he was down there for a cou- 
ple more hours, digging. He was just 
losing it" 

Let It Be, located on Nicollet Mall 
in the heart of downtown Minneapo- 
lis, has that kind of effect on people. 

Stocked with 
20,000 CDs and 
between 20,000 
and 30,000 LPs, 
the store is a 
mecca for the 
Twin Cities' vinyl 
junkies. And it boasts a basement of 
nearly 7,000 square feet that houses 
the LPs and 78s that feed the store's 
World Wide Web business. 

"The nice thing about being where 
we are, and pr^ to God we don't have 
to move soon, is that we have a huge 
amount of storage in our basement," 
Cameron says. 

The 38-year-oki proprietor started 
his store in September 1987 after 11 
years in record retail; during that 
time, he had worked for Montgomery 
Ward and the regional music chains 
Northern Lights and Hot Licks. 

"Ever since I was a kid, I've known 
that I wanted to work in a record 
store," Cameron says. "I just knew 
that that was what I ahvays wanted 
to do, and I got to the point where it 
was time to make a leap and decide if 
I wanted to do it on my own and take 
the plunge or continue to work for 
people who couldn't care less about 
music. I just decided to take the 
plunge." 

The store was originally located in 
a 1,700-square-foot space m the Lor- 
ing Park area just outside of down- 
town Minneapolis. After what 
Cameron calls "some pretty tough 
years," Let It Be relocated to its cur- 
rent site in 1989. 

Walking into the store, one is 
immediately struck by the enormous 
(Continued on next page) 
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LET IT BE AWES COLLECTORS IN MINNEAPOLIS AND CYBERSPACE 

(Cotttinued from preceding page) 



amount of vinyl on display. By 
Cameron's account, LPs account for 
nearly 40% of the store's business. 

"I would say that new vinyl is 
maybe 5% of our business, for domes- 



tic stuff;" he s^. "Used vinyl is about 
10%. Import vinyl is probably about 
7%. Dance vinyl, on the other hand, is 
almost 15%. When you add that all up, 
obviously it adds up to a significant 



newsline... 



K-TEL INTERNATIONAL has signed a deal with Microsoft by which 
K-tel Express, the company's online music .store, will be included on 
the Microsoft Network's Shopping Channel, MSN Shopping 
(httpy/shopping.msn.com). K-tel's news, as with previous Internet 
reports, sent the stock soaring. Shares closed 98.4% higher at $22.94 
on heavy volume. Under the deal, MSN and such Microsoft World 
Wide Web sites as Sidewalk and MSNBC will feature links to K-tel 
Express. Microsoft will display banner ads for the online store on its 
network. 

VIACOM reports that video chain Blockbuster's cash flow, or earnings 
before interest, taxes, amortization, and depreciation, rose 21.7% to 
$138.3 million in the third fiscal quarter from $113.6 million in the 
same period a year ago, excluding one-time 
charges of $175.7 miUion for excess inven- 
tory and the closing of underperforraing 
stores. Same-store sales were 19% higher 
because of better inventory management, 
and revenue rose 20.8% to $984.6 million 
from $814.7 million. Viacom sold Blockbuster Music to Whorehouse 
Entertainment during the quarter. For MTV Networks, cash flow 
increased 18.1% to $206.8 million from $175.1 million a year ago, on 
a 19.1% gain in revenue to $478.3 miUion from $401.5 million. Because 
of the home video release of "Titanic," Paramount's cash flow rose 
43.8% to $148.6 million from $103.3 million on a 22% jump in revenue 
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to $992.7 million from $813.3 million. 

HB MUSIC, an independent Los Angeles-based label, has signed an 
exclusive distribution deal with Navarre. Gold Koast Records will be 
the distributing label. HB Music has product in stores by hip-hop acts 
Da Booty Snatchaz and Big Fellas. The label is headed by Andra and 
Duncan Mines and Rio Vergini. 

BARNES S NOBLE is acquiring its largest book and audiobook distrib- 
utor, Ingram Book Group, for $600 million — $200 million in cash and 
$400 million in stock. The deal drew the ire of the miyor bookseller 
association and from Barnes & Noble's biggest online competitor, 
Amazon.com. Ingram Book Group is a subsidiary of Nashville-based 
Ingram Industries. 

READER'S DIGEST ASSN. says that revenue from books, music, and 
video rose 6% in the first fiscal quarter to $372.3 million from the 
same period a year ago, and operating profit rose "significantly" 
because of the higher revenue, cost-cutting, and lower promotional 
spending. 

TICKETMASTER has sued N2K for breach of contract in California Supe- 
rior Court in Los Angeles, alleging that the online retailer breached an 
agreement by which it would become Ticketmaster's exclusive online 
music merchant. Ticketmaster seeks at least $8 million in damages. 
N2K said in response that Ticketmaster "had breached their agree- 
ment with us" and implied that it might seek legal action. The contract 
between the companies — signed in April — was for $12 miUion. 
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chunk. The dance vinyl is a huge por- 
tion of our business." 

The dance vinyl is segregated in a 
separate room that was inaugurated 
when Let It Be expanded into newly 
available .space at its current site two 
years ago. The popularity of the 
genre at the store has led Cameron 
to mount a number of DJ-oriented in- 




New LPs, as well as CDs, are an 
important part of the product mix at 
Let It Be. 

store events. (The shop utilizes its 
own stage and sound system for band 
in-stores.) 

"Cassettes don't even count in the 
equation here," Cameron says. "The 
rest [of our business] is new CDs. We 
do sell used CDs, but it's definitely 
not a huge portion of our business. 
We probably sell more in used vinyl 
every month than we do in used 
CDs." 

While Let It Be does a healthy 
business in dance, electronica, and 
indie rock, Cameron emphasizes 
that his store is a full-service oper- 
ation. 

He says, "British pop stuff— when 
it comes to stuff like that, we're the 
only store in town that really caters 
to that market. Of the imports we 
sell, most of it is British pop-type 
stuff, like the Oasis CD singles or 
the new Boo Radleys, if it doesn't 
come out here. That's a huge deal . . . 
We carry way more than [dance and 
indie rock]. We carry lots of jazz, we 
carry lots of blues, we carry lots of 
new music, lots of experimental 
music — unconventional is what we 
call it. That's a huge portion of our 
business, too." 

Let It Be stocks all of its CDs 
behind the counter; customers are 
allowed to audition anything in the 
store on an item-by-item basis. 
There are no dedicated listening sta- 
tions. 

The store also does a healthy busi- 
ness in books, magazines, T-shirts, 
and posters. 

"And we have tons of music 
videos," Cameron notes with some 
pride. "It's hard to find places that 
sell [music videos]. In town, we 
have people who come in all the 
time and say, 'I can't believe how 
many videos you have for sale.' I go 
to other independent stores, and 
they don't have any, and then you go 
to the chain stores, and they don't 
have any either And then you go to 
the video stores, and it's rental only, 
usually. There's usually very Uttle 
for sale. We do rent and sell our 
videos, but primarily people just 
buy 'em." 



For the truly dedicated consumer. 
Let It Be's basement is where the 
action is. 

"In a little over the last year, we've 
bought two huge mjyor collections," 
Cameron says. "One was 78s ... We 
bought literally a quarter of a million 
78s in one chunk, thanks to my banker, 
who was kind enough to extend me a 
loan. That was very much a gamble, 
because »^ don't carry 78s in the store; 
we've never dealt with 78s before. I 
don't want to carry 78s in the store — 
they're too fragile, and we don't really 
have the space for them, so all the 78s 
are [sold] online. It's ju-st easier to do 
it that way. It's still a lot of work, but 
we reach the people we need to reach 
... To reach our global market, we 
really need to do it vm our Web site." 

Let It Be's Web site, www.letitbe. 
com, went up in .January 1997. "It's 
never been a huge thing," Cameron 
says. "It probably just barely pays 
for the monthly service fee of having 
it But it allows us to have an online 
presence, which appears to be 
important in this day and age. We 
never started to do any business on 




Pictured at Let It Be. from left, are 
owner Ryan Cameron and full-time 
staffers Marc Mueller and Jofin Beggs. 



it until we started to do the [78] auc- 
tions, until we started to do some- 
thing unique." 

The Web .site has also marketed 
records from another enormous pur- 
chase made by the store. 

"Shortly after we bought all the 
78s, the opportunity came up to buy 
an old store's stock of sealed cut-out 
LPs," Cameron says. "The store, 
Pyramid Records, went out of busi- 
ness in the mid-'80s . . . Out of the 
blue, this guy called me who was a 
broker for a landlord who owned the 
building that that store used to be 
in. He had taken possession of the 
records, because the guy had basi- 
cally moved out overnight. And he 
had been sitting on these records all 
these years and had never done any- 
thing with them. All of a sudden, 
they were up for sale as well ... It 
was about 40,000 pieces. 

"I'd just walked away from buying 
$100,000 worth of 7*1. I'm swimming 
in stuff here. Not only that, I'm not 
sure if these records are worth 
$100,000 or not. It's just a total gam- 
ble .. . After I saw what was in [the 
Pyramid stock], I knew that we had 
to buy them. There was no way 
around it. It was an offer to the high- 
est bidder, and we placed the highest 
bid. A lot of that stuff we sell online 
as well, to kind of alternate the 78 



auctions. One month itH be a 78 auc- 
tion; the next month it'll be sealed 
stuff out of the Pyramid stock. That 
stuff we put out on the floor as well. 
A lot of that stuff we sold through 
the store. Eventually, it'll get to the 
point where we won't have any more 
Pyramid stuff to auction, but we'll 
have a bunch of other stuff We're 




Let It Be is located in the heart of 
downtown Minneapolis. 

never at a shortage of stuff that we 
can auction." 

The diversity and depth of Let It 
Be's stock has led the store to pros- 
perity. Cameron estimates he did 
$1.25 miUion in gross sales during 
1997 and that his gross will be near 
$1.4 million for this year. 

Cameron, who works the floor 
with his staff of 10 (which includes 
six buyers), says he maintains Let It 
Be as a store that can serve not only 
the manic collector but the average 
consumer as well. 

He says, "The thing I'm proudest 
about, other than my staff, which 
I'm extremely proud of, is that just 
about anybody can walk into our 
store — it doesn't matter how old or 
how young you are, or how narrow 
or how wide your focus is for what 
you listen to — and there's gotta be 
something here you want. There has 
to be. There's no way you can walk 
out and say, 'I didn't see anything I 
was remotely interested in.' It's 
almost impossible. You just didn't 
take the time." 



TARGET 

(Continued from preceding page) 

ed especially for the compilation. 

"Target has really committed to 
this project," says Gattinella. Refer- 
ring to the newly recorded tracks, he 
adds, "That allowed us to create a 
recording fund for these songs." 

Other featured artists on "Sounds 
Of The Season" include Spice Girls 
(with Ginger Spice) performing 
"Sleigh Ride," the Backstreet Boys on 
"Christmas Time," Sarah McLachlan 
performing "Song For A Winter's 
Night," Hanson on "What Christmas 
Means lb Me," Everclear on "Santa 
Baby," and Celtic singer Loreena 
McKennitt on "Good King Wences- 
las." None of the recordings has been 
previously released. 

In addition, the EMI set includes 
Brian McKnight's "The First Noel" 
and contemporary Chrifstian artist 
Michael W. Smith's "The Happiest 
Christmas." Both songs are on each 
of the artists' new Christmas 
albums. 
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SARAH MCLACHLANA* FUMBLING TOWARDS ECSTASY 

NETT A't Rh ; 6 '-ZS'. ARISTA ( 10 9& 1 5 981 HB 


215 


33 


20 


EAGLESA* GREATEST HITS VOL 2 

ELEKTRA 6D20SEEG 110 9a i5 98) 


210 


39 


28 
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CONCRETE TAKES NEW ROUTES TO BREAKING ACTS 
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video compilations are in four gen- 
res — alternative, rap, hard rock, and 
pop music, with the latter carrying 
the title of HitVLsion. 

In addition to selling marketing pro- 
grams like RetailVLsion and Concrete 
Corner, Concrete offers services 
according to labels' objecti\'es. Exam- 
ples include awareness marketing, pri- 
ority marketing, grass-roots market- 
ing, and tour marketing. 

Concrete also has a World Wide 
Web site that helps market music. The 
Music Zone (musiczone.com) gets 
10,000 to 20,000 visits a day, according 
to Chiappardi. Other Internet ser- 
vices include creating Web sites for 
labels. 

When working with labels, Chiap- 
pardi says, he likes to be flexible in 
offering services, including retail 
marketing, radio promotion, "or doing 
something completely from scratch, 
like the Kom sampler." 

For the most recent Kom release, 
"Follow The Leader," Concrete 
assembled a hard-rock sampler that 
was given away free at independent 
stores and at Best Buy when cus- 
tomers purchased the Kom album. 

"The beautiful thing is that all the 
baby bands were on it at a price that 
was cost-effectiw," says Chiappardi, 
adding that Kom picked the bands on 
the sampler. 

Jeff Kwatinetz — a partner in the 
Firm, a Los Ajigeles-based manage- 
ment company that manages Kom 
and Ice Cube, among other acts — says 
he likes to work with Concrete 
because of its creaUvity. 

"When we were looking to set up 
the Kom album," he says, "they came 
to me with the idea of doing an extra- 
value CD." 

Another promotion that Concrete 
put together was for Rob Zombie's 
new "Hellbilly Deluxe" albimi. Six key 
markets were visited by a hearse 
filled with people dressed like zom- 
bies; the album blasted from speak- 
ers. The hearses went to sporting 
events, wrestling matches, concerts, 
and clubs; the zombies gave away a 
sampler of the album's lead single, 
'T)ragula." 

Andy Gould, owner at AGM, a Los 
Angeles-based management compa- 
ny that handles Monster Magnet, 
Stabbing Westward, and Rob Zombie, 
also likes to work with the marketing 
company. 

"Concrete is always in my game 
plan," says Gould. "I don't think I 
would put out any record without [it]." 
He particularly cites the firm's exper- 
tise in working hard rock. 

"Hard rock is not dead, but some- 
timca it goes Lindcrground," he fiayB. 
"And when that happens, you need 
Concrete." 

Tom Corson, senior marketing VP 
at Columbia Records, says he has used 
Concrete mainly for "harder-leaning 
acts." 

"If you want to reach consumers in 
terms of music and lifestyle," he says, 
"they have a very focused path to that 
consumer." 

He says Concrete is used for acts 
that aren't airplay-driven, and he 
finds the company particularly effec- 
ti\e in setting up baby bands. 



"We have found through our field 
people and street teams that [Con- 
crete) has a good track record on 
delivering what they say they will," he 
says. 

A key ingredient in building the 
track record is a strong staft accord- 
ing to Chiappardi. 

"We have long-term people," he 
says. "We offer competitive pay to the 
labels, and we try to promote from 
within. We have health insurance and 
a 401(k) retirement fund." 

Key people at the company include 
Russ Gerrior, who is second in com- 
mand; Dennis Hally, marketing VP; 
Gabby Felieu, who oversees retail 
vision and works as a sales represen- 
tative; Steve Preu, who oversees 
lifestyle marketing; Jeff Sipler, who 
oversees retail marketing; aiid Dustin 
Goldfarb, who oversees radio promo- 
tion. The company employs 25 people. 
In the past it has had as many as 35 
staffers, when Concrete was publish- 
ing a magazine and staging the Foun- 
dations convention, both now defunct. 

"We had a 10-year run with the 
convention and magazine," says Chi- 
appardi. 

On the other hand, Concrete has 
tiu-ned its Slab Recordings label into 
a production company. An album it 
compiled, "ECW: Extreme Music," is 
now out on CMC Records. The album 
features covers of older metal songs 
by current metal acts. The company 



also has a publishing arm. Cement- 
head Publishing. 

In 1 999, the company will celebrate 
its 15th anniversary. It was founded 
in 1984 by Chiappardi and Walter 
O'Brien as a management company 
on a $2,000 loan from Chiappardi's 
grandfather. 

Concrete diversified into market- 
ing when it realized that no one in the 
music business was calling on retail 
stores and radio that specialized in 
hard rock. About nine years ago, the 
partners split the business into two, 
with O'Brien taking the Concrete 
Management business and Chiappar- 
di taking the marketing company. 

Initially, it looked as if Chiappardi 
had made a mistake. In the first .war 
of SoundScan, many marketing com- 
panies saw revenue decline, because 
labels had to pay for SoundScan's 
data and were thus forced to trim 
their marketing budgets. But the 
business rebounded the next year, and 
it has since grown steadily. It has 
annual revenue of multimillions of dol- 
lars, says Chiappardi, who declines to 
specify the exact amount He says last 
year was the company's best in terms 
of revenue. 

Chiappardi also notes that Con- 
crete has won a National Assn. of 
Recording Merchandisers Award in 
the small-company category for best 
related product and service 
provider. 
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RETAIL 
TRACK 

by Ed Chrlstman 



:VEN IF Bob Higgins hadn't puUed 
off the coup of the century by steiiling 
North Canton, Ohio-based Camelot 
Music for practically nothing, it's 
been ob\'ious to all that his company, 
Trans World Entertainment Corp., 
has been kicking butt for the last 18 
months. Its stock price, at $22,375, 
reflects that, 
and Higgins, 
chairman/CEO 
of Albany, N.Y.- 
based Trans 
World, certainly 
is richer fw it, as 

are Trans WorM 

inve.stors. 

But Trans 
World is not the only story in music 
retail. Let's take a look at the Music- 
land Group. Last month, Musicland 
turned in a 6.5% increase in compa- 
rdble-.stnre sales for the month (in the 
period ending Oct. 3). Of that, comp- 
stores for the mall divi.sion were up 
7.1%, while the superstore division 
was up 5.4%. 

Let's compare that performance to 
National Record Mart (NRM), which 
has been leading the musK retail inda*- 
try in comparable-store performance 
since the retail turnaround began in 
1997. After 17 consecutive months of 
comp-store increases, the Carnegie, 
Pa. -based chain turned in its first 
decline, a drop of 3% in October, in that 
performance me;isurement 

For NRM, I don't beliew that thase 
negative numbers mean there is any- 
thing to wTjrry about What it means is 
that, as I predicted in the Aug. 8 col- 
umn w(xJd happen to music retailers, 
the chain finally succumbed to the 




pressure of matching the -stnmg gains 
it generated last year Remember, 
from .luly 1997 through December 
1997, music chains often were turn- 
ing in double-digit increases, mean- 
ing that all publicly traded chains 
have some pretty significant chal- 
lenges to meet. 

As for Music- 
land, it's impor- 
tant to remem- 
ber that since it 
was one of the 
last chains to 
address the 
problems of the 
industry, it al.so 
trailed music 
retail's turnaround. So the numbers it 
has to beat this fourth quarter are not 
as strong as what other merchants are 
up against. But I read more into its 
numbers than that. Since it started 
later, I think Musicland is still in the 
midst of er^jojing the fruits of its tum- 
around efforts. In other words, all 
eight cylinders are purring nicel.Y. and 
it is turning in a peak performance. 

While Musicland management may 
be frastrate<l in its inaliility to partake 
in the consolidation of the music retail 
sector, a la Wherehouse Entertain- 
ment and Trans World, it is making all 
the right moves, including holding the 
course (i.e., generating cash flow to 
pay down debt). Analysts estimate 
that Musicland will generate between 
$1(X) million and $120 million in earn- 
ings before interest, taxes, deprecia- 
tion, and amortization. Sometime in 
the first quarter, I wouldn't be sur- 
prised to see it pay down debt and 
restructure its debt balance further. 
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Indie Labels Are Part Of Push To Launch Blues Association 



HSSOCIATING THE BLUES: 
When the current effort to put to- 
gether a blues trade group finally 
comes to fruition, independent blues 
labels will be at the forefront of the 
new organization. 

Members of the blues community 
met Oct 12-13 in Ohie Branch, Miss., 
to create a foundation for the Blues 
Music Assn. (BMA), a projected trade 
organization that would be modeled 
along the lines of the Country Music 
Assn. Declarations of Independents 
did not attend the Olive Branch con- 
fab, but we had sat in on a preliminary 
discussion held in May in Memphis, 
prior to the Blues Foundation's annu- 
al WC. Handy Awards. (We sit on the 
international advisory board of the 
Blues Foundation.) 

In a mission statement adopted by 
the BMA in Olive Branch, the group 
defined itself as "a professional orga- 
nization working to achieve greater 
economic success for the blues by ex- 
panding the marketplace for blues 
music." 

The Mississippi meeting brought 
together 20 blues industry profes- 
sionals — ^journalists, managers, 
agents, artists, and label operators. 
The latter category primarily com- 
prised indie-label representatives, 
including Edward Chmelewski of 
San Francisco, who co-owns Blind Pig 
Records with his Chicago-based part- 
ner Jerry Del Giudice; Tommy 
Couch Jr., GM of Jackson, Miss.- 
based Malaco Records; Michael 
Frank of Earwig Records in Chica- 
go; Bruce Iglauer of Alligator Rec- 
ords in Chicago; Brad Paul, head of 
promotion at Cambridge, Mas.s.-ba£ed 
Rounder Records; and Richard 
Rosenblatt of Tone-Cool Records in 




by Chris Morris 

Cambridge. Gaye Adegbalola of Alli- 
gator act SalHre — ^The Uppity Blues 
Women and Malaco artist Bobby 
Rush also attended. 

Sources say attendees contributed 
neariy $12,000 in seed money to con- 
tinue organizational efforts for the 
BMA, and a nine-member steering 
committee was appointed to plan an 
industrywide meeting before next 
year's Handy Awards ceremony. (The 
date and location of the awards show 
has yet to be determined.) The BMA 
will work cooperatively with the Blues 
Foundation. 

We applaud the efforts of our 
friends on the indie side to raise the 
profile of the music we love, and we 
encourage other indie Uues label own- 
ers and performers to get involved. 
The BMA can be contacted at EO. Box 
3122, Memphis, Tenn. 38173. 

Queen of the blues: The 

Blues Foundation pulled into LA on 
Nov. 9 for its annual Lifetime Achieve- 
ment Award banquet, which this year 
honored singer Bobby "Blue" Bland 
and Atlantic Records founder and 
Atlantic Group co-chairman/co-CEO 
Ahmet Ertegun. 

The House of Blues dinner and 
show also marked the induction of six 
new Blues Hall of Fame members. 
This number included two indie-label 
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pioneers, Sam Phillips of Sun 
Records and Lillian S. McMuny of 
Trumpet Records. The day before the 
event, we briefly caught up with 
McMurry at a get-together at the 
Hyatt on Sunset Boulevard. 

Now 75, McMurry is a charming 
and feisty grande dame of the blues 
whose contribution to the music is too 
commonly overlooked. In the five 
years she ran Trumpet in Jackson, 
she launched the recording careers of 
two blues titans, harmonica ace 
Sonny Boy Williamson ("Sonny Boy 
No. 2," aka Aleck "Rice" Miller) and 
slide guitar wizard Elmore James. CA 
few years ago. Alligator reissued sev- 
eral volumes of Trumpet sides on CD.) 

In our chat with McMurry, we 
didn't hold her feet to the fire about 



the details of her career, but we did 
ask her about one oft-repeated story 
we long suspected was false; that, be- 
cause of James' recalcitrance in the 
studio, she surreptitiously recorded 
his classic performance of "Dust My 
Broom." 

Smoke virtually begins to pour out 
of McMurry 's ears when you bring up 
this tale. After cussing out by name 
several journalists who have passed 
the story along, she points out that 
among her papers, now on deposit in 
the University of Mississippi's 
archives in Oxford, is a recording con- 
tract signed by James on the day of 
his "Dust My Broom" session, as well 
as an advance check written to James 
the day before the sesaim. 

Note to blues researchers: If you 



have any questions relating to Trum- 
pet's storied history, be sure to run 
them by Lillian McMurry before you 
print the legend. 

Flag waving: Phranc, the self- 
styled "ail-American Jewish lesbian 
folk singer," is back with her first al- 
bum in seven years, "Milkman," on 
her own L. A. -based indie label, 
Phancy Records. 

"I'm learning all the parts of the 
business I never thought I'd learn," 
says Phranc, a veteran of early LA. 
punk rock bands Nervous Gender 
and Catholic Discipline whose pre- 
vious solo albums were released on 
labels as diverse as Rhino, Island, and 
Kill Rock Stars. 

(Continued on next page) 
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Disney Records Hatches 'Bug's Life' Kids' Audio Releases 




GoiN* BUGGY: Walt Disney Rec- 
ords has let loose a pair of children's 
audio titles tied in to the imminent 
theatrical release "A Bug's Life," as 
well as the Randy Newman-com- 
posed soundtrack to the computer- 
animated insect-fest, Pixar Anima- 
tion Studios' long-awaited follow-up 
to 1995's '"Iby Story." 
"A Bug's life Read-Along," priced 
, at $6.98, and "A 
Bug's Life Sing- 
I Along," priced at 
$10.98, buzzed into 
stores several 
' weeks prior to the 
"A Bug's Life" 
soundtrack, which 
NEWMAN dropped Nov. 10. 

The movie opens 
nationwide Nov. 25. 

*A Bug's Life Read-Along" consists 
of a story cassette featuring charac- 
ter voices from the film, including 
Dave Foley of TV's "News Radio" (as 
heroic ant FUk), Julia Louis-Drey- 
fus (as formic princess Atta), Kevin 
Spacey (as villainous grasshopper 
Hopper), and Phyllis Diller (as the 
ant queen), along with Madeline 
Kahn, David Hyde-Pierce, and 
Denis Leary as a trio of circus bugs. 
The read-along book contains 24 full- 
color illustrated pages and features 
word-for-word narration. (Not all chil- 
dren's read-along product corre- 
sponds exactly from tape to page.) 

"A Bug's Life Sing-Along" offers 10 
insect-themed numbers inspired by, 
though not included in, the film: 
"High Hopes," "Grasshopper," 
"I.N.S.E.C.T" (to the tune of Aretha 
Franklin's "Respect"), "He's A Kick! 
That Walking Stick," "Star Of The 
Show," "Ladybug," "Flea-Ring Cir- 
cus," "Roly-Poly Rock'n'Rolly Pill 



r ti cm 



by Moira McCormick 

Bugs," "I Just Wanna Fly," and "The 
Ugly Bug Ball." The accompanying 
22-page, full-color illustrated song- 
book includes lyrics and film artwork, 
along with real-life insect photos and 
facts. 

Both children's titles are part of 
Walt Disney Records' 1998 holiday 
sell-through campaign, "Share The 
Music Of Disney." Included in each is 
a $10-value coupon book offering dis- 
counts on new and catalog audio prod- 
uct. One million of these books are 
being distributed among these and 
nine other Disney titles, including 
"The Lion King II: Simba's Pride 
Read-Along," "A Pooh Christmas," 
"Silly Songs," and "Classic Disney 



Vols. I And II." Participating prod- 
ucts feature a sticker reading, "Great 
savings on Disney music inside." The 
entire program is being promoted via 
fourth-quarter radio ads and on-air 
promotions with the Radio Disney 
network. 

Disney has also come out with a 
new holiday item, its first-ever 
shaped CD, titled "Holiday 1998." 
Shaped like Mickey Mouse, the $3.99 
title features new recordings of three 
public-domain holiday songs and 
includes the coupon book. 

The music of Disney, specifically 
from its animated films, received a 
further boost Nov. 7, when VHl pre- 
sented "Hollywood & Vinyl: Disney's 
101 Greatest Musical Moments." 
Hosted by Toni Braxton, the hour- 
long special highlighted every ani- 
mated Disney feature ever made. It 
also included each pop song that 
charted, from "Who's Afraid Of The 
Big Bad Wolf" to "Can You Feel The 
Love Tonight" 

Also featured were interviews 
with actors and artists who have 
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Her reasons for issuing her own 
album were simple, she says: "I talked 
to a number of labels, and there was- 
n't any interest ... so I decided to go 
for it" 

"Milkman" (the cower of which fea- 
tures a picture of Phranc in full milk- 
man costume) runs the gamut of folk/ 
punk styles. The album includes 
everything from readings of the tradi- 
tional "The Handsone Cabin Boy" and 
the Jewish folk song '"I^ena, Tzens!' 
to intensely personal new originals. 
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The most powerful of the latter is 
"Gary," a song about the murder of 
her brother, who was shot to death in 
a 1991 robbery. In it, she comes to 
terms with her feelings about capital 
punishment, which she admits were 
very conflicted at the time of the mur- 
der. 

"I got sucked so far to the right . . . 
it was really scary," she confesses. 
"My first reactkin was, 'Fry the flick- 
er.' " However, she adds, "I don't 
believe murder is right ... I don't be- 
lieve it's right for 
the government to 
kill people." 

The murder 
forced Phranc into 
musical retirement 
for several years. 
She returned to 
public performing a 
couple of years ago, 
in the cross-dress- 
ing "Hot August Phranc" show, in 
which she paid tribute to Neil Dia- 
mond. 

"I needed something that was 
tiinny," she says, "and it took ofTlike a 
rocket ship. Being Hot August Phranc 
was bigger than being Phranc ... I 
was looking at being a drag king for- 
ever." Though she wryly says Hot 
August Phranc is touring the lounges 
of Europe, she anticipates her dop- 
pelganger's return to the stage "as 
soon as I get Phranc back." 

At this point "Milkman" is avail- 
aWe at the Virgin Megastore in LA. 
(where she promoted its release with 
an in-store appearance in early Oc- 
tober). While she is getting the rec- 
ord into specialty outlets via the 
women's music distributor LadysUp- 
per, she is seeking other distribution 
for the set (She may be contacted at 
1158 26th St., #144, Santa Monica, 
Calif. 90403 or via E-mail at folk- 
swim@aoLcom.) 



voiced Disney characters and/or 
sung their songs, including Elton 
John, Mel Gibson, Angela Lans- 
bury, Jeremy Irons, Tom Hanks, 
Stevie Wonder, James Earl Jones, 
Demi Moore, Glenn Close, Tim 
Allen, and Jason Alexander. 

"The special not only supported 
our latest album release, 'Disney's 
Greatest Pop Hits,' and the ongoing 
'Classic Disney Vols. I-V but also 
our entire Walt Disney Records cat- 
alog," says label head Liz Kalod- 
ner. "The program conveyed a true 
appreciation for, and respect of, the 
Disney musical legacy." 

GoiN' BUGGY PART TWO: The 

^Ilbcx3ici» 



soundtrack to "A Bug's Life" 
contains, in addition to Randy 
Newman's original score, a new 
song, "The Time Of Your Life." 
Notably, his last coraputer-ani- 
mated-film song, "You've Got A 
Friend In Me," from "Toy Story," 
was nominated for an Oscar. The 
latter composition, along with 
two other songs from "Toy 
Story" and four tunes from the 
Newman-composed soundtrack 
to "James And The Giant Peach," 
are among the tracks featured on 
Warner Archives/Rhino Records' 
new four-CD compilation, 
"Guilty: 30 Years Of Randy New- 
man." 
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Days Are Numbered For Laserdisc 

Format Is Gradually Giving Way To DVD, Despite Holdouts 



Goodfellas, All. At a meeting In New York, DVD Video Group president Paul 
Culberg honored chairman Emiel Petrone with the Founder's Award for his help 
in advancing the digital format. Shown in the front row, from left, are Culberg and 
Petrone. Pictured in the back row, from left, are board members Mike Fidler of 
Sony Electronics, Bill Sondheim of PolyGram Video, Michael Karaffa of New Line 
Home Video, and Rusty Osterstock of Panasonic Consumer Electronics. 



BY EARL PAIGE 

LOS ANGELES— Laserdisc is 
heading to the consumer-electron- 
ics junk heap. The only question, 
according to most trade observers, 
is how quickly it lands there. 

"Realistically, we give laserdisc 
another year or a year and a half," 
says John Thrasher, video sales 
VP for Tower Records. Tower has 
been a laser enthusiast throughout 
the length and breadth of the 
chain. But it now sells more DVDs 
"than laserdisc ever did," Thrash- 
er notes. 



Major League Baseball, PHoenix End 
13-Year Deal; 'Doors' Dpeos Dn DVD 




THIS 



Bringing it back home: For 13 years until this 
fall, PHoenLx Communications had been synonymous 
with M^or League Baseball (MLB). The New Jersey- 
based company, formed by Jim Podesta and Jim Hol- 
land — ^the "PH" in PHoenix — produced the shows that 
ended up on several million cassettes distributed by 
Orion Home Video and, currently, PolyGram Video. 

No longer: MLB has ended the relationship and 
moved TV and video production in-hot«e under a new 
hire, Steve Hellmuth, formerly VP of operations for 
NBA Entertainment. 
His title: senior VP/GM 
of MLB productions. 

Hellmuth represents a 
bridge between pro 
sports for PolyGram, 
which only a few weeks 
ago took ^J\vr disU'ibution 
for NBA Entertainment 
(Picture This, Billboard, 
Oct. 24). The deal com- 
pleted PolyGram's triple 
play — MLB signed on 
earlier this year, joining longtime licenser the Nation- 
al Football League (NFL). 

Both the NBA and the NFL handle their own pro- 
ductions, a capability MLB thought wise to duplicate, 
according to Chris Brande, who was director of home 
video and marketing for PHoenix. "You get a little 
more of a eohesire, focused marketing effort. It's the 
natural order of things." Brande now has the same job 
at MLB, one of more than a dozen PHoenix staffers to 
change employer but not sport. (That includes 
Brande's boss, Jim Scott, MLIS's new ventures VP) 

Among the few baseball executivies not follrwing the 
.sport is PHoenix sales and marketing senior VP Rich 
Domich, a fixture at MLB events. Domich, who wasn't 
available for comment, will help PHoenix take flight 
again. The company operates a sports news satelhte 
under a long-term contract with NBC Sports and has 
produced a sjTidicated TV special, "Live Broadway 
USA," according to Brande. 

Brande emphasizes that the loss of MLB was in no 
way unexpected. In fact, the PHoenix agreement last- 
ed longer than anyone anticipated. Originally a 10-year 
contract, it was extended to 1998 "for a whole variety 
of reasons," he explains. "Ewrything is reverting back 
into place," following a transition that began earlier 
this year. Podesta had been president of Mi^or League 
Baseball Promotion Corp. before entering production 
in 1986. The rest, as they say, is history. 

DvDOINGS: Paramount's first title is "Sliding- 




by Seth Goldstein 



Doors," shipping Dec. 1. Arriving Dec. 15 are "Deep 
Impact," "Patriot Games," "Private Parts," "Event 
Horizon," "Hard Rain," and "E.scape From LA" Sug- 
gested list is $29.99 . . . Fox Home Entertainment 
entered the market Nov. 3 with "Hope Floats" and 
"Home Alone 3" at $34.98, and "Predator," "Marked 
For Death," "Speed," "Jingle All The Way," "Porky's," 
and "Young Frankenstein" at $29.98. 

Buena Vista charters "Six Dai's, Sewn Nights" and 
"The Hand That Rocks The Cradle" Dec. 8 and unleash- 
es "Armageddon," 
"Terminal Velocity," 
"Emma," "Don't Be A 
Menace To South Cen- 
tral While Drinking Your 
Juice In The 'Hood," and 
"Good Will Hunting" 
Jan. 5, all at $29.99. 

MGM exhibits "Dis- 
turbing Behavior" on 
Jan. 5 and "Jet Pink," 
"Overboard," "Warriors 
OfVirtue," "The Pebble 
And The Penguin" Jan. 19, along with the repackaged 
"Black Stallion," "National Velvet," "The Wizard Of 
Oz," and "Chitty Chitty Bang Bang." All are $24.98. 
MGM's top sellers are "Tomorrow Never Dies" 
(260,000 units), "GoldenEye" (135,000), "The Man In 
The Iron Mask" (110,000), "2001: A Space Odys.sev" 
(65,000), and "The Wizard Of Oz" (50,000). 

Universal Studios delivers 10 titles Dec. 15, "Fried 
Green Tomatoes" at $34.98; "Jungle Fever" at $26.98; 
and "The Eiger Sanction," "Greedy," "The Hunted," 
"Junior," "The Lonely Guy," "Reap" The Wild Wind," 
"Two-Minute Warning," and "Village Of The Damned" 
at $24.98. "BASEketball" arrives Dec. 29 at $24.98. Due 
Jan. 5: "Out Of Sight" ($34.98) and "All Quiet On The 
Western Front," "Clockers," "Cop And A Half," "Dark- 
man II," "Hellfighters," "The Little Rascals," "Msgor 
Payne," "Slap Shot," and "Swashbuckler" ($24.98), plus 
the first titles in DTS audio, "Dante's Peak," "Day- 
light," "Liar Liar," and "Waterworld" . . . New Line 
cuts loose "Blade" Dec. 22 at $24.98. 

ViDBITS: Video/record industry veteran Gordon 
Bossin has a new consulting cUent, Rated Gee!, which 
has been an occasional producer of direct-to-video 
titles. Bossin, formerly with New Line Home \^deo, is 
still doing work for the Time Warner unit . . . WinStar 
New Media has acquired Wellspring Media, a vendor 
of health videos. The Wellspring line is distributed by 
WinStar's Fox Lorber Associates. A! Cattabiani 
remains as Wellspring president. 



While Tower still carries laser 
in all 98 of its U.S. stores, "we 
have sold off a lot, and we buy very 
carefully now," he maintains. In 
fact, the format is costing Tower 
money. Last year, the chain regis- 
tered a $6 million loss on laser — 
nearly balanced by $5.5 million in 
DVD revenue during the last four 
months of 1997. 

The end is inevitable. However, 
it will come later rather than soon- 
er, other retailers indicate — and 
later in Hollywood than else- 
where. The movie community, 
most of whose studios have pre- 
ferred the quality of the laser pic- 
ture to VHS, won't dump the for- 
mat overnight, notes Ron Dessa, 
owner of 10-year-old Laser Blaz- 
er here. 

"My prediction is we have 
another five years for laser the 
way the studios continue to sup- 
port it, and especially in Los 
Angeles, where there is an excel- 
lent installed base," he says. 

Laser Blazer has expanded 
twice since 1988 and now occupies 
7,500 square feet. The 10,000-title 
rental section is unchanged, and 
the store has no plans for a name 
change even though "we're sup- 
porting DVD right along with 
laser," Dessa adds. 

"This w ill be the graveyard of 
laser," according to a clerk. "But 
it won't come anytime soon." 

Laser docs have a fan base over- 
seas that will ensure continued 
sales in the short term. "It's just 



caught on in Europe," says Jay 
Frank, owner with his father, 
Leon, of Evolution Audio & Video, 
which ships worldw ide to World 
Wide Web site customers. 

But, .lay Frank acknowledges, 
"there is a lot of paranoia; sales 
have definitely dropped. People 
worry that they have the wrong 
format" in view of DVD's rapid 
rise. 

Lack of players at retail is an 
Achilles' heel. "After all, you can't 
buy the machines at Best Buy or 
the Good Guys!, and Tower and 
other chains are cutting back," 
Frank says. The shortage sends 
more business to full-service 
stores like Evolution, but not for 
much longer. 

Demand for laserdisc players 
has shriveled to the point where 
the Consumer Electronics Manu- 
facturers Assn. has ceased track- 
ing deliveries to retailers. Ship- 
ments had plummeted to less than 
50,000 units a year, barely raising 
the population of 2 million sold 
since the format arrived in the late 
1970s. 

Software still offers a wide 
selection, including such Disney 
titles as "Hercules" and "Lady 
And The Tramp" that aren't avail- 
able on DVD. But when the new 
discs arrive, "it could be no 
telling," says Frank. "There is an 
economic impact. People can look 
at DVD and see all the features, 
and they're getting them for half 
(Continued on page 73) 
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ReeLcom Aims To Ease Video 
Bift-liiving Tliis Season 



'TiS THE SEASON: If fighting 
the crowds at the mall isn't your 
idea of fun, relax. The folks at 
Reel. com may have a better way 
to find the perfect video, as the 
online retailer debuts its holiday 
store-within-a-store area Nov. 23. 

"It's similar to what our site is 
already about," says VP of mar- 
keting David Rochlin. "Like our 
main site, the holiday store is edi- 
torially driven with expert 
advice, along with competitive 
pricing and selection." 

The new location, 
which can be accessed 
through the Reel.com 
World Wide Web site, 
uses the company's 
"movie matching" sys- 
tem to help consumers 
find titles. The feature 
relies on Reel. corn's 
extensive database to 
draw on features that 
appear to fit viewer 
preferences. 

But instead of being 
asked about tastes, hol- 
iday consumers are 
given suggestions based on a 
number of different personality 
traits. For example, Reel.com has 
put together a list of movie sug- 
gestions for "the rebellious teen 
in your life" and "the couch pota- 
to in your life." There is even an 
area called Festivus, which, as 
any "Seinfeld" fan knows, was 
the holiday that George's father 
invented and that Kramer 
embraced and celebrated. 

Festivus titles include many 
dysfunctional-family videos, such 
as "Home For The Holidays," 
with Holly Hunter and Robert 
Downey Jr. In addition, there 
are nine or 10 other creative cat- 
egories to browse through, high- 
lighting more than 700 titles. 
"We have this great movie- 
matching feature, and now we're 
extending it to gift giving," says 
Rochlin. 

Reel.com will also be running 
various incentive programs, in- 
cluding an "electronic gift cer- 
tificate," which would bank spe- 
cific dollar amounts into the 
recipient's online account. Mean- 
while, the company reports that 
it has more than tripled its cus- 
tomer base from last year. 

In 1997, Reel.com had just over 
85,000 customers; in 1998, the 
number has jumped to 347,000, 
largely because of promotions 
like the $9.99 "Titanic." The 
branding campaign has boosted 
Reel.com's profile, thus expand- 
ing the customer base, Rochlin 
notes. 

Blues BIO: a documentary 
about the short but influential 
career of blues legend Robert 
Johnson is on the way from Fox 
Lorber's WinStar Home Enter- 
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Fitzpatrick 



tainment label. 

"Can't You Hear The Wind 
Howl? The Life And Music Of 
Robert Johnson" will be in stores 
priced at $24.98 for VHS and 
DVD. 

Johnson, who made his mark 
as a seminal bluesman in the '20s 
and '30s, has been the inspiration 
for many blues and rock artists, 
including Eric Clapton, Keith 
Richards, and Bonnie Raitt. 
The documentary was made 
about four years ago and had a 
limited theatrical re- 
lease. It hasn't been 
shown on television. 

"We've been chasing 
the music front for the 
last couple of years," 
says Fox Lorber VP of 
sales Dan Gurlitz, 
"and this video really 
gives some insight into 
an elusive individual." 

Previous music re- 
leases from Fox Lorber 
include titles featuring 
Lou Reed and Tina 
Turner. "We've been 
pursuing major chains and inde- 
pendent music stores and 
through those channels have 
developed relationships that spe- 
cialize in getting music videos 
into stores," Gurlitz adds. 

Few recordings and only two 
pictures exist of Johnson, who 
was murdered when he was only 
27. Fox Lorber president Mi- 
chael Olivieri became aware of 
the film because he is on the 
board of the Blues Foundation. 
Gurlitz notes, "A lot of people 
don't know about this film, and 
the initial interest is high." 

Johnson is portrayed by Gram- 
my Award-winning blues musi- 
cian Keb' Mo', and the video fea- 
tures 19 songs performed by 
such artists as Clapton, 
Richards, Johnny Shines, and 
Honeyboy Edwards. 

The marketing of the title will 
include an insert inside each cas- 
sette and DVD box about mem- 
bership in the Blues Foundation. 
Members receive discounts on 
CDs, instruments, and shows at 
blues venues across the country, 
plus the foundation's quarterly 
magazine. 

In addition, Sony Music, which 
distributes the Johnson catalog, 
will cross-promote the video in 
Johnson CDs and audiocassettes, 
including "King Of The Delta 
Blues" and "Robert Johnson: The 
Complete Recordings." The flier 
will be inserted in cassette and 
DVD packaging as well. Radio 
promotions in the top markets 
are also scheduled. 

Fox Lorber nixed any discount 
coupon offers. "This is an educa- 
tional process. The concept was 
not about creating coupons," says 
Gurlitz. 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS. 








THIS WEEK 


LAST WEE* 


WKS. ON 0 


TITLE 


libel 

Distributing Label, Catalog Number 


Principal 
Performers 


Year of 
Release 


1 
1 


MS 










* * ♦ No. 1 * * * 










1 


1 


10 


TITANIC 


Pararrount Home ^d60 3334S3 


Leonanio DiCaprlo 
Kate Winslet 


1997 


P6-13 


2955 


2 


26 


2 


1 ION KIMfi II. ^IURA*C PRinF 


Walt Disney Home Video 

Buana VisU Home Entertainment 8804 


Ani mated 


1938 


NR 


26-99 


3 


3 


4 




rcnvioeo ufto 


David Duchovny 
Gillian Anderson 


1998 


PG-13 


2298 


4 


5 


2 


HOPE FLOATS 


FoxVideo 32234 


Sandra Bullock 
Harry Connick, Jr, 


1998 


PG-13 


19-96 


5 


4 


4 


LOST IN SPACE 


New Lirw Home Video 
Warner Home Video N4666 


William Hurt 
Gary Oldman 


1998 


PG-13 


2296 


( 


NEW^ 


CATS 


FWyGram Video 4400479953 


Elaine Page 
John Mills 


1998 






7 


RE-EMTin 


GONE WITH THE WIND O 


MGM/UA Home Video 
Warner Home Video 907249 


Clark Gable 
Vivien Leigh 


1939 






8 


2 


110 


LADY AND THE TRAMP 


W^lt Disr>ey Home Video 562 


Animated 


19S5 


G 


26 99 


9 


6 


6 


THE EVIL DEAD 


Anchor Bay Entertainment SV10587 


Bruce Campbell 


1983 


Wl 


9 99 


10 


NEW^ 


GODZILLA 


Columbia TriStar Home Video 23126 


Matthew Broderick 
Hank Azaria 


199S 






11 


NEW^ 


<inilTM PARK. Uni IIMF A 


Rhino Home Video 
Warner Home Video 36556 


Animated 


199S 


NR 


14.95 


12 


9 


3 


QIIF^T FOR UMFIOT 


Warrrer Family Entertair>ment 
Warrwr Home Video !607 


Animated 


1938 


G 


22.95 


13 


8 


36 


AIICTIN pnWFRC 
1 in rwwcRO 


New Line Home Video 
Warner Home Video N4577 


Michad Meyers 
Elizabeth Hurley 


1997 


PG-13 


14.98 


14 


7 


5 


PAULIE 


Universal Studios Home Video 83960 


Cheech Marin 
Gena Rowlartds 


1998 


PG 


22.99 


IS 


HBW^ 


SOUTH PARK: 3-PACK VOLUME 2 


Rhino Home Video 
Warner HofTw Video 36562 


Animated 


1998 




39.98 


18 


20 


5 


SCOOBY-DOO ON ZOMBIE ISLAND 


Warner Family Entertainment 
Warner Home Video H1424 


Animated 


1998 






17 


NEW^ 


SOUTH PARK: VOLUME 6 


Rhino Home Video 
Warner Home Video 36558 


Animated 


1998 






18 


NEW^ 


SOUTH PARK: VOLUME 5 


Rhino Home Video 
Warner Home Video 36557 


Animated 


1998 






19 


u 


15 


HALLOWEEN: ANNIVERSARY EDITION 


Anchor Bay Entertainment 10272 


Jamie Lee Curtis 
Donald Pleasence 


1978 






20 


HEW^ 


PLAYBOY PRESENTS THE STORY 
OFX 


Playboy Home Video 

Univefsal Musk Video Dist. P6V834 


Various Artists 


1996 


NR 


19J8 


21 


16 


16 


ICDDV CPDIMflFD TfVl MAT CAD TVI 


Real Entertainment 6502 


Jerry Springer 




NR 


24.99 


22 


10 


4 




ColLimtKa TriStar Home Video 71713 


Casper Van Dien 
Denise Richanjs 


1997 


R 


19-95 


23 


23 


3 


LA. LUnrlULNIIAL 


Warner Home Video 14913 


Kevin Spacey 
Russell Crowe 


1997 


R 


19-95 


24 


21 


21 




PfOi imKi* TnC»«r Uama V/i/4AA HOH 1 Q 

uoiumoia instar rtome viaeo u^uio 


Cr^l/^A Plv4« 

Spice bins 


1997 


PG 


19.95 


25 


13 


10 


THE EX0()CIST-25TH ANNIVERSARY 
SPECIAL EDITION 


irarnBT nonie viaeo idi/d 


Ellen Burstyn 
Linda Blair 


1973 


R 


19.98 


26 


17 


8 


PLAYBOY'S FRESHMAN CLASS 


Playboy Home Video 

Universal Music Video Dist. PBV0832 


Various Artists 


1998 


NR 


19.96 


27 


14 


22 


BACKSTREET BOYS: ALL ACCESS 
VIDEO 


Jive/Zomba Video 41589-3 


Backstreet Boys 


1998 




1958 


28 


31 


14 


THE BLACK CAULDRON 


Watt Disr>ey Home Video 

Buena Vista Home Entertainment 9124 




19BS 


PG 


26.99 


29 


NEW^ 


PUYBOY 1999 PLAYMATE VIDEO 
CALENDAR 


Playboy Home Video 

Universal Music Video Dist. PBV0833 




1998 






30 


11 


6 


CASPER MEETS WENDY 


FoxVideo 388 


Cattiy Mofiarty 


1998 






31 


18 


16 


rLATDOT a rLATMAIts RbViallLD 


FMayboy Home Video 

Universal Music Video Dist, PBV0830 


Various Artists 




NR 


19.98 


32 


19 


11 


POCAHONTAS II: JOURNEY 
TO A NEW WORLD 


Wall Disney Home Video 

Buena Vista Home Entertainment 12743 


Animated 


1998 


NR 


26.99 


33 


22 


16 


ICDDW CDDIkJ^CD TUF DFCT flC 

JLKKT arKINuLK-l HL HLol Ur 


Real Entertainment 6509 


Jerry Springer 


1998 


IW 


14.99 


34 


12 


12 


PLAYBOY'S GEN-X GIRLS 


Playboy Home Video 

Universal Music VKJeo Dist. P6V831 


^rious Artists 


1996 


NR 


19.98 


3S 


27 


3 


VHl DIVAS LIVE 


Epic Music Video 

Sony Music Video 50175 




1998 




19 98 


39 


NEW^ 


PENTHOUSE: TROPICAL SPICE 


Penthouse Video 

WamerViston Entertainment A57032 


Various Artists 


1998 


NR 


1998 


37 


35 


3 


TAMAGOTCHI 


Bandai 

Pioneer Entertainment 


Animated 


1998 


NR 


14.95 


38 


HEW^ 


KISS: PSYCHO-CIRCUS 


PolyGram Video 440010100 


Kiss 


1998 


NR 


16.96 


39 


RE-Eiinir 


DAY OF THE DEAD 


Anchor Bay Entertainment SVia337 


Lori Cardille 
Terry Alexander 




NR 


9.99 


40 


30 


124 


GREASE: 20TH ANNIVERSARY 
EDITION ♦ 


Paramount Home VkJco 1 108 


John Travolta 
Olivia Newton- John 


1978 


PG 


14,95 



• RIAA gold cert, tor sales ol 50,000 units or SI million in sales at suggested retail. 4 RIAA platinum cert tor sales of 100.000 units or %2 nrMllion in sales at sugteested 
retail AITA gold certification for a minimum of 125,000 units or a dollar volume of S9 million at retail tor tt>e<itncal)y released programs, or of at least 25,000 units and $1 
million at suggested retail for rwntheatrical titles, v ITA platinum certification for a minimum sale of 250,000 urfits or a dollar volume of $18 million at retail tor theatrically 
released pfOgrams, and of al teast, 50,000 units and $2 millkw at suggested retail for nontNeatrical titles, 1998. &llboartVBPI Communications. 
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Top Video Rentals 






% 

X 


COMPILED FROM A NATIONAL SAMPLE Of RETAIL STORE RENTAL REPORTS. 


1 THIS WEEK 


1 LAST wrPH 


o 

s 

i 


TITLE (Rating) 


Label 

Dntjibutlng LjM, Catabf Nimbef 


Prirtdpjl 
Performers 


1 


6 


3 


THE X.fll£$ CKS-13) 


* No. 1 * * * 

FmVKleo 0448 


David [)(jcno.*rry 
G'iJiif^ A/itlerscn 


2 


3 


5 


* PERFECT MURDER ID) 


Wamef Home Video 16643 


Michael Douglas 
Gwynelfi PbRtow 


3 


NIW^ 


DEEP IMPACT (PC Il) 


Paranioufit Home Video 330821 


Morgao rreeman 
Roberl Duval! 


4 


8 


2 


HOPE FLOATS (FC-13) 


RoVideD 32234 


Sandra Bulloch 
Harry Coflfiidi, Jr. 


5 


1 


8 


CrTY0FAN(iElS(PG131 


Warner Hone Video 16320 


NnolasCage 
Meg Ryan 


6 


2 


7 


MERCURV RISING Oil 


Unneisal Studios Home Video 
83590 


Bruce Wiflis 
Aiec Bahtwin 


7 


4 


8 


WILD THINGS (R) 


Cotufflbia TnStar Home Video 
02286 


Matt Dillon 
Neve Can-ct)eti 


8 


5 


5 


LOST IN SPUE (PG-131 


Nm Una Horn Video 

Wsmer Home Video N4ee6 


William Hurt 
Gary Oldmsn 


t 


12 


2 


SPECIES II (Rl 


MCMOJAHomeVrfeo 
Warner Hcrne Video M906836 


Natasfia Henstndge 
Mtctiaei Madsen 


10 


7 


8 


PRIMARV COLORS (Rl 


Unlvereal Studios Home Video 
83373 


John TrawJia 
Emma ThomEtson 


11 


10 


4 


THE SPANISH PRISONER (PQ 


Columbia TriStar Home V^ 
019% 


CampDeil Scon 
Steve Marlin 


12 


16 


3 


THE LAST DAYS OF OlSCOIBI 


HollCram Video 4381509366 


Kate Bedunsale 
Chloe S^^i^ny 


13 


25 


2 


THE BIG HIT («) 


ColiaTtbIa TriStar Hone Video 
02459 


Mark Wahlbers 


14 


11 


5 


THE OejEa OF MV AFFECTION in 


FoVideo 


Jeniilter Amslon 
Paul Rudd 


IS 




UON KING II: SIMBA'S PRIDE IWO 


Walt Oisiiev Hoine l^deo 

Bueiu Vsta HODe Entalainment 8804 


Aiwnated 


IS 


9 


14 


THE WEDDING SINGER IPG-ISI 


New Line Home Video 
Warner Home Video N4659 


Adam Sandler 
Dmv Banymore 


17 


17 


3 


SUICIDE KINGS (R) 


Aftisao Enlerta«nmen1 60423 


ChrstoptKf Walten 
OemsLeary 


IB 


NEW^ 


THE OPPOSITE OF SEX IRl 


ColumlM TriStar Hoine Vxjeo 
01837 


Chhsiina Rico 
Martin Donovan 


19 


13 


12 


THEBIGLESOWSKin 


PbliGrani Video 4400965393 


JeffBndees 
John Goodman 


20 


23 


5 


TWLKurriR) 


Paramount Home Video 


Paul Nffwman 
Susan Sarandon 


21 


29 


5 


TWO GIRLS AND A GUV (Rl 


foaVidao 


Robert I>3wney, Jr. 
Heather Gfahim 


22 


NEWfr' 


GOOZILUIPG-ISI 


ColumtMa TiiStaf Home Video 
23123 


Matlfiew Brodericii 
Hanh Azsna 


23 


18 


17 


GOOD Wia HUNTING IR) 


Mirarrrax Home Entertainment 
Butoa VBta Har^ FnlertaiT^ 1356933 


Matt Damcn 
Ben Alfiecl« 


24 


20 


12 


TME AP0ST1£ (PG 131 


Umversai Studios Home Vnjeo 
83676 


Robert Duvall 
Farrah Fawcett 


2S 


32 


3 


IGOTTKEH0OKUP(RI 


DimensKxi Heme Video 

9jen» iftiU Home Enlijtarwt 1 552303 


Master P 
A, J. Jobnson 




15 


14 


MCKIE BROWN (Rl 


Mliamax Home Entenamment 
euiria VBta How Ejilstament 1 355603 


Pam Grier 
Samuel L Jackson 


27 


30 


15 


U.S. MARSHALS IRl 


Warner Home Video 15625 


Tommy Lee Jones 
Wesley Snipes 


28 


39 


3 


BLACK DOG (l>G'13l 


Uniwisal SbdkB Home Video 
83662 


Patrick Swayze 
fUrWy Travis 


29 


19 


10 


TITANIC IP(^ 131 


Paramount t+ome VKteo 833483 


l^eonardo DiCaprw 
Kate Wmslet 


30 


U 


7 


HUSH ire-13) 


(^lumbia TriStar Home Video 
02352 


Jessica lange 
Gwynetti PaltroM 


31 


27 


7 


DEEP RISING (R) 


Hollywood Pictures Home VtOej 
Suwia Vsu rfem Enlmanwit 1355103 


Treat Williams 


32 


NEW^ 


THE BUTCHER BOY (Rl 


Warner Home Video 15522 


NotLGted 


33 


24 


19 


WAG THE DOG (Rl 


New Lwe Home Video 
Wanrer Home Video N4642 


Duslin Hofmsn 


34 


34 


6 


DANGEROUS BEAUTVflg 


Wwner Home Wko 14775 


Catneme HcCormack 
RuFusSewell 


35 


NEW^ 


CLOCKWATCHERS IPG. 131 


BMG Inoepencleote 80398-3 


Torn Collette 
Partief Posey 


30 


31 


14 


GREAT EXPECTATIONS IRl 


ForViiJeo 4492 


EiTian Havike 
Gwyneth PatlrtrA 


37 


K 


2 


EMBRACE T>IE DARKNESS Ml 


Efos Errteriainmcnl 

Univefsal Uusc Videa Disi. P6F831 1 


Kevin Spirtas 


38 


21 


5 


PAUUE (PGI 


Unrvenal StudK» Home Video 
83%0 


Cheecti Marin 
Geu Rowlands 


39 


22 


7 


HE GOT GAME (R) 


Touchstone Home Video 

Bueea VteQ Home E/*rt«imeffl 1356503 


Deiuet WashmglDn 
MiHa Jovovich 


40 


28 


6 


THE PLAYER'S CLUB IR) 


New Line Home Video 
Wamer Home Video N4ee2 


Ice Cube 
Jamie Foxx 



LASERDISCS 

(Continued from page 71) 

the price of a laserdisc." 

Evolution is poised to capitalize 
on DVD, selling "previously 
viewed" titles. The store's Web 
site promotion of used DVD and 
laserdiscs has just begun. For con- 
sumers, however, that may be too 
late. 

Laser's ultimate demise is 
apparent in its second-hand goods, 
says Gene Gross, president of 
Florida-based Video Group Dis- 
tributors. "Where we used to get 
$13-$I4 for them, we now only get 
$8," he notes. 

Partly as a result. Gross is 
diversifying outside home enter- 
tainment. "We have a 20,000- 
square-foot warehouse here that 
we don't need fully for video," 
Gross notes. He's fulfilling orders 
for a client offering audio and 
video training materials. 

It's natural to wonder if stores 
closely identified with laser are 
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♦ ITA gold certiftcabon tor a minimum of 125.000 units or a dollar voJume of $9 milliofl at retail 
lor ttieatrically released programs, or of at least 25,000 units and SI million at suggested retail for 
nontheatncal titles. : fTA platinum certilicalton lor a minimum sale of 250,000 units or a dollar 
volume of $18 million at retail for ttieatrically released programs, and of at least, 50,000 units and 
S2 million at suggested retail for nonttieatrical titles, e 1998, Billboard/BPl Communications. 



Laserdisi^DVD Source in Los Angeles 
is one of many stores suffering an 
identity crisis as attention stiifts from 
an old technology to a new one. 



suffering. "If I had a store with 
'laser' in the name, I would cer- 
tainly think of changing it," says 
.John Heim, owner of Video City in 
Lakewood, Colo., and a Video Soft- 
ware Dealers Assn. board mem- 
ber. 

"In my opinion, laser was never 
a viable format and is most cer- 
tainly doomed. I think it's similar 
to 78s, 45s, and then CDs," Heim 
continues. "Considering that you 
can't record on them and [DVD] 
quality gets better and better, peo- 
ple just go for the best they can 
get. The largest store in my area 
is gone, and they had thousands of 
lasers, not VHS." 

However, Chad Rouch, manager 
of Laser 1 Audio &. Video in Alta- 
monte Springs, Fla., says the store 
doesn't consider the name a liabil- 
ity. In fact, it could be a plus. 

"We have seen our laserdisc 
business pick up because so many 
of the other chains are dropping it. 
I'm not saying laserdisc will never 
decline or disappear. All formats 
do. Even DVD might disappear as 
a result of high-definition TV com- 
ing on," Rouch says. "But we have 
seen no decrease whatsoever in 
our laserdisc business" as a result 
of DVD. 

Laser 1 sells and rents both for- 
mats. Sales are 20% ahead of 1997, 
thanks largely to DVD activity. 

"It will take several years for 
laserdisc to disappear. Right now, 
it's the only hope for smaller films, 
because the studios are putting all 
their DVD efforts into big movies. 
The titles you don't see on DVD 
you will see laser," Rouch says. 
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THIS WEEK 


s 

§ 


WKS, ON CHART 


COMPILED FROM A MATIONAL SAMPLE OF RETAIL STORE AND RACK SALES 
REPORTS COLLECTED. COMPILED. AND PROVIDED BY SoondScaoS 
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TITLE, Imprint Principal 
Distributing Label, Catalog Number Performers 


1 










■k -k NO. 1 * * 








1 


NEW^ 


HANSON TOUR '98: ROAD TO ALBERTANE 


Hanson 


If 


199S 


2 


1 


2 


PSYCHO-CIRCUS 

ftyyCi'ar- V •]« 'HOC 1 ilOC 


Kiss 


If 


le.n 


3 


2 


23 


Aa ACCESS VIDEO A' 

JiwR'Zofnt» Vidiio 4 1 589-3 


Backstreet Boys 


u 


1998 


4 


5 


3 


ATLANTA HOMECOMING 

Spntifi Hill Vtijeo Crununt [>Bt- GiOup 44359 


Various Artists 


If 


29.16 


5 


4 


3 


KJl day SINGIN' at THE DOME 

Spring Hill Video Cnonlant Dnrt Group 44360 


Various Artists 


If 


29 98 


6 


G 


2 


WELCOME TO THE VIDEOS 

G«tten Home Video MCA Music VKleo 39557 


Guns N' Roses 


J 


16.9< 


7 


10 


3 


UVE IN CONCERT 

ImilmtiA Video 41624 


SackstrMt Boys 


If 


I99S 


g 


11 


3 


MISSION 3: 16-THE VIDEO 

Spanmv Video Chordant Dist Gioup 43202 


Carman 


If 


1998 


S 


9 


5 


VHl DIVAS LIVE* 

Epc Muiit Video Sony Music Video 50175 


afctftn ire kri -Trtj- 


Lf 


19.98 


10 


7 


10 


DA GAME OF LIFE 

r,-v ,,ilrii 


Snoop Doge 


Lf 


I9.9« 


11 

I— 


12 


3 


t«0W.l999 

Soanow V^leo (^lordent Dist. Group 43200 


Various Artists 


If 


I2.9e 


12 


MEIU^' WIDESPREAO PANIC 


Widespread Panic 


M 


1995 


13 


3 


2 


5 YEARS IN A LIFETIME 

WdfDPf MuSJC Vfdw 40204 




If 


1998 


14 


8 


10 


THE ROYAL ALBERT HALL CELEBRATION 

Piifyf.r.i i Vr:!''i' ■I4r;05739 


Andrew Uoyd Webber 


If 


19» 


15 


14 


26 


STREETS IS VVATCHING 4 


Jay-Z 


If 


1195 


^ 
16 


17 


63 


THE DANCE 4 


Reetwood Mac 


If 


1998 


17 


13 


47 


A NIGHT IN TUSCANY • 

ft5*ytif3ni Video 4400553973 


AfKjrea Bocelll 


If 


2I.9S 


18 


15 


4 


CHRISTMAS LIVE (DVDI 

Arnefic3n GfdrTi3pr)006 Nffi'afJG Wj 1997-5 


Mannheim Steamroller 


Lf 


ie9« 


19 


16 


5 


LIVE AT THE BEACON THEATRE 

ColiJi^iEiid Wijsic VilJeo Sony Music Vi<J<io 50171 


James Taylor 


If 


1998 


20 


24 


S3 


WHO THEN NOW? 


Kofd 


If 


1991 


21 


23 


7 


IriARCHING TO ZION 

Sptir.il Mill VKjmj C!iorj«nt OtiX Group 44355 


Various Artists 


Lf 


2998 


22 


19 


7 


DC TALK VIDEO COaECTION 

Fowfnjnt Video Chortanl Disi Gnjup 24509 


dcTalk 


If 


1999 


23 


26 


41 


GIRL POWER! UVE IN ISTANBUL 

Virgin Music VKieo 92111 


Spice Girls 


If 


1998 


24 


20 


20 


SHOCKUMENTARY • 

PolyGfam Video 57595 


Insane Clown Posse 


If 


19.98 


25 


21 


21 


MP DA UST DON 

No Limit VKJeo Prionty Vidro 53373 


Master P 


If 


1991 


2fi 


25 


110 


LES MISERABLESi lOTH ANNIV CONCERT 

VClCo-'umbia TnSiar Home ViOeo 88703 


Various Artists 


Lf 


2«9S 


27 


>E-ENT>r 


IN CONCERT 

Cdjmbia TriSlar Mofre ViOeo 2105 


Sarah Brtghtman 


If 


I9J8 


2t 


IB 


14 


SINGLE VIDEO THEORY 

EpK Music Video Sony Music Video EV50161 


Purl Jam 


Lf 


14.98 


29 


31 


50 


RAGE AGAINST THE MACHINE 

Eixc Music Video Sony Music Video 19V50160-3 


Rage A^mst 

The M^c^i'» 


Lf 


I99« 


30 


33 


43 


GARTH LIVE FROM CENTRAL PARK 

Oftoo"- t- v.!,-.ii 10119 


Gartti Brooks 


LF 


19.95 


31 


29 


3 


UVE AT THE ISLE OF WIGHT- FESTIVAL 1970 

Rhino Heme Video ?369 


Tt>e Wt>o 


Lf 


1998 


32 


28 


13 


PREMONITION 

Wamet Repnse Video 3-38496 


John Fogerty 


Lf 


19.98 


33 


30 


39 


DEAD TO THE WORLD 

imerscage Video Universal Music Vxleo Oist. 90150 


Marilyn Manson 


Lf 


1C.95 


34 


22 


11 


HAVING A GIRLS NITE OUT 

Mrrt^ Vk)«> 5351 


CKofida Piefce 


Lf 


1698 


35 


27 


12 


EXITOS EN VIDEO 

Wen LbUiu Video 23978 


Mana 


LF 


1295 


36 


38 


39 


DOWN BY THE TABERNACLE 

Spfing Hill Video ChonJani Dist. Group 104 


Bill & Gloria Gaither 


Lf 


19.98 


37 


36 


51 


ONE HOUR OF GIRL POWER 

Wsmer Hofne V«*oo 363 553 


Spice Girte 


Lf 


1195 


38 


35 


5 


THE VIDEO COLLECTION 

COurnbu Music Vrfeo Sony Music Video 501 70 


Savage Garden 


ST 


19 96 


39 


32 


18 


BACKSTREET BOYS: THE VIDEO 

MVD Video 3899 


Backstreet Boys 


Lf 


19.95 


40 


37 


24 


HAWAIIAN HOMECOMING 

Spnng Hill Video Chortam Disl, Group 44355 


Various Artists 


LF 


29 99 



O RIAA gold cert, for sales of 25.000 units tor video singles; • RIAA gold cert, for sales of 50.000 units for 
SF or LF videos: .\ RIAA platinum cert, lor sales of 50.000 units for video singles; A RIAA platinum cert, 
for sales o< 100,000 units for SF or LF viOeos; : RIAA gold cert, for 25.000 units for SF or LF videos certi- 
fied prior to April 1. 1991^ ♦ RIAA platinum cert, for 50.000 units ror SF or LF videos certified prior to 
April I. 1991 LF lorg-form, SF Sliort form VS Video single C1998. B<llboard/BPl Communications, 
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Home Video 



MERCHANTS & MARKETING 



IN FLUX, CLASSICAL MUSIC VIDEO STILL HAS POTENTIAL 

(Cimtinued from page Jt^) 



Symphony is out this month; 
Vivaldi's "Four Seasons" (with 
Anne-Sophie Mutter) and a 
waltz-filled New Year's Eve con- 
cert comes in December; and 
Dvorak's "New World" Sympho- 
ny is due in January. Gelb says 
Sony plans to be "vigilant" with 
DVD, choosing titles carefully 
and planning co-promotions with 
hardware makers. 

PolyGram has mined its cata- 
log for two classical DVDs: 
Tchaikovsky's "Swan Lake" 
with Rudolf Nureyev on Philips 
and the first Three Tenors con- 
cert on Decca/London. Poly- 
Gram's video vault has rich 
potential for the new format, 
particularly in the realm of 
opera: Mussorgsky's "Boris 
Godunov" in a tremendous Tar- 
kovsky production with the 
Kirov under Gergiev; a haunting 
take on Bartok's "Bluebeard's 
Castle" led by Sir Georg Soiti; 
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and the lauded version of De- 
bussy's "Pelleas Et Melisande" 
conducted by Pierre Boulez. 

PolyGram also has Wagner's 
"Ring" cycle from New York's 
Metropolitan Opera and James 
Levine; Verdi's "Rigoletto" with 
Luciano Pavarotti; Franco Zef- 
firelli's film of Leoncavallo's 
"Pagliacci" starring Domingo and 
Teresa Stratas; and a divine Ute 
Lemper concert of Kurt Weill 
songs. Yet despite the strong prod- 
uct, PolyGram's VHS sales are 
"down by double-digits" over the 
past year, and laserdisc sales are 
"virtually nonexistent," according 
to Kevin Gore, senior VP/GM of 
PolyGram Classics & Jazz. 

Gore says one encouraging fig- 
ure is that the sales of the "Swan 
Lake" and "Three Tenors" DVDs 
have been steady since their 
release in '97. PolyGram has 
begun considering its DVD op- 
tions for next year, with Gore vot- 



ing for the issue of "A Streetcar 
Named Desire." He says, "I 
believe the visual experience of 
opera can help make people fans 
and record buyers. Obviously, not 
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everyone can make it to the Met 
to see the world-class artists, but 
as the next-best thing, opera on 
TV can be powerful." 

Even as the majors have had 
difficulty marketing classical 
visuals, Kultur Video has made a 
healthy business out of it. Cele- 
brating its 20th anniversary next 
year, the West Long Branch, N. J.- 
based Kultur distributes some 
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Top Special Interest Video Sales 
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ii 


Compiled fram a (uti»iul sjmplt of rvbil 
itaros salts rapom. 

TITLE 

Program Supplier, Catalog Numbor 


List Price 




1 THIS WEEK 


1 2 WKS, AGO 


1 WKS ON 
1 CHART 


Compiled from a national sample ol retail 
tiaras saJasraperts. 

TITLE 

Program Supplier, Catalog Number 


Siifigested 
Liii Price 




RE 


CREATIONAL SPORTS. 


HEALTH AND FITNESS. 


1 


3 


37 


* * NO. 1 * ♦ 

GRETZKY: THE GREAT ONE AND THE NEXT ONES 

Fii.V ^ .'S.I 


14 9S 


1 


2 


9 


* * No. 1 * * 

YOGA ZONE: INTRODUCTION TO YOGA 

BMf, Vi.-l.;.. .8i';C.J 3 




2 


1 


37 


DENVER BRONCOS: SUPER BOWL XXXII CHAMPIONS . 

PolyGiam V.d«o 4400464433 


19.95 


2 


1 


53 


THE GRIND WORKOUT: FAT BURNING GROOVES* 

Sony Music Video 


u% 


3 


2 


131 


MICHAEL JORDAN: ABOVE 1 BEYOND 

FoxVideo (CB&Toxl 8360 


14.98 


3 


5 


29 


MTV ADVANCED WORKOUT: TOTAL BODY TRAINING 

Sony Music Video 49331 


14 91 


4 


9 


25 


CHICAGO BULLS: GIVE ME FIVE! 

FoxVidKj (CB&Foxl 2768 


199S 


4 


4 


167 


THE GRIND WORKOUT HIP HOP AEROBICS* 

Sony Music Video 49659 


:.'»! 


5 


7 


349 


MICHAEL JORDAN'S PLAYGROUND 

FoxVideo ICBS(Foxl2858 


19.98 


5 


3 


193 


CINDY CRAWFORD/SHAPE YOUR BODY WORKOUTO 

GoodTimes Home Video 7032 


1999 


B 


4 


103 


THIS wtn IN ulsraiLL 20 lEAB OF imnETTttu pun ( BUionis 

PolyCtam Viaco 96002 


14.98 


t 


7 


9 


FIRM PARTS: TOUGH TAPE 

BMG Video 80136-3 


14.98 


7 


NEW^ 


50 GREATEST QUARTERBACKS 

PolyGram Video 4400577373 


1495 


7 


8 


37 


CRUNCH: BEST ABS AND ARMS 

Anchor Bay Entertainment SV10093 


998 


8 


10 


9 


19SS OLmPIC WINTER GAMES FIGURE SWING COMPEtlTIIM 

FoxVideo (CBS Video) 0414 


1998 


8 


6 


149 


THE GRIND WORKOUT: FITNESS WITH FUVAO 

Sony Music Video 49796 


1298 


9 


19 


83 


THE ULTIMATE FIGHTING CHAMPIONSHIP 4 

Vidmark Entertainment VM6372 


19-99 


9 


10 


57 


OPRAH: MAKE THE CONNECTION 

Buena Vista Hon\e Entertainment 60428 


2299 


10 


S 


55 


PURE PAYTON 

Pn vGra^ Video 4400464413 


19 9S 


10 


11 


33 


CRUNCH: THE JOY OF YOGA 

Ancriof B.jy Entertainment SV10285 


9.99 


11 


17 


175 


LESLIE NIELSEN'S BAO GOLF MADE EASIER 

ABC Video 45003 


1998 


11 


13 


47 


DEMISE AUSTIN: A COMPLETE WORKOUT WIDI WEIGHTS 

Pararie Virleo 908 


1298 


12 


6 


31 


LESLIE NIELSEN'S STUPID LIHLE GOLF VIDEO 

Winstar Home Entertainment 71027 


1998 


12 


14 


47 


ABS. CHEST t LEGS OF STEEL 2000 

WarnerVision Entertainment 51312-3 


29,95 


13 


IS 


67 


TIGER WOODS: SON. HERO 1, CHAMPION 

FoxVideo (CBS Video) 4098 


U9« 




13 


12 


47 


RRM BASICS: ABS, BUNS t THIGHS WORKOUT 

BMG Video 80344-3 


1998 


14 


II 


57 


MICHAEL JORDAN: THE ULTIMATE COLLECTION 

FoxVideo (CBS;Foi) 4101090 


!9M 


14 


9 


9 


REEBOK: LONG d LEAN 

BMG Video 80361 3 


I9JI 


IS 


12 


9 


ELWAV: CHAMPION FOREVER 

FWyGram Video 4400577353 


I9.9S 


IS 


19 


67 


THE FIRM: TIME CRUNCH WORKOUT 

BMG Video 801 13-3 


1998 


IS 


5 


51 


THE OFFICIAL 1997 WORLD SERIES VIDEO 

F*tyGram Video 91097 


1998 


16 


15 


213 


YOGA JOURNAL'S YOGA PRAaiCE FOR BEGINNERS 

Healing Arts 1088 


IS9» 


17 


15 


35 


NBA 2000 

FoxVideo (CBarFox) 2759 


1498 


17 


i)E«Tiir 


REEBOK: STEP RHYTHM t MOVES 

BMG Video 80436-3 


»«« 


18 


20 


41 


MUHAMMAD ALI: SKILL, BRAINS, k GUTS 

MPI Home Video MP71 16 


1998 


18 


NEW^ 


DENISE AUSTIN: mk m. BEGINNER'S YOGA ESSENTUIS 

Parade Video 


l!9» 


19 


13 


17 


THE OFFICIAL 1998 NBA FINALS VIDEO 

FoxVideo (CBSVFox) 0475 


19 9! 


19 


20 


99 


THE FIRM: AEROBIC INTERVAL TRAINING 

BMG Video 80112 3 


1998 


20 


14 


73 


NBA AT 50 

FoxVideo !CB& F[i<! 8450 


1998 


20 


RE.Bniiy 


THE FIRM: LOW IMPACT AEROBICS 

BMG Video 80111-3 


1998 



800 titles, including its own doc- 
umentary, opera, and dance 
videos. The firm also offers such 
classic Leonard Bernstein Soci- 
ety sets as "The Young People's 
Concerts," as well as 40 Poly- 
Gram titles (by mail order only). 

Kultur just added Tony 
Palmer's controversial new docu- 
mentary on Wagner's "Parsifal," 
conducted by Gergiev and nar- 
rated by Domingo. (Turned down 
by the BBC, the film airs on PBS 
next year.) The Kultur catalog 
also features Palmer's absorbing 
documentary on Callas, as well as 
films on such great performers as 
Jacqueline du Prt. And Kultur 
offers the major operatic reper- 
toire with top-flight casts from 
such venues as Glyndebourne, 
Opera de Lyon, the Vienna State 
Opera, and the Royal Opera- 
Covent Garden. 

Next year, Kultur begins dis- 
tributing 30 NVC titles, including 
Verdi's "Don Carlos" with Rober- 
to Alagna and Strauss' "Der 
Rosenkavalier" with Kiri Te 
Kanawa. There are also opera 
highlights featuring all Three 
Tenors, as well as ballet with 
Mikhail Baryshnikov. 

In addition to such top retail 
accounts as Tower and Borders 
Books & Music, Kultur sells titles 
over the Internet at www.kul- 
turvideo.com. The company also 
makes its wares available via the 
mail-order services of Borders 



and Minnesota Public Radio, as 
well as in its own catalog and on 
Amazon's book site. 

According to chairman Dennis 
Hedlund, Kultur's business has 
grown about 18%-20% annually 
over the past few years, with a 
window of opportunity opening as 
the majors have pulled out. With 
volume that is a bit low for a major 
but robust for an indie, Kultur 
sells about 5,000-12,000 copies of a 
typical documentary, 30,000- 
40,000 of an opera with Domingo 
or Pavarotti, and 100,000 of a 
Nureyev "Nutcracker." The 
American Ballet Theatre's 25th- 
anniversary video sold 25,000 
copies in less than a year after a 
showing on PBS. 

With remastering costs high, 
Kultur has to wait on DVD, and 
Hedlund says there are other 
challenges as an indie. "I used to 
think the hardest thing was get- 
ting great titles, but we have 
plenty of those. Now it's uphill 
getting vendor status — a lot of 
retailers are reluctant to take on 
an indie. 

"But I'm still optimistic about 
classical video," Hedlund insists. 
"With all the cutbacks in the per- 
forming arts, video is more valu- 
able than ever. Plus, our catalog 
just gets stronger and stronger 
as time passes. We have Domingo 
and Pavarotti in their prime. And 
they're never going to look or 
sound that good again." 



Panasonic Is Stepping Into 
DVD Deissne Of 'TWiliglit Zone' 



^tTA gold certtlication lor sale of 125.000 units or s dollar volume of $9 million at retail for thedtrically released programs, 26,000 units and $1 million at sug- 
gested retail (or nonlheatrical titles. ''ITA platinum certification for sale of 250,000 units or a dollar volume ol $18 million at retail for theatrically released pro- 
grams, or 50.000 units or %2 million at suggested retail tor nonthealrical titles. '^1996. Billboard.''BPI Communications 



BY EILEEN F|-rZPATRICK 

LOS ANGELES— The eerie sci-fi 
classic "The Twilight Zone" is 
about to enter the DVD zone 
thanks to Panasonic Interactive 
Media. 

Under a new distribution deal 
with Image Entertainment, Pana- 
sonic will release more than 20 
episodes of the Rod Serling TV 
show on seven discs over the next 
two months, priced at $24.95 
each. A biographical documen- 
tary about Serling, titled "Sub- 
mitted For Your Approval," is on 
tap for January, according to 
Panasonic spokeswoman Eliza- 
beth Olson. 

The first batch arrives Nov. 24, 
including "Treasures Of The Twi- 
light Zone" and "More Treasures 
Of The Twilight Zone." Among 
the episodes are three never 
broadcast. One segment, "Where 
Is Everybody';," starring Earl 
HoUiman and .lames Gregory, was 
thought to be lost. 

Another "Treasures" rarity is 
"The Occurrence At Owl Creek 
Bridge," based on the Ambrose 
Bierce short story about a Civil 
War deserter. "More Treasures" 
includes such fan favorites as 
"The Eye Of The Beholder"; "The 
Howling Man," with Keith Carra- 



dine and a score by movie-score 
composer Bernard Hermann; and 
"The Masks." 

Each of the discs will include 
rare footage, a 1959 interview 
with Serling, and animated 
menus. "The Twilight Zone Com- 
panion" author Marc Scott Zieree 
reviews each episode. 

More three-episode volumes hit 
the streets in December. A gift 
set including "Treasures" and 
"More Treasures" will be avail- 
able for the holidays for $100. By 
March, Panasonic expects to ship 
15 volumes containing 57 episodes 
with another five due later next 
year. 

CBS/Fox Video, which released 
the series on VHS, wasn't inter- 
ested in DVD, Olson says. It gave 
Panasonic a chance to broaden its 
software base, limited to a four- 
title Nagano Winter Olympics 
series, distributed by Ingram En- 
tertainment. 

"When we found out that CBS 
wasn't going to release 'Twilight 
Zone,' we were very excited be- 
cause we wanted it badly," Olson 
continues. "Our other DVD re- 
lease didn't have good distribu- 
tion. This time around we'll do 
much better." 
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Call Billboard Classified Today! 

Tracy Walker 1-800-390-1489 

twalker@binboara.com 

FAX ALL ADS TO: 212-536-8864 



Get more reach. More impact. 
More results. 

Now, you can reach 200,000 key music business 
decision makers across the country and around the 
world by telling them about your product and 
service in the industry's leading news magazine. 



Billboard 



Classified 



• SERVICE & RESOURCES: $150 per inch/per week, 4 weeks minimum 

• MUSIC INDUSTRY HELP WANTED : S150 per inch/per week 

• RADIO HELP WANTED: S95 per Inch/per week 

• BOX REPLy SERVICE: S30 

Classiried ads are commissionable when an agency represents an oirtside client. 



DUPLICATION/ 
REPLICATION 





I 

If) 



CALL l'8BS'347'2634 



PHONE: («IS)327-91 14 
1-800-21 1-4689 

MEDIAWORKS' 

1719 W»t End Avtnuc SuiU lOO 
riKh«i]|«,TN 
FAX:(6IS)327J4]»^ 

.qpc com 



CompocJ Dte • CD ROM 
CD . APSSiancaa 
W An 



DUPLICATION/REPLICATION 



CD Replication 

• Retail-Ready Packages with Graphics 

• Bulk Replication (only 100 Min. Order' ) 

Vinyl Records 
Cassette Duplication 
CD Glass Mastering 

Why deal with brokers when you can work directly with our factory? 
Best Service... Best Price... Peiiod. 

Free Catalog or quote: 

( Q /1 ^ ^ O ^ ^ ^ http://www.europadisk.com 

i^OUUJ Major credit cards accepted. 



We Anticipate Your Every Need 

CD REPLICATION 

Cassette Duplication 
Graphic Design & Phncirts 
Digital Editing & Mastering 



1-800-527-9225 

(7l6)«f l-7«3l •Fax(7l«)69l-77]2 




• Compact Disc Prtssing 

CD Audio & CD ROM 
Pi ■ Maste ring / Short-Run 

• Cassctt* OupHcatlon 

•VIngI Prauing 

• DcslgiVHInt/Printing 



COMPLfTE PACfAueS REsnv TO-GOI 



Wa mau ba tha experts, 
but uwian it comoi to 
your pr^act, uoti'ra tha bosal 

QMaxDIsk 

Fraa catalogua/cuatoni quotd 

I 800 681 0708 



500 1 -COLOR CHROMt CASSfmS $595 ntmiit: ssis . 

INCIUOES: IOMt-C010l!l)(if«rS(500 nn»f«/<i.o<ifn)S(0*IPOS;rf«GS -t lA 

lion im UMiumoi Am • miiw m • up ra 17 mums m m 
1 000 4-COlOR CHROME CASSfTTES $899 «k»dm S75ii 

IMIUBES: 2000 «010« WSftrS f lOOH iirrs hr <r«M IKOM YOUI 

mmiuor nm (« iimt«; ipn,i- mmco loi • up ra 21 mmm pis m 

500 4-COlOR CHROME CASSlTTt SINGUS $529 hiordis: si^s- 

?000 4-COlOR CHROME C45SETTE SINGUS $779 uonm-.ssoo- 
mciuDES: 2m Koioi 0<uiK utou rous mm-gMf mm (k tiUi'i ifttsl • 

UPmiMimmmSIM •l/anji.lmlKWsfrMiilx* 



411 uciueis mctuil: ussmi tismm lusiit • itsi ussnrt • vex rnntac <m ussetti • shsihi whip 



IN-HOUSE CD, VtNYL & CASSETTE DEPLtCATtNG & PACKAGING - ASK FOR OUtl FREE BROCHURE! 



Rainbe Records and Cassettes 



WE INTERRUPT 
THESE ADS TO 
BRING YOU 
THE REAL CD PROS 

Better prices. 
Better delivery. 
Better call us. 

CD LABS 

(800) 423-5227 
(818) 505-9581 



COMPACT DISCS • 75 < EACH 




Complete CD & Cassette Packages! | 


■IT'S A BETTER DEALII 


1 "ADD It Up" I 


CALL FOR QUOTE 


1,000 CDt 750 00 
1 ,000 J.w.l/V/rop 300.00 
1,000 2-Pa Book/Trav 240,00 
S 1,290.00 

Fmm jmuf CD-lt.adyMatl.rt 
Piinl-K.ady FJm 


NA TfO NA L TA PES- ISC 


1-800-874-4174 

1 1 10-4eih A..nu« North • No>h.;ll«, TN 37209 



Premium CDs: As low as S.54 ea. 
Warner MedB - Digalog Cassettes 
Creative iound 



Billboarti AOvcriisiny 
212-536-5058 



(IOI)32M>ACK 
http://csoundcorp.com 



CD MANUFACTURING 

Great Quality, Seivice & Prices 
CAUToll Free: 
1-888-DISC-PLUS 
1-888-347-2758 



DUPLICATION/REPLICATION 




•DIGITAL BIN* 
1000 FOR .64 EACH 

CHROME TAPE UP TO 0 45 CLEAR SHELL 
ASSEMBLED IN NORELCO BOX SHRtNKWRAP 
YOU SUPPLY PRINT LABEL FILM MASTER 



CUSTOM SEKVICL 

1015 W.takd met 
Burlm*, CX 91506 

(800)423-2938 
FAX (818)569-3718 



nifiiTQi c^orc 

uiOtinu ru KLC 

o^^^P TOTAL CD. 

^^^T CD-ROM. E-CD. 
& CASSETTE PRODUCTION 



21 2-252-9300 

www.digitalforce.com 



Feel the "Power of Excelloncc" 

call for POWER PLAY the 
DIGITAL FORCE Sampler & 
Studio Reference Disc 

149 MADISON AVENUE NT, NY 10016 



Tape & Disc 

MANUFAaURING •,6B*PHIC DESIGN • PRINTING 
HIGHEST QUALITY 

COMPLETE DESIGNED PACKAGES 

LOWEST PRICES 

CD BOOKLET A J-CARD PRINTING 

Call font custotn tjiiou. 

1 -800-989-4487 



WWW.M1DWESTDISC.COM 



i »SQU(1P 

INDIE LABELS AND MUSICIANS 

are you loohmg for a CO Hid CaSMtW 
maniifAC(ur«r whtre good customer wrvic* h 
>oi just i department, but more importantly *i 



1 .000 CDs replicated $950.00 
1 .000 cassette* duplicat(;d $772.00 
100 CD-Rs duplicated $250.00 
I -800 987>6830 www.sadvice.com 





CD 

REPLICATION 

BY APD 



THE BEST DfSC 
IS ALWAYS AN 
APD DISC 



CAa TODAY 

1-eOOAPD DISC (2T3-3472) 

FOR VOUR FREE CATALOG 

infoOapd-dlscconi 
www.apd.dlsc.cofn 



CD Replication 



1000 GO'S $1170.00 

1-3 color print * 4 color insert * 
tnycard * (rwel case ■ shrinkwrap 



Bulk CD's $0.68 

CDR Copies $3.75 and up 



R l-no-4at-ITtl c.ir t.4.r 



cd duplication 

SOOcd's 

e^s only/ 2 color ■4549 
wl )«w«h a wrmm ■$679 

626.794.4322 




CUSTOM COMPACT DISCS 

AffonJable single copy CIX slanini; at $15. 
JS.fH) OFF WITH THIS AD 

46 PRODUCTIONS 

42W557 Hawk Circle. Si. Oiartci, III. M)t75 
Tcl (WIO) 850-5423 Fax (WIO) 203-1725 
Contact Us On ITic Internet at inla<a4tip-coni 
Visil our Wch Page at hltp:y/www.46p.catn 



^ CalOptic CD Duplication ^ 
We Love Small Jobs! 



1-5+ 
10+ 
15+ 
20+ 
30+ 



10.00 ea 
9.00 ea 
7.00 ea 
6.00 ea 
5.00 ea 



40+ 4.00 ea 
50+ 3-50 ea 
60+ 3 33 ea 
100+ 2.50 ea 
200+ 1 70ea 



syrww.Caloptic.com 714-838-2061 



FAX BILLBOARD AT 212-536-8864 
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NOTICES/ANNOUNCEMENTS 



LISTENING STATIONS 



TAPE RETRIEVAL NOTICE TO ALL 
MAD HATTER STUDIO CLIENTS 

NOTICE IS HEREBY GIVEN that Mad Hatter Studios can no longer store 
any of its client's tapes or previously recorded materials. Please arrange 
for the retrieval of any and all tapes, other previously recorded materials, 
and/or any other property you may have stored at the Mad Hatter facility. 
All property must be retrieved by you not later than January 14, 1999. 
All such tapes & materials not retrieved by January 14, 1999 will be 
destroyed or otherwise disposed of. 
This is an important Notice and must be acted upon immediately. Should 
you have any questions, please call Mart* Francovich at 
Mad Hatter Studios at (323) 664-5766. 
THIS NOTICE IS GIVEN IN ACCORDANCE WITH THE PROVISIONS OF 
SECTION 1847 OF THE CIVIL CODE OF THE STATE OF CALIFORNIA 



NOTICES/ 
ANNOUNCEMENTS 



REGISTER NOWIII 

THE PHILADELPHIA MUSIC 
CONFERENCE 

December 2-5, 1998 
For more Information CALL: 
215-587-9550 
Three days and nights of Panels, 
Networking, & Music. 
Step up to the mic, and 
Make music your business, 
wnww.gopmc.com 



PUBLICATIONS 




FREE Guide to 
Master Tape Preparation 
Saves You Time and Money! 

1-800-468-9353 

vvww.discmakers.com 



> DISC MAKERS 



PUBLICITY 
PHOTOS 



111 ik[n>|>li- 



a 



CaUlos 1 S«niptH 



B&W 

8x1 0's 
500 - '80 
1000 - *108 
B&W 
POSTCARDS 
500 - 16 5.00 



PICT I' RES 

1867 E FloridA St.. Suite BB 
SprinHfiold MO 65803 
(417)869-3458 Fm (417) aSft^ISS 



AUDITIONS 

Veteran music industry top executive 
needs #1 songs/talent ail categories 
for publishing/major label possiblily 
No Fee. Please SEND all responses 
to: Suite H, Dept BB, 3532 Overtand 
Ave, Los Angles, CA 90034. 



TALENT SEARCH 

Independent record labei has major 
distribution w/ a record company is 
looking for new talent. Rap and R&B on- 
ty.Piaase send all demos to: Black 
Pearl Entertainment, 7 Dennlson St 
White Plains. NY 10606. 



MUSIC MERCHANDISE 



BUY DIRECT AND SAVEI 

Whiie ether people are raisir-a their prices, we 
are aJashing cxjrs Major label CD's, cassettes 
and LP's as low as 5u(. Your choice from tfie 
most extenstve listings available. For free 
catalog call (609) 89o4ooo. 

Fax (609) 89&0247 or write 
Scorpio MhsJc, Inc. 
P.O.Box A Trenton, N.J. 08691-0020 



DON'T BUY CUTOUTS! 

Until You See Our Catalog 
Of Great Cassettes & CD's 
TARQET MUSIC DISTHIBUTORS 

7925 NW 66lh St ■ Dept. J 
Mlarrti. Florida 33166 
PH: 305-591 -21 88 • Fax: 305-591-7210 
DEALERS ONL.V 



♦♦♦ATTENTION*** 
CD BUYERS 

if you are looking for key calaloge CDs 
CALL J.S.J. DiSt.:773-286-4444 or 
FAX for list: 773-286-0639 



ZMACHARS, INC. 

MUSIC MERCHA\DISE Ooc SIOO diStriDotOf 
posters. 1-S.iirts, sticKers, hats, keyrings, bunons, 
incense, i^is, jewelry, sunglasses. lapestnes, 
and mutfi mofe... We are a service based com- 
pany witti all of trie latest mercriandtse available. 
Get it ail witn jus: one call .. 
NO MmiMUNl^AME DAY SHIPPING, dulea OfllT 
Mil tor intD: t-B00-Z««-Z238 lai: 305-8^-1924 



E-mail your Classified 
Advertising to Tracy Walker at 
twalker@binboard.coin 




World's First Digital/Analog 
CD Listening Station 



No more repairs or 
warranty ffroblems! 

. Single or multiple play 

. Button or barcode activation 

. Volume control 

. Plays all tracks 

. Small size, hangs on the wall 



Electronic chips produce the music 
so there are no moving parts. 
Lifetime Guaranty! 



. Easy updates by store personnel 
. Speaker or headphones 
. Low cost! 
. Instant play 
. Worry free! 



Vostech Corp. San lose. CA F 1 4nHl -I if^m. 




BUSINESS OPPORTUNITIES 



PUBLIC COMPANV: 



We are establishing a diversified Entertainment Company and are 
interested in those company's that have foresight to become part of us. 

Contact Mr B - Blue Sky Entertainment 516-366-5333 



DISPLAY UNITS 



400 CD BOOKLETS in 2 SQ. FT.l 

actual CD's kept in jewel boxes behind the counter. 

^^-m^m^^S^Mdi^^SSisjfLm ''"^ °* counter, wall and floor displays 

J^^^^R Browser 

H I^EV'- r lESMl"'"' l^f' CHICAOO ONE STOP, INC. 

•U^^ V-" t'^^.^'P'^wn ■'■?'"\ 401 wta superiof . ciiicjgn iL eoeio 

^ Ptone 312 8H/(»22-Tllllfret: aw- 822/4410 




PROFESSIONAL SERVICES 



Investigators Serving tlie 
Entertainment industry 



Domestic & International Investigations 

e All Crimlnal/Clvll Matters (Pre/Post Trial) 

• Background Investigations (Companies & Individuals) 

• Violation of copyrights & Trademarks 

• Contract & Royatty Disputes 

• Defending or Considering Litigation 

• Executive Protection, Stalking. & Securities Probtams 

• Hidden Asset Discovery (Corps, Indivkiuals) 

• Specialized Fact Finding & Due Diligence 
INQUIRE FOR OTHER SPECIAUZED INVESTIGATIONS 

Network of Former State & Federal Agents 

U.S. OPERATIONS: (888)644-4887 INTERNATIONAL INQUIRIES: (305) 441-9411 

U.S. OPERATIONS FAX: (888)667-4799 INTERNATIONAL FAX: (305)476-9556 

E-mail: cJa@cjaexpert,com Website: wrwrwcjaBxperl-com 




PROFESSIONAL 
SERVICES 



LEVINE MANAGEMENT 
MUSIC SERVICES 

Personalized Service, Music Publishing 
Ac*Tiin., SarTYJie Clooronce & 
Synch. Ucensir>g...and More 
Phooe/FaK@: 212-262-9781 
email: shtevine@mlr>dspring,com 



COMPUTER/ 
SOFTWARE 



CONFUSED ABOUT WHICH POS 
SYSTEM TO BUY? 

CALL ME, l"LL TELL YOU WHICH 
ONE NOT TO BUY 

(7181 624-6400. Ask for Joe 
Owner of 12.000 sq ft Record Store 
BEAT STREET RECORDS 

Oon t mahe r/ie mistake I made 



For Classified Advertising Rates 



Call TRACY WALKER - 212-536-5058 
or 1-800-390-1489 



COMPUTER/ 
SOFTWARE 



Complete POS 
Inventory Control for ALL 



Spanish INTERFACE buill-iri' 



^ ^il^t^ 888-222-4767 (toll free) 
'^'n Fax (919) 828-4485 

^ e.mail:SALES@lDCSOFT COM 

^ WWW.IDCS0FT.COM 



DCPnilDI Entertainment 
nCbUUri^rn Ucensing 

RECOUPPASa 

DEnnilDI Software System 
nCwUllr ■ ■wa.rlgbltracli.git 



""fy^Srs'rSS^' '"'-8187151500 



YOUNG SYSTEMS LIMITED 



(KNMTd STSKNS (01 

Ti( HiSK & mt imiSTir 



NOt(TIIINll)*UISOniP(IIEH(( 



lltN(t I 



HecordTrak 



Inventory iManagewnl 
Foi R^oid Stores 

800-942-3008 



WANTED TO BUY 




ATTN: PROMOTERS, 
ARTISTS & MANAGERS 

I BUY: Awards. Contracts, Posters, 
Flyers. Concert tickets & Passes. 
T-Shirts, or ANY Promotional items.,, 
CALL: 800-459-9141 



TOP S PAID 

For: Cd's. Lp's, Cassettes, 
Video, DVD. 
Call (201) 567-4614 
Fax 201-567-4288 
Nights 973-942-5216 



WANTED: COUNTRY CD'S 

HIGHEST PRICE PAID FOR PROMOS. 
OVERSTOCKS & CLTTOLTTS. 
No quantity loo low or too higli. 
FAX list & info to: 207-2S5-73S9 or 
CALLTurbln Ent: 207-285-7002 



REAL ESTATE ID THE STARS 



Rates $80 per column inch 
Tracy Walker 
1-800-390-1489 
212-536-5058 



OFFICE SPACE 



OFFICE SPACE FOR LEASE 

Manhattan's BEST Location . 

• Professional Law Offices 

• Office amenites 

• 12x10 office 

• Window View of Times Square 

CAU. tor appt: 212-221-7005 
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STORE 
SUPPLIES 



HELP WANTEDi 



PLASTIC 

DIVIDER CARDS 

BLANK OR PRINTED 

800-883-9104 

All MAJM OfOH CAKM *CCEPTEI> 



OISPLA Y MERCHANDISERS 




HELP WANTED 



DIRECTOR OF 
MERCHANDISING 

NetRadio Network, the leading 
Web-only audio site on the Intemel, is 
locking (or an experienced indrridual 
to lead the merchandising efforts for 
NetRadio's innovative "C-Commerce" 
(Content -Enablcd-Commcrcc) efforts. 
This position will direct all aspects of 
merchandising CDPoint. Soft- 
warcPoint, and future online stores 
within our network. Candidates must 
have significant background in music 
retail with strong emphasis on product 
knowledge, marketing, and implemen- 
tation of retail programs. Also, strong 
relationships with decision-makers 
from major & independent record 
labels is critical. Online commerce 
experience is a major plus. 
Duties will include developing market- 
ing & merchandising programs with 
labels, working with the marketing and 
programming staff to maximize sales in 
our online stores, and building and 
directing a staff of product merchan- 
disers. College degree required. 
QualUled candidates should E-MAIL 
resumes to: resiinies@iietridio.nct, or 
FAX to: 612-378-9540 or MAIL to: 
NetRadio Network 
Attn: David Witzig 
43 Main Street SE, Suite 149 
Minaeapolis, MN 55414 



MORNING SHOW 
SIDEKICK 

Todty's Hit Music 93.1 DRQ Detroltl 

Looking for a Morning Persorality. Domino 
IS looking for ANYTHING BUT A SIDEKICK to 
take him into tfie next MiHennlum. Car you 
wnte bits that will make the most miserabte 
person crack a guilty smile? Can you 
impersonate celebrities better than Oiey 
sound themsefves? Qutck wit? Watch the 
world 24/7? Organized? Fun? tf so, you 
need to be here NOW! Be aggressive. We 
are putting together an unstoppable force 
to go down in radio histofy. 

SEND tape & rMume to: 
DRQ Alex Tear, 2841 1 Noflhweslem KWY, 
#1000, Southfield, Ml 48034-5540. EOE 



MUSIC INDUSmr/RECORDING ARTS 

Fuil-wme Ter^ure Track Faculty Position at 
California State Unrwersity. CHICO. Please 
send letter/resume to: Dr. James Bankhead; 
Music Department CSU Chico; Chico, CA 
95929-0805. For more info call: 
53(k«gB-5152 or e-mail: 



Northeast One StopV 



SALES PROFESSIONALS 

Due to tremendous growth. NEDS, a current NARM wholesaler of year award winner 
seeks experienced one stop sales representatrves to join our team. Several posiuons in 
our home office, located m beautiful upstate NY, are now available. Some non -relocating 
opportunities may also be available to those with an existing account base. If you are look- 
ing for growing as well as firwnclally stable company, please call or FAX your resume in 
confidence today. 

PHONE: 800-28»-4487 x264 FAX: 518-785-5956 



fi> BAKER &TAYLOR 

fnformaiion anA Entiinaintwni Sfrvicn 

We*re EXPANDING our MUSIC DIVISIONI 

Filling Sale*. Marketing and Purchasing positions In our Chicago & 
Denver locations. We're looking for personnel with experience In music 
wholesaling. Join America's fastest-growing music wholesaling 
teami 

* Great mapr markflt locations' 

* Rnanciatly soundl 

* 25 years in the ooe-slop businees! 

* Qraat twrwflts pacitagel 



Send resun>e & cover letter to: 
Baker & Tayk>r Entertainment 
7000 N. Austin Ave. 
Nllea. IL 60714 
Attn: Sarah Buchmeter 
or tax: (847) 647-6904 



GEORGIA STATE 

UNIVERSITY 

School of Music 

invites applications for an anticipated 
posKion in Music Industry beginnir>g 
8/16/99 Masters in music required, 
doctorate or equivalent experience in 
music industry prefanad. Successful 
miisic industry experience in two of tfw 
following areas: marketing, concert 
promotion, artist management, music 
products industry, legal environmenl. Ihfe 
entertainment Record of effective 
teaching, pubUcaltons desirable. Teacti 
courses in concen promotion, aitisl & 
financial management, enlreprenaurshlp, 
marketing live enlerlainment. music pub- 
lication. Design & assist the Ml internship 
program Non-tenure Academic 
Professional, salary commensuraie. 
Send letter of sppllcatton, vfta, 3 
current letters of recontntendatlon by 
Feb 1, 1999 to Dr John Nelson, 
Coordinator, Mi Search Committee, 
School of Music, Georgia Stale 
University, PO Box 4097, Atlanta, GA, 
30302-4097. EOE/AA 



EVENING PERSONALITY 

Today's Hit Music 93,1 DRQ Detroit! Looking 
(or Evening Personalriy! Cool commumcator 
that can relate lo 18-34. Energy, phones, 
topical and wired into the community. Are you 
compelbn^ Can you deitver a message 
creaWviTy ALONG with clean & concae? You 
need to be here NOW! 

SEND tape t resume to: 
DRQ Alex Tear, 2841 1 Northwestem Hwy, 
#1000, Southfield, Ml 4S034-SS40. 
EOE 



MORNING SHOW PRODUCER 

TodAK's Hrt Music 9X1 DRQ Detroit! 

Domino needs a Morning Show 
Producer! Wired? Organized? Watch the 
world 24/7 arxi take notes? Tease us 
with what you have done. Let us know 
how connected you are. 

SEND resume & tape to: 
DRQ Alex Tear,2B4t1 Northwestern Hwy, 
#1000, Southneid Ml 48034-5540. EOE 



ADMIN MANAGER & 
ADMIN ASSISTANT 

MUSIC PUBUSHING company based in NJ 
has two openings m its admin dept. Major 
growth opportunity. Strong Excel & Word 
required. Some travel required for admin 
manager positon. 
FAX resume & cvr lo: 201 -785-0672. 



INTERNS WANTED 

A-s-sist busy sales department w/ 
administrative tasks, special 
projects, etc. Great resume 
ex|>eriencc. FAX resume to 
Sales Intern: 212-536-905S or 
email: isommer(Sbll]board.coni 




IN BILLBOARD'S CLASSIFIED SECTION 
1-800-390-1439 

FA* 212-536-8864 



POLYDOR'S ZUCCHERO REFOCUSES ON U.S., U.K. 



(Conlinmd from page l.i) 

is confident that Zucchero can 
score a hat trick on the U.K. 
charts on the back of the U.K. 
tour, the O'Connor duet, and his 
strong vocal style. 

"We will be promoting Zucchero 
on the fact that he is a major inter- 
national artist and a very strong 
live performer," says McManus. 
"He has a very international style, 
with strong R&B influences and a 
fantastic voice. Zucchero is not 
what the public perceives as a typ- 
ical Italian artist." 

The U.K. best-of package will 
include a revised version of the 
Paul Young and Pavarotti duets. 

"We arc also confident that 
[national public-service AC net- 
work! Radio 2 will pick up on the 
duet with Sin^ad O'Connor," says 
McManus, explaining that 
changes at Radio 2 in the past 
few months — making it a more 
contemporary AC outlet — have 
created a major new promotional 
tool for adult-oriented artists, 
along with the established inde- 
pendent local radio circuit. 

Zucchero will also be including 
U.S. dates in his world tour, 
which starts Feb. 12, 1999, in 
Italy, although plans for promo- 
tion and releases in the U.S. are 
still to be fixed. Last year, Zuc- 
chero sold out four consecutive 
nights at House of Blues in Los 
Angeles. 

"It was fantastic to play in a 
shrine to the blues," Zucchero 
says. "We were booked for two 
nights and sold out a further two 
evenings. There were a lot of 
Italians in the crowd, but the 
majority were Americans. On the 
fir.st night, [actors/Blues Broth- 
ers cohorts] Dan Aykroyd, .Jim 
Belushi, and John Goodman 
introduced me as a soul brother 
from Italy, complete with the 
Blues Brothers outfit and dance. 
And the crowd went crazy." 

In the rest of the world, Zuc- 
chero has begun promoting the 
new "Bluesugar" album with 
showcases, radio, print, and TV 
promotion in Europe. The world 
tour, in which Zucchero will play 
Asia and Australia for the first 
time, is set to continue through 
December 1999. 

"The new album is different 
because it's more international 
than American," Zucchero says. 
"I used to have a lot of Delta 
blues, gospel, and Memphis influ- 
ences. This album is more British 
in its feel and includes influences 
from Robert Johnson to Radio- 
head, passing through Italian 
melodic song." 

Elena Zannoni, international 
exploitation manager at Poly- 
Gram Italy, says that the new 
direction is a natural progression 
for Zucchero. 

"The album does have a more 
international feel, which is exact- 
ly in tune with contemporary 
rock sounds, but Zucchero has 
been mixing Italian melody with 
'60s rock influences since the 
beginning of his career," says 
Zannoni. "Bands like Radiohead 
and the Verve are heavily influ- 
enced by British rock of the '60s 
and early '70s, and 'Bluesugar' 
reflects the rougher edge these 



bands have added to this genre." 

The leadoff single, "Blue," a 
classic Zucchero blues-style bal- 
lad, was released to radio Oct. 1 
in Italian and English versions; 
the lyrics to the English version 
were written by U2's Bono. 

Another guest, Steve Winwood, 
plays Hammond organ on the 
haunting "Bluesugar" ballad 
"Arcord." 

Zucchero's longstanding pro- 
ducer Corrado Rustici plays elec- 
tric and acoustic guitars on the 
album, which mixes slow ballads 
like "I Tempi Cambieranno" (The 
Times Will Change), which clos- 
es the album, with rockers like 
"You Make Me Feel Loved," 
which opens the set and features 
Mark Feltham on harmonica. 

THREE-PRONGED MARKHING 

Zannoni says that PolyGram 
Italy has set a three-stage global 
marketing strategy for Zucchero. 

"Our first target is to maintain 
his established success in conti- 
nental Europe, where sales of his 
last album ("The Best Of Zuc- 
chero"] exceeded 3 million sales," 
says Zannoni. "In Italy, it went 
U-times platinum (with sales of 
1.1 million]. And in France, 
where he is marketed like a 
national artist, the album sold 
double-platinum. Next February, 
we will target Spain and Latin 
America with a Spanish version 
of the 'Blue' single recorded as a 
duet with Spanish star Rosana 
Arbelo." 

Adds Zannoni, "Although Zuc- 
chero has made a mark in the His- 
panic markets, he has still to con- 
quer Spain and Latin America. So 
we are focusing on those markets 
separately, with the album set for 
release in March 1999. Next year, 
we will also be looking to build on 
Scandinavia, where the greatest- 
hits album charted in Sweden and 
Finland, and then .Japan and Asia, 
where he will be touring for the 
first time." 

Zucchero's management — 
Henry Padovani, who deals with 
Europe, and Miles Copeland, who 
handles the rest of the world — 
con.sidered delaying the release 
of "Bluesugar" due to uncertain- 
ty over PolyGram's buyout by 
Universal parent Seagram (Bill- 
hoard, Oct. 24). However, they 
went ahead following assurances 
that the PolyGram team handling 
the release would stay in place 
during the crucial release and 
promotional phases. 

Of the changes, Zucchero says, 
"This is something that is bigger 
than the artist. I hope that the 
good people who were so helpful 
for my career in the past three or 
four years remain. If the owner 
changes, it doesn't affect my 
career. 

"Many people think the music 
business is only numbers, but I 
can say that behind the numbers 
there are the people that have to 
respect you as an artist," he 
adds. "They need to be con- 
vinced. They have to be proud 
working for you. They have to 
love your music. For now, every- 
thing is going well, and the whole 
team is still there." 
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Update 



CALENDAR 



A mekly listing of trade shows, con- 
veitiom, award shows, senmmn, and 
other events. Send infomiation to 
Calendar, Billboard, 5055 Wilshire 
Bhd., Los Angeles, Calif. 90036. 

NOVEMBER 

Nov. 14, LAPD-Celebrity Billianis Tournament. 
Hollywood Billiards. Los Angeles. 213-465-01 15. 

Nov. 14. Neil Bo{art Memorial Fund Dinner 
And Awards, hononng Tower Records president 
Russ Solomon, Barker Hangar, Santa Monica, Calil. 
310-247-2980 

Nov. 14. Gospel Music Hall Of Fame t Muse- 



GOOD WORKS 



M BEVY OF BENEFITS: Blm-out 
IX: A Hair Raiser for AIDS will be 
held Monday (15) at the House of 
Blues in Los Angeles. The runway 
show will be attended by several 
celebrities and will include a live per- 
formance by Jocelyn Enriquez. The 
event raises money for AID for AIDS 
and the House of Blues Foundation. 
Contact: Christine King at 310-887- 
7077. 

The ninth annual benefit for the 
Lauri Strauss Leukemia Foundation, 
Melodies & Memories, will be held 
No\'. 23 at New York's Carnegie Hall. 
Host Jon Lovitz v,tS\ be joined by Judy 
Collins, F^ter Yarrow, Douglas Sills, 
Lorna Dallas, K.T. Sullivan, and 
Margaret Whiting. Music will be pro- 
vided by Skitch Henderson and the 
New York Pops. Contact: Evelyn 
Strauss at 212-696-lttS3. 

On Dec. 5, the Bellamy Brothers 
will host the Snake, Rattle & Roll Jam 
in San Antonio, Fla., to benefit the 
Children's Miracle Network, Panther 
Project, and Manatee Hospital. Con- 
tact: 1561-626-1466. 



H 



APPY HOLIDAYS: The Sweet 
Relief Musicians Fund, founded by 
singer/songwriter Victoria Williams 
to pnAide flnancial assistance to musi- 
cians in need, will hold an auction of 
personalized items and holiday orna- 
ments donated by the likes of Spice 
Girls, Lenny Kravitz, the Beastie 
Boys, Everclear, Indigo Girls, Jack- 
son Browne, and Marilyn Manson 
during the week of Dec. 1. Final bids 
will be taken at 10 p.m. Dec. 8 at www. 
bhauction.com. Contact: Noa Jones at 
323-953-9502. 

Golden voices: Hammer & 
Lace ha-s put together "Lost Voices: 
The Songs Of Jimi Hendrix, Janis 
■loplin. And Jim Morrison" to raise 
awareness and funds for Phoenix 
House, the nation's leatUng nonprofit 
drug abuse service organization and 
a pioneer in the derelopment of mod- 
ern drug abuse treatment. Included 
arc covers by the Pretenders, Echo 
& the Bunnymen, Concrete Blonde, 
Duran Duran, Billy Idol, Faith Hill. 
Etta James & Tig Mahal, T>Tis, and 
Mirinda James. Contact: Barbara 
Shelley at 323-6.5.3-1.588. 



um Induction Awards, Westin Hotel Renaissance 
Center, Detroit 313-592-0017. 

Nov. 14-Dec. 6, Seventh Annual Intemational 
Children's Television Festival, Museum ol Televi- 
sion & Radio, Los Angeles, 212-621-6600, 

Nov 15, Blowout IX A Hair Raiser For AIDS. 
House of Biues. Hollywood. 310-887-7077. 

Nov 15-17, National Assn. Of Broadcasters 
European Radio Conference. Palace Hotel, Mad- 
rid, 202-429-3191, www.nab.Drg//iag/intemalional. 

Nov 16, Sam Ash Music Corp. Presents The 
Eighth Annual Los Angeles Music Awards, bene- 
fihng the Wellness Community of West L A,, House 
of Blues, Hollywood. 310-374-5266. 

Nov 16. 1998 Global Tolerance Awards, Unit- 
ed Nations Delegates Dining Room, New Vbrli, 212- 
332-0611. 

Nov 1 7. 13th Annual Washington Area Music 
Awanis, G.W. Lisner Auditorium. Washington, DC. 
202-338-1134. 

Nov 18, Silver Clef Dinner And Auction, ben- 
efiting the Nordoff-Robbins Music Therapy Foun- 
dation, honoring David Foster, Roseland, New York, 
212-707-2818. 

Nov 18. Entertainment Fellowship Dinner, 
with Charies Champlin, CBS Studio Center, Studio 
City, Calif, 818-366-7263. 

Nov 18, SESAC New York Music Awanis. Sup- 
per Club, New York. 212-586-3450. 

Nov 20. Al Wooten Center Golf Classic. Cali- 
fornia Country Club, Whitber, Calif. 323-756-7203. 

Nov 22, Footy's 12th Annual T-lOO Wing Dint 
benefiting the Sun-Sentinel Children's Fund, Koung 
Circle Parii, Miami. 305-770-2634. 

Nov. 23. Melodies And Memories Concert, 
benefibng the Lauri Strauss Leukemia Foundation, 
Camegie Hall, New York. 212-696-1033. 

Nov. 24, Inner Circle Industry Networkini 
Event sponsored by the f^jwerhouse Gratip and die 
New York chapter of the National Academy of 
Recording Arts and Sciences, Cheetah Club. New 
York. 212-561-1736. 

DECEMBER 

Dec. 2. National Academy Of Songwriters 
Lifetime Achievement Awards, Regent Beverly 
Wilshire, Beverly Hills. Calif 213-463-7178. 

Dec 2-4, Digital Content Creation Confer- 
ence, Convention Center. Los Angeles. 714-513- 
8651, www.dccexpo.com. 

Dec 3-5, Philadelphia Music Conference, 
Adam's Mark Hotel, Philadelphia. 215-587-9550. 

Dec. 5, Backstage Pass Seminar, presented by 
Silver Lining Entertainment Inc , the Wyndham and 
the Republic Gardens, »»ashington, D C. 888-836- 
8086. 

Dec 7, Billboard Music Awards, Las Vegas. 
212-536-5002. 

Dec 8-9, lupiter Digital News Fonjm, Atlanta 
800-488-4345, hema@|up com 

Dec. 9, Old Friends/New Friends: Vintage 
Gear In The Modem Studio, presented by the New 
York chapter of the Nahonal Academy of Recording 
Arts and Sciences and the Museum of Sound 
Recording New Ybrti. 212-245-5440, newyork® 
GRAM MY com. 

Dec. 10. Entertainment Law: The Year In 
Review 1998, presented by Stan Soocher and the 
Nashville Bar Assn.. ASCAR Nashville. 615-242- 
9272. 



FOR THE RECORD 

Elektra will release both the 
DVD and VHS wrsions of Metalli- 
ca's "Cunning Stunts" concert pro- 
gram Dec. 8. A Nov. 14 story on the 
act's forthcoming album misstated 
the date for the VHS release. 



Dec 10-12. Aspen Artist Development Con- 
ference, Aspen, Colo. 970-544-8292. 

Dec. 15-19. lexus Challenge, benefiting Child- 
help USA and the Entertainment Industry Founda- 
tion, La Quinta Resort & Club Citrus Course, La 
Quinta. Calif. 310-550-7776. 

JANUARY 

Jan. 4-8. Macworld Expo. Moscone Center. San 
Francisco, 900-645-EXPO. 

Jan 7-10, 1999 Intemational Consumer Elec- 
tronics Show, Las Vegas 703-907-7605. 

Jan 13- 15, Mobile Beat DJ Show And Confer- 
ence, Tiopicana Hotel, Las Vegas. 716-385-9920. 

Jan. 17-19, David Coursey's Showcase '99. 
Sheraton Hotel & Marina. San Diego, 888-33- 
UPSIDE. 

Jan. 25-28. ComNet Conference, Convenhon 
Center, Washington. DC, 900-545-EXPO. 

Jan. 27-28. Online Advertising '99, Le Meridi- 
en Hotel. New Odeans, 800-647-7600, 

FEBRUARY 

Feb 14, 30th Annual NAACP Image Awards. 

Civic Auditonum. Pasadena, Calif, 323-937-2454. 

Feb 23-25, Great Lakes Broadcasting Con- 
ference t Expo. Lansing Center, Lansrng, Mich, 
800-968-7622, 

MARCH 

March 6-7, 1999 New fork Musk And Internet 
Expo, New Mer Hotel Grand Ballrooms, New M. 
973-731-6864, 

Man:h 12-21, SXSW Week '99. Aushn, Texas. 
512-467-7979. 

APRIL 

April 25-28. Louisiana Music-New Orleans 
Pride 1999 Conference, New Orleans. 504-592- 



MAY 

May 26, New England Video Software Deal- 
ers Assn. Educational Fonim And Tradeshow, 

Bentley College, Boston. 800-949-8732. 





1 »l V^ri/ i/i'-i-i'- 
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Ttadewlnds. In an effort to raise funds to halp the Red Cross aid ttie victims of 
Hurricane Georges, Sony Music executives and artists banded together recently 
to support ttie Telemundo TV network's national telettion, whicti aired Oct. 1 1 . 
The event included video salutes from leading Sony Music artists, including 
Marc Anthony, Ricky Martin, and Gloria and Emilio Estefan. and gamered a total 
ol $11 .6 million in pledges. Sfiown presenting Sony Music Entertainment's con- 
tribution to the relief effort, from left, are Rafael Cuevas. VP/GM of Sony Tropical; 
Oscar Uord, president of Sony Discos; Eddy Miro, Telemundo host; and Edgar- 
do Barreto, director of Sony Tropical Puerto Rico. 



LIFELINES 



BIRTHS 

Boy, Truett Foster, to Amanda and 
Toby McKeehan, Sept. 9 in Nash- 
viUe. Father is a member of Virgin/ 
ForeFront act dc T^k. 

Boy, Daniel John, to Brenda and 
Glen Sanatar, Oct. 3 in Tarzana, 
Calif Mother is former director of 
accounting for EMI Latin. Father is 
a Universal Music Group VP of fi- 
nance, international, and music pub- 



PARALLELS RAISE STAKES FOR AUSMUSIC WEEK 

(Continued front fxiffe 59) 



work (radio), ABC's Saturday-morn- 
ing show "Recovery" (TV|, musi- 
cians' magazine Mi.xdown (press), 
and Ian .James of Mushroom Music 
Pubhshing (biggest single contribu- 
tion). There were also performances 
by 14-year-old song contest winner 
Lama Kisirwani and three high 
school bands. 

Ausmusic Week is generally sup- 
ported by the music industry. But 
spread o\er a week, its impact lies in 
heightening public and media aware- 
ness of local repertoire without nec- 
essarily increasing record sales. 
Some believe its impact would have 
been greater if held in late October 
alongside the more high-profile Aus- 
tralian Record Industry Assn. 
Awards and the I^ific Circle Music 
convention. 

Nonetheless, its importance is 
linked to support for Australian musdc 
by msyor radio networks — an issue 
that threatens to become an impor- 
tant one during 1999. "It's always 
healthy to remind radio that Aus- 
tralian music needs to be supported," 
James says. "The public is always 
going out to see bands, but pulling it 
all together in a specific period of time 



gives it a focus." 

Michael Parisi, A&R/marketing 
manager for Australian artists at 
Warner Music, applauds the concept 
but suggests that in the de.structive 
wake of the introduction of parallel 
imports, an Ausmusic Year would haw 
been appropriate. "Radio's taken 
more risks exposing acts like Regur- 
gitatnr and the Ma\Tses,*' he .says. "It's 
a poRiti\e step when the media focus- 
es on local music. When the Superje- 
sus and Grinspoon sell 100,000 copies 
of their debut albums without [msyor] 
radio airplay, public support is obvi- 
ously there. AustraUan acts only sell 
15% of a year's total. That reflects 
what mast Australians hear. If radio 
played more local music, there'd be 
more sales." 

Ausmusic, set up in the "SOs by the 
former Labour govemment, was crip- 
pled when the current coalition 
regime a.xed much of its funding. But 
it has survived with corporate spon- 
.sorship and is negotiating to export its 
education courses. The.se include joint 
wntures with universities in the U.K., 
video courses and satellite delivery to 
North America, and .selling its cur- 
riculum to South Africa. 



Ushing. 

Boy, Isaac Robert Obialo, to Keren 
and Corey Harris, Oct 19 in Char- 
lottesville, Va. Father is an Alligator 
Records recording artist. 

Girl, Alexandra Brandy, to Deanne 
and Celso Ortega, Oct. 26 in Long 
Beach, Calif. Mother works in field 
management for the Musicland 
Group in Los Angeles. 

Twins, Shannon Claire and Declan 
Reed, to Megan and Steve Reed, 
Nov. 7 in Chicago. Mother is the 
afternoon-drive host for WLIT 
Chicago. 

MARRIAGES 

Pat Philips to Ettore Stratta, Oct 

4 in New York. Bride is a concert 
producer Groom is a record produc- 
er/conductor. 
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newsline... 



ARTISTS AT RADIO: PAYOLA? In a Nov. 5 story that cites the free ap- 
pearance of recording acts at station concerts as "raising the 
specter of a new form of payola," the Los Angeles Times quotes 
Charles Kelly, mass media bureau enforcement chief for the Fed- 
eral Communications Commission (FCC), as saying the practice 
could run afoul of FCC disclosure rules. "If a broadcaster is getting 
something valuable, like an artist performing at the station's con- 
cert, in exchange for playing the artist's .song, and they don't iden- 
tify the sponsor of the record, then they are in violation of the law," 
Kelly says. "If we get evidence that this practice is going on, sanc- 
tions could he imposed against the violating station." The paper 
goes on to quote modern KROQ Los Angeles PD Kevin Weatherly 
and WHTZ (ZlOO) New York PD Tom Poleman as stating that only 
acts the stations are already supporting are solicited for station 
shows. 

UP THE LADDER. SW Networks senior director of programming John 
Loscalzo becomes VP of programming. Chris Shebel, most recent- 
ly PD of modern adult WDRV (the River) Pittsburgh, returns to 
C'hicago, where he once anchored middays on WLS. He'll be pro- 
gramming Big Citv's WCBR/WBRO, simulcasting R&B oldies with 
sisters WXXY/WYYX, pending a new format. R&B oldies KCMG 
(Mega 100.3) Los Angeles VP/GM Bob Visotcky 
becomes Chancellor's Denver market manager, 
overseeing the company's six stations there, 
including modern KXPK. Jaeor transfers album 
KBPI Denver assistant PD Keith Cunningham, a 
former marketing and promotion director for 
triple-A sister KBCO, to L.A. as program man- 
ager of triple-A KACD/KBCD (Channel lO.S.l). 
With Chancellor having closed on KKFR (Power 
LOSCALZO 92) Phoenix, the group's ,Tohn Madison assumes 
interim GM duties from former owner Fred 
Weber. Kevin Miller, most recently VP of marketing for Pizza Hut, 
is the new senior VP/chief marketing officer for ABC Radio Net- 
works. Former rhythmic top 40 KQBT (the Beat) Austin, Texas, PD 
Rick Thomas is now PD at adult R&B XHRM San Diego, replacing 
Todd Shannon. Lisa Rodman, former PD of top 40 outlet WDRQ 
Detroit, is the new PD at crosstown WYCD (Young Country). 

FORMAT FLIPS. SatelHte R&B oldie.s outlet KMEZ (the Big EZ) New 
Orleans goes local under consultant Harry Lyies as Old School 
102.9. No PD or air staff yet. After several years as a mainstream 
R&B outlet, Jacor's WTKT (the Beat) Lexington, Ky, flips to adult 
standards. WXLE Albany, N.Y'., trades triple-A for hot AC as Magic 
104.5, under new owner Capstan PD Neil Hunter remains at the 
station. Classic hits WAXV Columbus, Ohio, picks up new calls, 
WEGE (the Eagle). 




Bill/Monica Helps Boost N/T Format 



This storii wax prepared bfi Sean 
Ross, editor of Airplay Monitor. 

For the past six months, we've 
been looking at Billboard/Airplay 
Monitor's e.xclusive national Arbitron 
numbers and wondering when the 
presidential sex scandal was finally 
going to help news/talk radio. But 
after six months of decline at N/T, 
the double-header — if you will — of 
baseball and Bill finally boosted the 
country's perennial No. 1 format. 

N/T led Billboard's quarterly sur- 
vey of national listening by format, 
up 16.1-16.5 12-plus. The format was 
up in all dayparts. particularly in 
mornings, during which it scored 
nearly a 20 share of listening. 

N/T was followed by adult con- 
temporary, which was off 14.9-14.5, 
hurt possibly by both N/T and coun- 
try'. No. S R&B radio rebounded from 
an off spring book, up 1 1 .7-1 1 .8, amid 



signs that much of its listening is 
shifting from adult to mainstream 
outlets. No. 4 country rebounded 9.7- 
9.8, thus queuing concerns that AC's 
and top 40's interest in its product 
would further damage the format. 
Top 40, after a strong spring book, 
was off slightly, 8.9-8.8. 

Album rock remained flat at No. 
6 with a 7.2 share. Spanish radio, 
which posted its best-ever numbers 
in the spring, was off 6.6-6.5, despite 
sporting the No. 1 station in New 
York and the top two in Los Angeles. 
No. 8 oldies was flat at a 5.6 share, 
followed by classic rock, flat at a 4.8. 
Modern rock, despite a loss of sta- 
tions, was flat at a 3.8, .suggesting up 
books for the stations that stayed the 
course. 

Those formats were followed by 
adult standards (flat at a 3.4), jazz/ 
AC (3.0-3.2), religion (2.1-2.2), and 
classical (1.7-1.6). The numbers re- 



ARBITRON FORMAT SHARE SUMMER '98 




PERSONS 12+ 
MONDAY -SUNDAY 
6 A.M. -MIDNIGHT 



S|uni<h 6.5% (6.6%l 



R*m. Fwmb 0.4% (0.4%) 

Cteukal l.S% (1.7%) 
Rdlghxis 2.2% (2.1%) 

Jul 3.2% (3.0%) 
AduN Standanis 3.4% (3.4%) 



Modem Rock 3.8% (3.8%) 
Clnik Rock 4.8% (4.8%) 
Oldies S.8% (5.8%) 



(Numbers in parentheses represent Spring '98 shares) 



fleet summer books from Arbitron's 
continuous-measurement markets. 

Country's success seemed to re- 
solve the i.ssue of whether the multi- 
format success of Shania Twain, 
Faith Hill, and LeAnn Rimes was a 
good thing for the format Country 
was up 18-34 (8.6-8.9), 25-,54 (in 
which it returned to double digits, 
9.7-10.0), and 35-64 (11.1-11.2). AC 
was off 16.2-16.1 18-34, down 17.5- 
16.9 25-54, and off 16.9-16.2 35-64. 
AC'S declines suggest a couple of 
po.ssibilities. One is that it was hurt 
by N/T's strong showing, especially 
at the upper end. The other is that 
the increasingly rock-driven nature 
of the format is finally hurting the 
format's upper demos and sending 
some listeners back to country. It's 
also worth noting that unlike top 40, 
which has played three countrj' acts, 
AC went further this summer, also 
accommodating Garth Brooks and 
other country acts. 

Top 40's losses were greatest at the 
voung end this summer It was off in 
teens (30..5-29.9), 18-34 (13.4-13.0), 
and 25-54 (7.4-72) but flat in 35-64 (at 
a 4.6). It wus off in mornings (8.0-7.5), 
afternoons (9.6-9.3), and nights (11.8- 
11.4) but got its customary summer 
boo.st in middays, due to the annual 
redistribution of teen listening, up 
7.5-7.9. Top 40 was at a 9.0 share 12- 
plus during the summer of '97, 
although given the industry's consen- 
sus that last yeai''s available product 
was stronger, that may not be such a 
m^jor differential compared with this 
summer's 8.8 12-plus share. 

After six months of mild slippage, 
R&B rebounded this past summer. 
Like top 40, it got a midday boost 
(9.1-9.7) but was flat in afternoons 
(at an 11.6) and up slightly at night 
(17.8-17.9). The format also tied its 
best-ever 25-.'54 numbers, rebound- 
ing 1 1.1-1 1.4 in that demo. If you sep- 
arate adult R&B stations, which 
Arbitron does, that format was down 
3.7-3.4 12-plus and down sharply in 
(Continued on next page) 
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Adult Contemporary 







£ 


ii 


TITLE 

IMPRiM 4 SUMBERPWCMOT OfJ JlfiEL 


ARTIST 










* ★ ★No. 1 ♦ * ★ 


1 


1 


1 


)6 


I'LL NEVER BREAK VOUR HEART 


♦ BACKSTREET BOYS 


(D 


2 


2 


11 


FROM THIS MOMENT ON 


♦ SHANIA TWAIN 


CD 


4 




7 


TRUE COLORS 


PHIL COLLINS 


Q) 


6 


8 


5 


I'M yOUR ANGEL 


♦ R. KELLY 8. CELINE DION 


5 


5 


i 


16 


THIS KISS 

AARNER BROS 


♦ FAITH HILL 


S 


3 


3 


27 


TO LOVE YOU MORE 


♦ CELINE DION 


7 


8 


7 


45 


TRULY MADLY DEEPLY 


♦ SAVAGE GARDEN 




1 




41 


YOU'RE STILL THE ONE 


♦ SHANIA TWAIN 


CiJ 


13 


15 


9 


I'LL BE 


♦ EDWIN MCCAIN 


10 


10 


10 


33 


TORN 

RC* JLEUt/ CUT 


♦ NATALIE IMBRUGLIA 


11 


11 


13 


11 


MOTHER 1 MISS YOU 


JOHN TESH WITH DALIA 


12 


12 


12 


39 


MY FATHER'S EYES 


♦ ERIC CUPTON 


13 


9 




19 


AFTER ALL THESE YEARS ANNE CDCHFWl 8. JIM BRICKNWN 










♦ ♦ ♦AlRPOWER* * * 


Cm) 


29 




2 


WHEN YOU BELIEVE ♦ WHrr>4Ey HOUSTON 8. MARIAN CAREY 


15 


14 


11 


25 


OOH LA LA 




16 


17 


17 


44 


AS LONG AS YOU LOVE ME 

.;.E ^_?lv ;lt 


♦ BACKSTREET BOYS 


17 


18 


18 


64 


SOMETHING ABOUT THE WAY YDU LOOK TONIGHT ♦ELTON JOHN 


16 


16 


16 


t J 

14 


1 DON'T WANT TO MISS A THING 


♦ AEROSMITH 


19 


15 


14 


20 


TO MAKE YOU FEEL MY LOVE 


♦ GARTH BROOKS 










* * *AlRPOWER* * ★ 


(D 


22 


22 


7 


MY ONE TRUE FRIEND 

WARNER BROS AlSiJM CUT 


♦ BETTE MIDLER 


21 


19 




8 


YOUR LIFE IS NOW 


♦ JOHN MELLENCAMP 


22 


21 


19 


12 


ANOTHER DAY GOES BY 


DAKOTA MOON 


(D 


24 


25 


5 


1 HEAR YOUR VOICE 


LIONEL RICHIE 


24 


23 


24 


7 


FEELS LIKE HOME 


LEANN RIMES 


2S 


20 


21 


13 


STANDING TOGETHER 


GEORGE BENSON 








Adult Top 40 










* * * No. 1 ★ ★ * 


1 


1 




30 


IRIS 

WAflWER SU«ET AlByM CUT/RtPRIS£ 


♦ GOO GOO DOLLS 

I ' we«^ at ND ! 


(2) 


2 


3 


7 


THANK U 

■ - R'PBSf 


♦ ALANIS MORISSEHE 


CD 


4 


1 


12 


MY FAVORITE MISTAKE 


♦ SHERYL CROW 


4 


3 




22 


ONE WEEK 


♦ BARENAKED LADIES 


CD 


6 


i: 10 


LULUBY 


♦ SHAWN MULLINS 


CD 


8 


11 


17 


SAVE TONIGHT 


♦ EAGLE-EYE CHERRY 


CD 


7 


9 


5 


HANDS 


♦ JEWEL 


8 


5 


5 


33 


REAL WORLD 

■ a:ia\-|i~ 


♦ MATCHBOX 20 


9 


10 


7 


24 


1 DON T WANT TO MISS A THING 


♦ AEROSMITH 


10 


11 


10 


43 


I'LL BE 


♦ EDWIN MCCAIN 


OD 


14 


17 


12 


JUMPER 

EllHRA AlKIM -UI lir, 


♦ THIRD EYE BLIND 


02) 


13 


16 


18 


Rl ACKBIRD AiaUM CUT SiRE 


♦ EVERYTHING 


13 


12 


3 


28 


CLOSING TIME 


♦ SEMISONIC 


(I4) 


17 


18 


14 


THIS KISS 


♦ FAITH HILL 


IS 


15 


13 


37 


THE WAY 


♦ FASTBALL 


IE 


16 


15 


41 


TORN 


♦ NATALIE IMBRUGLIA 


17 


9 


6 


13 


1 WILL WAIT 


♦ HOOTIE i THE BLOWFISH 


la 


18 


14 


48 


TIME OF YOUR LIFE (GOOD RIDDANCE) ♦ GREEN DAY 


(15) 


21 


22 


8 


SLIDE 

WARHFR BROS Al fli M f 1 'T 


♦ GOO GOO DOLLS 


20 


19 


19 


18 


JUMP JIVE AN' WAIL ♦THE BRIAN SETZER ORCHESTRA 

MERtCOPEALSjMCJ' 


21 


20 


20 


16 


CRUSH 


♦ JENNIFER PAIGE 










* * * AlRPOWER* * * 


QD 


22 


27 


6 


SWEETEST THING 


♦ U2 


(5) 


24 


26 


11 


* * *AlRPOWER* * * 
INSIDE OUT « EVE 6 

fiCA ALBUM CUT 


CD 


23 


23 


8 


♦ * ♦ AlRPOWER* ♦ * 
FROM THIS MOMENT ON ♦ SHANIA TWAIN 

MERf,'.:R'' /.;BL',' ■ L' 


(25) 


26 




5 


* * * AlRPOWER* * * 

ANGEL SARAH MCLACHLAN 
ARISTA-WARNER SUNSET ISJR" 'R i^ ■ 















Radio 

Syndicators Try Their Hands At Hits Compilations 



BY CHUCK TAYLOR 

NEW YORK— Two radio syndica- 
tors are putting their mouths where 
their money is with the release of 
their first-erer compilation albums. 

"Backtrax USA With Kid Kelly" 
(a.s.sistant PD and air personality at 
top 40 WHTZ New York), a weekly 
show heard on more than 250 U.S. 
radio station.s, focuses on '80s gold 
from the hkes of Prince, Madonna, 
Michael Jackson, Cyndi Lauper, and 
Culture Club. 

Its "The Best of Backtrax USA," 
which is set for release Tuesday (17) 
on SAR Records, contains 14 tracks, 
including Blondie's "Call Me," INXS' 



"What You Need," the Eurythmics' 
"Would I Lie To You?," the Gap 
Band's "You Dropped A Bomb On 
Me," James Brown's "Living In 
America," Tone Loc's "Wild Thing," 




the Escape Qub's "Wild Wild West," 
and the J. Geils Band's "Love 
Stinks." 

The album will be promoted m'er 
the air on Kelly's show and via mar- 



BILL/MONICA HELPS BOOST N/T FORMAT 

(Co)itintted from preceding page) 



most dayparts and demos. Since the 
overall share is consistent, that 
would suggest that some fetenership 
is being redistributed from adult to 
mainstream R&B outlets, as seen in 
New York this summer, when a re- 
surgent WBLS made a clear dent in 
adult rival WRKS. Mainstream R&B 
radio has been on a renewed cam- 
paign in many markets to keep its 
2,5- to .S4-year-olds comfortable; 
adult R&B may also have been hurt 
by jazz radio's rebound during the 
summer. 



Both album and classic rock were 
flat this summer. So was modern 
rock, which finally seemed to be 
showing some erosion this past 
spring due to the number of defec- 
tions from the format in recent 
months. Only 72 modern rock sta- 
tions showed in the continuous-mea- 
surement markets this summer, 
down from 79 in the spring, but 
national listening held steady, sug- 
gesting that those that stayed the 
course saw some improvement this 
summer. 



keting alliances with several of its 
radio affiliates. 

In addition, the notable air per- 
sonality, archiNist, and author Barry 
Scott released "The Lost 45s Of The 
'70s And '80s, Volume One" on Oct. 
20 through Varese Sarabande 
Records. The album complements 
his program; it features top 40 hits 
from those two decades that haven't 
made it into gold rotation at most top 
40s nationwide. 

Scott's show has aired in Boston 
for 17 years; it's heard weekly on 
classic rock WEGQ (and before was 
on WBMX). It's also syndicated. 

Among the album's 14 tracks are 
"Without You (Not Another Lonely 
Night)" from Franke & the Knock- 
outs, Sneaker's "More Than Just 
The Two Of Us," Steel Breeze's "You 
Don't Want Me Anymore," Rupert 
Holmes' "Him," Chilliwack's "My 
Girl (Gone, Gone, Gone)," Eric Car- 
men's "I Wanna Hear It From Your 
Lips," and the Romantics' "Talking 
In Your Sleep." Where possible, sin- 
gle edits are employed. 

Scott is the author of "We Had Joy, 
We Had Fun," a collection of 21 
interviews with '70s pop stars rang- 
ing from Leo Sayer and the Bay City 
Rollers to Captain & Tennille and 
the Partridge Family The book, first 
published in 1994, is in its fourth 
printing. 




Dont Talk To Strangers. That's a lyric Rick Springtield 
seems to have forgotten as he pals up with WPUI New York 
morning show co-host/PD Scott Sharrnon and news anchor 
Naomi DiClemente. Springfield performed at a recent sta- 
tion promotion and is set for a new album release early 
next year. Shown, from left, are Shannon, Springfield, and 
DiClemente. 



Cornflake Girl. Tori Amos recently stopped by the studios 
of KZNZ (Zone 105) Minneapolis for a series of satellite 
radio interviews before performing in town. Pictured, from 
left, are music director Marc Allen, assistant promotions 
director Stacy Vee. Amos. PD John Lassman. marketing 
director Peter Johns, and, seated, moming-show host Brian 
Oake. 




Duking It Out Westwood One president of programming 
Ed Salamon, left, and co-executive VP director of sales 
Sam Benrubi, right, put their dukes up over who gets to 
stand in the picture with Jerry Springer. Springer stopped 
by the radio network's New York offices to promote his new 
book, "Ringmaster." 



A Little More Love. Myrrh recording artist Brian Duncan, 
center, was a recent guest on the K-Love Radio Network's 
morning show in Sacramento, Calif., with hosts David 
Pierce, left, and Therese Romano. The network featured 
Duncan's new "Strollin' On The Water' from his 1 1tti 
album. "The Last Time I Was Here," released Nov. 3. 
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BY CARRIE BELL 



Halloween is over, but Rob Zombie's practi- 
cally dingj' theatrical rock shmv continues 
to wake the dead with songs that tell tales 
of horror, monsters, and other things that are 
equally spooky. 

"ETCrj'thing I wTite is made of weird, patched- 
together stories that the listener has to figure out," 
Zombie saj^s from a hotel room in Madison, Wis. "I 
don't want to belt out my personal experience. Thaf s 
my business. I also hate obvious lyrics and boring 
songs. I try to gi\^ mj-stery, as my fawrite songs did." 

To awid letting out his innermost secrets. Zom- 
bie often gets inspiration from other arenas of 
entertainment, which he did with "DraguJa," this 
issue's No. 33 on Modern Rock Tracks. 



"The title is the name of Grandpa Munsler's 
dragster on the old TV show," Zombie says. "That 
was a classic show with great comic characters. 
Strangely enough, 'Dragula' was one of the last 




*1 don't want to 
belt out Illy per- 
«on»l r X i>c^ r i o n c< 
ThMt'ii my busi- 
ness * 



Billboards November 21 , isss 


Mainstream Rock Tracks. 








TRACK TITLE ARTIST 

Aieijvtini '^^ My) iviHiNr rHOfiiOTioSLABri 


CD 


1 


1 


19 


* * *No. 1 * * * 

FLY AWAY 3 .«ki 11 Ng 1 ♦ LENNY KRAVITZ 

5 '.'(RGI^ 


2 


2 


3 


23 


WHAT'S THIS LIFE FOR ♦ CREED 

1,'. ,T.','. P^' ^n:--. WINC JP 




4 


4 


6 


PSYCHO MAN BLACK SABBATH 


4 


3 


2 


12 


PSYCHO CIRCUS • KISS 

PLVCHO CIRCUS M-HCJRV 




7 


6 


g 


SLIDE ♦ GOO GOO DOLLS 

r 7.^ 1;!' T-ir Clfil WA»t,tR BhOS 


CD 


5 


5 


It 


CELEBRITY SKIN ♦ HOLE 

1 1 •■- ■■- •. DGl-aEfP-N 




6 




14 


DRAGULA ♦ ROB ZOMBIE 

■ I' • ' I'.tf'fN 


CT) 


9 


9 


g 


PRETTY FLY (FOR A WHITE GUYl ♦ THE OFFSPRING 

OULiJt/BI* 


(D 


NEW^ 


1 


* * xMlRPOWER* * * 

TURN THE PAGE ♦ METALLICA 

■jiPACE ISC ELEKTR^tEG 


10 


8 


8 


17 


INSIDE OUT ♦ EVE 6 


QD 


10 


10 


8 


STILL RAININ' ♦ JONNY LANG 


\i±J 




1 


★ ★ *AlRPOWER* ★ ★ 
KICKIN' MY HEART AROUND THE BLACK CROWES 

BY VOUfi S :F AWt^'IC.VMXLU'.IBIA 


KM) 


11 


14 


11 


GOT YOU (WHERE 1 WANT YOUl ♦ THE FLVS 

- • • • «..f.J>ofl-l'«l.M* 


14 


12 


12 


13 


THE DOPE SHOW ♦ MARILYN MANSON 

. v:ii',i|:osj;np[ 




16 


21 


6 


* ★ ★AlRPOWER* * * 

10.000 HORSES CANDLEBOX 
HAPP'PIL.. MAVWICJlfWARHER BROS 


K 


14 


13 


25 


THE DOWN TOWN DAYS OF THE NEW 

QOrPOSTGiMtf. 


17 


13 


11 


26 


SPACE LORD ♦ MONSTER MAGNET 

PL.yVEPPPiP AAM 


CD 


15 


19 


14 


GOT THE LIFE ♦ KORN 

rJl'X'\'l TMt LEADER IWP^2RTAL.Ef=iC 


c® 


1; 


20 


10 


SOFT SECOND COMING 

StCONC COMI'JG CAPI'U'. 


20 


18 


22 


12 


BOOGIE KING THE SCREAMIN' CHEETAH WHEELIES 

p-', ^'.-'PP CAPPiCORNMEPCi-RV 


QD 


24 


29 


5 


WHATEVER GODSMACK 

'■■ - SEPJB^IC'UM'.'£PS.AL 


(22) 


26 


27 


7 


BITTERSWEET ♦ FUEL 

ipMjii.pN fiWP.iuS'i: 


23 


20 


23 


11 


SOMETIMES IT HURTS STABBING WESTWARD 

-CRP-PT riAv-, COLUMBIA 


24 


21 


16 


10 


YOUR LIFE IS NOW ♦ JOHN MELLENCAMP 

■■- ■■. ..L-, i:0LUM3iA 


25 


22 


26 


6 


BITTER PILL MOTLEY CRUE 

-.' I .1 M - VIOTLE' BEVCNOMUSC 


(E> 


28 


28 


8 


SUREFIRE (NEVER ENOUGH) ECONOLINE CRUSH 

RESTLESS 


QD 
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31 


30 


33 


5 


DAYSLEEPER ♦ R.E.M. 
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FIRE ESCAPE ♦ FASTBALL 
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HANDSLIOE PUSHMONKEY 
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SWEETEST THING ♦ U2 
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WHAT IT'S LIKE ♦ EVERLAST 

.■. '1 - ■ -,..1 IH: fSLLES TSMMT BOl' 


QD 
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EVERYTHING IS BROKEN KENNY WAYNE SHEPHERD BAND 
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TOUCHED VAST 

■, ,r',',p,py THEATER ElEKTRASFr. 


40 
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WE'RE AN AMERICAN BAND • JACKYL 



songs finished for the record. It fell together real- 
ly fast and just worked, but it could just as easily 
not lhave] been on the record." 
Although he isn't singing about lost love or a 

Biilbooido 



family dispute. Zombie takes "The Munsters" 
\iery seriously, and one mention of a remake hits a 
nerve. "It would be horrible and unwatchable. 
Remakes in general are a pitiful idea," he says. 
"Usually it isn't the concept that was brilliant but 
the people. It's like the Beatles. It isn't the idea of 
a rock quartet that blows people's minds. It was 
those four guys playing music together." 

On a happier note. Zombie is pleased that the 
song has listeners doing the Transylvanian twist. 
"It wasn't like, 'Oh my God, that's destined to be 
a hit.' I just picked a song that has a little bit of 
ewrything that's on the record, so buyers know 
what they are getting into. I hate when I buy 
records based on a song and the rest sucks." 
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S VIRGIN 


CD 


3 


4 


9 


nLVtK IntKL ▼ V^Kc 
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HITS! 
IN 
TOKIO 



Wnk of October 2S. 1S9$ 

0 True Colors / Phil Collins 

(2) Ooo Wop (That Thing) / Lauryn HM 

(3> My Favonit Mituke / Shtryl Crow 

® My Favourite Game / The Cardigans 

® Time After Time / Inoj 

<S) Tsttmstai Hana / The Btiltianl Craan 

The Way / Fastball 
® Radio RadwyMeia 
® Gangster Tnppin f Faiboy Slim 
& Lovin' Machine / The Jon Spencar 

Blues Explosion 
O Save Toctiohi / Eagla-Eye Cherry 
® Diank U / Alanis Monssene 
QCelebmy Skin /Mate 
& UrgenUy In Love / Billy Crawford 
& Boai|i« Mi Visia / Man Bianco 
3 I Will Wait / Hoocie And The Blowftsh 
©Circle /Swan Dive 
& Still Rainm" I Johnny Lang 
3 Ins / Goo Goo Oolls 
® Diy After Day / Jufaan Lennon 
OLaan On Mo/Kirkfraikklin 
© Weekend / Pu^icaio Five 
Q Another One Bttes The Oust / Quetn With 

Wyclef Jean Fesiuring Pras Ard Free 
@ It's Voui Life / Lenny Kiavitz 
® Parry Going On / MC Lyie Featuring 

Maya Oay 
® Touch Me / Solo 
@ Milienniufn/ RoUwe Willtsms 
& Kind Artd Generous / Natalie Merchant 
3 Music Sounds Better/ Stardust 
® Nc Fool No More / En Vogue 
® Sachi / Sitva 
® Outside / George Michael 
3 True To Vour Heart ' 98 Degrees And 

Siev>e Wonder 
9 PiensD En Ti (I Think OF you| / Maw 

Featuring Louis Salinas 
® Sweetest Thing / U2 
® Slravrber ry / Nicols Renee 
& I Spy (Je Marche A L'envers)/ Ophelie 

Winter 
d Ruffneck / FreesTylers 
® Looking For Love / Karen flamirei 

® Ahhhhh! / Toshinobu Kulwia 

® Yellow Bird / Monday Michiru 

® iniAotsuki / Bonnie P<nk 

O Made It Back / Beverley Knight 

Featunfig Redman 
& Ktobody's Suiiposed To B« Here / 

Deborah Cox 
® Bokutachinohibi / Shikao Suga 
& What Ch«' Gonna Do For Ma ; Janet Kay 
€> Hey Now Now / Swirl 360 
& One Week / Barenaked Ladies 
® Ever Gonna Make tl / Saiah Jane Morris 
@ I Love You / Debelah Morgan 
Selections csn be heard on 
"Sapporo Bevr Tokio Hot 100" 
mmy Saoday 1 PM-5 PM on 
J WAVE/813FMin TOKYO 



Ccxnpucd tVom a nMnM ufyidIc d urtKay 
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Station mfoimation available at 
http'.//wwiiv.i-wave.co.ip 
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2.7 


27 


1.7 


1.8 


KMRX 


AC 






1.8 


1.3 


1.4 


TUCSON, ARIZ.— (61) 






HIM 


countiy 


12.D 


14.2 


10.5 12.0 


9.3 


KROQ 


top 40 


9.4 


8.9 


7.4 


8.3 


9.2 


KMXZ 


AC 


8.8 


8.4 


9.5 


86 


8.8 


KOHT 


top 40irrl>ytlim 3.8 


2.2 


5.2 


5.6 


(.2 


ItZPT 


AC 


36 


33 


5.1 


48 


5.8 


lOPX 


album 


6.9 


7.1 


62 


6.3 


5.4 


mST 


N/7 


5.8 


5.3 


56 


5.3 


5.1 


nm 


cIs roc* 


5.2 


5.2 


55 


4.8 


4.8 


(IWFM-FM 


oldies 


4.9 


4.4 


51 


4.9 


4.4 


KFIU 


modem 


40 


4.0 


27 


3.7 


3.6 


KOAZ 


jazz 


37 


4.9 




17 


3.3 


KCEE 


adult std 


42 


3.5 


4i 


3.2 


2.6 


nxo 


counby 








1.0 


2.2 


KCin 


country 


1,9 


1.9 


13 


1.1 


2.0 


KFFK 


spoils 


10 


11 


17 


16 


1.8 


n»T 


adult std 


IS 


2,4 


2.7 


17 


1.7 


NEW 


Spanish 


1,9 


1,7 


19 


1.1 


1.7 


KZU 


Spanish 


2,3 


1,3 


18 


2,8 


l.S 


fSU 


adult std 


,7 


1,3 


.7 


1,0 


1.3 


rzR 


Spanish 


ID 


8 


1.6 


21 


1.2 


■on 


Spanish 


1,G 


,8 


9 


13 


1.0 


WILKES BARRE, 


PA.— (63) 




mamm 


top 40 


13,1 


129 


10.7 13.411.8 


WGCr/WGGI 


country 


96 


91 


102 10.5 


8.8 


WEZX 


cIs mck 


5,6 


5,7 


78 


6,0 


7.2 


WMGS 


AC 


74 


9,8 


7.7 


84 


8.8 


■UlllMW 


N/1 


37 


51 


36 


43 


5.9 


iiiiiriYiEH.n 


top 40 


50 


5,1 


46 


49 


5.8 


WBAX/WEIL 


adult std 


3,5 


38 


41 


39 


5.5 


IRIIIAIW.ni album 


6,0 


4,4 


5.9 


4.4 


4.5 


WNAK 


adult std 


3,0 


3,8 


51 


54 


3.6 


WCTD/WCIP 


country 


3,1 


3.4 


2.5 


21 


3.5 


WOFM 


oMks 


2,4 


2.4 


1.5 


2.7 


3.4 


WARM 


N/I 


2,9 


28 


1.8 


26 


2.3 


WWFH/WWJR AC 


2,4 


2.1 


21 


18 


2.0 


HSK 


AC 


2.4 


18 


2.0 


1.8 


1.8 


W2Z0 


album 


14 




2.0 


,9 


l.S 


WHLM 


AC 


17 


12 


1.4 


1.4 


1.4 


WCTO 


country 


1,0 


.5 


1.0 


,9 


1.2 


WUB 


oMies 


1,6 


1.3 


1.6 


13 


1.2 


WKOVAM 


SPCHIS 


,4 


.3 


.3 




1.2 


WOE 


oMies 


1,8 


1.8 


2.5 


15 


1.2 


WVPO 


AC 


,6 


1.4 


.8 


18 


1.2 
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FRESNO, CALIF.— (64) 



nil 


N/I 


8.9 


102 


10.1 


8.8 


9.2 


au 


RSB elites 


4.6 


3.5 


3.5 


3.1 


5.7 


RBOS 


Iop40/rbytbm 8.4 


8.9 


6.6 


53 


5.6 


KK 


country 


6.6 


3.6 


40 


44 


5.4 


KRZR 


album 


4.5 


4.4 


2.8 


3.5 


4.6 


KSOF 


AC 


3.5 


3.0 


3,2 


4.3 


4.3 


UFI 


dsnjck 


4.0 


36 


4,0 


3.9 


3.9 


UWl 


adult std 


5.2 


5.8 


5.6 


5.5 


3.9 


RRNC 


Spanish 


3.0 


3.6 


33 


3.6 


3.9 


U.BN 


Spanish 


3.9 


46 


5.9 


3.6 


3.8 


ROQO-AM-FM 


Spanish 


3.0 


5.3 


5.3 


4.8 


3.8 


UU 


AC 


34 


2.5 


28 


4.0 


3.4 


nsR 


AC 


5.5 


5.0 


52 


4.8 


3.2 


H2L 


jazz 


2.8 


2.5 


4.8 


4.2 


3.0 


IIFSO 


oldits 


5.5 


44 


40 


3.5 


3.0 


nu 


topAO/rhyttm — 




21 


3.8 


2.9 


KStO 


tflp40/rhythin .8 


1.8 


20 


1.7 


2.8 


RFRR 


modem 


3.1 


2.6 


27 


3.3 


2.1 


IFRE 


W 


11 


1.5 


1.9 


1.4 


1.9 


KCST 


Spanish 


1.5 


1.0 


1.1 


1.7 


1.7 


an 


Spanish 


1.6 


1.8 


1.3 


14 


1.4 


mPH 




13 


9 


1.5 


14 


1.2 


aa 


Spanish 


.6 


4 


5 




1.0 


GRAND RAPIDS, MICH.— (65) 


wuw 


ctsrack 


9.8 


9.9 


9.8 


8.9 


9.3 


WSNX-FM 


top 40 


7.4 


7.1 


7.2 


7.7 


7.9 


WORD 


modem 


7.5 


7.9 


6.2 


7,0 


7.6 


WBCT 


country 


7.9 


7.8 


71 


7,4 


1.9 


WIHT 


AC 


5.4 


5.6 


5.6 


6.1 


6.4 


WKLa 


aRum 


3.6 


3.1 


4.2 


5.4 


5.5 


WOOMIM 


N/I 


7.3 


5.5 


7.1 


6.1 


5.4 


WOOO-FM 


AC 


5.0 


60 


7 1 


6.5 


5.3 


WCUZ-FH 


counby 


2.8 


4.3 


3.5 


3.7 


4.1 


mm 


top 40 


2.7 


2.4 


41 


4.1 


3.5 


wool 


oldies 


4.2 


3.8 


38 


3.5 


3.2 


WTRV 


tazz 


3.8 


3.2 


3.3 


3.8 


3.2 


WMW 


rel^s 


2.8 


2.6 


2.5 


2.8 


2.9 


WMIH 


adult std 


33 


3.1 


3i 


2.9 


2.2 


WFGR 


classical 


2.5 


3.2 


21 


28 


1.8 


WMUS-FH 


counby 


2.2 


2.0 


16 


1.6 


1.7 


WFUR'FM 


relics 


1.8 


2.1 


16 


1,7 


1.3 


WGHNAW-FII 


AC 


.4 


.8 


6 


,4 


1.2 


ALLENTOWN, PA.— (66) 




WAEI.FM 


top 40 


13.4 


131 


117 14.112.2 


WCIO 


(ttjntry 


89 


11.4 


91 11310.6 


WliV 


AC 


86 


88 


9.4 


81 


9.6 


WODC 


oklies 


11.3 


9.3 


9.4 


9,4 


9.4 


WZZO 


album 


9.0 


8.7 


9.9 


8,7 


8.7 


WMP 


adult sM 


3.8 


4.4 


4.0 


4,7 


3.6 


WADAM 


VI 


39 


4,7 


4,7 


4,4 


3.3 


WUSP 


album 


27 


25 


3,3 


22 


2.7 


WABC 


N/I 


12 


6 


.7 


,9 


1.7 


WOR 


N/I 


1.0 


5 


,8 


,7 


1.7 


WEST 


adult std 


14 


2,3 


21 


19 


1.4 


wns 


country 


1.2 


9 


1.1 


1,1 


1.4 


WMGt 


cisrock 


18 


1.6 


16 


1,6 


1.3 


WUSL 


RSB 


1.2 


1.1 


10 


1.0 


1.2 


WKIO 


bi<i40 


16 


1.3 


1.7 


IJ 


1.1 


wwrr 


couriby 


2.3 


20 


1.4 


1.4 


1.1 


WRXI-AM 


oid«s 


8 


9 


.7 


5 


1.0 


AKRON, 


OHIO-(67) 






WMII 


oldies 


57 


50 


6 7 


54 


6.3 


WOMX 


counby 


8.2 


7.8 


7.5 


7.6 


6.0 


WKDD 


AC 


4.9 


5.8 


5.7 


4.1 


5.4 


WOOK 


AC 


4.8 


59 


55 


5.3 


5.3 


WNIR 


IVT 


6.0 


5.9 


5.2 


6.0 


S.3 


WTAM 


N/T 


3.3 


2.2 


3.2 


3.5 


4.8 


WMR 


m 


4.0 


3.0 


28 


3.5 


4.6 


WME-FM 


album 


6.3 


5.5 


53 


46 


4.6 


WMtn 


AC 


1.5 


2.0 


3.6 


4.2 


4.5 


WKCI 


album 


4.2 


5.0 


50 


5.0 


4.4 


WZAK 


RSB 


3.9 


39 


4.6 


3.3 


3.9 


WGAR 


counby 


4.7 


34 


27 


3.6 


3.4 


WEKZ 


modeni 


31 


3.0 


2.9 


33 


2.1 


WMMS 


album 


3.8 


3.6 


3.3 


3.8 


2.8 


WRMR 


adult std 


3.5 


3.3 


2.6 


3.3 


2.8 


WQAL 


AC 


2.6 


3.5 


3.0 


2.7 


2.5 


WZIM 


top 40 


20 


2.0 


2.6 


23 


2.4 


WKWV 


jazz 


1.9 


2.0 


2.4 


18 


1.8 


WOXK 


countiy 


2.0 


1.9 


1.8 


2.3 


1.7 


WROK 


album 


9 


1.0 


8 


1.4 


1.5 


WCL» 


classical 


10 


1.0 


15 




1.2 


wmR 


sports 


26 


31 


1.6 


16 


1.0 


KNOXVILLE, TENN.— (68) 




wm-FM 


country 


22.4 


218 


17.9 21.722.4 


WIXB 


AC 


108 


125 


11.6 


9.3 


9.5 


wvrsT 


top 40 


90 


7 1 


7.6 


7.4 


8.4 


WIMZ-FM 


album 


11.1 


10.3 


7.4 


7.5 


6.9 


WMTU 


oldies 


6.6 


58 


5.5 


6.5 


6.8 


wmi-AM-FM m 


5.9 


68 


6.3 


5.2 


5.7 


WOKI 


cisrock 


4.2 


4.0 


3.3 


5.7 


S.S 


wxvo 


album 




7 


5.5 


44 


4.5 


WW 


counby 


4.6 


46 


4.9 


2.9 


3.2 


WIU 


religious 


28 


2.9 


43 


40 


2.7 


WIIF2 


modem 


21 


1.6 


2.7 


2.4 


2.5 


WIGII 


RSB 


15 


1.2 


23 




2.2 


waiBAM 


adult stud 




.9 




10 


l.S 


WGAP-AM-FM counby 


1.7 


2.0 


16 


17 


1.3 


WDLY 


counby 


1.1 


.4 


6 


.8 


1.0 



EL PASO, TE)(AS— (69) 
HPIIB top 40/rhythm 13.8 15.5 15.5 13717.3 
KIM album 14.2 112 114 10810.5 
KBIIA-AM-FII Spamsb 13.3 13.5 12.4 14 410.1 
IISII AC 64 7.2 6.7 7.8 8.0 



Call 


Fornil 


Su 
'97 


Fa 

'97 


w 

'98 


'IS 


Su 
'98 


mn 


oldies 


48 


6.2 


61 


4.9 


7.4 


HISN-FM 


AC 


69 


7.1 


6.9 


8.4 


6.0 


AHEr-FM 


counby 


43 


6.6 


6.2 


5.7 


5.1 


XHH/XIPV 


Spanish 


33 


27 


3.2 


3.2 


3.6 


nSM-AM 


N/I 


4.6 


3.8 


3.7 


3.9 


3.4 


MIH 


country 


2.3 


21 


17 


2.8 


2.9 


UNT 


Spanish 


3.5 


21 


2.7 


3.1 


2.3 


XEWR 


Spanish 


2.5 


1.4 


1.7 


2.0 


1.6 


HIOD 


sports 


1.1 


2.6 


1.8 


1.4 


1.3 


mv 


Spanish 


.4 


.5 


1.0 


.6 


1.3 


XHGU 


Spanish 


8 


.5 


7 


.7 


1.3 


XRW 


Spanish 


10 


1.1 


8 


.8 


1.2 


XHIM 


Spanish 


4 


13 


3 


.5 


1.1 


ALBUQUERQUE, N.M.— (70) 


nOB4M 


N/I 


8.2 


8.5 


93 


87 


8.4 


HIST 


country 


11.1 


11.6 


10.2 


9.3 


7.8 


HOI 


ds rock 


4.1 


3.7 


45 


5.1 


5.6 


un 


album 


5.3 


5.0 


5.1 


55 


5.2 


(HFM-FM 


classical 


5.0 


4.7 


5.1 


3.6 


4.7 


IPEI 


AC 


48 


4.6 


5.3 


5.0 


4.6 


nu 


top4()/rhythm 3.4 


4.3 


43 


40 


4.5 


nOB-FM 


AC 


4.1 


3.3 


5.4 


5.2 


4.3 


HSS 


top40/rhybim 5.6 


58 


4.3 


4.2 


4.1 


KTBl 


country 


32 


3.6 


35 


46 


4.1 


OMG 


RSB oldies 


.3 


.8 


9 


30 


3.9 


IZIl-AII-FII 


oUies 


5.1 


3.9 


3.4 


29 


3.7 


tM 


adult sbt 


3.0 


3.1 


3.3 


3.9 


3.4 


UKA 


AC 


4.3 


3.6 


3.8 


3.0 


3.4 


niG 


modern 


3.8 


3.8 


34 


40 


3.0 


KLVO 


Spanish 


32 


1.7 


3.3 


31 


2.6 


USA 


cIs rock 


3,1 


2,9 


23 


2.8 


2.S 


UIG 


oldies 


10 


20 


1.6 


2.5 


1.9 


KRZN 


jazz 


22 


2.6 


21 


20 


1.9 


K1«T 


leligious 


1,1 


1.2 


1.0 


.7 


1.5 


KE2F 


AC 


,6 


.6 


.5 


.3 


1.2 


KHMl 


sports 


.7 


.9 


1.3 


.8 


1.2 


ABAC 


biple-A 


,4 




.8 


8 


1.0 


KR2r.AI4 


sports 


,9 


7 


11 


.4 


1.0 


SYRACUSE, N.Y.— (71) 




WBBS 


country 


97 


97 


97 


93 


9.7 


WSTR 


N/T 


7,6 


7.7 


8.4 


79 


8.9 


WAOX 


album 


7,1 


7.5 


7.9 


7.3 


7.6 


WHTO 


top 40 


8,7 


7.4 


6.9 


7.4 


7.2 


WWHT 


top 40 


6,6 


4,9 


5.5 


6.4 


6.7 


WSEX-FM 


oldies 


6,4 


6,4 


6.3 


5.2 


5.9 


wm 


AC 


6,6 


7,4 


6,7 


7,6 


5.7 


Win 


AC 


3,5 


46 


5,8 


49 


4.6 


wiKW/win 


clsrodr 


5.0 




5,0 


4i 


4.6 


WKRL 


modem 


4.8 


4.3 


4.1 


4.0 


3.6 


WFBL 


adult s<d 


2.6 


2.6 


3.0 


24 


3.0 


WHEN4M 


sports 


1,6 


24 


2.6 


2,1 


2.4 


WRDS 


RSB adult 


2,6 


25 


1.9 


28 


2.3 


WFRGFM 


counby 


22 


1.8 


1.4 


1,7 


2.2 


•TlAVaMBtO 


adult std 


2,4 


2,3 


17 


23 


1.9 


WSCP-FM 


country 


,9 


,1 


1.4 


1,7 


1.7 


WHCO 


lazz 


,5 


,7 


.8 


1,2 


1.0 


WRSS 


N/I 


12 


1,3 


17 


,8 


1.0 


OMAHA, 


NEB.— (72) 






IIE20-FII 


album 


84 


9.0 


99 


10111. 0 


nn 


countiy 


8.6 


8.0 


69 


9.4 


9.5 


AFAB 


N/I 


69 


7.3 


86 


6.6 


8.6 


KDl 


AC 


44 


4.6 


5.9 


7.2 


8.0 


UU 


top 40 


74 


7.0 


6.3 


7.0 


7.4 


nFM 


AC 


58 


7.3 


69 


49 


5.6 


IGOR 


oldies 


79 


5.6 


63 


72 


5.6 


W0W.FM 


couiiby 


64 


55 


51 


5.2 


5.5 


aui 


N/T 


4.3 


5.0 


54 


49 


4.1 


nco 


cisrock 


6.9 


7.0 


62 


5.9 


3.6 


an 


cisrock 


n 


4.2 


3.9 


2.3 


3.1 


W0W4II 


counby 


2.4 


4.0 


18 


26 


2.7 


II0T1).FM 


adult std 


12 


1.5 


1.1 


13 


2.5 


lEsr 


AC 


2.1 


22 


2.0 


30 


2.1 


tnp 


AC 


2.8 


3.5 


3.2 


22 


l.S 


lOTDAM 


adult std 


.7 


4 




16 


1.7 


■OSR 


sports 


1.3 


2.2 


1.0 


1.7 


1.4 


HARRISBURG, PA.— (73) 




WRm-FM 


Up 40 


105 


9.1 


11.3 10.212.0 


WHP 


N/I 


99 


8.0 


103 


8.0 


8.3 


WRBT 


counby 


5.7 


6.8 


7.2 


7.8 


8.1 


WRW 


cIs rock 


67 


7.1 


7.2 


7.2 


6.9 


WOXA-FM 


album 


5.2 


5.6 


5.8 


5.1 


(.0 


WWn..AII-FII 


oldies 


7.2 


6.9 


5.2 


5.3 


5.5 


WRA2 


counby 


6.5 


5.6 


38 


6.1 


5.0 


WIPA 


album 


56 


5.6 


4.5 


5.6 


4.9 


WR02 


AC 


4.2 


3.6 


3.9 


4,2 


3.2 


WLAN-FM 


bid 40 


26 


21 


32 


2,6 


3.1 


Wlffl.-AI4 


adult sM 


32 


3.4 


2.9 


3,4 


2.9 


WICT 


RtB adult 


1.5 


2.5 


2.1 


3.0 


2.S 


WUR 


N/I 


1.8 


2.4 


2.5 


1.8 


2.1 


WNCE 


easy 


3.3 


2.6 


2.6 


1.8 


2.1 


WHTl-FM 


couubY 


3.3 


1.9 


1.8 


17 


1.8 


WARMFM 


AC 


1.6 


2.1 


1.3 


IS 


1.6 


WCGK 


cisrock 


2.0 


2.3 


24 


1.4 


1.6 


WDAC 


religious 


1,3 


1.4 


2.5 


12 


l.S 


wno 


N/I 


11 


13 


10 


17 


1.3 


wgiY 


AC 




.6 


6 


8 


1.2 


WVO) 


top 40 


,6 


1.0 


1.3 


\2 


12 


TOLEDO, OHIO— (76) 






wnio 


country 


139 


13.0 


11.7 12.413.5 


WVB 


top 40 


8,9 


10.2 


10.7 


9.611.6 


WRyF 


AC 


7,4 


76 


8.9 


87 


7.5 


WWWM'FM 


AC 


80 


7.1 


6.7 


65 


6.3 


whu 


album 


7,8 


68 


56 


6.1 


5.9 


WRW 


oldies 


58 


6.2 


4 7 


6.3 


5.2 


WSPO 


N/T 


6.0 


6.6 


6.2 


5.6 


5.1 



Call 


Foraat 


Su 
'97 


Fa 

'97 


w 

'98 


■9i 


Su 
■98 


WlUC 


RSB 


2.0 


4.2 


3.9 


3.8 


4.4 


WXffl 




1 2 


1 6 


3.2 


4 1 


4.1 


WCWA 


adult std 


26 


3.1 


25 


2.6 


2.9 


W8UZ 


album 


3.6 


50 


34 


3.4 


2.1 


WIR 


N/T 


2.7 


2-9 


2.7 


2.7 


2.S 


WIMI 


RSB adult 


2.0 


16 


20 


22 


2.3 


WIZE 


cisrock 


3.2 


27 


25 


1.7 


1.9 


cim 


modem 


9 


11 


1.4 


1.5 


1.3 


WIWR 


lop 40 


12 


17 


15 


17 


1.3 


SPRINGFIELD, MASS.— (77) 


WM«S-FM 


AC 


9.2 


93 


9.4 100 


9.4 


WAOV-AN-FM dsiock 


69 


63 


10.2 


8.7 


7.8 


wpn 


counby 


lOO 


81 


8.2 


7.7 


6.9 


WHTINM 


N/T 


5,6 


4.8 


6.0 


63 


8.5 


WHTN-fM 


AC 


6,4 


7.2 


7.1 


73 


1.3 


WRSS 


top 40 


4,8 


40 


44 


5.5 


5.3 


WTIC-FM 


AC 


51 


42 


4.5 


4.6 


4.9 


WMAS-AM 


adult std 


4,7 


3.8 


4.8 


3.5 


3.8 


WKHZ 


W 


3,2 


3.7 


3,7 


3.5 


3.3 


WNMP-FM 


modern 


27 


27 


21 


2.2 


3.2 


WRCR 


AC 


2,8 


27 


27 


26 


3.1 


WAAF 


album 


3,7 


38 


36 


2.7 


2.7 


WCCt'FM 


album 


27 


2.6 


2.6 


3i 


2.7 


WOR&FN 


oldies 


3,2 


3.1 


23 


13 


2.7 


WRn 


biple-A 


1,7 


25 


18 


21 


2.1 


WMRO 


modem 


2,4 


2.0 


1.4 


1.5 


2.0 


WSPR 


Spanish 










1.7 


WZMX 


cIs rock 


,9 


16 


.9 


6 


1.1 


WARE 


adult std 


,4 


.5 




.6 


1.0 


WHMP-AM 


tin 


1,1 


1.3 


14 


1.6 


1.0 


WSRS 


AC 


1,0 


.9 


13 


6 


1.0 


MONTEREY, 


CALIF.-<78) 




nxM 


top 40 


79 


84 


88 


8.8 


9.4 


nOM-FM 


counby 


6,5 


4.6 


5.7 


4.9 


7.1 


KGO 


N/I 


6,4 


7,5 


69 


61 


1.2 


KLOK-FM 


Spanish 


2.4 


3,8 


3.6 


4.3 


4.1 


KCDU 


AC 


33 


4,5 


41 


5.1 


4.3 


(WAV 


AC 


33 


4,1 


48 


4.2 


4^2 


KDCtl 


oldies 


5.4 


4.0 


5.1 


4.5 


4.1 


KPIG 


biplc-A 


3.2 


2.8 


3.6 


4.1 


3.8 


aoQ 


classical 


45 


39 


4.2 


4.7 


3.S 


NOO 


adult sId 


33 


43 


3.0 


2.9 


3.3 


NH)C-FM 


album 


26 


35 


27 


2.4 


3.0 


NUT 


Sparush 


3.3 


2.4 


34 


3J 


2.6 


niAV 


AC 


2,9 


2,6 


1,9 


16 


2.4 


KMBT'FM 


album 


2.2 


1,3 


24 


2.0 


2.3 


HXBR 


sports 


3,1 


1,8 


1,9 


2.7 


2.1 


RSCO/niMY 


N/T 


2,2 


2,9 


3,3 


3.7 


2.1 


RSOL/KZOL 


Spantih 


34 


36 


1,8 


2.2 


2.1 


OOC 


jazz 


1,8 


2,5 


2,8 


27 


1.1 


KK 


N/I 


19 


15 


27 


1.6 


1.1 


ABRO 


Spanish 






1.1 


.8 


1.4 


KSIO 


album 


1,5 


2,3 


1.7 


1.3 


1.3 


ime-FM 


Spanish 


1,3 


,6 


1.6 


1.2 


1.3 


Bu/tm 


Spanisli 










1.1 


KTGE 


Spanish 


2.3 


2,8 


2.2 


2.7 


1.1 


UFA 


Spanish 


18 


1.5 


1.1 


16 


1.0 


COASTAL N.C.— (80) 






wins 


RSB adun 


131 


123 


121 14.012.1 


WRNS.tl|.fM 


counby 


16.5 


16.1 


17.3 17.112.1 


wsa 


album 


70 


86 


83 


7.1 


8.6 


WRHT/WCBZ 


lop 40 


49 


52 


4.6 


S2 


5.0 


WNCI'FM 


Gidies 


3.6 


3.8 


3.8 


4.3 


4.t 


WMGV 


AC 


3.3 


4.4 


4.5 


4.5 


4.3 


WXNR 


modern 


5.0 


41 


4.8 


44 


4.0 


WKIVWKIO 


OMies 


3.2 


3.4 


2.6 


27 


3.2 


VHtRO 


AC 


4.0 


27 


23 


2.5 


3.2 


WIU-FM 


religious 


21 


2.8 


3.4 


2.3 


2.5 


WQSl 


top 40 


2.1 


1.6 


1.8 


2.1 


2.9 


WRSf 


RSB 


.4 


17 


1.8 


18 


2.2 


WZIS 


adult std 


.7 


1.4 


1.0 


1.8 


l.S 


WANG 


cisrock 


1.1 


.7 


.8 


.8 


1.4 


WMNI 


RSB 


4 


6 


8 


,5 


1.4 


WXQR 


cisrock 


13 


14 


1.3 


1.1 


1.4 


WNIR/WZBR 


counby 


13 


18 


21 


2.7 


1.3 


WW 


W 


7 


1.1 


1.4 


1.2 


1.3 


WROU 


album 


21 


1.6 


10 


1.1 


1.1 


WCZI 


spoils 


.6 


.7 




.7 


l.S 


WFU 


RSB adult 


1.7 


.8 


13 


1.8 


1.0 


WROS 


adult std 


.6 








1.0 


WIOW 


religious 


4 


.7 






1.0 


BATON ROUGE, LA.— (81) 




WOGL 


dsrock 


6.3 


5.8 


6.4 


5.5 


8.1 


WniR-FM 


counby 


10.2 


11.1 


99 


90 


8.1 


WtMX 


RSB 


7.5 


7.7 


7 6 


7.3 


7.1 


KRVE 


AC 


6.1 


6.2 


5.0 


44 


6.8 


MW. 


RSB adult 


3.9 


5.3 


51 


5.2 


6.1 


WIOR 


RtB oldies 


6.6 


4.9 


6.0 


5.0 


5.G 


WXCT 


counby 


5.4 


4.3 


58 


8.0 


5.5 


WLSS 


top 40 


3.9 


4.5 


4,7 


39 


5.0 


wiao 


N/I 


5.5 


5.6 


67 


60 


4.6 


wnw-FM 


album 


32 


3.1 


4,0 


3.6 


4.1 


Rir 


RSB 


52 


4.2 


50 


4.8 


3.7 


MIMA 


top 40 


4.7 


4.2 


38 


4.1 


3.7 


wu* 


counby 


3.5 


3.0 


33 


38 


2.5 


WOCK 


relipous 


1.6 


1.9 


1.5 


2,0 


2.2 


WTGE 


oldies 


2 7 


3.3 


18 


1.9 


l.S 


WIBR 


sports 


1.4 


1.2 


7 


10 


1.5 


WNDC 


religious 


20 


16 


1.9 


17 


1.3 


WPFC 


religious 


11 


10 


15 


17 


1.2 


WVUI-AM 


religious 






4 




1.2 


WOOE-FM 


RSB 


21 


13 


1.4 


17 


1.0 
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Veronis, Suhler Report Predicts Sunny 
Skies For Radio Industry's Rottom Line 



Ignore the doomsayers. 

Despite talk of a potential reces- 
sion, buzz that radio consolidation 
might soon compromise the medium's 
profitability, and warnings of a shift 
in consumer interest from traditional 
media, the near future for the radio 
broadcasting industry looks as opti- 
mistic as a sunny day in Seattle. 

According to the Veronis, Suhler & 
Associates Communications Industrj' 
Forecast — an exhaustive annual 
analysis of a dozen industry seg- 
ments — deregulation in the radio 
business has led to a surge in adwr- 
tising, which should continue for at 
lea.st another iiw years. Unlike TV 
and daily newspapers, radio has held 
virtually the same listening audience 
that it did in 1986. And that reces- 
sion? Looking at such an event his- 
torically, Veronis anticipates that the 
industi^'s corporate and competitive 
strengths would keep the market- 
place bullish in the face of such. 

The 388-page annual report on 
communications media, admittedly, Ls 
a monster to digest, filled with more 
figures than that list of numbers a 
few pages from here that we call the 
Hot 100. But what it tells us is all- 
important. The radio industry has 
redefined itself since passage of the 
Telecommunications Act in Februarj' 
1996, prompting uncharted changes 
in the ways that radio Is programmed, 
sold, bought, and heard by con- 
sumers. Nearly three years later, 
w^'re hearing that it bodes \to1I for an 
industrj' that has not only added some 
zeroes to its worth but has become a 
respected player on Madison A\'enue. 

In 199.5, the year before the his- 
toric Telecommunications Act was 
pas.sed, Ti mergers and acquisitions 
came dowTi, with an aggregate \'alue 
of $1 .2 billion, according to the report. 
Two years later, some 177 deals 
ensued, valued at $14.7 billion. As a 
result, by allowing group owners to 
lay claim to more stations in a single 
market (the act allows for ownership 
of eight stations in large markets and 
Vne in smaller markets), radio station 
owners have been able to combine 
facilities, eliminate duplicate func- 
tions, reduce management costs, and 
lower rent, ultimately saving money. 

They've also been making it like 
never before. Veronis notes that con- 
solidation has created opportunities 
to provide msjor national advertisers 
with one-stop shopping for national ad 
campaigns, while packaging ad- 
vertising opportunities on the local 
level, too. Over the last five years, 
overall advertising on radio has 
gro«'n faster than sales for TV daily 
newspapers, outdoor, and the Yellon' 
Riges (a traditional benchmark). The 
only medium that has grown faster is 
cable TV Veronis attributes this, in 
large part, to con.solidation. 

"Duopolies allow radio station own- 
ers to expand their reach in a market, 
enhance their demographic base, or 
diversify by appealing to multiple 
demographic groups," the report 



says. "Duopolies have more invento- 
ry to sell and greater flexibility in 
packaging that inventory, making 
radio more appealing to advertisers. 
Radio operators can [also] offer na- 
tional advertisers an extensive mar- 
ket reach, both within markets and 




by Chtick Taylor 

acrass markets, in a single buy." 

The Radio Advertising Bureau, 
which tracks radio spot revenue, sa>'s 
that the third quarter of 1998 alone 
posted a 15% gain in local and nation- 
al ad sales, 12.5*^ higher than the 
.same period in '97. Radio has shown 
an increase in advertising revCTue for 
73 straight months. 



H 



OW HAS ALL OF THIS affected 
radio listening? While consumer lis- 
tening habits remain unchanged since 
1986, the Veronis report says, broad- 
cast TV has lost 26.6 share points to 
cable, and newspaper circulation has 
declined by 5.7 million in that time. 

In an era of audience fragmenta- 
tion, the cumulati\'e radio audience 
actually rose by 5JS% between '87 and 
'92 and by an additional 4.8% between 
'92 and '97. The only other major 
advertising outlet whose audience has 
grown significantly is cable TV 

Veroms attributes this to the medi- 
um's flexibility. Faced with at-home 
competition from cable, home video, 
and of course the Internet, home lis- 
tening did decline by 23.8%, but that 
was offset by an auto audience 
increase of 4.'j.l% since 1986. The 
report predicts that in-home listening 
will continue to decline through 2002, 
by 1.6%. But it also predicts a 1.4% 
increase in auto listening, despite the 
prohferation of CD players. "At one 
time, auto sound technology was 
thought to be a threat to autonvobile 
radio listening, but people who are 
heavy media users spend time with 
all media, even media that appear to 
be competing," the report explains. 

"Thus, people who spend die most 
time on the Internet also spend the most 
time watching tele\ision. People who 
are interested in music will pla.v record- 
ings in their cars, but will also listen to 
the radio to hear the latest releases." 

Radio formats, over time, hare also 
seen shifts in popularity m^r the air- 
waves, contributing to the overall 
advertising climate. According to 
Veronis, news/talk has gained the 
most outlets since 1992, at 620, fol- 
lowed by clas.sic rock, religious, Span- 
ish, modem rock, and country (which 
gained 214 stations between 1992 and 
1994, but has lost 130 since '94), while 



adult contemporary has lost the most, 
at .324, with top 40, mainstream rock, 
easy listening, and oldies following. 

Veronis predicts that consolidation 
will ultimately lead to fewer format 
changes in the future, saying that 
"when stations are competing, there 
is an incentive to adopt the most 
mainstream format in order to at- 
tract the largest audience," leading to 
head-to-head competition with other 
stations in the .same format, with the 
loser ultimately switching. "Under 
consolidation, there will be an incen- 
tive for owners to select formats that 
attract the lai-gest audience over an 
array of stations. Group owners will 
likely choose formats to e.xpand their 
[overall] audience," resulting in less 
competition in the same format and, 
ultimately, less format .switching. 

What does this mean for radio's 
future? Veronis foresees that radio 
advertising will rise at a 9'i% com- 
pounded annual rate over the next 
hw yeiu-s — the .same rate of increase 
as over the last five years. Total 
spending will climb from $13.5 billion 
in 1997 to $21.1 billion in 2002. 

"The radio industry has announced 
its intention to increase its share of 
local market advertising from its his- 
torical 7% to 10%, particularly tar- 
geting newspapers and Yellow Pages 
for ad dollars," the report says. "Mean- 
while, as a result of cross-market con- 
solidation, radio is also better posi- 
tioned to attract national advertising." 

Veronis also points to crass-media 
consolidation, where radio groups 
have acquired outdoor media compa- 
nies in order to extend their overall 
advertising reach. "An advertising 
sales effort that combines billboards 
and radio presents a compelling case 
for advertisers looking to reach peo- 
ple in transit," it says. 

In total, the study predicts that 
local advertising on radio will reach 
$16.4 bilUon by 2002, from $10.6 bil- 
lion in 1997. National spot advertising 
w ill grow faster "as operators inte- 
grate their newly acquired stations 
and improve their ability to sell time 
across markets." By 2002, Veronis 
projects national spot radio ad- 
vertising will rise to $3.9 billion, up 
from $2.5 billion in 1997. 

Finally, Veronis forecasts that 
advertising across all media should be 
shielded from recent economic shifts 
that hare fostered uncertainty about 
what's ahead in the U.S. Should a 
rece.ssion occur in 1999, the firm ex- 
pects the communications industrj' to 
follow a pattern seen during the re- 
cession of the '80s and expand gradu- 
ally, outpacing the overall economj'. 

"In the event of such a recession, as 
in the one of 1980-81 , a strong underly- 
ing corporate structure and a compet- 
iti\c marketplace should .sustain s[)cnd- 
ing on advertising," the report says. "At 
present advertising is in the midst of a 
long-term upward trend. Even if a 
downturn should occur next year, we 
believe that the advertising market is 
well-positioned to override it" 



Strassell Finds The Right Mix 
In Boston, New Point In Minn. 



T OU CAN EXCUSE WBMX 
(Mix 98.5) Boston PD Greg Stras- 
sell for pausing to catch his breath 
right about now. After spending 
an intense three months 
researching and then flipping jazz 
KM.JZ Minneapolis to modern 
adult WXPT (the Point), he came 
home to Mix 98.5 to oversee its 
huge, two-day free concert. After 
40,000 braved the rain for the 

Saturday show, 

more than 100,000 
enjoyed Hootie & 
the Blowfish and 
Barenaked Ladies 
under more com- 
fortable conditions 
on Sunday. 

Since CBS ac- 
quired WBMX, 
Strassell has seen 
his duties grow. 
"My day-to-day job 
is programming 
the Mix," he says. 
"About three times 
a month, they tap 
me on the shoulder 
to work on other 
projects. I just fin- 
ished with the 
Point; now I'll help 
them find [a PD] replacement at 
KAMX Austin, Texas. Plus, I'll 
still help [new Point PD] Dusty 
Hayes with anything he needs. I 
look forward to networking a lot 
of information and promotional 
ideas with him." 

Stra.s.sell has a special intere.st 
in Minneapolis, having pro- 
grammed top 40 WLOL there 
until it was sold to Minnesota 
Public Broadcasting. "It's a great 
community that's still under- 
radioed," he explains. "It's very 
Caucasian and, much like Boston, 
led us to feel that some sort of 
rock AC would work here. After 
three months of research, I found 
that no one was doing modem AC. 
Pieces of it were on [top 40] 
KDWB, (adult top 40 KSTP-FM) 
KS95, and modern KZNT/KZNZ 
[the Zone]. Plus, only three sta- 
tions were serving women — 
KSTP KDWB, and our sister, soft 
AC WLTE. 

"We wanted to build an AC 
wall to super-serve females, as 
KS95 and KDWB are very broad. 
Lite [WLTE] has been doing phe- 
nomenally well; the Point would 
bring younger women into the 
mix. I spent a month planning it, 
and once CBS COO John (^hron 
and (WLTE and the Point] GM 
Rolf Pepple gave me the green 
light, it took me two days to get it 
on the air. Dusty came up to over- 
see the sign-on, and it turned out 
that he was the perfect PD for the 
station." 

Strassell engineered a format 
flip from hot AC to modern adult 
for WBMX in January of '97, al- 
though he points out significant 




differences. "The Mix has the 
heritage of being an AC in Boston 
for about 20 years," he saj's. "The 
Point was designed and built from 
scratch. It had no images from the 
past, which w ill help it get out of 
the box quicker. It has taken 
almost two years for the Mix to 
.shed its AC baggage. 

"We've always been going up 
against [top 40 WXKS-FM] Kiss 

108; we just had to 

find a unique waj' 
to do it so their her- 
itage would become 
more of a hin- 
drance [than] an 
asset. So we came 
on with a fresher 
presentation and 
promos. We didn't 
make WBMX any 
younger but more 
contemporarj'. We 
jettisoned every- 
thing about the old 
Mix to make a 



GREG STRASSIll 

Program Director 
WBMX Boston 



pomt 

"Optimisticalljs 
we hoped that 
[market recogni- 
tion for the new 
format] would go 
faster, but realisticallj; we real- 
ized that it would take a while. It 
has been an interesting 18 
months, waiting for the payoff. We 
left traditional AC, gambling on 
research that indicated the music 
would dry up. Over the short 
term, it wasn't easy to wait for it 
to happen, but it did." 

Here's a recent hour on WBMX: 
Barenaked Ladies, "One Week"; 
10,000 Maniacs, "What's The Mat- 
ter Here?"; Brian Setzer Orches- 
tra, 'Jump Jive An' Wail"; Jewel, 
"Who Will Save Your Soul"; Verve 
Pipe, "The Freshmen"; Third Eye 
Blind, "How's It Going To Be"; 
Dave Matthews Band, "Ants 
Marching"; Stevie Nicks, "If You 
Ever Did Beliere"; Fastball, "The 
Way"; Sugar Ray, "Fly"; and Ala- 
nis Morissette, "Thank U." 

Finding the right music mix 
was a matter of proper testing. 
"We adjusted the screens and 
based them on music tastes, not 
station preferences," he says. "We 
screened out AC fans and tested 
only those into modern adult 
music. It hurt our Pis in the short 
term but attracted the right kind 
of new listeners, who happened to 
be the Pis of other stations. Now 
they're ours." 

What makes a modern adult 
music mix? "It's all in how you 
rotate the records," he explains. 
"We expose our songs and set 
them up carefully. When you com- 
pare our logs with other stations, 
you'd think that, overall, we're 
pretty conservative. Yet we do 
take chances on records we 
believe in." 

JEFF SILBERMiW 
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Lively Debates, Breakthrough Award 
Mark The '98 Music Vid Conference 



Music video conference 

REFLECTIONS: The 1998 Bill- 
board Music Video Conference has 
come and gone, and here's a look 
back at some of the highlights, both 
the ridiculous and the sublime. 

The conference — which took 
place Nov. 4-6 at the Sheraton Uni- 
versal in Universal City, Calif. — 
featured a keynote speech by 
Warner Bros. Records Inc. presi- 
dent Phil Quartararo. Address- 
ing questions about when Warner 
Bros, would adopt a policy for 
music videos on the Internet, he 
said that he expects the company 
to a have a policy in place "by the 
end of the year" (Billboard&i/- 
tetin, Nov. 6). 



r ANEL OVERVIEW: 
The national networks 
panel focused on spinoff 
channels. Although the 
majority of national net- 
works have launched 
spinoff channels, TNN/ 
CMT president David 
Hall said that he was a 
"digital spinoff naysayer" 
and that his networks 
would focus more on 
developing new online 
ventures. 

The video promoters 
panel was another well- 
attended discussion. 
Moderated by BET 
music director Gregg 
Diggs, the panel explored the dif- 
fering dynamics betw'een indepen- 
dent promoters and record-label 
promoters. Things got a Mttle heat- 
ed when a debate ensued over 
which type of promoter is more 
effective. 

One of the more provocative 
moments came when Diggs said he 
didn't understand how he could get 
calls from "four different people 
asking the same question about one 
video . . . Given a choice, I would 
rather deal with just one person at 
the record company about a video." 
Reasons given for multiple people 
working on one video ranged from 
lack of communication between 
promoters to enthusiasm for that 
video. 

The consensus of many on the 
panel and in the audience was that 
independent promoters don't have 
the corporate responsibilities that 
may limit them from spending 
quality time with programmers. 
Label promoters are perceived as 
long-term developers of an artist's 
video career, as oppased to people 
who work on a project-by-project 
basis. 

The music video reunion panel 
and the artists' panel provided the 
most lighthearted moments. A 
running joke on the reunion panel 
was that back in the early days of 
music video, "you got a video on 
MTV by just making one," said for- 
mer MTV exec Abbey Konowitch, 




by Carta 
Hay 



who is currently MCA Records 
executive VE 

Awards show recap: with- 
out question, the most nerve-rack- 
ing moment for us came when 
comedian Eddie Griffin, who was 
scheduled to host the 1998 Bill- 
board Music Video Awards, can- 
celed at the last minute due to 
health problems. 

With some amazing teamwork 
and the help of Billboard R&B 
music editor Anita Samuels, we 
were able to enlist Tevin Campbell 
to be the host of the awards show. 
Campbell, like the true pro he is, 
rose to the occasion and prov^ to 
be a great host 

A glorifying moment at the 
^^^^ awards show came when 
Paul Hunter won the 
award for director of the 
year. We couldn't help 
but remember that at 
last year's conference. 
Hunter participated in 
the directors' panel; 
there he talked about 
how African-American 
directors such as him- 
self were often limited 
to directing only R&B 
and hip-hop videos. 
Hunter was brave 
enough to be openly crit- 
ical of these racial barri- 
ers in a room full of in- 
dustry people, and he 
spoke about his desire to direct 
rock videos if given the chance. 

This year. Hunter broke through 
by directing his first rock video — 
Everclear's "Rather Of Mine" (The 
Eye, Billboard, Aug. 1). Since then, 
other rock videos Hunter has 
directed include the award-win- 
ning Marilyn Manson clip "The 
Dope Show" and matchbox 20*8 
"Back 2 Good." During his speech. 
Hunter thanked his colleagues, the 
record companies that hired him 
for projects, and Manson for his 
"vision." 

See page 1 for a complete story 
on the 1998 Billboard Music Video 
Awards. 

A SPECIAL THANK YOU: It 
was gratifying to hear people say 
that this was the best Billboard 
Music Video Conference they've 
been to in years. So we want to say 
a heartfelt thank you to all the 
conference attendees, sponsors 
(Motown Records, the Box, Colum- 
bia Records, and Interscope Rec- 
ords), artists, publicists, managers, 
and Billboard colleagues for mak- 
ing this such a successful and 
unforgettable conference. We 
couldn't have done it without you. 

And it's not too early to mark 
your calendar for next year's Bill- 
board Music Video Conference. It 
will take place Nov. 1&-12, 1999, at 
the Loews Santa Monica Beach 
Hotel in Santa Monica, Calif 



Billtxxird. Video Monitor. 

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 

•NEW ONS" ARE REPORTED BY THE NETWORKS (NOT BY BDS) FOR THE WEEK AHEAD 



_/ 



14 hours daily 
1899 9tfi Slre«l NE, 
WMhinglon. D.C. 20018 

1 Fallti Evans, Love Like Ttiis 

2 Lsuryn HMI. Doa Wod (That Thir^ 

3 Brandy, Have You Ever? 

4 112. Lo^e Me 

5 Dtbofiti CcK, rfctndy's 5up(ra«) lb Be Hert 

6 Ghetto Mafia, In Decatur 

7 JO & Marlah Cwvy, Sweetheart 

8 Jay-Z. Hard Knock Lrie 

9 BlackstTMt k Mya, Take Me There 

10 WHI Smith. Miami 

11 Aaron Hail. All The Places 

12 Kirk Franklin, lean On Me 

13 R. Kelly. H«ne Alone 

14 Xscape. My LiHIe S«cret 

15 Dni«IFHLRiteni,H(MOKCI<i<'cu'l(M 

16 Case Feat. Joe. Faded Pictures 

17 Outkast, Hcii^ Parks 

18 Next, I Still LMeVou 

19 Cam'ron, Hone & Carnage 

20 Divine. Irately 

21 GcfaM Leveft, Taking Evefything 

22 Brand Nubian, Dsnl Let It Go Id Vour He 

23 Total, IriDpin- 

24 A Tribe Called Quest Rnd A Way 

25 Kelty PrKe. Frier>d Ot M>r>e 

26 Maxwell, Matnmonyr Uayte You 

27 Luther Vandross, I Know 

28 Kenny L3ttimore, Days Like This 

29 HerMfa, Superthug 

30 Nicola. I Can't See 

NEW ONS*« 
2Psc All About U 

Chaka Khan. Don't Talk To Stranger; 
R. KtMf & Cclirw Dion. I'm Your Angel 
Bounty KiMef, Irs A Party 



arao 



Continuous procnmmini 
2806 Opryland Dr., 
N«l>vH)«. TN 37214 

1 Maik Wills, Don't Laugh At Me 

2 Aaron Tippin, For You I Will 

3 Lot Ann Womach, A Liflle Past Lrtlte Roc 

4 IndBtar«NtllMhMB. #«TitLr(taclsa 

5 Wynonna, Wcman To Woman 

6 ShanU IWaM, Honey, I'm Home 

7 Dixit Chidu. Wxle Ov«n Spaces 



8 R«ba McEntirt. Forever Love 

9 Alabama. How Do You Fall In Love 

10 Alan Jackson. I 'll Go On Loving You 

1 1 Toby Keith, Getcna Some 

1 2 BHIy Ray Cyrui, Under The Hood ' 

13 Faith Hill. Let Me Let Go 

14 Terri Clark. You're Easy On The Eyes 

1 5 Dear« Carter. Absence 01 The Heart • 

16 The Wilkimom, Fly 

17 Gary Allan. I'll Take Today 

18 Dtamond Rio, Unbelievable * 

19 Bill Engvall, I'm A Cowboy 

20 io Dec Messiru, SlarKi Be&ide Me * 

21 Larl White. Take Me • 

22 Linda Davis, I'm Yours * 

23 Shannon Brmm, I Won't be * 

24 HMhr TrM. S{Nit Of A Bey, MEdOT a A Ur. ■ 

25 Joe Ditfle, Poor Me < 

26 Alliion Moorar, Alabanu Song * 

27 Tracy Byrd, I Wanna Feel Hiat Way 

28 aint Daniels, When I Grow Up • 

29 Dolly Partoo, Honky Tonk Songs 

30 Lorwstar, tveryinmg's Changed 

31 Brooks & Dunn, »iow Long Gone 

32 Dwight \VMkani, These Arms 

33 T. Graham Brown, Wine Into Water 

34 Patty Loveless. Lji(« Water Into Wine 

35 ShafMi TwMk), f-rnm Tuis Moo»ent On 

36 FMh HI WAlm McGm, Just % Her 1^.. 

37 CMu T iudd, Hrsl Redneck On The Nb 

38 John MKluel Man(|onKry. htokt On To Me 

39 LMa McCann, To Gel M« To You 

40 Swy BcQiB*, HacmS, liMt. Noaxh Gfb 

41 Trini Trigp. Straight Tequila 

42 Billy Ray Cyrus. Time Fw Letting Go * 

43 Dtryf Dodd, A Bitter End 

44 Blackhawk. There You Have It 

45 Jenny Simpson, Ticket Out Of Kansas 

46 Mark Nnler, Slow Down 

47 Alison Kraust, I Give You To His Heart 

48 Sara Evans, Ho Place That Far 

49 Chrta Knight. It Ain't Easy Being Me 

50 Sammy Karshaw, One Day Left To bve 

• IndicalBs Hot Shots 

* * NEW ONS* * 

Chad Brack, Ordinary uie 
Glitk Brooks, Tun-f It Up ifirC B^\n It Owr.i 
Olivia Hewton-John. Precious Love 
Tracy LawrerKe, HI Nfner Pass This Way Again 



ContkHMus programming 
1515 Bro«dway, NT, NY 10036 

1 Will Smith, Miami 

2 Aalfyah, Are You That Somebody? 

3 Uuryn HID, Doo Wop (That Thine) 



4 Everclear, Fatr<r Of Mine 

5 Jay-Z Feat. Amil & Ja, Can 1 Get A.. 

6 Lenny Kravitz, F^ Away 

7 JUanIs Morissctte, Thank U 

8 Mya, Movn' On 

9 Brandy, Have 'I'ou Ei/er? 

10 Everlast, Wnat Its Like 

1 1 Blackstrcel ft Mya, Take Me There 

12 Jtwtl, Hands 

13 All Saints. Newr Ever 

14 Tht OfMnt. P^tty Fly For A White Giiy 

15 Madonna, The Power Ql Good-Bye 

16 Eagle-Eye Ct>erTy, Save Tonight 

17 Shawn Mullint. Lullaby 

18 Dm HI FhI. Redman, How Deep Is Your 

19 New RadKals, You Ot What Vbu Grae 

20 Kom. Got The Life 

21 Sheryl Crow, My Favonte Mistake 

22 Janat, Every Time 

23 DMX, How's It Coin' Down 

24 JD ft Mariah Carey, Sweetheart 

25 Outkatt. HiAa Parks 

26 Farth Evans, Love bke This 

27 MettMd Man, Judgement Day 

28 Matchbox 20, Back 2 Good 

29 Rob Zombie, Uragula 

30 Third Ey« Blind. Jumper 

31 Ice Cube, Pushm" Weight 

32 98 Degrees. Because Of You 

33 Hole, Ceiebrtv Skin 

34 Jay-Z, Hard knock Lite 

35 Goo Goo Dolls. Slide 

36 Marilyn Manson, The Dope Show 

37 DMX. fijit Ryders' Anttwm 

38 Honllah. Touch It 

39 Jmme, Too Old For Me 

40 R.E.M., Daysleeper 

41 Baduirett Soys. I'll fie«i Your tieirt 

42 TQ, Westsid* 

43 Dave Matthews Band, Crush 

44 Big Punteher. You Came Up 

45 'N Sync, Teann' Up My Heart 

46 U2, Swwtest Thing 

47 DMX. MMtwd Man, Mas t b R*. Qnm F, 

48 Barenaked L^tes, One We«k 

49 AeresraW, I Ooni W»il To Miss A Thing 

50 Catit. Never There 

** Indicates MTV Exclusive 

* * NEW ONS* * 

WIritay Hwdgn & Mmk Cany^ Whtn rou Belm 
BackstTMt Boys, All I Have To Grve 
Hole. Malibu 
MetallKa. Turn The Page 
N Sync, (God Must Have Spent) A LRIt Mwe.. 
Big B«d Voodoo Daddy, Mr. PinstrTpe Suit 
DMX, Ruff Ryders Anthem 
Total Feat. Missy EIIMt, Tnppin' 



Continuous procramming 
1515 Broadway. NV, NY 10036 

1 Goo Goo DoMs. Ins 

2 Ainittnith, I Don't 'mnt To Miss A Thmg 

3 Barenaked Lilies. One Week 

4 Matehboa 20, Real World 

5 Alanb Modssctte, Thank U 

6 Madonna, The Pcwer Of Good-Bye 

7 Jewel. Hands 

8 Sheryl Crow, My Favonte Mistake 

9 U2. Sweetest Thing 

10 Eacle-Eye Cherry, Save Tonight 

11 Shawn Mullins, Lullaby 

12 John Mtltencamp, Your Lite Is Now 

13 Lenny Kravtti, Fly Away 

14 R.E.M,, Oaysleeper 

15 Briafi Selzer Ortheitra, Jump Jrve An' Wad 

16 Goo Goo Dolts. Slide 

17 Divas, A Natural Woman 

1 8 HooUe & The Btowfish. I Will Wait 

19 Shanla Twain, From This Moment On 

20 Natalie ImbniglU. Tom 

21 Sugar Ray, Fly 

22 Shattla Twain, You're Snil The One 

23 Pwla Cote, i Don't Want To Wait 

24 Slevie Nicks, H You Ever Did Believe 

25 Third Eye Blind, Semi-Charmed Life 

26 Third Eye BHnd. Jumper 

27 Semisonic, Closing Time 

28 Lauryn HHI. Doo Wop 

29 R. Kelly & Celine Dwn. I'm Yisur Angel 

30 Lenny KrawMz l> IgD Pop, Rebel ReM 

31 lite Wallflowers, One Headlight 

32 Smash Mouth, Walkm' On The Sun 

33 Janet. Every Time 

34 Natalie Merchant, Break Your Heart 

35 Bryan Adams, On A Day Uke Today 

36 Alanh HortsMlte, You Oughta Know 

37 Alanti Mortssetia, Ironic 

38 Green Day. Time 04 Your Life 

39 Dave Matthews Band, Crush 

40 Jewel. Who Will Save Your Soul 

41 Alants Mortlsettt, Hand In My 

42 Malchbw 20, 3 AM 

43 Mariah Carey, Whenever You Call 

44 Cdinc Dion, My Heart Will Go On 

45 Fastball, Fire Escape 

46 Chris ItMk. Please 

47 Aerosmtth, Craiy 

48 Blind Mehm, No Rain 

49 Meat Loel, I'd Oo Anything For Love 

50 Lisa Loeb t Nine Storlet, Slay 

* * NEW ONS* * 

uniKney Hewkft 1 Hviik Cvqi Wen You Beiitye 

Sarah McUachlan, Angel 

Joe Pesci. Vc C^sin Vinny 

Emilia. Big Big World 

Naialte lmbr\«lia. Smoke 

Bonnie RalH. Blue For No Reason 



THE CLIP LIST 



A SAMPLING OF PLAYLISTS SUBMITTED BY 
NATIONAL & LOCAL MUSIC VIDEO OUTLETS FOR 
THE WEEK ENDING NOVEMBER 21, 1998. 



Continuous programming 
1221 Conins Ave 
Miami Beach, FL 33139 

AMERICA'S NO. 1 VIDEO 

Daborah Co. Nobody's Supoowd To Be H»r» 

BOX TOPS 

Aaron HaH, All The Places 
Blackstreet, Take Me There 
Tknbaland, Here We Go 
TotaL Tnppin' 

Brtttany Spears, Baby Oiw More Time 
Destiny's Child, Get On The Bus 
Shaggy Feat. Janet, Luv Me. Luu Me 
Ice Cube, Pushir.' Weight 
P.M. Dawn, I Had No Right 
Tatyana Ai, Boy You Krrack Me Out 
Brandy. Have You Ever? 
DMne, Lattiy 

Faith Evans, Love like This 

The Ofhpring , Pretty Fty 

Cam'ron. Horse & Carnage (Remix) 

Xscape. My bttte Secret 

JD & Marlah Carey. Sweetheart 

112 Feat. Mase, Love Me 

Pete Rock. Tru Master 

NEW 

A-D.O.R.. The Rush 

Big Bad Voodoo Daddy. Mr. Pmslnpe Suit 

Brtvo M Stars, i f. rtie Musk Heal Your Soul 

Brian McKnight. HoM Me iRcmii) 

Cannibus. Nt'KiWOmctry 

Dru HiB, These Are The Times 

Entourage, When 

Jennifcf Love Hewitt. How Do I Deal 

Joe PMci. Yo Cousjn Vinny 

LF.O., If I Can t Have You 

Nicole Renee, Strawberry 

Seal, Human Beings 

Sevendust, Black 

Soul Coughing. Circle 

Tevin Campbell, Another Way 

Trin-l-tee 5:7. Call Hts Name 

WlldchlW. Renegade Master 

Zabrahcad. Get Back 




Continuous programming 
1515 Broadway 
New York, NY 10036 

NEW 

Backlive, 1.000 MCs 

BarenBhed Ladles, It's Alt Bean Done 

Bounty Kilter, It's A Party 

DimAri From Paris. Une Very Stylish Fille 

Emilia. Big Big World 

NaUlie Imbniclia. Smoke 

Method Man, Judgement Day 

Moby, Mcney 

Psycore, I Go So*o 

Seal, Human Beings 

Touch And Go, Would You 




Continuous programming 
299 Queen SI West 
Toronto, Onatario M5V2Z5 

Britney Spears. BaCry One Mere Tmie (new) 

Metttod Man, Judgement Day lr>ewl 

Monster Magnet. Powerlnp (new] 

Timbaland, Here We Go (new) 

Bran Van 3000, Atmdistak (new) 

'N Sync, God Must IHave Spent,. .(new) 

Everiast. What it's Like (new) 

Win Smith, Miami (new) 

Jay-Z, Hard iCnock Life 

Lauryn HitJ, Doo Wop (That Thing) 

Marilyn Manson, The Dope Show 

Big Sugar, The Scene 

Matthew Good Band. Apparrtions 

Rob Zombie, Oragula 

Goo Goo Dolls. Slide 

AtanH Moritsette, Thank U 

Sheryl Crow, My Favonte Mistake 

Dru Hill, How Deep Is Your Love 

Monica, Ttw First Night 

Stars On 54, it You Could Read My Mind 




Continuous programmin| 
1 1 1 1 Uncofai Rd 
Miwni Beach. FL 33139 

Gaitace, Special (Heavy) 
JennMer PaiffB, Cnjsh (Heavy) 
Karen Ramirez, Looking For Love [Heavyl 
Kom, Got iri« Life (Heavy) 
Lenny KravHz, I Belong To You (Heavy) 
Oasis, Acqu^sce (Heavy) 
ShaWra. Ciega. Sordomuda (Heavy) 
Sheryl Crow, My Favorite Mistake {Heavy) 
StirdiHl, Musi: Sourds Better W,tM to. IHwtyl 
Bryan Adam, On A Da, Lii« Today (Medtum) 
Cake, Never There (Medium) 
Oenbegos, Qr^^ In A Lifetime (Medium) 
Dandy Wartnts, Everyday (Medium) 
Dotwi Lewb. If I Could Be The One (Medium) 
El Scnw Gonulii. BuitMas Dt ittnn IMtAurrl 
Fwria Apple. Across Ttw Universe (Wedmm) 
Fun LMin' Criminals, Lave Unliirited (MebiumI 
George Michael. Outside (Medium) 
lltya Kuryihi t Tht VaUtmmai, Inm (MMtunj 
Mote. Cflletsnt,' Skm (Medium) 




2 Iwurs weeiUy 
3900 Main 51 
PhitaddphU, PA 19127 

Datarali Cot, Ncbody's Supposed To Be Here 

Brand Nubian, Doni Let It Go To Your Head 

Jay-Z, Hard KrKx:k Lite 

Big Puntsher. You Came Up 

Fat Joe, Jor>n Bla2e 

ke Cube. Pushm' Weight 

Destiny's Child. Get On The Bus 

Silkk The Shocker, i Ain't My Fault 

DMX, Rough Ryders Anthem 

Noreaga, SuperThug 

Ghetto Twinz. No Pain 

Lauryn HIH, Doo Wop (That Thing) 

OulkasI, Rosa Parks 

Crudal Conflict ScumTT>y 

Cam'ron, Horse & Carnage (Remix) 




TEtevisiOM 



Five hours weekly 
223-225 Washington St 
Newark. NJ 07102 

Madonna, The Power Of Good-Bye 
Chris Isaak, Please 
Kottonnwuth Kinp, Dogs Life 

Matchbox 20, Sack 2 GiM>d 

Sheryl Crow, My Favonte Mistake 

John Metlencamp, Youi Ufe Is Now 

Lertny Kravitz, Fty Away 

Kiss, P^.yl:^o Circus 

Eels, La^t 5tc>D, Ttits Town 

Mark Mangold, 42nd Street 

NataNa Imbruglia, Wishing I Was There 

R. KeOy. Half On A Batiy 

Marilyn Manson, The Dope Show 

Des'ree. Life 

Ace Of Base, Cnjei Summer 
Plastilirva Mosh. Monster Tnjck 
Gerald Levert, Taking Everything 
They MlgM Be Giants, Doctor Worm 
Reel Big Fish, Take On Me 
Local H. All The Kids Are Right 



CMC 



CALlFORNiA MUSIC CHANNEL 



Blackstreet, Take Ue There 

Dru Hill, How Deep Is You' Love 

Shaggy Feat. Janet, Me, Li/v Me 

Xscape, My Lrttle Secret 

Brandy, Ha'^e You Ever? 

'N Sync, Teann' Up My Heart 

Divine, Lately 

38 Degrees, Because Of You 
Lauryn Hill. Doo ViAsp (That Thing) 
Jay-Z, Hard Knock Lrie 
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ARGENTINE BIZ WORRIES THAT '98 GAINS WILL DEFLATE IN '99 

(Co)itiiii(ed from page 8) 



erated 9.9 million units during the 
first six months of 1998 — a tally that 
was 30% higher than the corre- 
sponding period in 1997. 

Piay estimates that the home- 
grown market will end 1998 up 
10%, at appro.ximatel.v 23 million-24 
million units. The previous high 
mark for .sales by CAPIF member 
labels was 20.5 million units in 1993. 

According to the International Fed- 
eration of the Phonographic Industrj' 
(IFPI), the Argentinian market in 

1997 movwl 27.4 million units, worth 
$385.7 million. IFPI'.s midyear tallies 
for Argentina showed the industry 
.sold 11 million units ralued at $137 
million. The unit figure rose 18% from 
the same period in 1997, while the dol- 
lar value increased 20% from the cor- 
responding time frame last j-ear. 

IFPI'.s tabulations include"CAPIF's 
numbers plus an estimate of the sums 
sold by non-CAPIF companies. 

Two reasons for the expansion of 
the Argentine industry in 1998, ac- 
cording to Piay, were the increase in 
retail outlets and the aggressive pric- 
ing initiatires undertaken by record 
labels to attract consumers. 

"During periods of soft demand, 
the record labels hare made their dis- 
counts more attractive, particularly 
with midUne titles," says Piay. "The 
labels also have improved their dis- 
counts with full-line product." 

OUTLOOKS DIFFER 

Piay's .sanguine sales forecast for 

1998 is not shared by some record la- 
bel e-xecutircs based in Argentina. 

"Total sales for this year will add 
up to the same as 1997 and not much 
more," says Hugo Piombi, VP of Ar- 
gentina's market leader, Sony Music 
Argentina. "There is an economic 
crisis, and people are afraid to spend 
mone.y." 

Among the acts whose new albums 
were propelling Sony's sales are Mex- 
ican singer/songwriter Ricardo 



UNIVERSAL EXPANDS 

(Contitmed from patfe 10) 

Entertainment, and Paramount 
Home Video are standing pat in the 
face of what Pfander considers a 
changing market. 

Staying abreast isn't easy, he 
acknowledges. 

"I think in the second half of the 
year, you're looking at a lot of titles 
chasing a limited number of shelves," 
he says. "There's a fire hose of product 
People are just opening their vaults." 

Uni\crsal Studios learned that first- 
hand when it rereleased, with much 
fanfare, the "American Tail" series. 

Designated a "tent pole" for other 
catalog promotions, the titles "were 
certainly below our initial expecta- 
tions," Pfander s<^ys. He attritmtes the 
results to the "worst August in four 
y^ars" as retailers funneled open-to- 
buy dollars into Paramount's "Titan- 
ic," a 25 million-unit blockbuster 

"If you come in below foreca.st, it 
is expensiTC," he admits. "Welcome 
to the entertainment industry." 

>4e.xt year should prove a truer indi- 
cator of Unirei-sal Studio's impact 

"Our programs should be effective 
enough so the studio name begins to 
make a difference," Pfander says. "I'm 
a big believer that the studio gains 
equity and lewrage with innovation." 



Arjona ("Sin Daiios A Terceros," 
150,000 units), home-grown folk .sen- 
sation Soledad ("Vim," 1'20,000 units), 
Mexican pop/rafie/i« ro star Alejandro 
Fernandez ( Me Estoy Enamorando," 
1 10,000 units), and Spanish .superstar 
Julio Iglesias ("Mi Vida: Grandes 
Exitos," 100,000 units). 

Sony is expecting to bolster its 
sales in 1999 w ith new albums by 
Soledad, rock singer .lavier Cala- 
maro, balladeer Emanuel Ortega, 
and upstart pop act A.\el. 

Luis Mendez, president of Warn- 
er Music Argentina, acknowledges 
that the domestic record market 
dampened after September, adding 
that the "reces.sion hitting Argenti- 
na" could be compared with the 
"tequila crisis" three years ago in 
which Mexico's surprising devTilua- 
tion of the peso sparked a dramatic 
flight of capital from Latin Ameri- 
ca's bourses. 

Nonetheless, Mendez agrees with 
Piay's foreca.st that Argentina's sales 
figures in 1998 will rise m-m. 

Warner's best-selling titles in 1998 
were by homebred rocker Andrfis 
Calamai-o ("Alta Suciedad." 230,000 
units) and Spanish singer/songwriter 
Alejandro Sanz ("Mas," 220,000). 

Mendez is launching a new imprint 



surprisingly high and healthy." 

Less than a month after the ex- 
pansion into retail, the preponder- 
ance of sales so far is still coming 
from the company's extensive TV 
campaign for the product Howevier, 
the set's debut at retail led Sound- 
Scan to begin tracking over-the- 
counter sales, as well as telephone 
orders and subscriptions. 

While Christian bookstores aren't 
yet stocking the set, the albums' 
chart activity and general market 
performance have commanded atten- 
tion for what many have previously 
considered largely a niche market. 

In this issue of Billboard, the first 
four volumes of "Songs 4 Life" — 
"Feel The Power!," "Lift Your Spir- 
it!," "Embrace His Grace!," and 
"Renew Your Heart!" — stand at Nos. 
9, 25, 23, and 8, respectively, on the 
Top Contemporary Christian chart. 
The first and fourth releases are at 
Nos. 197 and 189 on The Billboard 
200. Sales for volumes one through 
five, respectively, are 106,000, 86,000, 
.55,000, 19,000, and 7,000 units, 
according to SoundScan. Sales totals 
include retail and direct sales. 

Time Life Music and Video presi- 
dent Steven .lanas reports that 
cumulative sales are already "well 
into .six figures." But other historical 
indicators give Janas even more 
cause for optimism. 

"Any series where subscribers 
continue to purchase six or se\'en toI- 
umes is a real benchmark of suc- 
cess," he says. 

A cooperative effort of the con- 
temporary Christian market's three 
major-label groups — EMI, Provi- 
dent, and Word — the .series pre- 
miered in the first quarter of this 
year; a national network and cable 
TV campaign began in May. With the 
hope of reaching CCM's established 
fan base on a large scale, as well as 
e.xpanding its market to reach to pco- 



for Argentinian folk-rooted music. 
The label's sales performance in 1999 
will be boosted by new albums from 
Calamaro and Argentine rock icon 
Fito Paez. 

Like Mendez, HMG Argentina 
president Carlos San Martin re- 
mains optimistic about the country's 
sales prospects this year. 

"If pessimism does not invade the 
consumers, 1998 will end as a good 
year for us," says San Martin. 

The fourth quarter looks promis- 
ing for BMG, with robust sales al- 
ready being tallied from albums by 
Brazilian pop/samba act So Pra Con- 
trariar, Europop duo Modern Talk- 
ing, and Spanish trovador .loan 
Manuel Serrat. 

Singer/songwriter Marcela More- 
lo earned a gold certificate for "Man- 
antial," which has sold more than 
30,000 units, according to the label. 

Popular Argentine actress Natalia 
Oreiro's jast-released eponynnxis label 
debut which contains Latin pop mate- 
rial, was predicted to sell strongly. 

'99 LOOKS BRIGHT 

And next year looks better still for 
BMG, as most of the label's heavy- 
weight acts are cutting albums for 
next year, including pop star Diego 



pie previously unaw"are of the format 
and its key artists, Janas reports that 
Time Life and the participating 
labels are "totally thrilled" with the 
response the endeavor has received. 

While retail outlets are selling 
each 22-song volume of the anthology 
on a piece-by-piece basis, the TV 
direct-response campaign is based 
on subscriptions, with subsequent 
volumes shipping ewry fiv« weeks as 
long as the customers desire. 

The concept of "Songs 4 Life" 
began in 1995 with discussions be- 
tween Scott Hughes, VP of strategic 
marketing for EMI Christian Music 
Group, and Bill Heam, the compan.v's 
CEO. Heam gave Hughes his enthu- 
siastic endorsement and the green 
light to initiate discus.sions with Time 
Life. Hughes gives significant credit 



it's more to let the world know what 
we at EMI already knew — ^that Evan 
is in a senior creative position in 
North America." 

Bandier stresses that this will not 
change the reporting .structure. For 
example, Steve Backer, head of 
EMI's West Coast operations, and 
Gary Overton, head of the Nashville 
division, will continue to report di- 
rectly to Bandier. 

However, the new title does allow 
Lamberg the opportunity to pursue 
his recording ambitions. "Because of 
the A&R work and the executive-pro- 
ducing I've done for a lot of our acts, 
in the very near future, w^'re going 
to start an EMI Productions entity 
that will allow me to make records 
with a full-blown budget that we w ill 
licen.se out to major labels," he .says. 

Lamberg, who had been pursued 
by a number of record labels for 
A&R posts, had been in negotiations 



Torres, the Grammy-winning Los 
FVbulosos Cadillacs, Spanish singer/ 
songwriter Joaquin Sabina, and recent 
signee Gustavo Cerati, former front 
man of popular rock act Soda Stereo. 

EMI Argentina scored big in the 
Anglo |X)p arena with the Backstreet 
Boys. 'The U.S. TOcal quintet earned 
three platinum certificates for it.s 
eponymous 1997 debut and five plat- 
inum certificates for its follow-up al- 
bum, "Backstreet's Back." Albums 
are certified platinum in Argentina 
for sales of 60,000 units. 

In addition, the Backstreet Boys' 
Uto .shows Sept 18-19 at Buenos Aires' 
Boca Juniors Stadium drew 85,000. 

EMI also scored solid hits with 
Mexican diva Thalia, who notched a 
double-platinum award for her 1997 
disc, "Amor A La Mexicana," and 
Colombian balladeer Charlie Zaa, 
whose 1997 album, "Sentimientos," 
went platinum. 

Both Universal and RilyGi-am were 
looking for big year-end sales. Uni\«r- 
sal tropical acts Los Charms and Medi- 
aluna registered platinum albums, 
while PolyGram's La Renga struck 
gold and Abnafuerte hit platinum. 

Argentina's indie labels are faring 
less well than their major-label coun- 
terparts, however. 



to Eli Okun, the head of EMI/Capitol 
Special Products, for being his entree 
to Time Life and handUng much of 
the subsequent licensing and manu- 
facturing chores for the series. 

Time Life was impressed by the 
numbers generated by the Sparrow- 
label's "WOW" compilations — tw'o- 
unit sets of the previous year's 
biggest CCM hits — which debuted in 
1995 and have sold platinum every 
year since. When the company's own 
market research confirmed that 
there was indeed a large market for 
this music that wasn't being fully 
tapped, the process moved from dis- 
cussions to development 

Bonnie Pritchard, executive pro- 
ducer of "Songs 4 Life," joined the 
Time Life team in 1996 as director of 
licensing. When the executive origi- 



w ith Capitol Records to assume 
A&R duties while retaining his posi- 
tion at EMI Music (Billboard, May 9). 
However, talks about the deal stalled 
when Capitol president Gary Gersh 
left the liiel this summer Among the 
projects he has executive-produced 
are BeBe & CeCe Winans' "Rela- 
tionships"; the Carole King tribute 
album, "Tapestry Revisited"; and 
Samantha Cole's self-titled debut 

Lamberg already has his first pro- 
ject to produce through EMI Pro- 
ductions, a singer named Stacy 
Wilde. "I lightly shopped her to a 
label about a year ago, and it was a 
little early," he says. "She's spent the 
last year writing, and now I have 
enough material for a record." 

However, he stresses that EMI 
Productions will not release its own 
records. "We're going to take the 
master and license it. We're not in 
the business of distributing records." 



Ramiro Amorena, president of Dis- 
tribuidora Belgrano Norte (DBN), 
.says that 1998 was a tough year for 
sales, even for the label's well-known 
names like Los Piojos, Memphis La 
Blusera, and Las Pelotas. 

DBN's fourth-quarter release 
.slate includes product from one of its 
top groups, F^tricio Rey Y Sus Re- 
donditos De Ricota; female singer/ 
songwriter Celeste Carballo; and 
jazz/soul singer Willy Crook. 

Says Amorena, "It's getting more 
difficult each year to establish new- 
rock acts, because conditions for per- 
forming lire are tough. Folklore art- 
ists, on the other hand, have better 
prospects since the boom initiated 
last y-ear by Soledad." 

DBN's folk roster features tradi- 
tional artists Los Chalchaleros and 
Jose Larralde, as w-ell as younger 
acts Cbplanacu, Chaqueno Palaveci- 
no, and Tamara. 

Since April 1997, CAPIF has pub- 
lished a monthly sales chart based on 
reports from Argentina's largest 
retailers. Plans call for CAPIF to 
implement a bimonthly chart begin- 
ning in .lanuary. 

Af^sistQiice in prejmrivg this story 
loas proi'ided by John Lamierl. 



nally charged with overseeing 
"Songs 4 Life" moved to another 
position in the corporation that year, 
Pritchard, a longtime fan of CCM, 
was tapped to spearhead the project. 

For A&R consultation, Pritchard 
called upon John Styll, president/ 
publisher/executive editor of the 
fanzine CCM and CCM Update, a 
weekly trade publication about the 
Christian market The focus of the 
collection, which features liner notes 
by Billboard Christian music colum- 
nist Deborah Evans Price, was then 
tightened from a multi-genre reper- 
toire to a carefully constructed 
AC/Christian hit list that draws 
songs from CCM's origins in the 
early and mid-708 all the way to cur- 
rent hits. 



For Lamberg, the promotion is a 
w-ay for him to continue to pursue his 
aims. "One of the goals I have is to 
continue to marry the publishing 
companies and the record labels," he 
says. "I think the whole is better than 
the parts individually." As for his 
personal long-term gcmls, Lamberg, 
34, says, "One day, I want to either 
run a worldwide publishing company 
or a record label. A lot of people have 
said to me, 'Why don't you go to a 
label already?,' but I said, 'I have 
more freedom here, and I'm being 
trained by the top masic executive in 
the world in Marty. I'm allowed to 
grow on the record side without hav- 
ing to leave the publishing company, 
and that's what keeps me happy.' " 

Lamberg joined EMI Music in 
1991, after a stint at MCA Music 
Publishing. He began his career at 
Motown's publishing division, Jobete, 
half of which is now owned by EMI. 



TIME LIFE MUSIC SEES RETAIL SUCCESS WITH SONGS 4 LIFE' SERIES 

(Cfmtinited from page 10) 



EMI MUSIC TAPS EVAN LAMBERG 
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U.K. INDIE LABEL GROUP FORMED 

(Coiiti)tued from jxtge S) 



impressive indie credentials; Coni- 
fer was a stand-alone operation for 
15 years before Wenham sold it to 
BMC5 three years ago. Wenham left 
the company in August. 

BPI director general John Dea- 
con says Wenham's appointment is 
a sign that AIM is serious and is in 
the mood to do business with the 
BPI. 

"They could have appointed 
somebody anti-establishment," says 
Deacon, "whereas Alison is a for- 
mer BPI council member and a for- 
mer board member of [collecting 
body Phonographic Performance 
Ltd!)." 

aim's other instigators are also 
former or current BPI council 
members; Beggars Banquet chair- 
man Martin Mills, Pinnacle chair- 
man Steve Mason, and China Rec- 
ords chairman Derek Green. 

Wenham, Mills, and Deacon were 
due to meet Nov. 13 to discuss how 
the two bodies might move forward 
together. 

"There's nothing on the agenda," 
says Deacon. "It will just be a very 
free and wide-ranging discussion." 

Wenham states that the impetus 
for forming AIM wasn't a sense of 
dissatisfaction with the BPI but a 
desire by the indies to better exer- 
cise the clout that their market 
share gives them. Wenham says 
that, judging from her experience, 
the indies have between 20% and 
;J0% of the U.K. market, but she 
emphasizes that this estimate 
needs to be verified by research. 

She says that none of AIM's prin- 
cipals feel that the BPI is biased 
against indies. However, they do 
admit to a frustration that the 
monthly BPI council meetings don't 
allow enough time for all of the 
indies' concerns to be raised. She 
says that AIM's policies are now- 
being formulated and that all posi- 
tions are open to negotiation. The 
only fixed issue is that of mechani- 
cal licenses. 

Indies have long been unhappy 
about the different ways in which 
major labels and their smaller 
counterparts are treated by the 
authors' body the Mechanical Copy- 
right Protection Society (MCPS)". 

Majors press product on what is 
called an API license. This means 
that they may produce whatever 
product they require, and they're 
trusted to have the financial re- 
.sources to meet their mechanical 
royalty bills at the end of each 
accounting period. Most indies, 
however, have an AP2 license. That 
means that, among other restraints, 
they have to demonstrate their 
sound finances to MCPS before 
they are allowed to press discs. 

Wenham says that AIM regards 
this as discriminatory, harmful to 
indie labels' business, and some- 
what insulting to established com- 
panies. 

AIM is now free to lobby MCPS 
over the indies' claims, although 
their concerns have also been taken 
up by the BPI. 

Wenham says that, the licensing 
issue apart, AIM is likely to have 
much common ground with the 
BPI. 

"There's no point us setting up 
our own anti-piracy unit," she says. 
"And our political concerns, both 



here and in Europe, are much the 
same as the BPI's." Wenham notes 
that, as things now stand, she sees 
no reason why membership in AIM 
should be mutually e.xelusive to BPI 
membership. 

"I think Alison's appointment is 
significant," comments Deacon. 
"We know from her time as a coun- 
cil member here that she is some- 
body we can do business with, and 
we know already that AIM does not 
want to be in opposition to us." 

New' indie organizations in other 
parts of Europe, notably in Italy, 
have been somewhat antagonistic to 
the major-dominant bodies that 
they have broken away from, but 
Deacon says he sees no reason why 
that should be repeated in the U.K. 

Of the motivations behind AIM's 
foundation, he comments, "I do not 



itally copy a prerecorded CD on a 
blank one. 

The banner phra.se in the compa- 
ny's print and TV' atlwrtising in Eu- 
rope is "Now wu can make vour own 
CDs." 

"I have no doubt that these ads 
are misleading the consumer," 
states Mike Edwards, operations 
director at the International Feder- 
ation of the Phonographic Industry 
(IFPI). "Philips is presenting this 
in such a way that it would lead the 
consumer to believe that it is OK to 
copy music. I think these ads are 
illegal, and we are looking at taking 
action." 

Edwards' view is shared by 
BUMA/STEMRA, which, as the 
authors' body in the Netherlands, 
where Philips is headquartered, is 
at the sharp end of the effect of the 
electronics company's campaign. 



The firm has signed up as its first 
account KZLA Los Angeles, one of 
the most-listened-to country music 
stations in the U.S. KZLA is oper- 
ated by Salt Lake City-based Bon- 
neville International, a pri\"dte com- 
pany that owns 1.') .stations. 

Music Magic was formed by film 
producer Ed Palmer and his wife, 
Debbie Palmer, an independent 
radio promoter. 

Under Music Magic, visitors to a 
radio station's World Wide Web site 
who want to purchase music will be 
directed to the co-branded music 
store at the site. They w-ill be able 
to purchase any recording on the 
station's playlist, as well as other 
top-charting titles. Since many sta- 
tions play tracks that are not com- 
mercially available as singles, con- 
sumers wanting to buy such songs 
will be directed to the albums the 
songs are on. 

Palmer says Music Magic will not 
offer the full catalogs of record 
companies, as do online merchants 
like Amazon.com. .\i some point in 
the future, he .says, the firm wnll sell 
artist merchandise. 

The station will take a cut of the 
revenue from the sale of the record- 
ings. 



regard it as an indication of failure 
on the BPI's part. I accept that 
times change, things move forward, 
and indie companies feel it's neces- 
sary for them to have their own 
representation." 

aim's start-up costs are being 
met by its founders, and Wenham 
says the organization's long-term 
financing is another issue that has 
yet to be resolved. However, it is 
understood that the principals 
would like the BPI to make a finan- 
cial contribution. 

"They haven't asked for UPI 
money," says Deacon. "I couldn't 
say at this stage whether we would 
be prepared to give them money, 
because they haven't asked for it." 

The first credible indie sector 
organization in the U.K. was Um- 
brella, established in the late '80s. 



BUMA/STEMRA spoke.sman 
George Knops says his organization 
is also considering legal moves 
against Philips. Knops adds, 
"Philips seems to communicate that 
consumers can copy music without 
any legal restrictions. 

"Under Dutch law; copying is not 
forbidden as such," he adds, "as 
long as you keep the re.sults to your- 
self. Unfortunately, the TV com- 
mercial, and to a lesser extent the 
radio spot, imply the use of the self- 
recorded CDs by third parties, 
which is illegal according to copy- 
right legislation. Only the newspa- 
per ads demand the respect of copy- 
rights." A spokeswoman at Philips 
Electronics says the company is not 
encouraging coj)yright infringe- 
ment and has behaved responsibly 
throughout the launch. 

Edwards disagrees. He says 



Bill Fink, PD of KZLA, says, 
"One of the good things about it is 
that it looks entirely like a KZLA 
store. Listeners who log on and go 
there continue to have involvement 
with KZLA instead of with a third- 
party retailer." Under a typical 
affiliation w-ith an online retailer, he 
says, consumers could link from the 
radio site to the retail site, book- 
mark it, and never return to the sta- 
tion's Web pages to buy music. 

"This thing makes a lot of sense 
because we have a built-in audi- 
ence," sa.\'s Fink. "And we know that 
100% of our audience is potentially 
interested in buying country 
music." 

Fink says that when the online 
site is operating, it will be promot- 
ed on the air by D.Is. "It's giving us 
a decent return over and over on our 
Web page, so we have an inherent 
reason to talk about it on-air." he 
says. 

Palmer says that he expects to 
close deals soon with two other 
radio stati(ms and that he is in talks 
with radio group owners that rep- 
resent more than 1,000 stations. 

Although his wife's background 
is in country music, which is the for- 
mat of the first station signed up. 



The body, though initially vibrant 
under the founding chairmanship 
of Cherry Red managing director 
Iain McNay, later became bogged 
down by the issue of what consti- 
tuted an indie label. 

Beggars Banquet, for instance, 
was excluded from Umbrella mem- 
bership because it was distributed 
by Warner Music; Umbrella said its 
members should be independently 
owned and distributed. Wenham 
says aim's criterion is that a label 
should be at least 50"^ indepen- 
dently owned. This opens the door 
for labels such as Alan McGee's 
Creation Records — home of Oasis 
and Primal Scream — which is 51% 
owned by its founders, with the 
remaining stock in the hands of 
Sony Music Entertainment. 

Umbrella's demise came with the 



IFPI is particularly distressed 
because it feels the company has 
acted arbitrarily. "Philips and the 
other manufacturers undertook to 
consult with us over the introduc- 
tion of new technology," he states. 
"It's pretty high-handed of them to 
do this while we are involved in 
negotiations and while the Euro- 
pean Commission is still developing 
the law in this area through the 
draft Copyright Directive." 

In Philips' print and TV ads, the 
warning that reproducing copy- 
right music breaks the law is very 
much smaller than the aforemen- 
tioned tag line. The radio advertis- 
ing contains no copyright warning 
in any form. 

The European record industry 
has faced such issues before. In the 
mid-'80s, the British Phonographic 
Industry (BPI) launched an action 



Palmer says the business will not be 
limited to that genre. 

He notes that he also plans to gath- 
er information on record buyers and 
provide that to pai'ticipating .stations. 

To fulfill orders from con- 
sumers, the firm has lined up 
Nashville-based Dixiraks, a sub- 
sidiary of privately held Music 
Craftshop. Dixiraks is primarily 
an exporter of independent-label 
country music to Europe, Japan, 
Australia, and New Zealand. It 
also operates Sound Waves Rec- 
ords and NSD Records. 

Noel (Jibson, president/co- 
founder of Dixiraks, says of Music 
Magic, "It could be a ver.y huge 
medium, particularly in the way 
they're doing it, t\ing it with radio." 

"We'll order product as needed," 
Gibson adds, "and not haw a lot of 
money tied up in inventory. We may 
keep some merchandise on hand; if 
we get discounts ordering boxlots 
from labels, we'll do it." 

Labels, meanwhile, appear to be 
receptive to the Music Magic idea. 

Dale Bibby, VP of sales for Sony 
Nashville, says, "It certainly sounds 
like an interesting proposal and a 
way to get to our own consumer in 
a direct way." 



liberalization of the U.K.'s mechan- 
ical royalty rates produced by the 
1986 Copyright Act. With royalties 
open to negotiation for the first 
time. Umbrella struck a deal over 
royalties with the MCPS that com- 
mitted its members to a higher rate 
than the BPI subsequently secured 
at the Copyright Tribunal. 

The most heated issue that Um- 
brella discussed, though, con- 
cerned the U.K.'s indie charts and 
which labels and what music 
should be eligible for them. Wen- 
ham says that this issue is now 
under discussion by an AIM work- 
ing party and that a position will 
be established in due course. She 
says that it's too early to rule in or 
out the prospect of AIM producing 
its own indie chart. 



against hardware manufacturer 
Amstrad. The BPI argued that Am- 
strad's marketing of its then innov- 
ative twin-cas.sette deck encourage<l 
consumers to use the equipment to 
tape copyrighted material. The BPI 
won its case in the High Court but 
later lo.st on appeal. It is known that 
record industry lawyers have exam- 
ined the BPI's legal tactics in that 
case and are using that knowledge 
to help formulate their strategy 
again.st Philips. 

Despite its court defeat, BPI di- 
rector general John Deacon says 
some benefit did come from the Am- 
strad case. "It produced a great deal 
of empathy from legislators," Dea- 
con notes. "It certainly helped our 
lobbying case in the fact that it 
brought to the attention of legisla- 
tors the real problems associated 
with home copying." 



But questions remain about the 
viability of Internet music mer- 
chants, especially those just enter- 
ing the market. A top executive at 
an online music retailer, who asked 
not to be identified, says. "The mar- 
gins are pretty thin when you're 
distributing third-party product. 
And when you have to give out 
[)ieces of that alreatly-small margin, 
you have to question the ultimate 
profitability of the venture." 

Palmer says he came up with the 
idea while attending Country Radio 
Seminar with his wife and listening 
to label executives talk about their 
expectations for the Internet. 

He declines to say how much is 
being invested in the venture, but 
indicates that it is less than $1 
million. 

The other partners in Music 
Magic are .lerry Steiner, a com- 
puter software businessman who 
will design and maintain the Web 
sites, and Leon Brachman, a for- 
mer top executive at several movie 
companies. Palmer has been a 
movie producer for more than 30 
years, co-producing and distribut- 
ing such films as "Nights Of 
Cabiria" and various spaghetti 
westerns from Italy. 
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'UNIGRAM' TAKES SHAPE, BUT DETAILS UNRESOLVED 

(Colli inued from page 1) 



cr, had a mixed reaction to the pn>- 
posed plan. Some say hearing the 
news at last is cathartic, while others 
say they are now "nervously await- 
ing the other shoe to drop to see who 
has jobs and who doesn't:." 

But those tj^pes of decisions, which 
could result in as many as 3,000 jobs 
being eliminated, are not expected to 
be handed down until after the $10.4 
billion deal closes in early December. 
Initially, the consolidation proc&ss was 
expected to take from Januarj' to June 
of next year. But in.siders im'oK'ed in 
the decisionmaking predict that press 
leaks about the proposed changes will 
likely speed up the process. 

Uniwrsal is already preparing its 
troops for the downsizing and the 
resultant realignment. Sources say 
that staffers without contracts will 
be offered 3.7.^ weeks for ewry year 
of employment as part of a severance 
package. As for those who may .still 
have a role in the new company, if not 
the same one they currently occupy, 
some staffers are said to have re- 
ceived a questionnaire from UMG 
asking if they would agree to relo- 
cate. Otherwise, there has been no 
official flow of information. 

THE SENIOR TEAM 

As reported fii-st by the Las Ange- 
les Times, the two companies in the 
U.S. will be split into four label 
groups, with two on the East Coast 
and two on the West. As yet unknown 
is whether the label heads will report 
directly to UMG chairman/CEO 
Doug Morris or to someone else. 
According to sources, the new label 
group heads hare not .ret been told to 
whom they will report. The remain- 
der of MorrLs' team consists of Bruce 
Hack, the Unirersal Studios CFX) who 
has emerged as vice chairman of 
UMG; and Zach Horowitz, who 
segues from MCA president to UMG 
president/coo. 

It has already been established 
that Jorgen Lai-sen, who previously 
headed Universal Music's interna- 
tional division, will head the com- 
bined company internationally. 
Newiy revealed is that Canada will 
be run by Ross Reynolds, w'ho has 
headed Universal Music Canada 
(called MCA Records Canada until 
1997) as its president for 13 years. He 
will now become CEO. 

U.S. dLstribution will be overseen 
by the management team of Univer- 
sal Music and Video Distribution, 
headed up by Henry Droz, currently 
president, and Jim Urie, executive 
VP/GM. In the U.S., the two compa- 
nies are expected to generate rev- 
enue of $2.3 billion this year, which 
w ill be handled by a distribution 
team that combines the best of the 
two existing dLstribution operations. 

Among the senior executires who 
will either leave the new company, or 
who.se futures are said to be still 
undecided, or who are said to be 
unhappy about their new role are 
Roger Ames, head of PblyGram U.S.' 
music division; Island chairman 
Davitt Sigerson and president John 
Barbis; Motown chairman Clarence 
Avant and president/CEO George 
Jackson; Mercury Records Group 
chairman/CEO Danny Goldberg; 
A&M chairman/CEO AJ Cafaro; and 
Geffen chairman Eddie Rosenblatt. 

Those executives, along with oth- 
ers within the company who were 



contacted on Nov 10 and II, declined 
to comment on the pending changes. 

The futures of some executives 
are in doubt because millions of dol- 
lars in contract payouts are at stake. 
Also at stake is ego for those execu- 
tives whom Morris wants to remain 
on the team. Their futures could be 
decided on whether they can live 
with the executive they are told they 
have to report to. 

As part of its consolidation of the 
companies, Seagram is said to be in 
negotiations to buy out the stakes of 
the founders of Interscope and Def 
Jam, which are not yet owmed in their 
entirety by Unirersal or PolyGram. 
According to published reports, Sea- 
gram will pay about $40 million for 
the portion of Interscope still owned 
by its founders, while the owners of 
Def Jam are said to be seeking $90 
million for the 40% PolyGram doesn't 
own. 

THE LABEL STRUCTURE 

Within each label group, multiple 
A&R resources are expected to 
reside. Whether each imprint within 
a group will still have its own mar- 
keting and promotion staff has yet to 
be decided. On the other hand, the 
imprints « ithin a label group will 
likely share sales, finance, legal, and 
other backroom functions, sources 
say. But however the label groups are 
structured, the label heads combined 
are expected to help the combined 
PolyGram/ Universal company 
achiere the Seagram target of $300 
million in savings. Says one source, 
"Edgar's mandate was, we're going 
to financially make this great for Wall 
Street We're going to shmv them that 
we're a lean, mean machine." 

On the West Coast of the U.S., the 
management team of Interscope — 
Jimmy lovine, Ted Field, and Tom 
Whalley — will oversee a label group 
that includes A&M and Geffen. This 
year, Interscope will haw net rerenue 
of about $240 million: A&M will have 
revenue of about $200 million, includ- 
ing about one-third of sales generated 
by the Polydor catalog; and Geffen, 
which has seen sales heat up in the last 
few months thanks to releases from 
Hole, Rob Zombie, and Aerosmith, Ls 
ex-pected to do about $100 million. 

Apparently unaffected by the con- 
solidation plan is MCA Records, 
which is expected to generate about 
$250 million in net sales this year. Jay 
Boberg will remain president of that 
company under the proposed consol- 
idation. While it won't add any vol- 
ume from other labels, it is expected 
to benefit from not having the prob- 
lem of being forced to mesh different 
corporate cultures. 

On the East Coast, Universal 
Records Group, which will be head- 
ed up by Mel Lewinter. will also 
include Motown and Def Jam. Lyor 
Cohen, president/COO of the latter 
label, is said to have been offered a 
senior post within that label group as 
part of negotiations to buy out the 
remainder of Def Jam. 

Def Jam founder/chairman Rus- 
sell Simmons says, "I am excited 
about our future w ith our new part- 
ners, and I will continue to serre as 
chairman of Def Jam, as I have for 
the past 15 years." 

Meanwhile, after months of spec- 
ulation, sources hare confu-med that 
Kedar Massenburg, CEO of Kedar 



Entertainment and senior VP of Uni- 
rersal Records, is in the final phase 
of discussions to take over Motown 
Records. As part of that deal, Mo- 
town is expected to inherit Massen- 
burg's roster, which include.s, among 
others, Erykah Badu and Chico 
DeBarge, acts that normally would 
hare been funneled through Univer- 
sal Records. 

Motown is al.so expected to be 
downsized to accommodate Kedar 
staffers. Sources say the future is 
uncertain for current Motown pres- 
ident George Jackson, who has been 
in the position for less than a year. It 
is also unclear what role the label's 
chairman, Clarence Avant, will have 
after the label has been restructured. 
This year. Universal Records is 
e.xpected to generate about $140 mil- 
lion in net sales; Motown, about $85 
million; and Def Jam, about $1.50 mil- 
lion. In addition, the Polydor catalog, 
which is projected to do about $70 
million, is believed to be headed to 
Universal, away from A&M. 

The Mercury Records Group w ill 
be headed by Jim Caparro, who will 
move over from president of Poly- 
Gram Group Distribution (PGD). It 
will consist of Mercury, which is 
expected to have net rerenue of about 
$115 million this year, and Island, 
whose sales volume could reach about 
$145 miUion, of which about 25% is 
from London Records. 

John Reid, currently chairman of 
PolyGram Canada, is expected to be 
named president of the Mercury 
label, while Barbis is apparently 
being wooed for a senior post. Also, 
Island president of black music Hiri- 
am Hicks is expected to hare a large 
role in the new label group. 

The Nashville labels, which will be 
headed by Luke Lewis at Mercury 
and Bruce Hinton and Tony Brown 
at MCA, will remain stand-alone 



This past spring, the Ninth U.S. 
Circuit Court of Appeals in San 
Francisco upheld a 1995 federal 
court decision that sided with the 
group. The ruling was based on the 
grounds that the succe.ssor compa- 
nies had failed to honor a 1968 con- 
tract. Court evidence showed that a 
majority of the successor-owner 
labels had never paid the group any 
royalties under that contract 

The court, in its 3-0 decision, 
granted the group royalties at a rate 
of 9% from the date it brought the 
suit in 1993 and called for the return 
of the band's master tape of "Louie 
Louie" and other recordings (Bill- 
hoAtABuUetin, April 14). It also 
ruled that the lawsuit could be 
heard in the state. 

The court's ruling allows the 
Kingsmen's 10 original and replace- 
ment members to collect royalties 
that hare been held in trust since the 
group sued. Says Jeanette Bazis, one 
of the group's two main attorneys, 
"After the accounting ordered by the 
court, the royalties should be in ex- 
cess of $200,000." 

Court papers showetl that the band's 
version of the tune had generated mil- 
lions of dollars in sales over the years 
as the result of continuing exploitation 
of the master by the record companies 



labels, although they likely will share 
back-office functions, sources say. 
Neither team will report to the exec- 
utives who head up their namesake 
label groups but instead will report 
to Morris or one of his corporate 
team members, sources say. 

Mercury Nashville is expected to 
generate net sales of about $80 mil- 
lion, MCA about $125 miUion. 

As for classical and jazz music, the 
plan calls for jazz to be taken away 
from PolyGram Classics & Jazz and 
consoHdated under GRP chairman 
Tommy LiPuma. Sources say that 
Verre and GRP are each expected to 
do about $35 million this year. 

Meanwhile, the povrers that be are 
said to want PolyGram Classics & 
Jazz head Chris Roberts to stay on 
and head Classics, which is expected 
to have net sales of about $90 million 
this year Sources say he is unhappy 
about losing jazz and is said to be 
fighting that decision. 

THE DISTRIB PICTURE 

On the distribution front, Droz 
and Urie are expected to take the 
best of the field staff of the two 
companies, which currently have 
about 250 employees each, to com- 
bine into a distribution team that is 
expected to have 12 field offices and 
a field staff of about 325. Some 
senior members of the PGD nation- 
al staff are expected to go to Mer- 
cury with Caparro, while others 
will either be absorbed into the new 
company or will be eliminated. Cut- 
backs could also occur. 

PGD's Indianapolis distribution 
facility is expected to be the hub of 
the company's warehousing and 
manufacturing .system, although 
details about which other ware- 
houses and manufacturing facili- 
ties will remain open or close are 
not yet known. Manufacturing is 



throu^ reissue recordings, compila- 
tions, movies, TV programs, and radio 
and TV commercials. 

The group's hit rersion of the time 
had a controversial beginning, be- 
cause initially many people mistak- 
enly believed vocalist Joe Ely's 
.slurred lyrics included obscene lan- 
guage. Band member Dick Peterson, 
who has toured with the group for 35 
years, finds irony in the high court's 
upholding of the appeals court ruling. 

"It's been a long struggle, all the 
way to the Supreme Court," he sal's. 
"I think it's apropos that it's come 
around for a group that began its ca- 
reer surrounded by controversy to be 
able to affirm the rights of artists." 

The song achiered a mjyor resur- 
gence in popularity during the '70s 
among the college-age population 
when it was featured in the John 
Belushi movie "Animal House." It 
was also featured in the soundtrack 
to "Mr. Holland's Opus." 

Orer the years, the master tape of 
the Kingsmen's version of "Louie 
Louie" went through a labyrinthian 
ownership chain: It was initially was 
released on the now-defunct region- 
al indie label Jerden, which then sold 
it to the also-now-defunct Scepter 
(the national hit rersion was released 
on Scepter sister label Wand). The 



expected to be headed by Univer- 
sal's Pete Scifres, who currently 
reports to Droz and Urie. But the 
combined entity will use Poly- 
Gram's manufacturing and fulfill- 
ment systems, with other modules 
such as finance and marketing still 
undecided but likely to be PGD's, 
sources say. 

Special markets, catalog market- 
ing, and television marketing will be 
headed up by Universal's Bruce 
Resnikoff While PolyMedia head 
John Esposito is said to have told his 
staff that he will not remain in spe- 
cial markets, .sources say he will turn 
up elsewhere in the company. 

PolyMedia's special markets are 
expected to generate net sales of 
about $100 million, including $40 mil- 
lion from TV marketing. Unirersal 
.special markets are projected to do 
sales of about $65 million. 

Still unclear is the publishing sit- 
uation; David Renzer is president of 
MCA Music Publishing, and David 
Hockman heads RjlyGram's intema- 
tional operation. According to a 
source, Nick Gatfield, who runs Poly- 
Gram's U.S. publishing division as 
well as the Polydor label, is likely to 
stay on in a label role and could go 
along with the Polydor catalog, 
should that wind up at Universal 
Records. 

In Canada, Reynolds will be aided 
by Randy Lennox, currently senior 
VP/GM of Universal Music, who will 
become president of the combined 
companies. 

Thin titory wan prepared by Ed 
CliriMmaii, Ken Schlager. and 
Bradley Bambarger in New 
York: Larry LeBlanc in Toronto; 
Adam White hi London; and Meliii- 
da Newman, Anita M. Safimels, Mi- 
chael Amkoiie, and Chris Morris in 
Los Angeles. 



Scepter/Wand catalog was then 
bought by a series of record compa- 
ny and master-tape tax-shelter own- 
ers, including CBS, Springboard, K- 
tel, and Koala and, finally in 1984, by 
the Nashville-based catalog record 
company G.M.L. G.M.L. has also 
done business at the licensing lerel 
as Gusto. 

According to court papers, the sole 
proprietor of G.M.Ly(iusto is Graydon 
"Moe" Lytle. In addition to Scepter/ 
Wand, Lytle's companies own the cat^ 
alog of three of the paramount R&B 
labels of the '50s, King, Federal, and 
DeLuxe, which produced dozens of 
hits for such artists as James Brown, 
Little Willie John, Roy Brown, Hank 
Ballard, and the Midnighters. 

According to the Kingsmen's 
lawyers, during the course of the 
lawsuit, Lytle's lawyers sued the 
group in several states in a tactical 
move to have the lawsuit venue 
changed from California, which has 
strong entertainment laws on the 
books, but the appeals court ruled in 
favor of the Kingsmen. 

Lytle's appellate lawyer in the 
case, Bob Besser, says he believed 
that the juri-sdictional i-ssue present- 
ed to the Supreme Court "had sub- 
stantial merit, but the court appar- 
ently didn't think so." 



THE KINGSMEN PREVAIL IN CONTRACT LAWSUIT 

(Continiwd from page ,i) 
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MARILYN MANSON, N SYNC LEAD BILLBOARD MUSIC VIDEO AWARDS 

(Continued from page 1} 



(lance category; The group's "I Want 
You Back (Big Red Remix)" video 
won the awards in that category for 
best clip and best new artist clip. 

Paul Hunter, who directed "The 
Do|)e Show," won the director of the 
year award for his body of work for 
1!)98. Ijira/Atlantie rtxk Iwnd match- 
box 20 won the FAN.tastic Video 
Award for the cHp "3 A.M." 

Natalie Imbruglia, who led the 
pack of nominees with four citations 
(Billboard, Oct. 17). snared one 
awarti: best ne\v artist clip for "Tom" 




MARILYN MANSON 

(KCA). 

Intei'scope liecords took home the 
most awards (four), followed by Co- 
lumbia Records, Atlantic Records, 
and RCA, with three awards each. 

The awards show was hosted by 
Qwest recording arti.st Te\in Camp- 
bell, who replaced comedian Eddie 
Griffin when he wa.s forced to cancel 
because of health j)roblem.s. Presen- 
ters at the awards show included 
Dwight Yoakam, Dru Hill, Montell 
Jordan, Wild Orchid, Jon B., and 
Kenny Lattimore. Highlights of the 
show, which w;is the finale of the Bill- 
board Music Video Conference (see 
stories, thi.s page and page 84), 
included a video salute to Yoakam 
and a \ideo retrospectiw celebrating 
the 20th anniwrsary of the BillboanI 
conference. 

Videos eligible for the nine musi- 
cal categories were promotional clips 
released between Sept. 1, 1997, and 
Aug. .31, 1998. Nominees for the Max- 
imum Vision Award and director of 
the year were selected by a iMmel of 
Billboard e<litors. 

All categories were voted on by 
music indu-stry profes.sionals, except 
for the FAN.taslic Video Aw-ard, 
which was voted on by the general 
public exclu-siwly through Billboard 
Online (www.billboard.com). Nomi- 
nees for that award were determined 
as the five most-played videos 
between Oct. I, 1997, and Sept. 30, 
1998, according to Broadcast Data 
Systems. More than 10,000 people 
cast their votes in the FAN.tastic cat- 
egory. Local/regional show finalists 
submitted air-check tai)es for consid- 
eration, and voting for local/regional 
shows took place at the conference. 

A complete list of winners follows. 

GENERAL AWARDS 

Maximum Vision .\ward: Marilyn 
Man.son, "The fJopc Show" (Nothing/ 
lntcr.^'opc). 
Director of the year: Paul Hunter 
KWJ.tastic Video Award: matchbox 
20, "3 A.M." ( Lava/Atlantic). 

ALTERNATIVE/MODERN ROCK 

Best clip: Hcastic Boys, "Inter- 
galaclic" (Grand R<}yal/Capitol). 

Best new artist clip: .Sean Lennon, 
"Home" (Grand Royal/C'apitol). 

Best locaiyregional show: "Music 
Link" (Denver and Los Angeles). 

CONTEMPORARY CHRISTIAN* 



00 The Het, Marketing lute Be Viewers Still In Its lefattcji 



BY DOUG REECE 

and EILEEN FITZPATRICK 

LOS ANOELES— Data mining on 
the Internet may reel in marketers 
hoping to strike customer informa- 
tion gold, but — at least for the time 
being — online music video pro- 
grammers are saying that finding 
the mother IikIo will have to wait. 

Asiu^eyof paix'li.sts fn)m the 20th 
anmiiil Billboaj-d Mu.sic Video confer- 
ence, hekl No\; 44) here, reveals a cau- 
tiously ()()timi.stic view of these site.s' 
iiliilitics to pro\nde detailed market- 
ing information about viewers. 

Sonic Net president/editor in 
chief Nicliolas Butterworth, who 
also oversees SonicNet's video pi-o- 
gramming channel, Streamland, 
says Internet-monitoring systems 
need some fine-tuning. 

"It rei|uiit's a lot of custom-cod- 
ing and numbers-crunching and log 
analysis," says Butterworth. "t!et- 
ting from tlie pnimLse of the Inter- 
net as the most data-rich medium 
to actionable information is a big, 
big challenge and one that Ls expo- 



nentially more difficult than anyone 
had foreseen. 

"Some day this will be like the 
i-ecord business, where erer.vthing 
is published on Sound.Scan and you 
can't hide from your numbers," he 
adds. "But right now, rates and 
measmemenLs on llie Internet are 
simply too complex and change too 
(juickly to 1k' measured consistent- 
ly across sites and over time." 

In the meantime, Butterworth 
says, SonicNet is focusing on broad- 
er research categories, such as a 
breakdown of vicw'ership by genre, 
the awrage time of viewership, and 
the most popular videos. Tlie com- 
pany is al.so analyzing age, gender, 
and national origin. 

This data, says Butterworth, can 
be used by label marketers to 
understand consumer viewing 
habits and test promotions before 
conimitt ing to biggier-budget, cniss- 
mcdia campaigns. 

Greg Morrow, president of Mu.sic 
videos.com, an online, on-<leman<l 
music video channel, .says that the 



combination of demographic and 
geogi'aphic registration informa- 
tion, such as ZIP cixie, gender, age. 
and city, help advertisers target 
niche markets. 

"You don't want to show a tampon 
ad to a I(>-year-<)ld male," says Mor- 
row. "This allows for more cffecti\>e 
marketing." 

Musicvideos.com publishes a 
weekly report on the top-viewed 
clips based on most-requested 
videos, but Morrow .says the com- 
pany ultimately hopes to offer deep- 
er data as a jray .service within the 
next six months. 

While this kind of information 
may prove valuable to labels, both 
Butterworth and Morrow bemoan 
i-econl executi\<e.s' exjiectations that 
they shouki be able to directly cor- 
relate vick'o viewings to online album 
sales. Both sites pnwide a retail link, 
hut it's difficult, they say, to show 
sales data when consumers may l)e 
buying albums in stores or logging 
onto another site to buy their music. 

Nikke Slight, VP of new media at 



Atlantic Records, says that the com- 
pany has seen a significant spike in 
sales througli li\e WelK-asiing on its 
home page, but it isn't using the site 
as a place to mine data yet. A new 
Atlantic video Webcasting site, 
In.stavid. launched Nw. 9 with 300 
videos-on-demimd. 

"Wt don't have the function (to 
mine data] built in," she says, "but 
we're interested in pursuing those 
options." 

Vusitors who wish to view clips on 
the instavid channel u.se streaming 
players created by RealNetworks, 
which gathei-s basic demographic 
information on each user who dim n- 
loads its RealPlayer via registration. 

"What we bring to the table is 
specific information about age, 
tune-in information, and wliat time 
of day they're watching," .says 
RealAudio editor of music serv ices 
Brett Atwo(xl. "We tap into \iewing 
patterns and can act like NieLsen." 

To date, RealAudio hiis 36 million 
registere'd users, according to At- 
wood. 



Best clip: Newsboys, "Entertaining 
Angels" (Starsong). 

Best new artist clip: Jennifer 

Knapp, "I Indo Me" (Gotee). 

COUNTRY 

Best clip: Shania Twain, "You're 
Still The One" (Mercury Nashville). 

Best new artist clip: Dixie Chicks, 
"Wide Open Spaces" (.Sony Music 
Nashville). 

Best locaL^regional show: "Country 
Music Channel" (San Francisco). 

DANCE* 

Best clip: '.N Sync, "1 Want You 



Back (Big Red Remix)" (RCA). 

Best new artist clip: 'N Sync, "I 
Want Y(Xi Back (Big Red Iienux)""(R(ii). 

HARD ROCK/METAL 

Best clip: Marilyn Manson, "The 
Dope Show" (Nothing/lnterscope). 

Best new artist clip: Limp Bizkit, 
"Counterfeit" (Inter.scoi>e). 

Best local/regional show: "Punk 
TV" (Denver). 

JAZZ/AC 

Best clip: The Corrs, "Dreams" (At- 
lantic). 

Best new artist clip: Bic Runga, 



"Sway" (Columbia). 

Best local/regional show: "The 
Breeze V^deo Prfjgram" (Phoenix). 

POP 

Best clip: Will Smith, "Just The Two 
Of Us" (Columbia). 

Best new artist clip: Natalie Im- 
bruglia, "Torn" (RCA). 

Best local/regional show: "Califor- 
nia Music Channel" (San Francisco). 

R&B/URBAN 

Best clip: Brandy & Monica, "The 
Boy Is Mine" (Atlantic). 

Best new artist clip: Lauryn Hill, 



"Doo Wop (That Thing)" (Columbia). 

Best local/regional show: "Urban 
X-pre.ssions" (Philadelphia). 

RAP 

Best clip; Busta Rhymes, "Danger- 
ous" (Elektra). 

Best new artist clip; Black Eyed 
Peas. ".Joints & .Jams" (Interscoiw). 

Best local/regional show; "Video 
Undaground" (New York). 

* There were m local/regional show 
iiomhiees in the einilemfxxranj Chris- 
tian and dance categories. 



JIVE IMPRINT SLIDES INTO ELECTRONICA 

(Ci>t/lit/iii'il fniiii juiiii- ')j 



supposed next big thing in American 
music of two years ago. "We'll be 
fine in Europe, where this is pop 
mu.sic, but we'd like to see this type 
of music become as established and 
appreciated as alternative and hip- 
hop instead of being considered an 
underground or elitist thing," Ryan 
says. "We have to get past the stig- 
ma that this is not real music be- 
cause there isn't a band. Another big 
problem Ls that much of this music is 
facele.ss in an industry that loves a 
front person." 

Harris adds that the label has to 
be careful that it doesn't disappoint 
the underground scene — the genre's 
core consumer group — when trying 
to break its ai'tists. "People who have 
a true love for this music have 
watched major labels work it wrong. 
They've worked it iis if they are your 
.standard rock band, so the bands and 
the fans get burned. When London 
first tried to break Orbital in the 
U.S., no one gave a shit." he says. 
"But the climate is changing. The 
rave kids are getting older They are 
starting to progi-am college .stations 
and work at labels. We will alwa,ys re- 
member to service our core audience 
first, the dance music tastemakers. 
We know how to work this music 



because we love this music. We know 
how to serve the purists and court 
the mainstream to pay the bills." 

It was Harris' background that 
convinced Dubtribc to come to the 
table. "I've never met an industry 
[X'rson that I liked, let alone thought 
could do something for our band," 
Dubtribe's Sunshine .Jones says. 
"LJntil Neil. He is the real deal, and 
he never approached us like, 'Hey. I 
want to sign you and make money.' 
He came to us becau.se he admired 
what we do. It will take true vision, 
like Neil and .lennifer's, to take this 
mu.sic to the next level. Much lov'e to 
the high-profile artists like Moby or 
Crystal Method, but they still 
haven't tnily bridge<l the gap. Amer- 
ica, as a whole, considers electroni- 
ca to be made up of a hunch of dis- 
pasable singles." 

To help announce the arrival and 
good intentions of Jive Electro, a 
compilation of current electronica 
whiz kids remixing old hits from 
Jive's catalog will be released in late 
February or March. "Old School Vs. 
New School" includes Groovcrider's 
take on the Stone Roses, .Jason 
Nevins reworking A Flock Of Seag- 
ulls, and Norman Cook (aka Fatboy 
Slim) and Aphrodite remixing of A 



Tribe Called Quest classics. Promo- 
tional 12-inches from the collection 
will be shipped to select D.Is, retail- 
ers, and radio shows in the next few- 
weeks. Touring will be a key element 
in the marketing of all new projects. 
.Mthough Harris and Ryan are han- 
dling a bulk of the work at the label. 



Jive's promotion, publicity, and A&R 
staffs al*e available to fill in the holes. 

"We are all in this together, and 
everyone will help out to maximize 
our chances at .success," Jive VP of 
A& R Jeff Fcnster says. "This isn't a 
stab in the dark ... We intend to be 
successful." 



ABC TO TELECAST 1999 BRIT AWARDS 



(Continued from imge S) 

mileage from heightened interna- 
tional interest in the .sh(nv. 

Rita Broe, MasterCard's regional 
head of marketing for U.K. and Ire- 
land, says, "We're a big, global com- 
pany. It would be one objectiw to see 
what we can do with it outside this 
region. There's no reason why we 
can't leverage this into other areas." 

The new sponsoi'ship deal has also 
sent a signal to other companies 
about the global reach of the awards. 

Eagle Rock's Fra.ser .says, "With 
the global presence of the new spon- 
sor. MasterCard. Eagle Rock is 
working on new" sponsorship oppor- 
tunities worldwide." 

However, in the run-up to the Feb- 
ruary 1999 show, the card company 
is concentrating on matters closer to 



home. In the U.K., says Broe, Mas- 
terCard is looking to directly build 
business at retail through its Brits 
sponsorship, including retail promo- 
tions and incentives gained through 
purchases using the card. 

Through its own channels, Mas- 
terCard's member banks will he 
given promotional opportunities, 
such as free Brits tickets for cus- 
tomei-s of member banks to win. This 
is MasterCard's first venture into 
music events sponsorship, a market 
that Broe describes as "uncluttered" 
compared with the sports market, 
which is extremely competitive. 

Negotiations are also under way for 
a second Brits in the summer or fall 
of 1999, with the timing to be "what- 
evier the market needs," .says Broe. 
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rlsTB5u^H0tiywt»0i 


72 


65 


32 


ADIA 

SARAH UCUU:HLAN (ARISTA) 


3£ 


36 


57 


3AM 

MATCHBOX 20 (LAVA/AtlAHTiC} 


73 


63 


18 


DAYDREAMIN' 

TAT-a',A ALI IUJJ.'WC'RK: 


» 


37 


17 


HOOCH 

EvEPrrHiNG (BlACXBIfttySlfrEi 


74 


69 


7 


1 STia LOVE YOU 

HiiXI -K 


3J) 


42 


7 


LATELY 

DIVINE IPENEHIlUI*fiED AtTT) 


3S) 




1 


HERE WE COME 

iieujK yssi tixn i wox imdccuwjivto 



( ) RecwOs wim me gteatesl aifptay jpins. 1 998 ailboarti/BP! ComniunicatMns. 



HOT 100 RECDRRENT AIRPLAY 







30 


SEMI CHARMED LIFE 

IHIRD EYE BL.riD (ELEKtfWVtEG) 






3 


TOGETHER AGAIN 

JANET IViftGl'll 






2 


ANYTIME 

BRIAN MCKrilGHT IMOTCrWN) 






14 


FLY 

^tirj^R RAV (LAWArLANTICi 






10 


WALKIN' ON THE SUN 

SMASH MOUTH llNTERSCOPE) 






2 


TO LOVE YOU MORE 

CELINE DlCr^i'jE.3 MUSICI 






5 


KIND t GENEROUS 

r*ATALiE MERCHANT (CLE KTHJVEEGI 




8 


31 


ALL FOR YOU 

SISTER HA/EL lUNIVERSALI 






1 


STILL NOT A PLAYER 

BIG PUNISHER FEATiJR.NG JOE ILOUC^CAI 






1 


GHETTO SUPASTJUl (THAT IS WHAT YOU AJtE) 

f*iASvi:i<LfWi ixi»TieAs:»flDtirrA:wES9:afr.i 




9 


6 


FLAGPOU SITTA 

HARVEY DAf«G£R (5LASKn.0ND0^^SLAr^0> 




10 


18 


IF YOU COULD ONLY SEE 

TONIC fPOLYOOrVAiMl 




17 


47 


DONT SPEAK 

NO DOUBT (IRAUMIViNTERSCOPEI 



14 


13 


13 


1 WILL BUY YOU A NEW UFE 

EVERCLEAR ICAPITOU 


15 


11 


19 


YOU MAKE ME WANNA... 

USHER ILAEACCARISTAI 


IS 


12 


5 


SEX AND CANDY 

MARCY PLAYGROUND ICAPITOli 


17 


16 


18 


MY FATHER'S EYES 

tmc CLAPTON ["LfR.SE; 


11 


14 


31 


OUtT PLAYING GAMES (WITH MY HEART) 

BACKSTREfT BOYS IJIVEl 


19 


18 


6 


UNINVITED 

*lASiSMC«tSSfns IWMINER SUMSEIiltPfllSEl 


20 


15 


7 


GETTIN' JIGGY WIT IT 

WILL SMITH (COLUMBIM 


21 


24 


49 


BARELY BREATHING 

DOP*CAN SHEIK (ATLJWTtC) 


22 


19 


29 


ONE HEADUGHT 

IME WALLFLOWERS (INTEftSCO*»£) 


23 


22 


32 


TUBTHUMPING 

CMUMBAWAMBA (HEPliSLJCiLINIVERSAU 


24 


21 


39 


MO MONEY MO PROBLEMS 

H icnnus 1 1 c i;U' iVi' 1 iW ICJUCij 


2S 


23 


3 


SAY IT 

VOICES OF THEORY (H.O.LA^D ANT) 



33 



Rmrients are bUes which law apcearid on the Hot lOOchait 
to more man 20 M«ete ind haw (jropfjed bekM> the top 50. 



TITLE IPubtisher Licensing Om ) Stwet Music Disl 

75 n CENTS ^'&Men Ptwno. SOCAN'llja^nD. SGCtN) WBU 
45 AUMTUFEI£WAprJ.ASCAPA:ordKayla.UCAP/HMBee 

[Wifiit B« F^w) , ASCAP'WB ASCAPl HL*BM 

26 AU THE PLACES (I WILL KtSSrOUiaeiqw, 

bUXfJi^K Love's, BML^MCA, ASCAP/Jsmron. 

ASCAP/BMG.ASCAPrf'SlaaA.D ASCAP) HL 
21 AHCEL/AOIA ISony/ATV Sones. BMI/Tyd«. BMI/StiKllo 

Namade. SOCAN) HL 
17 ...BABY ONE MORE TIME (Zomba. ASCAP/Grarmville. 

ASCAP) 

3 BECAUSE OF VCHI (Ait Oirysalis Scandinavia. 
ASCAP/Muit^n ASCAP) WBM 

73 BEHER DATS IBasB Pip«, ASCAP/tVooptewoo. 
ASCAP/Copyfight Control/Afnaiemefri. BMII 

30 THE BOT 15 MIME (EMI giack-ood. BMlBran-Bran, BMITMI 
Acril. ASCAP/Tred Mm III. BUltn^ign. BMlXanch. BM) HL 

34 CAN I GET A... (Ul Lu U. mm Irv. BMl/la. eUl/EMI 

Blackwoot], 5m HL 
S3 CAN'T GET ENOUCHIHaxway.ASCAP/Firsl Echo. 

ASCAP.'YoijnKson. BWL^ho first. BMI) 
IG COME AND GH WITH ME (Kerth Sweat. ASCAP/EM1 

April, ASCAP/"Wi;, BMI) HL 

89 CRUEL SUMMER ^In A Bunch, PRS.WB. ASCAP/Pal)C/am 
IrlBnaborjl, ASCAP,'5on>/ArV Tunas. ASCAP) HLflfflM 

8 CRUSH (NeM Nonparni, BM Learner -Tamerlane. 
ASCAP.'Be Le B«, ASCAP/Aboul Time. PfiS/Moo 
Maisoo, ASCAP.'Almo. ASCAPl WBM 

36 DAYDREAMIN' IRodney lerkins, BMI/EMI Blackwood. 
BMl/tn^n. BMli^w Domt^, BMIA^if(i2. BMIAeShawn 
Daniels. ASCAP/EMI Apnl, ASCAP/MCA. ASCAP) HL 

it DAYSIIEPER fTemporary, BMl/Wamer-Tamertane. 
BMI) W&M 

90 DEADLY ZONE ITVT. ASCAP/Tlash Mack. ASCAP/8MG. 
ASCAP.i^areers-fiMG. ASCAP,'Honeycomb HidecwI. ASCAP) HL 

SI MN'T LH IT 00 TO YOUR HEAD (RusMowi. 

ASCAPiTeicram, AS CAP.-W a me r- Tamerlane. BMI) WBM 

78 MN'T LET THIS MOMENT END (Fweien Imported, BMI) 

1 DOO WOP (THAT THING) (Sony/ATV lurws. 
ASCAP/ijb\,f!r5e Creat.nn. ASCAP) HL 

79 M- GSEENTHUMB (Soc- Assassins, ASCAP/Hits Fran Da 
Bone ASCAP/Ptiitakas Ada Punk. ASCAPriBMC. ASCAP) HI 

72 ENJOY YOURSELF <ValentKio. 

ASCAP/Hireaiiifnwsey. ASCAP) 
47 EVERYTHING'S GONNA BE ALRKHT (Edftnn 

PaiavoncVlMI BtKk>«oo<). BMI) HL 

4 THE FIRST NIGHT {So SaDd.ASCAP/IMI Apnl. 
ASCAP/TMarshai. ASCAP/lobele, ASCAP) HL 

82 FORYOUIWtLL(Ha[nsle.nCumlwtwd,BMl/Babv 

Mae. BMl.'ClttteHish, BMIr^una Boy. BMI) WBM 
S5 FRIEND OF MINE ahe Pnce Is R«»Tt. BMl^sic Corp. 
01 America BMli'Slevefl A Jordan, ASCAP/Sooj/ATV 
Tunei. ASCAPn)uh's World. ASCAP/MGL. ASCAP/Fo< 
Chase ASCAP/Hit Co South, ASCAP) HL 
GHEHO COWBOY (Mo Thugs, ASCAP/Siel. 
ASCAP/Laiie Bone. ASCAP) 
K GOOOBYETOMYHOMIEStBigP.BMI/BurhnAve., 

ewi/Ja&ete ASCAP/tMl Apni, ASCAP} HL 
M SOTTA BE iSo So DH, ASaP/tMl Aonl, ASCAPAhWl 
Da-tin Twins, ASCAP/^lacfc, A D , ASCAP/BMG. ASCAP) HL 

37 HARD KNOCK LIFE tGHEHO ANTHEM) (Ld Lu Lu. 
BML^Ml Blackwood. BML/45, ASCAP/lnstantly. 
ASCAPMaiiwr Chappell. ASCAP/'HeleiXi Bli». 
ASCAP/MPL Commumcalions. ASCAP) HbWBM 

W HERE WE 00 (Sony/ATV Tunes. ASCAP/Huss-Zwinfli, 
ASCAP) HL 

7 HOW DEEP IS YOUR LOVE <So(iv/ATV Songs, 
BMI/Music Everyone Craves, BMI/North Avenue. 
ASCAP/IMI Apnl, ASCAP/T*»TrjH. ASCAP/I»a Ish. 
ASCAP/Funky NoUe, ASCAP/Famous. ASCAP) HL 

74 H0W'$ITGOIN-DOWN(BoomefX.ASCAP/Pent-I. 
ASCAP/Dead Game, ASCAP) 

W HOW'S rr GOING TO BE (3Ee,8MIA:appa8h. 

BM\/im BlackMrwd.BMDHL 
t1 I AIK7 HAVIN' THAT ltl.M«reeaW. ASCA?/Mi Halh, 
ASCAPi-TlM 8<j) Toy ASCAP/Rcr. Real MwKk. ASCAPflaa 
fckfchinl. ASCAPj7omba ASCAP/Tamoul ASCUP) Hl/«H 
40 I CAN DO THAT (Hudson Jordan, ASCAP/WiMn. 

ASCAP/Famous, ASCAP/Mood Swirv. BMI) HL 
11 ID0M7WAKTTOHIISATMHfi<Realsai|S.ASCtf)WBM 
M IDONTWMTT0WUT(Hincf8CS.BMI/&isjBn.BMI)HL 
77 IFICMlMVEVOUarvnCMitiiwtal.ASCAP/Tnnity, 
ASCAP/Ihiw Tone, ASCAP/BKT. ASCAP/^b Brollwn, 
SMI/BMG. BMlUOe Macho. ASCAP/Ara Pesh. ASCAP) HL 
IT tF I HAO THE CHANCE (Muskapeeta.ASCAP/Mr. Tan 

Man, ASCAP/Panda. ASCAP) 
19 IF I LOST YOU (Post Oak. BMLTdisEo, ASCAP) HL 
Sfi IF YOU COULD READ MY HIND (Early Mominc. SOCAN) 
62 I HAD NO RIGHT (MCA, ASCAP/Chotre, ASCAP) HL 
10 I'LL BE (EMI Apnl, ASCAP/Harnngton. ASCAP) HI 
SI INTERGALACnC {BiODUyn Oust, ASCAP/PolyGram 

InternationaJ. ASCAP) HL 
17 INVASION OF THE FLAT BOOTY B*"»-$CZomlia, 
BML/S^nd. BMl/Enck Sermon, ASCAP/Zomba, 
ASCAP/Tteutnl Gray. BMl^«iiial JB, BMI) WBM 
«l I SHOULD CHEAT OH TOU (EMI Blackwood. 

BMI/Rodiwy iaftuns. BMl/Ins«n, BMI) KL 
23 ISTILLIOVEYOU (UTi.Oh.ASCAP/bMwwL 
ASCAP/Honey Jsrs And Diapers. ASCAP/Yah Yah, 
ASCAP/Do What I Ckitla, ASCAP.Warner.Iamertane, 
BMI/Kear, BMl/Sooy/ATV Sones, BMI) HL/WBM 
85 ITS THE THINGS YOU DO {Chetron. STIM^PlOi, 
ASCAP/BMG. ASCW^/MeaasonB APS, STIht^BreefS- 
BMG. BMt^ony.'ATV/Sony/ATV Tunes ASCAP) HL 
32 JUST THE TWO OF US (Ai^lisia. ASD^/Btuenf, ASCAP] 

76 UWOSUOE CWetih W*h. ASCAP/^y/AIV Soo(J. BMI| HL 

2 LATELY (Tony Roy. BMI/Slav TuTu T\w. BMI/Howcott 
BMHrving. BUWi^to. BMl^it Street, BMIAVrndswapt 
Pacific. BMII WBM 

in ME RETURN THE FAVOR (God's Cryw', 
ASCAP /Ghettn Fatiulnos. ASCAP) 
LET THE MWN: HEAL YOUR SOUL (Petefsonp, BHl/Hafiw 
Oaostl\. BMl'AIn C HML-EMi EllitckMOd. BMI) MUWBM 
LIFE AINT EASY (EM! Blackwood, BMI) HL 
LOOKIK AT ME % heM. f>SD^i'Diis( Dud. ASCIP/Thi Nilvs 
0( hiitrtTi. mjmn C«TtK. ASCAF/DI Aprc ASCAP) HL 
LOST IN LOVE (Marco A. Caidenas, ASCAP/Upstan, 
ASCAP) 

LOVE UKE THIS (Oiyna Baby, BMl/Jance Cmibs. BMI/EMI 
BlBa*<»<{. BMI;Bro1her-4-B(oin«, ASCAP/Znwhm 4 Lile. 
3Ml,<%ernai(l'i Other. BMIAVamei-TaiTWtlane. BMlTommy 
)ynii,BMl| HIjWBM 
19 LOVE ME (Ftvlee. ASCAP/Kalinmu, ASCAP/Jusbri 
Conibs, ASCAP/EMI Apnl, ASCAP^M Betha, ASCAP] HL 

31 MAKE IT HOT (Mass Confusior. ASCAP] 

H HOMETS JUST A TOUCH AWAY (WB.ASCAP/Re«IN 
fhifl. ASCAP/DivKM, ASCAP/Zomba, ASCAP/I Dream 
Of Beats, ASCAP/Hard To Oppose. ASCAP/Bush 
Bumin'. ASCAP/MCA, ASCAP) HLWM 

43 HOVIN' ON (WB, ASCAP/U Ittraordifiary, ASCAP/Da 
lst>, ASCAP/No<1h Star. ASCAP/\Jrban Wertare, 
ASCAP/WR Gifl, ASCAP) HEM 

70 MUSIC SOUNDS BEHER WITH YOU (2omba, 
BMI/EMI Blackwood. BMl) HL/MBM 

21 NT UTTLf SfCftn 'ISc S: M. ASCAP.fMI Apnl. ASCM'/hKy Tm, 
ASCAP/Air Coilnil ASCAF.i^act A.O . ASCAP/BMG. ASCAP) A 

31 MY WAT (EMI Apri, ASCAP/^ So M. ASCAP/Slack 
AD.ASCAPAJR.tV. ASCAP) HI 

22 NEiaCVnCRckMlTRav.ASCAPMGtiCW'MCAUOU'lHl 
IS H0IO0TELSE(Hamndur.BMI/JMPublK. 

Blfl/ZweUion. ASCAP/BMG. ASCAP) HL 

9 HOBOOrSSVPPOSEDTOBEHEREONMfl. 



Pinboard 



84 



15 



NOVEMBER 21, 1998 



Hot 100 Sinales Sales 

■lift IVV Vlllgllflf VMIWtm 

Compiled from a national sample o( F*03 (point of sale] equipped retail stores and rack outlets wtwch report 
number of units soM to SoundScan, Inc. Thu data is used tn the Hot 100 Singles chart ^^^'''^S* 
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TITLE 

ARTIST (IIWPRINT.P(tQM0TIOr< LABEL 




S 
* 
I 


[lASTWFF. 


a 


TITLE 

ARTIST (IMPRINT/PROMOTION LASCU 








* * NO. 1 * * 




38 


40 


26 


ANGELFAOIA 

SARAH MCIAOILAN i ARISTA) 


T> 


3 


2 


DOO WOP (THAT THING) 

LiL'JTs wLi ;buffvc-jk.oxjiibui : « a * 1 




39 


33 


16 


DAVDOEAMIN' 

TAT'yAHA ALI '.'1 WOBki 


D 


1 


II 


LATELY 

DIVINE IPENDULUM'HED ArfT) 




« 


37 


19 


FRIEND OF MINE 

KELl'T PRICE (T -NECK/ISLAND) 


XI 


2 


8 


NOQODY'S SUPPOSED TO BE HERE 




41 


41 


5 


DONT La IT GO TO VOtm HEAD 

BRAND NUBIAN 1 AH'o' Ai 


33 


4 


8 


BECAUSE OF YOU 




42 


38 


18 


CRUSH 

JENFIIftR PAIGE .LL'LL ftWES.LAHDLlTWOOC; 


i 


5 


15 


THE FIRST NIGHT 

MONiM lARISTAi 




4) 


44 


19 


CRUEL SUMMER 

ACE OF BASE lAAISTA) 


t 


6 


7 


HOW DEEP IS YOUR LOVE 

; ■ .. •■ . . ftCDUUI nLWCiKF UWWHCJRYi 




44 


42 


17 


26 CENTS 


D 


8 


8 


WESTSipE_^ 




4S 


4C 


22 


COME WITH ME 

P'U'"F DADDV FEAT JIMMY PACE (EPIC) 


1 


7 


5 


COME AND GET WITH ME 

KEITH SWEAT fEAT SNOOP POOG (ElClCTTWEESI 




4( 


43 


6 


BEHER DAYS 

A'L FEAT JON B. '•'*'rCiA»i'LONO0hr'ISlANSl 


T> 


10 


3 

1— 


TRIPPIN' 

TOTAL (FEAT. USST ELliOTTi IBAD BOi.'ARISTA; 




47 


32 


8 


ONE WEEK 

flAf^t NAnEC lAD'ES 'REPRISE* 


35) 


9 


5 


LOVE ME 

il2 FEATURING MAS£ ISAD BOVMPISfAl 




48 


4< 


7 


FOR YOU 1 WILL 

AARON TIFFIN eLY^IC STREET) 


S) 


13 


2 


LOVE UKE THIS 

FAITH EVWS ''Pr^T' ROfi'AR T-TA' 




49 


51 


8 


1 HAD NO RIGHT 

P M DAWN lGFE STR£E7^^2'i 


12 


11 


5 


MY LITTLE SECRET 

XSC-ftPE (50 SO DtFi'CC>LUM&cAI 






53 


11 


TOUCH ME 

^-OL'Z 1 ^^PE'~TfV'" 'AAWj 


IS 


IS 


e 


AU THE PLACES (1 WIU KISS VOU) 
aAron hall (MCAI 




ID 


54 


2 


ENJOY YOURSELF 

A* IKEOAR^NLVERSAL) 


14 


14 


16 


1 STILL LOVE rOU 

NEXT lARtSTAI 




S2 


45 


26 


THE BOY is mine 

BRANDY & MO'i OA lATLANTIC) 


OS 


17 


< 


PUSHIN' WEISHT 

Kt CUBt FEAT. M. SHORT KHOP (PRtORITY) 




H 


47 


10 


YESTERDAY 

OCBCLAH MORGAM (VAZ/MOTOWtO 


It 


18 


35 


THIS KISS 

FAITH HILL WARNER BROS. (r^SHVILLttj 




54 


S2 


37 


111 ALRIGHT 

JO tXt MCSSiNA (CURB) 


17 


16 


6 


THE POWER OF GOOD.BTE 

■, Mi , r -ir'C'WARNER B*K)S I 




H 


50 


20 


RAY OF LIGHT 

WACOf''iA IMAVEHlC'^.'WAftNEfl BROS) 


38 




1 


GHETTO COWBOY 

I.I ..i;i.',t V . 1 "i_iii^J"K£^flELAT'''^i 




5« 


49 


7 


JUST THE TWO OF US 

1 i SMITH 1 r,C. UMBlAi 


19 


19 


11 


1 CAN DO THAT 

IriONTELl JOROAN IDEF JAhtT^ERCURT) 




3D 


73 


2 


ITS THE THINGS YOU 00 

nVE t^RtSTA.i 


20 


12 


15 


TOUCH IT 

MONIFAM '''T'\'/4'l I'ilV^I^'^Al 1 




3) 


57 


3 


UFE AINT EASY 

CIFOPAT RA ■ * ' f WAP^jf ^ BROS ) 


21 


21 


4 


WHATCHA WANNA DO? 

UIA J. fUi'' OVfiUl WILSON (NO LiMn.tfnoRim 








1 


DONT LET THIS MOMENT END 

GLORIA ESTEFArj ^EPlC) 


22 


22 


12 


SPLACKAVELLIE 

WESSHA (TCNf M [ RCEOC&lAf ACC/ARISTAI 




80 


56 


7 


NO FOOL NO MORE 

E^ vOGuE I'rt'AftNEfi SUHSETtASTWESTytlG) 


3D 




1 


...BABV ONE MORE TIME 

BHrFN^ SPCARS LJtVC) 




(1 


55 


3 


LET ME RETURN THE FAVOR 

ANDREA UARTIh (ARISTA) 


24 


20 


24 


«n<EN THE LIGHTS so OUT 

FIVE (AfllSTA) 




'S) 


62 


7 


IF 1 LOST YOU 

TRAVIS TRITT (WARNER BROS INASHIALLE)) 


23 


23 


19 


SOINTOrOU 

TAMIA (QWESTyWARNER BROS.) 




a 


61 


6 


IF YOU COULD READ MY MIND 


2t 


24 


6 


WHEREVER YOU GO 

'I'D'.CES OT "HfOR'' If C L * .'RED ANT) 




M 


59 


29 


MY ALL 

MAR'An CAITi' :COLUMBI*J 


27 


27 


11 


SUPERTHUG (WHAT WHAT) 

Nri&FAr.ft iPFNAI rv.TOMWr BCT; 








1 


IF 1 CANT HAVE YOU 

L.FO 1 'If F.."..l IFEAT KA'Q: ILOiCI 


21 


26 


18 


LOOKIN' AT ME 

F/ASE'EAT FiljFF OAOOV I&AO BOT.AFtlSI* 




» 


60 


32 


SAY IT 

VOtCES OF THEOfTY (M O.L.AyRED ANT) 


3s) 


34 


3 


CANT GET ENOUGH 

WL.E UAFFEAT UFNAEL SMHO ffOODIMITOMIl 




a 


66 


6 


LOST IN LOVE 

NASTYBOY KiiCK iNASTVBOYi'UPSTAIRS) 


30 


28 


12 


Snu A G THANG 

SFFOOf OOGG INO LIMIT/F^IORITYT 




tt 


58 


11 


SHIMMER 

FUEL (550 MUSICJ 


3D 


31 


3 


MONEY'S JUST A TOUCH AWAY 

tUO IC^AT SMLClEtTlTTIICOWKIIIVmCRfTT; 




S) 




1 


LET THE MUSK HEAL TOUR SOUL 

BRAVO Al 1 STARS IFDEL AMERICA) 


32 


25 


M 


TIME AFTER TIME 

IFJOJ ISO SO OEF/COEOMBIA) 




70 


71 


32 


LOOKING THROUGH YOUR EYES 

lEANN RIMFS (CURB) 


33 


29 


23 


MY WAY 

USF1ER (LAEACE/ARISTA) 




71 


64 


12 


1 SHOULD CHEAT ON YOU 


34 


30 


12 


THINKIN' BOUT IT ^ 




72 


69 


3 


WHENEVER YOU'RE NEAR ME 

ACE'Jl b^'-.i M' '.;a 


39 


35 


15 


GOODBYE TO MY HOMIES 

MASTER P INO LlF*IT/I»RIORITY) 




n 


63 


12 


WIDE OPEN SPACES 

DIXIE CHICKS IMOMUMEHT) 


31 


3« 


9 


INVASION OF THE FLAT BOOTY 8"^ 

-V.IJ ^i..jH- iSHOi/T.'JiVE) 




74 


65 


8 


A UTTLE PAST UTTLE ROCK 

l£E ANN WOWACK (DECCA-WCA fiASM/lLLLi 


37 


39 


14 


NOBODY ELSE 

TTTiESElPCA:. 




3D 


— 


1 


STRAWBERRY 

KICOLI RENEE 'AILA\:ic.i 



(3 Records witti ttw greatest sates ga«B. d 1998, BtlltxxnVBPl Commumcatiorn arxj SoundScan, inc. 



ASCAP/Famous. ASCAP) HL 
U NOF0OLN0M0RE<RHl«xifS.ASCIU>/8at)yBiK. 

ASCAP/BoodaMaJL ASCAP) YfflM 
fi ONE WEEK (Treat Baker, SOCAN/WB, ASCAP) WBM 
U ONLY WHEN I LOSE MYSELF (EMI BiackMood, BMI] HL 
«3 PERFECT (Chiysalis. BMl/Cindortul. BMI) 
13 THE POWER OF (KH»-m(WB,ASCAP/Wtto(k1, 

ASCAP/EMI April, ASCAP/Tulure Eumiture. ASCAP) HL/WBM 
29 PUSWN' WEIGHT (GangsU Boc«ie. ASCAPMB. 

ASCAP/Trebae, ASCAP/ChocoWe Ttiundv . ASCAP) WBM 
71 RAY or LKHT (WB. ASCAP/Webo Gat. ASCAP/Rondor. 

PftS/Aimo. ASCAP/Pivple. PRS) WBM 
91 THE ROCUFELLER SUNK [PolyGrani, ASCAP/EMI 

Robbins. ASCAP/Glenwood. ASCAP) HI 
W SMHMElKPiiwntBHI/PDiiGrambiltmationaL ASCAPl HL 
3S SO INTO YOU (Plus I. ASCAP/AMa. ASCAPA^amtirea. 

ASCAP/Utm. ASCAP/Brenda Richie. ASCAP) CLM/HL 

99 SOMEONE YOU VSEO TO KNOW (Melanie Howard. 
ASCAP/B«Gufit ASCAP) 

41 SPIACXAVELLIE (Peppardms. BMI) 

44 STILL A GTHAHQ (My Own Chit BMl/Cina. ASCAP) 
»3 STRAWBERflY(Metodeu3FoQl,ASCAP;WB. 
ASCAPfWJi. ASCAP/locksmrlh. ASCAP) 

100 THE STREET MIX [Hawks PBfSpedmi BMI/ELO 
BMl'Jabete, BMI/Stwed Diamond, BMI) HL 

K SUAVEMENTE (Sony/ATV Songs. BMI) 

42 SUPERTNUfi rWHAT WHAT) (Surte 1207, BMfkise Luis 
Gotcha, BMlThe Waters Ot Nararatn, BMlChasc Chw), 
A^/Ctaysaks. ASCAP/Monster, ASCAP] WBM 

S7 THINOH' BOUT IT [2000 Walts. ASCAP/WB,ASCAP/Ton< 

Rob. ASCAP/OwkM. BW/2omba. BMO WBM 
9 TMSiaSS(PudMliM.BIVlMiid-NomaiLeH|Mari<er 
TMWtant. BWUno. ASCtf/tam. KOflWC. ASCAP) WBM 



35 TIME AFTER TIME tRellla, BMLGony/ATV Songs. 
BMI/Oub Notes, ASCAP/WB ASCAP) HL/WBM 

2t> TOO CLOSE (r*a*jahty, ASCAP/Do What I Gottt. 
ASCAP/Uri, Oh, ASCAP/Neulral Gray. ASCAPfl>ore 
Love, ASCAP/WB. ASCAP/EMI Apnt, ASCAP) HU/WBIil 

14 TOUCH IT (Juilin Combs ASCAP/TMIApm, 

ASCAP/Chiet losBph. ASCAP^'S4ng A Song, ASCAP/WB, 
ASCAP/Oakoda House, ASCAP) HLWBM 

10 TOUCH ME (PolyGram International, ASCAPAony Toni 
Tone ASCAP/Time Bass. ASCAP,!) -Chavis, 
A5CAP/M«kaWity, A5CAP/Haa-Slu. ASCAP) HL 

11 TRIPPIN' (Mass Qxituiwi, ASCAP/WB. ASCAP/D 
Xtraordinary, ASCAP/Viipma Beach, ASCW) 

25 TRULY MAOLY DEEPLY (Rou«h Cut/FMI Australu. 
APRA/EMI Blackwood, BMI) HL 

12 WESTSIK(Saqi/ATVIants.ASCAP/SIrKAJyTa ASCAP/EMI 
BbckwDOd. BWSlBMy Mabta', BMI/Ftm. BMlTtur Kn«htl. 
BIfrMiBicCni) Of Amnca.BMI/NwlTil Cray. ASCAPl HL 

a WHATCHA WAHHA 00? (laian Care W Business. 

BHl/KbrKler, ASCAP] 
$3 WHENEVER TDU'RE NEAR ME (Mteasons, 

STIM/ClareerS'BMG, BMIyMifca Oiapman, 

ASCAP/Music & Media International. ASCAP) HL 
29 WMEH THE LIGHTS GO OUT {Son,,'ATV Tunes ASCAPA9. 

BMIAongitudB. BML'Wind swept Paat<c. PRVSale) HLMBM 
49 WHEREVER YOU GO (Sure II Hit. ASCAP/Wvner 

Chappell, ASCAP/»ack Panther. ASCAP/Famous. 

ASCAP/Ensian . ASCAP/MetodKws Fool. ASCAP) HLflWM 
92 WIDE OPEN SPACES IPie L)«d Groobet. BMl'CrMbae, BMI) 
85 YESTERDAY (Cradmghxi. ASCAP/MCA. ASCAP/Zamar. 

ASCAP) HL 

34 YOU'RE STia THE ONE (SorvsOtPotyGramlnt'l, 
BMl/Loon Ecte, BMI/Zomba. ASCAP) WBM 
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^bood HOT 100 SMGLES 



COMPILED FROM A NATIONAL SAMPLE OF TOP 40 RADIO AIR- 
PLAY MONITORED BY BROADCAST DATA SYSTEMS, TOP 40 
RADIO PLAYLISTS. AND RETAIL AND RACK SINGLES SALES COL- 
LECTED, COMPILED, AND PROVIDED BY SoundScan' 



THIS 
■.VEEK 


< 


5 g 


s t— 

ii 


TITLE ARTIST 

rnn[nj;;f R i |>C*<GWRIIf Pi IMf HtNI & NUMBS RrROyOTIQN LABH 


Z 

3C — 

3 o 


CD 


1 


— 


2 


* * * No. 1 * * * 

DOO WOP (THAT THING) 2wMlaatNo. 1 ♦ LAUHr. HiLL 

L HILL ILHILL) 10 (D) (T) (V) VO RUFFHOUS£ 78B6aCOMJMeU 


1 


Q) 


2 


4 


11 


LATELY • ♦ DIVINE 

J HOrtCOT^ 0 ''*RKS (W BAKER C KELLY) (CI iO) PENDULl/M l'i31fi'REI) AM 


2 


CD 


5 


5 


8 


BECAUSE OF YOU • ♦ 98 DEGREES 

BAu BL lH ' ^h", ' n 1 A BAiCjGE A.BIRGISSON C RARISSON P.TUCKCRI (C) (Dl MOTOWN 860830 


3 


4 


3 


1 


15 


THE FIRST NIGHTA ♦ MONICA 

1 rH'PR 1 r..l-"- ' lA'. iXrir M MCIEOR P SAWYER) (CI (Dl (T) [X1 ARISTA 1 Ti?? 


1 


CD 


8 


10 


8 


NOBOOY S SUPPOSED TO BE HERE • ♦ DEBORAH COX 

A llflAWfOfD M JCWUAN CRAWraWD ,M JOHDAN) (Cl (Ul ID 1X1 AHISTA ia5!iO 


5 


E 


4 


2 


8 


ONE WEEK ♦ BARENAKED LADIES 

SRD.L"' . ' ■ LADIES(EROeERTSOM (C) IDI (V) REPRtSE 17174 


1 


7 


6 


3 


7 


HOW DEEP IS YOUR LOVE • * DRU HILL FEATURING REDMAN 

3,^>',. ^vi . A;.lni,fIWWCMW£tLtlJUiaiIWS,llM»D ClDii.^euWO«fW*:';C*WEHCUH' 


3 


8 


7 


6 


21 


CRUSH • ♦ JENNIFER PAIGE 

A KtDWAi<A J BfiAiOWlH lAGOlWASK.U UlJtlUR.B CXJSGROVULOARK) ICUO) UTU AUMIU IMO.'WaLl-ftOCO 


3 


9 


9 


8 


36 


THIS KISS* ♦FAITH HILL 

B aAlUMOftE.F HILi IR LERNEH.A ROBOfT.B N CHAPMANI {C> 10) IV) WARNER BROS (NA5MV1UE) 1 7?47 


7 


10 


10 


9 


9 


I'LL BE « EDWIN MCCAIN 

M SIR! r TIC IE MCCAIN) (0) IVI LAVA 8AI91MTLAM1C 


5 


11 


11 


/ 


12 


1 DONT WANT TO MISS A THING • * AEROSMITH 

1^ jl 1 II) iVAIIft M (OIDI IV) COLUMBIA 78952 


1 


QD 


lb 


14 


8 


WESTSlOE • ♦ TQ 

« UlLi- ■ : r ■ ^.A-.;; u v -.^' • „ LTXtJiAtPLL'.KHJJI-H-SMOejtlOJtM^WIERi 0 ICI •T.aoa'«;fii 'KTAK 


12 


13 


14 


13 


6 


THE POWER OF GOOD-BYE ♦ MADONNA 

WADONNA.W ORBIT, P LEONARD |MA[)0NNA,R TOWELS) ICI (D) tV) MAVERiCK 1716Cl'WARr<ER BROS 


13 


14 


12 


11 


18 


TOUCH IT ♦ MONIFAH 

J KNIGHT J KN*GHT.SCR[WFACf ,T STAHLJ GUID6CRG) (CI (D) fT) UPTOWN &6707i'UNrVFRSAl 


9 


QD 


21 




2 


LOVE LIKE THIS ♦ FAITH EVANS 

RLA'A-'.** V'-'. ■ 'V"'.. . "''''/»^CRD,C-EMERV.6-EDWARDS.^ ROOGERS^ iC!' (D) &^ tJCT 7^11 7iAR^TA 


15 


It 


13 


12 


5 


COME AND GET WITH ME • ♦ KEITH SWEAT FEATURING SNOOP DOGG 

K SWEAT /.I;! If. S^tE.'iI L WCCJ^^LUMI |C1 (Dl ELEKTRA 6408QTEG 


12 


OD 


NEW^ 


1 


* * * Hot Shot Debut ♦ * ★ 

BABY ONE MORE TIME ♦ fIRiTNf / S^'rf.iiS 
U VARTtN RAMI 1M UART1M 1C> (01 <!) HVF 4?b45 


17 


OD 


22 


37 


3 


TRIPPIN' ♦ TOTAL (FEATURING MISSY ELLIOTT! 

M ILIImT 1 Pt ARSON (MELLIOn.O PEARSON, T.MOSIEYI ICI 10) BAD 80V TOIB^'ARISIA 


18 


OD 


19 


19 


5 


LOVE ME ♦ 112 FEATURING MASE 

- ^- . . e^A:HViAJ1l,0X)KS,yKf1TKQP)WHER.MSCANl»IOl.UBETMALV««flOSSl ICI lOlfiAC ttlY 'iiM^^'A 


19 


20 


IE 


17 


41 


TOO CLOSE A ♦NEXT 

,|-"^LHX6AftREROiW.RAf0fiD,DMILLEIU 8.WO«LAWAL)1Efij ICI ID)II' IXi AR5U 13il» 


1 


21 


18 


15 


5 


MY LITTLE SECRET ♦ XSCAPE 

k'l ■" ''I ' l'i' 'f"'"*' L SCOTT) (CHO) (T) (JO SO SO DEE 790^'COLUMB'A 


9 


22 


17 


18 


18 


NEVER EVER ♦ ALL SAINTS 

r MCVE^ M riEKNES (R JAZAYERI S MATHER S LEWTS1 CO (P) CTl (V) LONDON b70] /t^lSLAND 


4 


23 


20 


16 


16 


1 STILL LOVE YOU • ♦ NEXT 

M'f j' ' ■'■■WH T TCLBCFfTJt QO^VIRSXI IJCHn C LCHTy D BfDS^tXUL[CH3N0S' O IE' 'V* A^S^J^ 13 W9 


14 


24 


23 


21 


41 


YOU'RE STILL THE ONE A ♦ SHANIA TWAIN 

D ' 1 1 , ' ■ ', ' 1 in\ 4\fi /vi ucK^niov /maqua/ii i f \ ^RSiA'\'? 

n - Lj" *i i : > L'-^ijtl \\^} KUl \Al mtf^^Mnt {n^onVlLLD 30D43^ 


2 


2S 


25 


25 


51 


TRULY MADLY DEEPLY* « SAVAGE GARDEN 

Cfir.t-i 'lil ICHD) rv) OOIUMBIA /B /23 


1 


(D 


31 


26 


6 


ALL THE PLACES 11 WIU KISS YOU) ♦ AARON HALL 

M?r,-., . ■, '.■ ,\l <C1 IDHT) MCA 55473 


26 


QD 


33 


29 


26 


ANGEL ADIA * ♦ SARAH MCLACHUN 

PWA-ll'Mi 1 P MARCHANDl ICI ID) ARISTA 13497 


3 


28 


24 


20 


25 


WHEN THE LIGHTS GO OUT* ♦FIVE 

L K1%'. ■ ■ 1 . . ■ 'iMY I,L£VER.M P(Haj MCCLAUGHU«,FlVE1 IC) ID) U) 1X1 ARISTA 1 3495 


10 


m 


32 


32 


4 


PUSHIN' WEIGHT ♦ ICE CUBE FEATURING MR. SHORT KHOP 

NOJM! iHLHT KH0PJJOHNSON1 (Cl lOnT) PRiORiTV 5345G 


29 


30 


26 


24 


26 


THE BOY IS MINE A ♦ BRANDY & MONICA 

RIE^'".;: ij;' '1 ti"A'i[i' RJERKINS.BRANOT.LDANIELS.P jerkins MJTEJED*) lOlDliTII^TIljMLANTICSiSe? 


1 


31 


25 


23 


23 


MY WAY A ♦USHER 

J ."luPRi 1 J [I'.Jf R.M SEAL.U RA^'MONDI IC) iO) ITl (X) LAFACE 3J3?3i'ARiSTA 


2 


32 


27 


27 


7 


JUST THE TWO OF US ♦ WILL SMITH 

SAL''^t *' '■ ' ' RS W ^LTER R WACDONALDi (M) IT) COIUMS'A 79038' 


20 


(D 


NEW^ 


1 


GHETTO COWBOY ♦ MO THUGS FAMILY FEAT. BONE THUGS N HARMONY 

AHFNr*M'> 'i ■ A NiilRSOf VLGACEfl J BUAf f LRD6ET FLANfCniOl C^MO 'HUG&fUTHL(5S ] JO^'ltlUVIIVITY 


33 


CD 


36 


42 


8 


CAN 1 GET A... ♦ JAY-2 FEATURING AMIL (OF MAJOR C0IN2) AND JA 


34 


35 


28 


22 


14 


TIME AFTER TIME * ♦ INOJ 

C KOANt "C! LAUPEH ^ HVMANI (Cl !0! SO SO DEF 7901ti'COLUMBIA 


6 


36 


30 


28 


16 


DAYDREAMIN' * ♦ TATYANA ALI 

1 jCRKiRS = JSSKAil :AMnS ' 11 Rf^lNS.P PANMI.S HMlr,TDN,D FACIN.W RECAfRl (Cl ID) (11 UJJ 7B8il*W)RK 


6 


QD 


m 


43 


3 


HARD KNOCK LIFE (GHETTO ANTHEM) ♦ JAY Z 

MARK 45 K(NG IS UARTtP M JAME3.C STROL/SE.M CKARN(N) (Tl ROC A-FELLAOEF JAM 666493')WEROJRy 


37 


38 


It 


31 


22 


MAKE IT HOT * ♦ NICOLE FEAT. MISSY "MISDEMEANOR" ELLIOTT & MOCHA 

DMRALASO (V ELllOTT) (Cl (Dl (T) THE GOLD M1NCVEASTWEST 641 IQ'EEG 


5 


39 


35 


30 


19 


SO INTO YOU ♦ TAMIA 

T.M i Bi: = T K(L[1 B ^'OaihSON.TAMlA.L RICHIE.H.UlPRtADI (Cl 10KV1 QWEST 17194.WAK%£R BROS 


30 


40 


41 


34 


15 


1 CAN DO THAT • ♦ MONTELL JORDAN 

1 HI .1- M . .■- I.T-IHCP) (C)[D) (I) DEI JAM e'l^oKXiMifCJ^V 


14 


41 


42 


33 


12 


SPLACKAVELLIE ♦ PRESSHA 

) i'lV-'i ' ICI (0) {11 (X) TONY UERCEDESlAFACt LMJCv' Ai'lSI A 


27 


42 


37 


41 


11 


SUPERTHUG (WHAT WHAT) ♦ NOREAGA 

THE NEPl JNI "5 ;V SANTIAGO,? W1LLlAMS,CHUG0.DKARRY,CST[iNI (Cl (OHH PENALTY 0,">.'i7rTOMMK EiOY 


36 


43 


38 


35 


16 


MOVIN' ON ♦ MYA FEATURING SILKK THE SHOCKER 
D PEARSON ID PEARSON, H. AN DREWS. M HARRISON! (T) L/NrVERSITY 9M32*,1NTERSCOP[ 


34 


44 


4G 


38 


12 


STILL A G THANG ♦ SNOOP DOGG 

M WFi I S IC BRQADLIS.C WOMACK.M.WEllS) <C) (Dl (I) NO LIMIT bMWfilOKirV 


19 


45 


39 


39 


35 


ALL MY LIFE ♦ K-CI i JOJO 

1 MAlLEV.fi BEl.'t'IT HAi;F)"e£NNETT) (Cl (D( MCA 55-130 


1 


48 


43 


46 


4 


WHATCHA WANNA DO? ♦ MIA X FEATURING CHARLIE WILSON 

OOELl.CRA(G (1 .'. , '. .'1 :C1 (U; IliNO ((Mil 5J45'JriJ10R|lY 


43 


QD 


53 


53 


7 


« * * Greatest Gainer/Airplay * * * 

EVERYTHING'S GONNA BE ALRIGHT ♦ SWEETBOX 

GEO (GEOMAN.MABRIS.J S SACMI (11 RCA 65596* 


47 


48 


48 


48 


51 


HOW'S IT GOING TO BE ♦ THIRD EYE BUND 

S JBNKCIi • ,)iMM(SL,R KLYCE IS JENKINS.K CADOGAN) l.O (D( ElEKTRA (,4130EEG 


9 



THIS 
WEEK 


ii 




1 


TITLE ARTIST 

PRKIUCER iSONGWRITER' IMPRINT S NUMBER/PROMOTION LABEL 


PEAK 
POSITION 


49 


44 


36 


6 


WHEREVER YOU GO ♦ VOICES OF THEORY 

0 BOTTOMS M UaARY. J (ONES (D BOnOMS.M.MCCARV.N R HARRIS) CO IDI H 0 L A 341075iRED ANT 


36 


50 


47 


45 


SS 


1 DON'T WANT TO WAIT ♦ PAULA COLE 

P COLE iP COLE [Cl ;DUV) IMAGO l73iaWARNER BROS. 


Jl 


51 








LOOKIN' AT ME • ♦ MASE FEATURING PUFF DADDY 

.'.LL-'.';. Mhf-; ■■ ..'An-'j 5 ooMBS' ;■: id nififlUB::' ^oi'iiAR sta 


8 




56 


69 




CAN'T GET ENOUGH ♦ WILLIE MAX FEATURING RAPHAEL SAADlQ 

LGRALO ii/* lLI- UM.i LiftAD^.i iCMDiiliPOOMESfeOaiaiMOTO'^N 


52 


1J13J 


5y 


57 




LOST IN LOVE NASTYBOY KLICK 

M c UAt;-;- .p.' cAKm r..xs i -jkavai (Cmdi sastyboy ou^.'UPSTAirs 


53 


\3U 


54 






MONEY'S JUST A TOUCH AWAY ♦ MACK 10 FEATURING GERALD LEVERT 

iLii"! - ■ -1 .v;0£,D«LEON.fjACKSCN,BysrwDOC; ;c:0' i' ■^l:^;ti^^L,^ y^iir 


M 


55 


51 


47 


IS 


FRIEND OF MINE • ♦ KELLY PRICt 
1 ^'.r; ;!'.■■■ . -■■■1 - ■■■v. D[NT,StAt5,CT0fTSl :ciiDiaiiv!«r-'^ ■ ■. 


12 


(56) 


66 


64 


13 


IF YOU COULD READ MY MIND ♦ STARS ON 54: ULTRA NATE. AMBER. X>C-I ■ f.n". - " 
r.(;_ ^i. !■- .. c . uHi^con iCIIDima T-V'.'i l .■ ■. ■ 


S6 


57 


52 


49 


12 


THINKIN' BOUT IT • ♦ GERALD LEVERT 
■ "V -L:..VDER.AR08£RS0N,GavERT) ICHD) m «) EASTWEST 6a091,TEG 


12 


(it) 


62 




2 


DAYSLEEPER ♦ R.E.M. 

K'"..".;.^TIc R ■ M .• BUCK M MILLS. M STIPEI iCl iDi IVI WARNER BROS 171?9 


58 


59 


55 


51 


17 


INTERGALACTIC ♦ BEASTIE BOYS 

e-£ASTIC SCvS,t.' CALDATO, JR. (BEASTlE BOYS,M CALDATO. JR.! (T) (V) GRAND ROYAL f>S705*.CAPn&L 


28 


60 


58 


56 


u 


SHIMMER ♦ FUEL 

S MAIGLEH C iJSIl 1 ID) iV) 650 MUSK 79019 


42 


61 








DON'T LET IT GO TO YOUR HEAD ♦ BRAND NUBIAN 

C Liij;. 1 :iu . i-ii::HALLJS,DWUH*^Y.K.GAMBLE.LHUrf) IC) ID) ARISTA nb.'l 


54 


62 






g 


1 HAD NO RIGHT ♦ P.M. DAWN 

^f/:.-,',-. -.iL. . .^NMRSONl (Cl (D) GEE STREET 3353SV2 


44 


63 


59 


55 


5 


PERFECT ♦ THE SMASHING PUMPKINS 

B CORGAN (B.CORGAN} (D) VIRGIN 386ti0 


54 


(M) 


72 


80 


3 


* * * Greatest Gainer/Sales * * * 

Lt- ■ 'JRSOUL ♦ BRAVO ALL SIAK5 
tpn^-'-.."-. -R ■"■■i;.f. -I'tRSON.A.CHRISTENBEN) (CtlX) EDa AMERICA 00*329' 


64 




jj 




2 


IT'S THE THINGS YOU 00 ♦ FIVE 

Mt.'.-i'. . ^ ■ f. M,CRICHI,OW,FIVE) ICMO) ARISTA 13569 


65 


66 


67 


61 


15 


GOODBYE TO MY HOMIES ♦ MASTER P FEAT. SJLKK THE SHOOtER. SONS Of flWK AND MO B- DICK 

'.:r:- "■ '.rWOf F'jNK,WOB WP(R«N,CPtIlRDt) ;C;iDimMOOMIT53J?&WiO»m 


2/ 


67 


68 


60 


9 


INVASION OF THE FLAT BOOTY B*****S TOO SHORT 

.^^rt*J.«£RJB>*D0RESGLASSMA«J8RA^£WEIt) ID 0)1 ;T1 SKIRT 4?S*i'jrt^ 


51 


68 


65 


67 


u 


NOBODY ELSE ♦ TYRESE 

■->■ : ■ H 1 JCta,\ SCOTT,J.R.SAriIS) (C) ID) fT) RCA 6b6J8 


36 


69 


71 


58 


19 


CRUEL SUMMER • ♦ ACE OF BASE 
■ : ■■■ .IN S rAHEY.KWOODWARD.A.SWAIN,S-J0lLrvi (C) (Dl IT) (H) ARiSTA ]3W5 


10 


70 


69 


62 


7 


MUSIC SOUNDS BETTER WITH YOU ♦ STARDUST 

STA-: ' j"L":"^-.e COMES. A.QUEM-1 ICHX) ROULE 38661*,VtRGiN 


62 


71 


53 


59 


20 


RAY OF LIGHT • ♦ MADONNA 

wb .. "■■ ACKBr,c«ALXON.[:i:uKiiii.c:Lt_^:Hi ,:; ,ai iiii/ ii^ wwrkk wjofrtVARNERBROS 


5 


(12) 


75 




2 


ENJOY YOURSELF ♦ A+ 
lUCi--.' '■ ■ ■ ■ u iVILUAMS) IC)ID)(nKE0AR%21iTJNIVERiftL 


72 


73 


64 


65 


6 


BEHER DAYS ♦ WC FEATURING JON B. 

A .-. 1 f,MHOMPSON.lWILHAMS,r-BrV£Riri tCUD)iT^PArDAY'lt>NCONb.''0:'-AlSlAND 


64 


74 


70 


73 


9 


HOW'S IT GOIN' DOWN ♦ DMX (FEATURING FAITH EVANS) 

Ph lE Si^V jr. " Fi-lDSI IT) RUFF RrDERS'DEF JAM 566?43*,MERCURr 


70 


la 


74 


63 




26 CENTS ♦ THE WILKINSONS 

: HAStDeK,B.iAvnSON.f! jOHHSON ;S WlLi-iSSON.tt mAUAtti iCl IDI m GLWT i.WSHVtli£l [ 7:9?,RtraiS£ ;NASMViLi£l 


55 


76 


76 


77 


19 


LANDSLIDE ♦ FLEETWOOD MAC 

L BUC'. K.j-'Af,' ■ -.: r.tn- (S NICKS) (T) IXI RE«*tS£ 44M0* 


51 




87 


91 


3 


IF 1 CAN T HAVE YOU ♦ L.F.O. (LYTE FUNKY ONES) (FEATURING KAYO) 

•rC-iV'ir, • - ■ iN3Y0LIN:iDAKAin8 HGlBB.MQBBOTOMANIW.GARfSlD) iCl rDI 1? MC lLCC hrlc* 


jy 




NEW^ 


1 


DON'T LET THIS MOMENT END ♦ GLORIA ESTEFAN 

U-:*:-.'. ■ ■' M-MFP 'f rmrWJB .SfSTTFAM P.OERMER.RKAOtSl ICI IDlITi ;V. [J ■ fPlC 


78 




79 


86 


10 


DR. GREENTHUMB ♦ CYPRESS HILL 

tJUGGS IL MJLy^ERUD.L FREtSE.S RErESI iTiai RUFFhOUSE 7M24'iCOlUMBlA 


70 




85 


82 


11 


TOUCH ME ♦ SOLO 

R SAAr.'iQ lAAFlifl.R ANDERSON.D CHAVIS.E MAC>t,D STOKES) iC) (D) PERSPECTTVE 58750aAiM 


59 


'® 


81 


81 


4 


LIFE AIN'T EASY ♦ CLEOPATRA 

■■■:HGG«SYH»GGINS,:4*i.LPEtiTUA\SCHB5TiAKI IP ID. lTHXHU(ERK> 1 ■:r^^'*W!^fS 


81 


82 


82 


79 


7 


FOR YOU 1 WILL ♦ AARON TIPPIN 

P WLK'AKirj A r rrir. I P^IUHIIN.M MSLtRl (CKD) (VJ lYBIC STRtfT \ f,ACPi 


/4 


83 


83 


76 


4 


WHENEVER YOU'RE NEAR ME ♦ ACE OF BASE 

C EVENRUPt , 1 SEffGGRE'i W CHAPMANl (Cl (0) fTl (Kl ARISTA 135^3 


76 




84 


85 


4 


LET ME RETURN THE FAVOR ♦ ANDREA MARTIN 

R JER-iNS T Ufl.SER*ri :A MARTIN,! tAATIAS* Id il i i* ' ARISTA 


84 


85 


80 


70 


10 


YESTERDAY ♦ DEBELAH MORGAN 

u.MH ii.- V:vM 'Ii :^ MORGAN) ■iCHDl IT / 1 K] VAJ 8b:^S0a■MOI0^^^ 


56 


86 


36 


72 


g 


ONLY WHEN 1 LOSE MYSELF ♦ DEPECHE MODE 

r ^ l.'i ',' ■. (T)IK)MUI£4-J'i46''REPR<Sf 


61 




89 


98 


g 


IF 1 HAD THE CHANCE CYNTHIA 

T tr:-y. ■ v ■■ ■■ I .iPOtLM LORELL0> ID) ai «) TIMBERI 774&TOMMr 80^ 


83 


88 


92 


75 


f 


NO FOOL NO MORE ♦ EN VOGUE 

B:Gf.;b. ...'.--M'i. :i .VARRENI ICI iD» WARNER SUHSETtASTWESI 64082tEG 


57 




95 


94 


6 


IF 1 LOST YOU ♦ TRAVIS TRIH 

BJ iVSL^i:r^,.l^ I iwin (I TRin.SHAHRlS; ICI iO) iVt WARNER BROS (NASHVIUEI 1 7152 


86 


OA 


91 


84 


7 


DEADLY ZONE ♦ BOUNTY KILLER FEAT. MOBB DEEP & RAPPIN" NOYD 

- ■ ■ ■ ■. "-i: :K,r PERRY,«,MUCHiTA.A.JOHNS0N) (C) (D) (T) TVT SOUNOTRAX Kl&IVT 


79 


91 


88 


78 


14 


THE ROCKAFELLER SKANK ♦ FATBOY SLIM 

■:• ■■ ■ (Cl (Dl (T) IXi SKINT 6624Z' ASTRAL WE R<S 


78 


92 


% 


92 


12 


WIDE OPEN SPACES ♦ DIXIE CHICKS 

"iV"-:i- -r.iBSONI (CliO)fVIMOM'Ui.Nr 7ljX^ 


81 




NEW^ 


1 


STRAWBERRY ♦ NICOLE RENEE 

NM'. : ■-- ■ ■.:t\ R J BLAKEl (Cl (DMV) ATLANTIC 84161 


93 


94 


94 


83 




HERE WE GO ♦ 1 LiriKMASTER FLEX PRESENTS KHADEJIA FEAT. PRODUCT 

'A .Ih-. 1 . ■.. I.'.-.. i . .■, 1 i-.,K BASS.D MCRAE.M MOORE-MOUGH) IT) LOUD 65M2*j*lCA 
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OT 100 HAPPENINGS: When Billboard ushers in the new and 
improved Hot 100 in the Dec. 5 issue, a few chart policies and the name of 
the chart will be altered slightly. 

Rico Vicente I. Mendoza E-mails to ask if the current name of the Bill- 
board Hot 100 Singles chart will be modified to reflect the inclusion of air- 
play-only titles. The ans«'er is yes: The chart will drop Singles from its 
title and will simply be called The Billboard Hot 100. 

Currently, Greatest Gainer/Sales and Greatest Gainer/Airplay status 
are awarded to the titles with the largest sales and airplay increases, 
respectively, among singles below the top 20. This pohcy will change in 
the new chart year, with Greatest Gainer designations going to the titles 
with the largest sales or airplay pickups, regardless of rank. 

Burgeoning ballads: two issues ago. Hot lOO Singles Spotlight 
conducted an informal survey of radio programmers, asking which of two 
superstar collaborations — R. Kelly & Celine Dion's "I'm Your Angel" 
(Jive) or Whitney Houston & Mariah Carey's "When You Believe" 
(Dream Works/Geffen) — will become the bigger hit at radio. "When You 
Believe" easily won the contest, but all the programmers questioned 
thought there are a couple of other notable ballads worthy of mention. 

Both WKTU New York assistant PD/music director Andy Shane and 
WBBM Chicago music director Erik Bradley gave kudos to 'N Sync's "(God 
Must Have Spent) A Little More Time On You" (RCA), so it shouldn't come 
as a surprise that both statkms lead the nation in airplay of the song. Shane 
says, " 'N Sync will cross all boundaries and will become a mainstream smash, 
rhythmic top 40 hit, and not only a younger-end home run but a t)ona fide 
record with upper demos." This issue, "A Little More" picks up a 40% increase 
in audience impression.s up to 16.7 million listeners, which is good enough to 
move the track 74-59 on the Hot 100 Airplay list 

Dale O'Brian, PD of WWZZ Washington, D.C., says, "Watch out for 
98*'s 'Because Of You' [Motown). The song is Z-104's No. 2 call-out record." 
Despite a 38-40 slip on the Hot 100 Airplay list, the song did post a 12% 
audience improvement (the title falls back in rank and thus does not bul- 
let). Expect the song to rebound next issue. 

WIOQ Philadelphia music director Jay Towers says, "Bravo All Stars' 
'Let The Music Heal Your Soul' [Edel America] has tons of potential and 
is getting big phones. Because of all the boy bands that are on this song, 
it has huge teen appeal." Some of the artists parUeipating in the Bravo 
All Stars are the Backstreet Boys, 'N Sync, Mr. President, Aaron 
Carter, the Moffatts, and the Boyz. "Let The Music Heal" has 4.7 mil- 
lion audience impressions from airplay at 52 Hot 100 Airplay stations. 

Paul "Cubby" Bryant, music director of WHTZ New York, picks 
Brandy's "Have You Ever?" (Atlantic) as the ballad to watch, saying, "When 
you combine the star power of Brandy and the lyrical brilliance of Diane 
Warren, how can you go wrong?" At No. 26 on the Hot 100 Airplay list, "Have 
You Ever?" has 31.8 million audience impressions, up 19% from last issue. 

Theda Sand^ord-WaUer can be reached via E-ttk^ at theda@billboard. com. 
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deal has yet to emerge. That will 
likely depend on the talent signed. 

A more experimental project for 
Sony India has been Partners in 
Rhyme, a duo of Birmingham-based 
Indian producers (also signed to OSA) 
whose "Distant Voices" album — a mix 
of bhangra and Hindi songs — has sold 
100,000 units since its May launch. 
That figure is respectable consider- 
ing that the duo never visited India on 
an official promo tour. 

VISITS SEEN AS KEY 

"We are pleased with 'Distant Voic- 
es,' though we would have liked Part- 
ners in Rhyme to come down for the 
launch and the video shoot," says 
Craig Perreira, product manager for 
Sony Music. "But other commitments 
kept them busy However, the fact that 



the video was shot in Mumbai and fea- 
tured Indian models helped localize 
the first single, 'Chandni Raatein' 
[Moonlit Nights), which got decent 
airplay. We are very open to breaking 
new British-Asian talent here, but 
they have to realize that they need to 
tune their product for India, which 
means even making promo videos 
here. Sagoo's new bhangra album is a 
good example of that." 

Warner's Indian licensee. Music 
Today, has yet to see a British-Asian 
crossover success; Cornershop's 
"When I Was Bom For The Seventh 
Time" (licensed from the U.K. indie 
Wiiija) and Apache's latest, "Real 
People" (Warner Sweden) both had 
negligible impact. 

Chander M. Lai, managing direc- 
tor of Music Today, also asserts that 



DVD IS RIDING HIGH IN THE FOURTH QUARTER 

(Continued from page 8) 
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600,000 on top of last year's sales of 
more than 300,000 machines. Con- 
sumer demand for discs, according 
to the DVG, is running at the rale of 
10 million in 1998. 

Acceptance of the new format has 
begim to affect VHS. Two bellwether 
home entertainment chains, Best 
Buy and Kmart, are making room for 
DVD by removing cassettes from 
store shelves. 

"It's an evolutionary process," says 
Joe Pagano, VP of music and movies 
for Best Buy. "As DVD ramps up, »-e11 

'A case could be 
made that DVD 
business is incre- 
mental. Disc sales 
are increasing 
every week' 



be trimming lightly in all categories. 
It's a decision the consumer is leading 
us to." Best Buy expects to start win- 
nowing titles early next year. 

The changeover means additional 
costs for fixtures and advertising, 
"but this goes well beyond price," 
says Pagano, who thinks DVD's ris- 
ing popularity can more than balance 
a flat VHS market "A case could be 
made that DVD business is incre- 
mental. Disc sales are increasing 
ewry week." 

Kmart has just rolled out DVD 
chainwide in more than 2,100 loca- 
tions, stocking up to 50 titles in the 
larger stores and as many as 120 in 
Super K outlets. "The space for this 
comes right out of VHS," says 
spokesman Dennis Wigent "We are 
looking into [tape] categories that are 
slow-moving." Kmart had previously 
earmarked nontheatrical programs 
for replacement (Billboard, July 4), 
as much as 5%-10% of inventory, 
Wigent estimates. 

The activity in video has prompt- 
ed the chain to separate the catego- 
ry from music for the first time. 
Mark Welu has been named video 
buyer; his former boss, Ron Cun- 
ningham, now has music responsibil- 
ities. "This should allow us to grow 
both businesses faster," says Wgent. 



"We're now pretty much in line with 
other retailers." 

Best Buy, a big supporter of DVD 
since its arrival in 1997, is backing 
the format in a biggest-ever joint 
promotion running from Sunday (15) 
through Dec. 31. Eight companies 
are involved, including consumer 
electronics retailers the Good Guys! 
and the Wiz; video chains Hollywood 
Entertainment and West Oiast En- 
tertainment; hardware manufactur- 
er Toshiba; and Time Warner units 
Warner Home Video and New Line 
Home Video. 

"Our stores are decked out with 
banners and point-of-sale material, 
and we're featuring this in inserts," 
says Pagano. "This is a big deal." 

Shoppers who buy any featured 
player at Best Buy, Good Guys!, or 
the Wiz — generally priced at $299 — 
will receive five free discs plus a 
coupon book with 13 free DVD rental 
coupons redeemable at some 1,500 
Hollywood and West Coast outlets. 
The Warner/New Line giveaway 
titles are "Lost In Space," "U.S. 
Marshals," "Sphere," "Eraser," and 
"City Of Angels." 

Blockbuster, touted earlier as a 
participant, might have had greater 
marquee value, but its DVD coverage 
is limited to about 500 of more than 
3,000 stores. 

The Good Guys! is playing both 
sides of the DVD street. The chain 
also provides msuor support to Divx. 
In fact, Divx, the brainchild of Cir- 
cuit City Stores and a Los Angeles 
law firm, continues to suffer from too 
few stores and too few players. 

Only several hundred outlets na- 
tionwide are carrying either Divx 
software or the modified DVD ma- 
chines, currently at least $100 more 
than the conventional, "open system" 
units. Circuit City staffers say Divx 
players are selling but acknowledge 
that supply is thin. 

Thomson Consumer Electronics, 
which announced the arrival of its 
Divx unit several weeks ago, may not 
have them in sufficient numbers to 
satisfy requirements until well into 
December, sources indicate. Other 
suppliers aren't due until next year 

Nevertheless, while it continues to 
seek an equity partner. Circuit City 
maintains that Divx will begin turn- 
ing a profit in 2000. The chain has 
committed $130 million to the project 



British-Asian acts need to take a 
personal interest in capitali2;ing on 
their Indian potential with frequent 
promotional tours. For the future, 
Music Today is optimistic about 
Amar, one of the hottest new vocal 
talents to emerge from the Birming- 
ham hotbed of the British-Asian 
scene. While on a recent club tour to 
Mumbai, Amar made enough impact 
to land herself a story in Elle maga- 
zine's Indian edition. 

Says Lai, "We are looking forward 
to the debut release from Amar 
[signed worldwide to Warner U.K.] 
early next year. The album was part- 
ly recorded in Mumbai, with addi- 
tional production in London. The 
videos and publicity pictures will also 
be done in India." 

Music Today, owned by one of 
India's major media groups, is ex- 
pected to heavily work Amar, who has 
had some exposure here by way of her 
TOcal contributions on Singh's "Jaan." 

CLUB INTEREST 

Since the British-Asian sound 
evolved out of the U.K. dance under- 
ground, Indian clubs are still grap- 
pling with the genre. DJ Jazzy Joe at 
New Delhi's My Kind of Place says, 
"The crowd still prefers the first 
wave of U.K bhangra from the late 
'808 and early "gOs. I do try to sample 
in some Comershop, but it's still too 
new for India." 

That sentiment is echoed by DJ 
Sunny Sarid, the first Indian finalist 
to enter the international DJ Mixing 
Club championship at New Delhi's 
most popular club, Ghungroo. 

"My experience in having per- 
formed in various cities shows that the 
new British- Asian sound may be ahead 
of its time," Sarid says. "But Indian 
chibbers can be mokied in due course." 



Stereo HatianBtters 
[xampleBtSaeBess 

NEW DELHI, India— Stereo 
Nation's example proves how 
British-Asian acts can extend 
their fan base beyond the U.K. 
and then hope for a revTjrse effect 

Its breakthrough release, 
"I've Been Waiting" (signed to 
Red Jungle Records U.K. and 
released in India on the indie 
label Plus Music), sold about half 
a million units, according to the 
label. Stereo Nation has now 
returned with its latest release, 
"Jambo" ("Hello" in Swahili), on 
another indie. Times Music. 

In both cases, the bhangra/ 
reggae duo of Taz and Kendell 
backed up the albums with exten- 
sive concert tours. 

Sara Taz, "We are on the look- 
out for a global deal with one 
major, and our sales here in 
India are proof enough of our 
potential." 

Since "Jambo" is still in its 
first month of release, sales fig- 
ures aren't yet available. How- 
ever, the popularity of the song 
"Oh Carol," a bhangra-reggae 
reworking of the Neil Sedaka 
classic, has guaranteed heavy 
airplay and exhaustive media 
exposure; its video was shot in 
India. ntay bhushan 
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O Albums with the greatest sales gains this week •Recording Industry Assn. 01 America (RIAA) certification for sales of 500,000 altwrn units. ARIAA certification lof shipment of 1 million units, witti multi platinum tides indicated by a nunwral following the symbol For 
boxed sets, and double altwrns with a running time thai enceeds two hours, ttie RIAA multiplies shipments by the number of discs ar«l/o* tapes 'Asterisk indicates LP is available. Most tape prices, ar>d CO prices tor BMG and WEA labels are suggested lists Tape prices 
rnarktd tQ. and all other CD prices, are equiwalent prices, which are projected (rom wholesale prices. Greatest Gamer showrs chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatsee kers this week 
■ indicates past or present Heatseeker title © 1998, Billboard/BPI Co*nmunications. and SoundScan, Inc. 
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311 /7 
9aO«grws 69 



Biysn Adams 146 

AifOimrth 71 

Awbama 73 

All Saints 40 

BadcstTwl Boys 11 

Barefuked Ladies 15. 198 

BeMtW Soys 3 1 

BKk 13 

Bee Gees 109 

B« Bdd Voodoo Daddy 168 

Big PumsMr 1 B8 

BtayBooe 53 

Black SaOtMtti 70 

Andrm Bocelll 63. 1 78 

Brandy 14 

Brooks & Dunn 102.200 
G»iinBnx*s 125.156 
Cake 58 

The Cardigans 151 
DeanaCaftef 91 
Cherry Poppin' Daddies 1 1 7 
Eagle-Eye Cherry 52 
Phri Collins 28 
DttxirahCoi 79 



Creed 46 
Sheryl Crow 1 7 
Crucial ConflKJt 38 
CyDreuHill 66 
dcTalh 111 
DepecneMode 121 
(MrToM Rio 1 92 
Neil Diamcnd 45 
Celirw Duxi 4, 68 
Celine Dion. Giona Estefan. Aretha 
Franklin. Shania Twain & Manah 
Carey 49 
Dffine 127 
Diiie Chicks 12 
DMX 22 
DruHill B 
Mmuine DuprI 105 
Bob Dylan 149 
Bill Ewvall 167 
Fallh Evans 24 
Evee &4 
Everclear 72 
Everlast 54 
Fastball 169 
FalJoe 179 
Five 166 



Fleehmod Mac 154 
FlipMode Squad 142 
Th«Fly» 195 
KiA Franklin 26 
Ganttxno Ftmily 104 
Gan^Boo 185 
Garbage 129 
VlnceGiii 140 

Vir>ce GIM Wrth Patrick WHIIams And 

HisOrehestra 126 

Goo Goo Dolts 20 

Green Day 191 

Aaron Hall 120 

Hanson 32 

Heltah Skeltah ISO 

Jimi Hendra 1 72 

Faith Hill 41 

Lauryn Hill 10 

Hole 48 

Hoolie & The Bkwfish 85 
Enrkjue Iglesias 186 
Natalie imbruelia 139 
Insane down Posse 155 
Chris Isaak 132 



Jay-Z 3 
Jon 8. 190 
JiAcnile 36 

KCiAJoJo 159 

Toby Keith &i 

Kos 94 

Kom 27 

Lenny Kr»itz 74 

Kunjpl 115 

Jon ny Lang 61 

Kenny La rtimofc 131 

John lennon 99 

GeraM Leverl 1 16 

Limp&Ait 135 

LyleLovett 199 

Mack 10 110 

MAdcnna 4 7 

Mannheim Steamroliei 86 

Manlyn Manson 43 

Master P 103, 147 

Matchbox 20 42 

DvM Matthews Band 95 

Edwin McCain 123 

Reba McEnMe 124 

Tim McGraw 106 

Bnan McKnight 181 



Sarah UcLachlan 81 
John Metlencamp 101 
Natalie Uerthinl 164 
JO Dee Messina 152 
MeUIIica 177 
MiaX 7 
Bette Muter 112 
Monica 82 
Monifah 114 
Morater Magnet 144 
Alanis Monsselte 1 
Motley Cnjc 55 
Shawn Mullins 59 
Mya 62 
Next 138 
Noreaga 145 
'NSync 6 
Oas<s 51 
Outkast IS 

Jennifer Paiee 171 
Pfusti 65 
Point 0) Grace 175 
Pras 97 
KelfirPnce 67 



Red Big Fish 182 

LeA/in Rinws 163 

The Rolling Stones 34 

Rusted Root 165 

Savage Garden 92 

Jerry SeinfeM 187 

Semisonic 1 53 

The Bran Setrer Orchesha 30 

Shaklra 143 

VondaShcpard 157 

SilKk The Shocker 158 

The Smashing PiMnphins 183 

Michael W.Smrth 130 

Will Smith 35 

Snoop Dogg 63 

Soul Coughing 1 73 

SOUNDTRACK 

Armageddon — The Album 37 

Back To Titanic 68 

Bdly 5 

City 01 Angels 29 

Dr. Dolrttle: The Album 33 

Hope Floats 21 

How Sidia Got Her Grooi>e Back 



Rush Hour 19 

Sabnna The Teenage Wllch 75 

Titanic 98 

Touched By An Angel: The Album 
133 



Spice Girls 93.96 
George Strait M8 
Keith Sweat 60 
OlgaTanon 141 
The Temptatons 44, 137 
Third Eye Bl>nd 56 
Total 39 

A Tribe Called Quest 80 
Travis Tritt 193 
Shania Twain 9 

Twista & The Speed Krxit Mobstaz 



184 

A Night At The Roxbuiy 
Practk:al Mj«ic 76 
Tlw Rugrats Movie 87 
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150 



Luther VandfOtt 161 
VARIOUS ARTISTS 
Bad Boy's Greatest Hits Vokime 1 



ClobMiii-99 194 

Def Jam Survival Of The IHest: Live 

Froml25~Ny,C 122 

ESPN Presents; Jock James Vol. 4 

50 

Halloween Songs & Sounds 100 
Mean Green — Mafor Players 
Compilalnn 1 36 
Monsters Of Rock 170 
MTV Party To Go Platinum Mm 
174 

Next Generation Swing 1 76 
Now 23 

Songs 4 Lrte — Feel The Power! 
197 

Songs 4 Life ~ Rerww Your Heart! 
189 

Steve Austin's Stone Cold Metal 
196 

Ultimate Dance Party 1999 69 
Wow-1999: The rear's 30 Top 
Christian Aititts Artd Songs 57 

M>rt> Wills 113 

Xscape 162 

Trisha Vparviaxl 160 

Rob Zombie 25 
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In Scotland, Meat Loaf cuts the ribbon to open HMV Edinburgh as store manag- 
er Nick Bell (with HMV mascot Nipper) looks on. 



HMV OPENS LARGEST RECORD STORE IN SCOTLAND 

(Continued from page 1) 

in Scotland. 

"At the moment," says HMV 
Europe managing director Brian 
McLaughlin, "the plans are to carry 
on with the same level of expansion 
[in the U.K.] that we've been carry- 
ing out up till now, which is adding 
somewhere in the region of 65,000- 
80,000 square feet annually for the 
foreseeable future. That could equate 
to between 10 and 14 stores a year" 

HMV will open one more U.K. 
store this year: a 3,900-square-foot 
location in the town of Luton, north 
of London, on Nov. 24. 

Meanwhile, the chain is proceed- 
ing with phms to intensify the music- 
shopping battle on London's Oxford 
Street — where its largest store has 
long traded — by unwrapping a new 
30,000-square-foot location next fall. 
As well as HMV the shopping mecca 
has giant Virgin and Borders stores; 
the latter opened eariier this year. 

According to the latest available 
information from Media Research 
Publishing's 1998 U.K. Record Indus- 
try Annual Sur^-ey, HMV had U.K. 
sales of 491.9 million pounds ($787 
million) in the year ending March 31, 
1997. 

Elsewhere in Europe, HMV is set 
to open two stores in Germany dur- 
ing 1999. It already has an outlet in 
the Centro shopping mall in Ober- 
hausen, near Frankfurt, and new 
sites in Frankfurt and Munster will 
become operational next fall. "We 
might open more in Germany next 
year, but we haven't signed anything 
yet," says McLaughlin. 

The retail firm previously de- 
clared its intention to open up to 12 
sites there, in what is Europe's 
largest music market. "It does take 
time to acquire property in Ger- 
many," says McLaughlin. HMV (3er- 
many managing director Steve Knott 
leaves the company Jan. 1, and the 
chain is seeking a replacement. 

HMV is also looking beyond its 
bricks-and-mortar business. Besides 
HMV Direct — a service, launched in 
1996, where customers can order by 

phone from an HMV catalog the 

company is selling on the Internet 
(www.hmv.co.uk). "We're got our own 
Web site up, and we're doing business 
from it," says McLaughlin. "It's not 
the full-blown site yet, but that's to 
come. It's a learning curve. If this 
works for us, then well look at invest- 
ing more money in it." 

HMV has, at present, no set date 
for the launch of the full Internet 
Ber\'ice, McLaughlin adds. 

INDUSTRY REACTION 

Executi\'es from m^or U.K. record 
and video companies attended the 
Edinburgh store's pre-opening recep- 
tion, held on the Royal Yacht Britan- 
nia. The new outlet was expanded 
from a previous, 7,000-square-foot 
location on the city's main shopping 
thoroughfare, FVinees Street. It will 
employ more than 70 staff at peak 
times, spread over three floors. 

According to store manager Nick 
Bell, HMV's aim is to bring to Edin- 
burgh "the kind of music shopping 
experience previously only available 
in London." The rock and pop de- 
partment alone carries 20,000 titles, 
while the store's video offering cov- 
ers some 4,000 sell-through VHS 
tapes, plus DVD and laserdisc. 

HMV also operates a much small- 



er store in Edinburgh's St. James 
Ontre shopping mall, at the opposite 
end of Princes Street, which will con- 
tinue to trade. "It's serving a differ- 
ent market," saj's McLaughlin. "So 
far, there hasn't been any noticeable 
drop in the St. James figures." 

Although decHning to specify the 
targets set, McLaughlin says the new 
Edinburgh store's fu^t-week perfor- 
mance was "on target — it's met our 
expectations." He also refutes the 
suggestion that the investment might 
represent a gamble for the music 
specialist. "We've been there since 
1985 in that site and always traded 
very well there, [but] the shop was 
just too small." 

Indu.stry executives who attended 
the reception and store opening were 
impressed by the new store, accord- 
ing to McLaughUn. "Virtually every- 
one who was there has written to us, 
saying they thought it was a tremen- 
dous store ... I'm still convinced that 
if you put a store of that size and with 
that range on Princes Street, you 
have to be able to grow the market 
for everybody — for music, video, and 
games." 

ALL FORMATS 

Tony Powell, managing director of 
leading U.K. independent distributor 
Pinnacle, says, "(Dbviously, I remem- 
ber how the store looked before, and 
it's now a strong focal point in com- 
parison to what it was. What I found 
especially interesting was the 
amount of 12-inch vinyl product — 
they even had a row of turntables for 
customers. And everybody said vinyl 
was dead! 

"On top of that, it's good to see 
DVD in there and a nice classical sec- 
tion," he adds. 'AH in all, it's a very 
good setup." 

Now the largest record store in 
Scotland, HMV Edinburgh is situat- 
ed only 30 yards from rival Virgin 
Retail's considerably smaller mega- 
store, also on Princes Street. Prop- 
erty prices in the city center are 
notoriously expensive, and recent 
years have seen both the closure of 
many of Edinburgh's smaller inde- 
pendent stores ("It's sheer econom- 
ics," says Powell) and other major 
U.K. retailers, .<!ueh as .John Menzies, 
moving out of large stores in close 
proximity to the new HMV site. 

However, some indie retailers are 
still thriving in the center, largely by 



tailoring their offerings to specific 
demographics or customer require- 
ments. One of those, Kevin Buckle, 
managing director of Avalanche, 
with three outlets in Edinburgh and 
one in Glasgow, is bullish atxiut the 
effect the new arrival will have on his 
business. "It makes no difference to 
us," he says. "I was actually mildly 
disappointed in the new HMV It just 
looks like all the others." 

Edinburgh's three universities 
eater to about 26,000 students (the 
city is also home to several smaller 
colleges), and they form a core part 
of Avalanche's customer base. "I 
imagine HMV will be trying to get its 
[localj market back from Vu-gin, but 
we have our ovin clientele," Buckle 
says. "We generally work on [lower] 
pricing and word-of-mouth; we only 
get a very small amount of the mar- 
ket, but it's good enough for us." 

Edinburgh is the second-largest 
city in Scotland (and its administra- 
tive center), and most recent govern- 
ment figures give it a total population 
of 450,000. About 68,000 of those are 
in the 15- to 24-yBar-old demograph- 
ic, with 81,000 in the 25-34 age range. 
The city is also to be the site for the 
new Scottish Parliament, elections 
for which take place in May 1999. 

Meanwhile, HMV's McLaughlin 
had a second reason for celebration 
at the new store's opening: It coin- 
cided with his reaching the 30-year 
service mark with the company. 
The significance of that is "only 
beginning to dawn on me this 
week," he says. 



WH SMITH 

(Cotitinited from page 8) 

pounds ($4.1 billion), with pretax 
profits of 145 million pounds ($232 
million). Retailing operations gener- 
ated pretax profit of 63 million 
pounds ($101 million), on sales of 1.4 
billion pounds ($2.2 billion). 

"The general economic climate in 
the U.K. is difficult, and consumer 
confidence is poor," Handover con- 
cluded. "We do not expect economic 
conditions to improve in the short 
term. However, the company Li now 
well-financed, and we have made good 
progress in improving our cash flows. 
We are increasingly strengthening 
our management teams and are 
becoming a more efficient business." 




by Geoff May field 

An early THANKSGIVING: Along with "India," "disillusion- 
ment," and "silence," Alanis Morissette might want to add record 
shoppers to the list of "thank yous" that she offers in the track "Thank 
U," as her sophomore album sets the new SoundScan-era mark for 
first-week sales by a female soloist. The answer to all those office pools 
regarding the opening-week sum for "Supposed Former Infatuation 
Junkie": 469,000 units, 11% more than Lauryn Hill had 11 weeks ago 
when she set the previous female milestone with more than 422,000. 

This is the third-highest opening-week sum among the 10 albums 
that have debuted at No. 1 on The Billboard 200 this year. The Beast- 
ie Boys (681,500 units) and Snoop Dogg (519,500 units) had the only 
'98 titles with bigger first weeks. Master P also had a larger number, 
495,.500, during his first complete week of sales, but street-date vio- 
lations caused it to debut a week early at No. 112. 

Of course, the laser-jet ink on the SoundScan reports was barely 
dry before some wise guys pooh-poohed this issue's chart-topping num- 
ber, but let's recall that 469,000 copies is a first-week feat untouched 
by the likes of Mariah Carey, Janet Jackson, Whitney Houston, 
Madonna, or any other '90s diva you can think of On top of that, 
Morissette is a threat to hold the No. 1 slot a second straight week, 
despite heavy competition from the almost-Super Tuesday slate that 
hit stores Nov. 10. 

Whether one views Morissette's opening as huge or less than expect- 
ed (and it's downright silly to check into the latter camp), "Infatua- 
tion Junkie" and all the other high-profile albums due this quarter 
should serve as reminders of the maxim "It's not where you start, but 
where you finish." This phrase has been spoken by many industryites 
but was first uttered to me by Capitol Records GM Lou Mann. 
Remember that the Canadian import's first U.S. album — which jumps 
to No. 2 on Top Pop Catalog Albums (14,500 units, a 34% gain over last 
issue) — spent 94 weeks in the top 50 and a whopping 72 weeks in the 
top 10 on its way to the 16-time8-platinum mark. While it's still far too 
early to predict VN'hat kind of legs this follow-up set will have, the per- 
formance of Morissette's first album certainly suggests an artist with 
staying power. So sit back and relax, because the best perspective on 
this album's performance will come only in the long term . . . Mean- 
while, five other titles debut in the top 15, with U2 making a handsome 
bow in the runner-up position with the special edition of its hits album 
packaged with an additional B-sides disc (237,500 units). The single- 
disc edition charts next issue. 

Celine Dion's Christmas set, a threat to top the chart as we get 
closer to the holidays, is off to a promising start at No. 4 with 126,000 
units. Rap adds to the parade with the multi-act soundtrack to "Belly" 
(No. a, 118,000 units) and Mia X (No. 7, 99,000 units), while modern 
rocker Beck is lucky No. 13 with 75,000 units. 

Remember that even though Beck's "Mutations" was ushered to 
stores with ads on billboards (as opposed to ads in Billboard) and is 
receiving enough airplay to place a song at No. 23 on Modern Rock 
Tracks, this album isn't considered the official follow-up to 1996's 
"Odelay." Like the Spin Doctors' "Homebelly Groove" and Nirvana's 
"Incesticide," which both dropped in early 1993, "Mutations" is being 
touted as an in-between project. 

Easy prediction: Early numbers from a bank of key music chains 
make R. Kelly a lock for next issue's Hot Shot Debut, with a good shot 
at opening in the big chart's No. 1 position. Figure the Jive artist's 
double-length set will roll about 270,000 units, a number that could 
well land the summit depending on how much of a decline Alanis 
Morissette sees in her second week. 

Regardless of whether Kelly opens at No. 1 or No. 2, you can bet 
that next issue's charts will put a smile on the bearded face of BMG 
Distribution president Pete Jones. An experienced sales watcher esti- 
mates that aside from Kelly's haul, BMG will see around 181,000 pieces 
from the Christmas album by RCA's 'N Syne (plus a big number for its 
companion video). Bad Boy/Arista's 112 will do at least 75,000 copies, 
and Loud/RCA's Pete Rock (this time without C.L. Smooth) will add 
another 40,000 or more to the party. 

Outside of BMG's orbit, look for the Bruce Springsteen box to open 
with 75,000 units, an awesome opening for a bo,\ed set. 

Tempting TV: On the heels of NBC's miniseries about the Temp- 
tations, the group's latest rises 59-44 with a 32% gain, its highest Bill- 
board 200 rank since 1982's "Reunion" peaked at No. 37. The group 
also sees a March 1997 compilation, "The Ultimate Collection," make 
its first-ever appearances on the big chart (No. 137) and on Top R&B 
Albums (No. 60), while three other anthologies make their first show- 
ings on Top Pop Catalog Albums (at Nos. 5, 7, and 15). Combined, the 
five titles moved 73,000 units during the week . . . "The Tonight Show" 
helps 'N Sync cinch the Greatest Gainer (No. 6, a 21,000-unit increase). 
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WARNER RESHAPES EUROPEAN MANAGEMENT 

(Continued from page 8) 



president Gerd Gebhardt assumes 
responsibility for northern Europe, 
meaning that he adds the Scandina- 
vian and Benelux nations to Ger- 
many, Switzerland, and Denmark, 
which he currently oversees. 

"We want to put greater empha- 
sis on the management of our com- 
panies within Europe, where, over 
the past three years, we have 
achieved spectacular success with 
domestic and WMI affiliate artists," 
says Warner Music Europe presi- 
dent Manfred Zumkeller, to whom 
both Caccia and Gebhardt continue 
to report. 

Adds Zumkeller, "Both Gcro and 
Gerd have many year.s' experience 
operating within WMI and the 
European marketplace and, conse- 
quently, are able to view our activi- 
ties from both a national and region- 
al perspective." 

Caccia's new role echoes, more or 
less, that of Marco Bignotti in the 
early "dOs; Bignotti oversaw the same 
region, excluding Spain and Portu- 
gal. However, it's the first time the 
Benelux and Scandinavia are under 
the responsibility of the executive 
running central Europe. 

The changes don't affect Manfred 
Lappe, who remains president for 
eastern Europe, reporting to Zum- 
keller. 

Future changes in the wings at 
WMI will include the appointment of 
a new chief executive at its U.K. divi- 
sion to replace departing chairman 
Rob Dickins. There has been some 
suggestion that Zumkeller may 
decide to retire, leaving London to 
return to his native Germany. He has 
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held the company's most senior 
European post since 1991, reporting 
to WMI chairman Ramon Lopez. 
Before that, he headed Warner 
Music Germany. 

Reporting now to Caccia will be 
EastWcst France managing director 
Michael Wijnen, WEA France man- 
aging director Laurence Le Ny, and 
Warner Music Spain and Portugal 



president Saul Tagarro. (Zumkeller 
was president of Warner Music 
France, a role now taken over by 
Caccia.) 

In Scandinavia, current regional 
director Hans Englund is due to 
"stand down" on Dec. 1, but, accord- 
ing to a WMI statement, he "will 
continue to oversee the completion of 
the merger between WEA Records 



and Frazer Records in his addition- 
al role as managing director of 
Warner Music Finland." 

Caccia joined WEA Italy from 
PolyGram Italy in 1985 as finance 
director. He was named managing 
director of the newly created unit 
CGD EastWest in 1992 and promot- 
ed to president of the company in 
1995. Two years later he added the 



role of president of Warner Music 
Greece. 

Gebhardt is one of the longest- 
serving Warner executives in 
Europe. He started his career in 
1983 as marketing director for 
Warner Music Germany, a company 
of which he became the managing 
director in 1990. He was appointed 
president for central Europe in 1997. 



SACRED STEEL AND MORE ADORN ARHOOLIE'S ECLECTIC RELEASE SLATE FOR 1999 



(Continued from page IH) 

They're taking me out on that! [But] 
I look at it as they're being blessed 
to take it to another level." 

Some stores that featured the first 
"Sacred Steel" volume found con- 



sumers coming back for more. Allen 
Larman, buyer at Rhino Records in 
LA., says, "They've sold extremely 
well. [The first volume] got a lot of 
National Public Radio coverage. Once 



BMG READY TO LAUNCH ONLINE STORE 

(Continued from page 5) 



instance, someone browsing Peeps 
Republic will be linked to GetMusic's 
Peeps-branded R&B section. 

The Internet store will also be 
linked to labels' online sites. BMG 
owns such labels as Arista, RCA, and 
Windham Hill, and it has ventures 
with others, such as Jive and Loud. 

When BMG announced that it 
would be seHing music online (Bill- 
board, Oct 10), it indicated that only 
BMG recordings would be sold; that 
plan has since been modified. 
Schimel says that if visitors to BMG 
sites wanted to buy a recording from 
another label in addition to one from 
BMG and were unable to, "it would 
be a dissatisfying experience for 
them, and they're Ukely to click else- 
where." 

The only other Internet music 
store owned by major record compa- 
nies is Total E, which is operated by 
direct marketer Columbia Hou.se, a 
joint venture of Sony Music Enter- 
tainment and Warner Music Group. 

On the home page of the beta test 
site for GetMusic, BMG albums are 
spotlighted and discounted from list 
price by $2. For instance, the DaTO 
Matthews Band's RCA release 
"Before These Crowded Streets" is 
selling for $14.96. 

Hit product from other labels, how- 
ever, is at list price. For example, 
R.E.M.'s "Up" (Warner Bros.) is 
offered at $16.97, and Laurj-n Hill's 
"The Miseducation Of Lauryn Hill" 
(Columbia) is price<i at $17.97. 

"We're not trying to be price-com- 
petitivie in this world," says Schimel. 
"We're trying to be sensitive to our 
retailers. Our discount strategy is 



not very aggressiw." 

Even though the sale of other 
labels' product is not highlighted on 
GetMusic.com and the pricing is 
higher than at most online stores, 
music retailers generally aren't 
pleased with the plan. 

Mike Farrace, VP of worldwide 
marketing for Tower Records, says, 
"Any time vendors go into competi- 
tion with you, it's a mistake." 

Schimel says the online site will 
incorporate a "store finder" that will 
direct those consumers who prefer to 
shop in brick-and-mortar stores to 
merchants within their ZII' codes. 

Fulfillment of orders will be done 
by Valley Media, the leading distrib- 
utor of music to consumers who 
order online. The BMG site will offer 
more than 1,')0,(XX) music titles. 

Unlike other online music stores, 
though, product from (JetMusic will 
be shipped only within the U.S. and 
its territories. 

"Cross-border shipping is not an 
acceptable form of I5-commerce, and 
we're not going to participate in it," 
says Schimel. 

GetMusic is charging $2.99 for 
shipping the first item through stan- 
dard delivery and 79 cents for each 
additional item; this is in line with 
what other Internet merchants 
charge. 

The .site «ill also feature adrerti-s- 
ing and promotions, some involving 
the co-branded BMG Visa card. 

Schimel declines to say what BMG's 
costs are in launching GetMusic. 

"It's a modest investment within 
the framework of E-commerce," she 
says. 




people bought the first one, they 
came back and bought the others. 
None of them are alike — ^they're all 
different .styles." 

Strachwitz hopes to complete his 
"Sacred Steel" film by next summer 
The feature will outline the develop- 
ment of steel guitar music in the 
Holiness churches since the advent of 
guitarist Willie Eason in the '30s and 
will utilize the Campbell Brothers as 
a focal point. Strachwitz says, "We 
shot it on video, and there might be 
enough interest, just from a musical 
standpoint, hopefully to get it on TV" 

Arhoolie's February release of 
"The Cuban Danzon: Before There 
Was Jazz" compiles 1906-29 com- 
mercial recordings of Cuban dance 
bands. The set reveals a musical tra- 
dition that persists to this day. 

"To me, they sound like early jazz 
bands," Strachwitz says. "It could as 
well be [early New Orleans jazzman] 
Buddy Bolden playing the cornet in 
most of these little bands. The 
rhythm is different, sure, but it's the 
same lineup — it's trumpet, trombone, 
clarinet, there's usually a violin or 
two, and then of course that in- 
credible rhythm section." 

ZYDECO a TEJANO 

The other February releases in- 
clude "Lawrence 'Black' Ardoin And 
His French Zyedeco Band," "Lydia 
Mendoza: Vida Mia," and "The Best 
Of Flaco Jimenez," a budget release. 

Strachwitz says of Mendoza, whose 
music is featured on 10 Arhoolie 
albums, "She's still around. I like to 
keep her name out there somehow, so 
that people will respect her as the 
first queen of Tejano music." 

Beyond his spring releases, 
Strachwitz plans an expanded CD 
version of a two-LP set of Austrian 
regional music he compiled during 
the '60s with Johnny Parth of Aus- 
tria's prolific Document Records. 

Strachwitz's tax-exempt educa- 
tional outlet the Arhwilie Foundation, 
which recently produced the film 
"Everything But The Squeak" (Bill- 
board. Nov. 7), continues to catalog its 
founder's collection of 28,000 Mexi- 
can-American 4.5s and 78s. "I'm 
almost getting more interested in ar- 



Whal A Wonderful World. Legendary recording artist Stevie Wonder has been 
named MusiCares 1 999 Person of the Year, to be honored at the annual tribute 
dinner held in late February in Los Angeles. The award honors an artist's musi- 
cal and philanthropic accomplishments; past recipients include Luciano Pavarot- 
ti. Gloria Estefan. and David Crosby. Shown, from left, are MusiCares Foundation 
president/CEO Michael Greene and Wonder 



chiving and making my archives 
available to the public," Strachwitz 
says. "(The music] totally disappears, 
and a lot of the younger people into 
Tejano music and into the Mexican- 
American field have a hell of a time 
finding out what these musicians 
sounded like." 

He admits that operating a label as 
eclectic as Arhoolie might be im- 
possible in the current retail climate, 
which has made the sale of his large 
back catalog difficult, without a 
windfall or two. 

"If I had to live just off the records. 
I probably would have stopped pro- 
ducing by rwyw" he says. "For the last 
four years, I've been living off the 
publishing rights to one song. It's 
'Mercury Blues.' which Alan Jackson 
made into a huge hit five years ago. 
[Arhoolie artist] K.C. Douglas wrote 
it ... I have half the publishing. 
That's been paying for all my fun in 
the last four years." 
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FREE Guide Saves 
You Time & Money! 

No matter where you 
record or manufacture 
your project, you need 
this FREE 32-page booklet 
before leaving the studio. 

Contact Us Today: 
1-800-468-9353 

www.discmakers.com 
infoediscmakers.com 
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AN UPDATE O.N BBMO EVENTS & I lAPPENINCJS 



'Musician's Guide' Back 
With Expanded Repertoire 



Musician magazine has racenlly 
released the 11th edition of its high- 
ly acclaimed sourcebook, "The 
Musician's Guide to Touring & Pro- 
motion." The 1999 Guide includes 
new featured sections and 
over 4,000 contacts. An 
exhaustive resource, the 
Guide is a must for working 
musicians and industry 
professionals. 

The Guide offers a wide 
range of listings, including 
venues, radio stations, 




record stores, local press, national 
press, managers, A&R personnel, 
labels, bands, vxh sites, and agents. 
The Guide also debuts three new 
service directories in thus edition: 
showcase connections, bus/van 



rentals, and tour managers. 

Managing editor Matt Brown 
states, "Bands, industry profes- 
sionals, and managers all tell us 
'The Musician's Guide to Touring 
and Promotion' is an es- 
sential tool for today's 
working musician. Ama- 
teurs and professionals 
alike will benefit from the 
hundreds of hours dedicat- 
ed to researching this edi- 
tion." 

The only tour guide up- 
dated every six months, the Guide 
retails for $10.95 and is available at 
news.stands or by mail. For more 
information, contact Matt Brown at 
615-321-15;j8 or mbrown(a musi- 
eianmag.com. 



Fred Bronson Radio Program 
Joins Music Choice Lineup 



Billboard Chart Beat columnist 
Fred Bronson brings his global 
perspective on pop music to digital 
cable radio prouder Music Choice 
with a new series, "Fred Bronson 's 
Pop Goes The World." Bronson will 
be playing pop songs from Europe, 
Asia, South America, and other 
points around the globe. 

"This isn't 'world music,' " Bron 
son explains. "I'll be playing the 
best pop songs from many 
different countries, songs 
that most Americans never 
get to hear. But they're all 
hook-laden, accessible, ra- 
dio-friendly songs that I 
think most people will ap- 
preciate after just one hear- 
ing." 

The show will be heard twice a 
day, every day. Regular features 
will include the "international spot- 
light," highlighting two songs from 
one country (focu.sing on Iceland, 
France, and Denmark in the first 
three shows) and a "worldwide 
flashback," which in the first few 
shows includes a French song from 
Celine Dion's early days, a duet 
between Australian soap stars Ky- 
lie Minogue & Jason Donovan, and 
a Dutch pop ditty by Doris D S the 
Pins. 

Bronson's Chart Beat column 



focu.ses on chart trivia not just in 
the U.S., but on the many interna- 
tional charts Billboard publishes in 
the "Hits Of The Worid" section. 
Bronson also writes the weekly 
Chart Beat Chat and Chart Beat 
Bonus features for Billboard 
Online (www.billboard.com). 

Bronson's books include the 
best-selling "The Billboard Book 
Of Number One Hits," now in its 
fourth edition; "Billboard's 
Hottest Hot 100 Hits," now 
in its second edition; and 
"The Billboard Book Of 
Number One Rhythm & 
Blues Hits," co-wTitten with 
Adam White. Bronson also 
co-writes the annual ABC- 
TV special, "The American 
Music Awards," and prc^rams in- 
flight music for United Airlines. 

Music Choice programs more 
than 50 channels of commercial- 
free, CD-quality music, available 
24 hours a day. Headquartered in 
Horsham, Pa., Music Choice is a 
programming service of Digital 
Cable Radio Associates (DCR), 
which is a partnership between 
General Instrument Corp., sub- 
sidiaries of Sony Corp. of Ameri- 
ca, Warner Music Group Inc., EMI 
Music, and several leading U.S. 
cable operators. 



Billboard Music Awards 

MOM Grand Hotel & Casino • Las Vegas • Dec. 7, 1998 
For more information, contact Sylvia Sirin at 212-$36-SI73 



Billboard International Latin Music Conference & Awards 
Fontainebleau Hilton • Miami Beach • April 20-22, 1999 
Billboard Dance Music Summit 
Sheraton Colony Square • Atlantii • July 14-16, 1999 
Billboard/Monitor Radio Seminar & Awards 
Fbntainebleau Hilton • Miami Beach • October 7-9, 1999 
For more information, contact Michele Jacangelo Quigley at 2I2-53S-S002 
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Contact Sam Bell at 212-536-1402/1-800-449-1402. 
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Patient Paula Breaks Duncan's Recoril 



DoNT BELIEVE PAULA COLE when she says "I 
Don't Want To Wait," because wait she did, and her 
patience has paid off as she sets a new record on the 
Hot 100 this issue. Her Imago/Warner Bros, single falls 
47-50 in its 56th chart week, making it the longest-run- 
ning title to ever appear on the Hot 100 without mak- 
ing the top 10. 

"I Don't Want To Wait," which 
has been heard as a theme song to 
the WB network's "Dawson's 
Creek," peaked at No. 1 1 the week 
of Jan. 17. By hanging on for 56 
weeks, it breaks the record set by 
Duncan Sheik's "Barely Breath- 
ing," which peaked at No. 16 and 
remained on the chart for 55 weeks. 
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I HEY ARE EXPERIENCED: 
The upper echelon of The Billboard 200 is occupied by 
artists who broke through in the '80s and '90s, like Ala- 
nis Morissette, who debuts at No. 1 with "Supposed 
Former Infatuation Junkie" (Maverick/Reprise), and 
U2, new at No. 2 with "The Best Of 1980-199(VThe B- 
Sides" (Island). But further down the chart, there is a 
large number of new entries from artists who made 
their first impressions more than .'JO years ago. 

Three of these acts made their first appearance on 
the Billboard album chart during a six-month period 
in 1964. John Lennon, who makes a posthumous debut 
this issue with a four-CD Capitol anthologj', made his 
bow the week of Feb. 1, 1964, with "Meet The Beatles." 
The Temptations, the subject of a highly rated NBC 
miniseries, are already buUeting up the chart with 
"PhoenLx Rising" (Motown) and enter at No. 137 with 
"The Ultimate Collection." The group can trace its 
chart career back to the week of May 9, 1964, when 



"Meet The Temptations" debuted. And the Rolling 
Stones, new at No. 34 with the live "No Security" (Vir- 
gin), first appeared on the chart the week of June 27, 
1964, when they were "England's Newest Hitmakers." 

The other two veteran acts with new albums debut- 
ing this issue both made their first appearances the 
same week. The Bee Gees, new at No. 109 with the live 
"One Night Only" (Polydor), began 
their U.S. chart career with "Bee 
(5ees First" the week of Aug. 26, 
1967. In that same issue, Jimi 
Hendrix entered with the mu.sical 
question "Are You Experienced?" 
'The legendary guitarist makes a 
posthumous debut this issue with 
"Experience Hendrix: The Best Of 
Jimi Hendrix" (Experience Hen- 
drix/MCA) at No. 172. 




dUPER 'FLY': Lenny Kravitz finds himself on top of 
both the Mainstream Rock Tracks and Modern Rock 
Tracks charts this issue with "Fly Away" (Virgin) from 
his "5" album. This is the first track to top both charts 
simultaneously since "1979" by Smashing Pumpkins 
did a double-pump the week of March 2, 1996. 

1 997 IN 1998; Both U2 and Alanis Morissette had a 
chance to spend one week at No. 1 on the Canadian sin- 
gles chart with "Sweetest Thing" (Island) and "Thank 
U" (Maverick/Warner), respectiTOly, but this issue 
finds Elton John having a third run at the top with 
the enduring "Candle In The Wind 199r/ "Something 
About The Waj' You Look Tonight" (Mercury), now on 
top for a 43rd week. If John's single remains No. 1 for 
a few more weeks, it could be the first single to be No. 
1 in three calendar years. 
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TOTAL 615,869.000 642,374,000 (UP 4.3%) 
ALBUMS 499,674.000 544,462,000 ft/P 9%j 
SINGLES 116,195.000 97.912,000 (DN 15.7%) 



■ ■8 WE 

15,026,000 
13,288,000 
UP 13.1% 

I IS WE 

14,094,000 
UP 6.6% 



CD 381,402,000 437,551 ,000 fUP 14.7%) 

CASSFFTE 117,083,000 105,517,000 fDN 9.9%) 
OTHER 1,189.000 1.394,000 fUP)7.2%; 




Tl-fllS WB 

1,579,000 



1,516,000 
UP 4.2 

THIS WEI 

2.318,000 
DOWN 31 .9% 



CHAIN 

INDEPENDENT 
MASS MERCHANT 
NONTRADITIONAL 

ROUNOCD FIGURES 



57,929,000 
15,435,000 
43.485,000 
234,000 



50,167,000 
15,957,000 
38,921,000 
472,000 



DOWN 13.4% 
UP 3.4% 
DOWN 10.5% 
UP 101.7% 

FOR WEEK ENDING 
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Like You Ve Never 
Heard Her Before! 



I 

Whitney Houston 

Her First Studio 
Albunn In Eight Years 

Features 

When You Believe The smash hit duet with Mariah Carey from The Prince Of Egypt 
Heartbreak Hotel with Faith Evans and Kelly Price 

and 11 more cutting edge tracks by superstar 
producers: Wyclef Jean, Babyface, Lauryn Hill, Missy Elliott, 
David Foster, Rodney Jerkins and Soulshock & Karlin. 

l*i w»» dii n ii q..« 0»-» tnd fA*t^ Monta. Nippy. Inc ' ' 



